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1. viwndmanesialy (General Education) 24 w#ihgfg

o 4. U FvdsAunau
INEIU IYYBIUN . tNIA - Y
NUB-NA NIBWUAIUN
NENAMNWIINGE (9 viiEnn)
EN 101 | Everyday English 3 -
EN 102 | Social English 3 -
EN 103 | Global English 3 -
NEUIVIYIUININNBLIVIAN (15 Mi2efin)
GEO11 | Thinking Skills for Lifelong Learning 3 -
GEO012 | Citizenship in Society and International Community 3 -
GE013 | Technology and Innovation for the Future 3 -
GEO014 | Aesthetics and Well-being for Life 3 -
GEO015 | Entrepreneurial Spirit and Financial Literacy 3 -
373 24 Whein
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2. BUNIVILRNE (Professional Education) 99 wulgie
2.1 ngdvunu (30 wiein)

o 4. U y1UsAunau

INEIUN IYYBIVN . tNIA - Y

BUWNA NIBNUAIUY
CA 501 | Journey to Communication & New Media 3 -
CA 200 | Law, Ethics and Responsibility in Communication 3 -
CA 503 | Pitching & Negotiation 3 -
CA 504 | Digital Photography 3 -
CA 505 | Art of Storytelling 3 -
CA 506 | Marketing Essentials 3 -
CA 507 | Strategic Communication 3 -
CA 508 | New Media & Communication Technology 3 -
CA 509 | Art Appreciation for Communication & New Media 3 -
EN 014 | English for Exploring the World 3 -

Pl 30 AVl

nangnsUSoyayes auzliinaenans Unisdnw 2569 11



2.2 N3y uamzau - U3AU (54 viigin)

o 4. MUY FvdsAunau
INEAIVN INYYBIUYN L. LNIM o Y
KUWYNA NIDNUAINUF
CNM 101 | Critical & Creative Thinking 3 B
CNM 102 | Consumer Psychology & Behavior 3 -
CNM 103 | Corporate Branding 3 B
CNM 204 | Creative Storytelling for Digital Platform 3 -
CNM 205 | Graphics Design Workshop 3 -
CNM 206 | Digital Media Production Workshop 3 -
CNM 207 | Data-Driven Communication 3 -
CNM 208 | Channel Communication Management 3 -
CNM 209 | Research & Consumer Insight 3 -
CNM 310 | Risk & Crisis Management 3 -
CNM 411 | English for Professional Communication 3 -
CNM 412 | Special Topics Seminar & Workshop 3 -
CNM 413 | Professional Internship 6 TnAnuduli 3 Suluiimiein
azauliifonnin90 wuaein
fnheAnazauluseiv
nzau-Usiulitesnin
27 wiwein(3aulunIAn1Ane
denfulduaziinsnnivayau
(CUM.GPA)lsiTlorndn 2.75
%39
CNM 414 | Degree Project in Communication 6 Snedudi 3 uly
& New Media fmheinazauliddosndt 90
wihefs waziniheinazay
Tusegdvanizanu-Usau
laitioandn 27 wihedn
(Sulunansanwifeiule)
CNM 021 | Creative Communication Campaign | 3 -
CNM 022 | Creative Communication Campaign I 3 -
CNM 031 | Creative Communication Campaign Il 3 -
CNM 032 | Creative Communication Campaign IV 3 -
594 54 Vel
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- naEIvINslawanadvia (Digital Advertising)

SHEIU 518327397

U

“nuenn

tNIN

AYIUIAUNDY

wIaNUANS

CAD 011 | Creativity & Copywriting

CAD 022 | Art Direction in Advertising

CAD 033 | Creative Digital Advertising

CAD 034 | Innovative & Interactive Media
CAD 035 | Advertising Design & Production

W W W | W W

- NFIvIMIUsEMAUTUSAITA (Digital Public Relations)

SHEIY 518%973%7

U

Mi2enn

LNIN

Ay1UeAUNaY

WIONUANS

CPR 011 | Digital Public Relations Strategy

CPR 022 | Public Relations Writing & Content Creation
CPR 033 | Image & Reputation Management

CPR 034 | Relationship Management

CPR 035 | Social Media Community

3
3
3
3
3

- NANIVINTATIUUTUAATI9ETIA (Creative Branding)

SV GRLN) S18%83%"

ATUIU

“uena

bNIN

AY1UIAUNDU

viIaNUANS

CBD 011 | Brand Equity Management

CBD 022 | Strategic Branding

CBD 033 | Brand Identity Design

CBD 034 | Brand Channels & Sense Strategy
CBD 035 | Global Branding

W [ W W |W | W
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- ndvINMsaianusuaduvlgioues (Influencer Branding)

. a . U FvrUsAunau
INEIUN IYYBIUN L. LNIN o Y
KBUIB-NA NIDNUAIUS
CBF 011 | Influencer Branding 3 -
CBF 022 | Monetization & Marketing Strategy for Influencer 3 -
CBF 033 | Appearance & Voice Work and Personality 3 -
Development for Influencer
CBF 034 | Online Content Creation 3 -
CBF 035 | Follower Acquisition & Engagement 3 -

Y

- MUY THOAIAIALAYERaIMNIIUED (Digital Communication and Media)

o - “ - 37U Ay1UeAUNaY
SWAIYN 803 NSA B}

] a Gl = v

U2EnA WIONUANS

CDM 011 | Digital Marketing Communication & Media Industry

CDM 022 | Campaign Architecture & Role of Channels

CDM 034 | Digital Media Planning

3
3
CDM 033 | Media Tools & Data Software 3 -
3
3

CDM 035 | Media Buying

14 N\ udnansuSuans augimamans InisAnen 2569

U 0



3. NUINIYARNLES (Free Electives) 6 inenn

A A a a v ! dy
wedenissuluselvnwalull

tnfnwagdeufenssuneinunilaaeuluiminerdensann lidesndn 6 mihwefn

.- 4. U FvUsAUnaU

INEIUN IYYBIVN . tNIN - Y

NnUB-NA NIBNUAIUY
CA 551 Independent Study 3 B,
CA 554 Integrated Academic Social Responsibility 3 -
CA 555 Social Engagement Project 3 _
CA 562 | Creative Portfolio 3 )
CA 563 | Information Graphic Design 3 )
CA 565 Studio Photography 3 ,
CA 566 Motion Graphics in Advertising 3 -
CA 567 Event Marketing 3 ,
CA 568 Language Skills for Advertising Practitioner 3 ,
CA 569 International Field Study in Advertising 3 i}
CA 572 Public Relations for Creative Industries 3 _
CA 573 | Public Relations in Governmental Institutions 3 -

and Charitable Organizations

CA 574 Health Communication 3 _
CA 576 Business Design and Branding 3 ,
CA 577 Entertainment Business Branding 3 -
CA 578 Luxury Branding 3 ,
CA 579 Fashion Branding 3 ,
CA 580 Buyology and Communication 3 _
CA 581 Tourism Branding 3 ,
CA 584 | Sport Branding 3 i
CA 585 Branding for Social Enterprise 3 _
CA 586 Sustainable Branding 3 i
CA 588 Branding Field Trip 3 .
CA 590 Selected Topics in Branding 3 i

a wva

wemA:n 583wl 3 (3 - 0 - 6) wuadunisussens 3 Falussedunv nelin1sHnUgUR

Sufusegnintnfnwiarennsdiaeusarn1sfinusienueetindnw 6 Talussiedunv
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1. viwndmanesialy (General Education) 24 w#ihgfg

IRAIY 518703 Q?mf N30 gzjq?ﬂmat
KBUIB-NA NIDNUAITN S

nguINWBINgE (9 Miaehin)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAMYIUINTNNYEAWITIN (15 i3enn)

GE 011 | Thinking Skills for Lifelong Learning 3 -

GE 012 | Citizenship and Social Transformation Community 3 -

GE 013 | Technology and Innovation for the Future 3 -

GE 014 | Aesthetics and Well-being for Life 3 -

GE 015 | Entrepreneurial Spirit and Financial Literacy 3 -

574 24 aVell
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2. BUNIVILANZ (Professional Education) 99 wuqgfe
2.1. ngudrunu (Core Course) 36 #8An

" L. MUY FvdsAunau
TUHIY 51838391 . LnIn " )
NBUIB-NH NIBWUAIUNY
EN 014 | English for Exploring the World 3 -
CA 150 | Introduction to Communication and Media 3 -
Landscape
CA 151 | Public Speaking and Presentation 3 -
CA 152 | Computer Graphics and Video Editing 3 -
CA 153 | Fundamental of Broadcasting and 3 -
Streaming Media
CA 154 | Photography in Broadcasting and 3 -
Streaming Media
CA 155 | Broadcasting and Streaming Media 3 -
Production Techniques
CA 156 | Storytelling in Content Creation 3 -
CA 157 | Media Law and Ethics 3 -
CA 158 | News and Documentary Writing for 3 -
Broadcasting and Streaming Media
CA 159 | Media Production Design 3 -
CA 160 | Scriptwriting for Entertainment Programs 3 -
594 36 nIEnn
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2.2. ngxdyamzay - YAy (Major Requirements) 45 vu3gfin
. - d - U y1UsAunau
INEIU YYBIUN Vo N3N o & v
BUNA NIBWUAIUNY
BRS 121 | Program Host 3 -
BRS 122 | Radio Production 3 goula CA 155
BRS 123 | English for Broadcasting and Streaming Media 3 -
BRS 124 | Strategic Content Management for 3 -
Broadcasting and Streaming Media
BRS 125 | Broadcast Studio and Streaming 3 aoulsl CA 155
Media Techniques
BRS 126 | Social Listening 3 -
BRS 131 | Television Production 3 aoula BRS 125
BRS 132 | Broadcasting and Streaming Media Insight 3 -
BRS 133 | Creative Reviews on Streaming Media 3 -
BRS 134 | Creative Design with Innovative Technology 3 -
BRS 135 | Broadcasting and Streaming Media Business 3 -
BRS 141 | Communication in Innovation 3 -
BRS 142 | Broadcasting and Streaming Media 3 -
Master Class
BRS 143 | Broadcasting and Streaming h 6 ﬁﬂﬁﬁwq%uﬂﬁ il S'ﬁyubl,ﬂ
Media Internship uazdmheinazauly
FRIAUANIZAU-TIAY
WAL IV
LlRNIZAU-LEN
Wae laitloenan 36 wiein
BRS 144 | Degree Project for Broadcasting B 6 Sndneiudit 4 Juld
and Streaming Media waginieinazadly
FIIURNIZANU-TIAU
WAL IV
LlRNIZAU-LEN
Laitipanin 36 wiein
BTV 45 nene
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2.3.

NALAYNRMEAUY - Lian (Major Electives) 18 viigfin
JnAnwnasniseuseivnaulalinsu 18 wiuda 3nsedvsana b

o - - MUY Fy1U9AUNaU
SREIV 19UV R LNIA - X Y
BUW-NA NIBWUAIUN Y
BRS 221 | News Anchor 3 aoulel BRS 121
BRS 222 | Motion Graphics 3 aould CA 152
BRS 223 | Creative Realtime Contents 3 -
BRS 231 | Acting for Television Drama 3 -
BRS 232 | Podcast Production 3 aouls BRS 122
BRS 233 | Drama Script 3 -
BRS 234 | Virtual Studio Production 3 aould CA 152
ey
aouldl BRS 131
BRS 235 | Field Production 3 aould BRS 131
BRS 236 | Mobile Journalism 3 doula CA 156
BRS 237 | Streaming Content Creator 3 -
BRS 238 | Investigative Techniques 3 aould CA 156
BRS 241 | Innovative Set Design 3 gould CA 152
BRS 242 | Drama Production 3 aoul BRS 131
BRS 239 | Sound and Music Design 3 -
57U 18 NN

3. BUINIVAINDETY (Free Elective) 6 MuI8A#

A A a a o ! ‘;’
wadenseulusieivineelul

Unfnwagdesdoniseuselvidunlaaeuluuyinedunsanm liteendi 6 wiief

o L. U FyUsAunau
RGek 51890391 L. |wse | L .
P RER wIONUANT

53 6 wihein
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o gL MU y1U9AUnau

SREIYN 31838791 . nse | L .

NBUIB-NH NIBWUAIUN
CA 550 | Integrated Academic Social Responsibility 3 -
BRS 500 | Social Broadcasting 3 -
BRS 501 | Sports Program 3 -
BRS 502 | Music Festival Management 3 -
BRS 503 | Music Festival Workshop 3 -
BRS 504 | Sound and Visual in Contemporary Media 3 -
BRS 505 | Horror Program 3 -
BRS 506 | Make Up and Costume Design 3 -
BRS 507 | Cooking Program 3 -
BRS 508 | Documentary Program 3 -
BRS 509 | Travel Program 3 -
BRS 510 | Music Video Production 3 -
BRS 511 | Genders in Popular Culture 3 -
BRS 512 | Health and Wellness Communication 3 -
BRS 513 | Bodybuilding for Aspiring Artists 3 -
BRS 514 | Voice Work Techniques 3 -

20 N\
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1. viwndmanesialy (General Education) 24 w#ugfg

s8¥aVIMUNANgAsAaUTndn
#1917991A8aUZN5 AR

IRAIY 518703 Q?mf N30 gzjq?ﬂmat
KBUIB-NA NIDNUAITN S

nguINWBINgE (9 Miaehin)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAMYIUINTNNYEAWITIN (15 i3enn)

GEO11 | Thinking Skills for Lifelong Learning 3 -

GEO12 | Citizenship in Society and International -
Community

GE013 | Technology and Innovation for the Future 3 -

GEO014 | Aesthetics and Well-Being for Life 3 -

GEO15 | Entrepreneurial Spirit and Financial Literacy 3 -

59U 24 Whein
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2. BUNIVILANIZ (Professional Education) 103 #uI80s
2.1 ngsdvunu (Core Course) 24 nUI8nA

.- - MU JyrUsAunau
TUHIY 51838391 . LnIn " )
NBUIB-NH NIBWUAIUNY
CA012 | Arts and Politics 3 -
CA210 | ASEAN Art and Socio-Cultural Research 3 -
Workshop
PFA109 | Performing Arts for Self-Discovery 3 -
PFA111 | Communicative Asian Language and Culture 3 .
PFA201 | Performance Historiography 3 .
PFA202 | Anthology of Dramatic Literature 3 .
PFA309 | Popular Culture as Soft Power 3 .
PFA401 | Emerging Technology and Artificial 3 -
Intelligence in Performing Arts
pieHl 24 nIein

2.2 N Ianziu (Major Requirements) 79 wiiefin
2.2.1  AguAvIdugIu (15 vidienin)

o o 4 a U9 v 1UeAUnau
SUAIYY S8YDIY . A - Y
BUWNA NIDNUAITU Y
PFA171 | Acting | : Being Beings 3 -
PFA273 | The Art of Directing 3 -
PFA303 | Social Marketing for Performing Arts 3 -
PFA301 | Survey of World Entertainment Industry 3 -
PFA304 | Narrative Mechanics of Theatre, 3 -
Film and Digital Performance Production
594 15 | neia
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2.2.2  nguvIveAu (45 widienn)

o a g MU FyrUsAunau
TUAIYN 318¥DIUN L N3N o Y
nuUB-NA NIDNUAIUT
PFA163 | Film, TV Drama, Series Production 4 -
PFA164 | Theatre and Digital Performance Production a4 -
PFA263 | Performing Arts Collaboration a4 -
PFA264 | Stage Play 4 -
PFA281 | Body Electric | : The Art of Movement 3 -
PFA282 | Body Electric Il : Song and Dance 3 -
PFA172 | Acting Il : Human Essence and Autoperformance 3 -
PFA271 | Acting Ill : Love, Passion, Desire and Approaches 3 -
for Realism and Naturalism
PFA272 | Acting IV : Modern Approaches in Acting 3 -
PFA363 | Musical 4 -
PFA364 | Performing Arts Collaboration for Innovation a4 -
PFA367 | Theatre Touring Company 3 -
PFA402 | Dramatic Theory and Criticism 3 -
53U 45 aVell
223  nadnAauinus (10 vihefn)
Y o 4 a MUY FyrUsAunau
AU 18D IV .~ | wn9a - X Y
NBUIB-NH NIDNWUAIUY
PFA493 | Degree Project in Performing Arts Preparatory 4 -
PFA494 | Degree Project in Performing Arts 6 aould PFA493
10
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224  nawIrLden (9 nuiein)

q
Y

dnfnwannsnideniousiuam 9 whedn lawigngulangunds il
o a g a U AyrUsAunau
INEIUN IYYBIUN y o bNIN - X o
nuB-NA NIDNUAIUNY
PFA305 | Auditioning 3 -
PFA371 | Acting V : Departure from Realism & Naturalism * 3 -
PFA372 | Acting VI : Acting Master Class 3 -
%39
PFA310 | Artist as a Storyteller 3 -
PFA365 | Special Project in Performing Arts Production, 3 -
Design and Innovation |
PFA366 | Special Project in Performing Arts Production, 3 -
Design and Innovation |I
53U 9 Vil

3. BUINIVAINDESY (Free Elective) 6 wuqenn

o = v a = a A da a ) ~ a & aa
Uﬂﬁﬂwqf\]gﬁlaﬂLa@ﬂLiﬂuiqUT{ﬂ@uwLU@aEJUSLUEJV’]'JV]UWaUﬂ?QW]W RIDINYIVIADALFINAUL

TNAFNENTNIDNIAITIDUVDIAULUAEDU YT DTV LEINLESNAAITAaULNSHERUnEDY Lutlae
A1 6 MReAe fAes1edvwelul

v - < - 37U Ay1UeAUNaY
SWAIYN S92 o NN o & 3
BUAA WIBNUAINS

ERLY 6 NUIYAR
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SV GRLE)

5189%973%7

U
Yd8nn

bNIN

AdsAunau
WIONUANS

PFA535

PFA536
PFA537
PFA538
PFA539
PFA540
PFA541
PFA542
PFA543
PFA544
PFA545
PFA546
PFA54T
PFA548
PFA549
PFA550
PFA551
PFA552
PFA553
PFA554
PFA555
PFA556
PFA557
PFA558
PFA559

PFA560
PFA561
PFA562

Theatre Ethno-Historiography Studies :
Issues and Methods

Puppetry

Mime

Contemporary Dance

Thai Dance

Scene Painting

History of Theatre

World Performing Arts Studies
Oriental Drama

Opera

Brechtian Theatre

Absurd Theatre

Women in Drama and Theatre
Theatre in Education

Acting for Personality Development
Musical Theatre Writing
Theatre for Children

Theories of Acting and Directing
Experimental Theatre

Shakespeare in Contemporary Society
Tragedy

Comedy

Background and Development of Thai Theatre
Southeast Asian Theatre Studies
Individual Study and Research

in International Performing Arts
Contemporary Trend in Performing Arts
Musical Performance

Aesthetic Appreciation of Literature

3

W W W IW WL WL WL L WL VL IWIL WL VLWL WL | W
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o - a - MUY Fy1U9AUNaU

FRAIYY 38YDIUN oL W L g Y

NnUB-NA NIDNUAIUS
PFA563 | Playwrights and Playwriting 3 -
PFA564 | Theatre, Film, Narrative : Transformation of Style 3 -
PFA565 | Drama and Society 3 -
PFA566 | Creative Drama 3 -
PFA567 | Fundamental of Dramatherapy 3 -
PFA568 | Comparative Education System 3 -
PFA569 | Drama and Education : 3 -

The Integration for Human Development

PFA570 | Theatre in Education Practicum 3 -
PFA571 | Community Theatre Practicum 3 -
PFA572 | Thai Traditional Media 3 -
PFA573 | Southeast Asian’s Traditional Media 3 -
PFA574 | World Performance Project 3 -
PFA575 | International Performing Arts Internship 3 -
PFA576 | Psychology in Dramatic Literature 3 -
PFA5TT | Eastern Dramatic Literature 3 -
PFA578 | Thai Dramatic Literature 3 -
PFA579 | Dramaturgy Workshop 3 -
PFA580 | Thai Drama in Contemporary Society 3 -
PFA581 | Art Trend in Digital Media 3 -

26\

a
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s8¥avImUvaNgastinaArsnsUdn

8191791N1IHANDLIUN uazn15IANTTNTIANITULASATUTEYY

1. vnadvAnwnaly (General Education) 30 #ihefn

SWeIY e%ein a?ua:J N3 gzq?ﬂmat
NnuUB-NA NIDNUAIUS

NFUVIN1WDINGE (99enn)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAVIYTUINTNNYEAYIIN (21 Wein)

GE 101 | Thinking Skills for Lifelong Learning 3 -

GE 102 | Citizenship and Social Transformation 3 -

GE 103 | Technology and Innovation for the Future 3 -

GE 104 | Aesthetics and Well-being for Life 3 -

GE 105 | Global Alliance and Emerging Issues 3 -

GE 106 | Financial Literacy and Sustainable Development 3 -

GE 107 | Entrepreneurial Spirit and Leadership Skills 3 -

52U 30 NUWAR

nangnsUSoyayes anzliinaenans Unisdnw 2569 27



2. BUINIVILANIZ (Core Course) 87 HUIBNA
2.1. naudrwAu (27 vdienin)

o - “ - U F¥1UsAUNDY
INEIUN IYYBIUN - LNIN - X Y
BUW-NA NIBNUAIUY
CA 161 | visual Communication in Photography 3 -
CA 005 | Art of Storytelling 3 -
CA 006 Marketing Communications in Digital Age 3 -
CA 162 Data Analytics and Insights 3 -
EDM 001 | Taste, Art and Globalization 3 -
EDM 111 | Presentation Techniques for Event and MICE 3 -
EDM 112 | Graphic Design for Event and MICE 3 -
EDM 113 | Event and MICE Production Design Workshop 3 -
EDM 211 | Legal and Ethical Issues in Event and MICE 3 -
Business
53 27 VYo Rl
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2.2. NdXAYANIEIU - U3AU (Major Requirement) 45 miiefin

IWEIY 1803 a?mj‘ N3 'aimjﬂuna‘li
NBUIP-NA NIDNUAIUT
EDM 500 | Communicative English for Event and MICE 3 -
EDM 101 | Introduction to Event and MICE Business 3 -
EDM 102 | Event Experience Design and Creation 3 -
EDM 103 | Event and MICE Management and Planning 3 -
EDM 106 | Scriptwriting for Event and MICE 3 -
EDM 212 | Venue and Logistics Analysis 3 -
EDM 213 | Event and MICE Workshop 3 -
EDM 301 | Audio-Visual Production Workshop for Event and 3 -
MICE
EDM 302 | Technology for Event and MICE Production 3 -
EDM 303 | Hybrid Event Experience Workshop 3 -
EDM 304 | Understanding MICE Industry 3 -
EDM 305 | Research Skills 3 -
EDM 306 | Promotional Planning for Event and MICE 3 -
EDM 421 | Corporate Event 3 -
EDM 422 | Concert and Music Festival 3 -
39 45 niein
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2.3. NAIIYRMIEMY - Lian (Major Elective) 15 38

Unfnwanunsaideniseusedvnguanizinu-iion lagidenannnguussianaudiiu wasngy
AMITEITIgany sanuldaini 15 wihein aeeluil

Y a 4 MU FyrUsAunau
INEIU YYBIUN - LNIN - X Y
BUW-NA NIBNUAIUY
NEUUITANIUBLIUN
EDM 423 | Private Event 3 -
EDM 424 | Fashion Show 3 -
EDM 425 | Knowledge Center and Museum Design 3 -
EDM 426 | Sport Event 3 -
EDM 427 | Beauty Contest 3 -
EDM 428 | Event for Cultural Heritage 3 -
NNAINTEIVIRYANIE
EDM 431 | Event Styling 3 -
EDM 432 | Catering for Event and MICE 3 -
EDM 433 | Artist and Influencer Management 3 -
EDM 434 | Sound, Lighting and Visual Production System 3 -
EDM 435 | Lighting Design Workshop 3 -
EDM 436 | Audiovisual Production Showcase 3 -
EDM 437 | Virtual Production Workshop 3 -
EDM 438 | Visual Effects 3 -
EDM 439 | Multimedia Production 3 -
52U 15 N8

NUBWA NuRNIzaU-Een dnAnwaunsaassednnleluuminerdengannivnauls lag
Juegiunaeiiilavesnnud
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3. RUINIVIUSTAUNITIIVITN (Professional Internship) 6 wiaefin
PnAnwasniseu EDM 440 vise EDM 441 leeivieinazaulitasnin 90 uiefis wagiseu
Frnameau-Uiau lddesnin 27 wdieda

o - < - AU Fy1U9AUNaU
SWEIV 518%2391 o LN5A oz i}
wi2eAin wIaNUANNS
FDM 440 | Professional Internship 6 fvheinazanliesnin 90
PBAR Lazs1eIvIaNnNI
pu-veAu ldesnin 27 wilein
EDM 441 | Degree Project 6 fnheinavanlidesnian 90 nuaw
A9 LazlseUTILIVNNIZAU-UIAY
laidaenin 27wiaein (Seulunia
nsAnwAenule)
POLY 6 UBAR

4. NUINITAFRNLES (Free Elective) 6 vuq8fin

tnfnwazdetdonieusedvduilaasulunminerdonsunn lidesndn 6 wiledn

yIavapnseuluseIvnamelul

.- d o 31U FUsAunau

INAIUN YYDV . oa LN3In - & Y

BUWYNA NIDNUAINUY
EDM 451 | Self and Personality Development 3 -
EDM 452 | Festival Marketing and Branding 3 -
EDM 453 | Gamification for Events 3 -
EDM 454 | Related Business in Event and MICE Industry 3 -
EDM 455 | Event and MICE Sponsorship Management 3 -
EDM 456 | Event and MICE Sustainability Management 3 -
EDM 457 | E-Sport Event 3 -
EDM 412 | Independent Study 3 -

57U 6 N8
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se¥avImUvaNgastinaAransUndn
A1973%1n15MAN L aMNES 19T sARaTUSTEUNISIRIN A

1. viwndmanesialy (General Education) 24 w#ugfg

o 4. U FvdsAunau
INEIU IYYBIUN . tNIA - Y
NUB-NA NIBWUAIUN
NENAMNWIINGE (9 viiEnn)
EN 101 | Everyday English 3 -
EN 102 | Social English 3 -
EN 103 | Global English 3 -
NEUIVIYIUININNBLIVIAN (15 Mi2efin)
GEO11 | Thinking Skills for Lifelong Learning 3 -
GEO012 | Citizenship in Society and International Community 3 -
GE013 | Technology and Innovation for the Future 3 -
GEO014 | Aesthetics and Well-being for Life 3 -
GEO015 | Entrepreneurial Spirit and Financial Literacy 3 -
53U 24 aVelal
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2. BUNIVILANZ (Professional Education) 96 #u38fin
2.1 naadv Ny (33 widienn)

o 4. U FvrUsAunau
INEIUN IYYBIVN . LNIN - Y
NUB-NA NIBWUAIU
ENO14 | English for Exploring the World 3 -
CA013 | Digital Experience Journey 3 -
CA170 | Creative Digital Photography 3 -
CA171 Understanding Creative Content and Digital 3 -
Experience Industry
CA172 | Art and Contemporary Design 3 -
CA173 | Art of pitching 3 -
CA174 | Creative Scriptwriting and Storytelling 3 -
CA175 Basic Design 3 -
CA176 | Computer Aided for Design 3 -
CA177 | Story Design and Creativity 3 -
CA178 Law and Ethics in Creative Digital Experience 3 -
Production Business
54 33 nIEnn
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2.2 gAY uamIza - U3AU (45 niiehin)

SHEIYN

S18%273%7

U

Mi2enn

tN3IM

Ay1UsAUNaY

WIONUAUS

CDE111
CDE112
CDE113
CDE114
CDE115
CDE116
CDE117
CDE118
CDE119
CDE120
CDE121

CDE122

CDE123

CDE124
CDE125

Infographic Design

Motion Graphic Design

3D Design and Animation

Creative Coding
Communication Graphic Design

Production Workshop

Post-Production Workshop

UX/UI Design

Lighting Design Production

Music and Sound Design

Content Creation and Digital Experience Design
for Event and Marketing

Project Management and Entrepreneurship

in Creative Content and Digital Experience
Communicative English for Creative Content and
Digital Experience Production

Environmental Graphic Experience Design
Special Issue in Creative Content and Digital

Experience Business

W WL W WL WL WL IWW
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PIPEY

a
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2.3 AR NANIZA - 1Fen (12 i)

o 4. U FvdsAunau
INEIUN IYYBIVN . LNIN - Y
NnUB-NA NIBWUAIU
CDE211 | Projection Mapping Production 3 -
CDE212 | Interactive Media Design 3 -
CDE213 | VR, AR and MR Production 3 -
CDE214 | E-sports Event Production 3 -
CDE215 | Virtual Space Design 3 -
CDE216 | Virtual Production 3 -
CDE217 | Merchandising Experience Design 3 -
CDE218 | Public Space Experience Design 3 -
CDE219 | Artificial Intelligence for Creative 3 -
Digital Experience Production
594 12 VRl
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2.4 NI ENUsEauNITaiean (6 hefin)

SEIU S18%273%7

U

Mi2enn

tN3IM

Fy1U9AUNaU

WIONUAUS

CDE411 | Degree Project in Creative Content Production

and Digital Experience

CDE412 | Creative Content Production and Digital

Experience Internship

6

tnAnedua 3 duly
Jmiennavauly
18N 90 nuIYhn
waginiiennayau

Tusngdganiy

Au-varulaidasna
27 wienn (Soulu

AMANSANwILAEINULA)

tnAneduta 3 duly
Tmheinavaulyl
TUouni1 90 BN
wazinignngeau
Tusegdvany
su-verulitesnin
27 ywienn (Soulu

AANSANwILAEITUle)

PPN
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3. NI AINLES (Free Electives) 6 vinufin
tnfnwagdeufenssuneinunilaaeuluiminerdensann lidesndn 6 mihwefn
wsaideniseuluseividadelull

o - 4. MUY y1UsAunau

INEIUN I1YYBIVYN L. bN3IN o Y

KBUIB-NA NIDNUAINUS
CDE500 | Color Grading 3 -
CDE501 | Advanced Photo Retouching 3 -
CDE502 | Character Design 3 -
CDE503 | Short form and New Media Production 3 -
CDE504 | Application Design and Development 3 -
CDE505 | Web Design and Development 3 -
CDE506 | Voxel Art 3 -
CDE508 | Augmented Reality in Fashion Production 3 -

594 6 nein

a wa

wemA:nse3vIlu 3 (3 - 0 - 6) wundunisussens 3 Halusseduaiii Inefin1sAnUuR
Sufusgnindnfnyiarennsdiaeusaznsfinwsienueswetindnw 6 Tilussiedunv
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1. viwndmanesialy (General Education) 24 w#ihgfg

s8¥avImUvaNgastinaArsnsUdn
A191791N1 5831985 IAUAZNTATNUUTUABUNGLOULYBTITAUAING

IRAIY 18803 a?ua:J N3 gzq?ﬂmat
NnuUB-NA NIDNUAIUS

NgUYIN1WDINGE (9 Miwhin)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAIYTUINTNNBLIVIIN (15 nqenn)

GE 011 | Thinking Skills for Lifelong Learning 3 -

GE 012 | Citizenship in Society and International 3 -
Community

GE 013 | Technology and Innovation for the Future 3 -

GE 014 | Aesthetics and Well-being for Life 3 -

GE 015 | Entrepreneurial Spirit and Financial Literacy 3 -

594 24 nhein
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2. BUNIVILANZ (Professional Education) 90 #ulefin
2.1. ngudrunu (Core Course) 24 #gin

IWEIY s18ed Q’I]m:‘! LNSA qj’n;munat
BUW-NA NIBNUAIUY
CA 051 Creative and Design Thinking 3 -
CA 052 Creative Storytelling for Digital Platform 3 -
CA 053 Artificial Intelligence Tools and Emerging 3 -
Technology for Creators
CA 054 Consumer Insight and Behavior 3 -
CA 055 Graphics Design Workshop 3 -
CA 056 Digital Media Production Workshop 3 -
CA 057 Taste and Style 3 -
CA 058 Consumer Insight and Social Listening 3 -
53 24 NN
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2.2. NdXAYANIEIU - U3AU (Major Requirement) 42 miiefin

IWEIY 1803 a?mj‘ N3 'aimjﬂuna‘li
NBUIP-NA NIDNUAIUT

GIB 101 Being an Influencer 3 -

GIB 102 | Influencer Branding 3 -

GIB 103 | Marketing and Monetization for Influencer 3 -

GIB 104 | Photography for Influencer 3 -

GIB 105 Acting, Voice and Movement of Influencer 3 -

GIB 106 Make Up and Costume 3 -

GIB 201 Fan Power and Brand Partnership for Influencer 3 -
Success

GIB 202 | Tax and Law for Influencer 3 -

GIB 203 | Artificial Intelligence Powered Creation 3 -

GIB 204 | Appearance, Voice Work and Personality 3 -
Development for Influencer

GIB 205 Live Commerce and Live Selling 3 -

GIB 206 | Creative Influencer Campaigns 3 -

GIB 301 Seminar in Personal Branding for Creator 3 -

GIB 302 | Seminar in Creator Portfolio Development 3 -

594 42 nhein
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2.3. NAIIYNRMIEMY - Lian (Major Elective) 24 w38

PNANABNSIUIBTNANIEAU - LFBN SuUULLUENIN 6 iehs fesslull

o - < - MUY FyrUsAUNaY
INEIVN I1YVYBIVYI - LN3M - X Y
BUW-NA NIBNUAIUY
GIB 211 | Channel Building and Follower Acquisition 3 -
GIB 212 | Online Content Creation 3 -
GIB 221 Channel Growth and Online Community 3 -
Engagement
GIB 222 Data-Driven Communication 3 -

¥ = o (R4 1 1 a £ 1 -dy
Wwzau-den siuswiulitesnit 18 wilein aeralull

LAZIENSEUNGIITMANEANY - 1HBN 1 NEY ¥3BLdaNtTeusIEIVININVaENgLIv)

ngu3dungLawas (Influencer)

o a d_a U9 v 1UeAUnau
IR F18YDIV . N3N - & .
nuUWNH WIDNWUAIIUJ
GIB 311 Creative Influencer Workshop 6 -
GIB 321 Professional Influencer Workshop 6 -
GIB 411 Channel Creator Mastery 6 -

naewn : UnAnwilviheinavaulddesndt 60 wiiedn viheinazadluseivianziu-0siu

WAL LWIEAIULEDN YN 36 WNefe waziinsaasayal (CUM.GPA) ludasnin 2.75

nguYRnIUABUMUAATIBLMES (Content Creator Internship)

v 4 A AU AY1U9AUNDY
rGREN 519UDAUN . LNSA o & .
NUBNH WIDNUAIUJ
GIB 312 Pathway to Creator Profession 6 -
GIB 322 Professional Transition for Creator Career 6 -
GIB 412 | Professional Internship 6 -

nugwg : dnAnwimhefnazadlidesnin 60 mhein Tviheinavaulusedvianzamu-dady

WaY lNITAULEDN Widaenin 36 wdiedn waziinsawasaray (CUM.GPA) litsanin 2.75
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NFUIVINTUINTBUNGLAULYDS (Influencer Management)

v a a4 - U Fv1UsAunau
INEIU IYYBIUN L - LNIN - X v
NBUIP-NA NIDNUAIUT
GIB 313 | Special Project for Influencer and Creator 6 -
GIB 323 | Applied Project in Influencer Communication 6 -
GIB 413 | Capstone Project for Influencer and Creator 6 -

naene : Undnwiiiviheinavaulivesndn 60 wiredn dnhefnazanlusgivaniziu-Usdu

¥ A (374 1 1 a
uag WwnzAuaen litesnin 36 wiiein

3. nunIvNaRNLES (Free Elective) 6 vthgfin
tnfnwazdetdonieusedvduilaasulunminerdonsunn lidesndn 6 wiledn
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UNUN1TANYIAUNANGNT
AnzdmAfEns
avndvdearsuazdeln
(jartiun1suseyduiusaivia)
U 1

First Semester 1/1 2569

FTUIUNU2BAAN

C : ; ;
oure Course Title U 1/1 U 1/2 U2

Number

Jnk | @nna | Unk | d@wna | Un@ | duna

CA501 | Journey to Communication & New Media 3

CA506 | Marketing Essentials 3
6
First Semester 1/2
IUURUIAN
hlcjr:izr Course Title U 1/1 U 1/2 U2
Und | auna | Un@ | duna | Un@ | @una
CA501 | Journey to Communication & New Media 3
CA506 | Marketing Essentials 3
EN101 | Everyday English 3 3
CA508 | New Media & Communication 3 3
Technology
CNM101 | Critical & Creative Thinking 3 3
CA505 | Art of Storytelling 3 3
12 18
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Second Semester

IUIUNULEAA
l\::jr:rbS:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@d | evna | Un@ | auna
EN102 | Social English 3 3
CNM102 | Consumer Psychology & Behavior 3 3 3
CNM103 | Corporate Branding 3 3 3
CA504 | Digital Photography 3 3 3
CPR 011 | Digital Public Relations Strategy 3 3 3
EN101 Everyday English 3
CA508 New Media & Communication 3
Technology
CA507 | Strategic Communication 3 3 3
18 18 21
Summer Session
UIUAUBAN
chr:rbszr Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una

EN102 | Social English 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
9
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d1v13vdeasazda lnl
(sjartiun1suseyduiusaivia)

JudN 2

First Semester 2570
IUIUNULEAN
l\i:)r:r;:r Course Title U 1/1 U 1/2 U 2
Un@ | auna | Un@d | evna | Un@ | auna
CA509 | Art Appreciation for Communication & 3 3 3
New Media
CNM204 | Creative Storytelling for Digital Platform 3 3 3
CNMO021 | Creative Communication Campaign | 3 3 3
CA503 Pitching & Negotiation 3 3 3
CNM205 | Graphics Design Workshop 3 3 3
CPR022 | Public Relations Writing & Content 3 3 3
Creation
18 18 18
Second Semester
IUUNULEAA
hlcjr:izr Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una

CNM206 | Digital Media Production Workshop 3 3 3
CNMO022 | Creative Communication Campaign |l 3 3 3
CNM207 | Data-Driven Communication 3 3 3
CNM208 | Channel Communication Management 3 3 3
CNM209 Research & Consumer Insight 3 3 3
15 15 15
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Summer Session

IUAURUIAN

C : : :

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una

CNM101 | Critical & Creative Thinking 3

CA506 | Marketing Essentials 3

6

a6\

a
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d1v13vdeasazda lnl
(sjartiun1suseyduiusaivia)

FUUN 3

First Semester 2571
IUIUNULEAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2
Number
Un@ | auna | Un@d | evna | Un@ | auna
EN103 | Global English 3 3 3
CNMO031 | Creative Communication Campaign Il 3 3 3
CPR033 | Image & Reputation Management 3 3 3
CPRO34 | Relationship Management 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3 3
15 15 15
Second Semester
IUIUAULAN
C 1 1 1
omrse Course Title U 1/1 U 1/2 U2
Number
Unil | avna | Un@ | a@vna | UnA | auna
CA200 | Law, Ethics and Responsibility in 3 3 3
Communication
CNMO032 | Creative Communication Campaign IV 3 3 3
CNM310 | Risk & Crisis Management 3 3 3
GEO012 | Citizenship in Society and International 3 3 3
Community
GEO13 | Technology and Innovation for the 3 3 3
Future
CPR0O35 | Social Media Community 3 3 3
18 18 18
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d1v13vdeasazda lnl
(sjartiun1suseyduiusaivia)

Ul 4

First Semester 2572
IUAURUIAN

C 1 1 1

ourse Course Title U /1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una
ENO14 | English for Exploring the World 3 3 3
CNM412 | Special Topics Seminar & Workshop 3 3 3
XXXXXX | Free Elective | 3 3 3
CNM411 | English for Professional Communication 3 3 3
GEO14 | Aesthetics and Well-being for Life 3 3 3
GEO15 | Entrepreneurial Spirit and Financial 3 3 3
Literacy
18 18 18
Second Semester
IUIUAULAN

C 1 1 1

omrse Course Title U /1 U 1/2 U 2
Number

Unil | avna | Un@ | a@vna | UnA | auna

CNM413 | Professional Internship

o | ¥1e
CNM414 | Degree Project in Communication & New 6 6 6

Media
XXXXXX | Free Elective |l 3 3 3
9 9 9
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WKUNSANEIAAMENE NS
AzlAANENS

dv1ivideaswazdelny

(sjadunsdeanshidnianazanaunssude)

24 '
v

FUUN 1

First Semester 1/1 2569
IUIUNRUIAN
l\i?r:rbs:r Course Title U 1/1 U 1/2 U 2
Unil | anna | Un@ | anna | Un@ | anna
CA501 | Journey to Communication & New Media 3
CA506 | Marketing Essentials 3
6
First Semester 1/2
IUURUINAN
Nﬁf:\i: Course Title U 1/1 U 1/2 U2
Unil | anna | Un@ | awnfa | UnA | anna
CA501 | Journey to Communication & New Media 3
CA506 | Marketing Essentials 3
EN101 | Everyday English 3 3
CA508 | New Media & Communication 5 3
Technology
CNM101 | Critical & Creative Thinking 3 3
CA505 | Art of Storytelling 3 3
12 18
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Second Semester

IUAURUIAN
C . : :
oure Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
EN102 | Social English 3 3
CNM102 | Consumer Psychology & Behavior 3 3 3
CNM103 | Corporate Branding 3 3 3
CA 504 | Digital Photography 3 3 3
CDMO011 | Digital Marketing Communication & Media 3 3 3
Industry
EN101 | Everyday English 3
CA508 | New Media & Communication 3
Technology
CA507 | Strategic Communication 3 3 3
18 18 21
Summer Session
IUURUINAN
C : : :
omrse Course Title U 1/1 U 1/2 U2
Number
Unil | anna | Un@ | awnfa | UnA | anna
EN102 | Social English 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
9
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dv1ivndeaswazielny

(sjaiunisaanshaNauazanaunIsu§a)

PUUN 2

First Semester 2570
IUUNUEAA
l\ij)r:rbs:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una
CA509 | Art Appreciation for Communication & 3 3 3
New Media
CNM204 | Creative Storytelling for Digital Platform 3 3 3
CNMO021 | Creative Communication Campaign | 3 3 3
CA503 | Pitching & Negotiation 3 3 3
CNM205 | Graphics Design Workshop 3 3 3
CDM022 | Campaign Architecture & Role of 3 3 3
Channels
18 18 18
Second Semester
UIUAUBAN
l\(l:jr:rt::r Course Title U 1/1 U 1/2 U2
Unil | avna | Un@ | avna | UnA | auna

CNM206 | Digital Media Production Workshop 3 3 3
CNMO022 | Creative Communication Campaign I 3 3 3
CNM207 | Data-Driven Communication 3 3 3
CNM208 | Channel Communication Management 3 3 3
CNM209 | Research & Consumer Insight 3 3 3
15 15 15
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Summer Session

IUAURUIAN

C : : :

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una

CNM101 | Critical & Creative Thinking 3

CA506 | Marketing Essentials 3

6
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FUUN 3

First Semester 2571
IUAURUIAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
EN103 | Global English 3 3 3
CNMO031 | Creative Communication Campaign Il 3 3 3
CDM033 | Media Tools & Data Software 3 3 3
CDMO034 | Digital Media Planning 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3 3
15 15 15
Second Semester
IUIUAULAN
C 1 1 1
omrse Course Title U 1/1 U 1/2 U2
Number
Unil | avna | Un@ | a@vna | UnA | auna
CA200 | Law, Ethics and Responsibility in 3 3 3
Communication
CNMO032 | Creative Communication Campaign IV 3 3 3
CNM310 | Risk & Crisis Management 3 3 3
CDMO035 | Media Buying 3 3 3
GEO012 | Citizenship in Society and International 3 3 3
Community
GEO13 | Technology and Innovation for the 3 3 3
Future
18 18 18
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Ul 4

First Semester 2572
IUAURUIAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
ENO14 | English for Exploring the World 3 3 3
CNM412 | Special Topics Seminar & Workshop 3 3 3
XXXXXX | Free Elective | 3 3 3
CNM411 | English for Professional Communication 3 3 3
GEO14 | Aesthetics and Well-being for Life 3 3 3
GEO15 | Entrepreneurial Spirit and Financial 3 3 3
Literacy
18 18 18
Second Semester
IUIUAULAN
C 1 1 1
omrse Course Title U /1 U 1/2 U 2
Number
Unil | avna | Un@ | a@vna | UnA | auna
CNM 413 | Professional Internship
o | ¥ie
6 6 6
CNM 414 | Degree Project in Communication & New
Media
XXXXXX | Free Elective Il 3 3 3
9 9 9
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avndvdearsuazdeln
(sjasdunisleawanniva)
U 1

First Semester 1/1 2569

FTUIUNU2BAAN

C : ; ;
oure Course Title U 1/1 U 1/2 U2

Number

Jnk | @nna | Unk | d@wna | Un@ | duna

CA501 | Journey to Communication & New Media 3

CA506 | Marketing Essentials 3
6
First Semester 1/2
IUURUIAN
hlcjr:izr Course Title U 1/1 U 1/2 U2
Und | auna | Un@ | duna | Un@ | @una
CA501 | Journey to Communication & New Media 3
CA506 | Marketing Essentials 3
EN101 | Everyday English 3 3
CA508 | New Media & Communication 3 3
Technology
CNM101 | Critical & Creative Thinking 3 3
CA505 | Art of Storytelling 3 3
12 18
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Second Semester

IUIUNULEAA
l\::jr:rbS:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@d | evna | Un@ | auna
EN102 | Social English 3 3
CNM102 | Consumer Psychology & Behavior 3 3 3
CNM103 | Corporate Branding 3 3 3
CA504 | Digital Photography 3 3 3
CADO11 | Creativity & Copywriting 3 3 3
EN101 Everyday English 3
CA508 New Media & Communication 3
Technology
CA507 | Strategic Communication 3 3 3
18 18 21
Summer Session
UIUAUBAN
chr:rbszr Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una

EN102 | Social English 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
9
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JudN 2

First Semester 2570
IUIUNULEAN
l\::l:)r:r;:r Course Title U 1/1 U 1/2 U2
Un@ | auna | Un@d | evna | Un@ | auna
CA509 | Art Appreciation for Communication & 3 3 3
New Media
CNM204 | Creative Storytelling for Digital Platform 3 3 3
CNMO021 | Creative Communication Campaign | 3 3 3
CA503 Pitching & Negotiation 3 3 3
CNM205 | Graphics Design Workshop 3 3 3
CAD022 | Art Direction in Advertising 3 3 3
18 18 18
Second Semester
IUIUNUIAN
chr:r;:r Course Title fu 11 §u1/2 $u 2
Und | auna | Un@ | duna | Un@ | @una

