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UnAnwUsasdazvaiueinaIne 13158l Degree Plan 11978vNASS
UnAnwIMeNdeuuIIAIL AeeseulinsumunENgnsveineSeuIuIRIRIY

Jaagldsueudia

LHUNNSANEIBUUUNG BASINUNISANEILUUEANRNIANE

LAN1IANEUTIYIUINITAUNTTI9TY

1. mnedwdnwhly (General Education) 24 wmhein
- NRNIVINYIDINGY 9 niein
- NFUIVIYIUINMTNYLIN AN 15 mhgin
2. MY RNE (Professional Education) 105  wihenn
- nRu3w AU (Core Courses) 45 niein
- NI NaNIEAU-USAU (Major Requirements) 51 mhgin
- N IANIEAIU-LEBN (Major Electives) 9 niein
3. M3y aenes (Free Electives) 6 ivetihid
5 135  whgin

UnfnwagdesiufinuanisiseuvennIAnIsinyiadty Degree Plan
Tunsidenizeuiulafinm dnfnwdesinwmdngns togirymiud
Jyiaduriou ieuaruidsiasinyunieuvioli

Degree Plan Wuaileuszdmiindnwinasanafidnwiegluuvingrdongamnm
UnAnwivgdeatigly http:/degreeplan.bu.ac.th
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http://degreeplan.bu.ac.th/

IeAunau viseNuANS

(Prerequisite)

furnlundngnsdaindnuazameadousouldidedelfagaouriuvieine Fouu1si
mdauuﬁf‘mﬁé]’aqLﬂaaaushuvﬁaLﬂ&JS&JumLLé’aﬁaﬂ'j’] Antdadurion vieiuaug (Prerequisite)

Jyadunownieiiunudll 2 Ussan fe

n. masmmﬂuﬂawiawum"]miummaqaaulm mneAiIdonAsisuirtuNnou
wazasulalaglaifia F

1. §indifuiouveiuanuiiildseyidesasuld mnsaud donasiFeuisniun
Tneag1atoula F (Drop 138 Withdrawal : W 1lsle)
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FgvIWMUNANgATAaUAEnTUMdIN

#1913V IN1AUTIND

1. viwndmanesialy (General Education) 24 w#ihgfg

" 4. MUY FvUsAunau
INEIUN I1YYBIVYN o LNIM o X Y
NnuUB-NA NIDNUAINUS
NEUAWNWIDINGE (9 viein)
CEN101* | Everyday English 3 -
CEN102* | Social English 3 -
CEN103* | Global English 3 .
NEUAIYTUINTANBEIWIAIN (15 nIefin)
CGEO11 | Thinking Skills for Lifelong Learning 3 -
CGEO012 | Citizenship in Society and International Community 3 -
CGE013 | Technology and Innovation for the Future 3 -
CGEO014 | Aesthetics and Well-being for Life 3 -
CGEO15 | Entrepreneurial Spirit and Financial Literacy 3 -
59U 24 ViRl
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2. nuIRIB AN (Professional Education) 105 nuagfin
2.1. ngudrunu (Core Courses) 45 n3enn
o - .. U v UsAunau
INAIVN INYVYBIVYN o LNIM - Y
nUWNA NIDNUAITN S
CCL111 | Elementary Chinese for Communication 3 -
CCL121 | Elementary Chinese Listening and Speaking 3 -
CCL131 | Elementary Chinese Reading 3 -
CCL141 | Elementary Chinese Writing 3 -
CCL113 | Intermediate Chinese for Communication | 3 aoula CCL111
W38 lA3UN5aYIRIINALUA
CCL123 | Intermediate Chinese Listening and Speaking | 3 aoula CCL121
W38 LA UN5aRIRINALUA
CCL133 | Intermediate Chinese Reading | 3 aouls CCL131
W38 LA UN5aRIRINALUA
CCL143 | Intermediate Chinese Writing | 3 aouls CCL141
W30lA3UN150UIIRINALUA
CCL214 | Intermediate Chinese for Communication |l 3 gouls CCL113
W30lA3UN150UIIRINALUA
CCL224 | Intermediate Chinese Listening and Speaking |l 3 gould CCL123
W38lASUN5aUIRIINALIUA
CCL234 | Intermediate Chinese Reading Il 3 aauly CCL133
W38lASUN5aUIRIINALIUA
CCL244 | Intermediate Chinese Writing Il 3 aauly CCL143
W39lA5UN150ULIRINALUA
CCL215 | Advanced Chinese for Communication | 3 gould CCL214
W3BlASUN5aRIRINALIUA
CCL316 | Advanced Chinese for Communication Il 3 aouls CCL215
W38 lASUN5aRIRIINALUA
CCL251 | Chinese Grammar 3 -
594 45 VRl
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2.2. ngxAYaNIEu - U3AU (Major Requirements) 51 miaein

o - L. U vUsAunau
INEAIVUN IYVYIVU . LNIM - Y
BUWNA NIDWUAITUN S
CBC211 | Business Chinese | 3 aouls CCL214
W3alRsUN15auTAINALUA
CBC221 | Business Chinese Listening and 3 aouls CCL224
Speaking | W3alAsUN15aUTAINALUA
CBC231 | Business Chinese Reading | 3 aouls CCL234
W3alRsUN15aUIRINANUA
CBC241 | Business Chinese Writing | 3 aouls CCL244
W3alRsUN15aUIRINANUA
CBC312 | Business Chinese |l 3 aouls CBC211
W38lAsUN15aUIRINANUA
CBC322 | Business Chinese Listening and 3 aouls CBC221
Speaking II W38lAsUN15aUIRINANUA
CBC332 | Business Chinese Reading |l 3 aouls CBC231
W30bATUNTOULIRINALUR
CBC342 | Business Chinese Writing |l 3 aouls CBC241
W30bATUNTOULIRINALUR
CBC362 | Overview of China 3 -
CBC365 | Marketing Principles 3 -
CBC368 | China Market Strategy 3 -
CBC369 | Chinese Consumer Behavior 3 -
CBC370 | Chinese Business Culture 3 -
CBC371 | Chinese for Business Presentation 3 -
and Pitching
CBC372 | Chinese Translation and Interpreting 3 -
for Business
CBC473 | Chinese for Business Negotiation 3 -
CBC474 | Modern Chinese Business Entrepreneurship 3 -
57U 51 N8
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2.3. NAIIYRMIEAY - lion (Major Electives) 9 e
infnwanunsadeniseungulangunils :nnguiznnwialull

