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1. viwandvAne il (General Education) 24 wiinei

F18YDIVINUNANGATUTNN 5§ SNATMIN

#191791N150a10

o - . AU Fy1U9AUNDY
INEIUN I1YYBIVYN - L3N - X Y
NUB-NA NIBWUAIU Y
nguIINWBINge (9 Miaehin)
EN 101 | Everyday English 3 -
EN 102 | Social English 3 -
EN 103 | Global English 3 -
NEUIYPIYIUININNBLIVIAN (15 Mi2efin)
GE 011 | Thinking Skills for Lifelong Learning 3 -
GE 012 | Citizenship in Society and International 3 -
Community
GE 013 | Technology and Innovation for the Future 3 -
GE 014 | Aesthetics and Well-being for Life 3 -
GE 015 | Entrepreneurial Spirit and Financial Literacy 3 -
574 24 VYo il

8 \

angnsUSyan3 AnzUSYNTEIRa Un1sAnyl 2569




2. wUINIV RN (Professional Education) 99 i enn
2.1 ngsdvunu (Core Courses) 48 g

.- 4o U y1U9AUnau
TAEIY S78383U1 .. | wn3m - Y
BUW-NA NIBWUAIUN

AC 200 | Business Accounting 3 -

EC 203 | Introduction to Economics 3 -

LA 102 | Business Law 3 -

AC 301 | Taxation 3 -

BUS 102 | Business Mathematics 3 -

BUS 207 | Statistical Analysis for Business Decisions 3 -

BUS 101 | Principles of Marketing 3 -

BUS 121 | Organization and Human Resource Management 3 -

BUS 211 | Production and Operations Management 3 -

BUS 212 | Business Finance 3 aouls AC 200
BUS 221 | Entrepreneurship and Business Development 3 aouls BUS 121
BUS 222 | Managerial Accounting 3 gould AC 200

ey BUS 212
BUS 401 | Strategic Management 3 aould BUS 101, BUS 121,
BUS 211 wag BUS 212
W30lR5UaULRIINANIUA

EN 014 | English for Exploring the World 3 -

EN 331 | Practical Business English 3 -

EN 332 | Professional Business English 3 -

piet 48 | nuqwie

ManansUSUENNT AMTUSUISTINY UN1sAnwl 2569 /9
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2.2 N3y uamIzau - U3AU (Major Requirements) 27 vihefi

.- - U Fv1UsAunau
INEAIVN I1YVYIVYI N LNIM - X o
nuB-NA NIDNUAIUY

MKT 300 | Consumer Behavior 3 aould BUS 101
MKT 310 | Brand Management 3 aould BUS 101
MKT 311 | Product and Price Management 3 aoula BUS 101
MKT 312 | Distribution Channel Management 3 aould BUS 101
MKT 313 | Promotion Management 3 aoula BUS 101
MKT 321 | Marketing Research 3 aouls BUS 101

ey BUS 207

MKT 421 | Seminar in Marketing 3 doulaivianizau-Uesy
9819UBY 2 311

MKT 428 | Digital Marketing 3 aoula BUS 101

MKT 433 | Dynamic Marketing Strategy 3 aoulaivanizgnu-UsAu

281918y 2 391

33U 27 NUIYAR
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2.3 NGUIYURNIZAU - 17BN (Major Electives) 24  wiigin
PnANIADNSEUIBTNANIEAU - LEeNkiTesNI1 24 wilein eail

.- ‘- MU JyrdsAunau
TUEIY 318831 .. | wn3m - Y
NUB-NA NIBNUAINUY
MKT 322 | Customer Experience Management 3 goula BUS 101
MKT 325 | Fashion Marketing 3 aoula BUS 101
MKT 326 | Advertising and Agency Management 3 aould BUS 101
MKT 328 | Services Marketing 3 aoula BUS 101
MKT 329 | Marketing Internship 3 goulaivanizau-UeAy

2819UBY 2 391

MKT 336 | Creative Selling and Sales Management aould BUS 101

MKT 339 | Sustainable Marketing aouls BUS 101

MKT 400 | Franchise Management aoula BUS 101

MKT 411 | Global Marketing aoula BUS 101

MKT 412 | Event Marketing and Public Relations aouls BUS 101

MKT 415 | Current Issues in Marketing aould BUS 101

MKT 416 | Sports Marketing aoula BUS 101

MKT 417 | Retailing Management aoula BUS 101

MKT 418 | Entrepreneurial Marketing aoula BUS 101

MKT 425 | Independent Study aoula BUS 101

MKT 426 | Entertainment Marketing aoula BUS 101

MKT 432 | Creative Content Marketing

MKT 441 | Business-to-Business Marketing aould BUS 101

W IW WL W IWLWIL IWVWIWLWIL W IWLW VL W W

d@auls BUS 101
way EC 203

MKT 442 | Behavioral Economics for Marketing

MKT 443 | Data and Analysis for Marketing Decisions 3 aould BUS 101
ey BUS 207

MKT 444 | Artificial Intelligence for Marketing Analytics aould BUS 101

MKT 445 | UX & Ul Introduction for Marketer a@auls BUS 101

MGT 417 | Business Professional Skills

LW W W W

MKT 301 | Pre-Cooperative Education

wangnsusans AuzUsmsgIng Unisdnw 2569 7 11



o 4. U Fv1UsAUnNaU
IWEIVN 3183831 oo HEN o 3 )
wuaein VIOWUAIINZ
MKT 430 | Cooperative Education 9 aoula MKT 301
WaEIBNANIEAU-UIAY
DYNUOY 3 191
33 24 nwne

3. NUINIVIABNLES (Free Electives) 6 q8fin

v = ¥ I a a d‘ A a a (% [ 1 1 a
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1. viwndmanesialy (General Education) 24 w#ugfg

3182V IMUNANGATUTN T SNATMINN

A1013YIN15AANS

IRAIY 518%03 a?ua:J N3N 'azmjﬂuna‘lj
nuUB-NA NIDNUAITN S

nguINWBINge (9 Miaehin)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAMYIUINTNNYEAWITIN (15 i3enn)

GE 011 | Thinking Skills for Lifelong Learning 3 -

GE 012 | Citizenship in Society and International 3 -
Community

GE 013 | Technology and Innovation for the Future 3 -

GE 014 | Aesthetics and Well-being for Life 3 -

GE 015 | Entrepreneurial Spirit and Financial Literacy 3 -

594 24 N8

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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2. wUINIV RN (Professional Education) 99 i enn
2.1 ngsdvunu (Core Courses) 48 g

o o 4 U y1UeAUnau

SREIUN 1YYV .~ | n3In - X Y

NBUIB-NA NIDNUAITN S
AC 200 | Business Accounting 3 -
EC 203 | Introduction to Economics 3 -
LA 102 | Business Law 3 -
AC 301 | Taxation 3 -
BUS 102 | Business Mathematics 3 -
BUS 207 | Statistical Analysis for Business Decisions 3 -
BUS 101 | Principles of Marketing 3 -
BUS 121 | Organization and Human Resource Management 3 -
BUS 211 | Production and Operations Management 3 -

BUS 212 | Business Finance 3 aoula AC 200

BUS 221 | Entrepreneurship and Business Development 3 aould BUS 121

BUS 222 | Managerial Accounting 3 aaulsl AC 200

ey BUS 212

BUS 401 | Strategic Management 3 aoulsl BUS 101, BUS 121,
BUS 211 wag BUS 212
W38 lASUN5aRIRINALUA
EN 014 | English for Exploring the World 3 -
EN 331 | Practical Business English -
EN 332 | Professional Business English 3 -
52 48 | nuqeia

EETERN

anNansUTYIn3 AEUSYNTEINa Un1sAnyl 2569



2.2 N3y uamIzau - U3AU (Major Requirements) 27 vihefi

. - - MUY FvUsAunau
EVG Rk eRt L . . | wsa - Y
KBUWYNA NIDNUAITN S

MGT 121 | Business Ethics and Sustainability 3 -
MGT 211 | Business Environment and International Business 3 aould BUS 121
MGT 221 | Introduction to Data Analysis for Management 3 gould BUS 121
MGT 311 | Management Planning and Control 3 aould BUS 121
MGT 312 | Intelligence Tools for Modern Management 3 aould BUS 121
MGT 321 | Business Research 3 aould BUS 121

ey BUS 207

MGT 323 | Leadership and Team Development 3 gould BUS 121
MGT 420 | Innovative Business Project Management 3 aould BUS 121
ey BUS 212
MGT 421 | Seminar in Modern Business Management 3 goulivianeau-UsAu
p813oY 2 397
57U 27 | muedin

wangnsusans AuzUsmsgIna Unisdnw 2569 15



2.3 NGUIYURNIZAU - 17BN (Major Electives) 24  wiigin

PnAnwasniseudranieau - wenkitesnin 24 miiein anseivse iUl

.- ‘- MU y1U9AUnau
TUEIY S8383Y1 .. | wn3m - Y
NBUIB-NH NIBWUAIUN Y
N§UIYIAIUNITIANTBIANTITUALTINT
MGT 232 | Human Resource Management in Digital Era 3 gould BUS 121
MGT 333 | Risk and Change Management 3 aauld BUS 121
MGT 351 | Organization Management and Behavior 3 aould BUS 121
MGT 352 | Knowledge Management for Business 3 gould BUS 121
MGT 415 | Current Issues in Modern Business Management 3 aould BUS 121
MGT 431 | Business Transformation Management 3 gould BUS 121
NgUYIAIUAINAUAZNITIANTSUBYA
MGT 315 | Artificial Intelligence for Business Management 3 aould BUS 121
MGT 410 | Business Analytics for Strategic Decisions 3 gould BUS 211
MGT 411 | Digital Business Management 3 aould BUS 121
MGT 423 | Management Information Systems 3 gould BUS 121
MGT 434 | E-Logistics and Supply Chain Management 3 aouldl BUS 211
MGT 436 | E-Commerce Management 3 gould BUS 121
NENIVIRUNITIAN3TINIUTTANGN 9
MGT 316 | Service Operations Management 3 aouls BUS 121
MGT 324 | Family Business Management gould BUS 121
MGT 355 | Social Enterprise Management aouldl BUS 121
ey BUS 221
MGT 439 | E-Sport and Recreation Business Management 3 gould BUS 121

16\
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" 4. MUY FvdsAunau
SUAIYN S18Y8AY . . | wsa - Y
YUNA WIDNUAING
ngudvasruasulsEaunIsalantn
MGT 325 | Professional Intermnship 3 aouls I nanzau-UiAy
9819UDY 2 I 1130
lp5uandAnnauus
MGT 357 | Business Communication and Negotiation 3 aould BUS 121
MGT 417 | Business Professional Skills 3 -
MGT 418 | Business Experience 3 aoula BUS 121
MGT 301 | Pre-Cooperative Education 3 -
MGT 401 | Cooperative Education 9 aould MGT 301
wazIvanIzIU-UIAy
9819UDE 3 %7
MGT 425 | Independent Study 3 aoula BUS 121
52 24 NN

3. NUINIVIABNLES (Free Electives) 6 q8fin

UnAnwagdesdonseusieivauiiUaaeuluuminedensavn livesndn 6

NUIYAR
v o o A AU Ay1UeAUNaY
AU S18%83%" L. WSH - X Y
WUIUAR MINUAINS
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3
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1. viwndmanesialy (General Education) 24 w#ugfg

3182V IMUNANGATUTN T SNATMINN

#1912%101509U

IRAIY 518%03 a?ua:J N3N 'azmjﬂuna‘lj
nuUB-NA NIDNUAITN S

nguINWBINge (9 Miaehin)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAMYIUINTNNYEAWITIN (15 i3enn)

GE 011 | Thinking Skills for Lifelong Learning 3 -

GE 012 | Citizenship in Society and International 3 -
Community

GE 013 | Technology and Innovation for the Future 3 -

GE 014 | Aesthetics and Well-being for Life 3 -

GE 015 | Entrepreneurial Spirit and Financial Literacy 3 -

594 24 N8

18\
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2. wUINIV RN (Professional Education) 99 i enn
2.1 ngsdvunu (Core Courses) 48 g

.- L. U y1UsAUnau
TAHIY 318831 .. | wn3m - Y
BUWNA NIBWUAIU

AC 200 | Business Accounting 3 -

EC 203 | Introduction to Economics 3 -

LA 102 | Business Law 3 -

AC 301 | Taxation 3 -

BUS 102 | Business Mathematics 3 -

BUS 207 | Statistical Analysis for Business Decisions 3 -

BUS 101 | Principles of Marketing 3 -

BUS 121 | Organization and Human Resource Management 3 -

BUS 211 | Production and Operations Management 3 -

BUS 212 | Business Finance 3 aoulsl AC 200
BUS 221 | Entrepreneurship and Business Development 3 aould BUS 121
BUS 222 | Managerial Accounting 3 gould AC 200

ey BUS 212
BUS 401 | Strategic Management 3 gould BUS 101, BUS 121,
BUS 211 wag BUS 212
w3alnsUauAIINANUA

EN 014 | English for Exploring the World 3 -

EN 331 | Practical Business English 3 -

EN 332 | Professional Business English 3 -

59U 48 aVelRl

wangnsuSan3 AuzUssgIna Unisdinw 2569 7 19



2.2 N3y uamIzau - U3AU (Major Requirements) 27 vihefi

. - - U Fv1UsAunau
FNAIYN 183U . | wnsm o Y
nuUB-NA NIDNUAIUY
FIN 311 | Financial Management 3 aoula BUS 212
FIN 318 | Financial Market and Instrument 3 -
FIN 321 | Principles of Investment 3 aould BUS 212
ey FIN318
FIN 323 | Financial Statement and Reporting Analysis 3 aould BUS 212
FIN 332 | International Finance 3 aould BUS 212
ey EC 203
FIN 411 | Risk Management 3 aoula BUS 212
FIN 413 | Strategic Financial Management 3 aouls BUS 212
ey FIN 311
FIN 421 | Seminar in Finance 3 aoulaivianiznu-UsAu
p813toY 3 %)
FIN 424 | Securities Analysis and Portfolio Management 3 aould BUS 212
ey FIN 318
EPH 27 nu8nn

20\ wdnansUTee)ns AnzUsvnTgIne UnisAnyn 2569



2.3 NGUIYURNIZAU - 17BN (Major Electives) 24  wiigin
PNANADNSIUITNANILAU - LFBN WTB8NI 24 WA

.- 4o U y1U9AUnau
IVEIYN 3189391 . | w9e - X Y
BUW-NA NIBNUAIUY
FIN 313 | Credit and Debt Management 3 aould BUS 212
FIN 314 | Financial Planning and Control 3 aoula BUS 212
FIN 317 | Personal Finance 3 -
FIN 324 | Financial Information Systems Management 3 aould BUS 212
FIN 325 | Import-Export Financing 3 -
FIN 326 | Fixed-Income Securities and Market 3 aould BUS 212
FIN 328 | Money and Banking 3 -
FIN 331 | Financial Technology 3 -
FIN 333 | Investment Banking 3 -
FIN 334 | Financial Communication 3 -
FIN 335 | Securities Investment Consultant and 3 -
Wealth Management
FIN 412 | Feasibility Study and Project Evaluation 3 -
FIN 414 | Insurance 3 -
FIN 415 | Current Issues in Finance 3 -
FIN 416 | Real Estate Finance and Investment 3 -
FIN 423 | Derivative Securities and Market 3 aould BUS 212
FIN 425 | Independent Study 3 aouls BUS 212
FIN 426 | Research in Finance 3 aould BUS 212
kag BUS 207
FIN 427 | Quantitative Analysis in Finance 3 aoula BUS 212
ey BUS 102
FIN 428 | Financial Internship 3 aould v nanzau-UiAu
2819ty 2 %7
W38 lASUBYIIRINANUA
FIN 431 | Sustainable Finance 3 -
FIN 432 | Financial Data Analytics 3 -

wangnsusans AuzUsmsgIng Unisdnw 2569 7 21



.- 4o U FvdsAunau
IVFIY 3189391 .. | wnsa - X Y
KBUWYNA NIDNUAITN S

FIN 433 | Financial Modeling and Forecasting 3 -

FIN 434 | Advanced Financial Management 3 -

dwduiinAnuniidhlassnisaviafnen

FIN 301 | Pre-Cooperative Education 3 -

FIN 430 | Cooperative Education 9 aoula FIN 301
HAZATUAWIZATU-TIAY
9814198 3 7
57U 24 | wiwde

3. BUINIYANLES (Free Electives) 6 #ieim

v = ¥ I a a d‘ A a a (% [ 1 1 a
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1. viwndmanesialy (General Education) 24 w#gfg

3182V IMUNANGATUTN T SNATMINN
d191391n159ansladannduazldguniu

IRAIY 518%03 a?mau N3N gzﬂi\muna?
nuUB-NA NIDNUAITN S

nguINWBINge (9 Miaehin)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAMYIUINTNNYEAWITIN (15 i3enn)

GE 011 | Thinking Skills for Lifelong Learning 3 -

GE 012 | Citizenship in Society and International 3 -
Community

GE 013 | Technology and Innovation for the Future 3 -

GE 014 | Aesthetics and Well-being for Life 3 -

GE 015 | Entrepreneurial Spirit and Financial Literacy 3 -

594 24 N8

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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2. BUNIVILANZ (Professional Education) 105 wulgfe

2.1 ngsdvunu (Core Courses) 48 g

.- L. U y1UsAUnau
TAHIY 318831 .. | wn3m - Y
BUWNA NIBWUAIU

AC 200 | Business Accounting 3 -

EC 203 | Introduction to Economics 3 -

LA 102 | Business Law 3 -

AC 301 | Taxation 3 -

BUS 102 | Business Mathematics 3 -

BUS 207 | Statistical Analysis for Business Decisions 3 -

BUS 101 | Principles of Marketing 3 -

BUS 121 | Organization and Human Resource Management 3 -

BUS 211 | Production and Operations Management 3 -

BUS 212 | Business Finance 3 aoulsl AC 200
BUS 221 | Entrepreneurship and Business Development 3 aould BUS 121
BUS 222 | Managerial Accounting 3 gould AC 200

ey BUS 212
BUS 401 | Strategic Management 3 gould BUS 101, BUS 121,
BUS 211 wag BUS 212
w3alnsUauAIINANUA

EN 014 | English for Exploring the World 3 -

EN 331 | Practical Business English 3 -

EN 332 | Professional Business English 3 -

59U 48 aVelRl

T20 N\
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2.2 N Nanzau - Jadu (Major Requirements) 33 vithgfin

SHEY 5183039 Qf,]m} LNSA 'azmiyaﬂunag
BUWBNA NIBWUAIUN
LSM 111 | Logistics and Supply Chain Management 3 -
LSM 121 | Transportation and Distribution Management 3 gould LSM 111
LSM 211 | Inventory and Warehouse Management 3 gould LSM 111
LSM 221 | Procurement Management 3 aould LSM 111
LSM 311 | Export and Import Management 3 goula LSM 111
LSM 312 | Information Technology for Logistics 3 gould LSM 111
LSM 322 | Logistics and Supply Chain Strategy 3 aould LSM 111
LSM 323 | Introduction to Data Analytics for Logistics 3 aould LSM 111
and Supply Chain Management
LSM 421 | Seminar in Logistics Management 3 gould ﬂﬁuﬁmﬁLaWWSﬁﬁu—ﬂﬂﬁU
p813loY 2 397
EN 433 | English for Logistics Professionals -
EN 434 | English Skills for Career Paths in Logistics 3 -
el 33 | mdein
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2.3 NGUIYURNIZAU - 17BN (Major Electives) 24  wiigin
SHEY 5183039 ar,lm} LNSA "’Zm,ifﬂ””m;‘
BUWBNA NIBNUAINUY
LSM 301 | Pre-Cooperative Education 3 aould LSM 111
LSM 321 | Logistics Research 3 aould BUS 207
hay LSM 111
LSM 401 | Cooperative Education 9 aould LSM 301
AL NANIZATU-TIAY
9813oy 3 397
LSM 415 | Current Issues in Logistics Management 3 gouls LSM 111
LSM 425 | Independent Study 3 gould LSM 111
LSM 501 | Customer Service Management for Global Business 3 gouls LSM 111
LSM 502 | Insurance for Logistics Operations 3 aould LSM 111
LSM 503 | International Trade and Logistics 3 gouldl LSM 111
LSM 504 | Legal for Logistics 3 gouls LSM 111
LSM 505 | Air Transportation Management 3 gould LSM 111
LSM 506 | Air Cargo Management 3 aoula LSM 505
LSM 507 | Port and Terminal Management 3 aouldl LSM 111
LSM 508 | Fleet Management 3 gouls LSM 111
LSM 509 | Transport Safety and Environment 3 gouls LSM 111
LSM 510 | Material Handling and Packaging 3 aouldl LSM 111
LSM 511 | Warehouse Design and Operations 3 gouls LSM 111
LSM 512 | Business Analysis and Planning for Logistics 3 aouldl LSM 111
and Supply Chain Management
LSM 513 | Decision Making for Logistics 3 gouls LSM 111
and Supply Chain Management
LSM 514 | Predictive Analytics in Logistics 3 aouldl LSM 111
LSM 515 | Quantitative Methods for Logistics Management 3 aouldl LSM 111
LSM 516 | Smart Technology and Innovation Management 3 aouldl LSM 111
for Logistics and Industrial Business

26\

anNansUTYIn3 AEUSYNTEINa Un1sAnyl 2569



IWEIY 1803 Qf,]mf N3N "’Zmifﬂ“”mj
NBUIB-NA NIDNUAIUS

LSM 517 | Losgistics Service and Supply Chain 3 aould LSM 111
Relationship Management

LSM 518 | Quality Management 3 aouldl LSM 111

LSM 519 | Sustainable Logistics and Supply Chain gould LSM 111
Management in Digital Era

LSM 551 | Social Media and Digital Marketing for Logistics 3 -

LSM 552 | E-Logistics and Supply Chain Management aould LSM 111

LSM 553 | Digital Media Production for 3 -
Digital Commerce Logistics

LSM 554 | Graphics Design for Logistics 3 -

LSM 555 | Last-Mile Delivery in Supply Chain for gould LSM 111
E-Commerce Retailing

LSM 556 | Intelligent Support for Logistics 3 goula LSM 111

53 24 | e

3. BUINIVILANLES (Free Electives) 6 #iaeim

o = v = = a A aa a ) A4 a oA q'
Uﬂﬁﬂwqf\]gﬁlaﬂLa@ﬂLiﬂuiqUT{ﬂ@uwLU@aEJUSLUEJV’]'JV]UWaUﬂ?QW]W Mi@’flﬁ’l@ﬂﬂ“ﬂ@ﬂﬂmw

IgSueydAlnduiydenia’ viadenseuluselnnweliildvesndn 6 wiefn

.- L. AU Ay1UeAUNaY
AU 18397397 . | wn o & )
yU28nn WIONUANS
3 _
3 _
74 6 NUIBAR
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1. viwndmanesialy (General Education) 24 w#ugfg

3182V IMUNANGATUTN T SNATMINN

#1913v1M1555N58NINUsINA

IRAIY 518%03 a?ua:J N3N 'azmjﬂuna‘lj
nuUB-NA NIDNUAITN S

nguINWBINge (9 Miaehin)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAMYIUINTNNYEAWITIN (15 i3enn)

GE 011 | Thinking Skills for Lifelong Learning 3 -

GE 012 | Citizenship in Society and International 3 -
Community

GE 013 | Technology and Innovation for the Future 3 -

GE 014 | Aesthetics and Well-being for Life 3 -

GE 015 | Entrepreneurial Spirit and Financial Literacy 3 -

594 24 N8

28 '\
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2. BUNIVILANZ (Professional Education) 105 wulgfe
2.1 ngsdvunu (Core Courses) 48 g

. - - MUY Fy1UsAunau
TAHIY 318831 .. | w3m - Y
BUWNA NIBNUAIUY

AC 200 | Business Accounting 3 -

EC 203 | Introduction to Economics 3 -

LA 102 | Business Law 3 -

AC 301 | Taxation 3 -

BUS 102 | Business Mathematics 3 -

BUS 207 | Statistical Analysis for Business Decisions 3 -

BUS 101 | Principles of Marketing 3 -

BUS 121 | Organization and Human Resource 3 -
Management

BUS 211 | Production and Operations Management 3 -

BUS 212 | Business Finance 3 aoula AC 200

BUS 221 | Entrepreneurship and Business 3 goula BUS 121
Development

BUS 222 | Managerial Accounting 3 aould AC 200

ey BUS 212
BUS 401 | Strategic Management 3 aould BUS 101, BUS 121,

BUS 211 uag BUS 212
W30bn5UaLLRIINANIUA

wangnsuIaes AuzUsmsgIna Unisdinw 2569 7 29



IREAIY 183039 Q?mf NN gzq?ﬂmat
KUWYNA NIDNUAIUS
NALAYINIY
EN 014 | English for Exploring the World 3 -
EN 331 | Practical Business English -
EN 332 | Professional Business English 3 -
%38
CIB 211 | Chinese for Communication in Business 3 -
Context |
CIB 212 | Chinese for Communication in Business 3 -
Context Il
CIB 313 | Chinese for Communication in Business 3 aouls CIB 212
Context I selasunis
aulFaINANUA
37U a8 eRRLY

30\
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2.2 N Nanzau - Jadu (Major Requirements) 33 vithgfin

.- “ - U Fv1UsAunau
BV Gk ERLRORL . | wnse - X Y
NBUIB-NA NIDNUAITN S
IBM 101 | International Business Management 3 -
IBM 211 | Cross Cultural Management 3 aould IBM 101
IBM 221 | International Marketing Management 3 -
IBM 311 | International Financial Management 3 -
IBM 312 | Technology for International Business Management 3 aould IBM 101
IBM 321 | International Business Research 3 aouls BUS 207

ey IBM 101

IBM 322 | International Human Resource Management 3 aould IBM 101
IBM 411 | International Logistics and Supply Chain Management 3 aouls BUS 101
ke IBM 101

IBM 421 | Seminar in International Business Management 3 gould Avnanzau-Uiny
pg13toY 2 %)

EN 431 | English for Career Development | 3 -

EN 432 | English for Career Development I 3 aould EN 431

iRo]
CIB 314 | Chinese for Career Development | 3 -
CIB 415 | Chinese for Career Development || 3 -
59U 33 | ndedin
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2.3 NGUIYURNIZAU - 17BN (Major Electives) 24  wiigin

.- - U y1UsAUnau
TNAIYN 832U .. | wee - Y
nuB-NA NIDNUAINUS
IBM 212 | Global Business Experience 3 gould BUS121
ey IBM 101
IBM 213 | Foreign Market Entry Strategies 3 -
IBM 214 | Legal Issues in International Business 3 aould LA 102
ey IBM 101
IBM 215 | International Business Management and 3 -
the Changing World Order
IBM 216 | International Economics and Trade Policies 3 -
IBM 301 | Pre-Cooperative Education 3 -
IBM 313 | International Business in Emerging Countries 3 aould IBM 101
IBM 314 | International Business in ASEAN Countries 3 gould IBM 101
IBM 315 | International Business in Asia-Pacific Countries 3 aould IBM 101
IBM 316 | International Business in European Countries 3 gould IBM 101
IBM 317 | International Business in American Countries 3 goula IBM 101
IBM 318 | International Business in Middle Eastern Countries 3 gould IBM 101
IBM 319 | International Business in African Countries 3 gould IBM 101
IBM 323 | Export-Import Management 3 aould IBM 101
IBM 324 | International Product and Process Standards 3 -
IBM 325 | International Business Internship 3 aouls nauivianz-UiAy
DEUDY 2 U1
IBM 326 | International Investment and Portfolio Management 3 gouls BUS 212
ey IBM 101
IBM 327 | International Accounting and Taxation 3 aould IBM 101
IBM 328 | Consumer Behavior in Global Market 3 goula BUS 101
ey IBM 101
IBM 329 | Global Marketing Strategies 3 -

32 N\ vangasuSaanes auguImsssna UnisAnw 2569



" L. U v1UsAunau
TAAIYN S18Y8AY .. | wse - Y
BUW-NA NIBWUAIUN
IBM 401 | Cooperative Education 9 gouls IBM 301
WAENRLIN
LRWZAU-UIAY
p813toY 3 %)
IBM 412 | Developing an International Business Plan 3 aould IBM 101
IBM 413 | International Sustainable Business Strategy -
IBM 414 | Corporate Social Responsibility and 3 -
Ethics in International Business
IBM 415 | Current Issues in International Business 3 aould IBM 101
Management
IBM 416 | International Strategic Management 3 gould IBM 101
IBM 417 | Global Entrepreneurship 3 gouls IBM 101
IBM 422 | Global Business and Innovation 3 aould IBM 101
IBM 423 | International Business Communication 3 gould IBM 101
and Negotiations
IBM 424 | International Service Business Management 3 -
IBM 425 | Independent Study 3 aould IBM 101
MGT 417 | Business Professional Skills 3 -
DMK 321 | Digital Marketing Strategies 3 aouls BUS 101
DMK 332 | Digital Marketing Campaign Design 3 -
594 24 N8
dnususiaiuiu
. - ‘- U9 JyrUsAunau
TUAIYN S8YDIY .~ | w9n - Y
BUWNA NIDNUAINUY
IBC 181 | China in New Era 3 -
IBC 182 | Chinese Business Culture 3 -
IBC 283 | Chinese Consumer Insights 3 -
IBC 284 | China International Trade Process 3 -
IBC 385 | China Market Strategy in Global Market 3 -
IBC 386 | Trade and Investment in China 3 -
IBC 487 | China Digital Content Marketing 3 -
IBC 488 | Entrepreneurship for China Business 3 -
52U 24 | e
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3. NUINIYIABNLES (Free Electives) 6 q8fin

tnfnwagdeufenssuneinunilaaeuluiminerdensann lidesndn 6 mihwefn

A A a a v ! dy
wedenissuluselvnwalull

.- . 31U FUsAunau
B GRL 5183231 . | w3\ - X Y
BUWNA NIBNUAIUY

3 -

3 -

574 6 VAVe Rl

. “ . MUY v UeAunau
INEIVN YYDV VA LN3IA - X o
HUUNA NIDNWUAINUY

CBL 111 | Elementary Chinese for Communication 3 -

CBL 121 | Elementary Chinese Listening and Speaking 3 -

a
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1. viwndmanesialy (General Education) 24 w#ugfg