CNM206 | Digital Media Production Workshop 3 3 3
CNMO022 | Creative Communication Campaign |l 3 3 3
CNM207 | Data-Driven Communication 3 3 3
CNM208 | Channel Communication Management 3 3 3
CNM209 | Research & Consumer Insight 3 3 3
15 15 15
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Summer Session

IUAURUIAN

C : : :

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una

CNM101 | Critical & Creative Thinking 3

CA506 | Marketing Essentials 3

6
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Ul 3
First Semester 2571
IUAURUIAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
EN103 | Global English 3 3 3
CNMO031 | Creative Communication Campaign Il 3 3 3
CADO33 | Creative Digital Advertising 3 3 3
CAD034 | Innovative & Interactive Media 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3 3
15 15 15
Second Semester
IUIUAULAN
C 1 1 1
ourse Course Title fu 1/1 fu 1/2 fu2
Number
Unil | avna | Un@ | a@vna | UnA | auna
CA200 | Law, Ethics and Responsibility in 3 3 3
Communication
CNMO032 | Creative Communication Campaign IV 3 3 3
CNM310 | Risk & Crisis Management 3 3 3
CADO35 | Advertising Design & Production 3 3 3
GEO012 | Citizenship in Society and International 3 3 3
Community
GEO13 | Technology and Innovation for the 3 3 3
Future
18 18 18
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Ul 4

First Semester 2572
IUAURUIAN

C 1 1 1

ourse Course Title U /1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una
ENO14 | English for Exploring the World 3 3 3
CNM412 | Special Topics Seminar & Workshop 3 3 3
XXXXXX | Free Elective | 3 3 3
CNM411 | English for Professional Communication 3 3 3
GEO14 | Aesthetics and Well-being for Life 3 3 3
GEO15 | Entrepreneurial Spirit and Financial 3 3 3
Literacy
18 18 18
Second Semester
IUIUAULAN

C 1 1 1

omrse Course Title U /1 U 1/2 U 2
Number

Unil | avna | Un@ | a@vna | UnA | auna

CNM413 | Professional Internship

79 179
CNM 414 | Degree Project in Communication & New 6 6 6

Media
XXXXXX | Free Elective |l 3 3 3
9 9 9
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U 1

First Semester 1/1 2569

FTUIUNU2BAAN

C : ; ;
oure Course Title U 1/1 U 1/2 U2

Number

Jnk | @nna | Unk | d@wna | Un@ | duna

CA501 | Journey to Communication & New Media 3

CA506 | Marketing Essentials 3
6
First Semester 1/2
IUURUIAN
hlcjr:izr Course Title U 1/1 U 1/2 U2
Und | auna | Un@ | duna | Un@ | @una
CA501 | Journey to Communication & New Media 3
CA506 | Marketing Essentials 3
EN101 | Everyday English 3 3
CA508 | New Media & Communication 3 3
Technology
CNM101 | Critical & Creative Thinking 3 3
CA505 | Art of Storytelling 3 3
12 18

nangnsUSoyayes auzliinaeans Un1sdnw 2569 61



Second Semester

IUIUNULEAA
l\::jr:rbS:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@d | evna | Un@ | auna
EN102 | Social English 3 3
CNM102 | Consumer Psychology & Behavior 3 3 3
CNM103 | Corporate Branding 3 3 3
CA504 | Digital Photography 3 3 3
CBDO11 | Brand Equity Management 3 3 3
EN101 Everyday English 3
CA508 New Media & Communication 3
Technology
CA507 | Strategic Communication 3 3 3
18 18 21
Summer Session
UIUAUBAN
chr:rbszr Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una

EN102 | Social English 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
9
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jadunisadiwusunaineassa)

JudN 2

First Semester 2570
IUIUNULEAN
l\::l:)r:r;:r Course Title U 1/1 U 1/2 U2
Un@ | auna | Un@d | evna | Un@ | auna
CA509 | Art Appreciation for Communication & 3 3 3
New Media
CNM204 | Creative Storytelling for Digital Platform 3 3 3
CNMO021 | Creative Communication Campaign | 3 3 3
CA503 Pitching & Negotiation 3 3 3
CNM205 | Graphics Design Workshop 3 3 3
CBD022 | Strategic Branding 3 3 3
18 18 18
Second Semester
IUIUNUIAN
chr:r;:r Course Title fu 11 §u1/2 $u 2
Und | auna | Un@ | duna | Un@ | @una

CNM206 | Digital Media Production Workshop 3 3 3
CNMO022 | Creative Communication Campaign |l 3 3 3
CNM207 | Data-Driven Communication 3 3 3
CNM208 | Channel Communication Management 3 3 3
CNM209 | Research & Consumer Insight 3 3 3
15 15 15
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Summer Session

IUAURUIAN

C : : :

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una

CNM101 | Critical & Creative Thinking 3

CA506 | Marketing Essentials 3

6
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Ul 3
First Semester 2571
IUAURUIAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
EN103 | Global English 3 3 3
CNMO031 | Creative Communication Campaign Il 3 3 3
CBD033 | Brand Identity Design 3 3 3
CBD034 | Brand Channels & Sense Strategy 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3 3
15 15 15
Second Semester
IUIUAULAN
C 1 1 1
ourse Course Title $u 1/1 U 1/2 fu2
Number
Unil | avna | Un@ | a@vna | UnA | auna
CA200 | Law, Ethics and Responsibility in 3 3 3
Communication
CNMO032 | Creative Communication Campaign IV 3 3 3
CNM310 | Risk & Crisis Management 3 3 3
CBD035 | Global Branding 3 3 3
Citizenship in Society and International 3 3 3
GE102
Community
Technology and Innovation for the 3 3 3
GE103
Future
18 18 18
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Ul 4

First Semester 2572
IUAURUIAN
Course . ; ;
Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
ENO14 | English for Exploring the World 3 3 3
CNM412 | Special Topics Seminar & Workshop 3 3 3
XXXXXX | Free Elective | 3 3 3
CNM411 | English for Professional Communication 3 3 3
GEO14 | Aesthetics and Well-being for Life 3 3 3
GEO15 | Entrepreneurial Spirit and Financial 3 3 3
Literacy
18 18 18
Second Semester
IUIUAULAN

C 1 1 1

omrse Course Title U /1 U 1/2 U 2
Number

Unil | avna | Un@ | a@vna | UnA | auna
CNM 413 | Professional Internship
o | ¥1e
CNM 414 | Degree Project in Communication & New 6 6 6
Media
XXXXXX | Free Elective |l 3 3 3
9 9 9
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FuTT 1

First Semester 1/1 2569

FTUIUNU2BAAN

C : ; ;
oure Course Title U 1/1 U 1/2 U2

Number

Jnk | @nna | Unk | d@wna | Un@ | duna

CA501 | Journey to Communication & New Media 3

CA506 | Marketing Essentials 3
6
First Semester 1/2
IUURUIAN
hlcjr:izr Course Title U 1/1 U 1/2 U2
Und | auna | Un@ | duna | Un@ | @una
CA501 | Journey to Communication & New Media 3
CA506 | Marketing Essentials 3
EN101 | Everyday English 3 3
CA508 | New Media & Communication 3 3
Technology
CNM101 | Critical & Creative Thinking 3 3
CA505 | Art of Storytelling 3 3
12 18
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Second Semester

IUIUNULEAA
l\::jr:rbS:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@d | evna | Un@ | auna
EN102 | Social English 3 3
CNM102 | Consumer Psychology & Behavior 3 3 3
CNM103 | Corporate Branding 3 3 3
CA504 | Digital Photography 3 3 3
CBFO11 | Influencer Branding 3 3 3
EN101 Everyday English 3
CA508 New Media & Communication 3
Technology
CA507 | Strategic Communication 3 3 3
18 18 21
Summer Session
UIUAUBAN
chr:rbszr Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una

EN102 | Social English 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
9
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JudN 2

First Semester 2570
IUIUNULEAN
l\i:)r:r;:r Course Title U 1/1 U 1/2 U 2
Un@ | auna | Un@d | evna | Un@ | auna
CA509 | Art Appreciation for Communication & 3 3 3
New Media
CNM204 | Creative Storytelling for Digital Platform 3 3 3
CNMO021 | Creative Communication Campaign | 3 3 3
CA503 Pitching & Negotiation 3 3 3
CNM205 | Graphics Design Workshop 3 3 3
CBF022 | Monetization & Marketing Strategy for 3 3 3
Influencer
18 18 18
Second Semester
IUUNULEAA
hlcjr:izr Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una

CNM206 | Digital Media Production Workshop 3 3 3
CNMO022 | Creative Communication Campaign |l 3 3 3
CNM207 | Data-Driven Communication 3 3 3
CNM208 | Channel Communication Management 3 3 3
CNM 209 | Research & Consumer Insight 3 3 3
15 15 15
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Summer Session

IUAURUIAN

C : : :

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una

CNM101 | Critical & Creative Thinking 3

CA506 | Marketing Essentials 3

6

70 N\

a

nangaIUSeyay1es anzliinarans Un1sdnw 2569




gnun3yndeaisuazdalnal
(slafunsainuwusundunglauYas)

Ul 3
First Semester 2571
IUAURUIAN
C 1 1 1
ourse Course Title U /1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
EN103 | Global English 3 3 3
CNMO031 | Creative Communication Campaign Il 3 3 3
CBF033 | Appearance & Voice Work and 3 3 3
Personality Development for Influencer
CBF034 | Online Content Creation 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3 3
15 15 15
Second Semester
FUIUAUBAN
Course Course Title U 1/1 U 1/2 U 2
Number
Unil | avna | Un@ | avna | UnA | @una
CA200 | Law, Ethics and Responsibility in 3 3 3
Communication
CNMO032 | Creative Communication Campaign IV 3 3 3
CNM310 | Risk & Crisis Management 3 3 3
CBF035 | Follower Acquisition & Engagement 3 3 3
GEO012 | Citizenship in Society and International 3 3 3
Community
GEO13 | Technology and Innovation for the 3 3 3
Future
18 18 18
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Ul 4

First Semester 2572
IUAURUIAN

C 1 1 1

omre Course Title U 1/1 U 1/2 U2
Number

Und | auna | Un@ | duna | Un@ | @una
ENO14 | English for Exploring the World 3 3 3
CNM412 | Special Topics Seminar & Workshop 3 3 3
XXXXXX | Free Elective | 3 3 3
CNM411 | English for Professional Communication 3 3 3
GEO14 | Aesthetics and Well-being for Life 3 3 3
GEO15 | Entrepreneurial Spirit and Financial 3 3 3
Literacy
18 18 18
Second Semester
IUIUAULAN

C 1 1 1

omrse Course Title U /1 U 1/2 U 2
Number

Unil | avna | Un@ | a@vna | UnA | auna

CNM 413 | Professional Internship

o | ¥1e
CNM414 | Degree Project in Communication & New 6 6 6

Media
XXXXXX | Free Elective |l 3 3 3
9 9 9
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AUZUWMAAIENS
d1913813IngnsEaneides nginsiial uazn1sudndonnIuiie
Fudn 1
First Semester 1/1 2569
IUIUNRUIAN
C : : :
oHrse Course Title U 1/1 U 1/2 qu 2
Number
Und | auna | Un@ | duna | Un@ | @una
CA151 | Public Speaking and Presentation 3
CA154 | Photography in Broadcasting and 3
Streaming Media
6
First Semester 1/2
UIUAULAN
C 1 1 1
omrse Course Title U /1 U 1/2 U 2
Number
Unil | avna | Un@ | avna | UnA | @una
GEO11 | Thinking Skills for Lifelong Learning 3 3
CA153 | Fundamental of Broadcasting and 3 3
Streaming Media
EN101 | Everyday English 3 3
GEO14 | Aesthetics and Well-being for Life 3 3
CA151 | Public Speaking and Presentation 3
CA152 | Computer Graphics and Video Editing 3 3
CA154 | Photography in Broadcasting and 3
Streaming Media
15 21
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Second Semester

IUAURUIAN
Course Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
EN102 | Social English 3 3 3
CA150 | Introduction to Communication and 3 3 3
Media Landscape
CA155 | Broadcasting and Streaming Media 3 3 3
Production Techniques
CA156 | Storytelling in Content Creation 3 3 3
CA157 | Media Law and Ethics 3 3 3
GEO13 | Technology and Innovation for the 3 3 3
Future
CA154 | Photography in Broadcasting and 3
Streaming Media
18 18 21
Summer Session
IUURUIAN
course Course Title U 1/1 U 1/2 U2
Number
Unil | anna | Un@ | awna | UnA | anna
CA151 | Public Speaking and Presentation 3
CA153 | Fundamental of Broadcasting and 3
Streaming Media
6
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7 2
First Semester 2570
IUIUNULEAN
Course Course Title U 1/1 U 1/2 U 2
Number
Un@ | auna | Un@d | evna | Un@ | auna
EN103 | Global English 3 3 3
GEO12 | Citizenship in Society and International 3 3
Community
CA158 | News and Documentary Writing for 3 3 3
Broadcasting and Streaming Media
CA159 | Media Production Design 3 3 3
BRS121 | Program Host 3 3 3
BRS122 | Radio Production 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3
CA152 | Computer Graphics and Video Editing 3
18 18 21
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Second Semester

IUIUNULEAA
l\::jr:rbSZr Course Title U 1/1 U 1/2 U 2
Und | auna | Un@d | evna | Un@ | auna
CA160 | Scriptwriting for Entertainment Programs 3 3 3
BRS123 | English for Broadcasting and Streaming 3 3 3
Media
BRS124 | Strategic Content Management for 3 3 3
Broadcasting and Streaming Media
BRS125 | Broadcast Studio and Streaming Media 3 3 3
Techniques
BRS126 | Social Listening 3 3 3
BRS221 | News Anchor 3 3 3
o | ¥ie
BRS222 | Motion Graphics
Wi | 30
BRS223 | Creative Realtime Contents
EN101 | Everyday English 3
18 18 21
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7 3
First Semester 2571
IUIUNULEAN
Course Course Title U 1/1 U 1/2 U 2
Number
Un@ | auna | Un@d | evna | Un@ | auna
GEO015 | Entrepreneurial Spirit and Financial 3 3 3
Literacy
BRS131 | Television Production 3 3 3
BRS132 | Broadcasting and Streaming Media Insight 3 3 3
BRS133 | Creative Reviews on Streaming Media 3 3 3
BRS231 | Acting for Television Drama 3 3 3
o | ¥3e
BRS232 | Podcast Production
o | 9o

BRS239 | Sound and Music Design

XXXX Free Elective | 3 3 3
GE012 | Citizenship in Society and International 3

Community
18 18 21

nangnsUSoyayes auzliinaenans Unisdnw 2569 77



Second Semester

ITUIUNUILARN
Course Course Title U 1/1 U 1/2 U 2
Number
dn@ | @una | Unk | anna | UnA | duna
BRS134 | Creative Design with Innovative 3 3 3
Technology
BRS135 | Broadcasting and Streaming Media 3 3 3
Business
BRS233 | Drama Script 3 3 3
ED) ED)
BRS234 | Virtual Studio Production
BRS235 | Field Production 3 3 3
ED) VED)
BRS236 | Mobile Journalism
BRS237 | Streaming Content Creator 3 3 3
ED) ED)
BRS238 | Investigative Techniques
XXXX Free Elective |l 3 3 3
GEO14 | Aesthetics and Well-being for Life 3
18 18 21
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JUUN 4

First Semester 2572
IUAURUIAN
C . : :
oure Course Title U 1/1 U 1/2 qu 2
Number
Und | auna | Un@ | duna | Un@ | @una
ENO14 | English for Exploring The World 3 3 3
BRS141 | Communication in Innovation 3 3 3
BRS142 | Broadcasting and Streaming Media Master 3 3 3
Class
BRS241 | Innovative Set Design 3 3 3
e | ¥ie
BRS242 | Drama Production
12 12 12
Second Semester
UIUAULAN
Course . ; ;
! Course Title U 1/1 U 1/2 U2
Number
Unil | avna | Un@ | a@vna | UnA | auna
Broadcasting and Streaming Media 6 6 6
Internship
BRS143 )
win |0
BRS144 | Degree Project for Broadcasting and
Streaming Media
6 6 6
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AUZUWMAAIENS
d1u13vRauzNISHENS
Fudn 1
First Semester 1/1 2569
IUIUNRUIAN
C : : :
oHrse Course Title U 1/1 U 1/2 qu 2
Number
Unil | anna | Un@ | awna | Un@ | anna
GEO11 | Thinking Skills for Lifelong Learning 3
PFA109 | Performing Arts for Self-Discovery 3
6
First Semester 1/2
IUURUIAN
Course : ; ;
! Course Title U 1/1 U 1/2 U2
Number
Unil | avna | Un@ | a@vna | UnA | auna
GEO11 | Thinking Skills for Lifelong Learning 3
PFA109 | Performing Arts for Self-Discovery 3
EN101 | Everyday English 3 3
GE012 | Citizenship in Society and International 3 3
Community
GEO13 | Technology and Innovation for the 3 3
Future
PFA163 | Film, TV Drama, Series Production 4 q
PFA171 | Acting | : Being Beings 3 3
16 22
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Second Semester

IUIUNULEAA
C : : :
oure Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@d | evna | Un@ | auna
EN102 | Social English 3 3 3
GEO14 | Aesthetics and Well-being for Life 3 3 3
GEO15 | Entrepreneurial Spirit and Financial 3 3 3
Literacy
PFA111 | Communicative Asian Langauge and 3 3 3
Culture
PFAl64 | Theatre and Digital Performance al 4 a4
Production
PFA172 | Acting Il: Human Essence and 3 3 3
Autoperformance
19 19 19
Summer Session
IUURUINAN
C . . .
oHrse Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
GEO11 | Thinking Skills for Lifelong Learning 3
GEO12 | Citizenship in Society and International 3
Community
PFA109 | Performing Arts for Self-Discovery 3
9
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PUUN 2

First Semester 2570
AUIURUIAN
Course Course Title U 1/1 U 1/2 U 2
Number
Undl | anna | Unh | anna | Un@ | @nna
CA210 | ASEAN Art and Socio-Cultural Research 3 3 3
Workshop
EN103 | Global English 3 3 3
PFA201 | Performance Historiography 3 3 3
PFA263 | Performing Arts Collaboration al 4 a4
PFA271 | Acting Ill : Love, Passion, Desire and 3 3 3
Approaches for Realism and Naturalism
PFA281 | Body Electric | : The Art of Movement 3 3 3
19 19 19
Second Semester
AMUIUNUIYAN
C 1 1 1
omrse Course Title U 1/1 U 1/2 U2
Number
Jdn@ | duna | Un@ | énwna | Unk | duna
PFA202 | Anthology of Dramatic Literature 3 3 3
PFA264 | Stage Play a4 a4 a4
PFA272 | Acting IV : Modern Approaches in Acting 3 3 3
PFA273 | The Art of Directing 3 3 3
PFA282 | Body Electric Il : Song and Dance 3 3 3
GEO13 | Technology and Innovation for the 3
Future
16 16 19

82 U vanansUSunns ansinarians Un1sanwl 2569

U 0




Summer Session

IUIUAUWARN

@ \ \ \

oure Course Title U 1/1 U 1/2 U 2
Number

Unf | @una | Unf | @una | Un@ | @una

EN101 | Everyday English 3

PFA163 | Film, TV Drama, Series Production 4

PFA171 | Acting | : Being Beings 3

10
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#1°91991A8aUZN5 AR

FUUN 3

First Semester 2571
IUIUNULEAN
l\::jr:rbSZr Course Title U 1/1 U 1/2 U 2
Un@ | auna | Un@d | evna | Un@ | auna
PFA301 | Survey of World Entertainment Industry 3 3 3
PFA303 | Social Marketing for Performing Arts 3 3 3
PFA304 | Narrative Machanics of Theatre, Film and 3 3 3
Digital Performance Production
PFA363 | Musical a4 a4 a
Special Project in Performing Arts 3 3 3
PFA365 | Production, Design and Innovation |
Wi | 30
PFA371 | Acting V: Departure from Realism &
Naturalism
16 16 16

BER

a

wanansUsunns ausilnamans Un1senwl 2569

U 0




Second Semester

IUIUNULEAA
l\::jr:rbSZr Course Title U 1/1 U 1/2 U 2
Und | auna | Un@d | evna | Un@ | auna
PFA305 | Auditioning 3 3 3
Wi | 30
PFA310 | Artist as a Storyteller
PFA364 | Performing Arts Collaboration for al 4 a4
Innovation
PFA367 | Theatre Touring Company 3 3 3
PFA309 | Popular Culture as Soft Power 3 3 3
Special Project in Performing Arts 3 3 3
PFA366 | Production, Design and Innovation |I
o | ¥ie
PFA372 | Acting VI: Acting Master Class
16 16 16
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#1°91991A8aUZN5 AR

JuUN 4

First Semester 2572
IUAURUIAN
C . . :
oure Course Title U 1/1 U 1/2 qu 2
Number
Und | auna | Un@ | duna | Un@ | @una
PFA401 | Emerging Technology and Artificial 3 3 3
Intelligence in Performing Arts
PFA402 | Dramatic Theory and Critisim 3 3 3
PFA493 | Degree Project in Performing Arts a4 a4 a4
Preparatory
XXXXX | Free Elective | 3 3 3
13 13 13
Second Semester
UIUAUBAN
Course . ; ;
! Course Title U 1/1 U 1/2 U2
Number
Unil | avna | Un@ | avna | UnA | @una
CA012 | Arts and Politics 3 3 3
PFA494 | Degree Project in Performing Arts 6 6 6
XXXXX | Free Elective |l 3 3 3
9 9 9
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LLNUﬂ’ﬁﬁﬂ‘lﬂﬂﬂqﬁJ‘lﬂgﬂgﬂi

AUZUWMAAIENS
d19138IN1IHENDLIUN wazn1siAN1sTngsANIswAzN1SUTEYN
Fudn 1
First Semester 1/1 2569
IUIUNRUIAN

C : : .

oHrse Course Title U 1/1 U 1/2 qu 2
Number

Unil | anna | Un@ | awna | Un@ | anna
GE101 | Thinking Skills for Lifelong Learning 3
EDM101 | Introduction to Event and MICE Business 3
6
First Semester 1/2
IUURUIAN

C 1 1 1

omrse Course Title U 1/1 U 1/2 U2
Number

Unil | avna | Un@ | a@vna | UnA | auna

GE101 | Thinking Skills for Lifelong Learning 3
EDM101 | Introduction to Event and MICE Business 3

EN101 | Everyday English 3 3

CA161 | Visual Communication in Photography 3 3

GE104 | Aesthetics and Well-being for Life 3 3

CA005 | Art of Storytelling 3 3

12 18
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Second Semester

IUAURUIAN
C : : :
oure Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
EN101 | Everyday English 3
EN102 | Social English 3 3
CA006 | Marketing Communications in Digital Age 3 3 3
EDM112 | Graphic Design for Event and MICE 3 3 3
EDM113 | Event and MICE Production Design 3 3 3
Workshop
EDM111 | Presentation Techniques for Event and 3 3 3
MICE
GE107 | Entrepreneurial Spirit and Leadership 3 3 3
Skills
18 18 18
Summer Session
UIUAUBAN
Course . ; ;
! Course Title U 1/1 U 1/2 U2
Number
Unil | avna | Un@ | avna | UnA | auna
EN102 | Social English 3
CA161 | Visual Communication in Photography 3
EDM101 | Introduction to Event and MICE Business 3
9
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d191391N1IHANBLIUN wazN15IANTTUNIIANITUASNITUTEYN
PUUN 2

First Semester 2570
IUAURUIAN
Course Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
EN103 | Global English 3 3 3
EDM102 | Event Experience Design and Creation 3 3 3
EDM301 | Audio-Visual Production Workshop for 3 3 3
Event and MICE
EDM103 | Event and MICE Management and 3 3 3
Planning
EDM106 | Scriptwriting for Event and MICE 3 3 3
GE103 | Technology and Innovation for the 3 3 3
Future
18 18 18
Second Semester
FUIUAUBAN
C 1 1 1
ourse Course Title $u 1/1 U 1/2 fu2
Number
Unil | avna | Un@ | avna | UnA | @una
EDM500 | Communicative English for Event and 3 3 3
MICE
CA162 | Data Analytics and Insights 3 3 3
EDM212 | Venue and Losgistics Analysis 3 3 3
EDMO001 | Taste, Art and Globalization 3 3 3
GE106 | Financial Literacy and Sustainable 3 3 3
Development
EDM304 | Understanding MICE Industry 3 3 3
18 18 18
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Summer Session

IUAURUIAN

@ : : .

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una

GE101 | Thinking Skills for Lifelong Learning 3

GE104 | Aesthetics and Well-being for Life 3

CA005 | Art of Storytelling 3

9
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8191791N1IHANDLIUN uazn13IANTTHNTIANITULASATUTEYY

7 3
First Semester 2571
IUIUNULEAN
C . : :
ourse Course Title U 1/1 U 1/2 U 2
Number
Un@ | auna | Un@d | evna | Un@ | auna
EDM305 | Research Skills 3 3 3
EDM213 | Event and MICE Workshop 3 3 3
EDM422 | Concert and Music Festival 3 3 3
EDM 426 | Sport Event — 6 6 6
EDM 428 | Event for Cultural Heritage R
EDM 433 | Artist and Influencer Management Ljaﬂ
EDM 434 | Sound, Lighting and Visual Liiu
Production System 2
EDM 437 | Virtual Production Workshop
GE102 | Citizenship and Social Transformation 3 3 3
18 18 18
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Second Semester

IUAURUIAN
C . : :
omre Course Title U 1/1 U 1/2 U 2

Number

Und | auna | Un@ | duna | Un@ | @una
EDM302 | Technology for Event and MICE Production 3 3 3
EDM421 | Corporate Event 3 3 3
EDM 423 | Private Event 6 6 6
EDM 424 | Fashion Show 1den
EDM 432 | Catering for Event and MICE Sy
EDM 435 | Lighting Design Workshop 23
EDM 438 | Visual Effects
EDM211 | Legal and Ethical Issues in Event and MICE 3 3 3

Business

GE105 Global Alliance and Emerging Issues 3 3 3

18 18 18
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8191791N1IHANDLIUN uazn13IANTTHNTIANITULASATUTEYY

T 4
First Semester 2572
IUAURUIAN
C . : .
omre Course Title U 1/1 U 1/2 qu 2
Number
Und | auna | Un@ | duna | Un@ | @una
EDM303 | Hybrid Event Experience Workshop 3 3 3
EDM306 | Promotional Planning for Event and MICE 3 3 3
EDM 425 | Knowledge Center and Museum_Design 3 3 3
EDM 427 | Beauty Contest "
Lien
EDM 431 | Event Styling =
ST
EDM 436 | Audiovisual Production Showcase L 3
EDM 439 | Multimedia Production
XXXXX | Free Elective 1 3 3 3
XXXXX | Free Elective 2 3 3 3
15 15 15
Second Semester
IUURUIAR
C : . .
oHrse Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | awna | UnA | anna
EDM 440 | Professional Internship 6 6 6
39 “3p @oniFeu 1 39
EDM 441 | Degree Project
6 6 6
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LLNUﬂ’ﬁﬁﬂ‘lﬂﬂﬂqﬁJ‘lﬂgﬂgﬂi

AUZUWMAAIENS
d1v3vINTsHAnUaNaS1sasIALazUTEAUNSAIAINA
Fudn 1
First Semester 1/1 2569
IUIUNRUIAN
C : : :
oHrse Course Title U 1/1 U 1/2 qu 2
Number
Unil | anna | Un@ | awna | Un@ | anna
GEO11 | Thinking Skills for Lifelong Learning 3
CA171 | Understanding Creative Content and 3
Digital Experience Industry
6
First Semester 1/2
UIUAULAN
C 1 1 1
omrse Course Title U /1 U 1/2 U 2
Number
Unil | avna | Un@ | avna | UnA | @una
GEO11 | Thinking Skills for Lifelong Learning 3
CA171 | Understanding Creative Content and 3
Digital Experience Industry
CA170 | Creative Digital Photography 3 3
EN101 | Everyday English 3 3
CA013 | Digital Experience Journey 3 3
CA172 | Art and Contemporary Design 3 3
CA173 | Art of Pitching 3 3
15 21

94 N\ vanansUSunns ansinarans Un1s@Enwl 2569
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Second Semester

IUAURUIAN
Course Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
EN102 | Social English 3 3 3
GE012 | Citizenship in Society and International 3 3 3
Community
GEO013 | Technology and Innovation for the 3 3 3
Future
CA174 | Creative Scriptwriting and Storytelling 3 3 3
CA175 | Basic Design 3 3 3
CA176 | Computer Aided for Design 3 3 3
18 18 18
Summer Session
IUURUIAN
Course Course Title U 1/1 U 1/2 U2
Number
Unil | avna | Un@ | avna | UnA | auna
GEO11 | Thinking Skills for Lifelong Learning 3
Understanding Creative Content and 3
CAl1T1
Digital Experience Industry
6
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1913 vnsuanandseassanazUseaunisalfdng

PUUN 2

%

First Semester 2570
IUIUNULEAN
Course Course Title U 1/1 U 1/2 U 2
Number
Un@ | auna | Un@d | evna | Un@ | auna
CA170 | Creative Digital Photography 3
CA013 Digital Experience Journey 3
EN103 | Global English 3 3 3
CA177 | Story Design and Creativity 3 3 3
CDE113 | 3D Design and Animation 3 3 3
CDE116 | Production Workshop 3 3 3
CDE117 | Post-Production Workshop 3 3 3
15 15 21
Second Semester
FUIUAUBAN
NC:’::;; Course Title fu 11 fu1/2 $u 2
Unil | avna | Un@ | auna | UnA | @una
ENO14 | English for Exploring the World 3 3 3
CDE114 | Creative Coding 3 3 3
CDE115 | Communication Graphic Design 3 3 3
CDE112 | Motion Graphic Design 3 3 3
CDE111 | Infographic Design 3 3 3
CDE118 | UX/UI Design 3 3 3
18 18 18
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%

1913 vnsuanandseassanazUseaunisalfdng

i 3
First Semester 2571
IUIUNULEAN
C ; ; :
oure Course Title U 1/1 U 1/2 qu 2
Number
Un@ | auna | Un@d | evna | Un@ | auna
EN101 | Everyday English 3
CDE119 | Lighting Design Production 3 3 3
CDE120 | Music and Sound Design 3 3 3
CDE121 | Content Creation and Digital Experience 3 3 3
Design for Event and Marketing
CDE122 | Project Management and 3 3 3
Entrepreneurship in Creative Content and
Digital Experience
CDE211 | Projection Mapping Production 3 3 3
Wi | 30
CDE212 | Interactive Media Design
XXXXX | Elective Course#l 3 3 3
18 18 21
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Second Semester

98 \

a

wanansUsunns ausilnamans Un1senwl 2569

U 0

IUIUNULEAA
Course Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@d | evna | Un@ | auna
GEO14 | Aesthetics and Well-being for Life 3 3 3
CDE123 | Communicative English for Creative 3 3 3
Content and Digital Experience
Production
CDE124 | Environmental Graphic Experience Design 3 3 3
CDE213 | VR, AR and MR Production 3 3 3
o | 9o
CDE214 | E-sports Event Production
CA178 | Law and Ethics in Creative Digital 3 3 3
Experience Production Business
15 15 15




1913 vnsuanandseassanazUseaunisalfdng

%

7 4
First Semester 2572
IUAURUIAN
Course Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
CA172 | Art and Contemporary Design 3
CA173 | Art of Pitching 3
GEO15 | Entrepreneurial Spirit and Financial 3 3 3
Literacy
XXXXX | Elective Course 2 3 3 3
CDE125 | Special Issue in Creative Content and 3 3 3
Digital Experience Business
CDE215 | Virtual Space Design 3 3 3
Wi | 30
CDE216 | Virtual Production
CDE217 | Merchandising Experience Design 3 3 3
Wi | 30
CDE218 | Public Space Experience Design
15 15 21
Second Semester
IUURUIAR
Course Course Title U 1/1 U 1/2 U2
Number
Unil | anna | Un@ | awfa | Un@ | anna
CDE411 | Degree Project in Creative Content 6 6 6
YER) Production and Digital Experience
CDE412 | %30
Creative Content Production and Digital
Experience Internship
6 6 6
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WKUNSANEIAAMENE NS
AMETMAANENS
A191391N196519855AUAZ M TAT LU TUABUN LU ST EAUAING
nguAYNNIUABUIMUAATIELNES (Content Creator Internship)

T 1
First Semester 1/1 2569
IUIUNULEAA
l\::jr:rbSZr Course Title U 1/1 U 1/2 U 2
Unil | avna | Un@ | avna | UnA | @una
GIB104 | Photography for Influencer 3
GIB101 | Being an Influencer 3
6
First Semester 1/2
IUURUIAN
hlcjr:izr Course Title U 1/1 U 1/2 U2
Und | auna | Un@ | duna | Un@ | @una
CA051 | Creative and Design Thinking 3 3
CA052 | Creative Storytelling for Digital Platform 3 3
CA053 | Artificial Intelligence Tools and Emerging 3 3
Technology for Creators
GIB102 | Influencer Branding 3 3
EN101 | Everyday English 3 3
15 15
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Second Semester

IUAURUIAN
C : : :
oure Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
EN102 | Social English 3 3 3
CA054 | Consumer Insight and Behavior 3 3 3
CA055 | Graphics Design Workshop 3 3 3
GIB103 | Marketing and Monetization for 3 3 3
Influencer
GIB105 | Acting, Voice and Movement of 3 3 3
Influencer
GIB106 | Make Up and Costume 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3 3
21 21 21
Summer Session
IUAURUIAN
C 1 1 1
omrse Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | awna | UnA | anna
GIB104 | Photography for Influencer 3 3
GIB101 | Being an Influencer 3 3
EN101 | Everyday English 3
6 9
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A191791N1 5831985 IAUAZNTATNUUTUABUNGLOULYBFIEAUAING
nguIYNNIUABUIMUAATLELNAES (Content Creator Internship)

JudN 2

First Semester 2570
UIUAULAN
Course . . .
Course Title U 1/1 U 1/2 U2
Number
Unfl | anna | Un@ | a@wfa | Un@ | @nna
EN103 Global English 3 3 3
CAQ57 Taste and Style 3 3 3
CA056 Digital Media Production Workshop 3 3 3
GIB201 Fan Power and Brand Partnership for 3 3 3
Influencer Success
GIB202 Tax and Law for Influencer 3 3 3
GIB211 Channel Building and Follower Acquisition 3 3 3
%39 %39
GIB212 Online Content Creation
GEO14 Aesthetics and Well-being for Life 3 3 3
21 21 21
102 wangnsUSoyayes anzlinamans Un1sfnu 2569




Second Semester

IUIUNULEAA
C : : :
oure Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@d | evna | Un@ | auna
CA058 | Consumer Insight and Social Listening 3 3 3
GIB203 | Artificial Intelligence Powered Creation 3 3 3
GIB204 | Appearance, Voice Work and Personality 3 3 3
Development for Influencer
GIB205 | Live Commerce and Live Selling 3 3 3
GIB206 | Creative Influencer Campaigns 3 3 3
GIB221 | Channel Growth and Online Community 3 3 3
Engagement
Wi | 30
GIB222 | Data-Driven Communication
GEO12 | Citizenship in Society and International 3 3 3
Community
21 21 21
Summer Session
IUURUINAN
Course ; ; ;
e Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
CAXXX1 | Free Elective | 3 3 3
GEO13 | Technology and Innovation for the 3 3 3
Future
GEO15 | Entrepreneurial Spirit and Financial 3 3 3
Literacy
9 9 9
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A191791N1 5831985 IAUAZNTATNUUTUABUNGLOULYBFIEAUAING
nguIYNNIUABUIMUAATLELNAES (Content Creator Internship)

FUUN 3

First Semester 2571
IUIUNUILAAN
Course . . .
Course Title U 1/1 U 1/2 U2
Number
dnf | duna | Unk | anna | UnA | duna

CAXXX2 | Free Elective |l 3 3

GIB312 | Pathway to Creator Profession 6 6 6
GIB301 | Seminar in Personal Branding for Creator 3 3 3
CA051 | Creative and Design Thinking 3
CA052 | Creative Storytelling for Digital Platform 3
CA053 Artificial Intelligence Tools and Emerging 3

Technology for Creators
GIB102 | Influencer Branding 3
12 12 21
Second Semester
AUIUNU28AAN
C 1 1 1
ourse Course Title fu 1/1 U 1/2 fu 2
Number
Jdn@ | d@una | Un@ | éwna | Unk | duna
GIB322 Professional Transition for Creator Career 6 6 6
GIB302 | Seminar in Creator Portfolio 3 3 3
Development
CAXXX2 | Free Elective |l 3
9 9 12
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Summer Session

FIUURULAN
Course . . .
Course Title U 1/1 U 1/2 U 2
Number
Uni | duna | Und | auna | Und | d@una
GIB412 | Professional Internship 6 6 6
6 6 6
nangnsUSoyay1es anzllinaeans Un1sAnw 2569 105




WKUNSANEIAAMENE NS
AMETMAANENS
A191391N196519855AUAZ M TAT LU TUABUN LU ST EAUAING
NENIVINTUIMTBUNLEULDS (Influencer Management)

T 1
First Semester 1/1 2569
IUIUNULEAA
l\::jr:rbSZr Course Title U 1/1 U 1/2 U 2
Unil | avna | Un@ | avna | UnA | @una
GIB104 | Photography for Influencer 3
GIB101 | Being an Influencer 3
6
First Semester 1/2
IUURUIAN
hlcjr:izr Course Title U 1/1 U 1/2 U2
Und | auna | Un@ | duna | Un@ | @una
CA051 | Creative and Design Thinking 3 3
CA052 | Creative Storytelling for Digital Platform 3 3
CA053 | Artificial Intelligence Tools and Emerging 3 3
Technology for Creators
GIB102 | Influencer Branding 3 3
EN101 | Everyday English 3 3
15 15
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Second Semester

IUAURUIAN
C : : :
oure Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
EN102 | Social English 3 3 3
CA054 | Consumer Insight and Behavior 3 3 3
CA055 | Graphics Design Workshop 3 3 3
GIB103 | Marketing and Monetization for 3 3 3
Influencer
GIB105 | Acting, Voice and Movement of 3 3 3
Influencer
GIB106 | Make Up and Costume 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3 3
21 21 21
Summer Session
IUAURUIAN
C 1 1 1
omrse Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | awna | UnA | anna
GIB104 | Photography for Influencer 3 3
GIB101 | Being an Influencer 3 3
EN101 | Everyday English 3
6 9
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A191791N1 5831985 IAUAZNTATNUUTUABUNGLOULYBFIEAUAING
NEUIVINTUIMTBUNLEULDS (Influencer Management)

JudN 2

First Semester 2570
FIUIURUAN
Course . . .
Course Title U /1 U 1/2 U 2
Number
Uni | duna | Und | duna | Und | d@una
EN103 | Global English 3 3 3
CA057 | Taste and Style 3 3 3
CA056 | Digital Media Production Workshop 3 3 3
GIB201 | Fan Power and Brand Partnership for 3 3 3
Influencer Success
GIB202 | Tax and Law for Influencer 3 3 3
GIB211 | Channel Building and Follower Acquisition 3 3 3
739 TR
GIB212 | Online Content Creation
GEO014 | Aesthetics and Well-being for Life 3 3 3
21 21 21
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Second Semester

IUIUNULEAA
C : : :
oure Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@d | evna | Un@ | auna
CA058 | Consumer Insight and Social Listening 3 3 3
GIB203 | Artificial Intelligence Powered Creation 3 3 3
GIB204 | Appearance, Voice Work and Personality 3 3 3
Development for Influencer
GIB205 | Live Commerce and Live Selling 3 3 3
GIB206 | Creative Influencer Campaigns 3 3 3
GIB221 | Channel Growth and Online Community 3 3 3
Engagement
Wi | 30
GIB222 | Data-Driven Communication
GEO12 | Citizenship in Society and International 3 3 3
Community
21 21 21
Summer Session
IUURUINAN
Course ; ; ;
e Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
CAXXX1 | Free Elective | 3 3 3
GEO13 | Technology and Innovation for the 3 3 3
Future
GEO15 | Entrepreneurial Spirit and Financial 3 3 3
Literacy
9 9 9
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A191791N1 5831985 IAUAZNTATNUUTUABUNGLOULYBFIEAUAING
NEUIVINTUIMTBUNLEULDS (Influencer Management)

FUUN 3

First Semester 2571
UIUAULAN
Course . ; ;
Course Title U /1 U 1/2 U 2
Number
Unfl | anna | Un@ | a@wfa | Un@ | @nna
CAXXX2 | Free Elective |l 3 3
GIB312 | Pathway to Creator Profession 6 6 6
GIB301 | Seminar in Personal Branding for Creator 3 3 3
CA051 | Creative and Design Thinking 3
CA052 | Creative Storytelling for Digital Platform 3
CA053 | Artificial Intelligence Tools and Emerging 3
Technology for Creators
GIB102 | Influencer Branding 3
12 12 21
Second Semester
I1UURULAAN
Course . ; ;
! Course Title U 1/1 U 1/2 U2
Number
Uni | duna | Und | @una | Und | @una
GIB323 | Applied Project in Influencer 6 6 6
Communication
GIB302 | Seminar in Creator Portfolio 3 3 3
Development
CAXXX2 | Free Elective |l 3
9 9 12
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Summer Session

FIUURULAN
Course . . .
Course Title U 1/1 U 1/2 U 2
Number
Uni | duna | Und | auna | Und | d@una
GIB413 | Capstone Project for Influencer and 6 6 6
Creator
6 6 6
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WKUNSANEIAAMENE NS
AMETMAANENS
A191391N196519855AUAZ M TAT LU TUABUN LU ST EAUAING
nguIydungiouwas (Influencer)

T 1
First Semester 1/1 2569
IUIUNULEAA
l\::jr:rbSZr Course Title U 1/1 U 1/2 U 2
Unil | avna | Un@ | avna | UnA | @una
GIB104 | Photography for Influencer 3
GIB101 | Being an Influencer 3
6
First Semester 1/2
IUURUIAN
hlcjr:izr Course Title U 1/1 U 1/2 U2
Und | auna | Un@ | duna | Un@ | @una
CA051 | Creative and Design Thinking 3 3
CA052 | Creative Storytelling for Digital Platform 3 3
CA053 | Artificial Intelligence Tools and Emerging 3 3
Technology for Creators
GIB102 | Influencer Branding 3 3
EN101 | Everyday English 3 3
15 15
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Second Semester

IUAURUIAN
C : : :
oure Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
EN102 | Social English 3 3 3
CA054 | Consumer Insight and Behavior 3 3 3
CA055 | Graphics Design Workshop 3 3 3
GIB103 | Marketing and Monetization for 3 3 3
Influencer
GIB105 | Acting, Voice and Movement of 3 3 3
Influencer
GIB106 | Make Up and Costume 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3 3
21 21 21
Summer Session
IUAURUIAN
C 1 1 1
omrse Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | awna | UnA | anna
GIB104 | Photography for Influencer 3 3
GIB101 | Being an Influencer 3 3
EN101 | Everyday English 3
6 9
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A191791N1 5831985 IAUAZNTATNUUTUABUNGLOULYBFIEAUAING
nguIydunglouwas (Influencer)

JudN 2

First Semester 2570
FIUIURUAN
Course . . .
Course Title U /1 U 1/2 U 2
Number
Uni | duna | Und | duna | Und | d@una
EN103 | Global English 3 3 3
CA057 | Taste and Style 3 3 3
CA056 | Digital Media Production Workshop 3 3 3
GIB201 | Fan Power and Brand Partnership for 3 3 3
Influencer Success
GIB202 | Tax and Law for Influencer 3 3 3
GIB211 | Channel Building and Follower Acquisition 3 3 3
739 TR
GIB212 | Online Content Creation
GEO014 | Aesthetics and Well-being for Life 3 3 3
21 21 21
114 wangnsUSoyayes anzlinamans Un1sfnu 2569




Second Semester

IUIUNULEAA
C : : :
oure Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@d | evna | Un@ | auna
CA058 | Consumer Insight and Social Listening 3 3 3
GIB203 | Artificial Intelligence Powered Creation 3 3 3
GIB204 | Appearance, Voice Work and Personality 3 3 3
Development for Influencer
GIB205 | Live Commerce and Live Selling 3 3 3
GIB206 | Creative Influencer Campaigns 3 3 3
GIB221 | Channel Growth and Online Community 3 3 3
Engagement
Wi | 30
GIB222 | Data-Driven Communication
GEO12 | Citizenship in Society and International 3 3 3
Community
21 21 21
Summer Session
IUURUINAN
Course ; ; ;
e Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
CAXXX1 | Free Elective | 3 3 3
GEO13 | Technology and Innovation for the 3 3 3
Future
GEO15 | Entrepreneurial Spirit and Financial 3 3 3
Literacy
9 9 9
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A191791N1 5831985 IAUAZNTATNUUTUABUNGLOULYBFIEAUAING
nguIydunglouwas (Influencer)

FUUN 3

First Semester 2571
IUIUAUWARN
Course . . .
Course Title U /1 U 1/2 U 2
Number
Und | @una | Unf | @una | Un@ | @una

CAXXX2 | Free Elective |l 3 3

GIB311 | Creative Influencer Workshop 6 6 6
GIB301 | Seminar in Personal Branding for Creator 3 3 3
CA051 | Creative and Design Thinking 3
CA052 | Creative Storytelling for Digital Platform 3
CA053 | Artificial Intelligence Tools and Emerging 3

Technology for Creators
GIB102 | Influencer Branding 3
12 12 21
Second Semester
IUURUAN

C 1 1 1

ourse Course Title U 1/1 $u 1/2 u2
Number

Undl | anna | Uni | avna | Un@ | anna
GIB321 | Professional Influencer Workshop 6 6 6
GIB302 | Seminar in Creator Portfolio 3 3 3
Development
CAXXX2 | Free Elective lI 3
9 9 12
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Summer Session

FIUURULAN
Course . . .
Course Title U 1/1 U 1/2 U 2
Number
Uni | duna | Und | auna | Und | d@una

GIB411 | Channel Creator Mastery 6 6 6

6 6 6
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ANDS U187
#1013 9N1580d15wazHo tuy

1. vuandmanwialy (24 winefn)

NAUINNIWDINGY (9 Miein)

an.101 AMdanguludinuszaniu 3(2-2-6)

EN101 Everyday English
Andunsiilassadrsiugiunagdnunvdinguililuiiauszsiiu Ussneudae

n1snaLugiInueIkazlitayadIudl N1sUITEIBYATNaN Y mswjmﬁﬂﬁaﬂﬁaﬂﬁ] Fesidu
AUTEULATLSIE AT vewsarAL TdsmsuansmuAnivluSetily Sniataunnee
N15NA N5 11587 kaEN1SREUMETBRNYITAINTT

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills -

speaking, listening, reading, and writing—through integrated methods.

an.102 Awdangeluuiunmediny 3(2-2-6)
EN102 Social English

Andunisyauaznsdeutsyleauagdnnuiliiduuszdr emsiujduiusnig
dau Msuanideuteya maisuliioy wasmseButenrmAnifsafuGesdng 4 luuiunmsdsas
wazgIna Tnsgaunsimuninyenisefussuasnisiiaue semaluladuazaufnasnasse

Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.