" 4. U FvdsAunau
INEIUN YYBIUN . LNIN o Y
BUWNA NIBWUAIU
NENAIYINITAITENINNUTEINATU
CBS414 | Thailand-China Trade Chain 3 -
CBS415 | China Import-Export Regulations 3 -
CBS416 | China International Trade Process 3 -
NGUIVINTAANARINAIY
CBS424 | China Digital Marketing 3 -
CBS425 | China Digital Marketing Content Design 3 -
CBS426 | China Digital Marketing Platforms and Marketing Strategies 3 -
ngudvmMsdanisuszaunsainisvisaiisadmsutinviaaiiieadu
CBS434 | Chinese Outbound Tourism Behavior and Trends 3 -
CBS435 | Tourism Products and Experiences Design for Chinese Travelers 3 -
CBS436 | Managing Chinese Customer Experience in Tourism Services 3 -
nguvmaluladfideuazgnanvinssudidadu
CBS444 | Green Technology and Smart Manufacturing Industry 3 -
CBS445 | Chinese for Sustainable Industrial Management 3 -
CBS446 | Chinese Translation and Interpreting in Modern Industry 3 -
NgUIYIEUNIFANWILALAISANBNTIYIUINITAUNTHINGY
CCE301 | Pre-Cooperative Education 3 -
CCE402 | Cooperative Education 6 -
pieH 9 nIEin
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3. NIV NARNLES (Free Electives) 6 vihenin
indnwideniseusedvduilaaeuluuminerdensann kitesndn 6 viein visaidenseuy
183919l

o - . U FvUsAUnNaUY
INEAIVN I1YVYIVYI . LNIM - X Y
BUWNA NIBWUAIUNY
CCF001 | Chinese in Entertainment Media 3 -
CCF002 | Chinese in Social Media 3 -
CCF003 | Chinese for Basic Presentation 3 -
CCF004 | Chinese for HSK 3 ,
CCF005 | China and Modernization 3 i,
3 6 nuene

wnewe:  nseniidu 3 (3 - 0 - 6) wialunisusseny 3 Hilussedunsi lnefin1silnufun
ufusgrindnfnwiarennsdiaeusaznisfinwsiienuesetindnw 6 Talussiedunn
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WNUNTANYIANUNANGATINGFBUIU VIR
#1913810181UFIN (FINAN13ATENI9UsEINA)

FUUN 1

First Semester 1/1

2569
IUAURUIAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2

Number

Und | auna | Un@ | duna | Un@ | @una
CGEO11 | Thinking Skills for Lifelong Learning 3 3
CCF001 | Chinese in Entertainment Media 3 3

or (Free Elective I)
CCF002 | Chinese in Social Media (Free Elective 1)
6 6
First Semester 1/2
UIUAULAN
C 1 1 1
omrse Course Title U /1 U 1/2 U 2

Number

Unil | avna | Un@ | avna | UnA | @una
CCL111 | Elementary Chinese for Communication 3 3 3 3
CCL121 | Elementary Chinese Listening and 3 3 3 3

Speaking

CCL131 | Elementary Chinese Reading 3 3 3 3
CCL141 | Elementary Chinese Writing 3 3 3 3

12 12 12 12

10

o
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Second Semester

IUAURUIAN
C : : :
oure Course Title U 1/1 U 1/2 U 2

Number

Und | avna | Und | awna | Un@ | @una
CEN101 | Everyday English 3 3 3 3
CGEO13 | Technology and Innovation for the Future 3 3 3 3
CGE014 | Aesthetics and Well-being for Life 3 3 3 3
CCLI13 | Intermediate Chinese for Communication | 3 3 3 3
CCL123 | Intermediate Chinese Listening and 3 3 3 3

Speaking |

CCL133 | Intermediate Chinese Reading | 3 3 3 3
CCL143 | Intermediate Chinese Writing | 3 3 3 3

21 21 21 21

Summer Session
IUURUINAN
C : : :
oHrse Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | awnfa | UnA | anna
CGEO11 | Thinking Skills for Lifelong Learning 3 3
CCF001 | Chinese in Entertainment Media 3 3
or (Free Elective I)
CCF002 | Chinese in Social Media (Free Elective 1)
6 6

NeFEUILNIIRIN UnnsAnwl 2569 11




#1913810181UFIN (FINAN13ATENI9UsEINA)

UUN 2

Ree

First Semester 2570
UAUNUINN
C . . :
oure Course Title U 1/1 U 1/2 U 2
Number
Und | awna | Und | auna | Un@ | awna
CEN102 | Social English 3 3 3 3
CGE012 | Citizenship in Society and International 3 3 3 3
Community
CCL214 | |ntermediate Chinese for Communication |l 3 3 3 3
CCL224 | Intermediate Chinese Listening and 3 3 3 3
Speaking Il
CCL234 | Intermediate Chinese Reading Il 3 3 3 3
CCL244 | Intermediate Chinese Writing Il 3 3 3 3
CCL251 | Chinese Grammar 3 3 3 3
21 21 21 21
Second Semester
IUURUIAN
C 1 1 1
omrse Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | awna | UnA | anna
CEN103 | Global English 3 3 3 3
CGEO15 | Entrepreneurial Spirit and Financial 3 3 3 3
Literacy
CCL215 | Advanced Chinese for Communication | 3 3 3 3
CBC211 | Business Chinese | 3 3 3 3
CBC221 | Business Chinese Listening and Speaking | 3 3 3 3
CBC231 | Business Chinese Reading | 3 3 3 3
CBC241 | Business Chinese Writing | 3 3 3 3
21 21 21 21