3182V IMUNANGATUTN T SNATMINN

#1013 IN15NANNANA

IRAIY 518%03 a?ua:J N3N 'azmjﬂuna‘lj
nuUB-NA NIDNUAITN S

nguINWBINge (9 Miaehin)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAMYIUINTNNYEAWITIN (15 i3enn)

GE 011 | Thinking Skills for Lifelong Learning 3 -

GE 012 | Citizenship in Society and International 3 -
Community

GE 013 | Technology and Innovation for the Future 3 -

GE 014 | Aesthetics and Well-being for Life 3 -

GE 015 | Entrepreneurial Spirit and Financial Literacy 3 -

594 24 N8

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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2. wUINIV RN (Professional Education) 99 i enn

2.1 ngsdvunu (Core Courses) 48 g

.- 4o U y1U9AUnau
TAEIY S78383U1 .. | wn3m - Y
BUW-NA NIBWUAIUN

AC 200 | Business Accounting 3 -

EC 203 | Introduction to Economics 3 -

LA 102 | Business Law 3 -

AC 301 | Taxation 3 -

BUS 102 | Business Mathematics 3 -

BUS 207 | Statistical Analysis for Business Decisions 3 -

BUS 101 | Principles of Marketing 3 -

BUS 121 | Organization and Human Resource Management 3 -

BUS 211 | Production and Operations Management 3 -

BUS 212 | Business Finance 3 aouls AC 200
BUS 221 | Entrepreneurship and Business Development 3 aouls BUS 121
BUS 222 | Managerial Accounting 3 gould AC 200

ey BUS 212
BUS 401 | Strategic Management 3 aould BUS 101, BUS 121,
BUS 211 wag BUS 212
W30lR5UaULRIINANIUA

EN 014 | English for Exploring the World 3 -

EN 331 | Practical Business English -

EN 332 | Professional Business English -

piet 48 | nuqwie

36\
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2.2 N3y uamzau - U3AU (Major Requirements) 27 3efin

. - MU AyrUsAunau
EGRE 183U .. | wnse o Y
NBUIB-NA NIDNUAIUY
DMK 100 | Essentials of Marketing Technology and Social Media 3 -
DMK 203 | Customer Experience and 3 aouls BUS 101
Customer Relationship Management
DMK 311 | Product and Brand Management in Digital Platform 3 aauld BUS 101
DMK 316 | Omni-channel and E-Marketplace Management 3 aoula BUS 101
DMK 317 | Business Model and Pricing Strategy 3 aoula BUS 101
DMK 318 | Integrated Marketing Communication in Digital Era 3 aould BUS 101
DMK 412 | Digital Marketing Research 3 aoula BUS 101
ez BUS 207
DMK 419 | Data Management in Digital Marketing 3 aoula BUS 101
DMK 421 | Seminar in Digital Marketing 3 aould v nanzanu-UiAu
9813U08 2 311
53U 27 | meda
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2.3 NGUIYUAMIZAU - 17BN (Major Electives) 24 vhehia

SHEIY

51839737

U

280

bN3IN

Ay1UsAUNaY

WIONUANS

DMK 321
DMK 323
DMK 326
DMK 330
DMK 331

DMK 332
DMK 333
DMK 334
DMK 335
DMK 301
DMK 401

DMK 415
DMK 420

DMK 424
DMK 425
DMK 426
DMK 427
DMK 428
DMK 429
DMK 430
DMK 431
DMK 432

Digital Marketing Strategies

Digital Marketing Tools and Techniques
Advertising and Media Management
Influencer Marketing

Digital Marketing Internship

Digital Marketing Campaign Design
Search Engine Marketing

Digital Content Marketing
Creative Digital Innovation
Pre-Cooperative Education

Cooperative Education

Current Issues in Digital Marketing
Artificial intelligence for Digital Marketing
Planning and Strategy

Real-Time Marketing

Marketing Technology Stack Management
Digital Product Design and Management
The Sustainable and Ethical Marketer
Marketing Data Analytics

Content Marketing

UX/UI Digital Product and Service Design
Digital Project Management

Fundamental Programming for Digital Marketer

aaula BUS 101

W (W[ W IWW

aaulaivanizau-Uieu
28719108 2 371

O |V W W [W W

aauls DMK 301
LALIVANIZATU-VIAY
981918y 3 3%

W

aaul@ BUS 101

W WLV IWIW VLW W W
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AU Fy1U9AUNaU

IWEIV 518703 . . | wnse o .
NBUIB-NH NIBWUAIUN

DMK 433 | Digital Entrepreneurial Marketing 3 -

DMK 434 | International Marketing in Digital Age 3 -

DMK 503 | Appearance, Voice Work and Personality 3 -
Development for Influencer

DMK 504 | Acting for Personality Development 3 -

DMK 505 | Digital Media Production Workshop 3 -

DMK 506 | Strategic Brand Management and 3 aoula BUS 101
Digital Brand Communication

DMK 507 | Graphics Design Workshop 3 -

DMK 512 | Digital Brand Communication 3 -

DMK 515 | Digital Marketing in Service Business 3 -

DMK 516 | Digital Marketing in Business to Business (B2B) 3 -

DMK 517 | Celebrity and Influencer Branding 3 -

DMK 518 | Customer Acquisition and Engagement Strategy 3 -

DMK 519 | E-Logistics and Supply Chain Management 3 aoula BUS 101
for Digital Business

DMK 520 | Inventory and Warehouse Management 3 aoula BUS 101
for Digital Business

DMK 521 | Predictive Marketing and Marketing Automation 3 aouldl BUS 101

kay BUS 207
DMK 522 | Professional Selling and Negotiations 3 -

for Digital Marketers

DMK 523 | Innovative and Advanced Marketing Technology 3 -

94 24 PUILAR

3. nunIvNaeNLES (Free Electives) 6 miefin
UnAnwazdesdenieuseinduniaaauluuninerdensaunn litesnii 6 wiiefs

o - 4. U FvdsAunau
eV N 31839391 . | o )
wuwnA VIONUAINS
3 -
3 _
54 6 VaVehl
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1. viwndmanesialy (General Education) 24 w#ugfg

3182V IMUNANGATUTN T SNATMINN
A1 INTIURUNNTRULAZATAMU

IRAIY 518%03 Q?mf N3N 'Jimijﬂunm:
KBUIB-NA NIDNUAIUT
nguINWBINge (9 Miaehin)
FEN 101* | Everyday English 3 -
FEN 102* | Social English 3 -
FEN 103* | Global English 3 -
NEUAMYIUINTNNYEAWITIN (15 i3enn)
GE 011 | Thinking Skills for Lifelong Learning 3 -
GE 012 | Citizenship in Society and International -
Community
GE 013 | Technology and Innovation for the Future 3 -
GE 014 | Aesthetics and Well-being for Life 3 -
GE 015 | Entrepreneurial Spirit and Financial Literacy 3 -
593 24 PRRY

Ta0 N\
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2. BUNIVILAN1E (Professional Education) 91 wulgfe
2.1 ngsdvunu (Core Courses) 36 %1gin

Y o g a U y1UsAUnau

INEIUN IYYBIUN \ & L3N o & .y

NBUIB-NA NIDNUAINUS
FEN 014* | English for Exploring the World 3 -
FEN 331* | Practical Business English 3 -
FEN 332* | Professional Business English 3 -
FIP 111* | Mathematics with Business Applications 3 -
FIP 112* | Statistics with Business Applications 3 -
FIP 121* | Microeconomics 3 -
FIP 122* | Macroeconomics 3 -
FIP 131* | Introduction to Financial Sector 3 -
FIP 132* | Finance with Business Applications 3 -
FIP 133 | Accounting for Business Applications 3 -
FIP 134* | Marketing for Financial Services 3 -
FIP 135% | Entrepreneurship and Business Development 3 -

in Finance
594 36 | vein
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2.2 A NanIzaul - JaAU (Major Requirements) 46 wiiefin

o - . U Fu109AUNDY
INEIVN INYYBIUYI - LNIM - X Y
BUWNA NIBWUAIUN Y
FIP 211 | Foundation of Financial Planning 3 -
FIP 222 | Financial Reporting Analysis 3 -
FIP 223* | Presentation and Communication with 3 -
Financial Data
FIP 312 | Investment Planning 4 ELSEU FIP 211
FIP 313 | Insurance Planning 3 ELSEU FIP 211
FIP 314 | Retirement Planning 3 e FIP 211
FIP 323* | Economics for Financial Planning 3 -
FIP 324 | Financial, Banking and Securities Law 3 -
FIP 325 | Personal and Business Credit 3 -
Counseling
FIP 415 | Tax and Estate Planning 3 e FIP 211
FIP 416 | Integrated Financial Plan Construction 3 LABLSEU FIP 211, FIP 312
FIP 313, FIP 314
e FIP 415
FIP 425 | Real Estate Finance and Investment 3 -
FIP 426 | Professional Skills for Financial and 3 -
Investment Planner
FIP 433 | Financial Planning Internship 3 LPBLTeU FIP 416
FIP 435 | Practicum Training in Financial 3 \AELIEU FIP 416
Planning

94 a6 PUILAR

42\ ndnansUTeen3 angUsvnTgIne Unisdnyn 2569



2.3 NGUIYURNIZAU - 17BN (Major Electives) 9 i

" 4. MUY y1UsAunaU
INEIUN INYYBIUYI LA LNIM . v
NnuUB-NA NIDNUAINUS
nau3vHNMAUATR
FIP 431 | Cryptocurrency and Digital Assets Investment 3 \ABLSU FIP 312
FIP 432 | Foreign Exchange Market Investment 3 \ABLSU FIP 312
FIP 434 | Preparation for Internship in Financial Sector 3 -
FIP 436 | Mutual Fund Investment in Practice 3 LABL3U FIP 312
FIP 437 | Stock Investment in Practice 3 LABL3U FIP 312
FIP 438 | Derivatives Investment in Practice 3 LABL3U FIP 312
NANIYINITAINY
FIP 441 | Securities Analysis and Portfolio Management 3 LABLSEY FIP 312
FIP 442 | Fixed-Income Securities and Market 3 LAELIeU FIP 312
FIP 443 | Derivative Securities and Market 3 LABL3U FIP 312
FIP 444 | Financial Risk Management 3 LAELIeU FIP 312
FIP 445 | Current Issues in Financial and 3 LABL3U FIP 312
Investment Planning
FIP 446 | Advanced Investment Planning 3 \ABLSEU FIP 312
FIP 447 | Global Financial Market and Financial Crises 3 LABLSYU FIP 131
NAIRYINITINIMHUAITEUY
FIP 451 | Family Financial Planning 3 LBl FIP 211
FIP 452 | Behavioral Finance in Wealth Management 3 \eLsey FIP 211
FIP 454 | Consultative Selling Skills 3 LBl FIP 211
FIP 455 | Technological Application in Personal 3 LAeLaeY FIP 211
Financial Planning
FIP 456 | Artificial Intelligence for Wealth Management 3 LABLSYU FIP 211
FIP 457 | Seminar in Wealth Management 3 LABLSYU FIP 211
FIP 458 | Research in Wealth Management 3 LABLSYU FIP 211
FIP 459 | Business Financial Planning 3 LABLSYU FIP 211
594 9 ViRl

wewne * Iideuduniwmdingy
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3. nunIVNARNLES (Free Electives) 6 miefin
inAnwrgdeadoniseuseinvemanansduniegeuluuvinerdengann Aldldivdny
Ml uazanzoud Al duivdenas lteendn 6 wiiefn dmsulinAnwvimdngasdunlaly

UnAnw1vemangnsuTmsesNatudin @193 WINTINUKRLNNTRVLALAITAYU @1NI0HEENTIEIN

v 1

s luiiduivdeniasle

v d - U Fy1U9AUNDY
IRV 318UV V- LN3IA - & o
NUWNAN ‘VI‘SEJW‘I.M'J’]SJE
3 6 NUIBAR

v a4 U Fy109AUNDY
THEIYN 518387391 oo |wem| L )
NUIYNA mawummg

FIP 141 | Basic Wealth Management 3 -

FIP 142 | Introduction to Alternative Investments 3 -

44\ ndnansUTeen3 AngUSYNTgIne Un1sAnyn 2569
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WNUNTANYIAUNANGATANEUINIITSIND

#1913%1N130A19
FudN 1
First Semester 1/1 2569
MUIUNUIEAA
C 1 1 1
e Course Title U 1/1 U 1/2 U2
Number
Und | auna | Und | avna | Und | auna

GEO11 | Thinking Skills for Lifelong Learning 3 3
BUS101 | Principles of Marketing 3 3

6 6

First Semester 1/2
IuIUNUEAA
C 1 1 1
ore Course Title U 1/1 U 1/2 U 2
Number
Unil | auna | Un@ | a@ufa | Un@ | anna
GEO11 | Thinking Skills for Lifelong Learning 3 3
BUS101 | Principles of Marketing 3 3
EN101 | Everyday English 3 3 3 3
GEO012 | Citizenship in Society and International 3 3 3 3
Community
GEQ13 | Technology and Innovation for the 3 3 3 3
Future

LA102 Business Law 3 3 3 3

12 12 18 18

wangnsusaes AuzUssgIna Unisdinw 2569/ 45



Second Semester

MUIUNUIEAA
C . . \
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | @una
EN101 | Everyday English 3 3
EN102 | Social English 3 3 3 3
GEO14 | Aesthetics and Well-being for Life 3 3 3 3 3 3
AC200 | Business Accounting 3 3 3 3 3 3
EC203 Introduction to Economics 3 3 3 3 3 3
BUS121 | Organization and Human Resource
3 3 3 3 3 3
Management
GE013 | Technology and Innovation for the 3 3
Future
15 15 15 15 18 18
Summer Session
IuIUNUEAN
Course ; ; ;
i Course Title U 1/1 U 1/2 U2
Number
Unil | anna | Un@ | avna | Un@ | anna
EN102 | Social English 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3
BUS101 | Principles of Marketing 3 3
9 9

Ta6 N\
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#1913%711150 870
JuUUN 2

First Semester 2570
MUIUNUIEAA
C . . :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | auna
EN103 | Global English 3 3 3 3 3 3
BUS212 | Business Finance 3 3 3 3 3 3
BUS102 | Business Mathematics 3 3 3 3 3 3
GEO15 | Entrepreneurial Spirit and Financial 3 3 3 3 3 3
Literacy
BUS211 | Production and Operations Management 3 3 3 3 3 3
MKT300 | Consumer Behavior 3 3 3 3 3 3
LA102 Business Law 3 3
18 18 18 18 21 21
Second Semester
IIUUNUIAN
Course ; ; ;
i Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | avna | Un@ | anna
ENO14 | English for Exploring the World 3 3 3 3 3 3
BUS207 | Statistical Analysis for Business Decisions 3 3 3 3 3 3
BUS222 | Managerial Accounting 3 3 3 3 3 3
BUS221 | Entrepreneurship and Business 3 3 3 3 3 3
Development
MKT310 | Brand Management 3 3 3 3 3 3
MKTXXX | Major Electives | 3 3 3 3 3 3
GEO012 | Citizenship in Society and International 3 3
Community
18 18 18 18 21 21

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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#1913%711150 870
FUUN 3

First Semester 2571
MUIUNUIEAA
’\ICUO:]E; Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna

EN331 | Practical Business English 3 3 3 3 3 3

MKT311 | Product and Price Management 3 3 3 3 3 3

MKT312 | Distribution Channel Management 3 3 3 3 3 3

MKT313 | Promotion Management 3 3 3 3 3 3

MKT445 | UX & Ul Introduction for Marketer 3 3 3 3 3 3

(Major Electives II)

XXXXX | Free Electives | 3 3 3 3 3 3

XXXXX | Free Electives Il 3 3 3
18 21 18 21 18 21

Tas \
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Second Semester

UAUNUINN
C . : :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | aufa | Un@A | duna | Un@A | @wna
EN332 | Professional Business English 3 3 3 3 3 3
AC301 | Taxation 3 3 3 3 3 3
MKT418 | Entrepreneurial Marketing 3 3 3 3 3 3
(Major Electives Il)
MKT336 | Creative Selling and Sales Management 3 3 3 3 3 3
(Major Electives V)
MKT428 | Digital Marketing 3 3 3
MKTXXX | Major Electives V 3 3 3
MKT421 | Seminar in Marketing 3 3 3
MKT433 | Dynamic Marketing Strategy 3 3 3
BUS401 | Strategic Management 3 3 3
18 21 18 21 18 21
Summer Session
IuIUNUBAN
Course ; ; ;
i Course Title U 1/1 U 1/2 U2
Number
Unil | auna | Un@ | a@vfa | Un@ | anna
MKT321 | Marketing Research 3 3 3
MKT428 | Digital Marketing 3 3 3
MKTXXX | Major Electives VI 3 3 3
MKT301 | Pre-Cooperative Education 3 3 3
(Major Electives V)
3 9 3 9 3 9

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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#1913%711150 870

7 4
First Semester 2572
MUIUNUIEAA
C . : :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | auna

BUS401 | Strategic Management 3 3 3
MKT321 | Marketing Research 3 3 3
MKT421 | Seminar in Marketing 3 3 3
MKT433 | Dynamic Marketing Strategy 3 3 3
MKT432 | Creative Content Marketing 3 3 3

(Major Electives VII)
MKT444 | Artificial Intelligence for Marketing 3 3 3

Analytics (Major Electives VIII)
XXXXX | Free Electives lI 3 3 3
MKT430 | Cooperative Education 9 9 9

(Major Electives VI-VIII)

21 9 21 9 21 9
50 N\ anNansUTYIn3 AEUSYNTEINa Un1sAnyl 2569




WNUNTANYIAUNANGATANEUINIITSIND

#197391n159a1a (UnAnwiieulou)

T3 1
First Semester 1/2 2569
MUIUNUIEAA
[\ICS;EZ Course Title U 1/1 U 1/2
Wigulau Wigulau
AC200 Business Accounting 3
BUS102 Business Mathematics 3
BUS211 Production and Operations Management 3
AC301 Taxation 3
MKT310 Brand Management 3
EN103 Global English 3
18
Second Semester
uIUNUBAN
'\]erl:s:r Course Title U 1/1 U 1/2
Wigulau Wigulau
BUS207 Statistical Analysis for Business Decisions 3
BUS212 Business Finance 3
BUS221 Entrepreneurship and Business Development 3
ENO14 English for Exploring the World 3
MKT325 | Fashion Marketing 3
MKT441 Business-to-Business Marketing 3
18

wangnsuIans AzUsmsgIna Unisdinw 2569/ 51




Summer Session

52\

anNansUTYIn3 AEUSYNTEINa Un1sAnyl 2569

IIUUNUIAN
Course : ;
Course Title U 1/1 U 1/2
Number
Wigulau Wigulau
GEO14 Aesthetics and Well-being for Life 3
GEO15 Entrepreneurial Spirit and Financial Literacy 3
6




#197391n159a1a (UnAnwiieulou)

7 2
First Semester 2570
IIUUNUIAN
Course : ;
Course Title U 1/1 U 1/2
Number
Wisulau Wigulau
EN331 Practical Business English 3
BUS222 Managerial Accounting 3
MKT415 | Current Issues in Marketing 3
MKT416 | Sports Marketing 3
MKT418 | Entrepreneurial Marketing 3
XXXX Free Elective 3
18
Second Semester
IIUAUNUIAN
Course ; ;
Course Title U 1/1 U 1/2
Number
Wigulau Wisulou
BUS401 Strategic Management 3
MKT421 Seminar in Marketing 3
MKT432 | Creative Content Marketing 3
MKT444 | Al for Marketing Analytics 3
EN332 Professional Business English 3
15

wangnsusan3 AuzUSsgIna Unisdnw 2569/ 53




WNUNTANYIAUNANGATANEUINIITSIND

d191391N1959AN3
FudN 1
First Semester 1/1 2569
MUIUNUIEAA
C 1 1 1
e Course Title U 1/1 U 1/2 U2
Number
Und | auna | Und | avna | Und | auna

GEO11 | Thinking Skills for Lifelong Learning 3 3
BUS101 | Principles of Marketing 3 3

6 6

First Semester 1/2
IuIUNUEAA
C 1 1 1
ore Course Title U 1/1 U 1/2 U 2
Number
Unil | auna | Un@ | a@ufa | Un@ | anna
GEO11 | Thinking Skills for Lifelong Learning 3 3
BUS101 | Principles of Marketing 3 3
EN101 | Everyday English 3 3 3 3
GEO012 | Citizenship in Society and International 3 3 3 3
Community
GEQ13 | Technology and Innovation for the 3 3 3 3
Future

AC200 | Business Accounting 3 3 3 3

12 12 18 18

BERN
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Second Semester

UAUNUINN
C . . :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | aufa | Un@A | duna | Un@A | @wna
EN101 | Everyday English 3 3
EN102 | Social English 3 3 3 3
GEO14 | Aesthetics and Well-being for Life 3 3 3 3 3 3
GEO15 | Entrepreneurial Spirit and Financial 3 3 3 3 3 3
Literacy
LA102 Business Law 3 3 3 3 3 3
BUS121 | Organization and Human Resource 3 3 3 3 3 3
Management
MGT121 | Business Ethics and Sustainability 3 3 3 3 3 3
18 18 18 18 18 18
Summer Session
IuIUNUEAN
C 1 1 1
ourse Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | avna | Un@ | anna
GEO11 | Thinking Skills for Lifelong Learning 3 3
GEO12 | Citizenship in Society and International 3 3
Community
GE013 | Technology and Innovation for the 3 3
Future
9 9

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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A1013YIN15IANS

PUUN 2

First Semester 2570
ANUIURULYAA
C . . .
ore Course Title U 1/1 U 1/2 U 2
Number
Unf | @una | Unk | awna | Unk | a@nna
EN103 | Global English 3 3 3 3 3 3
EC203 Introduction to Economics 3 3 3 3 3 3
BUS102 | Business Mathematics 3 3 3 3 3 3
BUS212 | Business Finance 3 3 3 3 3 3
BUS211 | Production and Operations Management 3 3 3 3 3 3
MGT211 | Business Environment and International 3 3 3 3 3 3
Business
BUS101 | Principles of Marketing 3 3
18 18 18 18 21 21
Second Semester
AUIURULYAAN
Course . . .
i Course Title U 1/1 U 1/2 U 2
Number
Un@ | duna | Und | duna | Un@ | @nna
BUS207 | Statistical Analysis for Business Decisions 3 3 3 3 3 3
BUS222 | Managerial Accounting 3 3 3 3 3 3
ENO14 | English for Exploring the World 3 3 3 3 3 3
BUS221 | Entrepreneurship and Business 3 3 3 3 3 3
Development
MGT221 | Introduction to Data Analysis for 3 3 3 3 3 3
Management
MGTXXX | Major Electives | 3 3 3 3 3 3
18 18 18 18 18 18

56\
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Summer Session

ANUIURUIYAAN
C . . .
ore Course Title U 1/1 U 1/2 U 2
Number
Unf | @una | Unk | awna | Unk | a@nna

EN102 | Social English 3 3
AC200 | Business Accounting 3 3
XXXXX | Free Electives | 3

6 9

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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A1013YIN15IANS

FUUN 3

First Semester 2571
MUIUNUIEAA
’\ICUO:]E; Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
EN331 | Practical Business English 3 3 3 3 3 3
MGT311 | Management Planning and Control 3 3 3 3 3 3
MGT312 | Intelligence Tools for Modern 3 3 3 3 3 3
Management
MGTXXX | Major Electives lI 3 3 3 3 3 3
MGTXXX | Major Electives |l 3 3 3 3 3 3
MGTXXX | Major Electives IV 3 3 3
MGT301 | Pre-Cooperative Education 3 3 3
18 18 18 18 18 18

58 '\
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Second Semester

MUIUNUIEAA
’\ICUO:]E; Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | @una
AC301 | Taxation 3 3 3 3 3 3
EN332 | Professional Business English 3 3 3 3 3 3
BUS401 | Strategic Management 3 3 3
MGT321 | Business Research 3 3 3 3 3 3
MGT323 | Leadership and Team Development 3 3 3 3 3 3
MGTXXX | Major Elective V 3 3 3
MGT421 | Seminar in Modern Business Management 3 3 3
MGT420 | Innovative Business Project Management 3 3 3
XXXXX | Free Electives | 3 3 3
18 21 18 21 18 21
Summer Session
IIUAUNUIAN
gjr:z’:r Course Title U 1/1 U 1/2 U 2
Und | aufa | Un@A | auna | Un@A | @wia
XXXXX | Free Electives | 3 3 3
XXXXX | Free Electives lI 3 3 3 3 3 3
BUS401 | Strategic Management 3 3 3
MGTXXX | Major Electives IV 3 3 3
6 9 6 9 6 9

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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A1013YIN15IANS

JuUN 4

First Semester 2572
MUIUNUIEAA
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
MGT420 | Innovative Business Project Management 3 3 3 3 3 3
MGT421 | Seminar in Modern Business Management 3 3 3 3 3 3
MGTXXX | Major Electives VI 3 3 3 3 3 3
MGTXXX | Major Electives VI 3 3 3 3 3 3
MGTXXX | Major Electives VI 3 3 3 3 3 3
MGT401 | Cooperative Education 9 9 9
15 9 15 9 15 9

60 '\
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WNUNTANYIAUNANGATANEUINIITSIND
#1971391159015 (UnAnwiisulau)

T 1
First Semester 1/2 2569
IUAUNUINN
Course : ;
Course Title U 1/1 U 1/2
Number
Wisulau Wigulou
GEO12 Citizenship in Society and International 3
Community
BUS102 Business Mathematics 3
BUS211 Production and Operations Management 3
EN103 Global English 3
MGT211 Business Environment and International 3
Business
MGT352 | Knowledge Management for Business 3
18
Second Semester
IIUAUNUIAN
Course ; ;
Course Title U 1/1 U 1/2
Number
Wigulau Wigulou
BUS207 Statistical Analysis for Business Decisions 3
BUS221 Entrepreneurship and Business Development 3
BUS222 Managerial Accounting 3
MGT316 Service Operations Management 3
MGT311 Management Planning and Control 3
MGT221 Introduction to Data Analysis for Management 3
18
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Summer Session

62\

anNansUTYIn3 AEUSYNTEINa Un1sAnyl 2569

IIUUNUIAN
Course : ;
Course Title U 1/1 U 1/2
Number
Wigulau Wigulou
MGT436 E-Commerce Management 3
ENO14 English for Exploring the World 3
6




#19739101590015 (UnAnwieulau)

7 2
First Semester 2570
IUIUNUIAN
Course : ;
Course Title U 1/1 U 1/2
Number
Wisulau Wigulou
EN331 Practical Business English 3
MGT417 Business Professional Skills 3
MGT321 Business Research 3
MGT312 | Intelligence Tools for Modern Management 3
MGT323 | Leadership and Team Development 3
15
Second Semester
uIUNUBAN
Course ' .
Course Title U 1/1 U 1/2
Number
Wigulau Wigulau
MGT420 Innovative Business Project Management 3
BUS401 Strategic Management 3
MGT421 Seminar in Modern Business Management 3
MGT423 | Management Information Systems 3
EN332 Professional Business English 3
15

wangnsusans AuzUsmsgIna Unisdinw 2569 /7 63




WNUNTANYIAUNANGATANEUINIITSIND

#1135
FudN 1
First Semester 1/1 2569
IUAUNUINA
C 1 1 1
e Course Title U 1/1 U 1/2 U2
Number
Und | @ufa | Und | duna | Un@A | @wna

GEO11 | Thinking Skills for Lifelong Learning 3 3
BUS101 | Principles of Marketing 3 3

6 6

First Semester 1/2
IuIUNUEAA
C 1 1 1
ore Course Title U 1/1 U 1/2 U 2
Number
Unil | auna | Un@ | a@ufa | Un@ | anna
GEO11 | Thinking Skills for Lifelong Learning 3 3
BUS101 | Principles of Marketing 3 3
EN101 | Everyday English 3 3 3 3
GEO012 | Citizenship in Society and International 3 3 3 3
Community
GEQ13 | Technology and Innovation for the 3 3 3 3
Future

LA102 Business Law 3 3 3 3

12 12 18 18

IR
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Second Semester

UAUNUINN
C . . :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | aufa | Un@A | duna | Un@A | @wna
EN101 | Everyday English 3 3
EN102 | Social English 3 3 3 3
GEO14 | Aesthetics and Well-being for Life 3 3 3 3 3 3
GEO15 | Entrepreneurial Spirit and Financial 3 3 3 3 3 3
Literacy
AC200 | Business Accounting 3 3 3 3 3 3
BUS121 | Organization and Human Resource 3 3 3 3 3 3
Management
BUS207 | Statistical Analysis for Business Decisions 3 3 3 3 3 3
18 18 18 18 18 18
Summer Session
IuIUNUEAN
C 1 1 1
ourse Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | avna | Un@ | anna
GEO11 | Thinking Skills for Lifelong Learning 3 3
GEO12 | Citizenship in Society and International 3 3
Community
GE013 | Technology and Innovation for the 3 3
Future
9 9

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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#1913%101509U

T 2
First Semester 2570
MUIUNUIEAA
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna

EN103 | Global English 3 3 3 3 3 3
BUS102 | Business Mathematics 3 3 3 3 3 3
EC203 Introduction to Economics 3 3 3 3 3 3
BUS212 | Business Finance 3 3 3 3 3 3
BUS211 | Production and Operations Management 3 3 3 3 3 3
FINXXX | Free Electives | 3 3 3 3 3 3
BUS101 | Principles of Marketing 3 3

18 18 18 18 21 21

Second Semester
IUIUNUILAN
l\(I:LTrLrJ]E:r Course Title U 1/1 U 1/2 U 2
Unf | aufa | Un@ | @una | Und | @wina
FINXXX | Free Electives Il 3 3 3 3 3 3
BUS222 | Managerial Accounting 3 3 3 3 3 3
ENO14 | English for Exploring the World 3 3 3 3 3 3
BUS221 | Entrepreneurship and Business 3 3 3 3 3 3
Development

FIN311 | Financial Management 3 3 3 3 3 3
FIN318 | Financial Market and Instrument 3 3 3 3 3 3

18 18 18 18 18 18

66 '\
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Summer Session

UAUNUINN
’\ICUO:]E; Course Title U 1/1 U 1/2 U 2
Und | aufa | Un@A | duna | Un@A | @wna

EN102 | Social English 3 3
LA102 | Business Law 3 3
FINXXX | Major Electives | 3 3 3
FINXXX | Major Electives Il 3 3

6 6 6 9

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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#1913%101509U
FUUN 3

First Semester 2571
MUIUNUIEAA
C . . .
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | auna

EN331 | Practical Business English 3 3 3 3 3 3
FIN323 | Financial Statement and Reporting 3 3 3 3 3 3

Analysis
FIN332 | International Finance 3 3 3 3 3 3
FINXXX | Major Electives | 3 3 3
FINXXX | Major Electives Il 3 3 3
FINXXX | Major Electives |l 3 3 3
FIN411 | Risk Management 3 3 3
FINA13 | Strategic Financial Management 3 3 3
FINd21 | Seminar in Finance 3 3 3
FINA24 | Securities Analysis and Portfolio 3 3 3

Management

18 21 18 21 18 21

68 '\
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Second Semester

MUIUNUIEAA
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | @una

AC301 | Taxation 3 3 3 3 3 3
EN332 | Professional Business English 3 3 3 3 3 3
BUS401 | Strategic Management 3 3 3 3 3 3
FIN321 | Principles of Investment 3 3 3 3 3 3
FINXXX | Major Electives IV 3 3 3 3 3 3
FINXXX | Major Electives V 3 3 3
FINXXX | Major Electives I
FINXXX | Major Electives llI 3 3 3

18 18 18 18 18 18

Summer Session
IIUAUNUIAN
NCLT:EZ Course Title U 1/1 U 1/2 U 2
Und | aufa | Un@A | auna | Un@A | @wia
FINXXX | Major Electives VI 3 3 3
FIN301 | Pre-Cooperative Education 3 3 3
(Major Electives V)
3 3 3 3 3 3

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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#1913%101509U

JuUN 4

First Semester 2572
MUIUNUIEAA
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna

FINA11 | Risk Management 3 3 3

FIN413 | Strategic Financial Management 3 3 3

FIN421 | Seminar in Finance 3 3 3

FIN424 | Securities Analysis and Portfolio 3 3 3

Management

FINXXX | Major Electives VI 3 3 3

FINXXX | Major Electives VIl 3 3 3

FIN4A30 | Cooperative Education 9 9 9
15 9 15 9 15 9

70\
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WNUNTANYIAUNANGATANEUINIITSIND

81917911593 ladannduazvitelgauniu

FUUN 1

First Semester 1/1 2569
MUIUNUIEAA
C 1 1 1
e Course Title U 1/1 U 1/2 U2
Number
Und | auna | Und | avna | Und | auna

GEO11 | Thinking Skills for Lifelong Learning 3 3
BUS101 | Principles of Marketing 3 3

6 6

First Semester 1/2
IuIUNUEAA
Course Course Title U 1/1 U 1/2 U 2
Number
Unil | auna | Un@ | a@ufa | Un@ | anna
GEO11 | Thinking Skills for Lifelong Learning 3 3
BUS101 | Principles of Marketing 3 3
EN101 | Everyday English 3 3 3 3
GEO15 | Entrepreneurial Spirit and Financial 3 3 3 3
Literacy

LA102 | Business Law 3 3 3 3
LSM111 | Logistics and Supply Chain Management 3 3 3 3

12 12 18 18

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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Second Semester

MUIUNUIEAA
C : : :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | @una
EN101 | Everyday English 3 3
EN102 | Social English 3 3 3 3 3 3
GE012 | Citizenship in Society and International 3 3 3 3 3 3
Community
GEO013 | Technology and Innovation for the 3 3 3 3 3 3
Future
AC200 | Business Accounting 3 3 3 3 3 3
BUS121 | Organization and Human Resource 3 3 3 3 3 3
Management
LSM121 | Transportation and Distribution 3 3 3 3
Management
18 18 18 18 18 18
Summer Session
IIUAUNUIAN
C 1 1 1
e Course Title U 1/1 U 1/2 U2
Number
Unil | auna | Un@ | a@vfa | Un@ | anna
GEO11 | Thinking Skills for Lifelong Learning 3 3
GEO15 | Entrepreneurial Spirit and Financial 3 3
Literacy
9 9

72\
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81917911593 ladannduazvitelgauniu

N7 2
First Semester 2570
MUIUNUIEAA
NCuor:Ezr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
EN103 | Global English 3 3 3 3 3 3
BUS212 | Business Finance 3 3 3 3 3 3
BUS102 | Business Mathematics 3 3 3 3 3 3
BUS211 | Production and Operations Management 3 3 3 3 3 3
LSM211 | Inventory and Warehouse Management 3 3 3 3
GEO14 | Aesthetics and Well-being for Life 3 3 3 3 3 3
LSM111 | Logistics and Supply Chain Management 3 3
EC203 Introduction to Economics 3 3 3 3 3 3
21 21 21 21 21 21

wangnsusans AuzUssgIna Unisdinw 2569 73



Second Semester

MUIUNUIEAA
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | @una
BUS207 | Statistical Analysis for Business Decisions 3 3 3 3 3
BUS222 | Managerial Accounting 3 3 3 3 3 3
BUS221 | Entrepreneurship and Business 3 3 3 3 3 3
Development
LSM221 | Procurement Management 3 3 3 3 3 3
ENO14 | English for Exploring the World 3 3 3 3 3 3
XXXXX | Free Elective | 3 3 3 3 3
LA102 Business Law 3 3
LSM121 | Transportation and Distribution 3 3
Management
18 18 18 18 21 21
Summer Session
IIUAUNUIAN
NCLT:EZ Course Title U 1/1 U 1/2 U 2
Und | aufa | Un@A | auna | Un@ | @wia
BUS101 | Principles of Marketing 3 3
BUS207 | Statistical Analysis for Business Decisions 3
LSMXXX | Major Electives Ili 3
LSMXXX | Major Electives IV 3
XXXXX | Free Elective | 3
9 9

BETERN
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81917911593 ladannduazvidelgauniu

24
[

FUUN 3

First Semester 2571
MUIUNUIEAA
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
EN331 | Practical Business English 3 3 3 3 3 3
LSM311 | Export and Import Management 3 3 3 3 3 3
LSMXXX | Major Electives | 3 3 3 3 3 3
LSMXXX | Major Electives Il 3 3 3 3 3 3
EN433 | English for Logistics Professionals 3 3 3
LSM312 | Information Technology for Logistics 3 3 3
LSMXXX | Major Electives |l 3 3 3 3 3 3
LSMXXX | Major Electives IV 3 3
LSM211 | Inventory and Warehouse Management 3 3
18 21 18 21 18 21

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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Second Semester

MUIUNUIEAA
C . . .
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | @una

AC301 | Taxation 3 3 3 3 3

EN332 | Professional Business English 3 3 3 3 3

EN434 | English Skills for Career Paths in Logistics 3 3 3 3 3
BUS401 | Strategic Management 3 3 3 3 3
LSM323 | Introduction to Data Analytics for 3 3 3 3 3

Logistics and Supply Chain Management

LSM322 | Losgistics and Supply Chain Strategy 3 3 3 3 3
LSMXXX | Major Electives V 3 3

LSM301 | Pre-Cooperative Education (Major 3 3 3

Electives V)
15 15 15
Summer Session
uIUNUEAAN

C \ ; .

e Course Title U 1/1 U 1/2 U 2
Number

Und | aufa | Un@A | auna | Un@ | @wia
LSM421 | Seminar in Logistics Management 3 3 3
LSMXXX | Major Electives V 3 3 3
XXXXX | Free Elective |l 3 3 3
9 9 9

76\
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24

81917911593 ladannduazvidelgauniu

YU 4
First Semester 2572
MUIUNUIEAA
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
EN433 | English for Logistics Professionals 3 3 3
LSM312 | Information Technology for Losgistics 3 3 3
LSM421 | Seminar in Logistics Management 3 3 3
LSMXXX | Major Electives VI 3 3 3
LSMXXX | Major Electives VI 3 3 3
LSMXXX | Major Electives VI 3 3 3
XXXXX | Free Electives Il 3 3 3
LSM401 | Cooperative Education 9 9 9
(Major Electives VI-VIII)
21 9 21 9 21 9
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WHUNTANEIANUNENGATAMEUIUIITIND
d1913vnN13IaMsladafnduasvindldauniu (Jaiundvianauiisyladaiing)

FUUN 1

a

First Semester 1/1 2569
MUIUNUIEAA

C 1 1 1

e Course Title U 1/1 U 1/2 U2
Number

Und | auna | Und | avna | Und | auna
GEO11 | Thinking Skills for Lifelong Learning 3
BUS101 | Principles of Marketing 3
6
First Semester 1/2
IuIUNUEAA

C 1 1 1

ore Course Title U 1/1 U 1/2 U 2
Number

Unil | auna | Un@ | a@ufa | Un@ | anna

GEO11 | Thinking Skills for Lifelong Learning 3
BUS101 | Principles of Marketing 3

EN101 | Everyday English 3 3

GEO15 | Entrepreneurial Spirit and Financial 3 3

Literacy

LA102 Business Law 3 3
LSM111 | Logistics and Supply Chain Management 3 3

LSM551 | Social Media and Digital Marketing for 3 3

Logistics (Major Electives 1)
15 21

78 '\
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Second Semester

MUIUNUIEAA
Course Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | @una

EN102 | Social English 3 3
GE012 | Citizenship in Society and International 3 3

Community
GEO013 | Technology and Innovation for the 3 3

Future
LSM121 | Transportation and Distribution 3 3

Management
AC200 | Business Accounting 3 3
BUS121 | Organization and Human Resource 3 3

Management
BUS207 | Statistical Analysis for Business Decisions 3 3

21 21

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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PUUN 2

%

d1913vnN15IaMmsladafnduasvindldauniu (Jaiundvianauiisyladaing)

First Semester 2570
MUIUNUIEAA
C : : :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | auna

GEO14 | Aesthetics and Well-being for Life 3 3
EN103 | Global English 3 3
BUS212 | Business Finance 3 3
LSM211 | Inventory and Warehouse Management 3 3
LSM552 | E-Logistics and Supply Chain 3 3

Management (Major Electives II)
LSM553 | Digital Media Production for Digital 3 3

Commerce Logistics (Major Electives Ill)
LSM554 | Graphics Design for Logistics (Major 3 3

Electives V)

21 21

80 '\
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Second Semester

UAUNUINN
C . . :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | aufa | Un@A | duna | Un@A | @wna

BUS222 | Managerial Accounting 3 3
BUS221 | Entrepreneurship and Business 3 3

Development
EC203 | Introduction to Economics 3 3
ENO14 | English for Exploring the World 3 3
LSM221 | Procurement Management 3 3
LSM555 | Last-Mile Delivery in Supply Chain for 3 3

E-Commerce Retailing (Free Electives 1)
LSM323 | Introduction to Data Analytics for 3 3

Logistics and Supply Chain Management

21 21

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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%

d1913vnN15IaMmsladafnduasvindldauniu (Jaiundvianauiisyladaing)

FUUN 3

First Semester 2571
UAUNUNN
Course Course Title U 1/1 U 1/2 U 2
Number
Und | @ufa | Und | duna | Un@A | @wna

EN331 | Practical Business English 3 3

EN433 | English for Logistics Professionals 3 3
BUS102 | Business Mathematics 3 3
BUS211 | Production and Operations Management 3 3
LSM311 | Export and Import Management 3 3
LSM322 | Losgistics and Supply Chain Strategy 3 3
LSM312 | Information Technology for Logistics 3 3

21 21
Second Semester
uIUNUEAAN

C 1 1 1

ore Course Title U 1/1 U 1/2 U2
Number

Unil | anna | Un@ | avna | Un@ | anna

AC301 | Taxation 3 3

EN332 | Professional Business English 3 3
BUSA401 | Strategic Management 3 3

EN434 | English Skills for Career Paths in Logistics 3 3
LSM556 | Intelligent Support for Logistics (Free 3 3

Electives II)
LSMa21 | Seminar in Logistics Management 3 3
LSM301 | Pre-Cooperative Education (Major 3 3
Electives V)
21 21

82 '\
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%

JuUN 4

d1913vnN15IaMmsladafnduasvindldauniu (Jaiundvianauiisyladaing)

First Semester 2572
ANUIURULYAA
Course Course Title U 1/1 U 1/2 U 2
Number
Unf | @una | Unk | awna | Unk | a@nna
LSM401 | Cooperative Education 5 9
(Major Electives VI-VIII)
9 9
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WNUNTANYIAUNANGATANEUINIITSIND
#1U139IN5AIANTTTINATENINUSEINA

T 1
First Semester 1/1 2569
IUAUNUINA
Course ; ; ;
Course Title U 1/1 U 1/2 U2
Number
Und | @ufa | Und | duna | Un@A | @wna

GEO11 | Thinking Skills for Lifelong Learning 3 3
BUS101 | Principles of Marketing 3 3

6 6

First Semester 1/2
IuIUNUEAA
Course : ; ;
N Course Title U 1/1 U 1/2 U2
Number
Unil | auna | Un@ | a@ufa | Un@ | anna
GEO11 | Thinking Skills for Lifelong Learning 3 3
BUS101 | Principles of Marketing 3 3
EN101 | Everyday English 3 3 3 3
GEO012 | Citizenship in Society and International 3 5 5 5
Community

GEQ13 | Technology and Innovation for the

3 3 3 3

Future

AC200 | Business Accounting 3 3 3 3

12 12 18 18

BETERN
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Second Semester

MUIUNUIEAA
C . . :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | @una
EN101 | Everyday English 3 3
EN102 | Social English 3 3 3 3
IBM101 | International Business Management 3 3 3 3 3 3
GEO014 | Aesthetics and Well-being for Life 3 3 3 3 3 3
GEO15 | Entrepreneurial Spirit and Financial 3 3 3 3 3 3
Literacy
LA102 Business Law 3 3 3 3 3 3
BUS121 | Organization and Human Resource 3 3 3 3 3 3
Management
BUS101 | Principles of Marketing 3 3
18 18 18 18 18 18
Summer Session
IuIUNUBAN
Course ; ; ;
i Course Title U 1/1 U 1/2 U2
Number
Unil | anna | Un@ | a@vfa | Un@ | anna
GEO11 | Thinking Skills for Lifelong Learning 3 3
GEO012 | Citizenship in Society and International 5 5
Community
GE013 | Technology and Innovation for the 3 3
Future
9 9

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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#1U139IN5AIANTTTINATENINUSEINA

PUUN 2

First Semester 2570
MUIUNUIEAA
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
EN103 | Global English 3 3 3 3 3 3
IBM211 | Cross Cultural Management 3 3 3 3 3 3
EC203 Introduction to Economics 3 3 3 3 3 3
BUS212 | Business Finance 3 3 3 3 3 3
BUS211 | Production and Operations Management 3 3 3 3 3 3
BUS102 | Business Mathematics 3 3 3 3 3 3
XXXXXX | Free Electives | 3 3 3 3 3 3
21 21 21 21 21 21
Second Semester
uIUNUEAAN
l\(I:LTrLrJ]E:r Course Title U 1/1 U 1/2 U 2
Unil | anna | Un@ | avna | Un@ | anna
BUS207 | Statistical Analysis for Business Decisions 3 3 3 3 3 3
BUS222 | Managerial Accounting 3 3 3 3 3 3
ENO14 | English for Exploring the World 3 3 3 3 3 3
BUS221 | Entrepreneurship and Business 3 3 3 3 3 3
Development
IBM221 | International Marketing Management 3 3 3 3 3 3
XXXXXX | Free Electives Il 3 3 3 3 3 3
IBMXXX | Major Electives | 3 3 3 3 3 3
21 21 21 21 21 21

86 '\
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Summer Session

ANUIURUIYAAN
C . . .
ore Course Title U 1/1 U 1/2 U 2
Number
Unf | @una | Unk | awna | Unk | a@nna

AC200 | Business Accounting 3 3
EN102 | Social English 3 3

6 6

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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#1U139IN5AIANTTTINATENINUSEINA

FUUN 3

First Semester 2571
MUIUNUIEAA

’\ICUO:]E; Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna

EN331 | Practical Business English 3 3 3 3 3 3

EN431 | English for Career Development | 3 3 3 3 3 3

IBM311 | International Financial Management 3 3 3 3 3 3

IBM312 | Technology for International Business 3 3 3 3 3 3

Management

IBMXXX | Major Electives Il 3 3 3 3 3 3

IBMXXX | Major Electives llI 3 3 3 3 3 3

IBMXXX | Major Electives IV 3 3 3

IBM301 | Pre-Cooperative Education 3 3 3
21 21 21 21 21 21

88 '\
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Second Semester

uUIUNLEAN
C : : :
ore Course Title U 1/1 U 1/2 U 2
Number
Unfl | auna | Un@ | avfa | Un@ | anna
BUS401 | Strategic Management 3 3 3
AC301 | Taxation 3 3 3 3 3 3
EN332 | Professional Business English 3 3 3 3 3 3
EN432 | English for Career Development |l 3 3 3 3 3 3
IBM321 | International Business Research 3 3 3 3 3 3
IBM322 | International Human Resource 3 3 3 3 3 3
Management
IBMXXX | Major Electives IV 3 3 3
IBMXXX | Major Electives V 3 3 3
18 21 18 21 18 21
Summer Session
UIURUEAAN
Course . ; ;
i Course Title U 1/1 U 1/2 U2
Number
Uni | duna | Und | duna | Un@ | d@una
IBM411 | International Logistics and Supply Chain 3 3 3
Management
IBM421 | Seminar in International Business 3 3 3
Management
6 6 6

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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#19139IN1539AN55 5N TEN U TSN A

7 4
First Semester 2572
UAUNUNN
C . . .
ore Course Title U 1/1 U 1/2 U 2
Number
Und | @ufa | Und | duna | Un@A | @wna

BUS401 | Strategic Management 3 3 3
IBM411 | International Logistics and Supply Chain 3 5 5

Management
IBMXXX | Major Electives VI 3 3 3
IBMXXX | Major Electives VII 3 3 3
IBMXXX | Major Electives VI 3 3 3
IBM421 | Seminar in International Business 3 5 5

Management
IBM401 | Cooperative Education 9 9 9

18 9 18 9 18 9

90 '\
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WNUNTANYIAUNANGATANEUINIITSIND
8191791N159AN555N052NUTEINA (3aiuiy)

FUUN 1

First Semester 1/1 2569
IUAUNUINA
C 1 1 1
e Course Title U 1/1 U 1/2 U2
Number
Und | @ufa | Und | duna | Un@A | @wna

GEO11 | Thinking Skills for Lifelong Learning 3
BUS101 | Principles of Marketing 3

6

First Semester 1/2
IuIUNUEAA
C 1 1 1
ore Course Title U 1/1 U 1/2 U 2
Number
Unil | auna | Un@ | a@ufa | Un@ | anna
GEO11 | Thinking Skills for Lifelong Learning 3
BUS101 | Principles of Marketing 3
EN101 | Everyday English 3 3
GEO013 | Technology and Innovation for the 3 5
Future
IBC181 | China in New Era 3 3
CBL111 | Elementary Chinese for Communication 3 5
(Free Elective 1)
12 18

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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Second Semester

UAUNUINN
C : : :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | aufa | Un@A | duna | Un@A | @wna
EN101 | Everyday English 3
EN102 | Social English 3 3
GE012 | Citizenship in Society and International 3 3
Community
GEO014 | Aesthetics and Well-being for Life 3 3 3
BUS121 | Organization and Human Resource 3 3 3
Management
IBM101 | International Business Management 3 3 3
IBC182 | Chinese Business Culture 3 3 3
CBL121 | Elementary Chinese Listening and 3 3 3
Speaking (Free Elective )
BUS101 | Principles of Marketing 3
21 21 21
Summer Session
IuIUNUBAN
C 1 1 1
ore Course Title fu 1/1 U 1/2 fu 2
Number
Unil | auna | Un@ | a@vfa | Un@ | anna
GEO11 | Thinking Skills for Lifelong Learning 3
GEO012 | Citizenship in Society and International 3
Community
GEO013 | Technology and Innovation for the 3
Future
9

92\
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81913%1N159AN555N052NUTEINA (3auiu)

PUUN 2

First Semester 2570
IUIURUILAN
C . . .
ore Course Title U 1/1 U 1/2 U 2
Number
Unf | anna | UnfA | anna | UnA | anna
EN103 | Global English 3 3
BUS102 | Business Mathematics 3 3 3
EC203 Introduction to Economics 3 3 3
BUS211 | Production and Operations Management 3 3 3
ClB211 Chinese for Communication in Business 3 5 3
Context |
IBM211 | Cross Cultural Management 3 3 3
IBC283 | Chinese Consumer Insights 3 3 3
CBL111 | Elementary Chinese for Commmunication 5
(Free Elective I)
21 21 21

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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Second Semester

uUIUNLEAN
C . : .
ore Course Title U 1/1 U 1/2 U 2
Number
Unfl | auna | Un@ | avfa | Un@ | anna
GEO015 | Entrepreneurial Spirit and Financial 3 5 5
Literacy
AC200 | Business Accounting 3 3 3
BUS207 | Statistical Analysis for Business Decisions 3 3 3
BUS221 | Entrepreneurship and Business 3 5 5
Development
CIB212 | Chinese for Communication in Business 3 5 5
Context |l
IBM221 | International Marketing Management 3 3 3
IBC284 | China International Trade Process 3 3 3
21 21 21
Summer Session
UIURUEAA
C 1 1 1
ore Course Title U 1/1 U 1/2 U 2
Number
Uni | duna | Und | duna | Und | d@una
LA102 Business Law 3
EN102 | Social English 3
6

IETERN
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81913%1N159AN555N052NUTEINA (3auiu)

FUUN 3

First Semester 2571
ANUIURULYAA
C . . .
ore Course Title U 1/1 U 1/2 U 2
Number
Unf | @una | Unk | awna | Unk | a@nna

EN103 | Global English 3
BUS212 | Business Finance 3 3 3
LA102 Business Law 3 3
CIB313 | Chinese for Communication in Business 3 5 5

Context Il
IBM311 | International Financial Management 3 3 3
IBM312 | Technology for International Business 3 5 5

Management
IBC181 China in New Era 3 3 3
IBC385 | China Market Strategy in Global Market 3

18 18 21
Second Semester
AUIURUIYAAN
C . . .
e Course Title U 1/1 U 1/2 U 2
Number
Un@ | duna | UnfA | duna | Un® | a@nna

BUS222 | Managerial Accounting 3 3 3
AC301 Taxation 3 3 3
CIB314 | Chinese for Career Development | 3 3 3
IBM321 | International Business Research 3 3 3
IBM322 | International Human Resource 3 5 3

Management
IBC386 Trade and Investment in China 3 3 3

18 18 18

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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81913%1N159AN555N052NUTEINA (3auiu)

JuUN 4

First Semester 2572
UAUNUNN
Course Course Title U 1/1 U 1/2 U 2
Number
Und | @ufa | Und | duna | Un@A | @wna

CIB415 | Chinese for Career Development |l 3 3 3
BUS401 | Strategic Management 3 3 3
IBM411 | International Logistics and Supply Chain 3 3 3

Management
IBM421 | Seminar in International Business 3 3 3

Management
IBC487 | China Digital Content Marketing 3 3 3
IBC488 | Entrepreneurship for China Business 3 3 3

18 18 18

96 '\
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WNUNTANYIAUNANGATANEUINIITSIND
#1U13YINTAAINAING

FUUN 1

First Semester 1/1 2569
MUIUNUIEAA
C 1 1 1
e Course Title U 1/1 U 1/2 U2
Number
Und | auna | Und | avna | Und | auna

GEO11 | Thinking Skills for Lifelong Learning 3 3
BUS101 | Principles of Marketing 3 3

6 6

First Semester 1/2
IuIUNUEAA
C 1 1 1
ore Course Title U 1/1 U 1/2 U 2
Number
Unil | auna | Un@ | a@ufa | Un@ | anna
GEO11 | Thinking Skills for Lifelong Learning 3 3
BUS101 | Principles of Marketing 3 3
GEO012 | Citizenship in Society and International 3 3 3 3
Community
GEO14 | Aesthetics and Well-being for Life 3 3 3 3
EN101 | Everyday English 3 3 3 3
DMK100 | Essentials of Marketing Technology and 3 3 3 3
Social Media
12 12 18 18

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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Second Semester

MUIUNUIEAA
C ; . \
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | @una
EN101 | Everyday English 3 3
EN102 | Social English 3 3 3 3
AC200 | Business Accounting 3 3 3 3 3 3
LA102 Business Law 3 3 3 3 3 3
GEO15 | Entrepreneurial Spirit and Financial 3 3 3 3 3 3
Literacy
BUS121 | Organization and Human Resource 3 3 3 3 3 3
Management
DMK100 | Essentials of Marketing Technology and 3 3
Social Media
DMK203 | Customer Experience and Customer 3 3 3 3 3 3
Relationship Management
BUS102 | Business Mathematics 3 3 3 3
21 21 21 21 21 21
Summer Session
IUIUNUIEAA
C \ ; .
e Course Title U 1/1 U 1/2 U 2
Number
Und | aufa | Un@A | auna | Un@A | @wia
GEO11 | Thinking Skills for Lifelong Learning 3 3
EN102 | Social English 3 3
BUS101 | Principles of Marketing 3 3
9 9

98 '\
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#191991N15Ma10AINA

PUUN 2

%

First Semester 2570
MUIUNUIEAA
Course Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | auna
EN103 | Global English 3 3 3 3 3 3
GE013 | Technology and Innovation for the
Future ’ ’ ’ ’ ’ ]
BUS221 | Entrepreneurship and Business 3 3 3 3 3 3
Development
DMK311 | Product and Brand Management in Digital 3 3 3 3 3 3
Platform
DMK318 | Integrated Marketing Communication in 3 3 3 3 3 3
Digital Era
DMKXXX | Major Elective | 3 3 3 3
GEO12 | Citizenship in Society and International 3 3
Community
GEO14 | Aesthetics and Well-being for Life 3 3
18 18 18 18 21 21

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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Second Semester

MUIUNUIEAA
’\ICUO:]E; Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | @una
ENO14 | English for Exploring the World 3 3 3 3 3 3
BUS212 | Business Finance 3 3 3 3 3 3
BUS207 | Statistical Analysis for Business Decisions 3 3 3 3 3 3
EC203 Introduction to Economics 3 3 3 3 3 3
BUS211 | Production and Operations Management 3 3 3 3 3 3
BUS102 | Business Mathematics 3 3
DMK317 | Business Model and Pricing Strategy 3 3 3 3 3 3
18 18 18 18 21 21
100 ANanTUTYIRT AMEUIMSTING Un1sAnYT 2569




#191991N15Ma10AINA

FUUN 3

%

First Semester 2571
MUIUNUIEAA
’\ICUO:]E; Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna

EN331 | Practical Business English 3 3 3 3 3 3
BUS222 | Managerial Accounting 3 3 3 3 3 3
DMK419 | Data Management in Digital Marketing 3 3 3 3 3 3
DMKXXX | Major Elective Il 3 3 3 3 3 3
DMKXXX | Major Elective Ill 3 3 3 3 3 3
DMKXXX | Major Elective IV 3 3 3 3 3 3
XXXXX | Free Elective | 3 3 3
18 21 18 21 18 21

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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Second Semester

UAUNUINN
Course ; : ;
Course Title U 1/1 U 1/2 U 2
Number
Und | aufa | Un@A | duna | Un@A | @wna

EN332 | Professional Business English 3 3 3 3 3 3
AC301 | Taxation 3 3 3 3 3 3
DMK316 | Omni-channel and E-Marketplace

3 3 3 3 3 3

Management

BUS401 | Strategic Management 3 3 3 3 3 3
DMKXXX | Major Elective | 3 3
DMKXXX | Major Elective V 3 3 3
DMKXXX | Major Elective VI 3 3 3
DMK421 | Seminar in Digital Marketing 3 3 3
DMK412 | Digital Marketing Research 3 3 3

18 18 18 18 21 21

Summer Session
uIUNUEAN
Course ; ; ;
Course Title U 1/1 U 1/2 U2
Number
Unil | auna | Un@ | a@vfa | Un@ | anna
DMK331 | Digital Marketing Internship (Major 3 3 3
Elective VII)

XXXXX | Free Elective |l 3 3 3
DMK301 | Pre-Cooperative Education 3 3 3

3 6 3 6 3 6
102 ANanTUTYIRT AMEUIMSTING Un1sAnYT 2569




#191991N15Ma10AINA

%

HuTi 4
First Semester 2572
MUIUNUIEAA
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna

DMK401 | Cooperative Education 9 9 9
DMKXXX | Major Elective VIlI 3 3 3
DMK412 | Digital Marketing Research 3 3 3
DMK421 | Seminar in Digital Marketing 3 3 3
XXXXX | Free Elective | 3 3 3
XXXXX | Free Elective |l 3 3 3