2n.103 Awdanguluuiunaina 3(2-2-6)
EN103 Global English

?JmlumimﬁmEJU'szaUﬂ’l'saﬁmJizui’lEJangstaﬁfua‘Lgu LAZLAAIAIINARLITY
Rerrudinanuduey nsviheu uazdssiiutlymilusefuaina Tnegadunisiauiinuznns
deansseninaTausssu uwaznsdeanslulanidta deddyreonsilunadiedlan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming ¢lobal citizens.
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NF1AYIYIUINISTINWATN (15 milefin)

AN.011 vinwznsaniilenisGeuinasadin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

Vgud] nNnN13v0INsAn NawinisAnedaluszuu Bndun1sAn@aining n1san
a519a35A N15ARIATIER N1SRRFIATIER NsRauAdann saudenisdenlesaudauaziden
insesfiomuAnfimnzauluyssgndldludinuszdriu msvihaunaznisBouinaendinldedidl
Usgandnn

Theories and practical thinking tools, practice critical thinking, creative and
innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
including how to link and select appropriate thinking tools and effectively adapt to daily life,

professional undertakings and lifelong learning

AN.012 pudunadiosludinunasuyuszninaUseng 3(3-0-06)
GE012 Citizenship in Society and International Community

AUNNNY AANBAE dN5 wihil mnusuRaveuveinsilunadionia Tudwnlng
Faenlan uazdnuddia nieuflasuiudauitongsiuiuiduldediadinnugy saudsdviniunisiiaiy
gosUseiiulug 1 Tudeay WiesessunisudsuulamesuiunwindeudiszinadeTinuasnisvineny
naenaunszuiinluaudfyvesnisaiisausinieludausedudie q Aflanuuanamia
TUSTIY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society,
global society, and digital society, with ability to adjust and live happily with others while
keeping abreast of and adapting themselves to societal changes which may affect livelihood

and working life; awareness and cooperation at different levels among people of diverse

cultures
An.013 weluladuaruinnssuiieaunan 3(3-0-6)
GEO013 Technology and Innovation for the Future

UNUM LWIAA NIS3LYITIY waznsUSuRdnfunsAsuuasadlanewnan s
mMsUszendlfinaluladuazuinnssususis o Wegudiunsuamamenud msimuiganmdinlu
GEGRGERISEY mmﬁﬂzgmﬁLﬁﬂﬁuiu%%ﬂizd’ﬁuLLazmsﬁfmuasma%Naﬁﬁ NANIENUUDI
weluladuaguinnssuifidonsdiiutin &eu waziasusia saenaufnuinisliussloviuagnis
Auaseamsndaumsdygiifnannmealuladuazuinnssu

Concepts, roles, awareness and adjustment to changes of the future and
applications of various types of technology and innovation in knowledge acquisition and
improvement of quality of life in a new normal society including ways to solve life
complexity and challenges, and to enhance creative working life; impacts of technology and
innovation on our livelihood, society and economics, and how to optimize and to protect

the intellectual property arising from technology and innovation
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f1.014 quVSsnmuazaU e TIn 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

Ms5andates msliFiniinulesiesnsedsdinuan WaruAnaiisassdlunsaiis
ANNEUHIAUNTEAININUARYE AANTTUTUMUINIG washn SviviuenTuAlRULeY LAEIIUNY
m’méﬁL%ﬁ]ﬁ]'mmmuausuamul,aa

How to live a meaningful life through various types of arts, recreational
activities and sports; new perspectives for aesthetics of life that influence one’s mind and

how one may plan a path to success from one’s passion

AN.015 Iyeunudugusznaunsuazauinianisty 3(3-0-6)
GEO015 Entrepreneurial Spirit and Financial Literacy

Qma"’nwmsﬁ'ﬁwﬁ’zﬂumsa%ﬁﬁm%mmwmmstﬂu;ﬁﬂsmauma TagLunISARLUY
F1wes Usenaumenisiinnufnasneassd waznisuaanlenalunisBunasdniuianisesnsd
AuETTNLAYaTEsTIN Insdamsuasdndulaninisfuegiediussaving sansdnnisniaiudiy
UAAALAZNITAINU sauTtensWaegedadu ﬁmwé\fﬁﬂﬁmmmﬁﬂLLazﬁﬂﬂﬂuLﬂuﬁﬂﬁaéNﬁ
Usgdnsua sous uaznadindulaniusiewvnnisal

The development of character traits that are vital to cultivating an
entrepreneurial spirit, with an emphasis placed on how to think like an entrepreneur,
opportunities to start and run a business with on the basis of ethics and moral grounds, how
to effectively manage and make financial decisions, personal financial management and
investment, including sustainable development, effective leadership skills development,

teamwork, bold, prompt and well-informed decisions-making
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2. MUIAIVUANE (99 BNA)
2.1 naadrILAY (30 Miiein)
ufl. 501 luMadInensdeasuasdelnl 3(3-2-6)

CA 501 Journey to Communication & New Media

LLmﬁmnqwjLLazaqﬁUszﬂawaamiﬁami ﬂi%U’Juﬂﬁ?}’l\‘lLLNUﬂaQWﬁfﬂﬂiﬁaa’liLLaz
dolmi Tnssjaiunuifiovhanudilafismsinulunsdmamanfioendnlutagiu Uszneu
lushonsdeansiaviauazgmamnssude msUszanduiusiavia nslavanidsia nmsdeansuusus
msaauusuAiiiavswauulaneeulatiuaznsdeanshaviauazgnanvinssude

Concepts, theories and elements of communication and new media and
strategic communication planning process.This course explores professionalism in the
communication arts fields, including digital communication and media industries, digital
public relations, digital advertising, creative branding, influencer branding, and Digital

Communication and Media.

Uuel. 200 NOVNNY, 385553 LAY anuduiinveulunisdeans 3(3-0-06)
CA 200 Law, Ethics and Responsibility in Communication

arudidesiuieatunguune winmlunisuansaudauiu veuwmvesnslians
LLazmm%’Uﬁmaumaﬂgwmmaﬂﬁama%u msﬂu‘ﬁugmﬁm%’uﬁﬂ‘mﬂizLﬁumaﬂﬂgwmaﬁmwguﬁ
Rerdesfudemarungminaiiefiunsduasesdiuilag wsu. reufiumes wsu. Aunsesdeyadiu
YA Nsngaunalayn 955550 karausulnveuvetinlmemans

Basic knowledge about law, freedom of expression, media rights, and the
legal responsibility of the media, special legal issues pertaining to mass media, consumer
protection laws, the Computer Crime Act, the Personal Data Protection Act, intellectual

property, ethics and responsibilities of communication professionals.

UA.503 NSULAUBLALNITATINADTEN 33-0-6)
CA 503 Pitching & Negotiation
AUNUNBULAEANEIAYVOINITUNAUDLAZNITATINAD TN IATIZLazU eIl
an1umsal Sawdanslimadasing q lunstiaueuaznisiesaseseaiioaansathludssyndliiu
UTUNANS 9 lApgramnyay
The meaning and importance of presentation, negotiation, situation analysis
as well as the use of various techniques in presentation and negotiation suitable for various

circumstances.
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UA.504 NSANUAINFRNS 3(2-2-6)
CA 504 Digital Photography
wdnnsbesulunisdrenin nsleundesiana wud lawes lluay waz
gunsaliafy annsaUszgndliuunAnnisdnesduszneunm uaznguimaianFowneniw lunisng
LUAUAANILUNITININUNTENEA TN AT Lazn1TanLasA i s TUILnSuABNRILADT LA
Ienadnsnuiidosnisetnsadeassd WeliAnddmilimnsavdmiunisdearsiuusazdomia
Basic principles of photography and the use of digital cameras, lenses, filters,
flashes, and accessories. Students will understand composition and visual storytelling
concepts for commercial photography, the retouching techniques through computer
programs to achieve the desired and creative results while creating new ideas suitable for

each communication channel.

U505 AavzmsianiFes 3(3-0-6)
CA 505 Art of Storytelling

sUnvumsiaEesiivsngludeyseiandneg msiaFesrudesd amnazidea
Audnvuziinisivesdendr malanisid1Bewiiodearsainunuiouazaiiuinldedied
Usgansan nsiBunuinisuarUszaunsaiseusilunisadieassaBeadn saudwinuennsila ns
vewnUssiumsdenassiion nsAniAs LLazmiaqﬂhmmﬁdﬂLﬁ%&lmil,a'ﬁaﬁa&h\‘iﬁﬁaﬂz
Various forms of storytelling in contemporary media through verbal and non-verbal
communication as well as essential storytelling elements. Students will learn about
storytelling techniques to convey meaning and emotions and how to develop listening skills
and use imagination and personal experiences to create unique and effective

communication.

Ufl. 506 NANNIINAA 3(3-0-6)
CA 506 Marketing Essentials

ANUNUNEY AINUAIALY LLmﬁmﬁugmmaamsmam nannisnatnadeln
ANTNLINFDUNNAITIAN NITUUIEIUAAIA N1TLEDNAAIALTIRLIBUAZNITATRUARTLAUINER S 09
WOANTTUFUTLAA NAENTAIUNANNINITAAN NALNSHAAS I NAENTIIAT NAYNSYBININITAAN
LLazﬂaqwémiﬁaa’ﬁﬂ’ﬁma’m sy lanulldunasnselatonnienisnain

The meaning, importance, basic concepts of marketing, modern marketing
principles, marketing environment, market segmentation, target market selection, product
positioning, consumer behavior, marketing mix strategy, product strategy, price strategy,
marketing channel strategy, and marketing communication strategies as well as trends in

marketing.
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uA.507 nsdeansianagms 3(3-0-6)
CA 507 Strategic Communication
WU NBa ﬂs“mumﬂmsJiamsuamws?iamsL%Qﬂawé sdmdnnisifsafiu
Wi’]@ﬂiiﬂﬂﬂiﬁ@ﬁ’]ilfdﬂﬂﬁﬂ%ﬁ LLa‘”{jﬁ]ﬁ]EJVllINaﬂ'i“’Vl‘UG]E]‘Ui”ﬁ‘VIﬁﬂ"IWSUENﬂ’ﬁﬁﬁ]ﬂ'ﬁ %QLUU@QﬂUi”ﬂE}U
Wumusuaamiaamimaaam IﬂEJI‘Uﬂ'iZuﬁmsﬂsllaﬂENﬂﬂ’]'ﬁﬁﬁi@LLUiM@V]Ui”ﬂ‘UNaﬂ’]Lﬁf\]LLa‘”alIWia’J
Strategic communication principles, theories, and the overall process,
includes concepts on strategic communication behavior and elements impacting
communication efficiency, which is a vital component of strategic communication. Utilizing

case studies of successful and unsuccessful enterprises or brands.

ue. 508 delviuazinaluladnisdeans 3(3-0-6)
CA 508 New Media & Communication Technology
unumvesdsludifiotuldnisdeansivadie sudanslavan nsusseduiug
warnsarauusud wiesdnduinuglunsldmaluladdelniiienisdeals warnsiadeunanseny
adnuwazSaussIuvesdellognaiitansana suwdsUsadunnududiug sndnval wavnis
WasuuUamadeay
The role of new media for contemporary communication, including
advertising, public relations, and brand building. Students will practice skills in new media
technology for communication, and examine social and cultural impacts of new media on

privacy and identity issues and social changes.

ue. 509 Aavzfouiienisdoansuardelns 3(3-0-6)
CA 509 Art Appreciation for Communications and New Media
Aavgnainguuuuuazymade wararumdaulmvesAauylugisnaisig 9 wiluadin
wazdagliu sdanfnvesialuaudfyiinadenuoenuuy 38T3n widu Fuf Sausssusim
asfy eannsaanuszgndlilunsaiaassddesanars fanansadermmneuaziiausdessn
Aduussiiurdedunssuarmuaulaveseuludansldognaisaioy
Various art styles and movements in different eras—from the past to the
present day. Emphasis is placed upon examining notable artists’ approaches and their
influences on design, lifestyle, fashion, products, and contemporary culture as well as being
able to create contemporary media that convey meaning and stories based on current

issues and social trends.
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an. 014 Mwdangudmsunsiseuslan 3(3-0-6)
EN 014 English for Exploring the World

WA uaunsalunisiteus wagdrsmnuduluvedan wu duwianssy du
faussuuasuunudn laonseumasdeunundnguuasnisiinaluladussneunsFoudiily
wazuenteadsu TmiEininurdiunmsilaaeyaluanunmsaiivainraisainmaBsuiiemues
TuresuuRnsnen1w

A competency-based English course that focuses on student-centered
exploration of the world through the use of English language and technology. Reading about
a variety of topics provides a springboard for tasks both inside and outside the classroom.
Students are equipped with knowledge about the world especially about its different
cultures, peoples, and ways of thinking. Self-study learning in a language laboratory will

allow the students to improve their listening and speaking skills in different situations.

2.2 gAYy - Uadu (54 nihein)

deu. 101 ANAATININHLAZAUAAATIIETIA 3(3-0-6)
CNM 101 Critical and Creative Thinking

unAniiugulunsadeassdny Boudnszuiunisinaiuegnaiaassdniiung
dgmenanIuaumsgtualiamsadeasldosamingay sddnuidinsadsassdanuy
memadinisniseineg Auvaninl elildnufiunndnsuazsiwats thlugnsinndiansaiuas
Ynauenauiideansidefiussansam

Critical and creative thinking skills and an understanding of creative thinking
process—from imagination to realization of communicative pieces of work. Students will
practice various new techniques and methods for creative work development and be able

to critique and exhibit their works.

adal. 102 ININMAENEANTIUEUTLNA 3(3-0-6)

CNM 102 Consumer Psychology & Behavior
LuIAANguAMAninenardenine s fungAnssuduilaaussianse

Hadviidamariensyurumsindulavestiuslan arwdrdyvesmsinwmginssuvestiuslaaluuiun

19 9 wieunsalinu iethludssyndlilunsairsnagnénsdoasedsiivszdvsam
Psychological and sociological theories related to consumer behavior, factors

affecting consumer decision-making process, the importance of studying consumer behavior

in different contexts from various case studies.
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de. 103 NNTATNLUTUADIANTS 3(3-0-6)
CNM 103 Corporate Branding

AINVNTY LAY BeRUTENaU 1aNN15 wasdadedifeaduiuadisuusud
09AM3 Tdansruaumsdeasifionsadrsuusuiesdnsmenngluuasnieuen n1sUSmsAng
amdnvaiuazinudeldesweusudesins mstmungedulusudiaenadesiunagnigsiaves
BIANTT NTIUUTUABIANIT NITATUUTUAMILENALNTNITUAAIAIUTUNATOUADHIAN WaTULUIAN
Tnifiiiendesiunisadiauusudesdinng

The meaning, importance, elements, principles, factors related to corporate
branding, a communication process for internal and external corporate branding, image and
reputation management, brand positioning, corporate business strategy, corporate

rebranding, responsible branding as well as new corporate branding approaches.

daw. 204 nsinetesaisassAdmsuunanesieoulatl 3(2-2-6)
CNM 204 Creative Storytelling for Digital Platform
AnujuaieatunisdFenidenidiundy s1en1s Tuuwaaesues q Wilads
aeAUsENaLTBINISEEeY NsrUIuN1SKARdD nsfvunasdUsznau@al nisdadeddunm Tauds
maidas1e 9 fanunsafsganinuaulavesfusluunaniesusiie 4 uazasandesiuiondnuaiuas
UPRNNINVBIUUTUA
Practice creative storytelling by creating clips on different digital platforms.
This course will focus on storytelling elements, digital media production, art direction,
editing, and other techniques to capture audience’s attention on various platforms while

aligning with brand identity and personality.

ddu. 205 nsenUUReanwuunsIFin 3(2-2-6)
CNM 205 Graphics Design Workshop

MANNITBONLUUNTITN Nufd N159naIRUsznaunIw pAUALY dleduaInisoaniuy
NN waznsAnUATRnslflusunsuRRLRImesdmuURaNLUUN TN eaunTanAnded1u
Jnamans wu ussnuuunmUsEnevdmiunsumudludednueaulat nseenuuvdedefiam
N1509NLUUMISNES tagaudulnsiin Wudu

Graphic design principles, color theory, composition, formats, styles of graphic
design. Students will practice graphic design skills by using specific computer programs and
be able to create communication materials, such as visual design for online content, print

media design, font design, and infographics, among others.
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deiyl. 206 nMsfnUfURifonandoRdra 3(2-2-6)
CNM 206 Digital Media Production Workshop
wadauwarisnisdearsiiunimadaulng n1seenuuunaznisiandony
aadeulin msdnesdlszneunmmadeulm nisliniesdlenazgunsailunisnanamadouln
Anuftinnsesnuuunaznisaneviidesunimedeulmeuidals sufssdudunisuananu
mwadeulmiiowmeunsiudodda
Techniques and methods of communication through moving images, design
and storytelling, composition, use of tools and equipment for moving image production.
Students will practice designing and shooting motion pictures, producing and distribution of

motion pictures through digital media.

aaal. 207 msdeansiituindousedeya 3(3-0-6)
CNM 207 Data-Driven Communication

wndn naed AmnudRuesnislideyatildanmalulagmansnannuseianeng g
TUNTIRUNITADESNTRAN LLazﬁﬂmﬂaQma‘ﬁamimimmmammuﬁ 93Fns Wienheu 7
Tdoya lunstuindou viie a¥eassd ieussainguszasdnisnsdoans wazadaszaunisaliia
Tirunguivane saudannsiinAnnagnsnsdeasiandsteyainiulsyloviliruuusud 3o
D9ANT

This course emphasizes on concepts, theories, and importance of using
information from different types of marketing technologies for marketing communication
planning, data-driven marketing communication strategies that meet brand or corporate
communication objectives and create a good experience for target customers. Students will
learn how to develop communication strategies that bring useful information to brands or

organizations.

dau. 208 N15919UNLTBIINeNNSH0ES 3(3-0-06)
CNM 208 Channel Communication Management

AMTUSMITRINIINTTH0ENS maamuaqﬁmmiﬁaﬁ’ﬂu“]wiami’mLLmuﬁdaqmami
doans saludunisdinsizsianiunisainienisnata nginssuvesuilag wusudndndust n1s
ATIzide iwﬁmé’mmzﬂasma‘lumw%mw'awWﬂﬂ’lﬁﬁlaa’ﬁmuﬁaimj lngau1sauInsay
wwIAn Taudensdifnuludssyndldlnedaiussdninm uwagviugaiuade

This course explores communication channels management and planning.
Emphasis is placed upon analyzing market situations, consumer behavior, product branding,
media analysis, principles and strategies for new media management. Students will be able

to apply a conceptual framework and case studies effectively.
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day. 209 NTILNGANTTUHUIINALTIEN 3(3-0-6)
CNM 209 Research and Consumer Insight

NSz T mguikarURTR saudnisivuatlgmnnsise mseenuuunside
mafiuteya uaznslideyannumaasing o nasnsunmslinsesideyariiednyuunliunisnisnain
mMsdoasnisnismatauazdelval woAnssuguilan wazdumeainudesnisidednveduilan lng
ansneuifinshnamsiseinussgnditensdndulamanansunumsieansidanagnslietng
fUsgansam

A study of theoretical and practical research process, research problem,
research design, data collection, and use of information from various sources, data analysis
for market trends study, marketing communication and new media, consumer behavior, in-
depth consumer insight. Students will learn how to apply research findings for effective

strategic communication planning and decision-making.

@ayl. 310 NMUTYNIANUA AT I INGR 3(3-0-6)
CNM 310 Risk & Crisis Management

‘{jﬁ]ﬁ]EIVlLﬂEJ’JGUENﬂUﬂ’J'mLﬁﬂﬂ%@ﬂ@ﬂﬂﬂﬂm”’mi}@ bbale ﬂi”U?UﬂWiﬂWi‘Ui%?iﬂ'ﬂ’]&lLﬂEN
LLﬁu‘U‘UG]Quﬂ’]iUiﬁﬁiﬁﬂﬂ(ﬁmNNﬁﬂiuVl‘UG’lE]‘U@L?ﬁEN ﬂ’]WﬁﬂTﬂﬁAﬂJ@ﬂ@ﬂﬂﬂ?i GNLLG]ﬂWi’JLﬂ’i']u‘VTN@Jﬁ’Ju
LﬂEJ’JGU’eN ﬂWLMWLLauNaﬂiuWUT@ﬁ{jQQEJﬂ’J’]iJLﬁENVISJG]EJﬂaEJ'V]ﬁﬂ’]iﬂG‘lﬂ’]ﬁ’Jﬂﬂfﬂﬂ?iﬂiu“mﬁiﬂ‘wuﬁ ‘1/1\‘16[,14
L‘U\‘iiﬂLLausL‘U,LGUfliUL‘WEJﬂEJ‘UﬂﬁOTUﬂ'ﬁEU ?J@LﬁEN ﬂ’]Wﬁﬂ‘HEMGUEJ\‘IENﬂﬂ’]i JIUNIANWITUNBUNTS
‘Uigmumaﬂ’ﬂllﬁqLif\]“U@Qﬂ’]iUiﬂWi?ﬂq%ﬁ]’mﬂimﬁﬂ‘H’]

Factors related to organizational and critical risks, risk management processes,
and crisis management procedures that affect reputation, corporate image, stakeholder
analysis, causes and effects of risk factors on proactive and reactive public relations crisis
management strategies for situation, reputation, and image restoration. Students will learn

about the process of evaluating the success of crisis management from case studies.

ey, 411 Awdangudmun1sdeasegnatioandm 3(3-0-6)
CNM 411 English for Professional Communication
nsldnwsanquiiiendosiuivdndmamans nsilauagnseruduussfiuainy
drladevludeuszinvsing 4 masuland nsdeansdaenan mawsafugndn madiides sad
mMsnaueugndn naenauizeuinsiinmsinguludesnasunazdoiniednsdsrussulatiedns
Nz ay
Practice of English for communication arts professions. Emphasis is placed
upon listening and reading comprehension skills to make sense of media content, taking the
briefs, problem solving, verbal communication, negotiations with clients, storytelling, pitching

and presentations as well as English usage in mass media and social media platforms.
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ddu. 412 MsdunnUsziuRmzLaznRnUG R 3(3-2-6)
CNM 412 Special Topics Seminar & Workshop

Usziitusing 9 firalaluninsenamnssudiddsegluanuavla wethundanis
Funuludssiiusing q nedainensinsmandinsuuaniudeuouduunes Ussaunisaliu vie
nMsineusdiiRnsifiedtuvinusuasiniounnundouneudisansfing

Various interesting issues facing the industry to organize seminars on various
topics by inviting experts to exchange thoughts and experiences with the class as well as
hold workshops to upskill and prepare students prior to graduation. the exchange of ideas

between the lecturers and the students, and among the students themselves.

ddu. 413 NNSHNUIYITN 6 (0 - 35 - 0)
CNM 413 Professional Internship
Agradunion : TnAnududi 3 Fulu Smbeinazadlidesndt 90 mhein Swmhednavauly
sdnanizau-Tirulidesnin 27 wiheia (Seuluneansdnwiaeidiuld) wazdl
\nsARAsazay (CUM.GPA) liifeandn 2.75
Prerequisite:  Third-year student or higher and passed at least 90 credits and 27 credits of
major required courses. A cumulative GPA of not less than 2.75.
mMsfnnuvestin@nundugusznaunts vieesdns ileliindnwiivszaunisaing
#1993l UUTIHINIATTIVOIDIANT Lﬁaﬁsu?ﬁ’mmﬁmLLazﬂizU’gurmvT'mué”mmi’mLLmumi
doansluguuuuineg muviunvesesdns tnetdnAnwazdenihsenulsneunisilnauuas/vie
Anwdunfinsuundenquiifearsassdlassnisdnamsfinu sdazegnielénisaunuuas
nsUsziliunaveteansdsiuiumienunisuen lnednAnwasiosdiseznainsinausiuieay
Taitfosndn 400 alaa
Students will serve an internship at an external organization in hopes of
gaining professional experience and practical knowledge in corporate culture and various
ways of communication planning. Students will be required to write an internship report or
an individual paper under the supervision of their advisor and outside parties. A total

amount of the internship period must be at least 400 hours.
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dau 414 Tassmsansinudifeasunisieasuazdelng 6(2-8-6)
CNM 414 Degree Project in Communication & New Media
Surdaduion : nAnwdudd 3 TulU Smheinazaulddosndn 90 miedin wasiimheinazeanly
e namzau-Uiauldteenit 27 wheia (Seulunensdnwineadule)
Prerequisite:  Third-year student or higher and passed at least 90 credits and 27 credits of
major required courses.
menzideyahidelasanuduyanaiitindnuadla Ainguszasdilonouauss
ANABINTTYDIgREMNTIN uardnnTenteyadimiviiaueliiovesyiAdenmgnssunis 3
Usgnaufeauninsduasinsnandluaniiifdos lnedududnaauelassany Wawwey
WA lrauaNEiy AUlUgN1TRERNUATIATHELNINAIUGAT1TY sl nsTaran1sSeuves
MedniessiuasuuLRas 2.00 (n3n O TulUdunasiiy
In this course, students will develop an individual project that is aimed to
respond to industry needs. Students are required to present and seek approval of their topic
to faculty members and industry experts, develop and revise the idea, create the project as

well as disseminate it to the public. A C-grade or 2.0 must be achieved to pass the course.

day. 021 NTSIENTReansaiaTId 1 3(3-2-6)
CNM 021 Creative Communication Campaign |
nénnsuasfinufiRnssuiumsmusususidmsdoamsdmiuaudwiouinisdou
M33uUIN Msdwsesiaaunisal msiseiieriunginssuduilaaidedn msfmuninguszasdues
LHUNTIUSIE MsruuanaEns uaznaisnsdeansiudereenlatuazeeulall nsnauesu
NsHARLAZIHEUNTED Lazn1sUTEIUNG
Practice of communication campaigns planning for products or services, from
request for proposal, situation analysis, in-depth research on consumer behavior, campaign
objectives, strategies, offline and online media communication strategies, presentations as

well as media production, delivery, and evaluation.

dau. 022 N3UsIANIADENIas9aTIA 2 3(3-2-6)
CNM 022 Creative Communication Campaign |l
?JmJﬁﬁ’ﬁﬂﬁzmumi’nqLLNuiaﬁﬂﬁLﬁami?iaa’lit,wsuﬁ Fawdnsuuial nns
Anevianiunsal mdeRstunginssuguslaaiedn nqustasdvesusunIIUsIA s
ﬂaq‘i/lﬁ waznadansdeasiudenioonlatuaresulay matiauenuy MIkanuazNELNTde waz
N5UTEHIUNG
A practical course focusing on a campaign planning process for brand
communications, taking a brief, situation analysis in-depth research on consumer behavior,
campaign objectives, strategies, offline and online media communication strategies,

presentations as well as media production, delivery, and evaluation.
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deu. 031 NSIUSIANITADENSAS9ETIA 3 3(3-2-6)
CNM 031 Creative Commmunication Campaign |l
AnUfoRnsrUIunIsILNUSUSIANITAe AT M SUBIAN TR AN ST ULTI 113
Ansesianunisal maAdeReAungAnssuusTnadedn SnquszasdueaununIIAITIA Msimua
nagns waznatsmsdearsiuderisestlatuazesulay nistiaussu nisuBnuazieunsde ua
NsUsEIUNG
Practice creative communication skills, including campaign planning for
corporate communication, taking a brief, situation analysis in-depth research on consumer
behavior, campaign objectives, strategies, offline and online media communication

strategies, presentations as well as media production, delivery, and evaluation.

dau. 032 N33UsIFNTReansas1easIA 4 3(3-2-6)
CNM 032 Creative Communication Campaign IV
ﬂﬂﬂﬁﬁaﬂ%U’JUﬂ’ﬁ’JNLLNuimix‘iﬁﬂ’]iﬁamﬂﬁaa%”mmﬂﬂ?ﬂlEJULLU@W]NE%@M Faus
M33UUIN Msligiaaunsal msideiReaiunginssuguilaaiedn fnquizasdueaunung
sus9A Matuanagns wagnalsmsfeasinudereerlavuazesulat nmstiauesuy nsudn
LAZIHEUNTHD Lazn1sUsELIuNG
Practice advanced creative communication skills—ranging from campaign
planning for social changes, taking a brief, situation analysis in-depth research on consumer
behavior, campaign objectives, strategies, offline and online media communication

strategies, presentations to media production, delivery, and evaluation.

2.3 NgIRYaNImU - den (15 miiein)
- N INTSlaYaNATTa (Digital Advertising)
aaiod. 011 NsasNaTIARAENSREUTaALLI 3(3-0-6)
CAD 011 Creativity & Copywriting
LAnRgIfUANARaNasId TnstunUssgndldlunisimuanagnsuagnais

afsassrnulavan wainujuinisdeudeanuuazidonlavandsziandng  ietiausld
AOAARDINULUIAANANTDINITLA A Uwﬁugﬂmaﬂ@mﬁiimLLazﬁaﬁiiu

Concept of creativity and advertising strategies and tactics. Students will
practice writing different types of advertising content and delivering them based on

advertising principles, morality, and ethics.
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dalnl. 022 nsmdvAadlusnulawun 3(2-2-6)
CAD 022 Art Direction in Advertising

n1sinesdauszneudal lnenisidenldandsenau (Illustrate) mugRULUUYEY
Adnws (Typography) Ngufd (Theory of color) kawkazi1 SIUTINITAIMUAYUIAVBINNLAY
asRUsznaunm - ann Tnglindnnismeady ieadesadeuiialiiulavaniiudesis 1

Art composition, illustration design, typography, theory of color, lisht and
shadow, resolution, composition, scene design, and artistic principles to create tasteful

advertising through various media.

A9lod. 033 N385 985 3A ARV 3(3-0-6)
CAD 033 Creative Digital Advertising

ANUTINY MNNAIRT JULUU AadnuazTeInIslavnsdendsia nszuIunIs
MauNuN1aseassd wannisfidflunisaiisassdranulavannidendvialminaula Tneddads
nsadnasshegeiasesssuludidy safansiananislavan dndnwiagldSeuianngu]
Mog1aNIAAn¥IAe 9 uaznsiSeuImensasiloUfUAmenies

The meaning, importance, forms, characteristics of digital media advertising,
and creative planning process for digital advertisements. Students will learn about ethical

practice, advertising measurement, and relevant theories through case studies.

danl. 034 douinnssunazdoasnianisianaulunislawun 3(3-0-6)
CAD 034 Innovative & Interactive Media
ANEAYVBINAENSLaENAITuNTATETIAFRUINNTIN (Innovative Media) @0
a s =~ . . P v Y o ada o a Aa a a o A
dunaswaAn (Interactive Media) iveliaanadasiuinmsaiiugia waznginssulun1slasude
voanguiuIlnadmnendsuwadlulugadda wasmsussendldlunislavan
The importance of strategies and tactics in creating innovative and interactive
media while taking into account lifestyles, shifting media consumption behavior of targeted

consumers as well as advertising approaches.

@9led. 035 N1990NLUUNIWNLAZNITHAR LAY 3(2-2-6)
CAD 035 Advertising Design & Production

VANN1508NKUUNTITN BIRUsEnaUrBINIsoRnkuUNTnkazilulssyndldiuns
wAneulswaTailuwuy 2 §7 waven 3 T LAZISEUINITNTEUIUMSHARMUYIN N15AVIUA
e gundeq vunnnm Msfade waganinTnueuney — ndinswdndelavanmieuiulsdnduy
Eh]

Graphic design principles, graphic design elements, two-dimensional and
three-dimensional advertisements, and the advertising production process. Students will
learn how to determine sound, camera angles, image size, editing as well as pre-production

and post-production processes practiced by a production house.
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- N IMIUsEIFUTUSATIER (Digital Public Relations)
auv. 011 NAgNSN1TUTEMIFUNUSAIA 3(3-0-6)
CPR 011 Digital Public Relations Strategy

ﬂi%U’Juﬂ’]i’J’NLLNUﬂaﬁgﬂéﬂWiUiS%Wﬁ’Mﬁu ﬂ;ldﬂl,‘?i\‘iiﬂLLa Y195V LUNTIATIER
Usslliuaniunisal ﬂ’]iaLﬂi’l”ﬁﬂ?”m{;ljaﬂﬂ'ﬁua“ﬂmﬁﬂ‘ﬂaﬂﬁﬁﬁﬁ’luLﬂB’mUﬁiﬂﬁ] LaynIININUA
LmewmmLausULLUUsuaqaaiumaﬂwmamwuﬂuaaim 9 i’Jm;llﬂﬂ?%ﬂﬂ%ﬂﬁ@ﬁﬂ’ﬁﬂiumumaLLau
maawamaqm’mmLﬁﬂiumumsﬂiumauwuﬁaqﬂﬂiLLaumiﬂwmauwuﬁmmmm ‘1871 LAgiin15An
AATIERTIAUNTANNLTNBEN1TUTMNTIANITIINNTAIRAN®Y

Proactive and reactive public relations strategies, emphasizing on situation
analysis, stakeholder needs analysis, concepts and new media landscape for public
relations, evaluation procedures and achievement in corporate and marketing public
relations, among others, through analytical thinking and management skills development

from case studies.

auv. 022 nsdeunaznsadasshidomiitenisussandusiug 3(3-0-6)
CPR 022 Public Relations Writing & Content Creation

ndninaut Suseu uaznagnsnsdeulsuaneing 4 Adududmivnuussandiniug
mMadeuiiely deyatnans madeuiioadunindnual madouiietuasdafianiuazudloa
drlafin m3dewiioduaiunisnann warmsdewiiosased suinduinyen1soonwULLAZNS
UimsUstiiuiiemeunslUddeuseiameng 1

Guidelines, procedures, and various writing tactics for public relations.
Students will learn how to craft writing pieces aimed to inform, build image, clarify facts,
correct misunderstanding, serve marketing promotion, and advocate for good causes; and

how to develop and pitch story angles to various media.

au%. 033 nsuSsAndnvaiLardeldetesdnisg 3(3-0-6)
CPR 033 Image & Reputation Management
AIEUILNNSNTUIMIA AN valLasToIdeI09An1s warmIiuiugiiavesesinsly
finauerluaenivesUsyanvugfisldruieados wu wiinaw gnd Ynamu wazyusu Tngasdnw
Hadesnelunazniouen Yesmslunisdeans nsrUrUM Ao durimiuaziusiailouanigniy
29983An13 NsUsZIEUNUSA18TY N1TUTEEIENRUSNITRAAIN LasNITLERIALTURATOUSDAIAL
uaeitaLnAaity Savensuimsnmginginnnisinuinsdifing
Corporate image and reputation management as well as stakeholder-based
approach for business management in hopes of gaining trust among employees, customers,
investors and communities. Emphasis is placed upon internal and external factors,
communication channels, vision and mission, corporate positioning strategy, internal public
relations, marketing public relations, corporate social responsibility and sustainable

development as well as crisis management.
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auv. 034 N1IUTMTANNANUS 3(3-0-6)
CPR 034 Relationship Management

MsUIMIIansamduiusgndn emmidugniediadidu nmsesnuuuisnng
Hudeyasgruluszuu Jnszinginssuvedgndl danqungfnssuvesgni wazadanagnsiv
wangiuudaznguegiudussuy LﬁaLﬂuﬁugwuiuﬂﬁa%ﬁﬂ,amaLLazU%mﬂﬁmqﬁ’waamimaq
naudmung

Customer relationship management, focusing on retaining customers,
designing systematic data collection methods, analyzing and classifying customer behavior,
determining suitable strategies for each target group in hopes of creating opportunities and

services that match consumer behavior.

auy. 035 nsasen1silausIugusueaulall 3(3-0-6)
CPR 035 Social Media Community

WWIAA NAgNS Nalo warHnNuinyen1IANILATIERLAEI N UET 1IN ST IUUY
unanleudmivassgusuaiiouuulanseulall ileneuauswiotmuneniagsia wiouaFous
MNKIYTEAUNITAIRTS

Concepts, strategies, tactics, critical thinking skills, and social media

engagement plan for virtual online community development to meet business goals.

- NGNIYINTATUUTUAAT 198556 (Creative Branding)
deu. 011 NSIANITAMUAMUTUA 3(3-0-06)
CBD 011 Brand Equity Management

USunkazAudIdnretamal Anwianurang anudidy Useleyireinisinnis
ANIALUTUS WuAn/mauinuriuusud dadeviessdusznousing q Aiadensairegaauusud
LUIN WM TINANAIMUTUA

A context and importance of values; the meaning, importance, and benefits
of brand value management; the concepts/theories of brand value; factors or elements

affecting the creation of brand values as well as brand value measurement approach.
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davu. 022 NAUTUARINALNS 3(3-0-6)
CBD 022 Strategic Branding

ANUAIATY TANNITHATUUIANVBINALNTNITATIMUTUA NENNITATLUTUALTING
gnSluTAvITIVDIUUTUA TEUTUTLANTDINALNENITATIHUTUA $I1T903AUTENBUNTATINY
sudiBenagns 017 Mt munIdedimilusud wiuuiveauusud MsfruaiumUTUA Mgy
FuuIVOUTUA YABNNINLUTUR londnuairauwusud iWusu InedSeuaIunsnIwNLuNagnsnig
ahauusudlsnnsalinuiueunaneg

An importance, principles, and concepts of branding strategy, strategic brand
building approaches as a brand owner, types of branding strategies, strategic brand building
elements-ranging from brand vision, brand essence, brand positioning, brand promise, brand

personality, brand identity, among others. Students will plan a branding strategy from case

studies.
adu. 033 N199DNLUULBNANYAILUTUA 3(2-2-6)
CBD 033 Brand Identity Design

UNUW ANEIATY WAZNIZUIUNITODNUUULDONANWAILUTUR ﬂiaUﬂquﬁﬂmi%’a%a
ieulieserlunisesnuuy FIUAINTOONUUUDIAUTZNDUAIUANY VodloNanwallusUunlag Ty
roufinmosluniseanuuy n1sksde senuuunTdydnual aavne Yosannue uazeilonsly
londnuaiuusus FsindnwazldSeunusenuuulneanunsalszandtunuaidldedias

The role, importance and process of brand identity design, data analysis for
design as well as the design of brand identity elements using computer-aided design, such
as titling, logo design, letterhead, letters, envelopes, and brand identity manuals. Students

will be able to apply design skills learned from this course to real-world assignments.

ey, 034 nagmdYomnInsdemuardudauianusus 3(3-0-6)
CBD 034 Brand Channels & Sense Strategy

wuIAn JULUY ﬂmé’ﬂwmmaﬂﬁﬁaamamsﬁammmuﬁm%ﬂmﬁmﬁmmsuﬁ 1591
m’mLGUﬂ,ﬁ]LaumqmnmumwmaﬂmL{]Twma NIININUALAY maiwaiiﬂwammwiumLW@ﬁiN
Uszaunsalnieude vasdeuasndsde immmiaiwaiimmamaummmuamam 5(3U 74 nau
e durE) lopgsdonnasiusnanunluaalusun

Concepts, styles, features of brand communication channels, customer
journey, innovative brand touchpoints for pre-purchase, purchase and post purchase
customer experience, as well as five senses—look, taste, smell, sound, and touch for brand

touchpoints in accordance with the brand identity.
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ddu. 035 nsdeansuusudsesulan 33-0-6)
CBD 035 Global Branding

LIAAYBINITATIALUTUALAZNTARA SUUTUATUUTUNlan {iBouazldFoud
Aerfuaudifnuesnsadiuusustagnagnsnisdearslulaniifinsudsdugauazidonloadafuly
gty wdngastiazmeveneiesfloundiFeulunstanisuardearsuususuosmuegnaiiuszansam
N TAIUSTIN N1 wazderng 9

Branding and brand communication approaches in a global context and the
importance of branding and communication strategies in today's highly competitive and
connected world. This course will equip learners with the tools to effectively manage and

communicate a brand across cultures, languages and media.

- NFNIYINTAUUTUADUNGLEWWES (Influencer Branding)
aam. 011 nsaswusURduUgIUes 3(3-0-6)
CBF 011 Influencer Branding
unum AudAey ndnnnsvesnisaiisuususyanatiiensiiudumigleues
Uszinnuesdurigouiwe’ esdUszneuddnuesmaidudurigieuwes nszuiumsnsaiauazioans
LUsUABUNIgLeuIwes Msaiedndnualvesdungouwes safdssssuvesnsidudungouwesiin
The role, importance, principles of personal branding, types of Influencers,
key elements of an influencer, the process of influencer brand development and

communication, influencer identity as well as influencers’ code of ethics.

aan. 022 nagnsnisaseneliuaznisnandmiudungieuwes 3(3-0-6)
CBF 022 Monetization & Marketing Strategy for Influencer
'3meﬁamwmﬁaimqmsmmmLﬁaﬁmuﬂﬂaqwémamsmmmaqﬁumL@‘ulﬂj@% n1s
SILTRE VAT ST O R ANNEINTananvesBulglouwesTntdenmalunisimuinazdesen
mafudunigioumesluszeren matmuanguilmneidugfiony fatuayuidasio msfum
TemannisnataiieneliAnseld nagndnisuie saufainwenisinsadesesmisgsiaiy
Hatiuayu
Marketing situation analysis to determine influencer marketing strategies.
Students will learn how to analyze influencer’s authentic identity, core competences, and
long-term opportunities; identify target audience and sponsors; seek market opportunities to

generate income; formulate sales strategy; and practice business negotiation skills.
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aam. 033 nsUsINged Aadzn1sliides wagnisiauiyadnam

dmsuduvlgoues 3(2-2-6)
CBF 033 Appearance & Voice Work and Personality Development for nfluencer

wadauazAauglunsusngds msnefwesdungieureslunislyidununide ns
Usngiluenudduvisng 4 welauaratznisliidsaienisdears mslfidedunisdiiusenis
LAZUTIENELLIANITO] ?]ﬂ‘Ugj‘ffaﬂ?iﬂiﬂﬂgﬁl%uﬁug’muazﬂ’]i‘ﬁwuﬁuﬂaﬂﬂ’]wﬁﬁ’lL‘ﬂmﬁ@ﬁ%’lﬂLﬁu"ﬁ
wazusatagalaliiinnisianmanngudvang

A study of public appearances, influencer positioning, media interview skills,
techniques and art of voice for communication, such as hosting a program and narrating an
event. Students will practice basic public appearances and personality development to

develop charisma and attractiveness in the minds of followers.

aal. 034 nsHandoLienisasassiiemriudoseulal 3(2-2-6)
CBF 034 Online Content Creation

nsnandenasa Wiladnsruiunisadrasshiont oadUsenaureInisianEes
nsruruNIsHAnde n1sivunesrUszneudal n1sdasedidunIn wmadarg q Adedinaiu
vhaulaliiuiden iamﬁﬂmiﬁ’]Lﬁumimﬁmﬁaa?}ﬁaﬁm%’umia%ﬁaLLUiuﬁﬁﬁﬁw‘ﬁwaquaﬂaauvLaﬁ
Woweungrutemseaulal

Digital media production, content creation process, storytelling elements, art
direction, editing, and other storytelling techniques as well as the production of digital

media for influencer branding through online channels.

aal. 035 NAYNSNNTATIUALUTINSANUAUNUS UL RN 3(3-0-6)
CBF 035 Follower Acquisition & Engagement
mnuiladsdnfunguilmnglugrusdugfiony msiszsideyaiiieainsgiu
AAnM1Y Wazusmsianisiaanaluunannesusing o Seudnagnsnisasisinauiaznisinwigy
fRnmuliinsey] sawdsnsuimedanisnmsingiiintusudiidvinauulanesula
An in-depth understanding of target groups. Emphasis is placed upon data
analysis for follower base development and management across platforms, follower

retention strategies, and crisis management for influencers.
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- ngaAmnsieansivviauazgnanunssude (Digital Communication and Media)

and. 011 m'ﬁ?iamsmsmmma%ﬁaLLasqmmuﬂiiu?ﬂ'a 3(3-0-6)

CDM 011 Digital Marketing Communication & Media Industry
AMTIYRIMTHRAINIIANAIALArgRaIMnITNEe FFTihauveayrainsly

Feateud Weduiiugiilunisadnnudilafienfugramnssudelavun sufmginssuves

a

AustaanUasunlasiuillesannalulaglidiundunumludinvesiuilaauniu vliunuinees

Y

dolaynneing 9 feuldsunuainy AREAIUEEUTNSITUAMANTIHUFIUAIUNITIIUHLED

e D

An overview of digital marketing communication and media industry as a
foundation for an understanding of the media advertising industry and shifting consumer
behavior as a result of disruptive technologies as well as basic terminology in media
planning.

and. 022 1AT9ET NN TSN UED Al 3(3-0-6)
CDM 022 Campaign Architecture & Role of Channels

Tassasiemsukudslava Ussrmduiusuazntnivesdslavauvsosnlatuay

¢ v & g a cs' ) Y] s P v o s

poulal niounansalAnwnALLUYaT LWE]IMLﬁumﬂ’]ﬂ“Uﬂaq%ﬁWN 9 LWE]IM&’]&I'WOG]E]U’MQU%EQQ
nemsnaaaulasatwangll

An advertising and public relations media planning—both offline and online
media. Students will examine case studies and make sense of various strategies in hopes of

being able to meet marketing objectives.

and. 033 TsunsunIsiesIziuazukLde 3(3-2-6)
CDM 033 Media Tool & Data Software

audilalunmiuuazsasndoaludoyanin Nielsen Software fiavin s2uvia
msinUfiRlunsauaznsidendoyaunlinuanlandess ilewdsundenlunshdeyalulilunis
Awswieutussly uanmmﬁé’amﬂﬂﬁamiﬁsui Software du 9 fianusaldauldluranisiiie
U T-Cube wiawa3asiielunisianzdn wu Google Analytics, ComScore m‘%am‘%ﬁai’mmsmﬁa
wusuaane 9 Tulanseulall wu Zocial Eyes {Wudu

An understanding of all Nielsen software with emphasis on practical exercises
on data extraction and selection from real problems for further analysis. Students will learn
about other software used in the media industry, such as T-Cube, or
others in-depth analysis tools, including Google Analytics, ComScore, or measurement tools

for brand mentions and visibility, namely Zocial Eyes, among others.
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ana 034 n5euEdeRdva 3(3-2-6)
CDM 034 Digital Media Planning

nssunudonseeulat Beudmnuimilounasaiusiainde offline s N3
AnufuRnsnausudessulavainlandats wagmsianalunsnauudessuled

Online media planning. This course explores the similarities and differences
between online and offline media, online media planning based on real-world problems as

well as online media planning measurement.

ane 035 nsdede 33-2-6)
CDM 035 Media Buying

fumou nagnsuagnaisnistede uasfinujiRnistodoluvan fededudu léun de
Tnsvien dodafiadt wardousnanud Wudu wasdeddva TneUsudusidendemunniels
JUUTEUURNLULNY Lﬁaﬁmuma'aumamaaﬂiaamﬁaﬁmmma%qmaé’wé%ummLﬂmlé’aﬁqm 301
nIalAnY L‘U‘%EJULﬁﬁluNaé’wéﬂ’ﬁ%aﬁaimmwwmﬁaamw%ﬁmEJL.Lwﬂﬁzmmﬂmamq nMstedelavan
WUUASeTe waznstedelavandielusunsa

Media buying process, strategies, and tactics. Students will practice advertising
media buys, both traditional media outlets, such as television, print, out of home media and
digital media platforms. Emphasis is placed upon evaluating all media buying options within
the planned budget, determining the best result-oriented and optimal mix of media
channels for the campaign, examining case studies, and comparing media buys from
different approaches, including direct media buying, over-the-top/connected TV advertising,

and programmatic buying.