12\

o
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#1913810181UFIN (FINAN13ATENI9UsEINA)

wUN 3

Ree

First Semester 2571
IUIUNUILAAN
C . . .
ourse Course Title U 1/1 U 1/2 U 2
Number
dnf | duna | Unk | anna | UnA | duna
CCL316 | Advanced Chinese for Communication |l 3 3 3 3
CBC312 | Business Chinese |l 3 3 3 3
CBC322 | Business Chinese Listening and Speaking |l 3 3 3 3
CBC332 | Business Chinese Reading |l 3 3 3 3
CBC342 | Business Chinese Writing |l 3 3 3 3
CBC362 | Overview of China 3 3 3 3
CBC365 | Marketing Principles 3 3 3 3
21 21 21 21
Second Semester
ATUIUNU28AAN
C . . .
ourse Course Title U /1 U 172 U2
Number
Jdn@ | d@una | Un@ | éwna | Unk | duna
CBC368 | China Market Strategy 3 3 3 3
CBC369 | Chinese Consumer Behavior 3 3 3 3
CBC370 | Chinese Business Culture 3 3 3 3
CBC371 | Chinese for Business Presentation and 5 5 3 3
Pitching
CBC372 | Chinese Translation and Interpreting for 5 5 3 3
Business
CCF004 | Chinese for HSK (Free Elective II) 3 3 3 3
CCE301 | Pre-Cooperative Education 3 3
18 21 18 21

NeFEUILITIAIN UnsAnwl 2569 13




#1913810181UFIN (FINAN13ATENI9UsEINA)

%”’u':i'lﬁ 4
First Semester 2572
IUIUNULEAN
l\::jr:rbSZr Course Title U 1/1 U 1/2 U 2
Un@ | auna | Un@d | evna | Un@ | auna
CBC473 | Chinese for Business Negotiation 3 3 3 3
CBC474 | Modern Chinese Business 3 3 3 3
Entrepreneurship
CBSxx1 | Major Elective | 3 3
CBSxx2 | Major Elective |l 3 3
CBSxx3 | Major Elective lll 3 3
CCE402 | Cooperative Education 6 6
15 12 15 12
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ABYUYS183YT
WPINYUIUIVIAIU (F1913V1N11UFIA)

1. vuandmanwialy (24 winefn)

NAUINNIWDINGY (9 Miein)

99n.101 AMdanguludinuszaniu 3(2-2-6)

CEN101 Everyday English
Andunslilassaseiiugunazduunvdinguililuiiausys1iu Useneude

msyauuziaueazlidoyadiud nsusseneyadndnume nsyaiadesiiaule Besiidu

AUTULATLTIRENRUd LT ITeAazaL TaEimsuansmnAniuludesiily Snvleimuntnue
NSNA N5 A58 kaENISTEUAITTTIYTUINIG

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing—through integrated methods.

99n.102 Awdangeluuiunmediny 3(2-2-6)
CEN102 Social English

Andunisyauaznindeulsyleauazdnnuiliiduusedn ienmsiujduiusnig
dpunsuaniUdeuteya maTeuiiieu uaznmseSuieauAnfsdtuiFesis 9 TuuFunmeday
wazgIna Tnsgaunsimuninyenisefussuasnisiiaue semaluladuazaufnasnasse
Practice speaking and writing frequently used expressions for social interactions, exchanging
information, making comparisons, and explaining ideas in social and business-related
contexts, with emphasis on developing discussion and presentation skills along with digital

skills and creativity.

99n.103 Awdanguluuiunaina 3(2-2-6)
CEN103 Global English

?JmlumimﬁmEJ‘thzaUmﬁaﬁﬂaizui’]EJazLﬁstaﬁfua‘Lgu LAZLAAIAIINARLITY
Rerrudinanuduey nsviheu uazdssiiutlymilusefuaina Tnegadunisiauiinuznns
deansseninaTausssu uwaznsdeanslulanidta deddyreonsilunadiedlan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming ¢lobal citizens.

NeFEUILITIRIL UnsAnw 2569 15
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NF1AYIYIUINISTINWATN (15 milefin)

FN.011 vinwgnsAniiiensBuinaendin 3(3-0-6)
CGEO11 Thinking Skills for Lifelong Learning

Vg ud] nanN138In15An Wawin1sAnegraudussuu Andunsandaining n1san
a519a55A N15ANTIATIEN N1sRRdAATIEA NsAauATynt saufanisdenlesrinudauaziden
insesfiomnuAnfimnzanluuszendldludinuszd1iu msvihnunaznisiGouinasndinldoeidl
Usgandnn

Theories and practical thinking tools, practice critical thinking, creative and
innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
including how to link and select appropriate thinking tools and effectively adapt to daily life,
professional undertakings and lifelong learning

F.012 pudunadiosludinunasuyuszninaUseng 3(3-0-06)
CGEO12 Citizenship in Society and International Community

AUNNNY AANBAE dN5 wihil mnusuRaveuveinsilunadionia Tudwnlng
Faenlan uazdnuddia nieuflasuiudauitongsiuiuiduldediadinnugy saudsdviniunisiiaiy
gosUseiiulng q Tudeay WiesessunsdsuwlatvesuiunwindeufivzinaneTinuasnisvinauy
naenaunszuiinluaudfyvesnisaiisausinieludausedudie q Aflanuuanamia
TUSTIY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society,
global society, and digital society, with ability to adjust and live happily with others while
keeping abreast of and adapting themselves to societal changes which may affect livelihood

and working life; awareness and cooperation at different levels among people of diverse

cultures
FN.013 waluladuazuinnssusiioawnan 3(3-0-6)
CGEO13 Technology and Innovation for the Future

UNUIN WUIAA N153Lin7IY wazn1sUsusdfunisiuasundasvedaneuinn
sufssuszgndlfimaluladuazuinnssududng q ilesjadunisuaismannug msimuiaunm
Fnludipnaifolnl nsuitymiiniuludindsesrfuuasnisinausgaieEsss nansynuves
weluladuazuinnssuiifidonsdniudin dieu uasiasugia naonaudnwinisldussloviuagnis
Auaseamsndaumsdygiifnannmealuladuazuinnssu

Concepts, roles, awareness and adjustment to changes of the future and
applications of various types of technology and innovation in knowledge acquisition and
improvement of quality of life in a new normal society including ways to solve life
complexity and challenges, and to enhance creative working life; impacts of technology and
innovation on our livelihood, society and economics, and how to optimize and to protect

the intellectual property arising from technology and innovation
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FN.014 quVSsnmuazaU e TIn 3(3-0-6)
CGEO14 Aesthetics and Well-being for Life

mMs3andes msliTinfinulesiesnsesnsdinaan lnnuAnaisassAlunsaiig
ANNEUHIAUNTEAININUARYE AANTTUTUMUINIG washn SviviuenTuAlRULeY LAEIIUNY
mméﬁL%ﬁmﬂmwmawamqu