15 9 15 9 15 9

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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WNUNTANYIAUNANGATANEUINIITSIND
8191791N1IANAIE (3fauidnvaigsnandnanasuuTuABUNgLaUIYDS)

FUUN 1

First Semester 1/1 2569
MUIUNUIEAA
C 1 1 1
e Course Title U 1/1 U 1/2 U2
Number
Und | auna | Und | avna | Und | auna

GEO11 | Thinking Skills for Lifelong Learning 3 3
BUS101 | Principles of Marketing 3 3

6 6

First Semester 1/2
IuIUNUEAA
C 1 1 1
ore Course Title U 1/1 U 1/2 U 2
Number
Unil | auna | Un@ | a@ufa | Un@ | anna
GEO11 | Thinking Skills for Lifelong Learning 3 3
BUS101 | Principles of Marketing 3 3
GEO012 | Citizenship in Society and International 3 3 3 3
Community
GEO14 | Aesthetics and Well-being for Life 3 3 3 3
EN101 | Everyday English 3 3 3 3
DMK100 | Essentials of Marketing Technology and 3 3 3 3
Social Media

12 12 18 18

104 ANanTUTYIRT AMEUIMSTING Un1sAnYT 2569




Second Semester

MUIUNUIEAA
C . . :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | @una
EN101 | Everyday English 3 3
EN102 | Social English 3 3 3 3
AC200 | Business Accounting 3 3 3 3 3 3
LA102 Business Law 3 3 3 3 3 3
GEO15 | Entrepreneurial Spirit and Financial 3 3 3 3 3 3
Literacy
BUS121 | Organization and Human Resource 3 3 3 3 3 3
Management
DMK100 | Essentials of Marketing Technology and 3 3
Social Media
DMK203 | Customer Experience and Customer 3 3 3 3 3 3
Relationship Management
BUS102 | Business Mathematics 3 3 3 3
21 21 21 21 21 21
Summer Session
uIUNUEAAN
C 1 1 1
ore Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | avna | Un@ | anna
EN102 | Social English 3 3
BUS101 | Principles of Marketing 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3
9 9

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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% a

1971391591098 (U TURUD955NIN

9 9

PUUN 2

%

a sa 4
wauamwsuwauﬂg LOULYDT)

First Semester 2570
MUIUNUIEAA
Course Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | auna
EN103 | Global English 3 3 3 3 3 3
GE013 | Technology and Innovation for the 3 3 3 3 3 3
Future
BUS221 | Entrepreneurship and Business 3 3 3 3 3 3
Development
DMK311 | Product and Brand Management in Digital 3 3 3 3 3 3
Platform
DMK318 | Integrated Marketing Communication in 3 3 3 3 3 3
Digital Era
DMKXXX | Major Elective | 3 3 3 3
GEO12 | Citizenship in Society and International 3 3
Community
GEO14 | Aesthetics and Well-being for Life 3 3
18 18 18 18 21 21
106 ANanTUTYIRT AMEUIMSTING Un1sAnYT 2569




Second Semester

MUIUNUIEAA
’\ICUO:]E; Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | @una

ENO14 | English for Exploring the World 3 3 3 3 3 3
BUS212 | Business Finance 3 3 3 3 3 3
BUS207 | Statistical Analysis for Business Decisions 3 3 3 3 3 3
EC203 Introduction to Economics 3 3 3 3 3 3
BUS211 | Production and Operations Management 3 3 3 3 3 3
BUS102 | Business Mathematics 3 3
DMK317 | Business Model and Pricing Strategy 3 3 3 3 3 3
18 18 18 18 21 21

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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% a

1971391591098 (U TURUD955NIN

9 9

FUUN 3

%

a sa 4
wauamwsuwauﬂg LOULYDT)

First Semester 2571
MUIUNUIEAA
C : : :
ourse Course Title U 1/1 U 1/2 U2
Number
Und | auna | Und | avna | Und | auna

EN331 | Practical Business English 3 3 3 3 3 3
BUS222 | Managerial Accounting 3 3 3 3 3 3
DMK419 | Data Management in Digital Marketing 3 3 3 3 3 3
DMK507 | Graphics Design Workshop (Major Elective 3 3 3 3 3 3

Il)
DMK505 | Digital Media Production Workshop (Major | 3 3 3 3 3 3

Elective IIl)
DMK519 | E-Logistics and Supply Chain 3 3 3 3 3 3

Management for Digital Business (Major

Elective IV)
XXXXX | Free Elective | 3 3 3

18 21 18 21 18 21
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Second Semester

UAUNUINN
C : : :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | aufa | Un@A | duna | Un@A | @wna
EN332 | Professional Business English 3 3 3 3 3 3
AC301 | Taxation 3 3 3 3 3 3
DMK316 | Omni-channel and E-Marketplace 3 3 3 3 3 3
Management
BUS401 | Strategic Management 3 3 3 3 3 3
DMK332 | Digital Marketing Campaign Design (Major 3 3 3
Elective V)
DMK503 | Appearance, Voice Work and Personality 3 3 3
Development for Influencer (Major
Elective VI)
DMK421 | Seminar in Digital Marketing 3 3 3
DMK412 | Digital Marketing Research 3 3 3
DMKXXX | Major Elective | 3 3
18 18 18 18 21 21
Summer Session
IIUAUNUIAN
C : : :
e Course Title U 1/1 U 1/2 U 2
Number
Unil | auna | Un@ | avfa | Un@ | anna
DMK331 | Digital Marketing Internship (Major 3 3 3
Elective VII)
XXXXX | Free Elective | 3 3 3
DMK301 | Pre-Cooperative Education 3 3 3
3 6 3 6 3 6

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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% a

1971391591098 (U TURUD955NIN

9 9

%

a sa 4
wauamwsuwauﬂg LOULYDT)

7 4
First Semester 2572
MUIUNUIEAA
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
DMK401 | Cooperative Education 9 9 9
DMK521 | Predictive Marketing and Marketing s s 5
Automation (Major Elective VIII)

DMK412 | Digital Marketing Research 3 3 3
DMK421 | Seminar in Digital Marketing 3 3 3
XXXXX | Free Elective | 3 3 3
XXXXX | Free Elective |l 3 3 3

15 9 15 9 15 9
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WNUNTANYIAUNANGATANEUINIITSIND
#1071 INTINUHUNTRIULATATAMU

T 1
First Semester 1/1 2569
IUAUNUINA
Course ; ; ;
Course Title U 1/1 U 1/2 U2
Number
Und | @ufa | Und | duna | Un@A | @wna

FEN101 | Everyday English 3
GEO11 | Thinking Skills for Lifelong Learning 3

6

First Semester 1/2
IuIUNUEAA
C 1 1 1
ore Course Title U 1/1 U 1/2 U 2
Number
Unil | auna | Un@ | a@ufa | Un@ | anna
FEN101 | Everyday English 3
GEO11 | Thinking Skills for Lifelong Learning 3
GEO012 | Citizenship in Society and International 3 5
Community
GEO013 | Technology and Innovation for the 3 3
Future

FIP111 | Mathematics with Business Applications 3 3
FIP131 | Introduction to Financial Sector 3 3

12 18

wangnsusyans AzUIMsgIne Unisdinw 2569 /7 111



Second Semester

MUIUNULAN
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Un@ | avina | Und | dufa | Und | awina
FEN102 | Social English 3 3
GEO14 | Aesthetics and Well-being for Life 3 3
GEO15 | Entrepreneurial Spirit and Financial 3 3
Literacy

FIP112 | Statistics with Business Applications 3 3
FIP132 | Finance with Business Applications 3 3
FIP133 | Accounting for Business Applications 3 3

18 18
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A1 INTINURUNTRIULAZATAMU

PUUN 2

First Semester 2570
MUIUNUIEAA
l\lcuor::rlszr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
FEN103 | Global English 3 3
FIP121 | Microeconomics 3 3
FIP134 | Marketing for Financial Services 3 3
FIP211 | Foundation of Financial Planning 3 3
FIP222 | Financial Reporting Analysis 3 3
FIP223 | Presentation and Communication with 3 3
Financial Data
18 18
Second Semester
uIUNUEAN
I\(I:L?rirtj:r Course Title U 1/1 U 1/2 U 2
Unil | auna | Un@ | a@vfa | Un@ | anna
FENO14 | English for Exploring the World 3 3
FIP122 | Macroeconomics 3 3
FIP135 | Entrepreneurship and Business 3 3
Development in Finance
FIP312 | Investment Planning 4 a4
FIP313 | Insurance Planning 3 3
FIP325 | Personal and Business Credit Counseling 3 3
19 19

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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A1 INTINURUNTRIULAZATAMU

7 3
First Semester 2571
MUIUNUIEAA
l\lcuor::rlszr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna

FEN331 | Practical Business English 3 3
FIP314 | Retirement Planning 3 3
FIP324 | Financial, Banking and Securities Law 3 3
FIP415 | Tax and Estate Planning 3 3
FIP425 | Real Estate Finance and Investment 3 3
FIPXXX | Major Elective | 3 3

18 18

Second Semester
uIUNUEAN
I\(I:Lj)r:rkj:r Course Title U 1/1 U 1/2 U 2
Unil | anna | Un@ | a@vfa | Un@ | anna
FEN332 | Professional Business English 3 3
FIP323 | Economics for Financial Planning 3 3
FIP416 | Integrated Financial Plan Construction 3 3
FIP4A26 | Professional Skills for Financial and 3 3
Investment Planner

FIPXXX | Major Elective |l 3 3
FIPXXX | Major Elective Il 3 3

18 18
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Summer Session

ATUIUNU28NA
Course . , .
Course Title U 1/1 U 1/2 U 2
Number
Un@ | d@una | UnfA | duna | Un@ | @nna

XXXXX | Free Elective | 3 3
XXXXX | Free Elective | 3 3

6 6

wangnsUTYaInT AMEUIMSEING Un1sAnYT 2569
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A1 INTINURUNTRIULAZATAMU

JuUN 4

First Semester 2572
MUIUNUIEAA
NCl:)rLerE:r Course Title U 1/1 U 1/2 U 2
Unf | aufa | Un@A | auna | Un@ | @wina
FIP433 | Financial Planning Internship 3 3
FIP435 | Practicum Training in Financial Planning 3 3
6 6
116 NANENIUIYYINT ANEUIMITIINT Un1sAnw 2569

Y




ANDS U187
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1. vundndnwialy (24 wiaefn)

NANINNHING (9 niein)

an.101 AMwdangulutinuszdniy 3(2-2-6)

EN101 Everyday English
Anslunslilassadeiuguuardnaunundanguilliludinussdriu Ussnaudensme

uuziaueaay Tideyadius msusssreynandnuay maweiasesiiaule Besiduauveu

LazLIIHANFuALFvesuiarAy TaNTsnsuansnuAniuluSesialy ﬁﬂﬁqﬁmmﬁwzmsmm

1579 N1581U WAENSREUMILTIDIYIUINTG

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing-through integrated methods.

an.102 Awdangeluusundany 3(2-2-6)
EN102 Social English

Ansunisnauaznsdoulslonuasdnnuilfifulsedn Wensiufdusiusmedsay ns
uanidsuteya nMaUsuiioy uaznsesuisanuAafeaiuiFeine o Tutsunmsdsauuazgsia
lggjaiumsiauninyenisefusisuasnisuiaus memaluladuasAuAnaseassa

Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-
related contexts, with emphasis on developing discussion and presentation skills along with

digital skills and creativity.

9n.103 AMwdInguluusunaIna 3(2-2-6)
EN103 Global English

Hnelunsussenelszaunisallaessuseasdenatuayu warudnsrUAnu AU
asidueg mavihau waztseiutlgmluseduanna Tneatunsiamdinugnisdeassewing
Sausssy waznisdeashulanfidva Feddysenadunaiiedan

Intensive practice in portraying detailed experiences and expressing opinions about
living and working situations, and discussing global issues, with concentration on intercultural
communication skills and digital communication skills, which are vital to becoming global

citizens.

a a
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NF1AYIYIUINSTINWEAIRIIN (15 iizefin)
AN.011 vinwznsaniionisifounaonTin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

nge] nanNN13veINAN Wauinshnegialuszuy Rndun1sndaining n1sAnasnsassd
NSAAIASIZI NsARdUATIEE NMsPauidam sudinsdeslesrnufnuasdoniadesiionudn
fmnzanluuszgndldludinuszdriu mevhaukazmsBouinaendinldogsdiussansam

Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to
link and select appropriate thinking tools and effectively adapt to daily life, professional

undertakings and lifelong learning

FN.012 eudunadosludinuuazgusussninauszme 3(3-0-6)
GEO012 Citizenship in Society and International Community

ANNINe Audnuay A5 il arwsuRieveuvesnisdunaiiesiin Tudsaulne denslan
uardanuidva wionflarusuiafiongiufudBuldediediauay sufeivviunnAntuves
Useifiulval 4 Tudepu iiesessunsdsuwlasesuunmadouiiasiinasredinuaznisvhau
aaenIunsErtintuAN@dyvesIaiInusNiisludauseiusie 4 Aflanuuanenem
TUUSTIY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global
society, and digital society, with ability to adjust and live happily with others while keeping
abreast of and adapting themselves to societal changes which may affect livelihood and

working life; awareness and cooperation at different levels among people of diverse cultures

A1.013 wealuladuazuinnssndioounan 3(3-0-6)
GEO013 Technology and Innovation for the Future

UNUIN WUIAA maﬁwhﬁu waznsUsuidniunsasuuamedanaunan TIuEns
Uszgnaltinaluladuazuinnssususing o Wesjariumsumamanud mswaminuamdinly
Femvarielval msuidamilinduluiinusesrfunasnsvhauegeadnedssh nansenuYes
welulaBuazuinnssuiifienisainiudin dinu uasiaswgia naenaudnunsldseloviiagnis
é:msaw%’wéﬁumqﬂaﬁgﬂﬁLﬁmnﬂLVIﬂIuIaﬁLLazui'mﬂﬁu

Concepts, roles, awareness and adjustment to changes of the future and applications
of various types of technology and innovation in knowledge acquisition and improvement of
quality of life in a new normal society including ways to solve life complexity and
challenges, and to enhance creative working life; impacts of technology and innovation on
our livelihood, society and economics, and how to optimize and to protect the intellectual

property arising from technology and innovation

a
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AN.014 quVSsAmuazaunzLileTin 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

mMs3dnsies mslidinfinuesiesnsedsiinuen TauAnaiisassdlunisadrsaiugy
HUEUNSENMAINUAIUE RANTINTUNUINIG Wagin Sviviuesualnuled LagIaUNY
ﬂ?]’]llﬁ’]L%‘\]‘\]Wﬂﬂ?’m%aU“U@ﬂWULaﬁ

How to live a meaningful life through various types of arts, recreational activities and
sports; new perspectives for aesthetics of life that influence one’s mind and how one may

plan a path to success from one’s passion

AN.015 Iy nudugusznaunisuaranuiniainsiu 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

Qmé’ﬂwmsﬁﬁwﬁ’zyiumia%’wﬁmiagagmmslﬂu@ﬂszﬂaumﬁ 1AgLIUNTAALUULINYEY
Usgnousomsiimnuanainsassd uazmsuaamlonalumsizutagiiiufonisedelinasss
Laza3e55I dnsdanisuazdndulanienisiuegeiiusydnsua ﬁ’quif\“fmﬂﬁﬂ’ﬁﬁumuqﬂﬂaLLag
N7 U SR eE ey ﬁmw@’ﬁwﬁmmaaﬁﬁLLazﬁNmLﬁuﬁmlﬁaéﬁdﬁﬂizﬁw%m U
3 waznddindulaviuseinnizel

The development of character traits that are vital to cultivating an entrepreneurial
spirit, with an emphasis placed on how to think like an entrepreneur, opportunities to start
and run a business with on the basis of ethics and moral grounds, how to effectively
manage and make financial decisions, personal financial management and investment,
including sustainable development, effective leadership skills development, teamwork, bold,

prompt and well-informed decisions-making

2. KUINIVILANIE (99 KUwnA)
naNIYILNY (48 Wiein)

a1y
U%.200 n5UnATINa 3(2-2-5)
AC200 Business Accounting

nanNNUYTNTUTOWIUAMSUNMTIAVI TR TTUAU S1891UN9N1TRY LaENITILATIEN

Toyan1Uny® dwsuldlunisuimsssiawazunladyminiegsia naenaudnuiieasessiuves
A FNATT Y

Generally accepted accounting principles for basic accounting, financial reports, and
accounting data analysis for business use and solving business problems as well as studying

the ethics in the accounting profession.

a a
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NHUAYLATYYAIENS
Af.203 iAsugenansilowiuy 3(3-0-6)

EC203 Introduction to Economics

pdnmsfugIumaATygmansuaznisUszgndldlunisinaulanegsiia meleseiguasd-
gunmu nMsimuanalunainussinnene wginssuduslaa sunuuaznswden laswaiemana
ﬁa%ﬁ’ﬂmqmwﬁwwmﬂ UlBUIENITRUNITARY NITANTENINUTELNA LAZHANIZNUVDINIT
Wasuuwamnaasvgiasensaiiugsislugaisia

Basic principles of economics and their application in business decision making,
supply-demand analysis, pricing in different types of markets, consumer behavior, cost and
production, market structure, macroeconomic indicators, fiscal policy, international trade,

and the impact of economic changes on business operations in the digital age.

NANININHNINY
n1.102 QEVEELERR 3(3-0-6)
LA102 Business Law

wé’mgwmaLLaz"‘a%Uﬁﬁ’ammgwmaﬁLﬁ'm%@qﬁ'umi%’m&gﬂaaﬁmqiﬁaLLazmi@T'}Lﬁumumaq
BIANINNGINMsTULUY nnadyafifetestunisuszneugsia ngrunemindaumatiaan
ﬂgvimadﬁwﬁjﬂimmﬁﬁLﬁﬂ%iaﬁﬂé USLAUNI993 86951 ﬂitﬁﬁﬂ‘mLLazﬂsmﬁumaﬂgﬁmaﬁjﬁa
3u q fhaula

Legal principles and practice related to establishing and operating business
organization models, contracts related to business operations, intellectual property law,

electronic transactions law, ethical issues, case studies and other interesting business legal

issues.
1%.301 AMsANEeIns 33 -0-16)
AC301 Taxation

wnAnuazAuduLvesn®e1ns anwug waninmet msdiaiun@eins nsusediy
AH9INTIALINTINGIUY NITATUIN LAZNTONUUULEAITIINITAIBINTUTZLANGN 9 AuUIzaa
$ugn3 uazAau o Meates sudansAnuinisendvesssiadidnlugaiagy

Concepts and history of taxation, characteristics, criteria, procedures for collecting
taxes, tax assessment by officials, calculation, and fill out various types of tax according to
the Revenue Code and other related taxes Including studying the tax burden of important

businesses in the present era.

a
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NANAYLTY U
U55.102 ARIRANANTTINA 3(2-2-6)
BUS102 Business Mathematics

aun1skdunse aumsliadu Aanda ety anuduresdiulas mimauﬁuﬁ‘sumﬁaﬁ%’u
mﬁmmaqama mamjaqﬁqmumuwuﬁﬂumﬁsm ayusUIeEl Builnsdu eynsy nenLe
Fafen aendenuiu aseann waznsUszendatinmansn1sduluniegsia

Linear equations, nonlinear equations, calculus, functions, slope of an arc. Finding
the derivative of a function Finding maximum and minimum values for business-related
functions Partial derivatives, integration, series, simple interest. Compound interest, periodic

fees, and applications of financial mathematics in business.

U35.207 mMeTginsadAiionsdadulanisgsia 3(2-2-5)
BUS207 Statistical Analysis for Business Decisions

nsussndldimadatuguludagsie ieadestuadfiiionsdndula mafururs
%’aga NITINAINAT LLazmiﬂismmaﬂ%ﬂgja nsuaniasAuLnaviduy ASNAABUANNAFIU NS
nagoulAaLAIT N1TILATIZIAMULUTUTIU NITIATIZRAUNAODY Lazanduius tag TUsunsy
dngagunmeadn

Applications of fundamental business statistics relating to statistics for decision
making; with study of data eathering; central tendency and variation of data measurement;
probability distribution; hypothesis testing; Chi-square; analysis of variance; regression and

correlation and statistical software

NANIYIUTITFINT
U565.101 NANNIIAAA 3(3-0-6)
BUS101 Principles of Marketing

LUIAUAAIEITUNITAAIN AIUNLNE VBULYA ALY WihilwazUsn1svoInaInYin
199 N1TIAUTELAVAUAT NI1TINUNY ATEDNTOINIINITINNUEY UIEJUWEJMS(;?QS’MW uarn1TaaLasy
Msdmng Marziiasnisdensaind iy Fawndeuiifiidninanianisnain naenau
mwﬁ%mamugmmim’mmLLasﬁﬂmmmﬁLﬁmﬁuﬁEJ’JﬁiJmimmmdeUizmﬂ

Concepts related to marketing, definitions, scope, importance, functions and services
of various market types, product classification, planning, selection of distribution channels,
pricing and sales promotion policies, analysis and selection of target markets, environments
influencing marketing, as well as finding methods to control marketing and study of basic

knowledge about international marketing.
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U38.121 NSIANITRIANITUATNINEINTUYWE 3(3-0-06)
BUS121 Organization and Human Resource Management

WA B wagnthindnmIn1sdanTs mMsmeuwsy Msdnesdns st mig\ﬂﬁ]
N3N NMIAUANEIAD LagNISIANIEINATENINYTENA TEUUNMTUIMTIUYAAD N1FTUNY
ey NMIaTILAzAnEanyYAaINT NSENUTHNAIL kagnsUssliunan1su URnunnely
0efMs MadsunlaswesanmundeuiinasensinnisnsluussinauasseninesUssne

Concepts, theories and main functions of management: planning, organization,
guidance, motivation, communication, business control, and international business
management, personnel management systems, manpower planning, personnel recruitment
and selection, training and performance evaluation within the organization, environmental

changes that affect management both domestically and abroad.

U35.211 N1FIANITNUNERLAZNITATUIIUY 3(3-0-6)
BUS211 Production and Operations Management
mmilﬁmﬁwﬁ'mﬁuﬂizmumimamﬁuﬁﬂLLaS‘U'%m'i Tukusduneuvasmsiaduladon
wAnfau nMsvviiaing nsdadslssnusardingy nMInRuidnas msdaadunisuan
NFUTMTAUAIAIATY MADATUNITAIUANAMNINYDIFUAILAZUINNT
Basic knowledge of the production process of goods and services, from the decision-
making process on product selection, finding a location, plant and office layout, planning

capacity, production scheduling, inventory management, and quality control of goods and

services.
U35.212 N3AUGIND 3(3-0-6)
BUS212 Business Finance

FwUsduneu: @euls uv.200

amsumdnmsdanismamsiuiidndudmiunsduiugsia unum wihiluazeiossaw
n9gsnavesgaansansi msvimsmsdulussdnsgshadieliussquiimaneesdns ns
Ansgiauningiddlumasiiunu nsuimsiuan Sunumudeu Fudaunio gnuinisin
MslATginsdmensiudedy mi%’mmLﬁuﬂqumﬂLma'qLﬁuﬂquﬁgqszﬂzgut,l,amwwn 3
ATUIUAUNUVBIRIUYY 11589 UBE1TUTEANT AN LLuaﬁmLﬁ'mﬁwﬂaﬁimqL'Eummzamm ﬁug’m
Y0mALLLATUARALIL NTEUIUNITVDIANARUAIVEA

Overview of essential financial management principles for business operations. Roles,
duties and business ethics of financial managers, financial management in business
organizations to achieve organizational goals, analysis of major operational assets, cash
management, working capital, trade receivables, basic financial ratio analysis, financing from
both short-term and long-term sources, calculation of capital costs, efficient investment,
concepts of the value of money over time fundamentals of blockchain technology, process

of cryptocurrency.

a
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U35.221 madudusznaunisuaznsiaungsna 3(3-0-6)
BUS221 Entrepreneurship and Business Development
FvdsAuneu: aeuls us.121

AAUMINY UNUIM UTELAN AsANYalzlaginweveUsznauns Iinsigiiavyseiiulena
ysgsnaieiaunaduiuszneums Mnuauumsnssifussislusiuuuvesinugshaiield
Huwamdlumsimuaiiansmssiiugiiant asesaulsefiuanudssiionnazinanssnude
5509

Definitions, roles, types, characteristics and skills of entrepreneurs, analysis and
assessment of business opportunities for developing entrepreneurship, defining business
operating practices in the form of a business plan to be used as a guideline for setting the

direction of actual business operations and assessment of risks that may affect the business.

195.222 NsUYIUING 3(2-3-6)
BUS222 Managerial Accounting
FUsRuneu: @auld U%.200 ey U55.212

msUszgndlideyamatiyfuarsunsiuiionisindulavesiudms emaseuaqy
MTAATElATINsamU MIdavisulsEanm waAnfeIfuiuyy Melineidunuazils il
aruayunTauLaznsinduladnagnslunsuimsesansaudnang nsldlusunsudayd
onlulin

Application of accounting data and financial statements in managerial decision-
making. Key topics include investment project analysis, budgeting, cost concepts, and cost-
profit analysis. Use of financial information for effective planning, budgeting, and strategic

decision-making to support organizational goals, use of automatic accounting programs.