3. wNINIBARNLES (6 NUIwAR)
uA. 551 NSAUAIDATY 3(0-0-12)
CA 551 Independent Study

Funinegsanidn weltulutide Useiundelywimeimamansiidnnuly
awaulafufivey Tasdavihenumelinsmuauvesernsdiuinm

Under the supervision of professor, this individual study requires students to
conduct thorough research on the topic regarding communication arts that students are

interested in.
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ue. 554 NISUIAITIVINITUAFIAL 3(0-6-6)
CA 554 Integrated Academic Social Responsibility
N133AlATIN1TUSMTININSeAYuyuLardianlusULuuAIe 9 Wy nslidusne
MsousH MITAUszyn MsTaniitainn waznisdnfanssusing 9 Afinsysannisideenineinis
FwfuMTTEUNSARU 1538 Wagn1siydigedalinusssy
In this course, students will learn how to organize several types of academic
service projects for community, such as consulting session, workshop, meeting, seminar, and

integrated activities.

e, 555 nsdelasansiienisiiaiusutudany 3(0-6-6)
CA 555 Social Engagement Project

msdnlassnsiiensiidiusausedsan msuszauduiusiugasidnlddnudelu
MswauInsEUINMsTidIusIn Boud rmdn 2w Samadeassdqauselovdludusing q 7
MBUALDINBAIIUABINITLALARAARBINUUTUNYDIBIANITAIATTUALLONYY DIANTITDATE DIANTT
ANSITULYNYY BIANITIVITN wardernlnenivedradugussy

In this course, students will learn how to initiate community engagement
projects and collaborate with stakeholders to develop a participatory process that responds
to the needs of governmental and private sectors, independent organizations, community

organizations, professional organizations, and society as a whole.

uA. 562 WALNAUES A TTA 3(3-0-6)
CA 562 Creative Portfolio

waAnLaginUfvAReITUNsaauluazaunauduyana wmadalunsindoy
nsPenuUULarasvassAuinasaunanulidauiaula lnonslalusinsuneuiameslunisesn
Wy suluiensuszendihiandu q sldatsassdliiAnenumainuas Taglvidn@nwisiusm
NaUvBInLaNaSuiiaraurany Wethluliuseneunisasinsmuwasfinwisslueunan

This is a practical course for creating students’ own portfolio. Students will
learn a variety of techniques to design and create the attractive portfolio by using computer

programs and applying other creative materials.

uel. 563 nseenuuuiion T iauedeya 3(2-2-6)
CA 563 Information Graphic Design

mywnszideya Seuinisseuisesdeyania egrnduszuuiiunisiiauee
Frydnwainn (Pictogram) wrun wwazfsnus saudsdnujtanisoenuuuiiiernausdeyals
annsadeansteyalsvgsdiussansamdmiuiluliudese o

Analyzing data and sort all information needed, then present it with
Pictogram, diagram, a character set. Also, they will be trained to develop and apply those

designs to several kinds of media.
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WA, 565 nsaennluagale 3(2-2-6)
CA 565 Studio Photography

o warinujianisluagalesenin Inefnwiuuinuan N153RINLUAIN N3
Fouasuazain 019 AwAuM Mwes AmyARa ATy fendesdinmiloortnlagldy
safulusunsuneuiunes was urlavdidnmsednduuuililuanileliognsgnis

A studio-based photography, composition, lighting and setting for product,

food, portrait, and fashion photography using DSLR cameras, computer programs, and studio

flashes.
UFl. 566 nsadrenmadeulnalusulawan 3(2-2-6)
CA 566 Motion Graphics in Advertising

unAnuaznsinuftRtuiugilunsaiunmedeulmenoufinesiiothluld
Turulawanlndinuuiaula TneAnwinszuiunsnNIsasassAUeAoNiaLmes 819 N15219
A saaiu nsaisdeustay warairsnmadeulminsnumusevesnulauan

This theoretical and practical course provides students with basic knowledge
of computer-aided motion graphics for advertising with emphasis on drawing, modeling,

multimedia, and animation.

uA. 567 AANITUNLAYNINITAAIA 3(3-0-06)
CA 567 Event Marketing

LIAR ANLAIAY JULUL nsEUIunsiafanssuilawfieatuayunislewan ik
LIAnLagENUUR 1neATauAquNITeUEY NT8UIUNTIUNITas19EsA Lagaiiun1sdnianssy
fumwiioatiuayunislavanlinssfuanudosnisvesgndt ameldauuszanuuagszoznandisiia
iiearsuszaunsaluazadannaduiusiuguilaangudmneuasgaiuayu (Sponsorship) 881
HUsEdnsnm

Concepts, importance, types, and process of organizing special events for
advertising. Emphasis is placed upon event planning, creative process, and event organizing
for advertising under limited budget and time in hopes of generating customer experience

while building relationships customers and sponsors.
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ufl. 568 Minwenan @ msudUsenauIvAnlayan 3(3-0-6)
CA 568 Language Skills for Advertising Practitioner
finvznwilnguarniwdanguisdunisya nsils n3s wazn1sdeudisiy
dvugusznevindnlaan Anviduiunvikasdmianmzmailtluanislavan aasaaufinu
nanMsiarindunsiEusLruuleEaILazNSWEUTIENUTULUUAN 9 Y89E8UUINITENAY
uayasuaieassd oanunsadeansfiugndisnlneuazenisissunaldegieduszansam
wazUszanswaluuTunsng o
Thai and English language skills in all areas —speaking, listening, reading, and
writing, required for advertising practitioners. This course will teach advertising jargons,
advertising planning and presentation, and contact report writing practiced by the client
service and creative departments as well as effective communication skills to deal with Thai

and international clients.

ufl. 569 AnwitaUszaunisalgsnalawanseninelseme 3 (3 - 0 - 6)
CA 569 International Field Study in Advertising
aseasuUsraunsalluinndnlavananmsousy §UNu wazguiueIAnTIvITN
fiieadoatumalavan feidugsialavanlussmauasgshlavanssdudiund Tiausod
ndnnsvidenquiifenfunslavaniemaniuasdadlussialavanundssgndldliiAnnsGeusns
vhowaunszuansutstumaniseaislfaonadesiunginssuvesfuslaalugiiniasiis q lan
Tneg3ouanunsaidenyssifiuvidednvazniiifaulauasshnsinvimnzdnindunsnulseney
Experience in advertising area through workshops, seminars and field study at
national/international advertising company. Students will be able to select the topic they

are interested in for further research and writing a report.

AL, 572 nsUsEdNRuSaRamnssuasassn 3(3-0-6)
CA 572 Public Relations for Creative Industries

AUNLY AUEIARY YNSAIANT LAZKUINNNTAMUNATYIAIAT1ETIA NN
yesgmavnssuaiIsassAlulsumalne auAuazunumvesnsUsznduiuslumsiuindouuas
a¥ralennalifudusznounislugnaimnssuaineassd sauvanisiinagnsuagnaisdunis
Uszyduiusuiinuninueuasanuaiusatunswistuvesusenaunisinglidannudnassassed
waganunsasisuenauliUSsUINANUAINTaNELasendnyalvesinusTIukaz )ity Inelud
nsafeuinnssuioneuaussnufosIvesnatnuazinuiensLanUdsuasosdanslan

The meaning, importance, strategies and approaches for creative economy
development, creative industries in Thailand, the role of public relations for the creative
industry, and the use of public relations strategies to develop skills and competitiveness for
Thai entrepreneurs, as well as the use of diversity and uniqueness of Thai culture and
wisdom to improve competitiveness and create innovation to meet market needs and keep

up with the changing global trends.
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uel. 573 N5UTE AR USVRIMIBNUTIVNITHALBIANTASITUNFE 3 (3 -0 - 6)
CA 573 Public Relations in Governmental Institutions and Charitable

Organizations

1AT9A31UaEaN¥ULNTANTUUYBINUIBIIUTIYNITLALDIANITAITITUN AR
unummihfiveansussnduiudronsduaTiideviminayiusiavesesdnis nagnduazinaialu
mMsUszrnduiusdmivesdnisdngnn mslssiunannudidavesnagnding 4 wu nstuiadeu
muulounsvesigiaiernudduuiusemand mssussiifioudludgmdsan msasanisiidon
FIUALNMITUTIUTEN VY UaTNITTUTANIMY waENITATINATEUBAUAIANTULAEAIAYTEYIYY
Wunsalfnwkaznsussendliviannisusemduiusdmsuasanisdang

A structure and nature of operations of government agencies and charitable
organizations, roles of public relations to promote the vision and mission of the organization,
public relations strategies and techniques for such organization, evaluation of the successful
various strategies, the capability of driving government policies to create sustainability,
advocacy campaigns to solve social problems, engagement and public outreach, fundraising
campaigns, networking with the private and public sectors. Emphasis is placed on case

studies and the application of public relations principles to those organizations.

uel. 574 nsdeansLlegun I 3(3-0-6)
CA 574 Health Communication
nslinagnsnisdeansnisussnduiuslunmsaienentoyat1iasguAINAINeIANs

Qe

1nesguazionvuludiynraazdiay iedreliyanatazdauldnsznindaUszinunisiasuasng

33
Manainusenieuazdnla anunisalguamlutaglu ansdeameaunindis 9 lesudeya
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guamivedasuwazunlydayyaunimn

The use of public relations communication strategies in disseminating health
information from public and private organizations to individuals and society in hopes of
helping individuals and society to become aware of physical and mental health issues,
current health situations, and various health risk circumstances while using accurate,
consistent and reliable health information from public relations media to promote and solve

health problems.
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ufl. 576 N5ONHUUTINIUATNITATIUUTUA 3(3-0-6)
CA 576 Business Design and Branding

NANNIS NTBOUAINAA anﬂiimLL@%LL?QQQ%%@M’NNL{J‘u@lﬂi%ﬂ’emﬂﬁ NISLESNAS
wAnnslugusznounts msthanudnassassawazuinnssuanusuldlunisadwazeonuuy
g3 mavssdiulenanazaudss mavhanudlaesdndefaviunnndenuaswatanagsia
#1  Feulwnagsiia Tassadaveagsia Anwaudosnisvesuilan iethlugnis@ouunugsia
FedRdunsue mnan My sty NSUTMINTNEINTUYLY Uazvenenalugnisasng
LUSUATRITSRAILARARAT

Principles, conceptual framework, behaviors and motivations of
entrepreneurship. Emphasis is placed upon entrepreneurship concepts, creativity and
innovation for business design, opportunity and risk assessment, business contexts and
dynamics, business conditions, business structure, consumer needs. Students will practice
writing business plans focusing on sales, marketing, finance, accounting, human resource

management, and valuable brand building.

ue. 577 NNASHUTUATIATULI 3(3-0-6)
CA 577 Entertainment Business Branding

YaUH UTetnnvegsnavuia Andnwae SITUYIRRATUSUNLING0NYDITINT
Tuiie nagnsnisasisiusungsiatudisluguiuusng 9 019 1wad azAs NISWans Ameuns n1s
Amuanagnén1seaisnsgsnatiuiiisnaznisidenlitemisnisdoansiiuszansainuaz
Useandna

Concepts and characteristics of entertainment business (music, television
series, stage performance and film) to develop suitable brand strategies and effective

communication.

uA. 578 N3ASNLUTUATEAUNS 3(3-0-6)
CA 578 Luxury Branding

WUIAA ﬁmmammﬁu‘lmammmLwiuﬁizﬁwgﬁgﬂuLLazm’NUiswm Inen1svinAL
dlanaudnuuiusudng ruatands ngRnssuvegndn uazdit inAudsavresusudsER U
Wi ﬂaqwéﬂ’]iﬁw’]ﬁmﬂ’li M3ad1MarUTINTUSTAUNISalLaE N TARAN TR UTURTERY
wgilslrigndniAnanuAnAlunusus

Concepts and trends of luxury branding locally and internationally. Students
will learn the characteristics of being luxury brand, customers’ expectation and behavior,
and brand’s key performance indicator (KPI) in order to determine the effective brand

strategies, impressive customers’ experience and build long-term brand loyalty.
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uel. 579 1AL TUA UL 3(3-0-6)
CA 579 Fashion Branding

AIUNUNY Uizm‘ww%ama‘uLﬁumaﬂﬁqsﬁmm%u AULANANTENINNNITATIUUTUA
dudialfunisairauusuddudiundy uualduvesgsioundu wgAnssunisuslnadudiumdy
NTEUIUNITVRINITAT MU TUAFUAILITY nagnENITnaIALaLNITASIILUTUAUA WY
asdUsznevnasfefiduasuguauusuddudundy nsdfnuvesuususdudunduding 4 vy
wazAeUsEnA

Concepts and knowledge of fashion business. They will learn the differences
between general brand and fashion brand management, the trends of fashion industry,
consumers’ behavior, fashion branding process, marketing strategy, business challenges and

local/international case studies.

ue. 580 manfuiinITuTIeuaEnsdeans 3(3-0-6)
CA 580 Buyology and Communication

wAe ngud MnyuewesiilduAsitesniefiisadestulanvesnisduiine
leun Wwesuusud fudn Ungsia nnseanm §éUan wazduslan Taednusinunsdnwiieaiu
nginsnflunsindulavesuyed mewvhenudladetulsfoussmmnalunsinaulalunisieves
Fuilaelutiuniumnsnsfuiiodunnmslunisivunnagnsnisieans

Concepts, theories and viewpoints of stakeholders in the world of shopping,
such as brand owners, product developers, investors, marketers, retailers, and consumers.
The real issues relating to consumer behaviors are applied to the classes as case studies in
order to understand conditions and reasons of consumers’ decision making and to develop

effective communication strategies.

ue. 581 mia%’mwiuﬁﬁqiﬁwimﬁm 3(3-0-06)
CA 581 Tourism Branding

wuAn Mui warauiugIwAsafuNITeNUUNAgMSLUTURAUAMTa U337
Rerdesriugnamnssuvieaiien Tssusy wazanen1su sudsgsiodu q fegneligsiavieaiion
5218952 UIUNNINTADANTUUTUALUUYIANIT NTUTMTUTTAUNNTAlgnAAznITaEsnMAT
Tifunusudvesgsfmienien Tasfnwiannsdfnugsiaviondien

Concepts, theories and basic knowledge of tourism branding. Communication
strategies for brands in tourism industry will be discussed. Also, customers’ experience

management, brand value establishment and tourism related case studies will be reviewed.
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ufl. 584 NNIASHUTUATINANN 3(3-0-6)
CA 584 Sport Branding

AU UNLA S NYALANIZYRITINANWT N15IMHUNAYNSLUTUAALUASAW LAY
finfiin msuimsteldeanazauinivessiuadu naenunagnsuaznnsaeansvesuususiiiy
AATUAYUA WA

Context and characteristics of sport business, focusing on brand strategies of

certain sport clubs and sport players, reputation management, fans loyalty, and sponsorship.

ufl. 585 MsaauUsUddmIugRaLiodsny 3(3-0-6)
CA 585 Branding for Social Enterprise
nsafranususniidmunsdanulunsufledymuazimundenn yuvu nie
dawnden lagligunuunsigshefiinudadu mslinagndnmenmmaraidusmdniulugnisudle
Jyvvesdnulngliineliinnansynusoguaniy dsasuazdunndenlusyozen uagiiidmnely
nsfumaUsgleriannsiAanmsduliundseuuasgusuinnnindaduiiindunalisudves
A suagRou
In this course, students will learn more about the brands with the visions to

solve social issues and/or become community or environmental-friendly brand.

uA. 586 nsasaLUsUReEed Ty 3(3-0-6)
CA 586 Sustainable Branding

mMsaduaziRLUTWesuduiansoneuiuiumdosnsveslaniutiagii
Ny Msafrauusudgsunteminensidmivauiuselulusuian nsaiisuusudifiniig
Sufieeusiedany Tasrudunountsairauusudnundnyusvguassghaneiiios Taogatunisidn
Uszanaumu mativiniing waznsiigidudunigliesdnuififuaznisuimsesnafisssinivia
Building and developing a sustainable brand for today's world, emphasizing on protecting
resources for future generations, and creating a responsible brand based on sufficiency
economy philosophy—moderation, prudence, and social immunity using knowledge and
virtue as guidelines in management.
. 588 NSANYIRIUATUNITATIUUTUA 3(3-0-6)
CA 588 Branding Field Trip

AN3A51UUSURAUAIMSBUS NI BeRnIVSRaaTLTIassTeluUsEng
way/M3eRaUseng Wethundinsedt nenunidey aAussuaziLaUBNANANYIINATANYIY
suileliAnnsiFoudsamiu

Branding Field Trip is a chance for students to explore the branding process
from the real organization workplace domestically and/or overseas. They afterwards will

analyze, discuss and present what they learn from the field trip.
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ue. 590 NSANYIUTEAURNIZATUANTAS1ILUTUR 3(3-0-6)
CA 590 Selected Topics in Branding

wuaRn Naui Mievszifulanziogluniuauladagiu sufuuildueuiaaly
vousiiisatesiunisadiauusus Inesaihligidoulddladndsdudonanszdingn

Concepts, theories and interesting branding issues, and keep them up to date
on the current and upcoming branding trends.
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ANDS U187

#1913V INgNITANLLEL Inglnsial wazn1sHanFeanINL

1. BUNAIVARNWINIILY (24 ein)

ngudvnIwdIngy (9 wuwnn)

an. 101 Aedanguludinusziniu 3(2-2-6)
EN 101 Everyday English

Anetunislilassadreiugunasduiunundinguilldludausesriu Uszneude
miﬂqmLLuzﬁ’muLaﬂLLaﬂﬁ%aﬂad?uﬁ’J NTUTTIYUATNANYIUL ﬂ’]iwj(ﬂﬁﬂﬁaﬂﬁﬁﬁﬁ] Sosdu
AUTEULATRSINENTudIUS T swaraY Tt suansmuAniuludeiild Snvenniinus
nsuA N3ils Nseu LLaamaﬁuaué’w?ﬁ@ﬂgimﬂﬂﬁ

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing-through integrated methods.

an. 102 AM8InguluUs UM IIdIay 3(2-2-6)
EN 102 Social English

Anslunsnauaznsdeudstlonuazdnnuiliidulsed wensiufausiusms
é’ﬂﬂmﬁuaﬂmﬁ'au%@%a mMswSeuiiisy uwazn1selutsauAnfafuiEewing 9 Tuusunmedsns
Lazgsna lngyatunsiaurineenisedusewasnsiiaus muwmaluladuazanufnasieassd

Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.
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an. 103 Awdanguluusunaina 3(2-2-6)
EN 103 Global English

AniunsusseneUssaumsallagszyseazBunaiuanu wasianinufnidiy
Rendudinmnuidueg mavihau wastsziiutlagmilusgiuaina lnegatunsiamunyinuens
deanssenindiansssu uwaznsdeanslulanidva Seddsonsilunadetan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming global citizens.

NEUAVYIUINTNNYEAWITIN (15 i3enin)

fn. 011 vinwgnsAnLiiensiseunaondin 3(3-0-6)
GE 011 Thinking Skills for Lifelong Learning

Vgl HaNN15VeINTIAN NawnsAneg1adusyuy Hndumsfadining n1sdn
45198556 N5AATATIEIA NsARdaeTIER NsAnwdTam sudanisdenlosrnufnuwasiden
irsesiloruAnivanzanludszgndliluiinuszdniu mavihanulaznsisouinaontinldededl
Usgandan

Theories and practical thinking tools, practice critical thinking, creative and
innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
including how to link and select appropriate thinking tools and effectively adapt to daily life,

professional undertakings and lifelong learning
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AN, 012 rudunadosludinuuazgusussninausewme 3(3-0-6)
GE 012 Citizenship in Society and International Community

ANY Aaidnwals A5 wihil anusuinreuvesnslunaieia ludsaulne
Hanullon uazdanuRava niouflasusuiaifiongiudulBuldediedaruay rufeivifumaindu
vasUszaulng q Tudenu \fesessunsilasuulaswesuunwndouiiasiinasedinuaznisvhau
saenauaszinluANdFveInsadtnusniioludinuseausng 9 Aflanuwanananig
TUUTIT

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society,
global society, and digital society, with ability to adjust and live happily with others while

keeping abreast of and adapting themselves to societal changes which may affect livelihood

and working life; awareness and cooperation at different levels among people of diverse

cultures
. 013 wmelulafuaruinnssuiioouan 3(3-0-6)
GE 013 Technology and Innovation for the Future

UNUM WuAa M3Evinviu wazmsususdiunsiasuidasedaneuian
sufensUszgndldimaluladuasuinnssudiusing 4 degatfunisuaisnanug mswauinunm
Fnluderuaolnl nmsuidamiiniuluiinusssnuuarmsvhauegaaseasse nansenuyes
welulaBuaruinnssuiddenisandudin daau uaziasugia naonaudnuinisliussloviuazns
Auaseamnsnddumsiygriinanmaluladuazuinngsy

Concepts, roles, awareness and adjustment to changes of the future and
applications of various types of technology and innovation in knowledge acquisition and
improvement of quality of life in a new normal society including ways to solve life
complexity and challenges, and to enhance creative working life; impacts of technology and
innovation on our livelihood, society and economics, and how to optimize and to protect

the intellectual property arising from technology and innovation
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An. 014 quUYIEANLAYgUN LTI 3(3-0-6)
GE 014 Aesthetics and Well-being for Life

msfindaes nsldFinfinuiesdiosnisedneiinuan TimnuAnassassdlunisaina
ANNFUHIUAUNTENMAINMUAAUE AINTSUTUNUING wazh ifl,vh‘v"l’umimﬁmmaﬂ LLAZ NN Y
ﬂ’J’]llE‘gi)’lL%ﬁ]’iﬂﬂﬂ?’]&l%ﬁ]‘u‘ﬂ@ﬁ@uwﬂ

How to live a meaningful life through various types of arts, recreational
activities and sports; new perspectives for aesthetics of life that influence one’s mind and

how one may plan a path to success from one’s passion

An. 015 Imgaramnudugusznaunisuazaiuiniainistiu 3(3-0-6)
GE 015 Entrepreneurial Spirit and Financial Literacy

Audnvarddglunsas@nigaiunisluduszneuns lnewdunsaauuy
WNUBY UTENBUMIENISIANUANES 19ETTA hazNITHEINMNlaNAlUNISIBURALA L RUNINTTaE9l

a 1 =]

ANEITULAEITEETIN Un13danisuasdndulanienisiuegeliused@nsna Mansinnisnistiveau

o

UARALAENITAIYY seniaegnadBy HRLPET annsatwagyhauduiiuldogd
Usedndng seu3 uaznddaaulariuseinsnisel

The development of character traits that are vital to cultivating an
entrepreneurial spirit, with an emphasis placed on how to think like an entrepreneur,
opportunities to start and run a business with on the basis of ethics and moral grounds, how
to effectively manage and make financial decisions, personal financial management and

investment, including sustainable development, effective leadership skills development,

teamwork, bold, prompt and well-informed decisions-making
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2. BUINIBILANIL 99 HUWAA

2.1 nguAvmnu (36 wuein)

an. 014 Mwdangudmiunsiseuslan 3(2-2-6)
EN 014 English for Exploring the World

Wawiauausalunsiseus wazdisrennudulyvedan wu duwinnssuy du
fausssuuaziinuin lnsmssiunandounvsinguuaznisliinelulausenounnFoudiily
wazuonioudsy TudnvinyedunsiliuasyaluaoumsaiivarnaisnnnsBeudionuies
Tureaufumn1sman1e

A competency-based English course that focuses on student-centered
exploration of the world through the use of English language and technology. Reading about
a variety of topics provides a springboard for tasks both inside and outside the classroom.
Students are equipped with knowledge about the world especially about its different
cultures, peoples, and ways of thinking. Self-study learning in a language laboratory will

allow the students to improve their listening and speaking skills in different situations.

WeL. 150 MG RGRERIBNANIBERIN VD 3(3-0-6)
CA 150 Introduction to Communication and Media Landscape

VOBAUNITFDAT ANUNNIBVDINITADANT NTLUIUNITAOEANT UTTLANVRINIG
= a o e LY =2 M % A 1 %
BRGUE LLazguwmaduﬂwuu sulufsunumnisdeansludinu wansenuresn1sdoansnadins
wazuwualuveINT@RaITLarde lusuIAn

Examining communication theories, the meaning of communication process,
types of communication, and the current media landscape including the role of

communication in society, impact of communication on society, and trends in future

communications and media.
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uA. 151 ﬂwmmiuﬁﬁWﬁﬂsmsLLazﬂWiﬁwLauamu 3(3-0-6)
CA 151 Public Speaking and Presentation
mayaluiansisae wesnsitaues Tnsmsldinatanisyn dides seduamn
ANINMEEALYIINI LLazﬁaﬂisﬂaUMmiwﬁﬁmmzamﬁUﬁ;ﬂﬂisﬁﬂﬁLLazﬂajuLf]mmmaﬂmiﬁ’uaua
The skills and techniques of public speaking and presentation. How to
prepare and deliver effective presentations, using appropriate speaking techniques, voices,

word choices, body languages and gestures, and supporting materials.

uA. 152 ARLNIMRsNTINLazN1TRRsaN NARaULN 3(2-2-6)
CA 152 Computer Graphics and Video Editing
o v = a s ¢ ] a ¢
ann1slduesotreNILmes aunsal diuusenauig o lUsunsuneuiiames
fugudmsunulimamanslunisesnuuunsiiln #én uazdnseinle

Principles of computer usage, equipment, various components, and basic

computer programs in graphic design, production, and video editing for communication arts.

ufl. 153 mNSugIufLUTenLAaRRuar doaRTLTl 3(3-0-6)
CA 153 Fundamental of Broadcasting and Streaming Media

1AS9ETE @01UN N LaTAMAN YTYRIFERMUUTOALAGARILAaT FRANTUTN JULUY

Y94518M15 09AUTENOUVBITIEMIUAazUTzIn SalUfensivimiudenufiuuasidvia Ysaananes

1 [

TAneeudIny 1asegha n1siles welulad uazinusssy

de

The structure, status and characteristics of broadcasting and streaming media
as well as the format of each type of program and distinctive elements, media and digital
literacy in accordance with the social, economic, political, technological and cultural

dimensions
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ueA. 154 ﬂ’ﬁﬂlﬁEJﬂ’]WLﬁaﬂﬂuUi’f]ﬂLLﬂﬁﬁaQLLﬁzﬁaﬁW%‘Mﬁlﬂ 3(2-2-6)
CA 154 Photography in Broadcasting and Streaming Media

a 0y s

MsEnenIwils dauuUsznauing 4 vesndesiavia laud gunsaliety wiadanisang
adls nslduas nsdmesiusznounn iensarenmlunudeansinasy

Still photography, various components of digital cameras, lenses, accessories,
techniques of still photography, lighting, and shot composition for effective photography in

mass communication.

ue. 155 WATANIINAAIUUTDALAARRILAZADAATNTIY 3(2-2-6)
CA 155 Broadcasting and Streaming Media Production Techniques
A O & a A A 6
PNAUATUNUTTUNTINAAITIINTT ‘1_]58LﬂVlLLﬁ%EULLUU?JENLﬂiEN@JE] Q“LJﬂiiLlGl’N ) 114?]’]5
HANTIENINIINeNsEeLdes Inglnsvied warsieniseeulall
Fundamental techniques in program production, types and formats of various

tools and equipment for producing radio broadcasts, television shows, and online programs.

uA. 156 nsadesdlumsadisassAiiom 3(3-0-6)
CA 156 Storytelling in Content Creation

nsldmaiiansiendeniienuusenunaiuasdeansufle rudesd a1 uas
Ao lufsmsatsassdlasaies audnuasiimsiiveaiendar msldiununnisuazUssaunisol
seuslumsadneassAiaeaan audimsussmnussiiu msdenassiien nsAniATz wazAIgn
naudmung

Storytelling techniques for broadcasting and streaming media through words,
images, video, and sound, including creating storylines. Utilizing imagination and personal

experiences to create stories, including topic selection with analytical thinking, and

captivating stories to audiences.
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Ufl. 157 NOMUBKALIILTITUED 3(3-0-6)
CA 157 Media Law and Ethics
ngvne ngsedev wagdSesssuiieatesivaemauy weiluussendldluns

[y

ﬁwqquwﬁmﬁaiugﬂLLUUdﬂﬂ 9 wiludnwardesuny wazdoooula swlutenszninisdsanudfey
vosdvBiainmvesdszvmiludemau warunuimvesdesnavuludsaumugaaiofidouly

The laws, regulations, and ethics that control the media. The legal framework
that protects the rights of the press and the public, as well as the ethical principles that

guide the practice of journalism.

A, 158 ASUUNTIINITINIBALENSAR LUFBUTOALARR AL AL HDER T 3(3-0-6)
CA 158 News and Documentary Writing for Broadcasting and Streaming Media
cs ' a A a1 ' ~ 9 A
NMSAEUUNYN @15AF a13ARTaYIluULUUAN o Wieieunslude
Wgnszaedes nglnsvia wazdossulal Melinani3esITULaTITIIUTTULIITITN
Crafting news scripts, documentaries, and news features in various formats for

broadcast on radio, television, and online media, in accordance with professional ethics and

principles.
uA. 159 N1590NLUVESNETIRTUNARFD 3(3-0-6)
CA 159 Media Production Design

LnAniiugIufunsEUIuNsa saTIAd UM IRERT e TIng s uagiiionly
susuvIRleuudesaulay viludsguvdsmansuarludanaiindunisudnlagaunsodenen
WUAMUANTIENITIARIUNTE AT

Fundamental concepts in the creative process of radio and television
program production, as well as video content for online media. Explore both the aesthetic
and technical aspects of production, developing skills to articulate program ideas and

creative production that align with current trends.
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Uue. 160 N9TEUUNTIBNITTULI 3(3-0-6)
CA 160 Scriptwriting for Entertainment Programs

wdnnsuazweAlaMIdeuunMen1singiay wgsenalevudeaniuds 43
domtuisesaadassd fgaanuaulawazeuaulavesirununszuaiion uaranuna
ponuuuiiemaemaiiienislavanud vieiflentsraianunudosmsvesgnéildognadaasse
uaziliaty

The principles and techniques of writing television and streaming video
scripts. How to create entertaining scripts that are both engaging and appealing to target
audiences, as well as how to design scripts for product placement or marketing campaigns in

a creative and sophisticated way.

o

2.2 nguATIaNIZAIU-UIAY (45 widehin)

wa. 121 maduganiiusenis 3(3-0-6)
BRS 121 Program Host

maduganfiusenisusznnsng 9 ﬁy’aimmsmﬁzmmif F18MITUIAS UAEII8NIS
31 Tuusiagguuuu Anvinwensliides nmseenides uaznisliinadaifegathlimngfunsldony
lusngnmsusiazsunuvagagnAasazilnuAm

Program hosting skills across diverse formats, including informative,
entertainment, and news programs. Emphasis will be placed upon pronunciation and voice

techniques to ensure accuracy and quality tailored to each program type.

. 122 N1INENTIBNTINYNTEINLLEE 3(2-2-6)
BRS 122 Radio Production
Jdsdunew:  aould uA. 155

SUMUULAZUITZIANTIENTT NITINURUNITHEATIENTT NMSTYUUNTIENT N3
WREUNINARTIBNS MIFdumnarTenTIngnszededuiiuguussameng 4

Radio broadcasting program production process, starting from program
planning, scriptwriting, to program execution. Practice in basic radio program production

across various genres, focusing on content that is beneficial to the audience.
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INd. 123 mmé’\‘iﬂqmﬁamumammaﬁéﬁLLaz?ilaam'%uﬁlﬂ 3(2-2-6)
BRS 123 English for Broadcasting and Streaming Media

msldnwdangudmivdeing Insvimi wavdeaniuils dwiudomavy

The use of proper and effective English language in radio, television, and
streaming media. The different types of English used in these media, as well as the specific

grammar, vocabulary, and pronunciation that are required.

. 124 msé’]’mmiﬂaumuﬁiwmi@maqwﬂuﬁamamLmaﬁéjmazam%mﬁa 3(3-0-6)
BRS 124 Strategic Content Management for Broadcasting and Streaming Media
‘vié’ﬂmsu,azLLuawwqiuﬂWié’mﬂﬂiLﬁawwL%qﬂaqméﬁm%’u%ua%mLL@ﬁéﬂLLazﬁaaﬁ%‘uﬁa
nMlaszvivikazaandimving ﬂaE;‘Vlﬁ‘mil,maLLWi'LfIamLLazﬂ’ﬁUizLﬁumaL‘ﬁam
Principles and guidelines for strategic content management for broadcasting
and streaming media. Audience and target analysis, content distribution strategy, and

content evaluation

W, 125 wadansldnuanile 3(2-2-6)

BRS 125 Broadcast Studio and Streaming Media Techniques

dsAuneu:  aould ue. 155
AnufUansvhauveseunsalluaglodngnseaneidusuasinginsvied wagnisansy

flas1oms nmseuay maudlutlapn nsiedeudhe nsfnds wazgeauugugUnsaling q luagdle
Engaging in hands-on training for operating equipment in radio broadcasting,

television, and streaming studios. Acquire skills in producing, troubleshooting, relocation,

installation, and repair of various equipment in the studio.
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Wd. 126 mMsdsaunliuguslnauudessulai 3(3-0-6)
BRS 126 Social Listening

mnlimgAnssuvesuilaamsdessulatiuuuiFealnl wagiSnsinseing Lile
thludszendldlumsvideludemsseulay ieudlalym wazeglunszuadseueelay

Trends in consumer behavior in real-time online media, along with methods

for analyzing outcomes and current online social trends for online media content creation

and issue management.

wa. 131 ASNANSIENSINTYIF 3(2-2-6)
BRS 131 Television Production
JrTeruneu: @auls wa. 125

HAnTIENTINgInsiedlussuuRiITa Tunsun1snansienis nsldnaians

fnenenaIsivIraiuFURUUTIENM TLasnAlLLAE LN SYImIvas e s@endivd warsenis

a

iieusslevtiansnsue Mguruasdulsslovifuifumsaeniufuanmdsauasugiouay
TUUSTIY

Exploring the production of television programs in the digital system,
encompassing the entire production process and storytelling techniques tailored to diverse
program formats. Engage in the creation of both commercial programs and those serving the
public interest, with content designed to hold value and benefit the audience while aligning

with the social, economic, and cultural landscape.

. 132 nsAnwIBEnsuUTenuAaRRuardoanIuTs 3(3-0-6)
BRS 132 Broadcasting and Streaming Media Insight
Anziuarinndidonmsdouseaunasfauardonsuils luwdmdwnduduarde
81513048 HIUUSUNNIUEIAY LAT¥ENRY N19iiled wagdausssy
Analyzing and criticizing broadcasting and streaming media content in terms
of both commercial and public media through the lens of societal, economic, political, and

cultural contexts.
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Md. 133 nsasailemsensiedeadneassa 3(3-0-6)
BRS 133 Creative Reviews on Streaming Media
ahuassAenThegsivdnmsuasiuiidesnslugraivnssy dearduils de
ooular] Mnnruazyselovisorfuans
Creating reviews in line with the principles and benchmarks of the media

streaming and online media industry, ensuring they provide value and benefit to the

audience.
Wd. 134 ANTPENLUUAS9ETIAmEAouTnnT TN 3(2-2-6)
BRS 134 Creative Design with Innovative Technology

NM59NLUUNANUNIUTmAmEansTanduwmalulad Artificial Intelligent wiau
UszgnAldniunmsaseassanany
Designing media works utilizing Artificial Intelligence technology and applying

this method to the creative process.

INd. 135 m‘i‘lJizﬂ@UﬁqSﬁﬂﬁWUUiamLﬂaﬁé{ﬂLLazﬁaﬂ(ﬂ%‘mﬁlﬂ 3(3-0-6)
BRS 135 Broadcasting and Streaming Media Business

ﬂaqwémiﬂizﬂauqiﬁﬁ]ﬁa @mé’ﬂwuzﬁLﬁaaﬁaaﬁuqmammimﬁamamLmasﬁéqLLaz
doaniuils InodoulesiuuuAndumsnann msnaukusunmhgsiade nsiesgideuas
nauihmng MenTeviguiadu msnlenanisgsia wazmeneiuiuniiiisides

Media business strategy, relevant perspectives in the broadcasting and
streaming media industry, linked to marketing concepts, media business planning, media
analysis, target audience analysis, competitive analysis, business opportunity identification,

and relevant contextual analysis.
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g, 141 winnssulunisdeans 3(3-0-6)
BRS 141 Communication in Innovation
nagmsnsliuinnssulunsdoassuuvumaluladlvsifiogauszasdnnge iloas
AuleIEunanIsAann a3ennuduius waznislidusindugiiduladmdslunseuiunis
doans
The strategic use of innovation in new technology-based communication.
How to use innovative communication tools and techniques to create competitive

advantage and build engaging relationships with stakeholders in the communication process.

v o

. 142 WAIWYNY AU T8I0y 3(3-0-6)
BRS 142 Broadcasting and Streaming Media Master Class
a 3 13 a = 1 Ly = &
WATIAUTLAUTYNT BUIAA FIUDINANTENUAUNAIUINITIAZ AU BEULUAINY

[y a

sm‘ugmmﬂLLazmmma‘LuUszLﬁuﬁmaﬂa WaninwelunsHanTenTIngnseedss Ing
Tnsviend wardoan3uls f\rmﬁL?ﬁ&Jﬁ%ﬁ@Iﬁﬂﬁ%W‘l%Lﬁumiﬁﬂwﬁmi’]zﬁlﬂumaﬁﬁﬂm
Analyzing issues, concepts, and the developmental and transformative
impacts both at regional and international levels. Developing skills in radio broadcasting,
television, and streaming media production, guided by industry experts concerning case

studies.
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Wd. 143 nsflnauuuTenuAaRAuas AeanTuds 6 (0 - 40 - 6)
BRS 143 Broadcasting and Streaming Media Internship
Jundeduriew: ndnuduti 4 Suly uasiimbefnazaluseiriameiu-Saiu

wazseivIaNIziu-den lateendn 36 wulein

nsEnuvesinf@nwivaniingnszaneidss anilinglnsvied guseneun1svse
asfnInanTenIsiudeusenunadauazdeaniuil Tuniaidsugaredeuduiamsin ielv
UnAnwivszaunsallunsufufanuiunsudnwasiieunssens Inednfnyashesiseny
Usgneunsfinnuuag/sie AnviduainisiunaanguiifeavassilasinisdiSansfine vl
awagmelinsmuguuarmsUszifiunavesennnsdiuinmsuiumhsnunieuen

Participate in a student internship program with radio and television stations,
broadcasters, or organizations engaged in media content production for broadcasting and
streaming. This practical experience will be gained in the final semester before completing
the academic program. As part of the internship, students will be required to submit reports
and/or conduct research, applying theoretical concepts to create successful projects. This
internship is conducted under the supervision and assessment of the instructor in

collaboration with external organizations.

Wd. 144 TATINTANIZATUNNUTIALAFAR LA FDaATNI 6(4-4-6)
BRS 144 Degree Project for Broadcasting and Streaming Media
a v | v = gj r-:lr-:l' ‘g = 1 a a 1 v v
dsAuneu:  dnAnwula 4 Al werlimheinavaulusigdvianizau-Uiny

warevIanIzau-ben lidesnin 36 wiein

° = o A a a a va A o s a

NITUING BAUASVANATNLTIUNNAIND UL UALNOAT N TTALATNANNGITY Tug‘ULLUU
emsivanvane Ineaddanguidimvang uazdeamamanennsiany ihlddnisasiailomli
doandeInuUIUNKInaaN Nanunsadnluussndldlalugnaivnssuivian

In this course, students will apply theory and disciplines they have learned
throughout the curriculum to develop a creative degree project in accordance with target
audience, platforms, and social contexts. In addition, the project should serve as a

steppingstone for their future career in the broadcasting industry.
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2.3 nguYANIZAIU-1ABN (18 NUEnn)

M. 221 mMsduguszniau 3(3-0-6)
BRS 221 News Anchor
Fdsdvnew: a@ould ma. 121

madugusznmminien®n msdudszifiuim nmsiaEes waznsiuey
yednnm lnefilfiessmuuazassussaininiiaenndosiudouseaunadfuadoaniuds

A professional news anchor presenting news content with accuracy, fact-
based, storytelling, and proper stage presence accountable for the principles and ethics of

broadcasting and streaming media.

Wd. 222 nsas1en NI Aneaouln 3(2-2-6)
BRS 222 Motion Graphics
Jorerunew: asule ue. 152

nseenuuuLazainsinedeulmienulnsial wasdoaielnaiang o faus

'
a

Gusuoonuuulvaudsnailuldludosns 4 anlusunsuneufiunes Foudnsadenmuuui 2
1@ uay 3 i Wasuguuuununmniinedeulmlimnzauiumstiiaue

Designing and producing motion graphics for television and various new
media, from the initial design phase to their application across different platforms, utilizing
computer programs. Learning to create both 2D and 3D images, adapting the format of

motion graphics to suit various presentations.

. 223 msasrsassAilevnagnaviumgnsal 3(3-0-6)
BRS 223 Creative Realtime Contents
nsopnLULLAYaSsasIALdavnagaiimgnsalludesaulall nieuldinelulad
fwfumsainsassdiden
Designing and creating timely content for online media, utilizing technology in

content creation.
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Wd. 231 nsuansazAslnIvial 3(2-2-6)
BRS 231 Acting for Television Drama

waliamsuansiiugutlusUuuuresnIsyn mssenidies dan viwns nsinaum
et deunumvesnisuans Tnsanunsailuuszgndldlumsissunisidunsuanaiients
wAnazasnsim uazdsdnidoaniuis

Exploring fundamental performance techniques, including speaking, vocal
expression, charisma, posture, and interpretation of drama script. Apply these techniques to

television drama and streaming media series production and directing.

INg. 232 NINARTIVNITNOAUAGF 3(2-2-6)
BRS 232 Podcast Production
FtsRuneu: gauls ma. 122

TNANTIENINOALATE N1TIUHUNTTHAR NTeENUUULEeM TJufindes fade
s quilsmsmeunssonsneaunas lnstharusiaginueluussgndldlunshaudeidoses
FIUNITNOALAGS

Navigating the podcast production process, from planning, content design,
sound recording, editing, to distribution. Apply acquired knowledge and skills in the audio

media field of podcast production.

d. 233 nMslguUazAsInIial 3(3-0-6)
BRS 233 Drama Script

madsuunazasinsimitardsdmadeaniuis lneiunisfuaindoya nszuiums
Anadeassd nsldFumuing Aavglunsanenendassm nsldnwifimanyay wazasnndasfiu
naudmvne

Crafting scripts for television dramas and streaming series, with a focus on
thorough research, the creative thinking process, imaginative use of art in storytelling,

appropriate language, and alignment with the audience's needs.
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. 234 NTHANTIENTIUTEUULALDURTS 3(2-2-6)
BRS 234 Virtual Studio Production
JdsAunew: aould ue. 152 waz wd. 131
nansenstnsvimiluszuuiaiionsss vénnisiuguvedusunsunsuansons
Inswmiiasiousss nsadenmnsiinaiionsss 2 87 way 3 87 nmsadenmedeuln nsdeunmn
TuszuulasunAg Msdauasiarn1sinosnusznaunnlusnumen1sinsiatialouasaussianaig o
Producing virtual reality television programs, focusing on the basic principles
of program production in virtual reality, 2D and 3D virtual graphics, motion graphics,
overlaying images using chroma key systems, and visual elements in various types of virtual

reality television programs.

M. 235 NsHARTIENTUeNALT 3(2-2-6)
BRS 235 Field Production
sAuneu: aauld ma. 131

nsnansIemsnsTiauenan i nesensdendlvduarsenisiilodselovd
15150 MINLALLATEYElASING TURIUNITHERTIENS WATALasAaUzNsENenoni309I)
WiumsAauasnsiannensiaeassd wanlwl fau uaziiusslovidesSuasuazdany
JGERET

Hands-on practicing of field production, encompassing both commercial and
public interest programs, project planning and presentation, production process, as well as
the art of storytelling. Emphasis is placed on fostering creative thinking and the
development of programs that are innovative, new, valuable, and beneficial to both the

audience and society as a whole.
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E. 236 NTa1IAanslene 3(2-2-6)
BRS 236 Mobile Journalism
FdsAuneu: aauld ue. 156

msiaselnsiniideusl wedenisidoulnsdnisiofelunszurunsdieri én
o WaTNELINIHNIUTEWEDRNS 9 TneEnndnaSessTLLAZISTIIUTTUMAINTE SRS

Exploring mobile journalism, emphasizing the use of mobile phones for news
reporting, editing, and dissemination across various media channels while adhering to the

principles and ethics of journalism.

g 237 Qmﬁmwmsam‘%uﬁ'q 3(2-2-6)
BRS 237 Streaming Content Creator

aassdilemanseiufeariuiisuunasuns susnssuiunmsuan e
Jowds uasitauvinuensidnuaziiauslddeyanaien Tasdunsiidumiugfus amnm
sovonlugnisaiseldlugsiedoanduils

Creating informative content through comprehensive streaming media,
covering both on-camera and behind-the-camera production processes, while developing
the skills to produce and present as a One-man Streamer. Emphasis will be placed on
audience engagement and the potential to evolve into revenue generation in the streaming

media business.