How to live a meaningful life through various types of arts, recreational
activities and sports; new perspectives for aesthetics of life that influence one’s mind and

how one may plan a path to success from one’s passion

2M1.015 Iyeunudugusznaunsuazauinianisty 3(3-0-6)
CGEO15 Entrepreneurial Spirit and Financial Literacy

Qma"’nwmsﬁ'ﬁwﬁ’zﬂumsa%ﬁﬁm%mmwmmstﬂu;ﬁﬂsmauma TagLunISARLUY
Wwes UsenaudenisiianufAnaeassd warnisuananlenialunisGusagsiiiuianisesnsd
AuTTTHLAYATETTIY In1sdamInazinaulanianisfuedieiivsyaving sansdnnisniaitudiy
UAAALAZNITAINU sauTtensWaegedadu ﬁmwé\fﬁﬁﬁmmmﬁﬂLLazﬁme“fJuﬁﬂﬁashﬂﬁ
Usgansua sous uaznadindulaviuseinnisal
The development of character traits that are vital to cultivating an entrepreneurial spirit,
with an emphasis placed on how to think like an entrepreneur, opportunities to start and
run a business with on the basis of ethics and moral grounds, how to effectively manage
and make financial decisions, personal financial management and investment, including
sustainable development, effective leadership skills development, teamwork, bold, prompt

and well-informed decisions-making

NeFEUILITIRIN UnsAnw 2569 17
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2. BUINITRNIE (105 28nn)
2.1 nAuAYILAY (45 Miiefin)
909.111 ABIAUNDNTEDANTTLAUAU 3(3-0-6)

CCL111 Elementary Chinese for Communication

Fdvinudu 600 /28 Useloauaslassadresnvduiiugiu Anduinuenisils
M3we Mo MadeunIuildluinlsedriu asounsa suedisn Asseusianula

600 Chinese vocabularies, phrases, sentences and basic Chinese structures. To
practice listening, speaking, reading and writing Chinese skills used in daily life, family,

hobbies and things which interested in.

an3.121 nsilauagMINANwIIUTEAUR 3(3-0-6)
CCL121 Elementary Chinese Listening and Speaking
AFENTIAIIAY 600 A1 TinweN1THawazNIsNaN1¥13u unaunuilansuluusun
FAnUsedriu Aseun$r nuedisn deseusiiiaula
600 Chinese words, listening and speaking skills, interactive conversations in daily-life

contexts, family, hobbies, and personal interests.

909.131 N1991UNIAUTTAUAY 3(3-0-6)
CCL131 Elementary Chinese Reading

wmpdian1senu AndurinugnisenueenideanardulaninudddenisIuainddng
mwﬁuﬁugm 600 FfAeITesiuTInUsEdrTu aseuata Muefisn Asseusifiauls

Reading techniques. To practice reading aloud skills and to grasp Chinese
media from 600 basic Chinese vocabularies related to everyday life, family, hobbies, and

things which interested in.

909.141 NSWHUNTIAUTZAUAU 3(3-0-6)
CCL141 Elementary Chinese Writing
sUsuUNMdsuuagiinduiinuzniadeulssloneuiFosnwiuagiesduanddn
amFuitugu 600 MiieadeduTinussdriu aseunsh suefien Aseudiiauls
Writing style and practice of writing short Chinese essay sentences from 600
basic Chinese vocabularies related to everyday life, family, hobbies, and things which

interested in.

909.113 AMWFULNINTERANTTEAUNANS 1 3(3-0-6)

18\ vdngnsusyey13 Iendeunuwadu Unnsfne 2569



CCL113 Intermediate Chinese for Communication |
Fdaduneu : aeuld CCL111 vivelasuniseuliRannauud

AFNIN1®13U 900 A1 28 Ysgleauarlassadislignnsaln1widu Minwenisile ue
81 wasdaun1wdu MAsdeaiudiay nsfsedin nsdeu nsvha

9 00 Chinese words, phrases, sentences and grammar structures. Chinese

listening, speaking, reading and writing skills related to society, life, study and work.

909.123 NsilawaNITNANIWIAUTEAUNGNA 1 3(3-0-6)
CCL123 Intermediate Chinese Listening and Speaking |
Fdaduneu : aeuld CCL121 vivolasuniseuliRannauud

AANYIAIYITU 900 AN VINWeN1TTILAZNITIA NTAUNLY NMTUTIEIY LaENITHARS
AnuAnUluuSUNdIAN N3A159TIR NSISEU WaEAYINY

900 Chinese words, listening and speaking skills, conversations, presentations,

and expression of opinions in social, daily-life, academic, and workplace contexts.

909.133 N199IUNTYIUITAUNAN 1 3(3-0-6)
CCL133 Intermediate Chinese Reading |
FwdeRuneu: aauld CCL131 viseldsun1seudAnnAnuA

AANA19IIu 900 A1 wadianiseny wagnisdulannuaindeniwIuluuiun
F9AL NTANTITIN NITLTYU LAZAITVINIU

900 Chinese words, reading techniques, and comprehension of Chinese-

language materials in social, daily-life, academic, and workplace contexts.

903.143 NSWHUNIIUTZAUNAN 1 3(3-0-6)
CCL143 Intermediate Chinese Writing |
Fdadunew: aeuld CCL141 vivelasuniseuliRainanud

AANTN19ITU 900 A1 TiNwen 15N wazJURUUNTTBUAIISEIn UluUTUN
f9AN A1TAITITIN NITITHU BTNV

900 Chinese words, writing skills, and Chinese essay formats in social, daily-

life, academic, and workplace contexts.

N2.214 AMYIUNBNTHOATTZAUEN 2 3(3-0-6)

wingmsUSayyes Inendeunu@adu Insdne 2569 19



CCL214 Advanced Chinese for Communication ||
Fdadunew: aeuld CCL113 vivelasuniseauliRainauud

AANYINI9ITU 1,200 A1 98 Ysgleanavlassaiahiensalniwniu finwen1sils ya
91U wasTeunwIu MArdestuuseRmany iasughe dau uayTansssuiu

1,200 Chinese words, phrases, sentences and grammar structures, listening,

speaking, reading and writing skills related to Chinese history, economy, society and culture.

N9.224 N5TaLAZMINANBAUTEIUGS 2 3(3-0-6)
CCL224 Advanced Chinese Listening and Speaking Il
Fdadunew: aeuld CCL123 vivelasuniseuliRainauud

AFANTAI9IAY 1,200 A1 WiNWENITHILAENITHA NITAUNUY NITUTTEIY UaZNIS
wansanuAaiuluuTunUsEifmans wiswgia diau uazmusssuiu

1,200 Chinese words, listening and speaking skills, conversations,
presentations, and expression of opinions in the contexts of Chinese history, economy,

society, and culture.