U38.401 N5IANISINAYNG 3(3-0-06)
BUS401 Strategic Management
sAuneu: aauld U5.101 US5.121 USS.211 WAy U15.212
W3alAsuN1saRdRINAMUA
VO NENNIT WASNTEUIUNITVNHHUNAENS MFIATIEREAIT WAL RANEUBNLAY
melussdnisiidssadenisimunnagns nagnssaseiuuTen sefussne wazsedunthi nagws
§3RTuA MIAATEilaEsYTANAIMANSIUNTUIMSgIATEg 4 Wensnsusunagnsuas
N15a3519AU AL UTE UM ST UYRAgINA
Theories, principles and strategic planning processes, analysis of external and internal
environmental conditions of the organization affecting strategy formulation. Corporate-level,
business-level, and functional-level strategies. Global business strategies. Analysis and
integration of business management fields for strategic planning and a competitive

advantage.

a a
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NANIYINIY

an.014 Mwdangudmiunsiseuslan 3(3-0-6)
ENO14 English for Exploring the World

Wawiauausalunsteus wazdrsrannuduldvedan wu duwinnssy A
Faussuuazuwamufn Tnsmssuuandounmdnguuazmsldinaluladussnounisdoudily
wazuoniudsy TudEnvinyeiunsiliasnaluaoumsaiivarnvaisnnnsBeudienuios
Tureaufumn1sman1e

A competency-based English course that focuses on student-centered exploration of
the world through the use of English language and technology. Reading about a variety of
topics provides a springboard for tasks both inside and outside the classroom. Students are
equipped with knowledge about the world especially about its different cultures, peoples,
and ways of thinking. Self-study learning in a language laboratory will allow the students to

improve their listening and speaking skills in different situations.

an.331 ANY1DINOWFINATIUUR 3(3-0-6)
EN331 Practical Business English

a =

Boufuariinlénwnsnqugsiaiitednsedeanslildnamudidesns wu msldnudinge
dionsvedeyansdstoduimaanmneviedumesidn uazmislinmdangulumsdearsniely
p9Ang (Judu

This course will look at the English needed to achieve business communication; for
example, studying and practicing English in ordering merchandise by mail or on the Internet
and practicing the English structures that are needed when communicating within

organization.

aN.332 YT WIINNBDNTIN 3(3-0-6)
EN332 Professional Business English

Boufuariinnslinudangugsielfedsiiondn ethluldAadedeasmagsialy
anun1sainng q wu msldnudinguilenisiasadeseamanisi msldaudnguluns
dauedumuazuinig Wudu

Learning and practicing business English in a professional manner for communication
in a variety of business situations, such as the use of English for trade negotiations and the

presentation of goods and services.

a
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naaAvIRMIEAIU-TIAY (27 vithein)
NM9.300 NOANTIUFUILNA 3(3-0-6)
MKT300 Consumer Behavior

Fdadunew: a@euls Uss.101

ndnnswasnguiiug Ui uInineuasnginssuduilan malienesitldonielues

meueniididvinaronginssuduilan nsruaunisdndulate nisnsendnielym nsmunudeys
msdssdiumadon madndulade nsUssdunandinisde mﬁ%’awqaﬂiﬁmQU%Iﬂﬂ%uﬁugwu ns
1ATIVToYATIEN VIR UL ALAENITA TN

Basic principles and theories of consumer psychology and behavior, analysis of
internal and external factors affecting consumer behavior, purchasing decision process,
including problem awareness, data collection, evaluation of alternatives, purchasing
decisions, after-purchase evaluation; basic consumer behavior research; analysis of consumer

and psychological insights.

n®a.310 NTIANITUUTUA 3(3-0-6)
MKT310 Brand Management
dsAuneu: aeuls Uss.101

psAUsznouuarilateNdmareanuduiavesmsaiedndnualiusud nagnsnmswauIy
sudmseenuuuUsTIia msdenldindesiledeans ieadamssuiuusudlunguanditmang na
grduarIsnsaauusudliudaunss uaznsuiuuusudliduiisessuluseiuana

Elements and factors influencing the success of brand identity creation, brand
development strategies, packaging design, selection of communication tools to build brand
awareness among target customers, strategies and approaches for building strong brands,

adapting brands for international acceptance.

nRa.311 NSIANIINARAUTILAZIIAN 3(3-0-6)
MKT311 Product and Price Management
sAuneu: @euls Uss.101
LWIAANITUTMITHAENITINLRUNAYNSHENTMILAZIIA N15INUTEANHERASTIN drulseau

a (% ¢

NARS I MTIEUAT Uiiﬁ;ﬁmsﬁ Uheaa1n 1ATIANERAU NTZUIUNITHALILAZINHAY 1151
Handaueilviidngnain MsasenNuLAnAIaENITNuIaRERT e nsivuauleuigsi
Anneianmadermsnsudedu eaisanufianelaudfuslaa anuldiussumsnsudadu
LAZANEILNTAIUAITYINALSITINITRaNA

Concepts of product and pricing strategy management, Product classification, product
mix, branding, packaging, labels, product life cycle, development and planning processes,
launching new products, product differentiation, and positioning, pricing policy, competitive
environment analysis for consumer satisfaction, competitive advantage and marketing

profitability.

a a
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nMa.312 N15IANITVDININITINIINUNE 3(3-0-6)
MKT312 Distribution Channel Management
AdsAuneu: @ouls u95.101

Ay SnUszasd anudfey anmundeufidaansgnusetesmensdndiving
MyNUEUlASIETIYemINIsInd e unumasUssianvesiamaunane JUkuulntvenisen
dardUan mamaiaitenisin mswennsaluarnsUsmsfdede Msussnsdads n1sUIMS
advAuA nMsdaiulazindeudiedud qudnszanedud ssuumaluladansaumelussuuns
N32918AUALUUNENNETY (Omnichannel)

Definitions, objectives, importance, environmental factors affecting distribution
channels, planning of distribution channel structure, roles and types of middlemen, new
forms of wholesale and retail trade, trade marketing; forecasting and order management,
delivery management, warehouse management, storage and movement of goods,

distribution centers, information technology systems in omnichannel distribution.

nMa.313 N1TUSIMTNNSEUETUNITIAINA 3(3-0-6)
MKT313 Promotion Management
JnUeAuney: a@euls Uss.101

duUsraNNSEUESUNITNANN NISLAIWE NISEUESHNISY18 A1SUSEVIEUNUS n1selag
WHNIUYIY NIABIANIATY N15IAN1THaUTTTUNANagNSNNTdLESINTAIALUURDUlalLAY
powlal N15NRLLALNTUSITNSALESNNITRAR

Promotion mix; advertising, sales promotion, public relations, personal selling, direct
marketing, managing and evaluating online and offline promotion strategies, planning and

managing promotion activities.

nma.321 N15I98AAN 3(3-2-6)
MKT321 Marketing Research
ntsRunau: @oula U$5.101 war U55.207

NITUIUMTITENITNAIN N1T0RNRUUITNTIdElMvENsAuan unsalasnineIns n1sgu
feg1e NMTImszideya nsasawuuiudeya 3en1sinudeya msldaifuagisunsudniagulu
N13UsENIaNE NSURAUBHANITINY N1TUTLYNALTNANAITEAUNITIAUNITRAIN

Marketing research processes; designing research methods suitable for conditions and
resources; sampling, data analysis, data collection design, data collection methods, use of
statistics and off-the-shelf software in data processing, presentation of research results,

application of research to marketing planning.

a
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nna.421 AUNUIMNNITNAA 3(3-0-16)
MKT421 Seminar in Marketing
AdsRuneu: geuldivianizau-UiAy egstoy 2 39

miﬁ?’]Lﬁuq’1‘1,41/1Nﬂ'ﬁma’msuaqaaﬁﬂiqiﬁﬁm%ﬂ HilulszmaazsaUszing audiiauas
ANwaNWad Jaymuaziuiniauily n1sussendldainus n1sseasausd n15aAUTIENgl NIHIU
aallils mnAnaieassd nmsvienfugdy wisuanamieudmunsiausuiueadng
A1BUDNDENIAMUSUNAYDUADAIANLAZITIENUTIAAVITN

Marketing operations of real business organizations, domestic and international;
successes and failures; problems and solutions, application of knowledge, brainstorming,
group discussion, development of curiosity, creativity and collaboration skills, preparation for

responsible engagement with external organizations under professional ethics.

npa.428 N15RAIARAYA 3(3-0-6)
MKT428 Digital Marketing
FudsRuneu: @ouls U95.101

wdnmsmsnaarudeRdviauazdumesidn mlnevisuuuumsinalvddidnmsedng
AudussEinsandnlulassainegsiafdvia ngufdulszaunisnainfdna msussendldly
03dnIsIRa MelAsgingAnssuduilon meadanuduiusnansnann mMahganssuLaynITde
eduinudedidnnseiind

Principles of digital media and Internet marketing, analysis of electronic commerce
forms; relationships between members in the digital business structure; theories of digital
marketing mix; application to business organizations; consumer behavior analysis, creation of

marketing relationships, transactions and sales over digital media.

nna.433 NAYNSNITAAIANE TN 3(3-0-06)
MKT433 Dynamic Marketing Strategy
FdsAunew: aauldmirianizau-Uinuegiloy 2 31

nsiruauleuennsnatn n1slEnsafng nsussendldidegsfa nmsunludymuay
TUUHULTIRENNS AUEIS LA ALIADIUlEUIBNI9INNTRATIN UlEUIBAUNITLUSEIURATR N3
AvuangudnnanenanIsnan nsivuadwdndue uleuigaudiulssaunisnain N3
UURNILUHY N15AIVANNITALTLNUNINITIAINNElAATEsTINkaT AT URAYD U dIAY

Marketing policy formulation; use of case studies; business application, principled
problem-solving and planning, successes and failures of marketing policies, market
segmentation policies; defining marketing target groups, product positioning, marketing mix
policies, plan implementation, control of marketing operations according to ethics and social

responsibility.

a a
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NF13YRNIEAU-LTBN (24 I8 fn)
hanvidendedviameiu-den lidesnd 24 wiein il
N9a.322 NsUIMsUsEAUNSalgNAY 3(3-0-6)
MKT322 Customer Experience Management
Fwtedunew: aould Us5.101

LUIRAKAENTEUIUNMTUTMISUSTAUMINgNAT NagnsnsasauasUTuuseslseaunisalgnen
Tunnynduda unumvewsuIms winou welulad uwavdeyalunisuimsuszaunisalgnan sty
wadiamsuimsUszaunsaigndn e snuildiusunensursiunasauiswelavesgnin
msUstiliunanssnuiasdeRianaafiorafntulunsudmsyszaunisaigndn

Concepts and processes of customer experience management, strategies to create
and enhance customer experience across touchpoints; roles of managers, staff, technology
and data in managing customer experience; application of customer experience techniques
to achieve competitive advantage and customer satisfaction; evaluation of impacts and

potential pitfalls in customer experience management.

nMa.325 MIRaRAUAILNTY 3(3-0-6)
MKT325 Fashion Marketing
dsRuneu: @euld Us5.101

UsziRurduadeusenie edesUsziv LaZUNIAINANT ANTNWINTOUNINITAATN WL
PREMNTIN ANILVATA NAEVENITUIITUNNNITAAINAIUKEAS T 5107 YaINNITINTINUNE Wag
MdaESUNIIRAIATE AU LI

History of fashion clothing, accessories and gadgets, marketing environment, industry
trends, technical terms, competitive marketing strategies in terms of product, price,

distribution channels and promotion of fashion products.

nMa.326 N15IANTlATALAZ UTENAILNY 3(3-0-6)
MKT326 Advertising and Agency Management
sAuneu: @euls Uss.101

Ui AUy ANUEIAY kazUTsnnveInIsiava N Aive e us TSIy
Tawanvasuiidlavanuaruidiunulavan miaisassduazesdusznourostusmilamwan
UsenvAafiniinnsnszanedemas nsunsnim msdnnisdelawan N1531aukun1ssasadnislasan
msUstiliuUsrdnBnmmslavan ngransuasdotaduiiieates misnuiiatuayunissdniuan
T

History, definitions, importance and types of advertising, roles of companies'
advertising management and advertising agencies, creation and composition of
advertisements, types of printed media; broadcasting, advertising media management,
advertising campaign planning, evaluation of advertising effectiveness, laws and regulations

related to advertising, agencies supporting advertising production.
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nM9.328 NIHAIAUINNT 3(3-0-6)
MKT328 Services Marketing
Fvdsdunew: aoauld Us5.101

MsnaeiAgIiugsiauinis nquikazinsvesnsnanauinmsadelvl Ussinnuesgsna
U315 MsMuuagnAndIinguasngAnIsuaALABINIsuesgnaAl Malaszaniunsaliagnis
AVUANAYNSAAIAUINIT N1TINEWALIUINIT N15ATIANURANAIVDIVTNNT ANINIUNIT
Tu3ns msahunruduiusiugniiionudiavesgsauinig

Marketing relevant to service businesses, theories and concepts of modern service
marketing, types of service businesses, defining target customers and customer demand
behavior, situation analysis and service market strategy formulation, service positioning,
service differentiation, quality of service, establishing customer relations for the success of

service businesses.

NMa.329 NSENUATUNITNAA 3(0-9-0)
MKT329 Marketing Internship
FsAunew: asuldirianizau-Uiay agetey 2 90

VANNITHALHUIAANIINTAAIAIUNISANTNGIN NTHNUURAIUNITINURLIIU NITAUM
Yeymn nviesei LLazmiLLfﬂmﬁzymﬁLﬁm%u Hnaumunisnaialuaniulsenaun1sgsnavie
Tasamsiinnuvesming ds meldnsguaresnanansdfivinulasssdunalsidesndn 200
s fvimenuasunanisiinuftinudeduaanistinay

Marketing principles and concepts in business operations, practical training in work
planning, problem identification, analysis, and problem-solving, marketing internship in a
business establishment or university internship program under the supervision of a program

advisor for no less than 200 hours, completion of a summary report upon internship

completion.
nMA.336 ASVBWUUAS19ETTALAZNITIANITAIUNITVUY 3(3-0-6)
MKT336 Creative Selling and Sales Management

sAuneu: @euls Uss.101

ﬂ’J’]EJ’;;}Lf‘gJIE]\‘ié]JULﬁEJ’JﬁULV]ﬂﬁﬂﬂ’]'ﬁGU’]EJLLﬁ%ﬂ’]'ﬁU%%’lﬁﬂ’]'ﬁsU’]EJ NTTINWENUNTIIVIY ﬂ’]'iWEJ’]ﬂ'ﬁilj
Y9AYNY NTINDIANITHILVIY NFUTIITNUNIIUVIY AITATIN ATAALEDN NISHNBUTY NS
NAMBULNU ﬂ’]i@ﬂﬁ\] A1SUTUISIAT ANSIANITOIUNIANITVIY N1TUTTLIUNG ﬂ"liﬂ’}UF’]MWﬁﬂx‘lﬁu
VY ﬂ']’iLﬁ%iJﬂ’%/’]ﬂﬁliiﬂ']UﬁﬁiuLﬁ.E]Lﬂuﬁﬂ%’lﬁlﬁla

Basic knowledge of selling techniques and sales management, sales planning, sales
forecasting, sales organization, sales force management, including recruitment, selection,
training, compensation, motivation, time management, sales territory management,

evaluation, and control of sales staff, enhancing code of conduct for good salespeople.

a a
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nMa.339 nsmasiionugady 3(3-0-6)
MKT339 Sustainable Marketing
vsAuneu: @eula Uss.101
awaulavesiiuslnaildladaunndounagnineinsiidada nsmaneeig
Awnndeuuaziidnlfduds nagnsuazununsnaindiden wnugsianisnain
fdasumnusuiaveurediny Mssusiwansueididesdmsutnnsnain

'
o

g38uNATega
ey wwillugsia
Consumer interest in environmentally-conscious and resource-limited products,
sustainable marketing strategies and plans that consider the environment and marketing
stakeholders, green marketing business plans; trends in socially responsible business,

introducing green products as a marketer.

n#1a.400 nsdnnsusulyd 3(3-0-6)
MKT400 Franchise Management
wTsdunew: aoauld Us5.101

WnAnLaznTEUIUATAS e ITUULINsUlud milﬁaﬂLLaSUizLﬁuﬁ%’ULLWSu%ﬁ N199BNILUU
Ponnaauwnsulyd nmsaduayuiaznismIvandTuwisulyd nsdnnisanuduiussenineliuasysu
wisulad nagnsnisveneuwnlsulyd

Concepts and processes of franchise system development, selection and evaluation
of franchises, franchise agreement design, franchise support and control, management of

franchisor-franchise relationships, franchise expansion strategies.

nma.a11 nsaIATEAulan 3(3-0-6)
MKT411 Global Marketing
dsAuneu: aouls Uss.101

ANUEAYTDINITAAIATENINUTEWALAZSEAULAN NNTINNTITANAN N1TTINGUNNY
1AsEENa an1nkInaeNlusaUsEna 1AssainasNsAliuaIuYeIRIAnsTEnIUsEwmA N33
HAATENINUTLNA ﬂaqwﬁmimmmwﬁNU‘iWﬂ ﬂaqmﬁwﬁmﬁmﬁﬁLLaziﬂﬂﬁ msvﬁﬂajmm@
ANUIZINA N1TARATUNITNAIATENINUTEINA NMTININULazAITduUsTaun1TnaIn uleulenis
Aua3UN13AAIUTBNAYRINIATTIALLENYY

Importance of international and global marketing; overview of global trade, economic
groupings, foreign market environments, structure and operation of international
organizations, international market research; international marketing strategies, product and
pricing strategies, foreign market entry, international marketing promotion, planning and use

of marketing mix, policies for promoting international trade by state and private sectors.

a
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nMa.412 N1IANANTINAIAAIALATNITUTEWIFUNUS 3(3-0-6)
MKT412 Event Marketing and Public Relations
AdsAuneu: @ouls u95.101

MENMIIARINTIIMNNIRAIARAEANSUSENETLS Wadanndnual Feides uae
ANUANTUSTENINNDIANTAUANTITNE NALNSNITARATUNITNAIN NMTTANINTTUNNNITIAIAKALNIS
Usgmnduiusiiioussansnnlunsdoansnanisnainuuuasues

Principles of marketing activities and public relations for building image, reputation
and forganization-public relationships, strategies for marketing promotion, marketing and

public relations activities for effective integrated marketing communications.

nNMa.415 ﬂizLﬁuﬁﬁ]ﬁ;ﬂ’umqmmmm 3(3-0-6)
MKT415 Current Issues in Marketing
dsAunew: @ouls Uss.101
vte uundn 3813 waznagndnismanaaielnailuniniegsia in3esdlolomzsudiiy
Wannnslvdlunaniseans wwiltuddylusuian WeRmnanudauaznsiaurestinfnw
Topics, concepts, methods, and modern marketing strategies in the business field,
specialized tools representing the latest developments in marketing, key future trends to

enhance students' thinking and work skills.

nMa.416 N1IAAANKN 3(3-0-6)
MKT416 Sports Marketing
dsAuneu: @ouls us5.101

VAT WRAA WagdTAIN1TYBINIINaIAinn an1zlIndeuifidvsnason1sa1auNL
mamanslagldfiniude mafununuwaginszinginssuguilan mstmusgninguidmneg
MINAUINEATIN N15UTITTIAT N5TRT MY Nsdaasunsnatn nsmdaduayulufanssy
AANANK

Principles, concepts and evolution of sports marketing, environmental factors
influencing marketing planning using sports as a medium, data collection and consumer
behavior analysis, target customer definition, product development; price management,

distribution, marketing promotions, securing sponsors for sports market activities.

a a
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nMa.a17 N139ANIIANUAN 3(3-0-6)
MKT417 Retailing Management
AdsAuneu: @ouls u95.101

sUsuUgIRRUANUsTIANANG  ofinssunisteresgnd mevhgsiadUAniuumainuans
Yoans nagmsmImaadUAn madenunasiagyiadics nsuimavihdsguniuuasinellad
ansauInA MIUTIINAEINILS MIMusuLarNsTatoaud n1sdadennanfaidiiiu dau
Usraunsdoansniensnainuan nsuimsianisiiu mseenuuulazanusedudn nnsliuinig
LAZNNTEUILAIUALAINKAGNAN

Various types of retailing business, customer purchasing behavior, multi-channel
retailing, retail marketing strategies, including source and location selection, supply chain
management and information technology, customer relationship management, product
planning and purchasing, product selection for stores, retail marketing communication mix,

store management, store design and decoration, customer service and convenience in retail

businesses.
nNa.418 mmamﬁmrﬁﬂizﬂaumi 3(3-0-6)
MKT418 Entrepreneurial Marketing

Fvdsdunew: aould Us5.101

U‘VI‘U’WILLazmﬁmmiﬂ/mmimamﬁm%’wgﬂizﬂaumi MMIVIURUNNSAaALaR 1LY
5379 fnsaniadedanndeunelunazaneueniidmwasnogsia MINaununagnsnImaIndIviy
AUTENBUNTT N1SKUsEIURaI MsAmuenaIaldmig NMINEILTamIINITIaIn wleueau
ARSI UTTUTUIN N15aT1MIIEUAT NISANUATIAN YRINWNTTATIING Wagnsaaesy
N199a10

Roles and marketing management for entrepreneurship, marketing planning for
business operations, consideration of internal and external environmental factors affecting
business, marketing strategy planning for entrepreneurs, including market segmentation,
target market definition, market positioning, product policy, packaging, brand building,

pricing, distribution channels, and promotional marketing.

a
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nMa.425 NsANYILANIZYAAR 3(0-6-6)
MKT425 Independent Study
AdsAuneu: @ouls u95.101

vhdevielgmiindnwaulauazifeadeturdesunismann Tngldsuniseysifan
9191587 inAnwidesiunt niumudeus davinlasens wasiiauenasuludonietym
tu

Topics or problems of students' interest related to major subjects in marketing,
approved by the advisor, students must conduct research, collect data, organize a project,

and present the results on the selected topic or problem.

nAa.426 N3AAAGINATULTAS 3(3-0-6)
MKT426 Entertainment Marketing
UsAuneu: @ouls us5.101

WENMT UNUN wnd wagn1simuadninen1an1seatn @ulszaunseann wasnsIde
paeiAgIfUgIAatUAY 1u Ameuns aual fwn aauaun msvieailen waganutuiis nagns
NNNITAAIAFIUNNTVIE N1FFNETUNNTYIE N1slawan NsUsErIdURUs warn1snaInn1anse 7
dawasanudnievesgsnatiuic

Principles, roles, responsibilities, and defining marketing targets, marketing mix and
market research related to the entertainment industry, such as films, music, sports,
amusement parks, tourism and entertainment venues, marketing strategies for sales, sales
promotion, advertising, public relations and direct marketing that impact the success of

entertainment businesses.

nRa.432 nsmanLienuinaseassd 3(3-0-6)
MKT432 Creative Content Marketing
3‘§m36{maasjﬂﬂa%jﬁﬂaiiﬁLLazmiaaﬂLLUULﬂ‘j’amﬁw%éamimmﬂugﬂLLUUG&T@%@ UM
nsiin wieddle ienseduauaule msvende wasiingenuglitugsia
Creative sales methods and content design for marketing media in the form of
information, images, graphics or video to stimulate interest, word-of-mouth

recommendations and increase business sales.

a a
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nna.4a1 NSAANGINIFTINT 3(3-0-6)
MKT441 Business-to-Business Marketing
Fvdsdunew: aoauld Us5.101

naNMs ANUEARY LagUseiNNIYBINAIATINIGEINT ngfnssuuaznszuIunaiadulade
MFUIMSANUAUTUSTEVINEIRA WATAN15I9521T0S NMTUATIZN NITINUNY NIIAMUAFIY
Uszaunisnain mi‘iJszEgﬂﬁ%ﬁzUUWﬂﬂ%é@Lﬁﬂwsaﬁﬂﬁ MIUTEIUNG WAZNITAIUANAAIATENIN
5509

Principles, importance and types of business-to-business marketing, purchasing
decision-making behavior and processes, business-to-business relationship management,
negotiation techniques, analysis, planning, marketing mix determination, application of e-

commerce systems, evaluation and control of business-to-business markets.

nAa.a42 \ATEFANANTNGANTINEMTUNIIAAIA 3(3-0-6)
MKT442 Behavioral Economics for Marketing
FUsAuneu: @ould U5.101 Waz Af.203

AssgmaningAnssukardnineimsindulavesiuilng dadesa q fdwadenisidente
dufn n1saisnagndnismandinseduliinnismevausauazmnuaulslunguandnidmane nsld
%@Hﬁluwﬁ%Lﬂi’]%ﬁl,%\i‘wqaﬂiill Lﬁaﬁwmﬂaqméﬂﬁimamaéwﬁ%immsm ANUSURAYDUADNS
Tifeyauaznisieans nalineiiiaassduazaenadesiunginssuduslaa

Behavioral economics and consumer decision-making psychology, exploring factors
that influence purchasing choices. Development of marketing strategies that trigger
responses and engagement in target customer segments. Ethical use of data in behavioral
analysis to refine marketing strategies with a focus on responsible data application and

effective communication of insights aligned with consumer behavior.

nea.ad3 foyauazmsnneiiiensdadulamanisaans 3(3-0-6)
MKT443 Data and Analysis for Marketing Decisions
Fwdsdunew: aould Us5.101 uay U35.207
mslifoyaiionsiinsginianain nsseyilym masauuigiu nsinsgideyaideain
ms‘dszqﬂmﬁl%jﬁﬁau”amﬂmi%asma NISNARDI WASLUUANTII Lﬁaaﬁuaqumiﬁ@ﬁﬂﬁm’mmﬁmmm
Data-driven marketing analysis, problem identification, hypothesis formation,
statistical data analysis, application of transaction data, experiments and surveys to support

marketing decisions.
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nea.444 Py erdusiionsiiasgiteyanisnain 3(3-0-6)
MKT444 Artificial Intelligence for Marketing Analytics
AdsAuneu: @ouls u95.101

LLmﬁmﬁugmmmﬂmmwﬁza@ vié’ﬂmimﬁa%ffmLﬁ@%%ﬂﬁgﬁgﬂﬂiz%ﬁ FIOENN1TAT
ety wszivg mslityanussavgtelunshauisifuasnsinsgidsgsi
A5 9ATIALUUSH LU

Basic Concepts of Artificial Intelligence, Introduction to Generative Al, Examples of
Generative Al; Applications of Generative Al, Utilizing Artificial Intelligence in Business

Operations and Creative Business Analysis for Automatic Innovation

n®a.445 UX & Ul iossudmsutinnmsnans 3(3-0-6)
MKT445 UX & Ul Introduction for Marketer
UsAuneu: @ouls us5.101

Noed W wagndnnisudualunisihnuvesinesnwuulszaunisalld (UX) uag
tioonuuuduiaredld (U) wuafin nszuiunis uasiinusdosulunisadne Ux/ul duedasie
udmsutinnananelunisuimsnandsiuaruinislugedva aseunaudeusnisidedld n1s
Amuanagns Iassadsansauna msimuurudaIules waznisadslasvlsy

Theory, approaches and practical principles in the roles of UX (User Experience) and
Ul (User Interface) designers, concepts, processes and basic skills for creating UX/Ul as a
complementary tool for marketers in managing digital products and services, covering stages

from user research, strategy definition, information architecture, to developing sitemaps and

wireframes.
nan.a17 inwgdmiuingsnadieantmn 3(3-0-6)
MGT417 Business Professional Skills

vinwgfidndusonsiduingshatieadn mawamyadnawnelusazaeuen uyveduiug
1FYIMN19FIAY mmmiuﬁﬂ;mu ﬂﬁiaﬂﬁiaﬁamimwﬁﬁﬁ% g mﬂﬁﬂm'iﬁﬂl,aua%’agam\‘iqiﬁﬂﬁ
VGHE

Various skills necessary for business professionals, internal and external personality
development, human relations, social etiquette, public speaking, business communications

and modern presentation techniques.

a a
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nMa.301 LS UUAUAAN 3(3-0-6)
MKT301 Pre-Cooperative Education

WiNAALarANNLTNATZUUARRRRNYY NSwaauAUnTaNTUAITYINIU N1SRTENLNEATT
afasu madenanudsvneuns wadanisiniumsduneal msiauerlunsdeans sl
sULUUMTARETIEMIN Generation wagmslinwianaiionisdeans saudsnsdoansinm
Samsssu nwenmsvhaulufivessaisassaluimusssiesdnsfiunnd s 3ninelunisiey
Safugdu wadalunsiamnesuaiiazuiui invesiomziAndn Iy afuszneunis
wAANSWEUIIEY N1sHkEwe wagdamsuuRluseninauiinu uazanudasndeluaniu
U5¥NaUN1s eAMETIN A3U555Y WaZATTIIUTTULLIVITN

Concepts and understanding in cooperative education system and preparation for
applying jobs, how to prepare documents for job application, how to choose the right
company to work, techniques for job interviewing, the development of communication skills
in both generation communication styles and the international communication, cross-
cultural communication, creative team work skills in the different organizational cultures, the
psychology of working together, techniques emotional development and adaptation,
improving professional skills and entrepreneurial spirit, the report writing, presentation, the

best practices during work in the workplace, morality, ethics and professional ethics.

NM9.430 AUAAANE 9(0-35-0)
MKT430 Cooperative Education
FsAuneu: aauld nea.301 warivanzau-UNAY ag9te 3 391

M3Beuisruumsvhauaiduaauuszneunsgsialugiusniney eleduaiisany
Wi uaTneunsUiRnuegslindnnisuaziluszuu dhnwideshaudunailidesnii 16
Ui w30 1 nansfne Snsussfiunanisrhauainennnseivinviuazaniuuseneunis
tAnwdesdarhtufinanudmnd senuasunamsufofnu uasihauenaiiiefuganis
U UReu

Learning real-life work systems as an employee in a business to enhance professional
readiness through structured and principled practice; students must work full-time for at
least 16 weeks or 1 semester, with performance evaluations by their advisor and the
workplace, students must maintain a progress log, complete a summary report, and present

their performance at the end of the internship.

3. NUINIVURBNLET 6 WEAn
Unfnwazeadoneusedndunlaaeuluuminerdensunn lidesndn 6 wiiedn
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ANDS U187
#1917991N159ANS

1. vaadndnialy (24 winedin)

NAUINNIMINGY (9 iein)

an.101 Mwdangeludinuszaniu 3(2-2-6)

EN101 Everyday English
Anslunslilassadeiuguuarduaunundanguililuiinussdriu Ussnaudensme

wuzihauesayliifeyadiud msussersyrandnuny mayniusesiiaule Besiduanuvey

[%

LazhsINanAudILiveazaY SandinswansnuAnulus el Snnuimuvinuenisyn

1579 N1581U WAENSREUAILTIDIYIUINTG

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing-through integrated methods.

an.102 AMwdanguluusunmedia 3(2-2-6)
EN102 Social English

Ansunsnauaznsdeudstlonuasdnnuiliiulsed Wwenmstiufauiusmadsny
mMsuanideudeya maiUisuiiieu uarnmsesuisauAniAafuFesg 9 lutiumnedenuuas
5378 Wnegaiunsiauvinvenseduseuaznisiiaus mewalulaguasaiufnasneassa

Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-
related contexts, with emphasis on developing discussion and presentation skills along with

digital skills and creativity.

2n.103 Awdanguluusunaina 3(2-2-6)
EN103 Global English

Hnelunsussenelszaunisallaessuseasdenatuayu LazwanInLARiiu A UTIn
ansidueg mavhau waztsuiudgmnluseiuanna Tnesatunsiamdinuenisdeanssewing
Fausssy wazmsdeaslulaniava Svddsensdunadiodan

Intensive practice in portraying detailed experiences and expressing opinions about
living and working situations, and discussing global issues, with concentration on intercultural
communication skills and digital communication skills, which are vital to becoming global

citizens.

a a
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NF1AYIYIUINISTINWEIRIN (15 ihefin)
AN.011 vinwznsaniionisifounaonTin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

nge] nanNN13veINAN Wauinshnegialuszuy Rndun1sndaining n1sAnasnsassd
NSAAIASIZI NsARdUATIEE NMsPauidam sudinsdeslesrnufnuasdoniadesiionudn
fmnzanluuszgndldludinuszdriu mevhaukazmsBouinaendinldogsdiussansam

Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to
link and select appropriate thinking tools and effectively adapt to daily life, professional

undertakings and lifelong learning.

FN.012 eudunadosludinuuazgusussninauszme 3(3-0-6)
GEO012 Citizenship in Society and International Community

ANNINe Audnuay A5 il arwsuRieveuvesnisdunaiiesiin Tudsaulne denslan
uardanuidva wionflarusuiafiongiufudBuldediediauay sufeivviunnAntuves
Useifiulval 4 Tudepu iiesessunsdsuwlasesuunmadouiiasiinasredinuaznisvhau
aaenIunsErtintuAN@dyvesIaiInusNiisludauseiusie 4 Aflanuuanenem
TUUSTIY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global
society, and digital society, with ability to adjust and live happily with others while keeping
abreast of and adapting themselves to societal changes which may affect livelihood and

working life; awareness and cooperation at different levels among people of diverse

cultures.
An.013 weluladuazuinnssuiiisounnn 3(3-0-6)
GEO013 Technology and Innovation for the Future

UNUT LUWIAA NIS3LYITIY waznsUSuRdniunsasuuamedanaunan saudnns
Uszgndltinaluladuazuinnssususing o wesjarfunmsumamanud mswamguamdisly
Fmvartelval msuidamilinduluiinusesfunasnsvhaueg1eadnedssh nansenuYes
waluladuazuinnssuiifidensdniudin deu uaziasugia naenudnuinisliussloviuagnis
Auaseansnddumsiygriinanmaluladuazuinngsy

Concepts, roles, awareness and adjustment to changes of the future and applications
of various types of technology and innovation in knowledge acquisition and improvement of
quality of life in a new normal society including ways to solve life complexity and
challenges, and to enhance creative working life; impacts of technology and innovation on
our livelihood, society and economics, and how to optimize and to protect the intellectual

property arising from technology and innovation.

a
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AN.014 quVSsAmuazaunzLileTin 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

mMs3dnsies mslidinfinuesiesnsedsiinuen TauAnaiisassdlunisadrsaiugy
HUEUNSENMAINUAIUE RANTINTUNUINIG Wagin Sviviuesualnuled LagIaUNY
ﬂ?]’]llﬁ’]L%‘\]‘\]Wﬂﬂ?’m%aU“U@ﬂWULaﬁ

How to live a meaningful life through various types of arts, recreational activities and
sports; new perspectives for aesthetics of life that influence one’s mind and how one may

plan a path to success from one’s passion.