Wd. 238 WANANITNUI BT UAIY 3(3-0-6)

BRS 238 Investigative Techniques

FUsRuneu: aauld uA. 156
wdnnakasmaianmsdoutnwasnsdetnauddnlulsediunanisdes \ASYEND

GG Iuagusuaqszjnt,%qﬁuaau #OUaIU UTITIRANY NYlANANITHETTULAZATTVTUTTULAIVITN
Criteria and techniques for writing in-depth news and investigative journalism

on political, economic, and social issues, from the perspective of investigative news, inquiry,

and interpretive reporting, under the principles and professional ethics.
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md. 241 UIRNTIUNITODNUUURIN 3(2-2-6)
BRS 241 Innovative Set Design
tsRuneu: aauls ua. 152
nseenuuuanludelnsiiad lngUszndliuinnssunaglusunsunonfiumednis
sonuuvadelvi Aladvingusrasduaznaudmanenasnaunssuiunsiansien1sinsvia
Designing television sets using innovation and modern computer-aided design
programs, considering objectives and target audiences throughout the television program

production process.

INE. 242 NIHANIIUNITALAT 3(2-2-6)
BRS 242 Drama Production
dsAuneu: geuls va. 131

Anue9AUTENOULAZNITZUIUNMTASNETIAaZASINTTFY wardSdnadeaniuds nns
AIVANNITHAANITAINUNTLAAS NMSAAUAIM NMSAAUKES NIARRBNTINLARY N1TOBNIULIIU
a¥e mamiuAadnsdade adleufiRuassdnuanuiinfounsunsldseiuiionndn

This course explores the elements of drama series on television and
streaming media and their production process. Emphasis is put on producing, directing,
camera and lighting, casting, production design, and editing. Students will produce a TV

drama series at a professional level.

E.239 N99NLUULAEILAZAUAT 3(2-2-6)
BRS239 Sound and Music Design

UjtRnsl i desnazausiludeaniuil iedomsnazdienenisossidesnisiiausndng
#519855A mmzauﬁum&juLﬂmmaﬁaaﬂﬂﬁaﬂﬁ’uamwmaaﬁm&é’\‘iﬂmLLaz’MUﬁiim pulUsuATy
Aeufimes SuRasiens laiasiants wawsenousiens sauludnsvhaUonlavandng 9

This course focuses on the study and practice of sound and music design for
streaming media to effectively communicate and convey narratives in a creative manner.
Emphasis is placed on the appropriate use of sound and music in relation to target
audiences, as well as social and cultural contexts. Students develop audio works through
computer-based programs, including program jingles, title themes, background music, and

advertising spots.
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3. YNINIVUADNLET 6 WileAn
thinwazdoadeniFounsivduiideaeulummingdonsamm lidesndt 6 niefn
vseidenSouluseiniwiellil
ue. 550 NISUTNTIVINITUASIAL 3(3-0-6)
CA 550 Integrated Academic Social Responsibility
I59U3N15IALATINTUSMTIVINMSUAYaTURardennlugULuUAg 9 Wi N3l
AUSNYT MIBUTH NFIAUTEYL NITIALTLEIN kaTNITTANINTTUA 9 ﬁﬁmigimmw‘z‘maw
WeINTIIUAUMTTEUNTARY N1TI38 wazn1svigUsedaly Jausssy
Learning various forms of community and social service project management,
such as counseling, training, organizing meetings, hosting seminars, and conducting integrated

interdisciplinary activities with teaching, research, and cultural preservation.

md. 500 Ingnsraneideauayinglnsimiiiodny 3(3-0-6)
BRS 500 Social Broadcasting
mnudfuesdeingnsranedeaayinginsiminaensudeadislviundudelunis
WaNgusy suseAliinausuiasg q ludsay naenauseuiieunumvedingnszaeldeuas
Inglnsien wagdoasislviiinasomnuaiyimmhvesssne
The importance of radio and television, as well as new media, in community
development, advocating for collaboration in society, and understanding the roles of radio,

television, and new media that contribute to the progress of the country.

4. 501 38NN 3(2-2-6)
BRS 501 Sports Program

wadla 33M3 warnsTUIUNTHANTIENMIAWIUTELAMANG 9 Menglnsiad wagde
ansuilaimsdeuunsnensim nsaisassasuuuunensiiimnzauiuinguszasduay
naudmvne

Techniques, methods, and production processes for various types of sports
programs on radio, television, and streaming media. Scriptwriting for sports programs,

creatively crafting formats that align with objectives and target audiences.
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MNd. 502 A1SIANISNANIAAUANT 3(3-0-6)
BRS 502 Music Festival Management

NFTUIUNTINUHY MTAMTUNUNANNGAURT 1A8ATBUAGUATLALLIAALAZIANNTS

¥
=

WugmlﬂﬁmﬁawmﬁﬂLLazﬂisaumiiﬁmﬂﬂiiﬁﬁﬂmLﬁaﬁwmﬁﬂwﬁé’ﬁLﬂuiumﬁmmmmﬁamum?
N1UNTSOBNILULKAEISUHUA DD TinwE N TuR Finwensdansdidiuem invensdeans
vinwgnsUszanua vinwemudtaym wasinuznisAniinnzsilugnannnssunua’ nsviesiie
LAZIUBLIUN

The process of planning and organizing music festivals, from
conceptualization and fundamental principles to techniques and experiences from case
studies. Emphasis is placed on media designing and planning, event management,

communication, coordination, problem-solving, and analytical thinking in the music, tourism,

and events industry.

Wa. 503 n1sUURNISImANIaAUN3 3(2-2-6)
BRS 503 Music Festival Workshop

N9 URULAENNTOBNRULNY MITAMINSNens nsidendnuiinastianiani
WMUgEL N15InMIAadulaznIsuans N13IANITANUNITRAIALAZUIEYIEURUS N1TIANITATUAIL
Uaendeuazavounily mdanisdunsiunagnisianmsiudanndounuingUszasduas
W gusuIUImANIaAUAT

Planning and designing, acquiring resources, selecting appropriate venues and
schedules, securing artists and performances, overseeing marketing and public relations,
addressing safety and health aspects, managing financial matters, and handling

environmental concerns—all aligned with the objectives and goals of music festivals.

. 504 Feoawaznludotaads 3(3-0-6)
BRS 504 Sound and Visual in Contemporary Media
psAUsznovvenalulafidssaznmifiodelminugaaty nseenuuy donldides
uaznmiileUszgndlilunmsasademamsudelnml
Audio and visual components and technologies for contemporary media.

Designing sound and visual elements for content creation in new media.
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g, 505 S18N1TE8DIIY 3(2-2-6)
BRS 505 Horror Program

aaAUsENaU 18M13 wiadafiay Msaeyin nsdese saluianisaisauniemans
NIAULAEN AUFTUIZTNOU LAZNITZUIUNITHAATIINITAEDIUIYUTZLANGIN 9 LﬁaLNEJLLWi'VIN?ia’qu
Tnsviemiuardeaniudi

The elements and techniques used to create horror content for television
and streaming media. The different types of horror program, the history of horror content,

and the role of sound, music, and special effects in creating a sense of scariness and

suspense.
Md. 506 ﬂ’lia@ﬂLLUUL@%;ENLLGNﬂ’]EILLﬁ%ﬂ’]iLLGN‘Mﬁ’] 3(2-2-6)
BRS 506 Make Up and Costume Design

PONWUUNITUAINIEYRINENT Wnuans Aalu An9) LLawﬁﬁﬁﬁmmﬁawﬁﬂmams
foansinavu Swiseenuuumsussimnzauuypdnvesusazyana nsldinadafieluns
LLG]IQ‘VI‘ﬁhLLﬁ%@@ﬂLL‘U‘ULﬂ‘%l’ejx‘iLW]I\‘iﬂWEJIULLU’JLLWUG]”I%

Designing wardrobes for hosts, actors, artists, celebrities, and individuals
working in the mass communication industry, as well as creating makeup styles that
complement the personality of each individual. Employing special makeup and costumes for

the fantasy genre.

ng. 507 YNITDINNT 3(2-2-6)
BRS 507 Cooking Program

wialla 39015 WwielafilAay N13018Y11 NIARAD WAENTEUIUNITRARTIENITOINNS
UszLanenge) Lﬁ@LNHLLW'ﬁW’N%@%V]QHﬁﬁﬂﬂ wavdoanIuls

Techniques, methods, special effects, filming, editing, and the production
process of various types of cooking programs for broadcasting on radio, television, and

streaming media.
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Wd. 508 318N15E1IAR 3(2-2-6)
BRS 508 Documentary Program

wadla 3015 MaaIEes uaznTEUMMIHARMIARUTHLANAN 9 NsdeTng
Tnsvimi wazdeaniuils madeuumansad msaiassagunuuansadlue 9 Wmnzauiy
TrgUszeadd NHUEYY UAZLIA108NEINTA

Techniques, methods, storytelling, and the production process of various
documentary genres for radio, television, and streaming media. Scriptwriting for
documentaries, creatively designing new documentary formats that align with objectives,

target audience, and broadcast time.

ng. 509 1M1l 3(2-2-6)
BRS 509 Travel Program

wafia 33m3 wediafivae Msaerin MIFase wavnITUILNITHERTIENISBLTE
Uszianeing 9 Tulifivannuans iemeunsmsdoineglnsvied uasdoanduils

Techniques, methods, special effects, filming, editing, and the production
process of various types of travel programs for broadcasting on radio, television, and

streaming media.

M. 510 nsanIIANIALe 3(2-2-6)
BRS 510 Music Video Production
LWIAA MENNTT basNATARUAUNTEAIEASIUNITHERIRALBINGS N1T0BNKUUNIT
Ww3BLNSReuNSaNeY Msgeriase Msnsedflemas waznslddendralunismeunsdalemas
Concepts, principles, and techniques in music video production. Planning and
designing the pre-production process, actual filming, editing, and utilizing digital media for

music video distribution.
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Wa. 511 wianzluimusssulszanio 3(3-0-6)
BRS 511 Genders in Popular Culture
WA SiATIziSeund ANy e Aramainvianeniane Tuaudenns
wansoanamaludesoniiousg y wareAUTeranseuvedssenfisudonudlaEoune
Learn and discuss the relationship between genders and popular cultures,
covering topics from the concepts of sex, gender, sexuality, and gender diversity, to the

representation of genders in various mass media.

Wd. 512 mi?iaamﬁaqﬁumwLLazarumw 3(3-0-6)
BRS 512 Health and Wellness Communication

MIguaguaTIETesLy e liiaunnEinin visludiuems Tavuins n1seen
fdame yadnam msguaimeludosiu neidudesmndndenaisaiionisdeanslude
nszuandnuazdedsaueoulay naonaumsinfanssudiuiludsndguidmaneriuanssuianiely
UMINYINYUALFIAUNBUBN

Learn how to take care of well-being to achieve a quality life, covering
aspects such as nutrition, exercise, personality, and basic physical care. The emphasis is on
creating informative content for communication in mainstream and online media, as well as
organizing events to reach target groups both within the university and in the broader

community.
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. 513 maseusanIegnsiludaly 3(2-2-6)
BRS 513 Bodybuilding for Aspiring Artists

msasandundledeiiniseentidnie maassaunalvifusnenis msseniidnig
deiaduassnduieilauarnisminany msmuetmsiigndesmmdnlasuinisiiionisads
ndunilouariisusafianeny aud Syadnamils dwsuwieunslugfatu dnuans wauuy
WUy foo1dn waziiinlonalunisuszneusdngrenistiuis

Building muscles through weight training, achieving body balance, exercising
to strengthen the heart and burn calories (cardio), consuming nutritionally appropriate food
for muscle building and maintaining an attractive, proportionate, and charismatic physique.
This course is aimed to prepare individuals for careers in the entertainment industry,
including artists, actors, models, and professionals, enhancing opportunities in the

entertainment field.

4. 514 wadanslddss 3(3-0-6)
BRS 514 Voice Work Techniques

watan1sldides nseenidedigndnusis nsunluisnisneeenides Teunniadlu
nseenides lnanlafisdnvauenianisnnvesnsivaudesauyyd

Techniques for using sound, proper pronunciation, deficiencies in

pronunciation, with an understanding of the characteristics of enunciation.
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ANDS U187

d191791AauZNISHEN S

1. BuRAVANEINIIY (24 BU28in)

nguIINWBINgE (9 MiIehin)

o w

an.101 AMwdangulutinuszdniy 3(2-2-6)
EN101 Everyday English

Anetunislilassadreiugunasdiunundinguilldludtausesriu Uszneude
mawanuzthauesuaslvideyadiusn msusseneyadndnuas mnadasesiauls Feaiidu
AUTEULATLSINENTudIufTeavay SautensuansauRnivludesiill Snvielanniines
NSNA N5 M98 UaENITTEUMEITTIYTUINT

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing—through integrated methods.

an.102 AMwdanguluusumsdeay 3(2-2-6)
EN102 Social English
Ansunsnauaznisdeulslonuasdnnuilfidulsed iensiufdusiusms
dru MIwanidsudeya maTeuidiou wazmseSuneaudAnieriuFosing q luuunmadses
LazgIna lneyatunsiauyineenisedusewasnsiiaus meuwaluladuaznnufnasneassd
Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and

business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.

172 wangnsUSoyayes anzlinamans Un1sfnu 2569



9n.103 Awdanguluusunaina 3(2-2-6)
EN103 Global English

AniunsusseneUssaumsallagszyseazBunaiuanu wasianinufnidiy
Rendudinmnuidueg mavihau wastsziiutlagmilusgiuaina lnegatunsiamunyinuens
deanssenindiansssu uwaznsdeanslulanidva Seddsonsilunadetan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming global citizens.

NEUIYPIYIUININNBLIVIAN (15 MiIefin)

A.011 vinwgnsAnLiiensisouinaondin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

Vged wannsreInsan Wauin1sAnegradussuu Ralunsandidnng n1sae
45198556 N5ARTATIEA NsARdaeTIgR NsAnudlam sudanisdenlsrnufnuwasiden
wsesilornuAsivnzanlulszgndliluiinuszdniu mavinulaznsisoudnaendinldediedl
Usgangsnm

Theories and practical thinking tools, practice critical thinking, creative and
innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
including how to link and select appropriate thinking tools and effectively adapt to daily life,

professional undertakings and lifelong learning
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FN.012 rudunadosludinuuazgusussninausewme 3(3-0-6)
GE012 Citizenship in Society and International Community

ANY Aaidnwals A5 wihil anusuinreuvesnslunaieia ludsaulne
Hanullon uazdanuRava niouflasusuiaifiongiudulBuldediedaruay rufeivifumaindu
vasUszaulng q Tudenu \fesessunsilasuulaswesuunwndouiiasiinasedinuaznisvhau
saenauaszinluANdFveInsadtnusniioludinuseausng 9 Aflanuwanananig
TUUTIT

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society,
global society, and digital society, with ability to adjust and live happily with others while

keeping abreast of and adapting themselves to societal changes which may affect livelihood

and working life; awareness and cooperation at different levels among people of diverse

cultures
An.013 wmelulafuaruinnssuiioouan 3(3-0-6)
GEO013 Technology and Innovation for the Future

UL LWIAA NS5y warnsususdnfiunisiaeuulasvedlanaunan
yfensUszgndldinaluladuazuinnssuiiuing 4 dWegatiunsuasnanud mswauiaunm
Finludsanadelng nsuAdarniiintuludiausssrusar msvheuegnaasnaasse
wanszvuvesmaluladuazuinnssufiionisdniudin deu uaviaswgia naenudnwinsld
Usglevtiuaymsduasemingaunstyaniiinanneluladuazuinnssy

Concepts, roles, awareness and adjustment to changes of the future and
applications of various types of technology and innovation in knowledge acquisition and
improvement of quality of life in a new normal society including ways to solve life
complexity and challenges, and to enhance creative working life; impacts of technology and
innovation on our livelihood, society and economics, and how to optimize and to protect

the intellectual property arising from technology and innovation
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AN.014 quvssnniugunziiedin 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

msfindaes nsldFinfinuiesdiosnisedneiinuan TimnuAnassassdlunisaina
ANNFUHIUAUNTENMAINMUAAUE AINTSUTUNUING wazh fwi’]‘v"l’umimﬁmmaﬂ LLAZ NN Y
m’méﬁL%ﬁmﬂmﬁmawammaa

How to live a meaningful life through various types of arts, recreational
activities and sports; new perspectives for aesthetics of life that influence one’s mind and

how one may plan a path to success from one’s passion

An.015 Imgaramnudugusznaunisuazaiuiniainistiu 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

@mé’ﬂwmzﬁﬁwﬁ'zgiumia%’wﬁm‘iigmﬂmm3@14;@38ﬂaumi 1A8LIUNITAALUU
F1wes Useneudenisieudnasneassd warnmsuaamlendlunisisuwasdiiuianisednad
ATTTLLAY3EsTIY Tmsdamisuazdnaulamnenisiueneiivssdning van1sdnnisnisitudau
UAAALAZNITAINU shuenswaLneeedEy ﬁmwi{ﬁwﬁmmsaﬁwLLasﬁmuLﬁuﬁMé’af&mﬁ
Usedndng seu3 uaznddaaulariuseinsnisel

The development of character traits that are vital to cultivating an
entrepreneurial spirit, with an emphasis placed on how to think like an entrepreneur,
opportunities to start and run a business with on the basis of ethics and moral grounds, how
to effectively manage and make financial decisions, personal financial management and

investment, including sustainable development, effective leadership skills development,

teamwork, bold, prompt and well-informed decisions-making

2. BUINIVILRNIE (103 huenn)

2.1 nguvuny (24 wiiaenn)

YA.012 AauzAunIsiiag 3(3-0-6)
CA012 Arts and Politics

[ a

Usgienudunn Waunis nswdsulmnddgmsdadziiienisifleslulseima
AN9°) ANUELIUSIYINeAals n1siiles Usyuvu wazdndwanilseiulaziu
History, development and significant movement in Arts for Politics in selected

nations. A profound investigation on inter-related influence of Art, Politics and People.
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uA.210 UURNITeAalsuasdinninusssuendeuy 3(3-0-6)
CA210 ASEAN Art and Socio-Cultural Research Workshop

sufouiBmAdesufaly deuuayTausssu au aruAssiEuaiassdly
Ty 93587055l RnufuRn1side

Practice of methodology in Art and Socio-cultural research. Value, creativity,

innovation and ethics in research.

AUa. 109 AauynsuanaiienIsfunusiLes 3(2-2-5)
PFA109 Performing Arts for Self-Discovery

msldAauzmsuanaiiedisng Aunu uaznszmiindluaues ihlugansjaiuluns
Fondumsiinnaussunsown Tnosjaiamnineeg anuaansa anuatda uassndnuaifioivdn
Aavznisuans

Using Performing Arts as a tool for self-exploration, self-discovery and self-
recognition. To choose a passion-driven way of life with determination. Developing skills,

expertise and identity for performing arts profession.

Ala.111 MwuaziausTselefiensdeans 3(3-0-06)
PFA111 Communicative Asian Language and Culture
FonfnunwinagansssuesUssmaluginaedenfirnudinlugnanvnssy
Aavzn1suans Anvinvenisym 81u Foubesuitodeasidlunshaufausnsuans
Choose to study language and culture of a country in Asia which plays an
important role in Performing Arts industry. Practice basic speaking, reading and writing skill in

order to be able to communicate in working environment.
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Aivd.201 U iRA1@nINISans 3(3-0-6)
PFA201 Performance Historiography

1 [J

UseiRmansnisuanadelinunisiousigaside faunsiuguuuuuasiion
arwdiiusseviansuansiuiinedsnsluusazgnadiovidulanae Tunnuasnz Susen Taeld
nszuumsisunsaeuluniwsingy

Historiographical study of performing arts development from the beginning; its
form and relationship between performing arts and social dimension in each period of both

Eastern and Western world. Class will be conducted in English.

Aud.202 AI5UNUGITTUNTTUNTALAT 33-0-6
PFA202 Anthology of Dramatic Literature
UsziRuazassinusissnnssunsazasienveslan Nagvioulyifiuimuinisdiunis
Usgius Arflosmesdinuuazyaas saenauanuduanaiidsinduiifnauaganui ngld
nszuIuNMIRBuNsaeudunwsingy
Historiography and anthology of world dramatic literature which reflects the
development in art of poetry, social value and universality of time and place. Class will be

conducted in English.

Avd.309 Tausssuuszteulugiussananiies 3(3-0-6)
PFA309 Popular Culture as Soft Power

AATIY AaEATeIeiNnILIeS nsdAnunsliRaUTamsTsulaESwas
vene1unalulseiRransonsesssulan ndwesinusssuuserlon nsifneinusssuussr o
TugruzrendnnesvesssmanidufihlugnamnssufaUsnisuans nsasswendnaesan
Aanudulne

The meaning and importance of Soft Power. Case study of using art and
culture to enhance and broaden power in world civilization history. The power of popular
culture. Case study of using Popular Culture as Power of leading countries in Performing Arts

industry.
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Aivd.401 wialulaginlmiwas Uy useivgludalsnisuans 3(3-0-6)
PFA401 Emerging Technology and Artificial Intelligence in Performing Arts
Anudfgyvaamaluladialng was gy useivg Uselesiiaznisuiunlgluny
Aavznisuans dakwdltuuwasnsalinwnisiinaluladialrdwas Uy usshvgunlaly
geavnIsuAalznsuans ettty useivglunisasassdnufalsnisuans
The Importance of emerging technology and artificial intelligence, its
advantage and its application to Performing Arts. Survey on trend and case study of

emerging technology and artificial intelligence in Performing Arts industry.

2.2 ngudrnanIzaI (79 wiaehn)

2.2.1 ALY (15 dienin)

Ava.171 NISWand 1 : Uy 3(2-2-5)
PFA171 Acting | : Being Beings

ﬂﬁﬁﬁmimammmmdﬁaEJﬂ1iLm'%EJmmuW%ami’mﬁumauaﬂLLaSﬂﬂﬂiumaﬂ
UnLane An 519018 NTHouAaY (Relaxation) Uszamduna (Senses) 3uauIn1s (Imagination)
@115 (Concentration) AUABINTS (Objective) N15491dn13xa319a53A (Creative Mode) hazniie
a0 (Being) gwﬁﬁﬁtﬁaﬁwmmvﬁﬂwé’ﬂmiﬁaammamﬁamﬂm'u,am (Acting Is Not Acting) N3
wansAaUfAzen (Acting Is Reacting) nswansdanisidu (Acting is Being)

A practical study of Acting regarding the actor’s preparation of inner and
outer materials; physical, relaxation, senses, imagination, concentration, objective, creative
mode and state of being, in order to comprehend the acting principles that “Acting is not

Acting”, “Acting is Reacting” and “Acting is Being”.
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AUE.273 AadzuranisiAunsieana 3(2-2-5)
PFA2T73 The Art of Directing

wnRnuasnguiidesiudmsunmstiumsuans unmvesdiiunisuansiiise
UnNUaR 31097 {93 Aay wazayed NM3ivuakiuALAa (Theme) wuidin (Concept) kagn1s
a3nungaUseant (Visualization)

A practical study of fundamental theories of Directing. The role of a director

and the collaboration with the artistic team. The responsibility of director for audience, art,

and human beings. The critical thinking process for defining Theme, Concept and

Visualization.
Ava.303 nMsnanaLiiedenudnsuRaULnIsuan 3(3-0-6)
PFA303 Social Marketing for Performing Arts

NaNLAZLUIANYBINITAAIALNEIAN N1sTnsRaIniedenuultiialasanIsiaa
deruuazTausTsy warAalznisuansegnassassauasiinusyansnmasan
A study of principles and ideas of social marketing. The creative use of social

marketing in socio-cultural and performing arts project for utmost potential.

AUd.301 nseE1sIRgnaImnsIuuLislan 3(3-0-6)

PFA301 Survey of World Entertainment Industry
drsnnmnsaivesgpamnssitiudidlan domunsolesedldienssuanuien

nszuanIUAsunlas Hadeiineliinnszuadndn suimansenuiidmatugnamnssuiiuds

[y a

JEAUNINIAYBIUTEINALAT ST AUUTENA nsadassAidomiis iy nevaunwiinugeInnsTes
ANEALAZEUILAA S2UUTINA Yeamuaslenaidndenaminssuseaulanveslinuany gnanuaze
a¥sassridlem

Survey of the world entertainment industry, in order to analyze the trend of
popularity, the current of changes and its causes which have impact on regional and local
entertainment industry. The creation of sustainable content which suits the needs of

creators and audiences. Business system, gateway of opportunities for the actors, creators to

enter the world entertainment industry.

nangnsUSoyay1es anzllinaeans Un1sAnw 2569 179



AUd.304 nasNSiESewetarAsil MMEURsLAzNTHARHNUERTTA 3(2-2-5)
PFA304 Narrative Mechanics of Theatre, Film, and Digital Performance Production
nalnlunsiddemesazasiail nmeund uarnsuansidondvia sdnvaesa
yesauzlunmaiadesildungnis (Dramatic Action) Tunsduirdeu dnuaizauuAne1ads
hegnsallamedevienuaivassuasnsyuIunsHan maamumﬂwigﬂLﬁam%’mﬁa
Mechanics of storytelling in theatre, film and digital performance production.
Focus on the same common characteristics of the art of storytelling which employs
Dramatic Action as a driving force. The grammatical differences of each medium. Units and
departments of each medium and its creative process. The transformation of styles will also

be investigated.

2.2.2) nquIvdeau (45 wiheiin)
Avd.163 NSNARNINEUAS azASINTTIAY Wasdsd 4(3-2-7)
PFA163 Film, TV Drama, Series Production
BnsEtes Mwwarhensalvenmeunsd azasinsvia wavdsd nsruaunis
WAR NISLEAT NIAAUAITWARS LALNISITEUUN
The method of storytelling, language and grammar of film, television drama

and series. Production process, acting, directing and script writing.

Y]

AUa. 164 N9 NATIAALATLAZNITUANIR VA 4(3-2-7)
PFAl64 Theatre and Digital Performance Production
NTEUIUNTASNATIALAZNANAZATT WB9UAg 9 Tuniswanazasing Aaeuly
wheausing 1 lulssaras wndesdelunisad1eassdnsuaniiaa naaesas1eassdnsuansaa
Play production process. Departments in play production. Department round
and theatre practicum. Tools in creating Digital Performance. Experiment on creating Digital

Performance.
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AUd.263 nsUszanusmielusufalznisuans 4(3-2-7)
PFA263 Performing Arts Collaboration

#auy 3nAne1 vesmsuszanusdielusAauznsuaniiiteidufaus s 5oy
UftRnuaidumesuiioudsia lnsussausuiloruihedu o Weanuduialugmiaanesaniu
pg19lUTEANT AW

Art and psychology of collaboration in Performing Arts which is composite art.
Students work in their theatre divisions and collaborate with other divisions in order to

achieve the shared ultimate goal effectively.

iva.264 AazATLAN 4(3-2-7)
PFA264 Stage Play

nsasasIALazkanazasTiiodauanssiaans sy ArseuslunszEuIung
assassAluduiifiFeuauls 1wy n1swans masifunisuans nseenuuBIianTsuan Rausduney
fouMILans Ao N1siaeNUNaEAT N1SARRBNTNKARY N1IAMERNETINNUNNEATIETIA N3
PUNUNITHAR NTINUALNITTaN nMseonwuUienIswans n3sdau msdamuazdnnisauuszana
15RANALAENNSUSEAEUTLES TuREUNSIERT FB N3UART NSNS N1IAIUANNITLEAAY NIT
Janslssazas uwazduneundinisuans Ae n1sUssiiunalasenis

The creation and production process of play aimed to stage for public.
Students involve in the production focusing on their area of concentrations ; Acting,
Directing, Design from Pre-production Process ; play selection, casting, production team
selection, production planning, rehearsal scheduling, design process, rehearsal process,
fundraising strategy and management, integrated marketing communication strategy,

Production Process ; performance, stage management, showmastering, house management

and Post-production Process ; evaluation.

AUd.281 w&adan 1 : Aavzwiinisiadeulm 3(2-2-5)
PFA281 Body Electric | : The Art of Movement
mMwsBuAUnSuduseneveainuans nsldsnenarsedeulnile
a$assdliAnfalzuavdaiidennumane g
Actor’s physical material preparatory. Using body and movement to create a

meaningful movement art on stage.
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Ava.282 WASRAT 2 : LNAUAZATLAY 3(2-2-5)
PFA282 Body Electric Il : Song and Dance
msldsemeaznsindeulmliindunsuazdaaenuszaluiunauazauns
mMsfianumasazaussiiiedoruinededan nsfomazduluazasinas
Using body and movement to create rhythm which is harmonized with song
and music. The interpretation of song and music to express the meaning through singing and

dancing in Musical Theatre.

AUE.172 NSWART 2 © LALNYBILaEENUINTTY 3(2-2-5)
PFA172 Acting Il : Human Essence and Autoperformance

N3 TngAuMeluvesinuana \efunuUsTaunsel dyrngia o15ua)
ANUTEN ANUFBINTT karvauTunueslug Ny 5o “ANATe” wag “Awasela” lunis
wans wazauendludnlavesdnians assntndsanuddguasiusiavesulugiustinianiuay
uyudifiadlrodeny aduassAmsuanafenildingfivainaues (Autoperformance)

Inner-self exploration for discovering experience, instinct, emotions, objective
and self-acceptance as human beings. Truth and Sincerity in Acting. Exaltation in actor’s
mind and soul. Realizing the responsibility and mission of the actor for society. Creating an

Autoperformance from inner material.
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Ave.271 M9UARS 3 : ANNSN USUTITOWT ANUFRINTT wazLUINAfiensuanazATda oy

WASFITUVIR T 3(2-2-5)
PFA271 Acting Il : Love, Passion, Desire and Approaches for Realism and

Naturalism

audilannusn wsUsTan ANNABINTIULUUANY Yosuy s luundAgy
TuavasSenanvedan PINBLIVNLaENg Ui N1saz ATt duunazsssunAdey 1w ey Jany
(The System) ¥84 ABUALALAY @Aflaanan (Constantin Stanislavski) 1aag WwSen (The Method)
¥99 8 @ns1adsn (Lee Strasberg) Wazuun1svosugunesn luaiuss (Sanford Meisner) la@a 1o
Aovl (Michael Chekhov) amaan uaaLaas (Stella Adler) g1 anwfiu (Uta Hagen) wazdiindue 7
lasudnswaanamdaainan Lﬁaﬁauﬁ Wisulsuanuminzauwagisnisldudazinadiaio
WAJgymnanIsianRnIzyAna

A profound investigation of love, passion and desire through portraying major
roles in dramatic literature, using Modern theories and practices; Stanislavski’s The System,
Strasberg’s The Method, Meisner, Chekhov, Hagen and other schools inherited from

Stanislavski, in order to experiment, compare each technique to solve individual’s problems

in Acting.
fUa.272 ASHARS 4 @ kUINNaNSHhanaaselvl 3(2-2-5)
PFA272 Acting IV : Modern Approaches in Acting

Hnnsuansdiunuwsasislvg i nsauan (Improvisation) 98¢ 3lean aluau
(Viola Spolin) 393nguaiuuvasgsn Junk’s Archetypal Work) guvisemiansianuausn
(Atlantic’s Practical Aesthetics) 84 1039 wladin (David Mammet)

A practical study of new approach in Acting; Spolin’s Improvisation

Technique, Junk’s Archetypal Work and Mammet’s Atlantic’s Practical Aesthetics.
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AUd.363 ATATLNAY 4(3-2-7)
PFA363 Musical

mMsafeassfuasanazannaniiodauansioasisaru Fousulunszuiums
assassAluduiifiFouaula 1wy n1swans marifun1suans niseenuuBIianTsLARs Rausdunay
fouN1THANd AB N1SEBNUNAEAT NMSAREENENLARY N1SARERNENAUAT N1sARLEDNKEIINNUHNY
ﬁ%ﬂﬁﬂiiﬁ N1FINUNUNTITHER ﬂ’]i’]’NLLN‘HﬂWT"g@ﬁJ ﬂ’]i@@ﬂLLUULﬁI@ﬂWiLLﬁ@Q mieﬁaummam ﬂ’ﬁ%@ﬂ
ﬂ?ﬁLé]J‘u ms‘v‘hmmLsﬁﬂa‘lﬂsqa%ﬁwmazﬂmaq A1 NNSUTEAN U UTEWINSHNEANSILERLAY
dhenus’ nMstamuazdnnisculszana nMsnanauaynsUsTAnduuS funounsLans fe M3
WERS NISIANISLIN ﬂ’ﬁﬂ’l‘Uf’]llﬂ’]iLLﬁﬂﬂ ﬂ’]iﬂ’)‘Uf‘jﬁJ’Nﬂ‘u{ﬂ% ﬂ"liﬂ’lUﬂiﬂiS‘U‘ULaﬁJﬁ ﬂ’]i%lﬂﬂ’ﬁiiﬂﬂzﬂi
LaztURDUMAINITLANS Ao N13UsTifiuralasens

The creation and production process of musical play aimed to stage for
public. Students involve in the production focusing on their area of concentrations ; Acting,
Directing, Design from Pre-production Process ; play selection, casting, musicians casting,
production team selection, production planning, rehearsal scheduling ; acting, singing,
dancing, understanding the musical structure, song spotting, design process, rehearsal
process, fundraising strategy and management, integrated marketing communication strategy,
Production Process ; performance, stage management, band management, sound system

control, showmastering, house management and Post-production Process ; evaluation

Aivd.364 msUszanusuiislunuialznmswanaiiowinnssu 4(3-2-7)
PFA364 Performing Arts Collaboration for Innovation

Aaly I9Inen vosnsusrausmletuans IneAausnsians Ussausiuileny
mansouitelhAnuinnssuduusslonflumsiannnunndin

Art and psychology in cross- disciplinary collaboration which aimed for

creating an innovation that elevating the quality of life.
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Ala.367 AZATOOUING 3(2-2-5)
PFA367 Theatre Touring Company

NNSESNETIA NTHER aﬁﬁiﬁﬁy’iﬁ NSIADNUYIATAT N1T9NLUURIN Wad Lﬂ%.aﬂ
ﬂszﬂ’emmmamLﬁ@ﬂmwmmzaﬂmﬁﬁiyﬁﬁ NITINUHUFY DT ﬂ’ﬁﬁﬂwﬁl,ﬂﬁsﬁé%ﬂmwias
AIAAVTEUTEINA N1FINNITAULALATHYDT

The creation and production of Touring Company. Appropriate play selection,
scenic design, lighting design, properties for touring company. Research and analysis of

audiences in regions or countries of destination.

AU®.402 VB AL ATKATNITIATA] 3(3-0-6)
PFA402 Dramatic Theory and Criticism

[y

nuinsuansuaznTIngainisuans vniasainsuansiidfuedan audwes
wianseififiefiinadalzuasdiay Samsssunsinsel nsldnwlunisionsel Annsdeuun
A9TINILANIUITZLANAN

Theories and criticism in Performing Arts. Selected major world dramatic
criticism. Value of criticism and its role towards art and society. Criticism culture, The art of

language and writing in criticism, Writing criticism for various genres of Performing Arts.

2.2.3) nguimAauiinus (10 wiefin)
Aiva.493 nsmseulasINIsAaUENTIERINUGS 4(0-8-4)
PFA493 Degree Project in Performing Arts Preparatory
NM9LA38UlATINISAAUENTUEAITNUSAIUNITUENS UTBNTESNETIAAYATULAEATS
LARIRAVA WU NMIAIAUNITWANS NISITEUUY LaYNITRENLUURIN waN Fonay LASeusang
Srnemandniiiotiaueseansisuwy musulsuUfiRnneivAalznisuaniiivun Tnoku
ANUTAUTOULAZNNTAIUANANATNIINAIAIYI AU NITUARS tnAnwazamdouldnodielasu
puiAnnauenssuMsiuisislaneinAatsmatanaud ity
A Degree Project Preparatory in Acting, or Theatre and Digital Performance in
Directing, Scriptwriting, Scenic Design, Lighting Design, Multimedia Design, Costume Design

and Producing to present to the public with departmental approval.

nangnsUSoyay1es anzllinaeans Un1sAnw 2569 185



FiUa.494 Aavznsanslinug 6(0-12-6)
PFA494 Degree Project in Performing Arts
tsRuneu : aould Aua.493

ASHAILLATINITAAULNNSHEANITNUSATUNITLERNS YIBN1STESNATIAALATHALANS

a

LARIATYIA 1U MIMAUNSLANY NMALTEUUY WagN1TeBNKUTRIN LAY Honas LATBaLsAINTY
S1unonsuanluganuanysaindounazilauansieassusuiemsunsiudonda tnfnwaz
amandouldredleldsueyifinnanznssunsiudaialnsniainialsnsuans uazlduanig
aruinmthanmanisanstasmislussiuanasgunufineivalsnsuansiruaud ity
A Degree Project in Acting, or Theatre and Digital Performance in Directing,
Scriptwriting, Scenic Design, Lighting Design, Multimedia Design, Costume Design and

Producing to present to the public with departmental approval.

2.2.8) ngxivaen (9 mihein)

[

o ¢ 2 = ° i a ' ] = =~

UNANYIAINITOLRDNLIYUIIUIU 9 KUIYNA LQW’]%ﬂQQﬂG‘IﬂQZJﬁUQ PNU
FUd.305 N1INAFBULHDARLABNUARINTNNTHARS 3(3-0-6)
PFA305 Auditioning

TUABULALITEIEUAUIITUNTVAFO UL AR DNUARINTNINTUARS TATINULARAS

HOBNWUU wazdSnuinemen Tunisians nswlenyseiinaanu nsnageuntiingad (Screen

ee

Test) nswssnumiianIsdaden nsenuuniidamiealyt (Cold Reading) wiadhsunsnaaeuiiie
ARLEENAILULATINITNITHANIVDIAMEALATUNINGIFENTIVN AzAsAaUENSLaRITnuS WSems
uandlursnmsednanufiniaivns eyl

The process and self-preparatory for auditioning in theatre and entertainment
business, including actors, designers and other positions. Resume and biography preparation.
Screen Testing and preparing script for audition. Cold reading. Auditioning in BU Theatre

Company’s project or professional industry.

186 wangnsUSoyayes anzlinamans Un1sfnu 2569



Ava.371 AMSULERY 5 : WUAINNNSLERIaAUF oA eI INYIATaL 3(1-4-4)
PFA371 Acting V : Departure from Realism & Naturalism
Annsuansuuiseiudieunassssuniten wu Wndisatuiad
(Expressionism) tusaifieu (Brechtian) wduLdSn (Absurd) AAEAIUALASLAZNSLANILLINARDS
uuuguq
A practical study of Acting in Anti-Realistic and Naturalistic style;

Expressionism, Brechtian Theatre, Absurd Theatre and other experimental styles.

Ald.372 ATTLLENN 6 : ﬂ?iLLﬁﬂﬁ%u@ﬂ 3(1-4-4)
PFA372 Acting VI : Acting Master Class

= a vaan a ¢ v A o
AnUuaIsmsiesizndym msundaymnmianisuans ieimiuiAunINYeINs
1 <@ a PN S [ Y] Y ] @ A )
wansluganudufatsnusedln uasinuvinee anuansavesinuansgauduloadn
An advanced practice of problems analysis and solving in Acting in order to

improve the quality of Acting to its utmost, and develop actor’s skill to professional level.

=

30
fAiva.310 Aatulugruginianies 3(3-0-6)
PFA310 Artist as a Storyteller

AavzlunmsiiaueuazdeansninuAnvesdaluluaunfalznisians Negindunis
WERY HALDEUUNTNDDALUURNA el L?i@f}g\lj’] LASBIUTENBUNITUERS Iﬂ&ﬁ?ﬂﬂiﬂﬁ’]LﬂuaLaﬂéjﬂwﬂj
a 1 A o 1 1 = [ I a a adaaa o Yo ¥ ]
LL‘U’Jﬂ@]NWULi@\ﬁ’]’JVLﬂEJEJNU’]ﬁuIﬁ] LLﬁ%@Jﬂ?’m‘U@Lﬁ]u%ﬁﬁﬁﬂu%ﬂﬁ%ﬂ]%%ﬂ%ﬂﬁLi"\]l@]@ﬂ’]ﬂii
Art of storytelling and idea presentation of Performing Artists ; Director,
Playwright/Script Writer, Scenic Designer, Lighting Designer, Costume Designer, Properties
Designer. Presenting uniqueness, concept through storytelling interestingly and clearly

demonstrate effective methods or approaches for achievement.
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AUd.365 1ATINTALAATUNITHER DONWUU tazuinnssufalznisuans 1 3(1-4-4)
PFA365 Special Project in Performing Arts Production, Design and Innovation |
IAssMsadasIAlasnanuAausnsuans Wi azasiag avasinaviad F34
Ameuns ausd uigdan Mieuinnssunisuansguuuudy 4 lnedEsudenmimthiinuautingy
RNV U NTTUERY N1TANAUNISTWAAS NISLWEUUY N15ODNLUY
Performing Arts Project such as Stage Play, TV Drama, Series, Film, Music,
Dance or others form of performance innovation. Students work in their area of expertise ;

acting, directing, playwriting and design.

Fila.366 TATINTALAYAIUNITNGR DBNLUU hazWinnssuAalznisians 2 3(1-4-4)
PFA366 Special Project in Performing Arts Production, Design and Innovation |l
lassmsadeassAlazuanuAalsnsuans 1wy azasiad avasinaviad T34
Aeuns aung undan wieuinnssuntsuansguuuudu q Tuseduiifaniiannd teedideuden
TN IUAMUTILIRTNENNG LTU NSWART NIAIAUNNTUANS NSTEUUN N150BNLUY
Performing Arts Project such as Stage Play, TV Drama, Series, Film, Music,

Dance or others form of performance innovation of advanced level. Students work in their

area of expertise ; acting, directing, playwriting and design.

3. NUANITFINLES (6 WU8NA)
o = P a = a A aAa a Y] = a a A a
UnfnwagdesdoniseusigivsunUaaeuluuyinerdenianm vsenedvdenasiaugine

¢ & a A a = a & A a a a % '
ANERSUIDNIAIVIDUVBIAUNLUAFDU Y0918V MABNLETNNIAITIRaUENSHEnTUndau Ltlaenin

6 MieAn fasedveelld

Ava.535 nsarAsTIRTuuazNIsUsEIRmMansAny) : Ussiiuuaznssuaud® 3 (3-0-6)
PFA535 Theatre Ethno-Historiography Studies : Issues and Methods
Uszifmaninisazasineiiasgidsladuimuefinugissauw nsimuaussnu
AnyiTouasnszuislunisfinuide InufiRmsdnuideluiuiiads
Theatre historiography focusing on ethnicity. Research methodology in

Theatre Ethno-Historiography Studies. Onsite practicing.
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AUa.536 ALATYY 3(3-0-6)
PFA536 Puppetry
UsziRmnuduin LLafgi’wmﬂ’]iﬂ’]iLLamazmﬁuﬁgﬂuﬂizmmiwal,t,awfimal,%a
N383199U MIneaeadavu NMsthazasuilelunsuanssiualis vieldsiuiulaniimenien
History and development of Thai and Asian Puppetry. Puppet construction

and performance. Puppetry in contemporary performance and convergence with

multimedia.
Avd.537 avAshU 3(3-0-6)
PFA537 Mime

UseTaanuduunvesazasly 35inseneiialdlunisdennununenaisn1sves
¥ ¢ v oA & o = & Yo A I a Ay
avasly AnuansazasliiSesdun Tngdndnwidudivualasassaazyssiiunnufnifenis
doansnugy
Historical study of Mime. Physical training and preparatory. Practicing Mime by

developing plot and idea to communicate with audience.

FUa.538 waansade 3(3-0-6)

PFA538 Contemporary Dance

(% (%
v A o

Usgifuaziinuinisvesssunsinadie Invinwsdunugiuvessyinsivads wwisnis
Hadu msdauevesruzsziPuaisndanudAy nsiansaluazfnnumneseiisiuaty
History and development of Contemporary Dance. Basic training and practice

of Contemporary Dance.
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AUa.539 wnAadlve 3(3-0-6)
PFA539 Thai Dance

yuusssullen Usenditey quniszvesungdadlve 15sanssunisuans an
ANNTINEYRING AT LABIIRINY MITandngmsnisiBsunisaeuungadinelutiagiu
naonsuAnwanunmvesungadingludsetiogiu e lugnmsimsgitamuazuumaly
nsduasuugdading

Thai Dance focusing on tradition, aesthetics, dramatic literature, movement
and meaning, music, costume, Thai Dance Education and the status of Thai traditional

dancers in contemporary society. A critical analysis of problems in supporting Thai Dance.

Fiva.540 11ndaN 3(3-0-6)
PFA540 Scene Painting

¥
A a 1

watiaNuguwanaaodldTan R kU1 fanunsaihanusuldlunisineseuied
a1nlel
Basic technique in scene painting. Experimenting on different surfaces and

materials for scene painting adaptation.

Ala.541 Usgiin1sazas 3(3-0-6)
PFA541 History of Theatre

TINUINTVBINITALATUAT UNAEATAIUAYANLTAvasAzATAT TUAN N3N L5ilu adle
‘glj a a = L% 1 a v v 1 a a a d‘ 1
WUV\IﬁaU’JWJ’lmi UDIarAsasylul aenaUI TAININISUBIAYATALILDDN LU DULRE FU ANIPRIGE
Ine IneUSeuigua el Amau) @9AY LaLIUSISUTNINARDAIULANAIYBINISALAT

Drama and Theatre development since Greek, Roman, Renaissance to Modern
Drama. Development of Eastern Drama and Theatre; India, China, Japan, Thai, in comparison

of value, religion, society and culture.
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Ave.542 N13ANYINTHAAIAING 3(3-0-6)
PFA542 World Performing Arts Studies
nswanawuuUsEnllonven@angg Tueide glsu awEni wonsni Tusu
s JULUU quvises wagdviwavesdsauuazSausssuiithlugsuuuunsuansganasie
Traditional Theatre in Asia, Europe, America, Africa, focusing on its
development, form, aesthetics and socio-cultural influences that lead way to Contemporary

Performing Arts.

Ala.543 AYATHLIUDDN 3(3-0-6)
PFA543 Oriental Drama

o

UseIAuaziTnuInN1sunsazAInyILesn E‘ULL‘U‘U AISLARNY NISUNEUD ITTUATIUNIT
azas wasthmsasasiadyeeding duile Ju Ju ulailide wazUssinalndipsluunginig
oWWunz Tusandedla

History and development of Oriental Drama, focusing on form, performance,
presentation, dramatic literature and significant playwrights of Thai, India, China, Japan,

Indonesia and other countries in Southeast Asian community.