909.234 N191UNTYITUTEAUNAN 2 3(3-0-6)
CCL234 Intermediate Chinese Reading II
dsAuneu:  a@ould CCL133
o 6 a o a 1 [ a a a
AANNATITU 1,200 A1 mATANITEU wazn1siulaauaindaniwiauluusun
Uszifeans wisugna dau wasTmusssuiu
1,200 Chinese words, reading techniques, and comprehension of Chinese-

language materials in the contexts of Chinese history, economy, society, and culture.

909.244 NSWHUNTIIUIZAUNAN 2 3(3-0-6)
CCL244 Intermediate Chinese Writing |l
wdsdunew: @euld CCL143 wIalasuniseud@ainmAnuA
o (3 a o = a CY =
AIANYINTEIU 1,200 AT JULUUNITUEUAIINLTEY LAZYINEENITLUEULAAIAINY
AnviuandonwIuluuiundseifmans wiswgia diny wasmusssuiu
1,200 Chinese words, Chinese essay formats, and opinion writing skills based
on Chinese-language materials in the contexts of Chinese history, economy, society, and

culture.
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903.215 AMYIUNBNTFERATTZAUGY 1 3(3-0-6)
CCL215 Advanced Chinese for Communication |
FwdeRurieu: aauld CCL214 vialisun1seudAnnAnUA

(%
[ Y]

AU 1,500 A1 28 Uselea waglassaiieliginsaliugs vinvenisils we
971 wazilsuntvIululsznulagiuvesiusazlan
1,500 Chinese words, phrases, sentences, and advanced grammatical

structures; listening, speaking, reading, and writing skills on current issues in China and the

world.
13.316 Awiuiiensdoanssyiugs 2 3(3-0-6)
CCL316 Advanced Chinese for Communication |l

FwdeRunew:  aeuld CCL215 viaalasunisoudifainaAmud

(%
[ Y]

AFNNA19ITU 1,800 A1 18 Uselea uarlassasishiennsaldugs vinwen1sile ua
1 a al < Lty a
81U LLﬁBL“UEJUﬂ']U’H]UIUUiSLﬂu{jﬁlf\gUu“lJ@Q"\]ULLﬁgiaﬂ

1,800 Chinese words, phrases, sentences, and advanced grammatical

structures; listening, speaking, reading, and writing skills on current issues in China and the

world.
902.251 Tennsaidu 3(3-0-6)
CCL251 Chinese Grammar

1A598519b381n50] e AN 28 Uselem warn1siAsIeiaiuUsenauYeslselen
Grammatical structures, morphemes, vocabulary, phrases, sentences, and

sentence analysis.
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2.2 nFsAvnamgmuy - UsAu (51 wihein)
95U.211 AMYIFUTINT 1 3(3-0-6)
CBC211 Business Chinese |
Fdadunew: asuld CCL214 vivelasuniseuliRainauud

AN 28 wazlasaainen1wIdugsia vinwen1siie ya 97U waveugegsnaly
U3UNN15ARA1IN19GAY N5UTEYN NSARMENIeIRY Msesuledeyaununll waznsuniaue

ARSI N13ENToIAYAYEIINUTENGA

Business Chinese vocabulary, phrases, and structures; listening, speaking,
reading, and writing skills in business communication contexts, meetings, business
correspondence, explanation of charted data, product presentations, and compensation

claims against partner companies.

5U.221 NsflalarNIINANIBIUTIND 1 3(3-0-6)
CBC221 Business Chinese Listening and Speaking |
FwdeRuneu: aauld CCL224 visaldsun1saudAnINAnUA
vinwznsflanaznsyanwIugsialuaaiunisainisdeansiddivndn unaunundil
nsjamneanie Msdiauedeya nsesuneideuladennas LLazﬂ’liﬁamﬂua’luﬁﬁﬁﬁ]
Business Chinese listening and speaking skills in professional communication
situations, purpose-driven conversations, data presentation, explanation of contractual

terms, and business-event communication.

95U.231 N1591UN1WIAUTINA 1 3(3-0-6)
CBC231 Business Chinese Reading |
wdeRuneu:  aeuld CCL234 visalasun1seudAnINALUA
Winwen1seukazinaulateoniun1egsia nseudulaniudidy NsAum
LLazﬁU@ﬁ’J’a%amﬂLaﬂa’ﬁ A998 NUUANIT LL@&LLUUW@%@JMNﬁjﬁ%
Reading and comprehension skills for business texts, identification of key
information, searching and matching data from documents, timetables, schedules, and

business forms.
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95U.241 NSWEUN1YIAUTIAA 1 3(3-0-6)

CBC241 Business Chinese Writing |

FwdeRuneu: aauld CCL244 vialisun1seudAnInAnUA
BuarsuuuunsideuniwIugsiaileinguszasdiane nsidoudeyanmnas

uHuL MIAasziiteyauunll MaluenasuazannenssIiaLiion1sieasdaivn
Business Chinese writing formats for specific purposes, tabular and planning

documents, graphical data analysis, professional business documents and correspondence.

950.312 AYIFUTIND 2 3(3-0-6)
CBC312 Business Chinese |I
Fdadunew: asuld CBC211 wialasuniseudAnnAnuR

AN 98 uarlAsaainen1wIugsne Ainveils wa 811 Weu Tuaniunisainisiagn

a a

faTee N159AUT18TIEINAINVAINRA8 LAz ULDU ﬂ?iﬁ?LﬁU@%@iﬂﬁﬂNﬂTﬁ@aﬁﬂ N15L3591N15AN

)
misiaiauﬁamil,é‘z‘juﬁiyzm nsasavedudununsm

Business Chinese vocabulary, phrases, and sentence structures; listening,
speaking, reading, and writing skills in negotiation situations, diverse and complex business
discussions, presenting marketing information, trade negotiations, negotiations for signing

contract, and negotiations for trade representation.