AN.015 Iy nudugusznaunisuaranuiniainsiu 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

Qmé’ﬂwmsﬁﬁwﬁ’zyiumia%’wﬁmiagagmmslﬂu@ﬂszﬂaumﬁ 1AgLIUNTAALUULINYEY
Usgnousomsiimnuanainsassd uazmsuaamlonalumsizutagiiiufonisedelinasss
Laza3e55I dnsdanisuazdndulanienisiuegeiiusydnsua ﬁ’quif\“fmﬂﬁﬂ’ﬁﬁumuqﬂﬂaLLag
N7 U SR eE ey ﬁmw@’ﬁwﬁmmaaﬁﬁLLazﬁNmLﬁuﬁmlﬁaéﬁdﬁﬂizﬁw%m U
3 waznddindulaviuseinnizel

The development of character traits that are vital to cultivating an entrepreneurial
spirit, with an emphasis placed on how to think like an entrepreneur, opportunities to start
and run a business with on the basis of ethics and moral grounds, how to effectively
manage and make financial decisions, personal financial management and investment,
including sustainable development, effective leadership skills development, teamwork, bold,

prompt and well-informed decisions-making.

2. KUINIVILANIE (99 KUwnA)
naNIYILNY (48 Wiein)

a1y
U%.200 n5UnATINa 3(2-2-5)
AC200 Business Accounting

nanNNUYTNTUTOWIUAMSUNMTIAVI TR TTUAU S1891UN9N1TRY LaENITILATIEN

Toyan1Uny® dwsuldlunisuimsssiawazunladyminiegsia naenaudnuiieasessiuves
A FNATT Y

Generally accepted accounting principles for basic accounting, financial reports, and
accounting data analysis for business use and solving business problems as well as studying

the ethics in the accounting profession.
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NHUAYLATYYAIENS
Af.203 iAsugenansilowiuy 3(3-0-6)

EC203 Introduction to Economics

pdnmsfugIumaATygmansuaznisUszgndldlunisinaulanegsiia meleseiguasd-
gunmu nMsimuanalunainussinnene wginssuduslaa sunuuaznswden laswaiemana
ﬁa%ﬁ’ﬂmqmwﬁwwmﬂ UlBUIENITRUNITARY NITANTENINUTELNA LAZHANIZNUVDINIT
Wasuuwamnaasvgiasensaiiugsislugaisia

Basic principles of economics and their application in business decision making,
supply-demand analysis, pricing in different types of markets, consumer behavior, cost and
production, market structure, macroeconomic indicators, fiscal policy, international trade,

and the impact of economic changes on business operations in the digital age.

NANININHNINY
n4.102 QEVEELERR 3(3-0-6)
LA102 Business Law

wé’mgwmaLLaz"‘a%Uﬁﬁ’ammgwmaﬁLﬁ'm%@qﬁ'umi%’m&gﬂaaﬁmqiﬁaLLazmi@T'}Lﬁumumaq
BIANINNGINMsTULUY nnadyafifetestunisuszneugsia ngrunemindaumatiaan
ﬂgvimadﬁwﬁjﬂimmﬁﬁLﬁﬂ%iaﬁﬂé USLAUNI993 86951 ﬂitﬁﬁﬂ‘mLLazﬂsmﬁumaﬂgﬁmaﬁjﬁa
3u q fhaula

Legal principles and practice related to establishing and operating business
organization models, contracts related to business operations, intellectual property law,

electronic transactions law, ethical issues, case studies and other interesting business legal

issues.
1%.301 A15ANTRINT 3(3-0-6)
AC301 Taxation

wnAnuazAuduLvesn®e1ns anwug waninmet msdiaiun@eins nsusediy
AH9INTIALINTINGIUY NITATUIN LAZNTONUUULEAITIINITAIBINTUTZLANGN 9 AuUIzaa
$ugn3 uazAau o Meates sudansAnuinisendvesssiadidnlugaiagy

Concepts and history of taxation, characteristics, criteria, procedures for collecting
taxes, tax assessment by officials, calculation, and fill out various types of tax according to
the Revenue Code and other related taxes Including studying the tax burden of important

businesses in the present era.
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NANAYLTY U
U55.102 ARIRANANTTINA 3(2-2-6)
BUS102 Business Mathematics

aun1skdunse aumsliadu Aanda ety anuduresdiulas mimauﬁuﬁ‘sumﬁaﬁ%’u
mﬁmmaqama mamjaqﬁqmumuwuﬁﬂumﬁsm ayusUIeEl Builnsdu eynsy nenLe
Fafen aendenuiu aseann waznsUszendatinmansn1sduluniegsia

Linear equations, nonlinear equations, calculus, functions, slope of an arc. Finding
the derivative of a function Finding maximum and minimum values for business-related
functions Partial derivatives, integration, series, simple interest. Compound interest, periodic

fees, and applications of financial mathematics in business.

U35.207 mMeTginsadAiionsdadulanisgsia 3(2-2-5)
BUS207 Statistical Analysis for Business Decisions

nsussndldimadatuguludagsie ieadestuadfiiionsdndula mafururs
%’aga NITINAINAT LLazmiﬂismmaﬂ%ﬂgja nsuaniasAuLnaviduy ASNAABUANNAFIU NS
nagoulAaLAIT N1TILATIZIAMULUTUTIU NITIATIZRAUNAODY Lazanduius tag TUsunsy
dngagunmeadn

Applications of fundamental business statistics relating to statistics for decision
making; with study of data eathering; central tendency and variation of data measurement;
probability distribution; hypothesis testing; Chi-square; analysis of variance; regression and

correlation and statistical software.

NANIYIUTITFINT
U565.101 NANNIIAAA 3(3-0-6)
BUS101 Principles of Marketing

LUIAUAAIEITUNITAAIN AIUNLNE VBULYA ALY WihilwazUsn1svoInaInYin
199 N1TIAUTELAVAUAT NI1TINUNY ATEDNTOINIINITINNUEY UIEJUWEJMS(;?QS’MW uarn1TaaLasy
Msdmng Marziiasnisdensaind iy Fawndeuiifiidninanianisnain naenau
mwﬁ%mamugmmim’mmLLasﬁﬂmmmﬁLﬁmﬁuﬁEJ’JﬁiJmimmmdeUizmﬂ

Concepts related to marketing, definitions, scope, importance, functions and services
of various market types, product classification, planning, selection of distribution channels,
pricing and sales promotion policies, analysis and selection of target markets, environments
influencing marketing, as well as finding methods to control marketing and study of basic

knowledge about international marketing.
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U38.121 NSIANITRIANITUATNINEINTUYWE 3(3-0-06)
BUS121 Organization and Human Resource Management

WA B wagnthindnmIn1sdanTs mMsmeuwsy Msdnesdns st mig\ﬂﬁ]
N3N NMIAUANEIAD LagNISIANIEINATENINYTENA TEUUNMTUIMTIUYAAD N1FTUNY
ey NMIaTILAzAnEanyYAaINT NSENUTHNAIL kagnsUssliunan1su URnunnely
0efMs MadsunlaswesanmundeuiinasensinnisnsluussinauasseninesUssne

Concepts, theories and main functions of management: planning, organization,
guidance, motivation, communication, business control, and international business
management, personnel management systems, manpower planning, personnel recruitment
and selection, training and performance evaluation within the organization, environmental

changes that affect management both domestically and abroad.

U35.211 N1FIANITNUNERLAZNITATUIIUY 3(3-0-6)
BUS211 Production and Operations Management
mmilﬁmﬁwﬁ'mﬁuﬂizmumimamﬁuﬁﬂLLaS‘U'%m'i Tukusduneuvasmsiaduladon
wAnfau nMsvviiaing nsdadslssnusardingy nMInRuidnas msdaadunisuan
NFUTMTAUAIAIATY MADATUNITAIUANAMNINYDIFUAILAZUINNT
Basic knowledge of the production process of goods and services, from the decision-
making process on product selection, finding a location, plant and office layout, planning

capacity, production scheduling, inventory management, and quality control of goods and

services.
U35.212 N3AUGIND 3(3-0-6)
BUS212 Business Finance

FwUsduneu: @euls uv.200

amsumdnmsdanismamsiuiidndudmiunsduiugsia unum wihiluazeiossaw
n9gsnavesgaansansi msvimsmsdulussdnsgshadieliussquiimaneesdns ns
Ansgiauningiddlumasiiunu nsuimsiuan Sunumudeu Fudaunio gnuinisin
MslATginsdmensiudedy mi%’mmLﬁuﬂqumﬂLma'qLﬁuﬂquﬁgqszﬂzgut,l,amwwn 3
ATUIUAUNUVBIRIUYY 11589 UBE1TUTEANT AN LLuaﬁmLﬁ'mﬁwﬂaﬁimqL'Eummzamm ﬁug’m
Y0ALLLATUABNIU NIEUIUNITVDIANARUAIVA

Overview of essential financial management principles for business operations. Roles,
duties and business ethics of financial managers, financial management in business
organizations to achieve organizational goals, analysis of major operational assets, cash
management, working capital, trade receivables, basic financial ratio analysis, financing from
both short-term and long-term sources, calculation of capital costs, efficient investment,
concepts of the value of money over time fundamentals of blockchain technology, process

of cryptocurrency.
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U35.221 madudusznaunisuaznsiaungsna 3(3-0-6)
BUS221 Entrepreneurship and Business Development
FvdsAuneu: aeuls us.121

AAUMINY UNUIM UTELAN AsANYalzlaginweveUsznauns Iinsigiiavyseiiulena
ysgsnaieiaunaduiuszneums Mnuauumsnssifussislusiuuuvesinugshaiield
Huwamdlumsimuaiiansmssiiugiiant asesaulsefiuanudssiionnazinanssnude
5509

Definitions, roles, types, characteristics and skills of entrepreneurs, analysis and
assessment of business opportunities for developing entrepreneurship, defining business
operating practices in the form of a business plan to be used as a guideline for setting the

direction of actual business operations and assessment of risks that may affect the business.

195.222 NsUYIUING 3(2-3-6)
BUS222 Managerial Accounting
FUsRuneu: @auld U%.200 ey U55.212

msUszgndlideyamatiyfuarsunsiuiionisindulavesiudms emaseuaqy
MTAATElATINsamU MIdavisulsEanm waAnfeIfuiuyy Melineidunuazils il
aruayunTauLaznsinduladnagnslunsuimsesansaudnang nsldlusunsudayd
onlulin

Application of accounting data and financial statements in managerial decision-
making. Key topics include investment project analysis, budgeting, cost concepts, and cost-
profit analysis. Use of financial information for effective planning, budgeting, and strategic

decision-making to support organizational goals, use of automatic accounting programs.

U38.401 N5IANISINAYNG 3(3-0-06)
BUS401 Strategic Management
sAuneu: aauld U5.101 US5.121 USS.211 WAy U15.212
W3alAsuN1saRdRINAMUA
VO NENNIT WASNTEUIUNITVNHHUNAENS MFIATIEREAIT WAL RANEUBNLAY
melussdnisiidssadenisimunnagns nagnssaseiuuTen sefussne wazsedunthi nagws
§3RTuA MIAATEilaEsYTANAIMANSIUNTUIMSgIATEg 4 Wensnsusunagnsuas
N15a3519AU AL UTE UM ST UYRAgINA
Theories, principles and strategic planning processes, analysis of external and internal
environmental conditions of the organization affecting strategy formulation. Corporate-level,
business-level, and functional-level strategies. Global business strategies. Analysis and
integration of business management fields for strategic planning and a competitive

advantage.

a a
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NANIYINIY

an.014 Mwdangudmiunsiseuslan 3(3-0-6)
ENO14 English for Exploring the World

Wawiauausalunsteus wazdrsrannuduldvedan wu duwinnssy A
Faussuuazuwamufn Tnsmssuuandounmdnguuazmsldinaluladussnounisdoudily
wazuoniudsy TudEnvinyeiunsiliasnaluaoumsaiivarnvaisnnnsBeudienuios
Tureaufumn1sman1e

A competency-based English course that focuses on student-centered exploration of
the world through the use of English language and technology. Reading about a variety of
topics provides a springboard for tasks both inside and outside the classroom. Students are
equipped with knowledge about the world especially about its different cultures, peoples,
and ways of thinking. Self-study learning in a language laboratory will allow the students to

improve their listening and speaking skills in different situations.

an.331 ANY1DINOWFINATIUUR 3(3-0-6)
EN331 Practical Business English

a =

Boufuariinlénwnsnqugsiaiitednsedeanslildnamudidesns wu msldnudinge
dionsvedeyansdstoduimaanmneviedumesidn uazmislinmdangulumsdearsniely
p9Ang (Judu

This course will look at the English needed to achieve business communication; for
example, studying and practicing English in ordering merchandise by mail or on the Internet
and practicing the English structures that are needed when communicating within

organization.

aN.332 YT WIINNBDNTIN 3(3-0-6)
EN332 Professional Business English

Boufuariinnslinudangugsielfedsiiondn ethluldAadedeasmagsialy
anun1sainng q wu msldnudinguilenisiasadeseamanisi msldaudnguluns
dauedumuazuinig Wudu

Learning and practicing business English in a professional manner for communication
in a variety of business situations, such as the use of English for trade negotiations and the

presentation of goods and services.

a
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8133 RNEAU-UIAY (27 widiefin)
nan.121 WusTsugIianazauddy 3(3-0-6)
MGT121 Business Ethics and Sustainability
mnAnaTesssuvnassiauazanudidulunsidugsiafidenlestuidhmnensiaunois
faiu (SDGs) MIaTzinazaivamildusuduiiduldduds anusuinvouvesssiasedsay
uazdswinden ndnmsmiuguaianisiia mﬁ@mﬁﬂimﬁumm%ﬁﬂunﬂﬁ@@&hﬂﬂiamquﬁy’qﬁa
iswgha fRAwIndon TRdnn wagiRn1sifuguaiants (ESG) n1seenuuuaziALILLINg
UFtRnduasuaudulussereniiteaiannuaunasyinmayselovinagsiauazauidmg
Aonsaudsauegnadsdy

The concepts of business ethics and sustainability in business operations are linked
to the Sustainable Development Goals (SDGs), the analysis and engagement of stakeholders,
corporate social and environmental responsibility, and principles of good corporate
governance, the management of sustainability issues comprehensively across economic,
environmental, social, and governance (ESG) dimensions, the design and development of
practices that promote long-term sustainability to balance business interests with values

that contribute to sustainable social development.

nan.211 amwLLiﬂﬁ@M%ﬂﬂqiﬁ%LLazqsﬁﬂiwdwﬂisL‘Vlﬂ 3(3-0-6)
MGT211 Business Environment and International Business
FtsRuneu: aauld Ues.121

ANMKINSDUNINATHFAD FIA LLazmiLﬁaﬂﬁﬁma@iamaeﬁ’%ﬁuqiﬁ%a3ﬂﬂ3LU§8ULLﬂaaﬂJaﬂ
23AM3 1aN1ATa N15ANTENINUTENALENITIINNGUNINATYEAY UNUIMHAEANEAYUEIgSAA
5e1I19UTENA NAENSNISIIENA1ARIIUTEINA WazkWIANIUNMIIANIITMITIRAsENINIsEmeA

The economic, social and political environments affecting business operations and
organizational changes. Globalization, international trade, and economic integration. The
roles and importance of international business. Foreign market entry strategies and concepts

of international business management.

nan.221 mi’iLmﬂzﬁﬁi’fayjaLﬁamﬁmmilﬁmé}’u 3(2-2-5)
MGT221 Introduction to Data Analysis for Management
dsRuneu: geuld Uss.121
ATAING LU WLAYIENsTeImTlnTssiteyavegsiatuiu mafususuasdudu

[

foyaansauma msiwutoya nsnsaaeunuNmvestoya Mleszideya in3esdlelunns
Ansgideyatuiuwarmaiiauedeyaiiomslfnuluesdngsia

Definition, roles, and basic methods of business data analysis, including
information/data search and collection, data cleaning and preparation, evaluation of data,
and data analysis. Basic tools and techniques in data analysis and information presentation

in business organizations.
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nan.311 NFVNHHULAZNITAIUANAIUNITIANTS 3(3-0-06)
MGT311 Management Planning and Control
FdsRuneu: aaula U9s.121

mmﬁwﬁ'zyLLazﬂizmuﬂ’]isua&ﬂ'ﬁ’mLLNuﬂ’liﬁmuﬂﬁ'@q‘dizmﬁLLamﬂamaaﬂﬁmiLLaz
nszuIun1sAndulaluednig Anwinnud1AyueInITAIUAL TBN1THALNITEBNLUUTEUUNITAIUAY
napnIuNsUsEiunaMsUfUANulageAematian un1sAIUANUUTEANANG 9

The importance and process of planning, defining organizational objectives and
policy and decision-making processes within organizations, the importance of control,
methods and design of control systems, as well as performance evaluation based on various

job control techniques.

nan.312 iresilodaaduglunsdnnisgsiaaelul 3(2-2-5)
MGT312 Intelligence Tools for Modern Management
FtsRuneu: aauld Ues.121

MsdamsnszuIMIagsialaeysanmInsitieissileseasesiilelednsuszay
anudnsalunsuImnsay wltuveanaluladifnansenusenisdanisadelvsivienseuiunis
msgsiaasilyal neda Tomauavguassalunsldindesiiesaniozlunisien msudmsnuedadl
Usgdnsnnlneldnuaionass n1ssmledumhsnumionsan1sis o duwaluladansaunelaz
Sumosiin mfaoudnnnsdifnwfessfumsinuaiesssy wazngunefiieidosiumsld
irsesilodaaduglunsdnnisgsiaarelnl

Business process management through integration of intelligence tools for successful
management within organizations, trends in technology affecting modern management or
modern business processes, techniques, opportunities and obstacles in the use of
intelligence tools for work, efficient management using virtual teams, collaboration between
departments or organizations through information technology and the Internet, including
case studies in ethical and legal issues related to the use of intelligence tools in modern

business management.
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nan.321 198gsna 3(3-0-6)
MGT321 Business Research
FvUsAuneu: aeuls U5.121 wag U5.207

ANUVHNEY UTEAY LagUBULUAYRINITIALTIND N15IEULATITNNITITEY NTPUIUNTIRY
msfmusdgyiuwazingUszad nseanuuudde nsnusuTINdeyakaznIsquiegs N3
IATveyalarnIsiaueran Iy MaraIfeluussendldlunisivunnagnsniagsa
Haymiisihnulunsifouazuuamandly BSusssuuazassenussamenindde siudunaiansideln
7 wagmsteluladadislvinfiuussansnmuazaanimuesaide

Definitions, types and scope of business research, writing research proposals, the
research process, defining problems and objectives, research design, data collection and
sampling, data analysis and presentation of results, application of research results to
formulation of business strategy, common research problems and solutions, including new
research techniques and the use of modern technology to increase the efficiency and

quality of research.

nan.323 AMgEhuazN IR LY 3(3-0-6)
MGT323 Leadership and Team Development
FuvsRuneu: aauls Uss.121

ANUINELAzFULUUYRIN unumvesdihlunsiruafiamalasiasuasislseansam
MIAILNUTDIRIANIT N15as1ANTEN viruad usegela anuitanalalunisiauresmiingy
deneliAnanudiovesyaansnsssuiilussdng auwnsvheuduiy ieliinudms
Bouimadudihia imﬁqﬁm-mﬂiajﬁﬂm;:iﬁwaaﬁﬂi%uﬁﬁizﬁuiaﬂ LAZNITUIMTAINRAINTANY
melussdnis iloussqrivnevesesdnsegnaiuszansam

Definitions and models of being a leader, the role of leaders in determining the
direction and enhancing operational efficiency of the organization, creating feelings, attitudes
and motivation, employee work satisfaction in order to create cooperation between
personnel at all levels of the organization, developing teamwork for executives to learn to
be good leaders, including case studies of leaders of leading global organizations and

management of diversity within organizations to meet organizational goals effectively.

a a
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nan.420 N59AN1slAseNIsssAandnnssy 3(3-0-6)
MGT420 Innovative Business Project Management
FvUsAuneu: deuls U5.121 wag U5.212

LWIAn neug) Ussinnvesuinnssy uaznsuszenduinnssuanldlunisaiiugsiadila
ANUEAYTOINUITBLa nINIFUN T ANwIfenIzUIUNITVBINITINUNUNITALTUIULAZNS
mugualulassmssussisuinnssudevhlassnsmassiailduinnsailasiisdnsaouay
warsleniadlunisvigsia msimszianudulldmeinunsamu nsdnassmsnensluesinis
g3tansdndedndne madidiununisadeid inunsgu Mnsgidymeassalumsh
JGENaRr maamumﬁmmsmmLﬁaﬂLﬁaﬁlﬁim\imimmmﬁﬁLﬁulﬂaSjﬁaﬁﬂszﬁw%mv\u,l,azmsq
Usyanduagagn

Concepts, theories and types of innovation and the application of innovation in
business operations, understanding the importance of research and intellectual property, the
process of planning operations and job control in innovative business projects, setting up
innovative business projects that aim to create and seek out business opportunities, analysis
of investment feasibility, resource allocation within business organizations, procurement,
creation of standards indicators, analysis of obstacles to project implementation and risk

management in order for projects to be carried out with maximum efficiency and

effectiveness.
nan.421 dunwmensInnisgsnaadelng 3(3-0-6)
MGT421 Seminar in Modern Business Management

AtsRuneu: geauldivianizau-UiAy ogstoy 2 39
Usgifiunmsiunsdnnisiiddyluaniunisaiiiagiu msdszgnduunan ngud wazmaie
VlwﬂﬂﬁﬂmiLﬁaLﬁuaLLuaVINﬂﬁLLfﬂ%ﬂmm Wsolauan1eeenliLAUIEAUAIUNSIANIS HIuNS
aiUTe nsuansmuAniulutusumasmMsdnrhseny
Significant management issues in current situations, the application of management
concepts, theories and techniques to problem-solving or proposing solutions to

management issues through discussion, giving opinions in class and making reports.
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NF13YRNIEAU-LTBN (24 I8 fn)
PnAnwIanNS gL AN IEAL-taen MUesnI 24 miein anseivselul

NA3YAIUN1IINNTRIANTUALTIAY
nan.232 nsIANIINInensuywdluganava 3(3-0-6)

MGT232 Human Resource Management in Digital Era
FtsRunau: aauls ues.121

unumnthiivesmsuimsninensuyudlussans uarAnwinagns wadauaziaiedile
Tvglg lunisusmminensyraatugAfdva saensuintadidglumunisuimsuasiaumingns
uywd laggatiunisussgndlduumenmsuimaminensuyudiiien il ngityminagmuun
mauAlvdammanisusmsninensuyudlutagiu

Roles and functions of human resource management in organizations. Study of
management strategies, techniques, and tools in human resource management in the digital
era, including the study of key topics of current issues in human resources, by concentrating

on the application of concepts in analyses and problem-solving of human resource

management.
n3N.333 NM5eRNSANLLAE LAY NSAsLLUAY 33-0-6)
MGT333 Risk and Change Management

FwdsAuneu: aeuls Us.121

Bsdansesdmnd wazmsuiusnelusadng efuiledumaudsuntasan
anmundouismelunaznisuonesdng AnwiuuiAn el wanmadelun1msuusa i
svuutlosfiunnandedluesdng mii’]\‘iLLNUﬂaq%éLLazLLNuﬂﬁﬁamiLﬁamiU%WﬁmmL?ﬁN e
fufleffunsdesuntasdiuesdnisnaenauiinymdnnisdanislunnigingd nsusadiunnagingd
uazkansENUTzAnty nMansskuiiosesiufunmgingnazmaudladymanging

Methods of knowledge management and adapting within organizations to deal with
changes in environment, both internal and external to the organization; study of concepts,
theories and techniques for planning and developing risk prevention systems within
organization, strategic planning and action plans for risk management and dealing with
organizational changes, as well as study of principles of crisis management, crisis and impact

assessments, crisis response and resolution planning.

a a
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nan.351 N139ANTITBIANITHALNEANTTUBIANIS 3(3-0-6)
MGT351 Organization Management and Behavior
FdsRuneu: aaula U9s.121

wnATIAn noufosinswarlasiaiesdnisadielval iensdansnelusadnisi
donndasiuNgAnssuaeAnis lagldninug Anuaunse aaenswrinuvevesiilunsuImsesdnis
asnsvhauluiivaiviruafuasanuddnlunisidsinduesinsvesyaainsnigluesinig
pasnIusuinwEwaznszUIUMsInnseadandineluesdng welsiussquinmneluns
UTM39URETUTZANS AN

Concepts, theories and modern organizational structures for internal organization
management consistent with organization behaviour, using knowledge, ability and leadership
skills in organization management, creating teamwork, attitudes and feelings of being part of
the organization in personnel, as well as learning skills and processes for managing conflict

within the organization in order to achieve goals in efficient management.

nan.352 NsIANITAUNSEMTUTIAA 3(3-0-6)
MGT352 Knowledge Management for Business

tsRuneu: aauld Ues.121
neLARMsTUNTANsALS Ussandnuazvesau nsaiswaznsleingeesd
ANFuazLINNTIY NsEUINNssEANSANS MsthanudisaAulUlil Wausslevdluns
afiugsia Jadeuiinudniaveansinnsainug wasnsdfnwinisdansaiusluesdnsgsia
Concepts of knowledge management, types of knowledge, creation and acquisition
of a body of knowledge and innovation, the process of knowledge management, applying
stored knowledge for the benefit of business operations, factors in successful knowledge

management and case studies in knowledge management in business organizations.

nan.415 Usziiuagiumenisdanisgsiaadelvl 3(3-0-6)
MGT415 Current Issues in Modern Business Management
FwUsAuneu @euls us.121

Ussifiuthaulauazimmnisaifagiiusing 4 ietulunisuimsmumesiuimswasninauly
23Ans walulagadelvyl Wauuazysannismansniau nssuun1susmsinnisteyanis 9 {1y
Msdusnuaslinii ethandszendlilunmsuimsesdnsliAnyszaviamgean siusionns
Wasuudasvesypasielvsl

Interesting issues and current events occurring in the management of executives and
staff of organizations, new technologies, development and integration of various information
management processes, through seminars and debates, to be applied for maximum

efficiency in changing organization to the new era.
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nan.431 nsdansesdnsfiiudsunlategnaduly 3(3-0-6)
MGT431 Business Transformation Management
FvsAuneu: aeuld Uss.121

unumveseluladuasmsiuAsuuamsnuuinnssiidmasonisaidugsia s
Yo909AnIgIRRgyARITa inweidndusazguuuunmshen adeuuar Sausssuesesdnsluga
AR NMINAIIANENIMKATAILAILITATBIUAAINT N TRLLAEAUN T UaRRSUTUAIY
WasuuUaseesdullugaddva

The role of technology and innovative changes that affect business operations, the
evolution of business organizations into the digital age, necessary skills and forms of work,
values and organizational culture in the digital age, the development of the capacity and
abilities of personnel to be ready and work in response to the rapid changes of the digital
age.
nauv W UAITiaLarn1IanIsteya
Nan.315 {]zgaunﬂszﬁwit,ﬁamﬁmmsﬁjﬁ'«a 3(2-2-5)

MGT315 Artificial Intelligence for Business Management
FsAuneu: aauld Uss.121
LLmﬁmﬁugmmmﬂmmﬂmgﬁwﬁ nanmMsdyauseivghuuauuaisin n1sussendls
UyausedvgideaieassAluuiunvedgsia nsysannsdygyuseAvglunssuiunmmiegsia uay
%gumauﬁm%’umsﬁﬁ]m@ﬂﬂizawgﬂﬂiﬁaﬂﬂﬂﬁﬂizaw%ma
Basic Concepts of Artificial Intelligence; Introduction to Generative Al; Applications of
Al in context of business, integration Al in business processes, and the steps for effective Al

implementation.
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nan.a10 mnsesigsAaiensindulaidanagns 3(2-2-5)
MGT410 Business Analytics for Strategic Decisions
FvdsAuneu: aeuls Us.211

ANNYINY UTTAN LaYVRULIATDINITIATIEUaYaluTagsNawarn1sneINTalgsna ada
uaziAiealloney dmsumslinnziteyaludegsie auduiudszrinsmsiinngiteyaluds
33NMALNITNYINTAITIND miLﬁUﬁmm%yja L%ﬂﬁﬂLLazLﬂéaﬂﬁaﬁiN"] dusunisnensal Iu09
msthwansnensaigsialuldlunsindulannagsia TnewdufinwiFeaieiunsindulaly
anunsaliliuviuen msUszendldaiaiiionisinduls mnsunuwaznsmIUANALAAINGS 113
TNUNLNITVUAT N5V IBRaEIATINTT tnetihlusunsudisaguunuszendldlunisseunis
dou

The definition, types and scope of business data analysis and business forecasting,
various techniques and tools for analyzing business data, the relationship between business
data analysis and business forecasting, data collection, various forecasting techniques and
tools, including applying business forecasts to business decisions, focusing on decision-
making, applying statistics to decision making, inventory planning and control, transportation

planning, network and project management through the use off-the-shelf software in

instruction.
nan.a1l N159ANNSTINAANA 3(3-0-6)
MGT411 Digital Business Management

FsAuneu: aauld Uss.121

Uszavuasgsnafdviansegsiadiinnsednd ngiinssufuslnauaznainuesgsnafava
i’JiJmL’JUVL‘UG]ﬁ’lL‘JR]‘JU Fodsrunaulat] uazunanrasusng 9 Vlslsiﬂumimmuﬁﬁmmwa QUERERN!
mmmlﬂjaaaLLa“m'ﬁSﬂmmmﬂaaﬂﬂmaﬁ”uua‘iﬂﬂﬂwa S’JM‘VN’J’NLLN‘lJﬂaEWlS‘Vl’Nmuﬂ’ﬁma’m
LAZNNTUINITTINAANG mimmsmmamwmﬂugﬂm ﬂimﬁﬂwwax‘lﬁqiﬂﬁlﬂﬁmﬂuﬂﬁ]ﬁg‘U‘u LD
Usgifiunstsesssuuasngvanefiiedestumssuiugsionasia

Types of digital or electronic businesses, consumer behaviour and digital business
markets, including off-the-shelf websites, social media and various platforms used for digital
business operations, establishing credibility and maintaining the security of digital business
systems, with strategic planning for marketing and digital business management, customer
relations management, case studies from existing digital businesses, including ethical and

legal issues relating to digital business operations.
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nan.423 syuUAsAUWAian1TnNg 33-0-6)
MGT423 Management Information Systems
FdsRuneu: aaula U9s.121

WWIAR NBY NENNIT ANUVLY AZUNUIMTBINITIANITTHUUATAUNANINITIANIS
aeAUsENOU N N1sthszuuansaumaniansdanisuldlunsdisszansailunns
UTVTIUAIUAN 9) UVBIFINT wananil ﬂ’ﬂﬁﬂmﬁﬂmﬁmmﬂ%ﬂﬂaqwﬂumiﬂ’ﬁwumiﬁummﬂ
Usggnaltluesdng mslissuvansaumaioaiuayunmsdnduls asserussalumsldszuy
ansaumaiion1sinns suduwltuasfienwessyuvasaumaiionisianisiuewian

Concepts, theories, principles, definitions and the role of management of
management information systems, components, development, the use of management
information systems to increase efficiency in various areas of managing a business; in
addition, study of strategic management in the use of information systems in organizations,
the use of information systems to support decision-making, ethics in the use of management
information systems, including trends and the direction of information management systems

in the future.

nan.434 msdnnshisldgumulasladafnddidnnsednd 3(3-0-6)
MGT434 E-Logistics and Supply Chain Management
AtsRuneu: aauld uss.211

LnAnkaZNIZUIUNNTIANTTlgUMULasN1sTLEIwBITI A dsdBdnnsetng Seud
Rendumsinaideuvestoyadidnnsotind uazmeluladfiannsatanlflumsdansnddgumuy
LLaﬂa%aaﬂﬁ&gﬂLwiﬁjﬁﬁ]éfuﬁwuﬁqmwfﬁ AABAIUNITUINITIANITAGIAUAT NISTAAVAUAT Loz
nsnszanedudnlugsianduddidnnsednd Weriuussavsamuazairsmnuldiuioumanis
wetulngsia

Concepts and processes of supply chain and transportation management for
e-commerce; learning about the flow of electronic data and technology in supply chain and
logistics management from upstream to downstream businesses, as well as warehouse
management, storage and product distribution in e-commerce businesses to increase

efficiency and building a competitive advantage for the business.
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nan.436 nsdnsmdlagdiannsedng 3(3-0-6)
MGT436 E-Commerce Management
FdsRuneu: aaula U9s.121

nsvuunsiadegialussuunsindidnnselind uasmsdanisgsialuguiuunisinseing
gafafiugania gaRatugnA uazgnntugndn Beusifeaiunsdadaivled nisarlawuiuy ssuy
anudaensiy Jgymuazguassavesssuunisadidnnseind aasnaudssandldninuiaimunisnain
Sidnnseiind msfuieRuuudumedidn msdansaumeeduarnsnszaeauianidde
ooularl uazngruneisdestumsingsnssumedidnnsedndiiunmsdnvgsialusuuuumdd
diannselindass

The process of setting up businesses in electronic trading systems and business
management in the form of trade between businesses, between businesses and customers
and between customers; learning about setting up websites, domain name registration,
security systems, problems and obstacles of electronic trading systems, as well as the
application of knowledge of electronic marketing, accepting electronic payments, inventory
management and product distribution from online orders, and laws related to electronic

transactions conducted by businesses in true e-commerce models.