Avd.544 To1Us 3(3-0-6)
PFA544 Opera

UseTRuagdfannnisvetazaslols unazasiifiinuddguasiufitey Annd
NaIN1SUTENUS AnNwaEBIIYINUBY NMsENHuBInLans JausssunstuazaslalUuazlss
azAslolls

History and development of Opera. Books, poets, writing style, music style,

opera singer training, opera culture and opera theatre.
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pUd.545 ATATLUTATN 3(3-0-6)
PFA545 Brechtian Theatre

V16 W) kAL ITIUNIIUNTALATUBILUSVOANLUIATN (Bertolt Brecht) na3sn1sdeans
Lﬁa%ﬁmmuasLmeamiLLﬁﬂiymﬁ'a\‘iﬁ\‘iﬂuLLazﬁaﬁﬁu SEUUIBNITUAAS §mﬁwawqw§ﬂﬁazﬂi%ﬂ
wsAwifiiienisasasnatsvemy Sunnuasveding

Dramatic works of Bertolt Brecht. Communicative way in performing social

problems and suggested solution.Influence of Acting approach and Brecht’s dramatic theory

on Western and Thai Contemporary Theatre.

AUd.546 AZATUOULATR 3(3-0-6)
PFA546 Absurd Theatre

VIO W kALITIUNIIUNITALATHUILOULETA UNTEUUNAZATLOUWETA ANFUNUS
seninazATkoUdsafudnLLazeaw MsaueazAskeuldse aruisedvaluns Tunnuazly
Uszindlng

Absurd Theory and dramatic literature. Absurd playwrights. Relationship

between Absurd and religion. Absurd Theatre presentation. Reaction of Western and Thai

audience.
Ala.547 Avdgsluazas 3(3-0-6)
PFAS47 Women in Drama and Theatre

UNUIANTUN VBRI ALY B UDBNIIMNNITIUNTTUNNTALAT ALADANIUNS
T2ty AnwianuileniudAnuesinlguunagasuge AaonIuNSYINUTaIEMYngITeeiuNs

19N
The role and status of women reflected in dramatic literature. Theme and

idea of female playwrights. Women in Performing Arts.
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AiUa.548 AzATIUNIIANE 3(3-0-6)
PFA548 Theatre in Education

o rasazaslun1sAnw vanuwazwuimauivesazasiunisfinulungJunn
Fupounsdrmatiygmnsadisassd faunisnsBeuivediinnu mafearsuariin iU fon
Rsemason Tuffnwnanuvenguasastunsinilulssmelne ilelivsuisdamlums
asvassALaznIsaLiueu

Theory of Theatre-in-Education (TiE). Principles and practice of TiE in the
West. Process of selecting issues and problems to create TiE. Development in learning of
team. Communication and analysis of audience’s reaction. The works of TiE groups in

Thailand. Problems in producing and administration.

Ava.549 MsuanailefiaLyAdnnw 3(3-0-6)
PFA549 Acting for Personality Development

Ansutinugiugiuresnsuans WumsdsanueaiieSouiuazdlatagiviiugu
vyostinuans A $19n1e 188e Ussamduda ensusinimidn Jusuins wawa uazusagled
elAnnisnszviieliinauiulslufneninnsuanieenvasmmes wazansaazilivldlunis
Usulgayadnan Yssgnaldiuamssiifedesideluinuszdriu

A practical study of Basic Acting to improve personality. Focusing on self-
exploration to understand actor’s materials; body, voice, senses, emotions, imagination,

rational motivation that causes action. The adaptation of Acting in daily life.

AUd.550 NS WYUALATINGS 3(3-0-6)
PFA550 Musical Theatre Writing

Snunizvedarasnas winfveaunaduazasinas Msduuiedes Msiduuides
Fouunazasinad 1 1509

Style and characteristic of Musical Theatre. Functions of song in Musical. Book

writing, lyric writing. Practicing writing a Musical Play.
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AUd.551 azATAMTULAN 3(3-0-6)
PFA551 Theatre for Children

sUuuY o uasflnufiniminaueasasdu nedinguidhwanevinde wWnuay
LYY

Form and content in Theatre for Children. Presenting a short play targeting at

young audience.

AUd.552 VO BANITHAAIRALNITAINUNITUAR 3(3-0-6)
PFA552 Theories of Acting and Directing
LLmﬁmLLazmwﬁmiLLamLLazmiﬁwﬁ’Uﬂmmmmmﬁﬂmsazmﬁﬁmmﬁwﬁ’aﬂmmﬁ
azasasitlvl FBmsvhauvesinuanuazgifunisuansiidfey amnuduiusseninmguinisuans
waTNISANAUNITHERS
Theories of Acting and Directing invented by important dramatists of Modern

Theatre. Important actors and directors at work. The relationship between Acting and

Directing theories.

AUa.553 ALATHUINARDY 3(3-0-6)
PFA553 Experimental Theatre
TinunsvesazaskuInaasdlugavasazasadisivdunsuislagtu waswunliuly
awAn M3fmvuainguszaaiuazisnismeass nsUsylunad5avesasATLLIVIAGEY
Experimental Theatre Development from Modern Drama to present time and
future trend. Defining the objectives and designing the experiment. The evaluation of

Experimental Theatre.
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piUd.554 weassludiausuads 3(3-0-6)
PFA554 Shakespeare in Contemporary Society

unazasvetiadey waales lnednszideruateluussfuanudaientu
dpunsiilesdasssy maArnuunazasvesvraliosiiedemsiugvusiuats naenaufnu sz iR
wazuAnlumsihunazasvessradeindanansludnvararassuadonsluseUssnauas i
UszLwﬂlmasamﬁqﬂﬁﬁ%mmm;ﬁw

The works of William Shakespeare, focusing on its contemporary idea about
society, politics, morality. The interpretation of Shakespearean plays for today’s audience.

Production history of Shakespearean plays in Thai and other countries and the audience’s

reaction.
Avd.555 lAnuInnIsy 3(3-0-6)
PFA555 Tragedy

[ b '3 =) I

anwaly 1A9ad wazaeAUsENoUYRIUNALATIANUIANTITY WIsUEUaEAS
lanugnssundanudfglugeadesie duudlenuignssunsnaudadanuignssuadeln

Characteristics, structure and elements of Tragedy. Comparison study of

Tragedies from Greek to modern era.

AUa.556 FUUNTTY 3(3-0-6)
PFA556 Comedy

anwaly 1ATIEIIa0IAUTENUVRIUNGLATEVUINNTTN UTENNUDIaLAT
avungnss Wisuifleuazasguungnssuidanuddnlugealioseg

Characteristics, structure and elements of Comedy. Sub-genre in Comedy.

Comparison study of Comedies in each era.
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Ae.557 Qindsariiauinnisazasing 3(3-0-6)
PFA557 Background and Development of Thai Theatre

UseTamans Timuns waziindinsazasing dulseanouensesssuaIeanyalin
uiieldagiu mafinwazasingiutoyanisUseifenans 135uaf AnvIgUluUNISLEnS waznIs
‘13'1Lﬁuaiﬁm‘ﬁﬂiimﬂiimﬂ’ﬁagﬂﬂﬁ/}ﬁl‘lﬁjﬂLLUU?WGUﬁWﬁﬂLLﬁ%LLUU‘Iﬁua‘u 333J1;1JQLLUUU38LWﬂjﬁEJQJ b1 b UU
Uszaniloy suhlugeudilemagurdeeansungiaduazAauznisuansvesive Mhlugeny
Whlaluderuuarinusssumiufsguuuunsianssiady

History, background and development of Thai Theatre since Oral Literature
Period to present. Form, style and presentation of Court Drama and Folk Performances.
Aesthetics of Thai Dance Theatre and its reflectivity of society and culture. Form which

remains in contemporary performance.

AUe.558 N158LASLELTENE TUDBNILILARN®YN 3(3-0-6)
PFA558 Southeast Asian Theatre Studies

QU [

U383 ITWUINT E‘ULL‘U‘Uﬂ’ﬁLL?{W\‘i NITUNEUD LAZITIUNTIUNITAZATIIUNNINANT

[

azasficdylugiiniaeidens fusenidesds ienruniladeswilumnivisisuszvauenden
iamﬂgamiﬂﬂﬂﬁﬂ’amﬂammmﬁaﬂzmiLLamﬂuqﬁmﬁ

History, development, form and style of presentation, dramatic literature and
major playwrights of Southeast Asia, in order to understand the root of ASEAN community.

Practicing ASEAN Performing Arts.

AUd.559 N1SANYILALIVLLDNNARRULNITHEAIUIUITRA 3(3-0-6)
PFA559 Individual Study and Research in International Performing Arts

' [
[ a Ve e

HeenmalulssinungnwaulaneivAalzmsuandduseauangs uaglasueusia
ANNIAIVIAIULAITHEAS
Individual Study and Research in International Performing Arts focuses on

profound issues selected by students with departmental approval.

196 wangnsUSoyayes anzlinamans Un1sfnu 2569



AUa.560 nsAnwwnldLAaUzATLEnsTINETY 3(3-0-6)
PFA560 Contemporary Trend in Performing Arts

ngef nanNN1s e waznisitauefalsnisuanssavaly sudununltundnves
NsuanesEAvaIng lungudaulugasie 019 YSvearanada Usyaenadel wasUsuan
gavdsadeluy suilugnisiesgvinguinindgmamuiavznisuans

Theories, principles of Contemporary Performing Arts. Major trends and the
concepts of major philosophies; Classic, Modern and Post-modern. Analysis and criticism of

Performing Arts theories.

Fivd.561 JUTDILATAUNT 3(3-0-6)
PFA561 Musical Performance
fugumadianmsdudes matmuaaumela niseenidewuasfnwausilugasiigg
Basic techniques of singing; breath control, vowel vocal technique, diction. A

study of Music History.

Avd.562 15TUARFUYSe ey 3(3-0-6)
PFA562 Aesthetic Appreciation of Literature
a a dy ¥ = = a Tl = [ A
o IssauAnUewy Anwiguvsunmluissani wWisumeudnuvauzmilouuas
LANANNTENINNTIUARLABZUIEAN NIS08IAT S08NTDY UNAZAT NTIATIBRUINITIUITIUAR
Anwnssanssusmaienilinudinyisvedlnauazaisussimne
Theories and aesthetics of literature. Comparison study of Prose, Poetry, Play.

Analysis of Dramatic Action. Major literatures in Thai and other languages.

AUd.563 UNWYUUNALATLATNTAS1NETIAU 3(3-0-6)
PFA563 Playwrights and Playwriting

sz Thuaznanuvestinlsuuvazasd1fny wsatuaalavestni@eulunsasiamenu
NN UALAZLUINITITYY Lﬁ@ﬁwmtcjmﬁmeﬁmu%uwmammm wavilnadanaauiia
LONANWALANIZA?

Biographies and works of major playwrights. Inspiration, identity and style in

writing. Analysis of student’s writing style and practice writing with uniqueness.
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AUd.564 azAT NNBUAT Witlene : AauziUSeuiiou 3(3-0-6)
PFA564 Theatre, Film, Narrative : Transformation of Style
auuanesluismstiauedessufsatiuiumnsaeasind nmeuns waruailene
mMauUssundenililugdessvia Jnsgiitnsimunlasiaine maduiuEos msUfuasy
iy vieaavey Welimnzautusssunivesdefiifefuasdedriaiiunnsaiu Tneanioddy
wazuiuAuAnndnveasatlildognensudon
A comparison study of storytelling in Theatre, Film, Narrative. How same story

transforms in different media. Analysis of structure and adaptation for different media with

theme remaining.

Ava.565 arAsNUAIAL 3(3-0-6)
PFA565 Drama and Society

muduTuSsTIarAsLasdinL Anwiunavas unameund vedlneuas
iaUszmeluyngeasiofiuandliifiuddninainiefuvesazasiudny

Intertwined relationship between Drama and Society from plays, screenplays

of Thai and other countries.

AUE.566 AvATASI9ATIA 3(3-0-6)
PFA566 Creative Drama

AnHuinuelagiouinaisveianTsuarAsasIeassa Wy NSLANIALATAR NISLAT
i agasvuazasiar nsliEaily wegnslifunuins fiFeuindasdodintunsiiAonss

azAvasasIAauansaasUjuRnaaunassiungunniidudmng TneihnadSimantuniauun

€

[ [

Wntidug3InAn Sanawes nduantesn sTnnisvinusiuiudou Suiledu duana uaz
Wunsseuslusungg o

A practical study of Creative Drama and its techniques; Improvs, Tales,
Puppetry, Shadow Play, Mime and Imagination. Creating a play targeted at young audience
using aforementioned techniques to improve children’s skills; learning, self-recognition,

expression, collaboration, rational.
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Ava.567 avasttinlowiu 3(3-0-6)
PFA567 Fundamental of Dramatherapy

n3zEUIUNS wagnnuilunniiAausnsagasunian wazusegndliifloysslom]
yadumstuniazttindnw dndnvasilenmarauiunssuiumsduyeeaiiumaiinvesazns
srirlunsGeuuardnanues yasitldAnvmdnmadesiu malle uadlasiadiawesazasiits
nuiednineifedos

Theories and principles in Dramatherapy and its adaptation in medical fields.
Using Dramatherapy for self-realization and self-recognition. Basic approach, techniques and

structure of Dramatherapy. Related theories in Psychology.

Aa.568 sTUuMIAnYIIEUTEY 3(3-0-6)
PFA568 Comparative Education System

FaSeuiiisussninsssuumsineiveting 83ngw awsn Usswelunguendeu
uarUszinadu Tuolds Ainmeivaiau 9asos Jyvn waziuynansiaLnAunmsAnY

A comparison study of Thai, British, American and ASEAN Education. Analysis

of strength and weakness and approach for educational development.

AUH.569 azATUALASANY : YIanMstilensimuNy e 3(3-0-6)
PFA569 Drama and Education : The Integration for Human Development
mmﬁﬁiyﬂmazmﬁﬁﬁiamiﬁwmmﬁﬂw’]ﬁumma NITUIUNITYTUINITNINIG
avasnfulassauaraszvemangasnsAnylulssmelng Rneenuuundngns n1sseun1s
aou nmsUsuifiuna uarufoinsesdutussuredsadeuluiuiiage
The importance of Drama and its impact on development of nation’s
education. The process of converging Drama with the curriculum in Thailand. Designing

curriculum, evaluation and onsite-practice at selected schools.
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AUa.570 UfURnsavasUsEInuAne 3(3-0-6)
PFA570 Theatre in Education Practicum

nguiuarnaisvesavasusziiuin wdnuazuuamslunmshendesdu fnsdu
Lﬂ%'aaﬁavmmsLLamé’m%’mmamiUizLﬁuﬁﬂmu,azazﬂssqmu WU azATY N19E1EIIU aZATIN
AURS Soanal seUnuAaULAn NseenluUMY nasnauINNdaAs (Theatre Games) sudduse
msvhanlugueuiarUfoRnsasdduiiuiass

A practical study of Theatre-in-Education. Principles, approaches and

techniques; Mime, Tale, Shadow Theatre, Music, Singing, Dance, Children Art, Camp Design

and Theatre Games.

AUa.571 U URnsazATYIIY 3(3-0-6)
PFA571 Community Theatre Practicum

Anwdnway UM LAENTYUIUNTYRIaEATTLYY Endumsineuazasiiowin
YUy vidomsavasilonsuaniooniBsainsassdvessury azastunsiaunifseusuvosuy
nsaseaudilawarduRus B UARRANTNYNYY N13ATIAMATIIRUARTUYDIYLTY waEN1S
Ugnilsfanssumenisasasivdedul g

Principles, approaches and process in Community Theatre. Creating Drama for
community development. Building understanding and relationship with community’s

members. Building values for community’s artist. Nourishing sustainable Drama activities in

community.
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AvdA.572 Aofutuveding 3(3-0-6
PFA572 Thai Traditional Media)

Anruvinyznisuansdeiutiuvesisey suluniasdlodAglunsvifanssumiee

Y} = o = aNa = 4 X v = o & ax
AUYNYY LI8USVUUTITULULU UTSIWUUEN UNTELUBIABNUUIU NﬂﬂqiLLa@NGU‘NWUi']u A0NIILLEARNS

9 Y 9
1% (% 1

Aofutuuszinneneg fuRaluiiuthu wu wimegs des din Ain tnasitutusingg s
msaziduiuiunaenauasniFeudisAauar Ussgnddatsnsuansoding wlfiduedasde
doansiudunuavdanusnaie

A practical study of Thai Traditional Media as a tool to communicate and
work with the community. Learning tradition, culture and aesthetics of Traditional Media.
Practicing different genres and styles; Shadow Puppet, Pleng Choi, Lamtad, Likay, Traditional

Songs and Folk Performances. Adapting Traditional Media for contemporary audience and

society.
Avd.573 dotiutuluedony Tuoendosds 3(3-0-6)
PFA573 Southeast Asian’s Traditional Media

sUsuvTRsMsuansiuthuresssmaluodony fusenideds nisrauin nisdss
o¢] MIAUAIL MK LLAENTUSURLDABg soRvasdeiiuTIu WATiAn1Tuans Tnusiaie
Annsuansdefiutuvesussmaingg uaznisthaild viedsvendldluasasiionisiaun

Southeast Asian’s Traditional Media. Its origins, existences, continuities,
mixtures and adaptations for survival. Techniques in practicing and performing. The usage

and adaptation of Traditional Media in Theatre for Development

AUE.574 lAsaNsAaUNIThanEINa 3(3-0-6)
PFA574 World Performance Project
Anufninislunisaduamudilaluaznisuandludnlandie fanmsviniidedeya
nseeNKUUNTIAAUIN Lavdninlasinisazasdos vivenseusHgadasTie Aelansaua AuAL
wazlviiUsnwvesenansdfiguasein
A practical study project focusing on World Performing Arts. Research

methodology and process. Managing Performing Arts Project or training for public with

departmental approval.
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AUa.575 asuEtuUIraun1TalAauzn1TLanIUIUIYRA 3(3-0-6)
PFA5T5 International Performing Arts Internship

Msfnw g Bnduifleanaeulszaunisal wazanuduatzasuans
waluaaiunsfine vdermrarasinsUsema Alauuiiofunadinfalzniswans wae
tnfnwdedlasusyiRanamindaUznmsuansneuameideou

An internship at Performing Arts Institutes or Theatre Companies in other
countries which have an affiliation with The Department of Performing Arts, to broaden
students’ views and experiences. Students must have departmental approval prior to

registration.

Ava.576 InneluassunssunTazas 3(3-0-6)
PFA576 Psychology in Dramatic Literature
ININYNUNUITIUNTTUNITALAT ANYIUNIATILANIDNISITINIATILAAUAIBLAT
o w d‘d a A a 1 a d' -] 1 14 £ d'd U 4 ;% 1 1 =
dAyndyadnamvseaniemlnliung ieihludanudnlamazasiianududouldegisquan
Psychology in Dramatic Literature. Case studies of psychoanalysis of

characters with personality or mental disorder, in order to understand complex characters in

plays.
FAUa.577 I9IUNTIUNITALATANLIUDDN 3(3-0-6)
PFA5STT Eastern Dramatic Literature

I5suNTIUNTaAsRE TuanaIuseRnIufslagli Inelameeg 98T IUNTIUNTS
Az QU wazduiiey
Eastern Dramatic Literature from past to present. Focusing on Chinese,

Japanese and Indian Dramatic Literature.
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AYE.578 I33UNTIUNNTALATINY 3(3-0-6)
PFA578 Thai Dramatic Literature

TsunTsuMIasavesnedusaibeyse Slndundneusy navrwinusly
WILUIMALAINTZUING N UI10EH wazunazasadeaguu

Thai Dramatic Literature from Ayutthaya, Early Rattanakosin, King Rama VI, to

present.
FAla.579 URURNITUINITUNTR 3(3-0-6)
PFA579 Dramaturgy Workshop
Hnufuinisugnssundaliivazaslulasinisfialsniswanstinus
A practical study on Dramaturgy for Degree Project in Performing Arts Festival.
AUd.580 azashneludsnusiads 3(3-0-6)
PFA580 Thai Drama in Contemporary Society

awaslneilagtu eazasinsiad avasludoseulal uavazasiai Tudnuilom
WUIAR LLazﬂmﬁiiuﬁazﬁaumuﬁa\ﬁﬂLLaB(?f’Jazﬂ'i iedmszinmasTouvesdinulvesiuasie
Afeuvasauludiny aaensunnuduiusseniniazasuasdnusiuaiofisninase i

Thai Drama in contemporary society, focusing on TV Drama, Online Drama,
and Stage Play. Analysis of plot, theme and value reflected from content and characters, in
order to see more clearly the reflection of contemporary society and the value shared by its

members, and intertwined relationship between Drama and contemporary society.

aa o

Aa.581 wnlthuAauzludenava 3(3-0-6)
PFA581 Art Trend in Digital Media

=

wnlthresdauien madeds wswaluladnsuandendviauazdoooulatlutiagdu
yaslneuaziUszina ngihAalzanuszgndlunadouun sonuuvde wanuazdifunmn

Art, technique and technology in producing and creating Digital and Online
Media in Thailand and other countries. The art of writing, designing and visualizing Digital and

Online Media.
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naulvInN (15 wilenn)

nauIvImAau I Aalznsuanssuiinveu Walndnfnwavivnduvesnaeimeamans

oA MDY
Alda.109 Aavzmsuanaiion1sAunusiLes 3(2-2-5)
PFA109 Performing Arts for Self-Discovery

msldFauzmsuanaiiedisng Aunu uaznszmiindluaues ihlugansjaiuluns
FonudunsTinmuussussow Tnessiausinug amanansn anuntin uazsndnvalifiednTn
Aavznsuana

Using Performing Arts as a tool for self-exploration, self-discovery and self-
recognition. To choose a passion-driven way of life with determination. Developing skills,

expertise and identity for performing arts profession.

Ava.201 UsziRmansnisuans 3(3-0-6)
PFA201 Performance Historiography
UseRmaninsuanadeifaunisiousgaiuie ﬁ&ummié’mgmmuLLazLﬁam
arwdiiusssviansuansiuliinedsnsluusazgnadioidulanay funnuases Susen
Historiographical study of performing arts development from the beginning; its
form and relationship between performing arts and social dimension in each period of both

Eastern and Western world.

AUa.202 A550NUGITTUNTIUNITALAT 3(3-0-6)

PFA202 Anthology of Dramatic Literature
Uszihuazassinudissanssumsazasionvaslan fasiouliiuimunniseunis

Usenus Adlouvesdinuuasyaade maenIuAU S uanaTidw L mdRnauazaaIud
Historiography and anthology of world dramatic literature which reflects the

development in art of poetry, social value and universality of time and place.
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AUa.303 nMsmaeLiiodinudnsuRaUznIsLans 3(3-0-6)
PFA303 Social Marketing for Performing Arts

vidnuazIIRRveINIRAIaidey nnnsranaiiedanuinldifielasenisids
dernuaz eIy warfalsnsuaniegaseaTsAuaziinUseansnmgagn

Principles and ideas of social marketing. The creative use of social marketing

in socio-cultural and performing arts project for utmost potential.

AYE.301 N3d15IvgnaInnIIuTidlan 3(3-0-6)

PFA301 Survey of World Entertainment Industry

d5nmmsaivesgeannssududislan ieaunsadweilavanseuannudey

nszuarUdsuLUas Jadeinelviinnssuadsnany siuviakansenuidamaiugaainnssuduiis

[y a

seRuniiniAvesUsemenazsERUUTEmA N13aT19asIALeM S8 NOUALBIIIAINABINITUDY

| [y

HARLavRUSInA SruUgIna Yemnanagloniaiiganaivnssuseaulanvetinuans Ananuazs

e

a$aassAiidom

Survey of the world entertainment industry, in order to analyze the trend of
popularity, the current of changes and its causes which have impact on regional and local
entertainment industry. The creation of sustainable content which suits the needs of
creators and audiences. Business system, gateway of opportunities for the actors, creators to

enter the world entertainment industry.
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ANB3UNYIIEIUN
A1971391NINEADIUN KaEN1TIANITUNTIANITHALNITUTEYY

1. vuandmaneialy (30 winefn)

NAUINNHDINGY (9 Miein)

an. 101 AMdanguludinuszaniu 3(2-2-6)

EN 101 Everyday English
Andunsiilassadrsiugiunagdnunvdinguililuiiauszsiiu Ussneudae

n1snaLugiInueIkazlitayadIudl N1sUITEIBYATNaN Y mswjmﬁﬂﬁaﬂﬁaﬂﬁ] Fesidu
AUTEULATLSIE AT vewsarAL TdsmsuansmuAnivluSetily Sniataunnee
N15NA N5 11587 kaEN1SREUMETBRNYITAINTT

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills -

speaking, listening, reading, and writing—through integrated methods.

an. 102 Awdangeluuiunmediny 3(2-2-6)
EN 102 Social English
Andunisyauaznsdeutsyleauagdnnuiliiduuszdr emsiujduiusnig
dau Msuanideuteya maisuliioy wasmseButenrmAnifsafuGesdng 4 luuiunmsdsas
wazgIna Tnsgaunsimuninyenisefussuasnisiiaue semaluladuazaufnasnasse
Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.

an. 103 Awdanguluuiunaina 3(2-2-6)
EN 103 Global English

?JmlumimﬁmEJU'szaUﬂ’l'saﬁmJizui’lEJangstaﬁfua‘Lgu LAZLAAIAIINARLITY
Rerrudinanuduey nsviheu uazdssiiutlymilusefuaina Tnegadunisiauiinuznns
deansseninaTausssu uwaznsdeanslulanidta deddyreonsilunadiedlan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming ¢lobal citizens.
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NF1AYIYIUINISVINWATITIN (21 irein)

AN, 101 vinwznsaniilenisGeuinasadin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anwmgud] nannveanshn WawinsAnegraduszuy 01l MIAABANINY 113
ARAs19asIH N13AAIATIZR NsARdaaTIen nsRauitym Wuiu sudainsifenlesnudnuasy
annsadeniedesilonnudniimnzanluuszgndliluinuszdriu mevhauaznisFeuinaon
Mnlaegadiuszansnm

In this course, students will learn about theories and practical thinking tools
such as critical thinking, creative and innovative thinking, analytical thinking, synthesis
thinking and problem-solving thinking, including how to link and select appropriate thinking

tools and effectively adapt to their daily life, professional undertakings and lifelong learning.

fAn. 102 aadunadios warmsidsunasmesdny 33-0-6)
GE 102 Citizenship and Social Transformation
Anwiauning audnwuy ans wihilkagiainmvesnudunaiiioanaly
dsanllne deulanuardepuduiiluiagiuuazeuian W dseuAda denunsyTausssy 1Wudu 1ile
fviviumsasundasesdenusineg sanfaoudituiedin dunedenfidmwasegunniy 4 7 fo
me T dnw wag Jayay WilenFerususegsauduiduludnsliesnaiauauuarliidondougdu
In this course, students will learn about definitions, attributes, rights, civic
duties and freedom associated with citizenships and social transformation of Thailand and
global communities in current times and in the future, such as digital society, multicultural
society. To be able to live peacefully and happily with others, it is important to understand
evolving changes and learn about 4 dimensions of the environments affecting health,

namely, body, mind, society and wisdom.

. 103 weluladuaruinnssuiieaunan 3(3-0-6)
GE 103 Technology and Innovation for the Future

ANWIUNUM WUIAA A3 SIudan1sUsEendldimalulaguazuinnssuaiu
#1199 Mjaiunsiamungunmdisludsauaiolnl nanszvudisldensdndudin deu uaziasugia
maamuﬁmmmﬂ%ﬂadwﬁuazmiﬁmﬁam%fwéaumqﬂaﬁmﬁLﬁmmﬂmﬂiuiaﬁl,t,awﬁ’mﬂﬁiu

In this course, students will learn about concepts and innovative technology
and applications aiming to better a quality of life of people in a new society, including how
technology and innovation affects our livelihood. The course also covers information on

intellectual property protection as a result of technology and innovation.
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fv. 104 quvdsamiugunnziiein 3(3-0-6)
GE 104 Aesthetics and Well-being for Life
Feuin1sliTinedeiinuA1annuAavziazianssutunuinis Wayuuedlvaly
Fosgunisnmilifsdesiuiinuasdsanainnufatzing 4 uasfn fiasonisissoguesdin
AANLaL INUTITU
In this course, students will explore relevant theories and concepts of
aesthetics related to life and society and learn to cultivate positive outlook and attitude and
understanding of different forms of taste and beauty, which will enhance their perception of
diversity and enable them to appreciate art, music, literature, images, films and other forms
of art. Students will also learn how to depict their imagination via communicative design
using imases, colors, callisraphy and other related tools to create value-added identity and

characteristics to services, products and media.

. 105 WusinsnedenunasUseinuialndveslan 3(3-0-6)
GE 105 Global Alliance and Emerging Issues
AnwIN1simLIAUTINlpTEAUNIUIRIANIRATYEAILAL NI DadINaNTENUAD
= [ [ [ P v =3 o v A a X 1
nsdsullawnsdsnunaziausssuludiaulan e lausziiudAgiinatulndvesuszviaulan
In this course, students will learn about international economic and political
collaborations and developments affecting/constituting changes globally, in order to

understand key global issues.

AN, 106 m’mif‘wwmiL‘EuLLazmiﬁwmaﬂNﬁﬁu 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

Anwinisdnnisuazdndulanisnistueg1siusz@nsua Min159nn19015RUEI U
UAAAKAZNITANMU TINTINTRRLIeg 18U Tnggatunsysannisesdanuiiaenadasiuuiun
& A Y & o w A 9 v g o
WU YUY uazdsnuiludngy L‘dewum’ﬂigmLLazLmeqmiLLﬁlﬁuaEmLﬂugﬂﬁiim

In this course, students will learn about management and effective financial
decision making, including personal finance management and sustainable development and
personal finance literacy, with special attention on integrated knowledge for local

community and society, in order to highlight key issues and offer practical solutions.
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fn. 107 Imgaramnudugusznauniswaginuensdugi 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁmsnLLazﬂ’wm@mé’ﬂwmzﬁﬁﬁﬁyMﬂWia’iﬁﬁm’iigﬁgmmsLﬂuﬁﬂszﬂaums JGE
nsAnuuULE1vee Usenaudienisininudnadneassd uarniswaramlenialunisSuuarsniy
Aamsegiinnusssuuazaiesssn fnngfihiannsaiuaghauduiuldodsiivssaviua sous
waznaedulaviusomansel
In this course, students will study and develop important characteristics of
entrepreneurial mindset, with an emphasis on a combination of creativity and
entrepreneurship and explore entrepreneurial opportunities while learning about business
best practice and ethics including leadership skills and qualities, effective leadership
characteristics which will enable them to effectively work as a team and be able to make

well-informed decision when required.
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2. BUINIVILANIZ 87 huUwNA
2.1 naudyLnY (27 nulein)
uA. 161 A15A18ANNLNDEDAINUNLNE 3(2-2-6)

CA 161 Visual Communication in Photography

ﬁnmﬁugmmsmamw nsdnesdUszneunw iadansaienmussnneng 4 Ll
domnuming laun N1018AINYAAS N1TEILANTINIANYE kazn13a18nINT@avs tngrn
Ujtanisaenin n1sdanisludnim nrsanusanim aaenaunisiinmludeasiieussgni
Trgusrasa

This course provides understanding towards basic concepts of photography
and visual composition. Students will learn several photography techniques such as portrait
photography, commercial photography, and artistic photography. In this course, students will
practice taking photos, managing image files, retouching, and presenting their ideas through

visual communication.

ueA. 005 Aavzwinsianides 3(3-0-6)
CA 005 Art of Storytelling
Anwguuvumsiazesiiunngludedssiansng 4 msianFesriudosd amuay
Fos audnvaziinisiveddendt malanisidiFeaiiedeaisanumineuazainuidnldeded
Usgansnn ﬂ’]ﬂfﬁﬂﬁlﬂ’]ﬂ’ﬁLLa8‘1]583‘Uﬂ’13ﬂj§@‘Uﬁ’ﬂuﬂ’ﬁﬁ%}’]ﬂﬁiiﬁg@ﬁLﬁl’] IUDWINWENITHE NS
sosnUssiu madenassiidom mdelemed wasnsagtlanruiiduaiunindFesededifaus
In this course, students will study different styles of storytelling that are
presented in various media. Students will learn techniques and characteristics of storytelling
through verbal, visual, and voice. In particular, the course will teach students the techniques
for effectively conveying meanings and feelings. They will be able to create stories based on
their imagination and experience. The course will also provide knowledge assets that
enhance students’ listening skills and ensure that students are able to gather points, choose

the right content, think critically, and summarize the themes for artistic storytelling.
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uA. 006 nsdeansnsmarnlugARvia 3(3-0-6)
CA 006 Marketing Communications in Digital Age

Anvuunandoiu wihil wazesdusznouvesnisnann laswuionnisnaind
Fuindeusedeya (Data-driven Marketing) nsliiussensBeaiiediassnmnguidmune
(Persona) MTIATIEMEUN1INTAREULIgNA1 (Customer Journey) Wlavdnnisasiauusunuag
\3estlon1sdeansnatnianisa

In this course, students will learn the principles of fundamental marketing
and the components of marketing focusing on the concept of data driven marketing.
Students will be able to understand their target audience using Persona strategy and
Customer Journey tactic. In addition, students will learn how to build a brand and

implement tools of digital marketing communication.

Ul 162 nMylaszvideyaiuadlagedn 3(3-0-6)
CA 162 Data Analytics and Insights
Anwndnwny siavesdeys tunounismunuteyagnéifioguuunanilasuues
99An3 (Customer Data Platform) Aufeyauudedsrusaular msdninioudeyauaznisuszanana
foya naenaunistiiatesdiofiugulumslinneiteyaddniiieUssgndlilunmsnaunisions
This course will teach students types of information and a process of data
collection. Students will use real data retrieved from social media as well as from a
Customer Data Platform provided by organizations. Additionally, the course will give an
emphasis on data preparation and evaluation. Students will be able to use basic tools for

analyzing data and implement the data for creating a communication plan.

amy. 001 Aavy saduunazlaniAduil 3(3-0-6)
EDM 001 Taste, Art and Globalization
AnwiaudAgyvesdaUsnainjluuunasynade LagAduduiusueinly
wasulmuasdaurlugieaisa o ﬁgﬂuaﬁml,asﬂmﬁ’u sduundavesdalunudfy fiflnase
safouvesyaaiofiazviouriuaudals susonuuuiled nuundy vietmusssusmatonield
vFunveslanfdail
In this course, students will learn about the importance of various art forms in
different eras. Students will understand art movements from the past to the present. In
particular, how the art concepts produced by famous artists influence design, fashion, and

contemporary cultures in the context of globalization.
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oy, 111 wmadamaiauenuiionuBiug uagnisdanisinssens

wazN1IUTEY 3(2-2-06)
EDM 111 Presentation Techniques for Event and MICE

Anwmdnns wazguuuUveIn Aot laueN19gIRe NTEUIUNITINUNUANT
thiaue saudmstmuaUssdiu myndtuienflssiuaus mawIeus mssenuuukaynIHaAR
deUsznoumstiaue msininvenisiiaue raenaudssuilesedaunisairng 9 foraintuly
MeUszyuiletiaueiy

In this course, students will study the principles and styles of speech for
business presentation. Students will learn the process of making a presentation including
setting points, structuring content, designing and producing materials for a presentation.
Furthermore, students will get a chance to practice and build their presentation skills as well

as cope with situations that may arise unexpectedly during the presentation.

AN, 112 ﬂ?i@@ﬂLL‘U‘Uﬂi’]WﬂLﬁ@\‘i’maﬁu% LaZNITINNITUNTIANT
IGEIRPRIFEA Y 3(2-2-6)
EDM 112 Graphic Design for Event and MICE

Anwmdnnns ngui uazmadaniseenuuunifindiiisadeaiieatiaassday
pankuunIN laginuUsnenisldaeuiiamesnsiiin saudensiinuUiinin1me1sds (Reference)
N1590NLUULITIAIUANES19855A (Creative Design) LagAITWAILUINIUODALUU (Design
Development) titesmudiiust uagmsdnnisinssanisuaznsusey

In this course, students will learn concepts, theories and techniques of
graphic design. Students will use computer graphic software to create their own graphic
works based on references. The concepts of creative design and design development for

Event production and MICE management will be discussed.
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By, 113 UftRnisaueenuuuiionsndnnudliu wagnisdansinssanis
wazN1IUTEY 3(2-2-06)
EDM 113 Event and MICE Production Design Workshop

Anwn wazidlaftugiunisesnuuuaulasiade dwiuenudiiu waenistanis
InssensiaznsUszau Wun 07 ain mamnusisaniufiuazaniwieden Iinsmmaiudednis
Y89gnA1 TngUsrasAn1sldau anudasade dgunsenmnisdads aelddedndinvesaiuas
suvszanas IneflnUiRnisnan n1sUszneu uaznisindanulassadrauazgunssinnusisaniud
(Props)

This course will teach students basic knowledge of structural design which
covers the design of stage, backdrop, props, and other decorations. When creating the
design, students will need to take consideration towards client brief, objective, safety,
aesthetics, as well as limited budget and time. Students will acquire hands-on experience

from producing the structural design and props for the Event production and MICE

management.
any. 211 nVNNELArAsYsTINUgINBIW LagmITanIsinssANg

IGERPRIPEA Y 3(3-0-06)
EDM 211 Legal and Ethical Issues in Event and MICE Business

ANYINANAIT RKE mmmimmgwmaﬁLﬁsﬁaﬂﬁuqiﬁﬁlﬁﬁuﬁ WAZNITINNG
Ins3ANsuarn1sUTEY lngATaUARNNYUINEAIUANDIAT NTANAUQLANITIANIUNNTAN AT
AUATBIANSURIUTIAA Nindaunalaya Avsussnu mvidennas wazdyn ﬁwﬁgm,l,mﬂ;'jﬁmu
maﬁmiaﬁagaﬁauqma LLazﬁﬁaﬁiimaﬂﬁﬂizﬂau‘imﬂ%w

In this course, students will learn about the principles and legal measures
related to event business and MICE management which include Building Control law,
Supervision of the Exhibition, Consumer Right Protection, Intellectual Property, and Labor
Rights. In addition, students will learn practices related to personal data protection and

professional ethics.
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2.2 nFsivnamgmy - UsAu (45 wihein)

amy. 500 AN ENONITAOANTENSUBLIU Lazn13dan1singsanis
IGEIRPRIPEA Y 3(2-2-6)
EDM 500 Communicative English for Event and MICE

Foudmdwimaia InufuRnislinudinguiiieatestudiiu waznisdanis
UnssAnsuarnIsUTEY ilons3uland (Brief) n3uiausaL (Presentation and Communication
Skills) wagn1318974 (A Pitch) Hiunisdeans n1swdndes (Storytelling) N15L9531 (Negotiation)
waznsliiutinnda (A Persuasive Speech) gnin titelvussauiiwsneynansioans

In this course, students will learn technical terms used in the field of Event
production and MICE management. The course will encourage students to practice using
English when getting a brief, having a presentation, and selling a pitch through storytelling

techniques, persuasion, and negotiation in order to achieve communication objectives.

amnl. 101 g3naBuiuid uazmsdamsivssamauazmisussgdowiu - 32-2-6)
EDM 101 Introduction to Event and MICE Business

AnvuuInUAA Useian JUkuy Funeu dnvarnsiuduny suvdmiiives
yAaIns esdUsEneuedgIna uaziladefiiinasenisaiyiiulnvesgsionisnandiiud waznsianis
ANI5ANITUATNITUTEYY TINTINTEUIUNITHANIIY LazNIanIsALLAe HnuuRaunisdn
AanssuBIY WATNIFINNNTNTUTEYLLALNNTIAUNTIANNT ﬁmiﬁﬂmqmuuaﬂamuﬁ

This course will provide knowledge assets towards concepts, types, and
working process of Event and MICE business. Business components and job descriptions of
people working in this industry will be discussed. In addition, students will enhance their
understanding towards risk management and factors impacting the Event and MICE business.

In addition, an off-site study visit will be included.

214 wangnsUSoyayes anzlinamans Un1sfnu 2569



O, 102 N1399NHUUKATATNATIAUTZAUNTAINUBLIUN 3(2-2-6)
EDM 102 Event Experience Design and Creation

AnwuuauAnigansesnuuulsraunisaiuuudiusiguuuusing q idlufifives
fufiuazioa NUNTASNATIALLIAATINEUANLABINITFULUUA 9 Aanssy nMsidenassaniui
LATIAT NTBONLUVANIUT NIRNLAIENINWIRdDLLAzaIrUTZNaUAY 9 Tneilsdaussaunisal
vosfidnsniteatiannuidnyniu (Engagement) siodud U3ms viiewtmunedu 9 Andfuinis
Javin1mdng (Sketch) N13mnmé198e (References) NMsvdiamnan1seenuuy (Mood Board) Ll
doansauAnmniniausaudiius uarnsinnisingsants waznsuszalfeseiuszansam 4
miﬁﬂmg}muuaﬂamuﬁ

This course will provide knowledge assets for experience design for event
production considering both space and time. Students will be encouraged to create and
design the event corresponding to several requirements and audience experiences. The
course will also focus on the creation of event activities, venue selection, and design.
Audience engagement with a product or service embedded in the event will be discussed.
Students will also learn how to make a sketch, find references, and design a mood board for

presenting ideas for Event and MICE management. In addition, an off-site study visit will be

included.
2N, 103 ﬂ’]i’:]Jﬁ]ﬂ’]iLLagﬂ'ﬁ']’NLLNU%L’?‘L!‘V? LaZNISIANITUNTIANTT

IGERPRIPEA R 3(3-0-06)
EDM 103 Event and MICE Management and Planning

Anwiunfn sULUU wagnszuaunsTunsumsinnisluseaiietandssgndldiy
NSHNARDLIUN Wazn15IANITUNTIANITUALAITUTEYY ATITAUNY ATANUAIUYUTENIU AT
UImsnuyana MaUszaunuiugiieades mavimsemudiiusiugildlddannds menei
foyasnunismann msdanisanuides waznsUszidiung

In this course, students will learn concepts, types, and a process of project
management that can be applied to Event production and MICE management. In particular,
the course will teach students about project planning, budget allocation, human resource
management, and negotiation with stakeholders. Also, students will be able to analyze

marketing data, and have understanding towards risk management and project evaluation.
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WY, 106 nsideuuniiieudiiu wazn1sdanisinssenis

wazN1IUTEY 3(2-2-06)
EDM 106 Scriptwriting for Event and MICE

Anwnannisuarnuuinis@iouussameng 9 lawn n1sWigua1fiuau N1saeuun
#3ns MIRLUguUNINY MIWeuuniavimlegalfaly uazasswmudmingveansiney s
arudanulunsldnrswaznisdeuieiluldlunsiifiununisndndiun waznisdaiinssanis
wazN1TUTEY

In this course, students will study concepts of scriptwriting and several types
of script (e.g., sequence of an event, MC script, speech, artistic video script). When writing
the script, the clarity of the script and the purpose of an event will be taken into

consideration.

Y. 212 nMslaseianuiuagladafind 3(2-2-6)
EDM 212 Venue and Logistics Analysis

Anudnsdiud visaauilunisdaauiimunsanfunudssnnaig 9 loun
nEnnaeluNIRTUT M9NuLTesanIufidnay Tassadeiiugiuvesanufitnny svuy
mﬁ’]iﬂéﬂiﬂﬂ wuanen1slesiu tazudlvaniunisalaig o Welimunefusuusznadunisdnany
paomauskEudeRasulumsinds suds wadfduieadedussuulalafndodaissansnm
ﬁmiﬁﬂmamuuaﬂamuﬁ

This course covers essential knowledge about venue analysis. Students will
learn how to choose a suitable venue for setting an event considering general guidelines,
floor plan, venue, infrastructure, utilities, and safety policies. Students will be manageable in
designing the event within the limited budget and effectively dealing with all parties

involved in the logistics system. In addition, an off-site study visit will be included.

any. 213 UftRmaiitenudiiu wagmsdansinssanisuazmsvssan 3 (2 - 2 - 6)
EDM 213 Event and MICE Workshop

FAnwunfn wagiugrunsligunsallunsudanudiius msiinufdRnisdaaus
DU kagn153an15inssan1susey lagnnauaun1saiuaueg1aiionnn H1un1seenkuuLay
HAMDIAUTENBUATS 9 LoLA ATASNETIARINLAZT SeuuLas § 18 daRdife wadafilee N3
A519UT38INANIUNTIAU Tadsnslatansuludunanesusoulad

This course aims to provide knowledge assets about principles of
fundamental equipment usage for Event production and MICE management. Students will
get hands-on experiences from designing and producing materials for the event such as
stage and backdrop, lighting and sound systems, multimedia, special effects, and other

event ambient. Also, live streaming through online platforms will be discussed.
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2N, 301 mam%m?ﬁam‘wLLazL?ﬂmLﬁamu%ﬁuﬁ LaZNISIANITUNTIANTT

wazN1IUTEY 3(2-2-06)
EDM 301 Audio-Visual Production Workshop for Event and MICE

AnwnuaAnuazgUuuuresnslidenn uazdedlunisudnaudiiui Inufdanis
Feuun Msdienin wagn1sdade sadnnsuandenin nafiniedeuly nmseenuuuides uagn1s
TgaunIUsEnaunuBIun Lagn1s3nnsinssanswasn1sussyu

This course aims to establish and cultivate a comprehensive understanding of
audio-visual production for Event and MICE management. Students will learn about
scriptwriting, cinematography, editing, audio and visual production for public relations and
event promotion. The course also covers essential knowledge about sound and music

design for Event production and MICE management.

any. 302 WALLLAENITHENDLIUN wagn15IANTSaNTSANISUAENISUTEYN 3 (2 - 2 - 6)
EDM 302 Technology for Event and MICE Production

AnwunalulaBuazuinnssudude Bouinmwvhau dnvurnislieuuasnisias
yeanTosilonazgunsal mslidenan wieldluniseenuuunisuansuuni msaiisain uas @
wediafimsneluladludiinauelanuismnuduaiadiulanaiiou (Virtual) wu aruaiuaiiou
Virtual Reality (VR) A211359t@30 Augmented Reality (AR) S04 119099 N UULNURINITYINGIU
(Data Flow) tilelidrlan msiuuazinsununisifensogunsal Anufuanislduinnssy uway
wialulagiiunsinfanssuLey

This course teaches students about media technology and innovation.
Students will be able to use and install tools and equipment. Students will also learn how
to use mixed media in order to design stage, backdrop, light and sound, as well as special
effects. In addition, new innovative technology such as Virtual Reality (VR) and Augmented

Reality (AR) technology will be used in the development and production of special events.