5U.322 N5TlaUaENMINANI1ITUTING 2 3(3-0-6)
CBC322 Business Chinese Listening and Speaking I
Fdadunew: aeuld CBC211 wialasuniseudAnnAnUR

nwen1silalazn1syaidegsia luan1uni1sainsiasaniegsianiuusunees
MAMNTINUTELANAN 9 mn%mqaﬁ%ﬁwﬁﬁﬂ nseduneTeasdenvedasinig nsdeansiuiiiou
Sruausazmihnuiefudymluivhau msdeaslulssidiunisiniunszuiunismegsia
AN MYBINAN T UIUAZUINIINAINITVIE N150YITR wazn1sFeudeu nsHlsdulsziiunazuans
anuAAuAEAUTgTRaULAeN

Business listening and speaking skills in negotiation situations in various
industry  contexts; negotiating with business partners, explaining project details,
communicating with colleagues and supervisors about workplace issues, discussing business
process operations, product quality and after-sales services, approvals, and complaints,
listening for key points and expressing opinions on business news on different media

platforms.

NeFEUILITIRIN UnsAnwl 2569 23

=~
B}
>
o
3
ot
[l
N,
2
2
2
=
and
)



5U.332 N1591UN1Y1AUTIAL 2 3(3-0-6)
CBC332 Business Chinese Reading Il
FwdeRurieu: aauld CBC231 viseldsuniseudAanAuuf
nseukardvlanuteyad1AyaINIANLNY LENEITHALIIEIIUNINEINY NYeidey
LAZTOANAINNNGSINA SINDIUNANY Y1 UATEFAUALTIAA
Reading and comprehension of key information from letters, business
documents and reports, business regulations and agreements, and economic and business

news articles.

950.342 NSWEUNIIAUTIND 2 3(3-0-6)
CBC342 Business Chinese Writing |l
FwdeRuneu: @auld CBC241 viseldsuniseudfanamuf
msdeuldneudsgsisluudunmsfmuaznisdeasidaindn nisdmiheauuas
lNAsVNNgINe Madaudornudyny) waznsleuiiasziussiunagsie
Business  writing and correspondence in trade and professional
communication contexts, preparation of business reports and documents, contract drafting,

and analytical writing on business issues.

95U.362 AuFlUiRfuUssmaiy 3(3-0-6)
CBC362 Overview of China

Uyey1 nsiileansunases QiiAans Lsugne deruimusTsd Anuduiussening
Uszwne wialuladuazuwinnisureslseweau
Philosophy, politics and governance, geography, economy, society and

culture, international relations, technology, and innovation of China.

5U.365 NANNIINAN 3(3-0-6)
CBC365 Marketing Principles

LUIRALAZNANNITARIN UNUIMLASUINTININITAAIN N1TRUSEIURAINLAZAIST
MuuARaIALtILIY NITILATIERANINLIARDUNINNITAAIA E1UUTZANNINNITIAIN N1TIAUTELAY
aurn Y9I NNITININUNY UIEJU']EJﬂ']'i(;]JQ’i’]ﬂ’] LaZNITEUESNNITAAIN NITIAYILNUNITAAIA

Marketing concepts and principles, marketing roles and functions, market
segmentation and target market selection, analysis of marketing environments, marketing
mix, product classification, distribution channels, pricing policies, sales promotion, and

marketing plan development.
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95U.368 NAYNSNITAAINTY 3(3-0-6)
CBC368 China Market Strategy

NAENSN1IAAIATENINUTEMATITUNAIATU Nagnsauatunainlan sULuunIsn
dnan1aUsene N1sdnvikaunagnsnisnatn Nsussendldlaygiuseivgiunisiesgiteya
LLaBﬂ’li?iaﬁ’limima’lﬂLLUUUU'im’m’li

International marketing strategies for the Chinese market, global product
strategies, foreign market entry modes, marketing strategy planning, application of Artificial

Intelligence in data analysis, and integrated marketing communications.

5U.369 NOANTIUEUSLNAIY 3(3-0-6)
CBC369 Chinese Consumer Behavior

Toya NIANY LagngungAnssuduslandu Mmalnsendateniglukazaieuen
fiavsnasewginssuiuslna maUszgndldtyanuseivslunsieszideyaduslan

Data, case studies, and theories of Chinese consumer behavior, analysis of
internal and external factors influencing consumer behavior, application of Artificial

Intelligence in consumer data analysis.

25U.370 TAUFTTUTINATY 3(3-0-6)
CBC370 Chinese Business Culture

LnAnfiug L TaLsTIgI AT AdsuuaznsouauAANIegIRY ATwdLLS naud
(Guanxi) 1138 MLALFTTULLEUNIEIAA nsFoa st Taus ISy unumTesEdiuty nsasenan
undefioseninegd uaznsdiAnwimagsianiieidoes

Foundations of Chinese business culture, business values and mindsets,
relationships and Guanxi, business etiquette and practices, cross-cultural communication,

hierarchical roles, trust building between business partners, and business case studies.

6U.371 mwﬁmﬁamiﬁﬁLauaLLazﬂWSLaua%wmm% 3(3-0-6)
CBC371 Chinese for Business Presentation and Pitching

VinwrNTEUDLATNTLALDYIENAGIAIMENTINTY NTFRANTAMAILALYALAY
yosAuMLarUINg nagnsmsiausyie lassaiunnitaueifiuszavsam mslideyauszneuns
fnaula n1sdnNIsAINILLaTRlALEN NIEANYIAUNITIIELBULAZNITELDUE

Business presentation and pitching skills in Chinese, communication of
product and service value propositions, sales strategies, effective presentation structures,
data-supported decision making, management of questions and objections, and case studies

in presentation and pitching.
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95U.372 NswUanarNsaunI¥IUTGIAa 3(3-0-6)
CBC372 Chinese Translation and Interpreting for Business
#ann1s wadla vinweniswdanaznisaiy nmsudalve-3u u-lnglusugsie
Principles, techniques and skills for translation and interpreting, Thai-Chinese

and Chinese-Thai translation in Business.

U473 AwFuilensiasaresemnagsia 3(3-0-6)
CBCa73 Chinese for Business Negotiation

vinwynsdoansnwiuluniaiasngsia nagnnisresesiiellidennas inada
M3 0nN919591 drauedeiausuazrauselovd nsdnnsteliuduazaudauds n1sldniuwd
winzavluanunisaleniswagliilunianms wsemniagsiavesnnidu waznsdlfny

Chinese communication skills for business negotiation, strategies for achieving
favorable agreements, techniques for opening negotiations and presenting proposals,
managing objections and conflicts, appropriate formal and informal negotiation language,

Chinese business etiquette, and case studies.