N8131A1UNNTIAN55IAUTEANEANY )
nan.316 N139ANIT3EUUNITIAUINNS 3(3-0-6)
MGT316 Service Operations Management
ntsRunau: aauls uss.121

NANNIT ANUFIAYLAZUNUIMNTDIIUUINT SANTEUIUNIIANSNUUS NSNS
PONLUU WA tazUTuusanuuims Seusinaia NAENSHAYNITUSINTNUUINNTEEAMNIN
naenaumsiimelulaBunldifieifiuusyavsamlunsliuing msafamduazanuionelaliun
A3UUINT wazanunsausEgnaAldLwiAnaunsusnsiunsinuvesesdnseing 4 la

The principles, importance and roles of service work, including service management
processes of design, development and service improvement; learning techniques, strategies
and effective service management, as well as the application of technology to enhance
service efficiency, creating value and satisfaction for users and the ability to apply service

concepts to the work of a variety of organizations.

a
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nan.324 nsIanTsgInalunseunss 3(3-0-6)
MGT324 Family Business Management
FwdeRunieu: deuls Uss.121

madugfusznounslugsianseuads manauu dudunuuagiesziudlossifutigmi
Anduiugsiavesrseunidlimnzauivanmuandeumaasvsivludagiu wiowisimuuunin
Tviwagnauiionsvenessialiissapivlnegisiuaslusuian

A family business entrepreneur, planning, operations, analysis and solutions of
problems occurring in family businesses appropriate for current economic conditions,

including developing new concepts and planning for future expansion and stable growth.

NaN.355 MsdansesAmsgsaiiodsay 3(3-0-6)
MGT355 Social Enterprise Management
FUsRuneu: aauld Uss.121 wag UT5.221

WORRLAZUNUIMTRINSUsznaunsitedenuiiviul semauassnalsumafiduindeuasn
aruUasunlandeasnassavnedany LgﬂuiﬁﬂUSﬂﬁiﬁﬂaﬁj’]ﬂL‘f]‘uis‘U‘U %m%@mmé’ﬂizﬂaums
MsBuAukarNsUSIsTansssRaLitedsay TanfenisanuumdunsuAtyvdseuuay
danndonetsaieassfinuuinnssuasisln

Concepts and roles of social enterprise, both local and international, that drive
creative change in society; learning systematic thinking skills, entrepreneurial spirit, starting
and managing social enterprises, including developing creative approaches to solving social

and environmental problems through modemn innovations.

NaNn.439 nsIRNISMINsARIBanneinduaziunuinis 3(3-0-6)
MGT439 E-Sport and Recreation Business Management
AtsRuneu: aauld Ues.121

anwy Ussan sULUUgsNa LLazmiLﬁuﬂﬂizﬂaumﬂuqma’mmimﬁwﬁlﬁﬂmaﬁﬂﬁ Lnal
WAZTUNUINTT ﬂﬁaumjuﬁ\‘imi’m\‘iLLN‘U‘VI’Nﬁﬁﬁf{l NN3IANITEINY NMTUSMITUARING NFIANITNTHEY
wagn1sinIsnandnsulUsenaunstugsiatudiannselinduasiunuinis

The character, types, business forms, and entrepreneurship management in E-sports
and recreation businesses, including business planning, management principles, human
resource management, financial management, and marketing for businesses in the E-Sports

and recreation industry.
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nauAMasInasIUITAUNISaeI TN
naN.325 NISHNIUALITITN 3(0-9-0)
MGT325 Professional Internship
Fdadunew: asulmvianizau-UsAvediates 2 3v1 vielasueudAnnAnuA
srUUMIIMUITsluaausznauns uazAnwinuinislunsundgmians 9 lunisaiu

gt e liindnwdarumieudunueinanmsufiinuiuguedsindnnisuas
Juszuu lnedh@neazdednufifnusisuaaudszneunisnionsanisae 9 [Hunalides
N1 200 Hala dnAnwidesdavhiuiinauimiilunsuiRnuluseninmsiinu iR
i’mﬁgmmmai;dmamiﬂg‘jﬁamwasﬂﬁLauawamiﬂﬂﬂﬁﬁ’ammﬁaéjuq@miﬁﬂﬂgjﬁ’amu

Real work systems in the workplace and approaches to problem-solving in business
operations to enhance students’ professional readiness through basic principled and
structured practice, with students taking an internship of not less than 200 hours in a
workplace or organization; students are required to keep a record of their progress during
the internship, with a performance summary report and presentation at the end of the

internship.
naN.357 mi?iaamt,azﬂ'ﬁmm@iaiaqmqqiﬁﬁ] 3(3-0-06)
MGT357 Business Communication and Negotiation

FtsRuneu: aauld Ues.121

ﬁﬂwuazgmwumiﬁami wanglunaznieuenefng TnefilsflangAnssunisdeansves
Haanyarauazlasaivesdnsifinadenisdeansiiussansnm Anwuunfn ade Lagn1ns
uHUNsRINRessedaduszuy nasnaudenldnagnsuazUssidiunagnslunisasadeses iile
ns1aresesfiflusAnsamaneldaniunisalduden

Communication skills and styles, both internal and external to the organization, with
recard to individual communication behaviour and organization structures that affect
effective communication; study concepts, techniques and systematic negotiation planning,
as well as strategy selection and evaluation in negotiations for effective negotiations in

complex situations.
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nan.417 Winwedmiutingsialieandn 3(3-0-6)
MGT417 Business Professional Skills

vinwgfidnusonsiduingshatieadn mewamyadnamnelusazaguen uyveduiug
wnsemedan manalufiyusy nsdadedeansmegsne way wadamstiausdoyamagsiof
Viualy

Various skills necessary for business professionals, internal and external personality
development, human relations, social etiquette, public speaking, business communications

and modern presentation techniques.

nan.a18 Uszaun13ainiagsneg 3(3-0-6)
MGT418 Business Experience
FvsRuneu: aaula U9s.121

LWIRANIIUNNTIANITRsAAILS FFUUR wagwalaiioanudifalussdng Wiuns
Seu3NNsAnyInau MIlEnstlAnwase viien1susseelagusenaunisEmsnadl naenay
m‘iﬁﬂﬁﬂﬂiﬂmi‘vn\‘iﬁjﬁﬂ%\iﬁsﬁ@uaﬂmiummﬂmﬁﬂLLaSﬂ’ﬁ%JUﬁaGiaﬁﬂ”IWLL’Jﬂél’eJaJGU@ﬁﬁqiﬁﬁlﬁﬁﬂ

Concepts of knowledge management, practices and techniques for success in the
organization; learning from study trips, real case studies or lectures from business experts, as
well as setting up business projects that reflect problem-solving and dealing with genuine

business environments.

n3n.301 LS HUAUNAN 3(3-0-6)
MGT301 Pre-Cooperative Education

wnAALarANNLNlAsEUUARRDRNYY NSw3suAUnToNTUNIIVINGIU N1SHTENLDNEATT
adsnu nMsdenaaulsyneunts madamsiniunsdunteel nswaueglunisdeans il
giJLLUiJms?iamiide Generation wagn1sldnwianafionisdeans srudennsdeansdny
Famsssu nwemsvhauluiivessaisassdluimussstesdnsfiunnds 3ninelunisieny
Sy wadalunsiamnensuailarUius invslanzsdnin Indyanugusznouns
WAANISTEUTIEY NMTUNEND kasTonIsUfURluseniauf iRy wasaulasndisluanu
U5¥Naun1s eAMsTIN A3U555Y UaZATIIIUTTULLIVITN

Concepts and understanding in cooperative education system and preparation for
applying jobs, how to prepare documents for job application, how to choose the right
company to work, techniques for job interviewing, the development of communication skills
in both generation communication styles and the international communication, cross-
cultural communication, creative team work skills in the different organizational cultures, the
psychology of working together, techniques emotional development and adaptation,
improving professional skills and entrepreneurial spirit, the report writing, presentation, the

best practices during work in the workplace, morality, ethics and professional ethics
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n3n.401 AnAafne 9(0-35-0)
MGT401 Cooperative Education
FudsRuneu: @auld nan.301 wazlvawizau-UiAuegnstioy 3 30

sruumaheneisluaniulszneunsgsia itelasuaislitn@nuiinamienduay
o1TnanmsUftRmuiuguesaiivinmsuasiuszuu dndnwazdeidalusnshauegasy
naTmudalitdesnii 16 #Uavi wie 1 mensAn auddinisussfiunanisvhauainenased
USnwsauivaniuusenauns dnAnwdesdaviduiinanuiilumsujifauluseninms
U UReu samﬁ'ﬂinmmaqﬂmamiﬂﬁﬁ’ammmﬁﬂLauaNamiﬂﬁﬁ’ﬁmwﬁaéﬁqmmsﬂﬁﬁ’amu

Real-life work systems in a business to enhance students’ professional readiness
through basic principled and structured practice; students must work full-time for not less
than 16 weeks or 1 semester, including work evaluation by their advisor and workplace;
students must record their progress at work during the internship and both complete a

report and make a presentation on their performance at the end of the internship.

nan.425 NsAnYIANIZUARS 3(0-6-6)
MGT425 Independent Study
AUsAuneu: aeuld Us.121

nMsfuaias@nuneyanaluidesumsiansitin@nuaulauagiinudfsons
IAN133IND LLazLﬁuﬁ'ﬁaﬁmumiauﬁamﬂ;:{aau UNANYIALADIIATINTIBIIUIINATANBIAUAT
uazvndeyarmenules wazthiauonanuiIdensessnuiiaiaauysalieenansdfaou lnve191se
Haouazdugiiugualiduuzinfnfunshssnuuidndnw

Independent study of topics of students’own interests related to major subjects in
management field, and approved by the student’s advisor. Student must carry out the
research, collect data, and present the research results under the supervision and guidance

of the advisor.

3. nuINIYNRNLES (6 Enn)
Unfnwazdeadonseusedndunlaaeuluumingrdensunn lidesndn 6 wiedn
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ANDS U187
#1019V INISEU

1. mnadvAnwaly (24 widefin)

NAUINNIMINGY (9 iein)

an.101 Mwdangeludinuszaniu 3(2-2-6)

EN101 Everyday English
Anslunslilassadeiuguuarduaunundanguililuiinussdriu Ussnaudensme

wuzihauesayliifeyadiud msussersyrandnuny mayniusesiiaule Besiduanuvey

[%

LazhsINanAudILiveazaY SandinswansnuAnulus el Snnuimuvinuenisyn

1579 N1581U WAENSREUAILTIDIYIUINTG

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing—through integrated methods.

an.102 AMwdanguluusunmedia 3(2-2-6)
EN102 Social English

Ansunsnauaznsdeudstlonuasdnnuiliiulsed Wwenmstiufauiusmadsny
mMsuanideudeya maiUisuiiieu uarnmsesuisauAniAafuFesg 9 lutiumnedenuuas
5378 Wnegaiunsiauvinvenseduseuaznisiiaus mewalulaguasaiufnasneassa

Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-
related contexts, with emphasis on developing discussion and presentation skills along with

digital skills and creativity.

2n.103 Awdanguluusunaina 3(2-2-6)
EN103 Global English

Hnelunsussenelszaunisallaessuseasdenatuayu LazwanInLARiiu A UTIn
ansidueg mavhau waztsuiudgmnluseiuanna Tnesatunsiamdinuenisdeanssewing
Fausssy wazmsdeaslulaniava Svddsensdunadiodan

Intensive practice in portraying detailed experiences and expressing opinions about
living and working situations, and discussing global issues, with concentration on intercultural
communication skills and digital communication skills, which are vital to becoming global

citizens.
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NF1AYIYIUINISTINWEIRIN (15 ihefin)
AN.011 vinwznsaniionisifounaonTin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

nge] nanNN13veINAN Wauinshnegialuszuy Rndun1sndaining n1sAnasnsassd
NSAAIASIZI NsARdUATIEE NMsPauidam sudinsdeslesrnufnuasdoniadesiionudn
fmnzanluuszgndldludinuszdriu mevhaukazmsBouinaendinldogsdiussansam

Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to
link and select appropriate thinking tools and effectively adapt to daily life, professional

undertakings and lifelong learning

FN.012 eudunadosludinuuazgusussninauszme 3(3-0-6)
GEO012 Citizenship in Society and International Community

ANNINe Audnuay A5 il arwsuRieveuvesnisdunaiiesiin Tudsaulne denslan
uardanuidva wionflarusuiafiongiufudBuldediediauay sufeivviunnAntuves
Useifiulval 4 Tudepu iiesessunsdsuwlasesuunmadouiiasiinasredinuaznisvhau
aaenIunsErtintuAN@dyvesIaiInusNiisludauseiusie 4 Aflanuuanenem
TUUSTIY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global
society, and digital society, with ability to adjust and live happily with others while keeping
abreast of and adapting themselves to societal changes which may affect livelihood and

working life; awareness and cooperation at different levels among people of diverse cultures

A1.013 wealuladuazuinnssndioounan 3(3-0-6)
GEO013 Technology and Innovation for the Future

UNUIN WUIAA maﬁwhﬁu waznsUsuidniunsasuuamedanaunan TIuEns
Uszgnaltinaluladuazuinnssususing o Wesjariumsumamanud mswaminuamdinly
Femvarielval msuidamilinduluiinusesrfunasnsvhauegeadnedssh nansenuYes
welulaBuazuinnssuiifienisainiudin dinu uasiaswgia naenaudnunsldseloviiagnis
é:msaw%’wéﬁumqﬂaﬁgﬂﬁLﬁmnﬂLVIﬂIuIaﬁLLazui'mﬂﬁu

Concepts, roles, awareness and adjustment to changes of the future and applications
of various types of technology and innovation in knowledge acquisition and improvement of
quality of life in a new normal society including ways to solve life complexity and
challenges, and to enhance creative working life; impacts of technology and innovation on
our livelihood, society and economics, and how to optimize and to protect the intellectual

property arising from technology and innovation
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AN.014 quVSsAmuazaunzLileTin 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

mMs3dnsies mslidinfinuesiesnsedsiinuen TauAnaiisassdlunisadrsaiugy
HUEUNSENMAINUAIUE RANTINTUNUINIG Wagin Sviviuesualnuled LagIaUNY
ﬂ?]’]llﬁ’]L%‘\]‘\]Wﬂﬂ?’m%aU“U@ﬂWULaﬁ

How to live a meaningful life through various types of arts, recreational activities and
sports; new perspectives for aesthetics of life that influence one’s mind and how one may

plan a path to success from one’s passion

AN.015 Iy nudugusznaunisuaranuiniainsiu 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

Qmé’ﬂwmsﬁﬁwﬁ’zyiumia%’wﬁmiagagmmslﬂu@ﬂszﬂaumﬁ 1AgLIUNTAALUULINYEY
Usgnousomsiimnuanainsassd uazmsuaamlonalumsizutagiiiufonisedelinasss
Laza3e55I dnsdanisuazdndulanienisiuegeiiusydnsua ﬁ’quif\“fmﬂﬁﬂ’ﬁﬁumuqﬂﬂaLLag
N7 U SR eE ey ﬁmw@’ﬁwﬁmmaaﬁﬁLLazﬁNmLﬁuﬁmlﬁaéﬁdﬁﬂizﬁw%m U
3 waznddindulaviuseinnizel

The development of character traits that are vital to cultivating an entrepreneurial
spirit, with an emphasis placed on how to think like an entrepreneur, opportunities to start
and run a business with on the basis of ethics and moral grounds, how to effectively
manage and make financial decisions, personal financial management and investment,
including sustainable development, effective leadership skills development, teamwork, bold,

prompt and well-informed decisions-making

2. RUINITRANIE (99 hUWNA)
naNIYILNY (48 1ur8nn)

a1y
U%.200 n5UnATINa 3(2-2-5)
AC200 Business Accounting

nanNNUYTNTUTOWIUAMSUNMTIAVI TR TTUAU S1891UN9N1TRY LaENITILATIEN

Toyan1Uny® dwsuldlunisuimsssiawazunladyminiegsia naenaudnuiieasessiuves
A FNATT Y

Generally accepted accounting principles for basic accounting, financial reports, and
accounting data analysis for business use and solving business problems as well as studying

the ethics in the accounting profession.
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NGUIVATEFANGEAT
Af.203 AsuganiLloay 3(3-0-6)
EC203 Introduction to Economics
pdnmsfugIumaATygmansuaznisUszgndldlunisinaulanegsiia meleseiguasd-
gumu nMsimuanAlunainUszinnene 9 neAnssuguslan duyulazn1sdn lasiasnanan
ﬁa%ﬁ’ﬂmdmi@ﬁwmmﬂ UlBUIENITRUNITARY NITANTENINUTELNA LAZHANIZNUVDINIT
Wasuuwamnaasvgiasensaiiugsislugaisia
Basic principles of economics and their application in business decision making,
supply-demand analysis, pricing in different types of markets, consumer behavior, cost and
production, market structure, macroeconomic indicators, fiscal policy, international trade,

and the impact of economic changes on business operations in the digital age.

NANININHNINY
n1.102 QEVEELERR 3(3-0-6)
LA102 Business Law

wé’mgwmﬁlLLaziﬁﬂﬁﬁ’awNﬂgwmaﬁLﬁ'm%’aaﬁumi%’m&gﬂaaﬁmﬁjﬁﬁ]LLazmiﬁ’]Lﬁmmmaqaqﬁm
NagINAUAaEFULUY Laﬂmmé’@mﬁLﬁwﬁmﬁ’umiﬂizﬂauqiﬁﬁ] naunenswddunstaye
ﬂgvimadﬁwﬁjﬂﬁmm@Lﬁﬂmaﬁﬂé USLAUNI993 86951 ﬂiﬂjﬁﬂ‘mLL@%US%LﬁuMWQﬂ{]MMWSQiﬁQ
3u q fhaula

Legal principles and practice related to establishing and operating business organization
models, contracts related to business operations, intellectual property law, electronic

transactions law, ethical issues, case studies and other interesting business legal issues.

U%.301 N19AHINT 3(3-0-6)
AC301 Taxation

wnAnuazauluLvesn1Bons anway nannue A5nsdaiuadenns n1suseidiu
A1HINTIALIINTINGIUY NTATUIN LAZNTONUUULEAITIZNITAIBINTUTZLANAIN 9 ANUTEUI
$ugn3 uazAau o Meades sudansAnuinisendvesssiadidnlugaiagt

Concepts and history of taxation, characteristics, criteria, procedures for collecting
taxes, tax assessment by officials, calculation, and fill out various types of tax according to
the Revenue Code and other related taxes Including studying the tax burden of important

businesses in the present era.
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NANAYLTY U
U55.102 ARIRANANTTINA 3(2-2-6)
BUS102 Business Mathematics

aun1skdunse aumsliadu Aanda ety anuduresdiulas mimauﬁuﬁ‘sumﬁaﬁ%’u
mﬁmmaqama mamjaqﬁqmumuwuﬁﬂumﬁsm ayusUIeEl Builnsdu eynsy nenLe
Fafien aendenudy Arsien waznsUszendatlnmansn1sRuluniegsta

Linear equations, nonlinear equations, calculus, functions, slope of an arc. Finding the
derivative of a function Finding maximum and minimum values for business-related
functions Partial derivatives, integration, series, simple interest. Compound interest, periodic

fees, and applications of financial mathematics in business.

U35.207 mMeTginsadAiionsdadulanisgsia 3(2-2-5)
BUS207 Statistical Analysis for Business Decisions

nsussndldimadatuguludagsie ieadestuadfiiionsdndula mafururs
%’aga NITINAINAT LLazmiﬂismmaﬂ%ﬂgja nsuaniasAuLnaviduy ASNAABUANNAFIU NS
nagoulAaLAIT N1TILATIZIAMULUTUTIU NITIATIZRAUNAODY Lazanduius tag TUsunsy
dngagunmeadn

Applications of fundamental business statistics relating to statistics for decision
making; with study of data eathering; central tendency and variation of data measurement;
probability distribution; hypothesis testing; Chi-square; analysis of variance; regression and

correlation and statistical software.

NANIYIUTITFINT
U565.101 NANNIIAAA 3(3-0-6)
BUS101 Principles of Marketing

LUIAUAAIEITUNITAAIN AIUNLNE VBULYA ALY WihilwazUsn1svoInaInYin
199 N1TIAUTELAVAUAT NI1TINUNY ATEDNTOINIINITINNUEY UIEJUWEJMS(;?QS’MW uarn1TaaLasy
Msdmng Marziiasnisdensaind iy Fawndeuiifiidninanianisnain naenau
mwﬁ%mamugmmim’mmLLasﬁﬂmmmﬁLﬁmﬁuﬁEJ’JﬁiJmimmmdeUizmﬂ

Concepts related to marketing, definitions, scope, importance, functions and services
of various market types, product classification, planning, selection of distribution channels,
pricing and sales promotion policies, analysis and selection of target markets, environments
influencing marketing, as well as finding methods to control marketing and study of basic

knowledge about international marketing.
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U38.121 NSIANITRIANITUATNINEINTUYWE 3(3-0-06)
BUS121 Organization and Human Resource Management

WA B wagnthindnmIn1sdanTs mMsmeuwsy Msdnesdns st mig\ﬂﬁ]
N3N NMIAUANEIAD LagNISIANIEINATENINYTENA TEUUNMTUIMTIUYAAD N1FTUNY
ey NMIaTILAzAnEanyYAaINT NSENUTHNAIL kagnsUssliunan1su URnunnely
0efMs MadsunlaswesanmundeuiinasensinnisnsluussinauasseninesUssne

Concepts, theories and main functions of management: planning, organization,
guidance, motivation, communication, business control, and international business
management, personnel management systems, manpower planning, personnel recruitment
and selection, training and performance evaluation within the organization, environmental

changes that affect management both domestically and abroad.

U35.211 N1FIANITNUNERLAZNITATUIIUY 3(3-0-6)
BUS211 Production and Operations Management
mmilﬁmﬁwﬁ'mﬁuﬂizmumimamﬁuﬁﬂLLaS‘U'%m'i Tukusduneuvasmsiaduladon
wAnfau nMsvviiaing nsdadslssnusardingy nMInRuidnas msdaadunisuan
NFUTMTAUAIAIATY MADATUNITAIUANAMNINYDIFUAILAZUINNT
Basic knowledge of the production process of goods and services, from the decision-
making process on product selection, finding a location, plant and office layout, planning

capacity, production scheduling, inventory management, and quality control of goods and

services.
U35.212 N3AUGIND 3(3-0-6)
BUS212 Business Finance

FwUsduneu: @euls uv.200

amsumdnmsdanismamsiuiidndudmiunsduiugsia unum wihiluazeiossaw
n9gsnavesgaansansi msvimsmsdulussdnsgshadieliussquiimaneesdns ns
Ansgiauningiddlumasiiunu nsuimsiuan Sunumudeu Fudaunio gnuinisin
MslATginsdmensiudedy mi%’mmLﬁuﬂqumﬂLma'qLﬁuﬂquﬁgqszﬂzgut,l,amwwn 3
ATUIUAUNUVBIRIUYY 11589 UBE1TUTEANT AN LLuaﬁmLﬁ'mﬁwﬂaﬁimqL'Eummzamm ﬁug’m
Y0mALLLATUARALIL NTEUIUNITVDIANARUAIVEA

Overview of essential financial management principles for business operations. Roles,
duties and business ethics of financial managers, financial management in business
organizations to achieve organizational goals, analysis of major operational assets, cash
management, working capital, trade receivables, basic financial ratio analysis, financing from
both short-term and long-term sources, calculation of capital costs, efficient investment,
concepts of the value of money over time fundamentals of blockchain technology, process

of cryptocurrency.
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U35.221 madudusznaunisuaznsiaungsna 3(3-0-6)
BUS221 Entrepreneurship and Business Development
FvdsAuneu: aeuls us.121

AAUMINY UNUIM UTELAN AsANYalzlaginweveUsznauns Iinsigiiavyseiiulena
ysgsnaieiaunaduiuszneums Mnuauumsnssifussislusiuuuvesinugshaiield
Huwamdlumsimuaiiansmssiiugiiant asesaulsefiuanudssiionnazinanssnude
5509

Definitions, roles, types, characteristics and skills of entrepreneurs, analysis and
assessment of business opportunities for developing entrepreneurship, defining business
operating practices in the form of a business plan to be used as a guideline for setting the

direction of actual business operations and assessment of risks that may affect the business.

195.222 NsUYIUING 3(2-3-6)
BUS222 Managerial Accounting
FrsAuneu: a@auld U%.200 waz U55.212

msUszgndlideyamatiyfuarsunsiuiionisindulavesiudms emaseuaqy
MTAATElATINsamU MIdavisulsEanm waAnfeIfuiuyy Melineidunuazils il
aruayunTauLaznsinduladnagnslunsuimsesansaudnang nsldlusunsudayd
onlulin

Application of accounting data and financial statements in managerial decision-
making. Key topics include investment project analysis, budgeting, cost concepts, and cost-
profit analysis. Use of financial information for effective planning, budgeting, and strategic

decision-making to support organizational goals, use of automatic accounting programs.