ANy 303 U URN590NWUUUTEEUNTAIBL I UWUURAUNEATY 3(2-2-6)
EDM 303 Hybrid Event Experience Workshop

Anwn uaviinufoRdnnudiuiluguuuunaunay dunounisdiduau msads
nsidiuTin MIBeuisvuumanenendyaiunmiasidss mslafansunudniuiligunaniesy
ooulaiivarnvans ufsnsifudeyariuszuvssulatuuuGealg waznisssyinuvesiimny
BVunt fimsAnwigauuenaniud

In this course, students will learn about hybrid event workshop including a
working process, event engagement and participation, as well as visual and sound
broadcasting systems. Live and streaming through several online platforms will be discussed.
The course also includes knowledge assets towards real-time data collection and audience

identification tracking. In addition, an off-site study visit will be included.

nangnsUSoyay1es anzllinaeans Un1sAnw 2569 217



BNy, 304 m’mL%’ﬂﬁ]ﬁugmqmammimmif{'fmmiﬁmiﬁmi

wazN1IUTEY 3(3-0-06)
EDM 304 Understanding MICE Industry

Anwinuddny wazUszanvesnuUszys mavieudoniiodusieda vudusn
wazauinssams sdshemdilafieduneu uasBmslumsdanugiuuusing 4 madenanui
deldlunisdnau nsuszauaufuniisnuiiiieades nssuiunisdnduls Jadefidmane
NeANTIURUTIAA Py Ana1NAUUANA1NITHLETTU AADATLLLIAR mwamﬁm%mmﬁ
Aeates uazlladonidnsnarenuuinig safsdedvatuayugaamnssilud fanniely uas
AYUBAUTELNA

This course will teach students about the importance and types of MICE,
reward travel, seminar, and exhibition. The steps of operation, sequence planning, the
selection of event venues, and partnership collaboration will also be discussed. The
students will also learn about the consumer’s decision making process and factors affecting
consumer behaviors, cultural differences and conflicts. In addition, relevant psychological

theories, as well as internal and external factors affecting the MICE industry will be reviewed.

ANy, 305 NNWENITITY 3(3-0-6)
EDM 305 Research Skills

ANWILUINIG VBUWA LazNTEUIuNITIdeUseiliuna (Fvaluation Research) 18nns
Ainreidoyatusos madauaziinisifouvudine deldlunisussiduneuuniaunusu (Pre-
event Assessment) N15AAMIUNITYI19IU (Monitoring) lazn13inUszansua (Effectiveness) 199
NUBIWY UagnsInnsivssan ez sUTeyy

In this course, students will learn about scope and approach of research, a
process of research evaluation, secondary data analysis, and research techniques and
methods. Students will use these knowledge assets for pre-event assessment, monitoring,
and measuring effectiveness of the event and MICE management.
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aNd. 306 m'ifmLLmumi?iaLa‘%umimamﬁamuﬁﬁuﬁ

LaZNNTINNTUNIIANSULAEANTUTT Y 3(3-0-06)
EDM 306 Promotional Planning for Event and MICE

ﬁﬂi‘:}’]ﬂi%‘U’J‘Uﬂ’]iﬂ’ﬁ’JNLLNuﬂWiﬁi\iLﬂ%Mﬂqiﬁla’mLﬁlaﬂﬁuglﬁuﬁ LaZNITINNIT
UNIIANNT uagnsUsEAY éfqLm'mﬁmeﬁﬂﬁﬁd’;wﬁm%’aﬂ M358 InUsTadA N1TINURUNAENS
msinauladentiindesile Wy nsuszanduitus mslavan nmslddungieuwes nsdaasunise
MIMANANNINT UazinTesledu eussgingussasdlunsduaiunsnain

This course will provide knowledge assets towards marketing communication
planning for Event production and MICE management. The course will teach students how
to analyze stakeholders, identify marketing objectives, and plan strategies for promoting the
event. In order to achieve communication objectives, students will learn how to choose the
right marketing tools such as public relations, advertising, influencer marketing, or integrated

marketing communication.

o, 421 BuNdmIUeANS 3(3-0-6)
EDM 421 Corporate Event

Anwrsuuuu Funoun1saniuay wmadaidlunisnansiiud wazn1ssnns
UnssAnisuazn1sUssY \ieoeAns ﬁyjﬂmﬂ%’guazmmaﬂ%u WienIsmeunsUsZEEuRLS Nsadns
AUENTUTENINBIANTUATNAMSORFUUINNT NFAUATUNITVIBLNFUALAENITUSNNT NM5Rfa
Auduarnisuinislml 4 maadunismsevidndlunsdud Anufoalagliiuaanug nmsneny
msmsﬁau”a N1IAIUANIUUTENU NSTUIUNITNITHARBLIUN LAYN1SIANTUNTIANSIAZNTUTEYY
Wieussainguszasdauiimmun msudmsanuduiusiugiamldduds msimszideyasu
MsmanALazidumIMsRuEIavesuilaa msdnisenades msUssidiusa

In this course, students will learn about steps of event operation and
techniques for Event production and MICE management for organizations - both government
and private sectors. Knowledge assets about public relations, relationship management, new
product launching and promotion, and brand awareness will be included. Students will be
able to apply the knowledge about event planning, information search, budget control of
Event production and MICE management. Also, stakeholders relationship management,
marketing data and customer journey analysis, risk management, as well as event evaluation

will be discussed.
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Y. 422 ADULATALAZLNANIAAUNS 3(2-2-6)
EDM 422 Concert and Music Festival

Anw wagiinUuR Uszam anudifey SULUU NSEUINATT ATILLANANY WAZKLNAR
‘Lumﬂiﬂﬁﬁ’ﬁmumaaﬁqiﬁmam%%mLLaszﬂwamum%ﬁ’qﬁamﬁﬂ (Front-Of-House) uazilosmas
(Back-Of-House) ilglvitnlanmssnagsnfeanmnsaufifnuaie dud msidenginssuduilan
Msetng nsmadeuwes Msdauauundn Madenaaiuil msiuakIAe Fuau n1s
ponuuUnT TAswasne was @ 1doe msudnuasings msdadsuialu (Line Up) Msuimsuazadng
ANUFNNUSAUAATU (Artist’s Management) kagn15UTENEUNUSIIUY AADAIUNITUIHITIANIS
ﬁ’]ﬁ’]iﬂéﬂiﬂﬂ Ades wazanunsellinnde ﬁmiﬁﬂmamuuaﬂamuﬁ

In this course, students will study the importance, types, process, differences,
and principles of concert and music festival operations. To provide an overview, a front-of-
house and a back-of-house of the operation will be discussed. Students will get hands-on
experiences from researching consumer behaviors, selling tickets, fundraising and finding
sponsorships, creating a plan and main theme, finding venues, designing a stage and
structure, producing light and sound, lining up a performing sequence, and managing
relationships with artists. Also, students will further develop skill sets related to public

relations, utility and risk management. In addition, an off-site study visit will be included.

2.3 gAY - den (15 wihein)
ANy, 423 ulanIzyAna 3(2-2-6)
EDM 423 Private Event
Anw warlnUURn19119UKY N1sBRARUY NsARFULUY fumou waiin3slunis

a 4a v

wAndiuiilawiienguidivaneianis emeuaussnudeInsamziIvesiuuIng Wy 9
UININAINITUIYLALITURDULNUGNAE M TULUTUATUAIIIANEN MuAssanesduf Tutulin
LAY UBALEN Mum vi3eau Briuviflensuausinudsnsvesdenguuuuns T Inddl
wuvatuRng ﬁmiﬁﬂmamuuaﬂamuﬁ

This course will provide knowledge assets towards planning, designing,
concept development, and a working process of private event production. Students will
learn special techniques that are designed for serving the needs of niche customers. These
private events are, for example, an after-sales service event or a private event for luxury
consumers, a private party (i.e., birthday party, wedding celebration, hobbies party event) or
a special event for people with niche lifestyles. In addition, an off-site study visit will be

included.
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owa. 424 undulyd 3(2-2-6)
EDM 424 Fashion Show

Anvdnuaiziany Junoun1sAIinaIy B9RUSENEU WAZAITINMALNITHARIIY
wildulyd eadeuszaunisalagnfiasliiugidnianauundulyd wu nsdauansundulyiiie
douraru medauanundulyiifieliuansdud msdauansundulyiidedntugs nsdauanaundy
T fidofdndagy nsdauansundulsiyanafiidedes dnufoAnaununisdnauundulys &
MsAnwIgIILENAN T

This course will enhance students’ understanding towards unique
characteristics, components, as well as working and planning process of fashion show
production. Students will learn several types of fashion shows such as a fashion show for
the press, a fashion show for product launch, a fashion show for promoting high fashion
brands, a fashion show for ready-to-wear clothes, and a fashion show for celebrities. In

addition, an off-site study visit will be included.

anl. 425 NsERNLUUANENTSISEUI WAL ue 3(2-2-6)
EDM 425 Knowledge Center and Museum Design

Anvmdnn1s Useian nseuaun1sesnkuy n1sfvuaiion n1sanides uaznis
a¥$19us38INA AUGNISISEUS wariisdmd saudaseuinisussynaldmaluladuazuinnssuly
sUuuUAaUEAda (Digital Art) 1loeanuuuiBeaiieassd uazadrsuszaunisalujauius
(Interaction Experience) fiunaadiunfidnsu nuftRniseonuuuiilenn wasnisadrsszaunisal
UFdusiug qudnisGeus uasfifisdas fmsfnwignuuenaniud

This course will provide knowledge assets towards concepts, types, working
process of knowledge center and museum. The design process of storytelling and ambience
for the knowledge center and museum will be discussed. Students will learn how to apply
technology and innovation in digital art, as well as how to create creative designs and

memorable interactive experiences for audience. In addition, an off-site study visit will be

included.
any. 426 UM 3(2-2-6)
EDM 426 Sport Event

AnwuariinufoR sUuuy sumeunisduiuau madadsluntsuandiiuiluaenis
A7 WY N1FIRNITHIITUAN N15IAUTITUBaUD TR WELUANTITHUITUNYWT Ly InTONISHARITZIIN
Msusduiwn fmsAnwigeniuenaniud

This course will provide knowledge assets towards concepts, types, and a
working process of sport events such as sport competition, opening ceremony, or
performances during a sport event. Students will also learn from an off-site study visit at a

sport event.
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Wi, 427 N159AUTENINANLY 3(2-2-6)
EDM 427 Beauty Contest

Anw1 waglnUUR JURUU N1979uNU wazmaTladglun1sdnuseninainuey
PABAALNITEBNKUULLIAN 31 1HeEN nsuandy] uas A wazis mavndatiuayy uazesdisznay
Juq lunsuszmanuamszauimia seiudsema sedugiinie wagszdulan InsAnwigaiy
wenan1wdl

In this course, students will learn about types, a process of planning, and
techniques for operating a beauty contest event. The course will cover the knowledge about
sponsorship and the creation of a concept, theme, clothes, performance, light and sound.
Other related factors that are relevant to the operation of a beauty contest event on a
local, national, regional, and global scale will be discussed. An off-site study visit will also be

included.

oy, 428 BUuviflensanmeTausTIY warUsine 3(2-2-6)
EDM 428 Event for Cultural Heritage

AnuuasfinUoR dumeunsiiiuau madaislunimandiuifionsmeuns
Sausssu wazlseandl drunislfanuiidfymsUseifaans usanlan laudeiausssudsamd
$aadty Wouselovinisnisieniion ediauedonduazgitiygvesdingauluiiud n1sda
Aonssufiteysunuudng o Wedudiuniwesihaldguatlugnamnssunsvieaiien finsdnuig
NuuenAnLi

This course will provide knowledge assets towards production techniques and
a working process of an event for cultural heritage. The course will focus on how to operate
an event at a historical landmark or at a world heritage site, and how to include
contemporary culture into cultural tourism. Students will be able to create a value chain for
the tourism industry by presenting local wisdom in their event concept. In addition, an off-

site study visit will be included.

any. 431 n1seenwuUalnadLiun 3(3-0-6)
EDM 431 Event Styling
Anwmdnnsmadninerifinadeutifnvasniseanuuuiiieaiisussenia ensual
waganuanTnlinuddunidanulaniu axviousduuy alng wazondnualianizyeiu aulse
doansuazairenaailiiunudiiu nasnsunginssuluannmadounianienm sunasonns
oonuuUURuTUSTARTusEviedranFedidnsrmnuiuiius
This course will provide knowledge assets towards psychological concepts
that affect ambient design as well as the audience's emotion and experiences. Event
uniqueness considering styles and characteristics that convey event values will be discussed.
Students will also learn the audience’s behaviors in a physical environment that could

impact the design of an interactive event.
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DN, 432 MsdmiesiionuBuY waznsdanisinssanms

wazN1IUTEY 3(2-2-06)
EDM 432 Catering for Event and MICE

Anwuazvhanudila wesflnufiRiRetuanuiiuguiunsdadsdisuivly
g3iadiiud wagnsdanisinssansuagnsUsyguesaiuseAninin iy Ussanveanisdaides
US9LNVIT0I0 N THAZATEIAL EULL‘U‘UﬂﬂﬁﬂiﬁzLLasmimwuuiﬁzmmi ﬁmsﬁﬂmamuuaﬂamuﬁ

In this course, students will enhance their understanding towards
fundamental knowledge of catering for Event and MICE. Types of catering, food and
beverage categories, table settings, and table manners will be discussed. Students will also

learn from an off-site study visit.

BNy, 433 N5IANTSAATY UavBurgiouwes 3(3-0-6)
EDM 433 Artist and Influencer Management

Anwguiuun1sdanisAaliy warBungleuwefd1munudiiug wazn133anis
Inssamsuwazn1suszyn laghanuiladnuue waziusurdiuynnavasdally wazBurlgouwes
dieidon waznaununisliiatiu wazdungieuwesifodiamanzay samfnsuImsdanisluGesd
Readesdneg wu deululunisinde dvavd sasardrstennadlunistrssiiu msuanded nsld
amseuns LieliAnmufianelafugiietemnde

This course focuses on artist and influencer management for Event
production and MICE management. Students will understand characteristics and personal
branding of artists and influencers and be able to choose or plan to utilize these people in
the event suitably. Other related activities including terms of employment, copyright,

payment agreement, and image publicity will be discussed.

N, 434 FTUUNIITHAALEDY WA LaznImn 3(3-0-6)
EDM 434 Sound, Lighting and Visual Production System

AnwrANuLIY ANEIAY LazdnlaUTEANUDITEUULEDY LALAEAIN die
PoNLUUUsEAUNTA a319e1suniuarANsanegeligunsenin lngaenenr uuas @ deq uaznn
TNz AU NI099IUBLIUN

In this course, students will learn about the meaning and the importance of
sound, lighting, and visual production systems. Students will be able to design a user
experience that generates emotion and aesthetic feelings among the audience through the

lisht and sound.
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BNy, 435 UHUANNTNURBNLUULAS 3(2-2-6)
EDM 435 Lighting Design Workshop

Anw waginufuRssuuniseenuuuuaslndimniuanudiiu Seusaunsaisig q
mm?l’jqaaﬂLLUULLNwTaﬂ'rilf?famiaqﬂﬂsaiizwiw (Flow chart) FoudiFemguiniseeniuuasiie
Msdeans M3ENEes MsdnevenenTuaii 9 YesnuBLiuY fimsAnwgauuenaniud

This course focuses on lighting design for event operation. Students will learn
about lighting theory for communication and how to design an electrical flow chart.
Storytelling techniques that convey different emotions will be discussed. Students will also

learn from an off-site study visit.

anyl. 436 NIUAASHAIIUNNTOBNUUY N1SKERFBNTNLAZLAES 3(2-2-06)
EDM 436 Audiovisual Production Showcase

Anwn wariinUftRdanansasunisesniuy thiaus nsldam des uas Fonould
(Interactive) wazdonas (Multimedia) 59189n15U3M1380NNT Weadsmnuinaulalumudiuild
ATIWUANADINITVBIEINNY UTebAnveeau wazaduanudseivlalatugunsiuenu In1sfinw
@Jﬂ’luuaﬂamu‘ﬁ'

In this course, students will acquire knowledge about audiovisual production.
With an aim to create an interesting event that meets the client’s need as well as impresses
the audience, they will practice designing and creating an interactive audiovisual production

through multimedia. Students will also learn from an off-site study visit.

ANy, 437 UFURNIsUNEnBIUALa DS 3(2-2-6)
EDM 437 Virtual Production Workshop

fAnw1 warinufuadaudiiuvivulanadousss (Virtual Reality) ileadieassd
Uszaunisaluuulaniaiiou lSeuinsesniuudszaunisal nsadenisiidiusin gunsaluay
welulafdmiunsihnmaiiousss Snvsaunsnilussandlddmivnudduilfesnamanzay
m‘iﬁﬂm@ﬂmuaﬂamuﬁ

This course teaches students about a virtual production workshop for events.
Students will learn about interactive experiences as well as tools and equipment for virtual
reality creation. Students will be able to create immersive experiences by suitably applying
the Virtual Reality (VR) technology into the event production. Students will also learn from
an off-site study visit.
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Ny, 438 N385 1INATATILALNININ 3(2-2-6)
EDM 438 Visual Effects

AnwasAusznaviiugu Boudnmstsznounmenidviaensa eaanadauay
msdnauefimizaniuudiiuinaznisdanisinssanisuagnisussyuau Tnufiinnsea
29AUITENOUIU 3 ﬁﬁma%wmwﬁﬁﬂmﬂ?iaulm ﬂ?iL‘U?i‘EJ‘UﬂWW LRENIDDNLUU Lﬁaa%ﬂﬁmmaw
wla a3 aunsuardu q idlununsedeulmdeniwnsiin

This course will provide fundamental understanding toward components of
visual effect. Students will learn how to assemble a picture with visual effects and be able
to create techniques and presentations that are suitable for the event and MICE
management. They will also practice combining 3D elements to create moving images and
transition. The design of visual effects, images, colors, music, and other elements used in

motion graphics will be discussed.

N, 439 nsNandetasine 3(2-2-6)
EDM 439 Multimedia Production

= o o & PN v & o aa o A v a .

ANYINYEAINUITNUTIULNEINUADNAAULAY BN Y8AIUNIINN (Graphic)

d' . . = aa v ¢ X A A = Y o a Yy e

Aneaul (Animation) W83 (Sound) Vil (Video) wazdedu 9 HeveiuaIudiuikaznis
IAn15INIsANITHarNIsUsEYY Weaddenaunauliindadiinsyfduius (Interactive
Multimedia) uWni33U(Participants) ANYILAZITEUINTTUIUNITOBNKUY IIUKULAZAITIANTT
Taensldmauiamesuuuiioonlun1sdo MmN ELAZLARINAE NS ORNNINIUTNABINITLA

This course provides knowledge assets towards fundamental skills of
multimedia production including the design of graphic, animation, sound, video, and other
media for Event production and MICE management. With an aim to produce mixed media
that create interactions and drive engagement among participants, students will also learn a
process of planning using computer management in order to convey a specific meaning and

deliver expected outcomes.
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3. NUINIYIUTLAUNITUITITN (6 Widenn)

oW, 440 NISRACIUIVITN 6 (0 - 35 - 0)

EDM 440 Professional Internship

Jdsrunew:  dutheiearvaulidesndn 90 wuiein wazsieignanizau-Uiau bitdesnin 27
nehn

nsEnuvesinAnwiugusenaunistugsiadiiud uagn1sdanisiinssanisuas
mMsUsea vesndnwr lumaSeugavnenoudiianisinut WelsiinAnwiiiuszaunsalluay
AT Tnetinfnwasdosienulseneunisinmuuaz/Msefnvduaiifieadsassdlasimnig
dusansanen ﬁy’ﬂ‘f‘:ﬁ]zag:maiﬁﬂﬁﬂa‘LJ@uLLazﬂﬁUizLﬁuwaﬁummmsﬂﬁwﬁuwmEmumauaﬂ

This course is offered to the final year students. It will introduce students to
the actual working system of event and MICE management business. Students will be able
to enhance their career readiness skills. They are required to prepare either a report
explaining what they have learned after the completion of the work or a report for
developing their degree project. Students will be under the supervision of a lecturer

together with people from the corporate sector.

o, 441 lAssnsansinus 6(2-8-5)
EDM 441 Degree Project
UsRuneu : dmieinazanlddesnin 90 wiiein waziRsusigiranizaiu-Uiau lidesnin
27 wihedn (Seuluniansfineineaiule)
nstmguinazndnnsiissunniilendntunu Tnemsfnsduadh tiauelasinis
uarnAntunuiifidnuuriduaiasdlngaregnislinismuauiasnisssiiunavose1andy
ATUANIY
In this course, students will apply theories and concepts to produce works
through research, Students will create a project proposal and produce creative works under

supervision and evaluation by the lecturers.
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4. MUINIVUADNLET (6 WUIBAA)
. 451 NMSNAILAULBIUALUATNAN 3(3-0-06)
EDM 451 Self and Personality Development

Anwunun waganudfyvesnsiaIALes wagnsiaLyAan mTReyana
TunuduinaznisiansinssanisuazmsUszey sauiadnnsimuyadnameng 4 n1adughi
LLazmumiaiLﬂu@ﬁ'] nsfndedeasiientsviauludin n1susenie wnseinmedeau n1sWau
a1suallardnla manIuNTaT Iy dLTUST UL TN

In this course, students will study the importance of self and personality

development and be able to apply it when working in the Event and MICE management
industry. Students will learn the concepts of personality development, leadership,
teamwork, dress etiquette, social manner, emotional and mental development, as well as

relationship building.

any. 452 N13PAINLAE NITATNLUTUAIANTEA 33-0-6)
EDM 452 Festival Marketing and Branding

ﬁﬂmwé'ﬂmiﬂ%’uﬁuﬁ (Placemaking) N15UINITAANITINANIA NITUILUIAA
NN3RANNUNUTY EJﬂGﬂGU LiiJGNLLG]ﬂ'ﬁ’JLﬂi'] 1/1LLi\‘i"i]ﬁﬁlﬂUﬂi“’U’JUﬂ’ﬁﬁmauI"\] ﬂ'ﬁﬂu‘Vi’m‘Uﬂ’ﬁﬂ’]‘Mum
GuaLauavﬂ,mLmuLwaaﬂﬂwmﬂmmL‘vmma ﬂ?iﬁ]\ﬁ']?’ﬁLLa“’Jﬁﬂ’]‘ﬁl’]MU’]EJUG]iL‘U"Ii’JiN’TLl NITWRIU
LL‘LD?W’ILLawEJEJﬂLLU‘UﬁUﬂ'WliuaﬂﬂWE’JsLUQ"Iu (Event Merchandise) i’Jll‘Vl\‘]?ﬁﬂ’ﬁLﬁEJﬂI‘ULﬂﬁENiJEJﬁEJﬁ"Ii
Msmae ieduadunsdamania

In this course, students will learn about the principle of place making for
festival marketing and branding, the analysis of motivation and decision-making process.
Students will be able to create a unique selling point for a festival. Also, ticket pricing and
distribution strategy, concept development of event merchandise, and marketing

communication strategy for promoting the festival will be discussed.

WY, 453 i dulus U 3(3-0-6)
EDM 453 Gamification for Events

AnwiAunany asAUsEneU wiegdla warUssianvesiauny 35Aansuinalnves
nalwny Aedy 019 whiuAzuuy (Point) WiBgas (Badse) As198usU (Leaderboard) uildiiie
A319NINOUAUDY UavN1THAIUTINVBEIUNTBRIAURINTTY setenssy Frnmstuwaia
inuiieduanyszendliluanusiiug

This course provides knowledge assets about definitions, components,
motivations, and types of gamers and gamification. Mechanics of gamification including point
and badge collection, leaderboard, and gaming engagement will be discussed. Furthermore,

notices of gamification for event production will be reviewed.
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anyl. 454 ssfaflAetosgnamnssuBiu uagnsdnnsinssanisuay

n1sUsu 3(3-0-06)
EDM 454 Related Business in Event and MICE Industry

AnwIUsEin ANUTAINTATY ANEIAY JULUU NTEUIUNIT kaghulfinlunis
UftRnudowuvesssafifidanlumsatuayy sadomi (Front-Of House) wagilowmds (Back-
Of-House) ilelidlafianasldguniu (Supply chain) vesnudiiuinaznsdaiingsanisuaznis
UseTsl Wy ﬁqiﬁﬁ]%«?}s’g awmzllou Lagt1928u (Ticketing, Registration, and Payment gateway)
Sqiﬁﬁ]mimmmazLﬂ%‘laﬂammsz@L?:EN (Food and Beverage and Catering Service) §51939a%"
a9l (Manpower Service) §35A33nas1eann laseaing wazdnnigunsalusenauain
(Construction and Props Service) U3n15n1stkansazA1uUuLie (Show and Entertainment
service) qiﬁ%ﬁﬂLﬁﬂaLLazﬁﬁﬂ (Travel agent and lodging service)

In this course, students will study the variety, importance, types, process, and
principles of operations for related business in the Event and MICE industry. To provide an
overview of the operation, a front-of-house and a back-of-house of the operation will be
discussed. Students will enhance their understanding of a supply chain and get hands-on
experiences from learning about ticketing, registration, and payment gateway. Other related
businesses including food and beverage and catering service, manpower service,
construction and props service, show and entertainment service, and travel agent and

lodging service will also be reviewed.

anyl. 455 NSUTMIINNTHATUAYUUBLIUA
LazNNSINNTINISANSLAEANTUTE Y 3(3-0-06)
EDM 455 Event and MICE Sponsorship Management

Anwunumuazaudfey Ussnmvesdatiuayy mslivinuznisdeaaiiteliuiin
19 M133N13AUNITEN N5TUsTan MIUsErdUius AaenauNIsUTMSINNISHatiuayuUBIu
N1353nINsIANISLaEN1TUTEYLRE 19BN

In this course, students will study the role and type of sponsorship. Students
will understand the importance of sponsorship and how to use persuasion skill in convincing
the promising sponsors. Financial management, promotion, public relations, and sponsorship

management will also be discussed.
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N, 456 NTUTMTIANITIIUBLIUN Lazn1s9nTlingsans

uaznsUsEuegddy 3(3-0-6)
EDM 456 Event and MICE Sustainability Management

ANEIAILNNNY AMNAIALY NTINUKY LAY NITANTUUTOINITIAIIUAINLLIAA
msRmLIg198u WieadaunaauiuRnteus fudanadon Wy nisanvssvends nslden
waznsdInduan vy udsey wu msindnwaslinineinsynnasg1eefsssy nisdaasunis
dusImvRIYTLTRIAY UarsuLATYERY WU MsdaaTuuinngsy nsaiieny

In this course, students will enhance their understanding towards the
importance, meaning, and process of Event and MICE Sustainability Management. This course
aims to educate students about how to balance responsibility for environmental, social, and
economic aspects. For the environmental aspect, waste reducing, reusing, and recycling will
be emphasized. Concerning the social aspect, the course will focus on human resources,
local community participation. For the economic aspects, students will be encouraged to

think about promoting innovation and creating jobs.

oy, 457 Biuvdalede 3(2-2-6)
EDM 457 E-Sport Event

AnwsUiuukagnann1suIMIINITIanTsudsiudalasngiuuusing o lngasoungy
FuANITIIUELITY N1508NLUY MsivuaLine nagnsn1TAluIY N1sUsEliung way
N3¥UIUNSANRINTIURIATNATIAGInTUNITTRNUBaUasn NMIiMuANaensNISARsBLALYBN1T
aduayy mylinssiuagduinaldie weselfidesiu nsuimsyaainsuasimuaunum
wifinddglunistudunisdnau n1seilulgn LargUasInlunIsINIU AaBnIUIATIEY
HanFEVUkazkUIliNUegIAINIsWituRBaUesnluouian

In this course, students will study principles and several types of E-sport
event management. The course will provide knowledge about how to plan and create the
E-sport event, how to set objectives and strategy, as well as how to evaluate the
effectiveness of the event. Students will be encouraged to design creative activities related
to the E-sport event. Sponsorship strategy, budget estimation, human resource management,

problem-solving skills, cause-effect analysis, and trends of E-sport business will be discussed.
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Y. 412 N3AUAINDATY 3(0-0-12)
EDM 412 Independent Study

AnwrAunitedaziden wieddeluiite Useinunselayminiesmiun1snandiiuni
uaznsdnnsivssanisuaznsUszyn Andnwiliauauladuiies Tnedaihsesaunieling
AIUALYDI91915E TUTNN

In this course, students are expected to deeply study or conduct a research
study focusing on current issues or problems in the Event production and MICE
management. Students will explore a topic of their interest and develop a report under the

supervision of an advisor.
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ANDS U187
4197139 1N1SHANLUBNNES19dTIALATUSTAUNTSIRING

1. vuandmanwialy (24 winefn)

NAUINNHDINGY (9 Miein)

9n.101 AMdanguludinuszaniu 3(2-2-6)

EN101 Everyday English
Andunsiilassadrsiugiunagdnunvdinguililuiiauszsiiu Ussneudae

n1snaLugiInueIkazlitayadIudl N1sUITEIBYATNaN Y mswjmﬁﬂﬁaﬂﬁaﬂﬁ] Fesidu
AUTEULATLSIE AT vewsarAL TdsmsuansmuAnivluSetily Sniataunnee
N15NA N5 11587 kaEN1SREUMETBRNYITAINTT

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills -

speaking, listening, reading, and writing—through integrated methods.

an.102 Awdangeluuiunmediny 3(2-2-6)
EN102 Social English

Andunisyauaznsdeutsyleauagdnnuiliiduuszdr emsiujduiusnig
dau Msuanideuteya maisuliioy wasmseButenrmAnifsafuGesdng 4 luuiunmsdsas
wazgIna Tnsgaunsimuninyenisefussuasnisiiaue semaluladuazaufnasnasse

Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.

8n.103 Awdanguluuiunaina 3(2-2-6)
EN103 Global English

?JmlumimﬁmEJU'szaUﬂ’l'saﬁmJizui’lEJangstaﬁfua‘Lgu LAZLAAIAIINARLITY
Rerrudinanuduey nsviheu uazdssiiutlymilusefuaina Tnegadunisiauiinuznns
deansseninaTausssu uwaznsdeanslulanidta deddyreonsilunadiedlan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming ¢lobal citizens.
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NFAYIYIUINISVINWATITIN (15 irein)

AN.011 vinwznsaniilenisGeuinasadin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

Vgud] nNnN13v0INsAn NawinisAnedaluszuu Bndun1sAn@aining n1san
a519a35A N15ARIATIER N1SRRFIATIER NsRauAdann saudenisdenlesaudauaziden
insesfiomuAnfimnzauluyssgndldludinuszdriu msvihaunaznisBouinaendinldedidl
Usgandnn

Theories and practical thinking tools, practice critical thinking, creative and
innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
including how to link and select appropriate thinking tools and effectively adapt to daily life,

professional undertakings and lifelong learning

AN.012 pudunadiosludinunasuyuszninaUseng 3(3-0-06)
GEO012 Citizenship in Society and International Community

AUNNNY AANBAE dN5 wihil mnusuRaveuveinsilunadionia Tudwnlng
Faenlan uazdnuddia nieuflasuiudauitongsiuiuiduldediadinnugy saudsdviniunisiiaiy
gosUseiiulug 1 Tudeay WiesessunisudsuulamesuiunwindeudiszinadeTinuasnisvineny
naenaunszuiinluaudfyvesnisaiisausinieludausedudie q Aflanuuanamia
TUSTIY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society,
global society, and digital society, with ability to adjust and live happily with others while
keeping abreast of and adapting themselves to societal changes which may affect livelihood

and working life; awareness and cooperation at different levels among people of diverse

cultures
An.013 weluladuaruinnssuiieaunan 3(3-0-6)
GEO013 Technology and Innovation for the Future

UNUM LWIAA NIS3LYITIY waznsUSuRdnfunsAsuuasadlanewnan s
mMsUszendlfinaluladuazuinnssususis o Wegudiunsuamamenud msimuiganmdinlu
GEGRGERISEY mmﬁﬂzgmﬁLﬁﬂﬁuiu%%ﬂizd’ﬁuLLazmsﬁfmuasma%Naﬁﬁ NANIENUUDI
weluladuaguinnssuifidonsdiiutin &eu waziasusia saenaufnuinisliussloviuagnis
Auaseamsndaumsdygiifnannmealuladuazuinnssu

Concepts, roles, awareness and adjustment to changes of the future and
applications of various types of technology and innovation in knowledge acquisition and
improvement of quality of life in a new normal society including ways to solve life
complexity and challenges, and to enhance creative working life; impacts of technology and
innovation on our livelihood, society and economics, and how to optimize and to protect

the intellectual property arising from technology and innovation
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AN.014 quVSsnmuazaU e TIn 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

Ms5andates msliFiniinulesiesnsedsdinuan WaruAnaiisassdlunsaiis
ANNEUHIAUNTEAININUARYE AANTTUTUMUINIG washn SviviuenTuAlRULeY LAEIIUNY
m’méﬁL%ﬁ]ﬁ]'mmmuausuamul,aa

How to live a meaningful life through various types of arts, recreational
activities and sports; new perspectives for aesthetics of life that influence one’s mind and

how one may plan a path to success from one’s passion

AN.015 Iyeunudugusznaunsuazauinianisty 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

Qma"’nwmsﬁ'ﬁwﬁ’zﬂumsa%ﬁﬁm%mmwmmstﬂu;ﬁﬂsmauma TagLunISARLUY
F1wes Usenaumenisiinnufnasneassd waznisuaanlenalunisBunasdniuianisesnsd
AuETTNLAYaTEsTIN Insdamsuasdndulaninisfuegiediussaving sansdnnisniaiudiy
UAAALAZNITAINU sauTtensWaegedadu ﬁmwé\fﬁﬂﬁmmmﬁﬂLLazﬁﬂﬂﬂuLﬂuﬁﬂﬁaéNﬁ
Usgdnsua sous uaznadindulaniusiewvnnisal

The development of character traits that are vital to cultivating an
entrepreneurial spirit, with an emphasis placed on how to think like an entrepreneur,
opportunities to start and run a business with on the basis of ethics and moral grounds, how
to effectively manage and make financial decisions, personal financial management and
investment, including sustainable development, effective leadership skills development,

teamwork, bold, prompt and well-informed decisions-making
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2. AUINIVUANIE (96 ViIENN)
2.1 nRuArILAY (33 Miiefin)

an.014 AMwdangudmiunsseuslan 3(3-0-6)
ENO14 English for Exploring the World

Wawauansalunsteus wazdrsvmnuduluvedan wu duwinnssy du
faussuuaziamnan laonssuwasdounwdinguuarnislimaluladussnounisSeudiiily
wazuontesdsu TmiEininuriunmsitaaeyaluanumsaiivainraisainmaBuiienues
TureslfuiRn1snmen1w

A competency-based English course that focuses on student-centered
exploration of the world through the use of English language and technology. Reading about
a variety of topics provides a springboard for tasks both inside and outside the classroom.
Students are equipped with knowledge about the world especially about its different
cultures, peoples, and ways of thinking. Self-study learning in a language laboratory will

allow the students to improve their listening and speaking skills in different situations.

ue.013 HUNNUIEAUNTAILUURATYE 3(3-0-6)
CA013 Digital Experience Journey
Wﬁ]iﬁ%ﬁﬂ’ﬁ?ﬂl@ﬁ’]i m'i?%amsmasuu LLTJ’JI{ISJ“UENﬂ’]i%@ﬁ’]iﬂ’]i@lﬁ’]@ ﬂ’]i%Lﬂi?Zﬁ
ngfnssuesiFuamslulangaida madhdsdouandevnvesiuans Maiifvesaniudl daanan uae
LLWﬁWW@%@J 333J5\1ﬂ7§ﬁ%1’1\‘13§§ﬁl,ﬁl@‘1/1’1171‘Lﬂmﬁ%ﬂuﬁ‘U‘d@ﬂ%N ﬁﬂ’mﬂ’1iﬂjLLa8ﬂ3?ﬂﬁ@ﬂﬂ’]i‘ﬂ@ﬂﬁ§%@ﬁ?i
Communication theories, mass communication theory, trends of marketing
communication strategy, consumer behavior analysis in the digital age and consumer access
to media and content at anytime, anywhere, and on different platforms. Students will
explore how to create the right content for the right channels and at the right time to satisfy

consumer needs.

uA.170 NSENUAINAINDATNATIA 3(2-2-6)
CA170 Creative Digital Photography
ninnsiiugiuuagnisUszandldnisanen wiiva nsdieamuuusig q a3
Usudgaudlunmlagldsensinag anudlelugunioy uagdvinavesiadin fausssu Arfouiie
andszgnaliluauaienmsivadeludagiu
Basic principles and application of digital photography. Shooting styles, image
adjustments and corrections using image editing software, aesthetic understanding and the

influences that cultures, values in hopes of applying them to contemporary photography.
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uAL171 arnudilagnamnssuifomaassduaslsvaunsalidva - 3(2-2-6)
CA1T71 Understanding Creative Content and Digital Experience Industry

WUIAA UsTLny ﬁugmmzmumim"%ﬁumu fundaniiveseiniiisides
dnvnizgsiafifentos saudedninaveunaluladlulangaddia Ainadevimuinisvosnisudn
Homuasusvaunsalidviaadsassdsuuuusg 4 Muadomuiiensgnaimngs

Approaches, types, and the process of creative content as well as relevant
jobs and business models. Students will discuss the impact of digital technology on the

creation of various forms of trending creative content and digital experience.

YA 172 AaUzazauUDaNLUUITINANY 3(3-0-6)
CAl172 Art and Contemporary Design

Aavznainguuuy anwadeulmivesfavsudavanadenudafnauielagiu

9 9
addada Y I

wuIAnveIRalunudfy SuddninavesalsMinaneiatin Sausssy warAdouiiotu
Uszgnaldluanuesnuuusivadelulagiuegsiisatioy

Different art styles, historical and current art movements, and the influences
that art and notable artists have on lifestyles, cultures, and values in hopes of applying

them to contemporary design.

uA.173 Aavzurianisiaue 3(3-0-6)
CA173 Art of Pitching

Aavznmistiauaysenneing o manseuteya nsuaweanudn Msldides n1sly
devUsznou manausnuinguszasduaglemaniuandis ieldludinuszarfunaznisuszney
91T leognsiuszavEam

The course aims to provide students with an understanding of the principles
and different forms of presentation. Emphasis is on the preparation and the delivery of
thoughts through the use of speeches. Upon completion, students will be able to prepare
and deliver well organized speeches in various occasions and be effective communicators in

everyday life.

uA.174 nMsiluunaseassikavmailanisian3es 3(3-0-6)
CAl74 Creative Scriptwriting and Storytelling
Feuunuarnmsian3osetaiassadviudefiassssaunisalfdvia Ussneusie
fugruvesninaides lassaiadossm sufmstauidonliaenadestudsuaaidmneves
AULDY
An introduction to creative scriptwriting and storytelling for digital experience
platforms. Emphasis is put upon basic storytelling elements, narrative structures, and story

development for the target audience.
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uA.175 miaamwuﬁugm 3(2-2-6)
CA175 Basic Design

peAvsEnaUNugIu wasiinufdRnisoonuuunmingldviausig aw & fdnws
InAmenlunisesnuuy Taufmannisesnuuu Taglisintanuazimaiaieadisninueailunns
PBNUUY

Basic design and exercising a design skill by applying visual elements, image,

color, text, design psychology and principles regardless of materials or techniques.

UA.176 ABNNLMDILINEYI8lUNTOBALUUY 3(2-2-6)
CA176 Computer Aided for Design
= a wa v a ¢ A a v a = a ad
Anuuanisldaeuiiawesiianueanwuunsiiin WilawmIesliouasinalinisnislu
nsliiasesiie Myasieiidnys anussUiuudlukazeoniuunin nsasiedu & 5Us sunse nsdn
1M1989AUSENBY HNUTUSLATUABN IR BSA IS UNTTBALUUNTIHN
A computer-aided for graphic design practice with the focus on character
design, retouching, visual design, line, color, shape, form, composition through the use of

computer graphic design software and applications.

UA.177 M30DNRUUIZDITIHAZANNANAS19ETSA 3(2-2-6)
CA1T7 Story Design and Creativity

AniauianuAnadeassalunisadadesn nsadaussfunalaluniseenuuy
L‘ﬁamLmeﬂm'ﬁLLﬁﬂtymM’%aLL‘LD‘V]Nmia%ﬁﬂu’?@mﬁﬂmmaaﬂLLUUﬁﬁé’ﬂwmzLaww

Equips students with creative story designing skills. Students learn how to

build design ideas and inspiration, identify problems, and create innovations for design.

uA.178 ngvEneuarasysTsHlugInanIsnanUsEauniTel
AIviaasNaTIR 3(3-0-6)
CA178 Law and Ethics in Creative Digital Experience Production Business

"Bw'1méwé“ﬂmﬁﬂﬁugmmqﬂgwmEJLLazﬁaﬁiimaqﬂﬁiﬂizﬂauqiﬁwizaumiaﬂ
A3vangreaiieassd odisaufduiudseninngvuie @Evsuaziainan) uazaiesssu
(2538705 3UvRIININ) Belinadunsadsassdidenn nliauddyfuavdmanguane vans
maleyay uazdosiinsng q SuAnndnuusiarnzvasdeusrarUsunn

Critical analysis of fundamental legal and ethical principles for the creative
digital experience industry. Students will explore interactions between laws (rights and
freedom) and ethics (professional ethics) that influence media content creation. Emphasis is

also put on legal rights, intellectual property rights, and legal restrictions on various media.
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2.2 n@siviamegmu-Uefy (45 mihein)
3(2-2-6)

A15P8NLUUEBDULNNS TN

wun.111
CDE111 Infographic Design
Tnsiziteya Beusnisieuisesdayanis o sgraduszuuiiunisiiaueniy

AN MM UNNUAAITNYT TITRNUJTRNs0RNwUUINR LaweayaliaunT

(% L3

yanwual
pansveyaniaududeulidnlaneuariussdniam
Analyze data, design and present complex data in a digestible and effective

€

AN W

fashion by using symbols, charts, and text.
3(2-2-6)

uun.112 n1seanuuuUNIinLAdeulm

CDE112 Motion Graphic Design
wAlATEN1s 18NN warn1seenkuUIUNIIAnAdeulnadniusuai
Uszaunisaifdarauuaesdfuazarnia sauddnfiinsliivsunsuaoufiumesdmivay
nAnimdeulm
Motion graphic principles and techniques for two-dimensional and three-

dimensional creative digital experience content using computer programs for motion graphic

design.
nseenuuUIngauiRLazkeilaty 3(2-2-6)

3D Design and Animation

uUn.113
nannseenuUIngaudfuazwe ity NUsEnaunly N15asegunse n1susy

CDE113
= o = a va Y ¢ o = ‘:1'
NWUNT NI1TAANTTLLAILASLNN LLaSNﬂﬂQUWﬂqiaiqﬂaiiﬂﬂqWLﬂa@uvL‘W'J SUNUFYIUTLNBUNLAUT AN

1%

vau agldlusunsuiugulugnanssuivgn
Principles of three-dimensional object design and animation, including

shaping, texture adjustment, light and shadow management, and creating animation as well

as sound effects through the use of professional computer programs.

uUn.114 nsigulAnas1easse 3(2-2-6)
CDE114 Creative Coding
ndnnsuazimadafiugiuresnindoulénidadisassd Taudantvilusunsy
aumsalAdviaguuvuiuandsiuainnsifey

ganesiiu lassasieteya InufuRnisasnsassAuse

1AATNET19E53A FolTalanou wollludu Foa uda (3D)
Fundamental coding principles and techniques as well as computer

programming languages, algorithms, and data structure. Students will apply coding skills to
create a variety of creative digital experience content, including interactive media, animation,

and three-dimensional media, among others.
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uun.115 nseenuUUNTFIndlon1sdeans 3(2-2-6)
CDE115 Communication Graphic Design
aaﬂLLU‘Uﬂiﬁ\lﬂLﬁ@ﬁ%ﬂﬁé’ﬁé’ﬂﬁﬂi%mﬁﬁﬁﬂLLasmﬁmLLammu AIAIAUALUINIINAT
Tnsdndnvaluazesiusznounsiiin nseenuuudedsiuiasdessulal Tudinsdnwseuld
Graphic design for corporate identity and corporate events. Topics range from
establishing guidelines for the use of logos, graphic elements, print and online media design

as well as preparing files.

uUn.116 UftRnsn1snande 3(2-2-6)
CDE116 Production Workshop

NPUIUNSHARGD NTIUNUNISHANF R Lwﬂﬁﬂ%’uﬁugﬂﬂummﬁmﬁa N139BNLUY
A MITauas Msdredusznaunin nsruaunislumsesnnesdierh sausensldmaluladuas
gunsaifdviaasitlmilunsnandolfednsiiussansam uasmnzaniudnvazauudazUssianiile
assuszaun1saifavia

Media production process, media production planning, basic techniques in
media production, visual design, lighting, composition, shooting and production process,
effective use of modern technology and digital equipment to produce each type of media

content to create digital experiences.

uun.117 UURnsvaansanei 3(2-2-6)
CDE117 Post-Production Workshop

FUNTYLUATNENNITVDINTFUIUNTVAINITABYI NRUINITNNANUAALAZIMALA
msfiasody nmnazidsaiiedenumany neonuSeudtunountsinnu Anufsinisligunsal
waslusunsusnden nuaidemneuiinnesfildtuegsunsnangluismsdiandn

Introduction to the aesthetic aspects and principles of post-production
process, editing concepts and techniques, audio and visual communication, and professional

digital video editing tools and programs.

UUn.118 nseaniuuUsEauN1Ialvefiarniseenuuudumesily 3 (2-2-6)
CDE118 UX/Ul Design

nann1suazngeniseenwuulnefuywdilugudnay Bnujdfnisesnuuy
UsraunmsaivealilusUuuuonulatuazeanlatiinsounquitinssuiumslifaenadosiunginssui
Wasuulasllvesdld nsufduiusseninglifuivieduazuounaiadu Tnomdsdanalulad
BUVOINYTINAUNTZUIUNTANTIDDNLUY

Principles and theories of human-centered design. Students will design user
experiences for both online and offline formats in accordance with evolving user behavior;
examine how the user interacts with websites and applications; and explore interface

technology and design thinking.
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uUn.119 NISNANLALDDNLUULE 3(2-2-6)
CDE119 Lighting Design Production

penLUULAdLiedoALMINY nsa1enenensualnwiEnedaliqunIomans
ANPUZUDILAT UTESLANVDIUAT TTANNUDIUAT N1TODNLUULEANAIMSUNITAT 19U T2aUNITAIRRYIa
NuUBUA wazundndesULUUi 9 aufnsldiedesdiouazgunsaifiisatodluniseenuuuuad

Lighting design to convey meaning and create emotional connections with
focus on the characteristics of light, types of light, direction of light, lighting design for digital
experiences, events and other forms of media production as well as the use of tools and

equipment for lighting design.