95U.474 HUsEnauNsgIRaduyaly 3(3-0-6)
CBCara Modern Chinese Business Entrepreneurship

wuIAngUsznaun1sealn lantan1egsiaainuullduiasugialuivesdu n1s
peNLUUAMANATFULUUTIARImMINE AU UNiY Jadoursninudifanazanusiinievesssia
nssfnwHUsEnoUNSIU-Ing

Entrepreneurial mindsets in the modern era, business opportunities from
China’s new economic trends, value proposition and business model design for the Chinese
market, success factors and challenges in entrepreneurship, case studies of Chinese—Thai

entrepreneurs.
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2.3 NFIAYNANIEIY - 1F8N (9 ilehn)

- NFAIVINMIATENINIUSEINATY

958.414 wildn1sAsenineuseinalne-3u 3(3-0-6)

CBs414 Thailand-China Trade Chain
1AssEs1alaNTEUIUNTNNENSUILIN —d999n e I19UTEIMA LN -U A19219UHY

M3y uaemsdsmaUAuA unumkasasduusvealiiduldduddlunasdunau A
vinmewazkunglunsaitunisilne-3u wasnsdifng

Structures and processes of the Thailand-China import-export supply chain,
planning, operations, and product delivery, roles and relationships of stakeholders at each

stage, challenges and operational approaches in Thailand-China trade, and case studies.

959.415 szileun1sign-deeaniu 3(3-0-6)
CBS415 China Import-Export Regulations

sufoudovsdu nquasinstiddseonduissninsine-iu fdnseaninsileuidi
uazueen Ansustlevinien® wnsnsfnfunisnnsifidlens dermunsusnnsgrundndioe
nasanAgmuszisutetidulunisididieonnainiu

Regulations and rules for import-export of goods between Thailand and
China, inbound and outbound customs procedures, tax privileges (Form E), and Non-Tariff
Barriers (NTBs), Product standard requirements, essential documents required by regulations

for import-export in the Chinese market.

959.416 NTZUIUNITNNATTATZHINUTELNATU 3(3-0-6)
CBS416 China International Trade Process
MENNISANTENINUTENARAZNTZUINNSIINSAAUTY Rouluuasdennainianis
A1 NTVNF YN AM3deTo U339 1159158 3U N1svuds N1sUseAunIsvuds LazLenansi
Aeadastuninindi-deosn
Principles of international trade and trade processes with China, trade terms
and agreements, contract formation, ordering, packaging, payment, transportation, cargo

insurance, and import-export documentation.
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- NI INANAFINTAIY
959.424 N1RAINRAANAIU 3(3-0-6)
CBS424 China Digital Marketing

yiuf 1813 LaTAANUEINYRININAIRRITA NMTIATIEFAN MAAIARIVIATY
MINWUHULAENSUTTEIUNAYNENISAAARTYA

Theories, principles, and fundamental concepts of digital marketing, analysis

of China’s digital market environment, planning and evaluation of digital marketing

strategies.
2§9.425 ﬂ'ﬁ@@ﬂLLUULﬁaﬂﬂﬂﬂiﬁlﬁ’]@aaﬁa%u 3(3-0-6)
CBS425 China Digital Marketing Content Design

ﬂi%‘U’J‘Uﬂ’ﬁ@@ﬂLL‘U‘ULﬁ@%ﬂﬂ?iﬁﬂ?ﬂﬁ%ﬁﬁ%ﬂiugﬂLLUUﬂ’]iL%EJULLﬁ%ﬂ"Ii?iE)?{"Ii LAy
nsdifnudadefidmaronnudiaventemmsnanandvaluusunussmnaiu

China’s digital marketing content design processes in  writing and
communication formats, and case studies of factors influencing the success of digital

marketing content in the context of China.

958.426 LLwaGW\Ia%zJLLazﬂaqwﬁmsmmﬂﬁ%ﬁa%u 3(3-0-6)
CBS426 China Digital Marketing Platforms and Marketing Strategies

wnannesuAdviady wwildunseamesulatgaludluiu nsiesizvideyaidedn
QﬂﬁﬂﬂmﬁuéfwLﬂ%@ﬂﬁamimm@a%ﬁaLLazﬂmmﬁﬂisﬁ‘l‘:@f Lﬁam'ﬁﬁmuﬂﬂaqmﬁ wazNIAANYINITYN
N13RAINAINAVDIUUTURAUATUULNAR WD S

China’s digital platform, online marketing trends in China, analyzing Chinese
customer insights using digital marketing tools and Artificial Intelligence to create marketing

strategies, case studies of digital marketing of Chinese brands on popular platforms.

- nauAMsiansUszaumsainsvieudmiuinvieniledu
958.434 wAnssuLazLIlInsieuissssmavesinvieafiendu 3 (3 - 0 - 6)
CBS434 Chinese Outbound Tourism Behavior and Trends
woAnssuNTviuiedinsUsemaveainieuiiendu sULUuMsIAUNIBuTen
affelval ulpursvesdsuraiuiiiinadonsiunisinssema snsnisdaasy dod1in Tenauas
ANUTYNEYRIgRaNT TR ielng
Chinese outbound tourist behavior, travel patterns and trends, Chinese
government outbound travel policies: promotional measures and restrictions, opportunities

and challenges for Thailand’s tourism industry.
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9589.435 nseenuUUNARSusLarUsTaUNMsainsvienfisadnsutnvieaiienius (3 - 0 - 6)
CBS435 Tourism Products and Experlences Design for Chinese TraveLers
Uszunnuedndnsasinisvieaiien ﬂ’]i’e)’e]ﬂLL‘U‘UNa(ﬂﬂm%ﬂ’]i‘ﬂ@ﬂmEJ’N]’]@J‘WimﬂiSQJ
LLaBE‘ULL‘U‘Uﬂ'ﬁV]@QLV]EJ']?!@JHGWN“UENSU’]’JR]U miaiN‘dizaumsmmimumqmmaﬂﬁmammmu WUA
uazmumenisestinveaienugatlag i
Types of tourism products, designing tourism products aligned with Chinese
travel behavior, creating experience-based offerings for modern Chinese tourists: emerging

travel trends and expectations.