UUM.120 N1900NKUUAUATLAZLEEN 3(2-2-6)
CDE120 Music and Sound Design
= ¥ faa v ¥ I b4 s a

ponuuudeslusuadslssaunsaladna msldmalulaglunisadeassnnuns wag
Usznau LdeeUsenau nsaenenensualnuanvemanuiunsidaunsuasides iugunsaluag
TUsLnTuABNNILADS

Sound design for digital experience creation, music technology, background
music, and sound effects. Students will apply computers and software to the creation and

performance of music and sounds that create emotional impacts of the work.

uun.121 nsasassmilemuarUssaunisalndvaiionudud
KALNIINAA 3(2-2-6)
CDE121 Content Creation and Digital Experience Design for Event and Marketing

wnAnRITuNMsasasIAilemuazesnuuuUszaunmsainavariiensinaudioueg
N53IAINTIANITUALAINTTUNNNTAANFULUUANA 9 miﬂﬂmwémﬂﬁﬁﬁﬂ NNTINLBNUNTZUIUNT
AU TAMTATUTIE AU SEAUNTAlveiin S I

Concepts of content creation and digital experience design for events,
exhibitions and marketing activities. Emphasis is put upon learning how to solve business
problems, plan the event production process, and creating an atmosphere through visitors’

experience.
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uUn.122 msuimslasamauazmaduiussneumsiuiomatsassd 3(3-0-6)

wazUszaunIsalnavia
CDE122 Project Management and Entrepreneurship in Creative Content

and Digital Experience

n&nN300NLULEIRY wagllnUfiRnisudmslaseinisdunismandomainsassd
LAz UsEaUNSAiRaYa N1SwaIamImu FULUUNNSEALNY SULUUTIND MIVIUAUGIND SIUD9UHY
NILUTUNIINER N15AUANIVUTENIU N1FATINIYAAINT N1TUTMITUAAR N15vInTatauelasang
n15Uszliunalasinis Wna15M19gsia N13Useliusin ssuudyd-n18 Tuunuimvesnisidu
HE1IENTHANLATINSHAZEUSENBUNTINUGIRANTSATNassAUTEAUNSalAdva

Business design principles and developing skills in project management in
creative content and digital experience, fundraising, fundraising models, business models,
business planning, production process planning, budget control, recruitment, personnel
management, proposal, project evaluation, business documents, appraisal, and accounting-

tax system, as project director and digital experience entrepreneur.

uUn.123 mMwdanguitensdeansdviunisuaniilemainassd
warUszauNIIaIAIYIa 3(3-0-6)
CDE123 Communicative English for Creative Content and Digital Experience Production

Wauinwen1sdearsnivisdanguaielausunnisndaioniadneassfunay
UszaunsaiRava Inedunisfeudduinugnmsdomadesiu mathausau nsdeuarsuv n1s
1509 audanssannuduniundingy

This course is aimed to equip students with English communication skills for
the creative content and digital experience industry. Students will learn about fundamental

communication skills, presentation, scriptwriting, storytelling, and English-language content

creation.
yUn. 124 nsepnLUUNTniieadsUsraunsalluaninande 3(2-2-6)
CDE124 Environmental Graphic Experience Design

3Lﬂi’1$ﬁm'§%'u§ NOANTIN ANABINT Yymveanguilvaneg uwasdnuazianie
maaLwiazamuﬁmumﬁﬁﬂm%ga Lﬁaﬁﬂﬂgjmia@mwuLﬁ@ﬁ%ﬂaﬂizaummﬁﬁaamé’mﬁ’u
ANYULLANIZUDIANNLINADL

How to analyze perceptions, behaviors, needs, problems of target groups and
characteristics of each location through data insights and create an experience that is

consistent with the specific characteristics of the environment.
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uun.125 UszwufneilugsnallomadsassiuasUszaunsalddva 3(2-2-6)

CDE125 Special Issue in Creative Content and Digital Experience Business

a

Usuiiuiivhaulaluiuilemadsassduazuszaunisaliava wmeluladlnduas
Andulvl madauazuuUfoRTivuady anumsaitagiuvesgeamnssy wualdugsiafifeadu
nsuamLomuarUssauntsaliava kumseduseuarnsildiuvesindne

Interesting topics in creative content and digital experience, new and
emerging technologies, modern techniques, the current situations of the industry, and

business trends related to the creative content and digital experience business.

2.3 NgIRYamemU - den (12 mihefin)

wun.211 mimﬁmmimamwawui’mqLLaz‘ﬁuﬁ 3(2-2-6)
CDE211 Projection Mapping Production

ﬂizmummﬁmmimamwawui’mqLLagﬁuﬁ AadNYTRArN1TNUTeUsdn
mosiaziaiesats madenliingriefiuilimnzautusuuuuau mafauuiavesing iud s
f-ﬁ’wmmwﬂumimqLﬂ%amaﬁ’ui’mﬁaﬁuﬁLﬁ@iﬁlﬁ@mwﬁﬁ@mmwLLazﬂizﬁw%mwgaqm Eet Ok
mﬂﬁiﬁﬂmmmamﬁaL@@%ﬁLﬁ'wﬁaaLﬁamimsmwawui’mqL.Lamﬁuﬁ

Process of projecting images on objects and spaces (Projection Mapping) with
focus on understanding features and functions of projectors, selecting suitable display
surfaces for the work, measuring dimensions of objects and spaces, calculating distance
between projector and display surface for best image quality and performance, and using

relevant computer programs to project images onto objects and spaces.

UUn.212 nseenuUUAedumesLaniiv 3(2-2-6)
CDE212 Interactive Media Design

vdnmsuszgnalfinaluladifiessnuuudeufjduiudidaddneu Tnesadunisiuiuas
nsUfduiusTenityvduazaauiiames Inujian1snununingn n1sesnuuulasasne n1s
AIUANNITHAR Msansduaauiiniueiesonazmadiafiunsan Hules weundiadu e
AANTIUNNNITAAN NULNTIANIT WasULEnIRaUY

How to apply technology to interactive media design. Emphasis is put on
human perception, human-computer interaction (HCl), production planning, structure design,
producing as well as venue management for corporate marketing events, exhibitions, and art

exhibitions.
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Uun.213 nsuandornuduaiaaiion, anuduaiuasy

wazAuL U away 3(2-2-6)
CDE213 VR, AR and MR Production

nann1swavmaianislidmaluladadrsnnuduaiaaiion (VR) anuduasuasu
(AR) wazarunduaTaay (MR) Andfifnisliveriniuazaniaunsiondnidomnisdauans faus
Msildiusan msdaaumsnann mslidoya sawdansuAtiyvsuuuusing q ieaiaszaunisal
ARvIa AL

Principles and techniques of virtual reality (VR), augmented reality (AR), and
mixed reality (MR). Students will practice using software and hardware to produce exhibit
content, participatory art shows, promotion, marketing, information and various solutions in

hopes of creating digital experiences for users.

uun.214 nMsRARNUBnUALNNAKBIEaNIeingd 3(2-2-6)
CDE214 E-sports Event Production

AUYNIY TAUINTT LareIAUsEnaureIn1TIndnumnuiuIdiannsedng fn
UFtRnnaununsnan Msdnnisudstu msdanmsfuaauiiuazgunsal MsnnauNunIRan N3
fnemennsutety uagn1svindeusyanduig

Definition, development, and elements of eSport event production. Students
will learn how to design a production plan, organize a competition, arrange a venue and

equipment, devise a marketing plan, broadcast a competition, and produce publicity media.

uUn.215 nseenuuULaslon 3(2-2-6)
CDE215 Virtual Space Design
nsvuInnseenuuUituiiaiouuarUsraunsalideiuiluanmnndeuiava ns
gENLUUANTNIIAGDNANLTR n13neiaitud msaamwmﬁuw;ﬂﬁﬁmu nsdeasiiessdeiiui
nseenuuunUFauiusseninsdliiuanimndouidsia 1iledaaiuAnssumenmsnainvesuusus
M3dnaBlud dnssans uardeaiassAnsious
Virtual Space and Spatial Experience design processes in the digital
environments, three-dimensional environment design, spatial planning and layout, user
journey design, spatial storytelling, and the creation of interactive touchpoints between
users and digital environments. The course emphasizes the application of virtual space
design to support brand marketing activities, event experiences, exhibitions, and creative

learning media.
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UUn.216 nsNanUlusTUULEL DU 3(2-2-6)
CDE216 Virtual Production

Asa¥rasraunisailuszuuiaiiouass dausnssuaunisasisassaainasvalu
SULUUANN 9 Aseanuuudszaunisal n1sasienisiidiusiy diunisidmealulad gunsal wag
lUsunsuAeNiImes

Virtual reality experience creation, ranging from creating digital scenes in
various forms, designing experiences, building engagement through the use of technology,

equipment and computer programs.

uun.217 nseenuuUUsEaUNMIiedaasunsIe 3(3-0-6)
CDE217 Merchandising Experience Design
unumnTiinarAudfyreen1sad1alsTaunisel MInnustndIu nsad
‘UsimmmLLazmi%’Uiéf’Jaﬂszmmé’mﬁaﬁgﬁw \eduasunisveduduarasenmdnvalliuusud
Hunslivalulad
Role and importance of creating experiences, decorating a storefront,
establishing atmosphere, and forming perception with five senses to promote product sales

and create brand image through use of technology.

uUn.218 nseenuuuUsraunsalluiufiansnsas 3(3-0-6)
CDE218 Public Space Experience Design
nszurunseRnLUUUsFaunsallufiufianssaglusuuusng 4 Afssas atu
nanauds aruasnsae AudnvuzlamzYesuiazanuil fauilduinisluaniufl sawfsdnuas
Tssadsasaniudl ilesenuuuiszaumsnllimngauduingUszasdvesiiufiansisnsluuasur
Process of designing experiences in public spaces, museums, open spaces,
and parks, among others. Students will learn about characteristics of each location, venue
customers, and venue structure to design the experience suitably to the purpose of each

public space.
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uUn.219 Ty seRvgdmsunisnanuszaunisalfaviaasnaasse 3(2-2-6)
CDE219 Artificial Intelligence for Creative Digital Experience Production

mqwﬁﬂmmwﬂizﬁwﬁﬁaaﬁu dvsnaveslygusshivgranisuanlszaunisalfava
n15UsELIARAN LA IRLD N1909NLUUTEUUIANDUTENINUYYE N15ATI9UTRG NTTIATIE
ANNFANUAZANINIINGRY N33R LUNI NM3as1eszuusEuunsinaula n1sufuRnung waens
vhaouwuudalusiAfldannsamunuldiilendnlszaunisalddviaaiassd

Introduction to artificial intelligence theories, the influence of artificial
intelligence on digital experience production, image processing as well as human-computer
interaction design, such as object detection, sentiment analysis and environment monitoring,
face recognition, decision making system, operational compliance, and uncontrolled

automation process to generate creative digital experiences.

2.4 n@avEnUsEaun1salantn (6 iein)

uun.411 TassnswdnillonasneassAuazUszaunsainavia 6(3-6-8)
CDE411 Degree Project in Creative Content Production and Digital Experience

Ardadudew : dnAnwtudi 3 Tuly Swhefnavaulidosnin 90 wiheAn waziimieinazaly

v manzau-Usdulivdesndn 27 wihedn (Seulunianisfineieaiula)
Prerequisite:  Third-year student or higher and passed at least 90 credits and 27 credits of

major required courses.

Ainnwideyaridelassnuiitindnwaule Ailiaguszasdiionsuaussnnudesns
VOIYRAINNT T LLazﬂ”ﬂL@?ﬂuﬁa;ﬂaﬁm%LauaLﬁaﬁuaauﬁﬁﬁiaﬂmzﬂﬁumi Fausznoudennanse
waznsanandluaviiieides Tns Sudausnaiauelnseiany Wauwazudluouniudidy o
LUdN1INENIUATILAINELNINAUG AT 1Tl il nsianantsSeuresreinifossduaziuy
faust 2.00 (nsn ©) Fuldidunasiim

In this course, students will develop a project that is aimed to respond to
industry needs. Students are required to present and seek approval of their topic of interest
to faculty members and honorary directors, develop and revise the idea, create the project,
and disseminate it to the public. A C-grade or 2.0 must, at least, be achieved to be

considered passing.
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UUR.412 Annudunsnaniemaseassdiasysvaumsainava 6(0-36-6)
CDE412 Creative Content Production and Digital Experience Internship
Jurdedurion : Shanuduli 3 Tul Swmeinazaulidesndt 90 miein wasdnieinazalu

v anzau-Uidulivdesndn 27 wihedn (Geulunianisfineieiula)
Prerequisite:  Third-year student or higher and passed at least 90 credits and 27 credits of

major required courses.

nstnauresinAnuAuiusznounts wiessdns ilelsidnAnwiiluszaunisal
Aneusunsraniiemadeassiuazlszaunisaliana lnetndnwesdesimenuuszneuns
Anauuag/Miefnunduaimsthuundanguiiieatsassdlasimsdisansing dadavegneld
mamuauLLazmi‘dimﬁuma%ﬂmﬁ]’liéi’mﬁ'UMmEmumaJuaﬂ IoinAnwzrowdlssyziianig
Anusaurisaulitosnda 350 $alus uailshiu 400 F2lus

Students will serve an internship at an external organization in hopes of
gaining professional experience in creative content and digital experience. Students will gain
practical knowledge and skill through real life situations. Upon completion, students will be
obliged to write an internship report or an individual paper under the supervision of their
advisor and outside parties. Total amount of internship period must be between 350 hours
and 400 hours.

3. WNINIYADNLES (6 WiEnn)

tnAnwnazdeadenGouseivdunidnaouluvdngnsdu 9 veammiingrdengamm
Litfosnin 6 wihein sietnAnwausadendeuluseiniellil
UUn.500 WATANITLAZNIN 3(2-2-6)
CDE500 Color Grading

naNN1T Nuuesd wwAnluniseantuvd wazmadalunisunluysuussdlussuy
farta nsidenlddnniiaenadesvidedemumnenuensualueanmildiosnis Enufiinisusuuds
dmelusunsuaonimasdnsunulsuusdlaaaniy

Principles and theories of color, color design concepts, digital color correction

techniques, and color selection to convey meaning and emotions. Students will practice
color adjustment with specialized computer programs for color adjustment.
uUn.501 msl,wiqmwsﬁu’uqa 3(2-2-6)
CDE501 Advanced Photo Retouching

s wilelm USuuisduazuamasnin dedeasuuifnniuduauinig Tngld
Lﬂ'%laaﬁaLLazmﬂﬁﬂmﬂiﬂﬂmsmauﬁaLmaslawwé"mﬂ'mt,@imww%uqa

Photo editing, problem-solving, color and lighting adjustment to
communicate concepts using tools and techniques from specialized computer programs for

advanced image editing.
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1UUn.502 N159NLUUMAZAT 3(2-2-6)
CDE502 Character Design

penuUULAzaIsazasiioUszyndlilunisussaunisalddna nisadieginds
anwurildy AUAR LagAINNABINITUDIFIAEAT T1AUWIALALEIUNTOAS19ALIALADSTDIAY
azAstuULUUANY 9 Hiunsidenlddnuaeueszusne JUnse diuas @ wilhen nisasisendnual
Tfusazas

Character design for digital experiences, backstory, character traits, attitudes
and needs of the characters. Students will understand and be able to create characters in
various forms through the selection of shapes, forms, heights, colors, looks, and unique

identity.

uUn.503 miwﬁmLﬁammmmguuaz?%aim 3(2-2-6)
CDE503 Short form and New Media Production

Anufsandndoruindu omsundludeduinuasdolnivseinndig 1 1dun
aweunsaL nneunslavan alensased Sadriale asaroing paulida fedresens was
semsdudugaanat Tnsiunsnnauuida msleseiasdanseideya Big Data JULUUNT
‘L‘hLauaﬁa%’waiiﬁuazmau‘lwémmﬁaqm'isuaﬂmﬂﬁjﬁa]LLazé’mu

Students will produce short form content for broadcast and new media,
including short film, advertising movie, spot, music video, corporate video, viral clip, teaser,
and filler. Emphasis is put on idea formulation, big data analysis, creative style of

presentation that align with business and social needs.

UUn.504 nseenuUULARILweUNAIAdY 3(2-2-6)
CDE504 Application Design and Development
LUININITOBNLUUKAERNUJURNITaT1INaIY N3 uILeUNAInduuy
sxuUURTRnITIULUUAY wasmalulaBuugUnsaifeansfifianumatonats saudnszuiunis
MU MSTUlAR SITIN1seRNwUUYTEAUNTSalvaylduarn1seBnLUUBUa SN Y
How to design creative content, develop an application powered by various
operating systems and technologies on various communication devices. Practicing

production planning, coding, user experience design and interface design (UX/UI).

wUn.505 N130DNULUULAE WAIULIULNG 3(2-2-6)
CDE505 Web Design and Development

LUINIINTBENRUULALRNUURN 5598 Mstmwdumanismalulaghdva
mm%amiwﬁayjaLLazImqa%fNL’“JULW%

How to design web page and development with digital technology, data

linking, and web page structure.
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uUn.506 Aaugienwa 3(2-2-6)
CDE506 Voxel Art

ponuuuLaginUfTRNsaan mawiia waznmadeulmanuiid Tusuuuueniwa
(Voxel) iieUsznauadraduddidinidva andnenssuddte uwazdwndeuddva ethluldluns
a¥ssvaunisaiaaviafiuuiuiumd fauarlanediousss

How to design and practice three-dimensional visualization, three-dimensional
animation in the form of Voxel (Voxel) to create a digital life, digital architecture, and digital

environment for digital experience creation in the metaverse and a virtual world.

14Un.508 msuandennanduaiaadalunuuidu 3(2-2-6)
CDE508 Augmented Reality in Fashion Production
Anufuanisiuneluladnissanderuiduaiaady (AR) iUszgndldiileduaiy
visauAludamausudufundu funisvhanudilonngn audnuaeine 9 ilensuaussuas
SNEANNAEAINABAINABINITVRINGU UMY
Practice of applying augmented reality (AR) production technology to
promote or solve problems in fashion products, ensuring to understand big picture and

various features to meet and facilitate the needs of target audience.
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ANDS U187
#1913 INNTHINETIALALNTITATIUUTUADUN LB UYDITLAUAING

AB5UYII8UN
1yuanduAneiialy 24 wiaefin
NANINNHINGW (9 Wiein)
an.101 Awdangulutinuszdniy 3(2-2-6)
EN101 Everyday English
Anetunislilassadreiugunasduiunundinguilldludausesriu Uszneude

mawanuzthauesuaslvideyadiusn msussenyadndnuas manadasesiaule Feaiidu
AU ULATLSINENTudIUfTkavay SautensuansauRnivludesiill Snvelaniines
NSNA N5 NT8U kaENITTEUMEITTYTNINT

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing through integrated methods.

an.102 AMwdanguluusumsdeay 3(2-2-6)
EN102 Social English

Anslunsnauaznsideudstlonuazdnnuiliidulsed wensiufausiusms
GNGH ﬂ’]iLLﬁﬂLU?ﬂIEJU“?J’EJquJa mMIsSeuiiieu uagn1seiutsauAnfeafiudeing 9 Tuusunmedsnu
LazgIna lneyatunsiauyineenisedunewasnsiiaus meuwaluladuaznnufnasneassd

Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills
along with digital skills and creativity.
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9n.103 Amwdangeluviunaina 3(2-2-6)
EN103 Global English

Andunsusseelszaunsallnessuseasdenatuayu WAZLANIAIINARLTIY
Aefudinanuduey mavhan wazUssiudamluseduaina Taegatiunsianninugas
deansseniTausssunasnsdeanstulanidva Jsddusenindunadiodtan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming global citizens.

NAINIYIUINSTINWEININ (15 i)

AN.011 vinwgnsAnLiiensiseunaondin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

Vged] wannnsreInsan Wauin1sAnegiadussuu Ralunsadidnng n1sae
45198556 N5ARTATIEA NsARdaeTIER NsAnudlam sudanisdenlesrnufnuwasiden
ir3esilorudniivanzanludszandliluiinuszdniu mavihaulaznsisouinaontinldededl
Usgansnm

Theories and practical thinking tools, practice critical thinking, creative and
innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
including how to link and select appropriate thinking tools and effectively adapt to daily life,

professional undertakings and lifelong learning.

AN.012 pudunadiosludwunazguvussnineUsena 3(3-0-6)
GEO12 Citizenship in Society and International Community

AUNNNY ABANWAIY dNT wihdl anusuRaveuvesnslunaidiedin ludnulne
Haelan upzdsrundvia wionterususuilengsmiugduldednainnugy sufediviitumsiinty
vosUsudulug 9 ludsan Wiesesfunisidsuuwlamesuiunwindoniivsiinadedinwas Ny
paenauaszinluauddveInsadisnusniioludinusyausig 9 Aflanuwanananig
TAIUFTTY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society,
global society, and digital society, with ability to adjust and live happily with others while
keeping abreast of and adapting themselves to societal changes which may affect livelihood
and working life; awareness and cooperation at different levels among people of diverse

cultures.
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An.013 welulaBuaruinnssuiioounan 3(3-0-6)
GEO13 Technology and Innovation for the Future

UV WuAa M3Einviu wazmsususdhiunsiasuidasedaneuian
sfamsuszyndliinaluladuazuinnssusnusing 9 Wosatiunsuamamaniug msfauinanm
Finludsenadelnl nsuidamidatuludinusssfuaznsiauediaiedssd nansenuves
welulaBuaruinnssuiddenisadutin dsnu uaziasugia naonaudnuinisliussloviuasns
Aunsesningaumaiygiiinanimeluladuazuinnss

Concepts, roles, awareness and adjustment to changes of the future and
applications of various types of technology and innovation in knowledge acquisition and
improvement of quality of life in a new normal society including ways to solve life
complexity and challenges, and to enhance creative working life; impacts of technology and
innovation on our livelihood, society and economics, and how to optimize and to protect

the intellectual property arising from technology and innovation.

fn.014 quYIEAnLATguANELie I 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

ms§dndies msldiinfinuesiesnsedisdinua MmuAnaiaassAlunsaina
ANUAVNILAUYTENIMAINOUAAYE AFNTTUTUNUINTT kazfin SWTuNTUAlAUDY LagINauHy
AUANSININANTOUVBINULDA

How to live a meaningful life through various types of arts, recreational
activities and sports; new perspectives for aesthetics of life that influence one’s mind and

how one may plan a path to success from one’s passion.
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F1.015 Imgaramnudugusznaunisuazaiuinianstiu 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

Qmé’ﬂ@msﬁ'ﬁﬂﬁ’zyﬂum3a§ﬁﬁm§agcymﬂ'mﬂw§ﬂszﬂaums TA8LIUNITAALUU
Fves Useneushensiaufnaiisassd uaenmsuaelenialunmsisunazdiiuianisesned
ANEITULAEITEETIN In1sdanisuasdndulanienisiuegediuseansua Fnsdnmamstiudon
yARRLAYNITAY ST sRaoEBy fnefiihfannsaiuasyheduiildosned
Uszdndna seu3 uaznddnaulariuseinsnisel

The development of character traits that are vital to cultivating an
entrepreneurial spirit, with an emphasis placed on how to think like an entrepreneur,
opportunities to start and run a business with on the basis of ethics and moral grounds, how
to effectively manage and make financial decisions, personal financial management and
investment, including sustainable development, effective leadership skills development,

teamwork, bold, prompt and well-informed decisions-makins.

2. AUINIVIUANIE 90 hUAA
2.1n833uny (24 wiiein)
Ur.051 ANNANESNETIALAEANAALTBBNILUY 3(3-0-6)
CAO051 Creative and Design Thinking
NEUIUNNTARES NATIAUAZNITZUIUNNIARLT8DNWUL (Design Thinking) wiathly

Uszgndldlunisiannmeumus wusud waseudeaineassd Beuiismsszylym msvhan
Glagld msssdnnuuardumuumaudlvegraduszuy navviunsseauaufn MahduLuy
uaymInaaeunadns TassjuiunsiannauAeiSuaivassdiloaiunualmiluuiundedda
LAZRNENTTUATLOLNDS

Creative thinking process and design thinking methodology for content
development, branding, and creative media production, students will explore problem
definition, user understanding, ideation, prototyping, and testing, emphasis is placed on
creative problem-solving to generate new value within digital media and the creator

economy.
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1A.052 nsadesesasasIFdmiuunaesuATa 3(2-2-6)
CA052 Creative Storytelling for Digital Platform

nsandeaiiomiiunay s1ems Tuunanrlasusiie q Wilefsesddsynauresnis
@des nszuiun1skande nstvunesiusznaudal nsfndediiunin saudunaiaca 4 7
annsassganuaulavesfuiluwnanilosusing 9 uavasaadesiulondnuallas AN MDY
FUA

Practice creative storytelling by creating clips on different digital platforms,
this course will focus on storytelling elements, digital media production, art direction,
editing, and other techniques to capture audience’s attention on various platforms while

aligning with brand identity and personality.

1A.053 wansdlelygussivguazmaluladlmidmsuasiomes 3(2-2-6)
CA053 Artificial Intelligence Tools and Emerging Technology for Creators
Yy A oA a & A a ! ¢ s Yy o a

mﬂmmamaﬂmﬁyﬁmm@ wialulagialng gondwsnnetesivmuaiefiv
La¥NINANADAYA Generative Al s3UUARRDIRLULIA WATWlaE AR/VR NMSHAAADUNUALUY
gnlulii WeasvassAnaunaulamgANfBIN sV NaAN D SUYA MY

Artificial intelligence tools, emerging technologies, creative software for digital
content creation, generative Al, automated editing tools, AR/VR technologies, automated

content systems to enhance creativity and produce innovative content suitable for modern

platforms.
U054 AU ladadnuazngAnTINEUTLAA 3(3-0-6)
CA054 Consumer Insight and Behavior

woAnssuguIlnalagiu nssuiumsdnaula n1s5us usegala Arileu saunadade
yedann Tausssu wasdninedifinadensuslnndeuasreumusivestiay nslideyaisdn
(Insights) tileAATIEY ¥iuny wagesnuuunagndnisdeasvienoumusinoulandnaudmang
pg198iUsZANS AW

Consumer behavior, decision-making processes, perception, motivation,
values, and psychosocial factors influencing media consumption, emphasis is placed on
extracting actionable consumer insights to design effective communication strategies and
targeted content.
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uP.055 nsnUUReenwuuns AN 3(2-2-6)
CA055 Graphics Design Workshop
NENN5PBNKUUNTIAN NBfF N159naIAUIENOUNIN ALY dlmavesnisesniuy
N3N mﬂsﬁﬂmﬂimamﬂaLmaﬁﬁm%’mmaaﬂqumﬁxlmﬁamwﬁm?ia NN39NLUUNINUTENDU
dmiumreumudludedsnueeula n1soanuuudedsfiun nseenuuiidnys waranudulingiiin
Graphic design principles, color theory, visual composition, formats, styles of
graphic design, using computer software for graphic design in media production, illustration

design for social media content, print media design, typography, and infographic design.

ue.056 nsEinURTRNsHAnFeRTa 32-2-6)
CA056 Digital Media Production Workshop

wpdaLarisnsdeansinunadeuln NNseonkUULALNSIET0SH
mMwadeuln nsdinesdusznaunimadeuln mﬂ%méaﬂﬁaLLaSQ‘Uﬂiﬂﬂumiwamﬂ’w\lmﬁlaulﬁﬁ
AnufuRnnsesnuvuuazmsevhdesunmadeulmedsdifals fssiuiunssdnu
mwedeulmiilomeunsiAeRIva

Techniques and methods of communication through moving images, design
and storytelling, composition, use of tools and equipment for moving image production,
students will practice designing and shooting motion pictures, producing and distribution of

motion pictures through digital media.

UA.057 satlvunavalnd 3(3-0-6)
CA057 Taste and Style

fiaunsvessaton unAemisdsay Tansssy uasRalzidmwadonsiuiiesalad
YoeUIlnA Mylneidnanvalaladueseiamesiardumgouees naonauniseenwuudladli
aonAdosiufnu LUTUS waznguiRney eriualnnukazaiiansuanssunisut sy

The evolution of taste, cultural and artistic theories affecting style perception,
and the role of taste in audience engagement, students will analyze creator and influencer
style identities and design unique style guidelines aligned with personal branding and

audience expectations.
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uA.058 nsvihenunlaguilaauaznisiladesdiaueoulal 3(2-2-6)
CA058 Consumer Insight and Social Listening

AnuAnasTmusTTILaE g AnssNguilan myllnideyaaindedeny
ooulavirinuiaieaile Social Listening Litensiadumsus wafinssu msiidusiu uazmuianves
fuilan Bouduuameamsuiulideyadednileiinnnnagnéaeumudsyfuaina

Explore cultural differences and consumer behaviors, students will practice
social listening techniques to analyze online conversations, trends, consumer sentiment, and
audience engagement, insights will be applied to create effective global content and

communication strategies.

2.20§13vamza1u-TIdy (42 e
gan.101 mnﬂu%uﬂqwuma% 3(2-2-6)

GIB101 Being an Influencer

UNUIMN N9 wagnandfgyueto@nduvlgiowees vnanuilalaseas
anamNgIL MIvhauuusraanesy msassimnuuulanesulat uazdadeanudisalunsiudu
vgLouweslugaiivia InsiunsdumdnamainynnauazaduLanes

The roles, responsibilities, and foundational principles of being an influencer,
students will learn about the influencer industry ecosystem, platform dynamics, personal
identity formation online, and success factors in the digital era with an emphasis on

individual potential and unique positioning.

d01.102 nsasnusURduvlgloues 3(3-0-6)
GIB102 Influencer Branding

unum ey vdnmsvesmsaaLUsusyAraLitensiuduigioues
Uszinvuesdurlgiouimesesduszneuddgyuesmsidudungioumes nszuiumsnsaiiauasdoans
LUsUABUTigle U3 NMsasdndnualvesBurlgeuwe’ Tudsesessruvesnsuduriglouieesi
A

The role, importance, principles of personal branding, types of Influencers,
key elements of an influencer, the process of influencer brand development and

communication, influencer identity as well as influencers’ code of ethics.
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@0.103 nsankarN1saTTelidmsudungewwes 3(3-0-6)
GIB103 Marketing and Monetization for Influencer

"3meﬁamwmizﬁmqmimmmLﬁaﬁmumﬂaqmémqmsmmmmﬁuﬂgwuma% ns
Anneifumiauiiuiae mnuaansondnuesdurigieuweiruddenalunsianuazsioson
madudungioumesluszezen msdmuanguidmnefidudfan dafuayuidegsia msdum
Temamanisaanaiiienelviiaseld nagndnisue udsinwenmiasavesemisgsiady
AEITGI

Marketing situation analysis to determine influencer marketing strategies,
students will learn how to analyze influencer’s authentic identity, core competences, and
long-term opportunities; identify target audience and sponsors; seek market opportunities to

generate income; formulate sales strategy; and practice business negotiation skills.

devl.104 nsign ndmsudungleues 3(2-2-6)
GIB104 Photography for Influencer

wdnnsdesulunsdienin nsldnundedata laud flawes Trunas was
gunsallaly anunsoUszgndlduunAnnsdnesdusznounm wagnguinnaizesienin lunisng
LUIAMUAANITUAITINLHUNTENEATWTINATS Lagnisanusiaudluninaaelusunsuneuianesin
Inadndanuiidesnisesvadsassd Weliinddvallfingaudmiunisdeaslunsiazyams

Basic principles of photography and the use of digital cameras, lenses, filters,
flashes, and accessories; concepts of composition and visual storytelling for commercial
photography; and retouching techniques using computer software to achieve creative and

professional results, while developing original ideas appropriate for various communication

channels.
aon.105 nsuane nsldides uagniswmdeulmseniedmsudulaeoues 3 (2 - 2 - 6)
GIB105 Acting, Voice and Movement of Influencer

wdnMIuans msruauensusl n1slHidss mseenviima uazmsiedeulminanie
diemsthiauereumusiegsilionn Seudinadanisdoasinuawinieg msusngisentndes
msuansludeddia uasmsaayadnamifegaduuruinusAaUznsuans

Fundamental acting techniques, emotional control, voice projection, and
physical movement for professional on-camera performance; body language, expressive
expression, and acting skills for digital media to enhance audience engagement and persona

development.
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@on.106 NISUASRTLAZNITLAINE 3(2-2-6)
GIB106 Make Up and Costume

vanmsussii madenyafiaenndesfuminuuaziusus Msld Jan sukuums
waNEdmMSUNSENeYIABUWUS NMBENEINIARA FINTINITUTINYATIUNLBLILA HnUURnTg
uimthuazalpdaiiediauenmdnualimnzautuumanie fuuaznguidimne

Makeup fundamentals, costume selection, color use, and styling for content
production, live streaming, and events, students will practice makeup application and styling

to build a brand-appropriate visual identity.

aom.201 msafemuduiusiunriuadulaziususiionudsavesdugiouses
GIB201 Fan Power and Brand Partnership for Influencer Success 3 (3-0-6)
nagmsnsadsamdus TURanu nsasreneuyli nisldtoyanmengingsy
yosuruAduiiieNn L sTduImog ety Bouinrmsuiiofuuusud mevihnusmiusning
SungouesuariUsznouns MsadanmANgIY LAy MIuTnsmNdusIBsnagmsiiieatiuayy
nsiule
Strategies for fan engagement and community building; the use of behavioral
data for sustainable audience relationships; influencer—brand collaboration, co-creation, and

partnership management; and strategic value creation for long-term success.

don.202 MBuazngrinedmsudungieues 3(3-0-6)
GIB202 Tax and Law for Influencer

ﬂg‘mmEJLLawﬁaﬁmumﬁLﬁm%ﬂﬁumiﬂizﬂaum%wﬁw\l@Laumi’e)% ATBUARY
nnvanEAYANS ngrnednan Mslavan nMsduasesdeyaduyana MERUliyARasIIIM
vdninasnslamedeyanisduaiumsvedufuariing 9355w ieldamsauiiRny
IsiegragniesmungvaneuazaenadosfiuainasgILgnamnIsLdoRIva

Laws and regulations related to the profession of influencers, including
copyright law, contract and advertising law, personal data protection, personal income tax,
guidelines for disclosure of sponsored content and promotional activities, professional
ethics, in order to ensure lawful practice and compliance with digital media industry

standards.

256 wangnsUSoyayes anzlinamans Un1sfnu 2569



@o1.203 nsaseassananumemalulagUyaiuseavg 3(2-2-6)
GIB203 Artificial Intelligence Powered Creation

nsUszgnaltinalulag Uy useivglunuainassd nsiaunoumuadn s
N13a519070 350 1dee N5y IUTERYETIEINUNUABILNUA N1TATINERD3UBSA NSWWEUUY
MsnaANARaaTIATe B U UTRvgIlonAnnauATuInNT Ty

Application of artificial intelligence in creative production, automated content
creation, Al-generated images/videos/audio, content planning, and Al-assisted script and
storyboard development, students will combine human creativity with machine intelligence

to create innovative works.

don.204  MsUsINgM Aavznstdides waznmisimunyadnandmsusungieues
GIB204 Appearance, Voice Work and Personality Development for Influencer 3 (2 — 2 - 6)
wadauazAauzlunmsusngi manshvesdusigieuweslunsliduntvaide ns
Usingiluau  Blausdeng o wellawazAaznsldideaienisdeans nsliidedunisdniu
eMsuazUsIEmnMIal MsayadnamisiduiieairaauinazussfsgaladieliAnns
Anmuannguidiving
Public appearances, influencer positioning, media interview skills, techniques and
art of voice for communication, such as hosting a program and narrating an event,

personality development to develop charisma and attractiveness.

d@on.205 nsAuUIeenaakazni1sueLuulan 3(2-2-06)
GIB205 Live Commerce and Live Selling

NAENENITUIENIUNITAENBAEA N1TOBNKUVUTEAUNITAINITYIE nsdeans nsld
EENRUGITLEIT w]ﬂﬁﬂmﬁa%’wLLﬁqgﬁﬂﬁ;}umﬁmaﬂﬁa N139ANITIZUUNAIUIU NTILATIZN
foyanisue wag nsnenagviiileifisdsyavsnimnnsviednlad

Live commerce strategies, live selling commmunication, product presentation,
persuasive techniques, audience conversion, back-end management, sales analytics, and

optimization strategies to enhance live selling performance.
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@om.206 nsaseaTsAdurlgLouwesANgy 3(2-2-6)
GIB206 Creative Influencer Campaigns

nsrUIUNTAT ALY AU uLes MTIATIEILUTUR NsiruaingUsyass
NSRNKUULLIANATINETIA NMsdanuwannesy N13sunuivurgiougeivaeseiu NInKa
wanilgy safemstanuumedomsiinoulandeuusuduasiRinay

Study influencer campaign development from brand analysis, objective
setting, creative concept design, platform selection, multi-tier influencer collaboration,

performance measurement, and strategic communication planning.

@o1l.301 funwINsaiawUsUAUARAFIMSUASIOIW RS 3(3-0-6)
GIB301 Seminar in Personal Branding for Creator

nsalAnwInsasuusUAyARadnsuBugleuwes nisinuafmay gy uag
amdnwaiinoulandgRnnuaziusus uazunumlugaavnssuAdvia uilunanuvesdumigion
LRH ﬁ’lLauaLLazLLaﬂLﬂgauﬂaﬂnﬁﬂLﬁmﬁaﬁwu’mamﬂﬁmmzﬁuqmaﬂuﬂiiuauWQLauL%a§

Case studies on personal branding for influencers, focusing on identity
formation, positioning, and image development that respond to followers, brands, and roles
within the digital industry, including the development of influencer portfolios, as well as

presentation and peer feedback to improve creative works in alignment with industry

standards.
aon.302 FULUIM TN ALUNAIUASIONDS 3(3-0-6)
GIB302 Seminar in Creator Portfolio Development

wnlthmeaiimanusgiuanalugnanvnisurdiomesiazdondva uilunaany
NNATLMBTIEAUAING INTUA UKL wagnsalfnwinisdnawedmuluseduaina nsiauuay
UauoniuranulimzanAunsiuTINAULUTUA

Global trends in portfolio development within the creator and digital media
industries, including the analysis of international creator portfolios, emerging styles and
formats, and case studies of global self-presentation, with a focus on developing and
showcasing portfolios that effectively communicate creator identity and meet professional

expectations for collaboration with brands.
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230813 NaNEA1U - LFen (24 niein)
PnAnwIanNS8LIT AN - LEan s uulidsenin 6 niehea aemelull

gevl.211 REGERLRNIGHAG TR 3(3-0-6)
GIB211 Channel Building and Follower Acquisition
anuiladadniunguidmngluggiidudfian msengideyaiiioadsgu
AARANL wazUSMsInNsHAnmUluwnaanesus1e 9 SeudnagnsnnsaseERnukan1TInYIgIY
fRanulvinsey n1suimsdnmanngingafifntutugiidvinavulanooulad
An in-depth understanding of target groups, emphasis is placed upon data
analysis for follower base development and management across platforms, follower

retention strategies, and crisis management for influencers.

gon.212 nMsHAndoLfiensadsassAibenitudeseulatl 3(2-2-6)
GIB212 Online Content Creation

nsHandenava Wlafinssuiunsaduassaiiom osdlsenouveinisiandes
NsEUIUNSHARGe MIfnunesrUszneudad nsfredifunn weileaa 9 fivaeifiuaii
thaulalirudom mwﬁ’wLﬁumimémﬁaﬁ%ﬁaﬁww%’umia%ﬁaLLUiuﬁﬂﬁéwﬁwauﬂaﬂaauiaﬁl,ﬁa
WeLNIHuYeI1seoulal

Digital media production, content creation process, storytelling elements, art
direction, editing, and other storytelling techniques as well as the production of digital

media for influencer branding through online channels.

dovl.221 nsulavesreIkasnstdusuivuvueaulal 3(3-0-6)
GIB221 Channel Growth and Online Community Engagement
NAYNSNITVLNLTIUAAAATL miu%miﬂamﬁﬁaaulaﬁ nsdnfanssudeansi
fRnnu meleneideyaiiieiannnsiiduin madansainstiduinszezen msiuile
Uszidiuseulm wagmsairsinusssuysmuiinssdunisidiusau
Study follower growth strategies, online community management,
engagement activities, audience analytics, long-term engagement techniques, sensitive issue

management, and fostering positive community culture.
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dow.222 msdeansiituindeusnedoya 3(2-2-6)
GIB222 Data-Driven Communication

WWIAR N8 mmé’wﬁ’zwaqmﬂ%sﬁa;gaﬁlé’mﬂLwﬂiuiaﬁwﬂﬂﬂﬁimaﬁmﬂizmwm 9
TunseununIsAeansnIsnain LLazﬁﬂw’maqm‘ﬁamiﬂﬁmmmaaLLUiuﬁ 99AN3 VionI8a1u 9
Titoya lunmsiuindeu vie aassd ileussginguszasdmansiens wazai1sUssaunsaliia
Tfunguidine nagnénisdeansiiundsdeyaiiduuselovniliiuuusud vie osdng

Concepts, theories, and importance of using information from different types
of marketing technologies for marketing communication planning, data-driven marketing
communication strategies that meet brand or corporate communication objectives and

create a good experience for target customers.

LAZIENSEUNGUITRNITAU-TDN 1 NG MILFaNITEUTIEIVININVAIENGLIVIANIZAIU-1FRN
sdwukivesnit 18 nihefin Awelull

ngsAuBungLawes (influencer)

aon.311 UuRnsasnsassAuazimudungieuses 6(3-6-12)
GIB311 Creative Influencer Workshop

NTNAIUIRINUATLELADS NITESNABULVIUA NTODNLUUYDS NINAABIFULUY
dauelval 9 M3anevi fiasde Tinsizviveya Msasieufauius wae MsiauANNETuSiU
HARR Imﬁﬁw‘ﬁmmwﬂﬁﬁw?ﬂm

Creator identity development, content creation, channel design, innovative
presentation methods, filming, editing, data analytics, and fanbase development with

mentorship from experts.

govl.321 UfuRnsBuvigiouwesileanan 6(3-6-12)
GIB321 Professional Influencer Workshop

WA winwen 15 uluUiie o InluuTungnanssuasomas H1uNsYlATIY
WU wusud unamiledi videgramnssuiiisades satfunmsuitamidenagns msaeaeu
WUAAMAINSEAULRDITN N1FIANITHIAT TN LagMTIANALTIEN

Develop professional-level skills through real industry projects in
collaboration with brands and platforms, emphasis is on strategic problem-solving, high-
quality content creation, workflow management, team coordination, and advanced

performance evaluation.
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don.411 m'iﬁfJu;jLs?jlmsmigﬂﬁa%ﬁqLLasU%misu'aq 6(3-6-12)
GIB411 Channel Creator Mastery

Arudmntugdumsaing qua uasiauvosneumud insgiszansam
othaanBon mslitoyatugs matanagnsifiovsneniadnds msadeseldasdemis wagns
afreszuuiinAneumusfidy

A mastery-level course for channel creation and management, students will
engage in advanced analytics, strategic scaling, multi-streamn monetization, and building a

sustainable content ecosystem.

mnews) : dndnwiinieinazaulddesndt 60 miedn dmheinaradluneivianzau-Udu
way lngiuden ldesnin 36 neis wasiiinsaeasazay (CUM.GPA) litieunin 2.75

naurRnMUABUMUAATIaLWes (Content Creator Internship)
aon.312 dundnsduiusznevivineiowes 6(0-35-0)
GIB312 Pathway to Creator Profession

mMsilnauAUUsEneUMIEDesdnIiuie Aeumus viounanwe uATVia N3
SeuIUsTAUNTITAIINNULTY TWUETILOIANS uaznszvuMsHALardomaoniluuiunades
09An3 MIUsEENALNAMMYuiAUuIlh i ludlnnulsidesndn 640 2l

Internship with media, content, or digital platform enterprises or
organizations, providing hands-on work experience, exposure to organizational culture, and
an understanding of real-world content production and communication processes, apply

theoretical concepts to practical tasks, with a minimum total of 640 internship hours.

domn.322 ﬂ’]iL‘LJ?iIE’Jw\huajﬁ’]EJEJ’]%W?W%LEJLG]@% 6 (0 - 35-0)
GIB322 Professional Transition for Creator Career

msiinmuiutesmsdossulal eadnsiunusus oaud e unanvesussulall
mM3Beuimsvhauaidussiuidudu msnausudomsiinagns nsndnneumus ns
Uszanuaulasanisluesing msussgnilnAamgudfusmdivi smdludinamlidesndn 640
Flus

Internship with online media channel, brand company, agency or online
platform, emphasizing intensive hands-on work experience, strategic communication
planning, content production, project coordination within organizations, apply theoretical

concepts to practical tasks, with a minimum total of 640 internship hours.
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aon.412 N1SRNLITITN 6(0-35-0)
GIB412 Professional Internship

mMsilnauAUUsENOUMS 83Ans 13e Yensdesaulatl masoudiausssuuas
AsEUIUM T NUFUNMTNUEUNSAoasTugULUUAN nsrERRBUMUA SUsEYNAULIAR
ngudunuivh sudludinalidesndt 640 9alus

Internship with enterprises, organizations or online media channel,
organizational culture and communication planning processes in various forms, content
production, apply theoretical concepts to practical tasks, with a minimum total of 640
internship hours.

mnews) : dndnwiinieinazaulddesndt 60 miledn dmheinaadluneivianzau-Udu
way lngiuden ldesnin 36 neis wasiiinsaeasazay (CUM.GPA) litieunin 2.75

Ia a a s
NAXNAMNNTUIM ToUNGLOULLDS (Influencer Management)
dovl.313 lassnuiimsdmsvurgieuwesuazaiienes 6(3-6-12)

GIB313 Special Project for Influencer and Creator
WunlATaUaeassd nauAUIuLUTUa N13Feans nalulad uwagnsuande
a 1d Y a a
nsUszdiuanulululaigegsia
Create an individual special project integrating branding, communication,

technology, and media production, feasibility evaluation.

dow.323 Tassnuuszgnddnunsioasuesdurigouises 6(3-6-12)
GIB323 Applied Project in Influencer Communication
MsUszgndldruifumsioasinuunanesy n1sesnuuuAy M3inNa
wazmsthiauenaulusyiugaamnssy Wannlusidndfiuitgmansieassdsdmiuusudivie
D9ANT
Apply cross-platform communication knowledge to develop campaigns,
measurement systems, and professional presentations through a real-world communication

project for brands or organizations.
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do1.413 anstinusdmsudurigieuesiarasiowes 6(3-6-12)
GIB413 Capstone Project for Influencer and Creator

mnnideyahidelasanudinyanaliiensuauesaLeINNTVRIRIMNTTY
Fowsouteyadmivihiaueiioveayiidenaznssuns maauslasasisa Wanwazuiluny
MUY ULUENTHANUITUATHELNSHAN UG A5 T0de

Develop an individual project that is aimed to respond to industry needs,
present and seek approval of their topic to experts, develop and revise the idea, create the
project as well as distribute it to the public.

mnews) : dndnwiinieinazaulddesndt 60 miedn dmheinaradluneivianzau-Udu
ey langmuden lidesnd 36 wihefn

37390 NABNLET 6 NN
Undnwazdeadonseuseinduntaaeuluuningrdensaivm lidesndn 6 wiledn
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