958.436 nsdanisuszaunisalgnAwuluauuinig 3(3-0-6)
CBS436 Managing Chinese Customer Experience in Tourism Services

mMsdeasniwdulunuuinig Inineuazanudrlenginssuguilnavniiu
Wsemiarsssulenufia nsdenisuszaunisalgnanluaniunisalase nsuidymuaruinisids
sndmsunainiuy

Chinese-language communication in  service interactions, consumer
psychology and cultural insights of Chinese customers, etiquette and behavioral norms,
practical customer experience management, problem-solving and proactive service

approaches for the Chinese market.

- ngpAvimaluladdideuazgpamnssuidsdu
950.444 wAluladdTe LAz gna NI sUNMSHERSaR3ey 3(3-0-6)
CBS444 Green Technology and Smart Manufacturing Industry
unumveamaluladdidoadvgnamnssunsuanasiolna ddnvinaznisdeans
awIuildluarsnsudniiduiinsdedanndon in3osdnsgnamnssualelv wealuladousud
wdsenlu (EV) uagBudiueuous
Green technology in modern manufacturing, Chinese vocabulary and
communication in eco-friendly production lines, modern industrial machinery, new energy

vehicle (EV) technologies and automotive components.

9569.445 mwﬁuLﬁamﬁmm'ﬁqma’mmmﬁ%@u 3(3-0-6)
CBS445 Chinese for Sustainable Industrial Management

WnARTRILIIAN g U (ESG) AdminwnIu dudneal wavionans MAedes
fusnasgusruumMsinnisaannden msdanisasiad msdanisveads mnuvasadelulseny
LLazﬂgmmaﬁugmﬁm%’ukamuqmmﬂiﬁu

ESG concepts for sustainable organizations, Chinese terminology, symbols,
and documents related to environmental management systems, chemical management,

waste management, workplace safety, basic industrial regulations.
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958.446 nsudauaznisanuntwIulugnamnssuadelv 3(3-0-6)
CBS446 Chinese Translation and Interpreting in Modern Industry

vinwgnisulauaznisamarwiiulugnamnssuasiola nsdeansluaenisndn
msesuBtumeuALaDnsY N13AIUANAMAIN NMTUTEYULTNU NITAARINNUAUIAINTTU NS
wlaenan s ung se leunasinggIu wagnIalAne

Chinese translation and interpreting skills in modern industrial contexts,
communication on production lines, explanation of safety procedures, quality control,
factory meetings, engineering follow-up communication, translation of regulatory and

standards documentation, and case studies.

- NgAYERAAnwILarNsANYITIYIUINITIUNTINNY
9an.301 LWIENANAIANEA 3(3-0-6)
CCE301 Pre-Cooperative Education
N3LUIUNTAVAIANY AL IZUUNTUHURNIL nsadinsauuasnsdunivalau n1s
WIBUAIUNTDUNDULTIAIUUTENBUNIT N1T1191UTUBIANTLAZANINLINADUTVITN AITHAIU
YAGNAIN Winvznisdeaisuarnisiniaus nsl@eusieay nisvhawduiinsazainndy
AUTENOUNTT TWUSTTNOANT N3ANTeaT19asTA ASesTsuuwasteU]uiluanuusenaunis
Cooperative education processes and operational systems, job application
and interview preparation, pre-placement readiness for host organizations, workplace
practices and professional environments, personality development, communication and
presentation skills, report writing, teamwork and entrepreneurial mindset, organizational

culture, creative thinking, ethics, and professional conduct in the workplace.

9@N.402 aunaAny 6 (0 - 40 - 0)
CCE402 Cooperative Education

nMsfnUfTRNuaduanuUszneunmsamdnvazadluiunsuildsudaiden
1u§1uzwﬁﬂaﬂuL@mwznaﬂajﬁaaﬂdﬂwﬁ\‘imﬂmiﬁﬂm 139 16 dUnii MsInvisIguasUNanis
YU warnsuseillunasiusernieandukasan1uUsenaunis

Full-time workplace practice in a host organization in the selected job
position as an employee for a minimum of one semester or 16 weeks, preparation of a
summary report on cooperative education outcomes, and joint performance evaluation by

the institution and the host organization.
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3. MHINIVUFINLET (6 VLEnn)
inAnwidenseusigivdunilaaeuluunninerdensaunn lidesndt 6 niiefin
WIeLdenFeuTeIvweolUl

965.001 mwIuludetiuis 3(3-0-6)
CCFO001 Chinese in Entertainment Media

et Uselen druaunmwnsuegredsludetufisuussaneng 9 masiu paudu
AZAT NINUUAT

Basic Chinese words, sentences, and expressions in various types of

entertainment media in China, Chinese songs, short clips, dramas, movies.

985.002 mwIuludednueoulal 3(3-0-6)
CCF002 Chinese in Social Media

AIUAN8VBIAT Uselen ;J‘ULL‘U‘UGUadmiﬁamimwﬁﬂuéaﬁmmaaulaﬁsuaﬁu
M Iuilddoansluumesinildludinuszsitu

The meaning of words, sentences, and patterns of Chinese communication in

Chinese social media. Chinese language used in everyday communication on the internet.

9§3.003 mwﬁwﬁamiﬁ’lLauaﬁf?uﬁugm 3(3-0-6)
CCF003 Chinese for Basic Presentation
'g‘dLLUUﬁugm"Uaamsﬁ%ﬂuamuéfmmm%u NNYeN1T8319859ALAZNITULAUD

e uazmsUszendlitynussiviilundesdlotielunsssaniud aiudo uaznsldides e
dinenaaulauazanudlauagils

Basic patterns of Chinese presentation, creativity and content delivery, the
application of Generative Al for drafting scripts, visual aids, and sounds to increase interest
and understanding.

985.004 AeIuLilonsaeU HSK 3(3-0-6)
CCF004 Chinese for HSK

Adnet dunu Tassadaslasnnsal nsils Msenu waznsley WiswIeuaunou
lumsapuinszAuauInwIUTEAUNAI

Vocabulary, expressions, grammatical structures, listening, reading and writing

in order to prepare for the intermediate level of Chinese proficiency test.
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985.005 uAuAUYIUALTY 3(3-0-6)
CCFO005 China and Modernization

nsldnvduiuguluuiuniusiuads 38350 n1w Tausssy welulad winnssy
PREMNTIUAAMY waznIdifiny

Basic Chinese language use in contemporary Chinese contexts, lifestyles,

language, culture, technology, innovation, emerging industries, and case studies.
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