U38.401 N5IANISINAYNG 3(3-0-06)
BUS401 Strategic Management
sAuneu: aauld U5.101 US5.121 USS.211 WAy U15.212
W3alAsuN1saRdRINAMUA
VO NENNIT WASNTEUIUNITVNHHUNAENS MFIATIEREAIT WAL RANEUBNLAY
melussdnisiidssadenisimunnagns nagnssaseiuuTen sefussne wazsedunthi nagws
§3RTuA MIAATEilaEsYTANAIMANSIUNTUIMSgIATEg 4 Wensnsusunagnsuas
N15a3519AU AL UTE UM ST UYRAgINA
Theories, principles and strategic planning processes, analysis of external and internal
environmental conditions of the organization affecting strategy formulation. Corporate-level,
business-level, and functional-level strategies. Global business strategies. Analysis and
integration of business management fields for strategic planning and a competitive

advantage.

a a
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NANIYINIY

an.014 Mwdangudmiunsiseuslan 3(3-0-6)
ENO14 English for Exploring the World

Wawiauausalunsteus wazdrsrannuduldvedan wu duwinnssy A
Faussuuazuwamufn Tnsmssuuandounmdnguuazmsldinaluladussnounisdoudily
wazuoniudsy TudEnvinyeiunsiliasnaluaoumsaiivarnvaisnnnsBeudienuios
Tureaufumn1sman1e

A competency-based English course that focuses on student-centered exploration of
the world through the use of English language and technology. Reading about a variety of
topics provides a springboard for tasks both inside and outside the classroom. Students are
equipped with knowledge about the world especially about its different cultures, peoples,
and ways of thinking. Self-study learning in a language laboratory will allow the students to

improve their listening and speaking skills in different situations.

an.331 ANY1DINOWFINATIUUR 3(3-0-6)
EN331 Practical Business English

a =

Boufuariinlénwnsnqugsiaiitednsedeanslildnamudidesns wu msldnudinge
dionsvedeyansdstoduimaanmneviedumesidn uazmislinmdangulumsdearsniely
p9Ang (Judu

This course will look at the English needed to achieve business communication; for
example, studying and practicing English in ordering merchandise by mail or on the Internet
and practicing the English structures that are needed when communicating within

organization.

aN.332 YT WIINNBDNTIN 3(3-0-6)
EN332 Professional Business English

Boufuariinnslinudangugsielfedsiiondn ethluldAadedeasmagsialy
anun1sainng q wu msldnudinguilenisiasadeseamanisi msldaudnguluns
dauedumuazuinig Wudu

Learning and practicing business English in a professional manner for communication
in a variety of business situations, such as the use of English for trade negotiations and the

presentation of goods and services.

a
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8133 RNEAU-UIAY (27 widiefin)
A9U.311 ANSIANITNINITEEY 33-0-6)

FIN311 Financial Management
FwUsduneu : aauld Uss.212

nagNs WAALaYITNITINNITNNNTRY NMTIATILA NTIANIKEENITINATIRUNY N3
NHULAENINEINTAIN1eNEEY Tassaiavesiunu naenuulouionsgsiafislavinasenis
dndulalunsuimsnsfuneldaamnisaiiunneiieiu nsdudemgingsy nmsUszgndlduuiin
mansRulunsinseikaznsinaulavesusms

Strategies, techniques and methods in financial management; analysis, financing and
allocation of fund. Financial planning and forecasting, capital structure design, and the
influence of business policies on financial management decision-making under different
conditions. Behavioral finance. Application of financial concepts in managerial analysis and

decision-makins.

NIU.318 AAIANITRULAYATIANTNITEU 3(3-0-6)
FIN318 Financial Market and Instrument

Unumazrthivesmainnsiusaraatun1siuluusemdalng suimsnadivd su1nIsun
Uszwdlve sanandnmsnduislsemndlne aarvunsiulssnnduludssmelng wazandunsitu
sErilszna nalnvesmainsiunazanudfguesantunmsiulumadenseruszuuiasegia
Inguazszuuesugialan wleuienisuimsanitunisiu szuunsiuldfinans wasuinngsumg
M3Rufitnansenuienannstunazantunisdu

Roles and duties of financial markets and institutions in Thailand, the commercial
banks, the Bank of Thailand, the Stock Exchange of Thailand, and other financial institutions
in Thailand and international financial institutions. Mechanisms of the financial markets and
the importance of financial institutions in connecting the Thai economy with the global
economic system, policies for managing financial institutions, decentralized finance and

financial innovations that affect financial markets and institutions.

a a
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n9uw.321 NANNTAIYU 3(3-0-6)
FIN321 Principles of Investment
AUsAUneu : @ould UI5.212 way N9u.318

mé’ﬂmiﬁaqﬁﬂumiamu ATIUUANAINTENINNITE0L NMIaULarnIsiaiily Snvae
uazuvasieyaililunmslinsesinisanu midumeaudsiasianeuwmuiiaaiagliiuan
nsasmu Melieszidadeiiugiuasladomameda mMsUsziduyarfiuvisdslunisasmu ms
MIuNULaznagNENIsanUluA AR way MIayUadendy

Basic principles of investment, differences between saving, investment and
speculation, characteristics and data sources used in investment analysis, risk calculation
and expected returns on investment, analysis of fundamental and technical factors, true
investment valuation, planning and investment strategies for financial instruments and

alternative forms of investment.

NaU.323 NITAATIZUTIBIIUNNITRY 3(3-0-6)
FIN323 Financial Statement and Reporting Analysis
Fwdsduneu . aeuls U5.212

wannskazWIAntuNslEdeyan1anTiu T8Nty IngUssasdveansiase
J180UNIRY wdedlle wadauazdedinlunslinseimanisitu nansenureanisiUdsunlas
mMetnyisienisiiausenunstiy msideyannaunsiululdlugiugduims Wvesianis
il dhasmuuazuasiiidnldduds dmiugsiaussaneing 4 ssfagpainnssy wdvenssy
WaYEINAUIATT

Principles and concepts in the use of financial information, financial reports,
objectives of financial report analysis, tools, techniques, and limitations of financial analysis,
impact of accounting changes on financial report interpretation. Use of financial statements
as executives, business owners, creditors, investors, and stakeholders across various business

types, including industrial, commercial, and service businesses.

a
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neU.332 N3RUTENINUTENA 3(3-0-6)
FIN332 International Finance
FwdeRunien : @ould Uss.212 uay AA.203
mmﬁﬁugﬂﬂuﬂWiu%m'iﬂm“‘amzijwﬁzwm FTUUMTRUTEMNUSENA Aa1ANITEY
spyeUsema ansthsziu annUTisntuassaUsama nalnuazszuudiruandou Jade
finansenusiensfundnsuanUasy anaudssiiAsdestunisigsiessninsUssma nagns

LaglATBINBNITUTMIAIES NANINATTIUNTIEANUIINARIARLLAEARIAYUTENINTUSEIme

al

Basic knowledge of international financial management, the international financial
system, international financial markets, balance of payments, foreign exchange markets,
exchange rate mechanisms and systems, factors affecting the setting of exchange rates, risks
associated with doing international business, risk management strategies and tools, and rules

for raising funds from international financial and capital markets.

n9u.411 M3TRnITAILAS 3(3-0-6)
FINA11 Risk Management
dsAuneu ;. @euld U98.212

F’YJ’]MVHJ’]EJLLﬁ%ﬂ’J’]@JﬁWﬁiyﬂ@ﬂﬂﬂi{]lﬂﬂ’]’iﬂﬁl’m@ﬁlﬂ Ui%LﬂVﬁJ@Qﬂ’J’]ﬂJL%EN ﬂ’]’ii%l‘!ﬂ’ﬂiﬁgﬁlﬂ
mm@mﬁmmmm mwmﬁlmﬁmmsﬁm ﬂ’J’]ﬂJL?iEJﬂIUGﬁ’]ﬁ"IﬁV!u ﬂ’JWNLéEJQELUWT]ﬁ’ﬁMﬁ NITUIUNIT
dansmuides edesilenamsudmiunmsdansanuidss msdanseaudedunesnnisamu
ﬂ’]iﬂi%"\]’]fjﬂ’&’mﬁﬂﬂ L%ﬁﬁﬂﬂ’]iﬂ’JUﬂﬂJﬂ’J’ﬂJLgﬂx‘l ﬂ’]iIEJUﬂ']'WﬂJLéﬂﬂﬁ?ﬂ@%ﬁﬂé%ﬁﬂ?iﬁu L& AINU
funsUaendonidluues

Definition and importance of risk management, types of risk, risk identification, market
risk, credit risk, equity risk, bond risk, the risk management process, financial tools for risk
management, risk management in investment portfolios, risk diversification, risk control

techniques, risk transfer through financial derivatives, and cybersecurity

neu.413 N5IANTNITRUAINALNS 3(3-0-6)
FIN413 Strategic Financial Management
AUsAUneY : @ould U95.212 way new.311

%é’ﬂm'ﬁLLazLﬂéaﬂﬁaiumi’g’mLLNuLLaz%’ﬂmsmamﬁLﬁummLLu’Jﬁﬂﬂ’liLﬁmgammaqiﬁﬂ ANg
ﬁﬁmmgaﬁ%ﬁ'm%mwﬁ% yjaﬁ%ﬂ'mammﬂ NARNDULVILYBIEUAINY NTATUTINAIATT NS
UmsAunng wildu Sunuuazununmstuiloatuayumsinduladanagnivesssfiouaynisieans
NNTEUY

Principles and tools for financial planning and management through concepts of
added business value, the calculation of added economic value, added market value, return
on investment, mergers, asset management, debt, capital and financial planning to support

businesses’ strategic decision-making and financial communication.

a a
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nau.421 FUNUININITHY 3(3-0-6)
FIN421 Seminar in Finance
AdsAuneu:  a@ouldivianizau-Uiiuegsioy 3 39

M3denloaazyszendlduuian vénns uasnquinnanmsiiu ednsizsinazmuuimaly
nsuntelgriniinistukasnsasuuesgsiaunsdifnwivseaniunsaiagtu nsdauewas
oiuseTwiilussdnmdniensRuiviuat

Integration and application of financial concepts, principles, and theories to analyze
and develop solutions for financial and investment challenges in business, using case studies
or current real-world scenarios; collaborative presentations and discussions; emphasis on

acquiring and sharing up-to-date financial knowledge.

N3u.424 NTIATIBIANNINE WA NITIANINGUNENNTNG 3(3-0-6)
FIN424 Securities Analysis and Portfolio Management
AUsRUNDUY : @ouls UT5.212 way N9u.318

ArudiuguRefunTinTsindnning anuminetesTiasgindnning Ussnnues
Msiasgindnning iWhnevenishinsgiundnning msdnneidaiugiu Msinsesinig
WALA mﬁmmawa%mmaamu NTINETTAUNING mi‘dizLﬁummLﬁawmwaiﬁ‘mmiamu ﬂaqwé
NTAINULATNITUTNISTNEIANITAINU ﬂaqwﬁ(m‘iammmmﬁugam NAYNSNITAMURUULAULN Na
EVSNITAINUTIINLALITSU NMTIANaNIIALTUNUYBINDTINITAYY

Fundamentals of securities analysis, definition of securities analysis, types of
securities analysis, objectives of securities analysis, fundamental analysis, technical analysis,
portfolio management, asset allocation, portfolio risk assessment, investment and portfolio
management strategies, value investing strategy, srowth investing strategy, active and passive

investing strategies, and performance measurement of portfolio management.

Ia v I ! a
NRIIYURNIZAIU-LDN (24 RUIBAE)

N9U.313 Mssemsaudenazwilan 3(3-0-26)
FIN313 Credit and Debt Management

vsAuneu : deuls Uss.212

SwaruarveuaveINsUIMsIudouazniiay Ysinvveduidowasuiiau amnudedy
nslaude ulsvienisfisnsanmsliawde nisdanisduide vesesdnsgshaiiluuazanii
N198U miswiawﬁaﬂ,ﬂaLﬁdﬁumﬁmmwﬁjﬁu ASnsSeniiiuni msdatunil msusulassadmil
suianiinadymuasaiilddelfifeseld nafnundeyanniesinyls

Characteristics and scope of credit and debt management, types of credit and debt,
lending risk, loan consideration policies, credit management in general businesses and
financial institutions, data collection for debt management, methods of debt collection,
debt restructuring, debt adjustment, management of troubled debt and non-performing

loans, and the study of data from the Credit Bureau.
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neu.314 NIIUHULAZNNTAIVANNINITRUY 3(3-0-06)
FIN314 Financial Planning and Control
FUsAuUneu : @auled U5.212

ANUAARLAENTFUIUNITIUINUNUNNNITRY NMTIATIENTBLAdMTUNITINUNY 113
Jnass wazn1smuauven1sRunelianIunisalang 9 nsiinmunanisufuRaulndulua
uuns BmsuAtymuazmsuiuusulngldanuilunsinnsmamsiu desdlelunisnausy
NNITRU LazwAdanITHeINTalnIenN1TRY

Importance of the financial planning process, data analysis for financial allocation
and control under various conditions, monitoring planned performance, methods of
problem-solving and adjusting plans using knowledge of financial management, financial

planning tools and financial forecasting techniques.

new.317 N3UEILYAAA 3(3-0-6)
FIN317 Personal Finance

AUAIARUDINITINLAUNITRUNTAMUATIMIEN19N1TRY NTEUIUNTIUNITINUNY
NsRUAINYAAR N1FIAYIIUNITRNEINYAAE JURa suTElaAldany wassuUssaRuandIu
yara SamaunInIsiudiuyana MadansAuninduasuiiaudiuyana wadalunisaiiaidena
N13RU NMTINBNUNITERY N1TERNBUUBRLUTIRN UL UNEATY wHuN1T1d31e wrun1Tamu
WHUNNTUTEAUAY UNUATEEIUYAAR LHUNTRUMAUNBEM Lagn1IaviunuNTRUdILYARALUY
99A

Importance of financial planning, setting financial targets, the process of personal
financial planning, preparation of personal financial statements including balance sheets,
income and expenses statements and personal cash budget, personal financial ratios,
personal asset and debt management, techniques for instilling financial discipline, savings
plans, automatic savings via application, spending plans, investment plans, insurance plans,

personal tax plans, retirement finance plans, and creating overall personal finance plans.

a a

wangnsusyans AzUIsgIne Unisdinw 2569 /171

g



N9U.324 N15IANIITTLUVANTAUNANIINITHY 3(3-0-16)
FIN324 Financial Information Systems Management
FdsAuney - @ula U95.212

STUUATAUNALAZUNUIMILUNISNITRY ANVLNEY0ITEUUATAUANIINTIRU
UTZLNNUDITZUUATAULINANIINITRU UNUMLaEALEAYI0Ts vUaTaumAluIUN1S8Y N1g
PENLUUATTRILSEUUATAUIMAN1IN1EY waluladuaziniasdiolussuvansaunanianisity
ﬂ?ﬁff(ﬂﬂﬁﬂ?’mL?iENLLa8?‘1’3’111‘1.]aaﬂﬁﬁiu'igUUaﬁﬁumﬂVI’Nﬂ”liL?m NN UNITRUAIETEUY
GURPGIPIYIG]

Information systems and their role in financial operations, definition of financial
information systems, types of financial information systems, role and importance of
information systems in financial operations, design and development of financial information
systems, technologies and tools in financial information systems, risk and security

management in financial information systems, and financial planning using information

systems.
N4U.325 mMsdufienisidnuazdsenn 3(3-0-06)
FIN325 Import-Export Financing

ﬁugmmsﬁuswiwﬂizLwﬂiumiﬁwﬁmazdﬂaaﬂ ANEIAYVINITRUIUAITATZIIN
Uspina Tassadnsiiugiuresnsiseninelsama undnieafunswanidsuanaiuwaenaindng
wanwden wdssfenemsduililunsiidwasdieen nsdansanudsdunisiidiuazdseen
nsnesEukasiamRuulunsdidisavdisan nsldwaluladasaunalunisusmanistuy
5EINNUTENA

Fundamentals of international finance for import and export, the importance of
finance in international trade, the infrastructure of international trade, concepts of currency
exchange and foreign exchange markets, financial instruments used in import and export, risk
management in import and export, planning and financing for import and export, and the

use of information technology in managing international finance.
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NaU.326 ATNANSNLNAZAAIAATIANTIAL 3(3-0-16)
FIN326 Fixed-Income Securities and Market
FdsAuney - @ula U95.212

mmﬁﬁaaﬁuﬁmﬁumwmwﬁ AYAMINETINTIEAN TV Ussiamuasaannil Taseadns
LazDIAUTZNBUVBIATIANTHT m'iﬂizl,ﬁu;gammﬁmswf ﬂ'1wi’mamgaﬁhﬂﬁ]ﬁ;ﬂ’umaqmﬂmmﬂf
Sarmanouwuns1ansul Jedeiidsaesmasasniazdnsmansuuny shsmendelunann
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WesmNTAWUATIAIVE nagnSnIndonas ATy

Introduction to Fixed-Income securities, definition of Fixed-Income securities, types of
Fixed-Income securities, structure and components of Fixed-Income securities, valuation of
debt securities, calculating the present value of Fixed-Income securities, bond yields, factors
affecting bond prices and yields, interest rates in the market, the bond market and its role in
the economy, risks in bond investment, bond portfolio management strategies, and

strategies for selecting suitable Fixed-Income securities.

n41.328 AIRULAZNITEUIAIT 3(3-0-6)
FIN328 Money and Banking

mmiﬁugmlﬁ'mﬁumsﬁu AU TIvaINTTRY UNUIMTDINsRUlwATEERe
Tnssadawazmifivessuins suiasnidee suasnans aanvumstuildlisuians ey
MIRULAZNIALILUYDISWIANINAT UlBUBnIsEY MUSMIRuwazdudevessuimsnidiad
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Fundamentals of Money, the definition and functions of Money, the role of Money in
the economy, the structure and functions of banks, including commercial banks, central
banks, and non-bank financial institutions, monetary policy and central bank operations,
financial management and lending in commercial banks, the payment system and digital

transformation, and economic management and financial crisis prevention.
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914,331 wiAlulagn19n13ku 3(3-0-6)
FIN331 Financial Technology

walulaguazuinnssunienisiu nsussyndldvalulaguazuinnssuluuiniministu
fusnee unumeanaluladredsuulaiianisnisiiu vienu Toyavunlueg wag
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Examination of transformative financial technologies and innovation, Blockchain, Big
Data, and Artificial Intelligence. The applications of technologies and innovation across key
financial services, payments, lending, securities trading, advisory, and insurance under the
real-world applications with case studies from Thailand and the rest of the world. Risks

issues and regulatory frameworks in FinTech.

N4u.333 NUYTUNY 3(3-0-6)
FIN333 Investment Banking

mmﬁﬁugmﬁmﬁmﬁﬁﬁ%uﬁa AMUVINEUAZUNUINUBIINMYEUND N15VIUTRIINNYEY
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Fundamental knowledge of investment banking, definition and role of investment
banking, operations of investment banks, types of investment banking, capital raising and
financing, fundraising through securities offerings, financing from debt and equity instruments,
mergers and acquisitions, valuation and financial analysis, risk management and control in

investment banking, alternative investments and asset management in investment banking.

N9U.334 n1sdoasnan1siiy 3(3-0-6)
FIN334 Financial Communication

fugunisioansnanisitu Anuvaneuaze AR eINMTADANITNINTIRL dNNT
ﬁyug'lusuaﬂmﬁ?iamswNmsﬁuﬁﬁﬂixﬁmﬁmw U%U'Wlsuaﬂpzi?iaa’lwmmiﬁiﬂuaﬂﬁﬂi 50
Foyanienisfuiidudou msdeansiugiiduldduds msdeansmenisiuluaniumsaiings
irsesilouazdosndunsieansmnanisiu msdoansdeyanisiunuuddunas ESG
Fundamentals of financial communication, definition and importance of financial
communication, basic principles of effective financial communication, the role of financial
communicators in organizations, communicating complex financial information,
communication with stakeholders, financial communication in crisis situations, tools and

channels for financial communication, and sustainable and ESG financial communication.
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N9U.335 Huuzihnsasushundnnindiumsuimsanusiifanmmsiu 3 (3 -0 - 6)
FIN335 Securities Investment Consultant and Wealth Management
unumvesiiurthnsasuiundnning wihfuazgaentAnd dgueaiiugiinsasmy
NFIATIBINTAIVULALNITATINDTANITAI Y mi’mLLNumiﬁuﬁi’mqﬂﬂaLLazﬂ’ﬁU‘%miﬂ’J’mﬁ'ﬂ
A1 msvImsanudsanaznstlestuauidsdunisamu mslidminwsunisamuuaznisaiing
Anwduiusiugnd uunltuaznsuasuuladlugnanmnssinsamuua MsUTmMInNaETaas
Roles of securities investment advisors, key duties and qualifications of investment
advisors, investment analysis and portfolio creation, personal financial planning and wealth
management, risk management and risk mitigation in investment, investment consulting and

building client relationships, trends and changes in the investment and wealth management

industry.
n9.412 nsanwanudululsaznsusziiulasanig 3(3-0-6)
FIN412 Feasibility Study and Project Evaluation

LLmﬁﬂﬁugmmmmiﬁﬂmmmLﬁuiﬂiﬁ AMUINBLAEANEABINSANYIALTulY
16 Usztanvesmsanwianudululs nsimsigrinatauazanudulilinianiseain nsiasiet
sunuwazanudululininisiu mslwssianuduldldnmanaiauasanuduldlagaujos
mMeesgianLdsmaznIsianisaudeavedlasinis mi‘disLﬁuwaLLazmﬁﬁm?{ﬂ%amﬂu
1A59N19

Fundamental concepts of feasibility studies, definition and importance of feasibility
studies, types of feasibility studies, market analysis and market feasibility, cost analysis and
financial feasibility, technical and operational feasibility analysis, risk analysis and project risk

management, project evaluation, and investment decision-making.

na.414 n1sUsenuny 33-0-6)
FIN414 Insurance

mmiﬁugmlﬁ'mf"w’umiﬂizﬁuﬁa unumveInsUssiudslussuuAsyghakazdeny
Uszmvesnsuseiudy msuseiuiiln msussiuguainuazgUfmg nsuseiuninddu ns
Useiudeanuiuie nszuiunmsvihnuvesgsfialseiudy madenldUseiudouasnisinsey
Weuelsziudy nmsudmsnnudsawasnslduss fusoduedosdiolunsdanisanudss s
Useiudelugedenuuiasiasygna

Fundamental knowledge of insurance, the role of insurance in the economic and
social systems, types of insurance, life insurance, health and accident insurance, property
insurance, liability insurance, the operational processes of the insurance business, selecting
and analyzing insurance policies, risk management and the use of insurance as a risk

management tool, and the social and economic aspects of insurance.

a a
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neu.415 anunsaidagiumanisiuy 3(3-0-6)
FIN415 Current Issues in Finance

miméﬂmmawmLﬂiiﬁgﬁﬁflaﬂLLasmaﬂiw‘U%Nmaﬁu Azasegialantulagiu
nansEnUTasSnsnendouasiuile ulsuemsiusasmsadsluaniunsaitiagiu madsuutag
maweluladuasransznuseszuunsiu mavdsunlasigmaniuaznansenumanisdu Ay
vimesuanudiduasnsiudiden msdanisanuidsdduannaasugiafiliuiuey wunltiuay
DUNARYBITTUUMTEULEN

Global economic changes and financial impacts, the current state of the global
economy, effects of interest rates and inflation, current monetary and fiscal policies,
technological changes and their impact on the financial system, geopolitical shifts and
financial impacts, sustainability challenges and green finance, risk management in uncertain

economic conditions, and trends and the future of the global financial system.

nIu.416 NSRULAENTAMUFIMTUNTNE 3(3-0-6)
FIN416 Real Estate Finance and Investment

fugrunsamuluednsuning anuninsuasUssinnvainisawuluedmsuning Jade

a0 1

Mdsrasioyaivaadmuning nMsiinseiauAuALasnanauknuaINnsayuly
admn3uning msdamRuyudmsunisamuluedwntuning nisussiliuyaredmzuning nns
Fansenandeslunsasyuedmduning msairmesanisamuedemiuming

Fundamentals of real estate investment, definition and types of real estate
investment, factors affecting real estate value, analysis of profitability and returns on real
estate investment, financing for real estate investment, property valuation, risk management

in real estate investment, and building a real estate investment portfolio.

N41.423 MINENTOUNUSLAZAAINDUYNUS 3(3-0-6)
FIN423 Derivative Securities and Market
FwdeRunieu : aeuls Uss.212

mmiﬁugmtﬁlmﬁ’wmmﬁméﬁué ANUNUNEUAEAIINTAYVDINTIANTOUNUS UTebnnvas
ATEnseyius Tlaeda vlesiisn seudu meU msmulnyaAvemIaNseYUS nagnsnnsldng
asouiug MsuImsmnudssiennaseyiiug nagnsmafsilsfensarsouiud nagnsng
n3EEANEE AameYUSwazN1SAAUgUa

Fundamentals of derivatives, definition and importance of derivatives, types of
derivatives including futures, forwards, options, and swaps, valuation of derivatives, strategies
for using derivatives, risk management with derivatives, speculative strategies with

derivatives, diversification strategies, derivatives markets, and regulatory supervision.

a
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n9u.425 NsANYILANIZYAAR 3(0-6-6)
FINA25 Independent Study
vsAuneu : d@euls Uss.212

mMsfnwemEsyarainfuhiienmstuiithdnwauls msswiulagerasdiasu
uazfAnwlunsimusidensnunienuifeiieliAnwduaiidesonues smeldnsguauas
nstamuuginaInenasdyaeu

Individual study on financial topics of interest to the student, involving collaboration
between the instructor and student in selecting a report or research topic for the student to

independently research, under the supervision and guidance of the instructor.

NaW.426 N1SITUNNTRU 3(0-6-6)
FIN426 Research in Finance
AUsAUneu : @ould U5.212 way U55.207

msfnwsnieuisids veuinuazanuddyvesnTideiadeiinauandenmuamm ni
{]zymmﬂmsLﬁuﬁﬂmﬂﬂmmsﬁ?umﬁﬂmﬁ’ﬁa nMsdnvienukazilaueNaaiunsIvY TIUd9
mshnansIsenldinvszgndldludagsia vsorvualudeiauenusdmiunsinuduahiely
Tuouas

Study of research methodology, scope, and significance of both quantitative and
qualitative research, focusing on conducting research on current financial issues of interest.
This includes preparing reports and presenting research findings, as well as applying the

research results in business contexts or formulating recommendations for future research.

nN9.427 NTAATIZRTIUTNIUNI9NIT R 3(3-0-6)
FIN427 Quantitative Analysis in Finance
AtsAuney ;- @auld U95.212 uay U15.102
WIAA wuudiassneadamansiiion1snsun nsuitamuaznsdndulanianisiuegng
Huszuu uensvszgndld mslinsziidsiinasfionsinsaluasnsudtlymmienisiu
Concepts, mathematical models for planning, financial problem-solving and decision-making,

the application of quantitative analysis for financial forecasting and problem-solving.
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n9U.428 N1SRNIUNINITREY 3(00-9-0)
FIN428 Financial Internship
AdsAuneu . @aula I tawzau-UiAuegstey 2 390
W3BlAsUaIRIINANUA
meinUfiRNumsiunsfuluesdnsgsiavioanitunsRuiildfueysiRannnieiu
msﬁu‘lmaw'mmzm/?ms?lﬂmumuﬁmaENmLLazmﬂ"}mﬂ'ﬁﬁuﬁmum ﬂ’]iﬂﬂﬂuuﬁ%ﬂi%ﬁm@ﬂ%}
ﬂ’J’]lli‘V]’Nﬂ”liLﬂﬁﬂuﬂ’1iUQUGNWU’R]iﬂﬂ’I&IGLWﬂﬁﬂ’JUﬂNWLLa N3UTELUNANITIINUIINITINT
U msammi’mmuaiﬂwamiclmwumaauammimmu
Practical training in finance within a business organization or financial institution
approved by the Department of Finance, following internship standards set by both the
organization and the Department. This includes applying and practicing financial knowledge
in real-world tasks under supervision, performance evaluation by the department supervisor,

and preparing a summary report upon completion of the internship.

U431 mMsduiiennuddy 3(3-0-6)
FINA31 Sustainable Finance

LnARRITUNMTUTMINsRuegadi Msamuegadiiy unumvsstiades
AauIndoy deAN LATsIINAUNA (ESG) ALETIRYITes miamua&hﬁﬁmm%ﬁmau wSedile
yamsduiiiendestunsiuesiedsiu wunltuwasfirniavesnuddumenisiu

Sustainable financial management, sustainable investment, the role of
environmental, social, and governance (ESG) factors, associated risks, responsible investment,

financial instruments related to sustainable finance, and the trends and direction of financial

sustainability.
N9U.432 mﬁmiwﬁs{’fauﬂamqmiﬁu 33-0-6)
FIN432 Financial Data Analytics

nsvUILUNTIATEdeyansiu warnsaspulagldinadaduTinadugs wu e
oynsunaN MaeTziaugoulmuazmsMIRUAnUMIal MsEouiveaaiaslusunisiu
mMymavsnzaniigalunisdanesninale Wus WefsdoyaiBsdnandeyamsnstuanldlunis
Anaulalumunisty

Processes of financial data analysis and investment using advanced quantitative
techniques, such as time series analysis, sensitivity analysis and scenario planning, machine
learning in finance, and finding optimal values for portfolio allocation, in order to draw

insights from financial data for use in financial decision-making.

a
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n91.433 N9 NLUUTIADILAZNITHEINTAUINIINTRY 3(3-0-6)
FIN433 Financial Modeling and Forecasting
msllusunsensudion1sinsgideya maasisgns wariladduiugmu nsmeauna
AN sneInsalnNdeINndsnaluewan lnensieseideyalusfnuazimadaigeatsa
IGE
nstdunlasiunisianulagdnluda
The use of financial software for data analysis, creating formulas and basic functions;
reporting results, quantitative forecasting techniques for future demand by analyzing past

data and statistical methods, and the use of macros for automated tasks.

n9U.434 mﬁmﬂ’ﬁmdmifﬁu%’ugq 33-0-6)
FIN434 Advanced Financial Management

nsasyaImenagnsuaznaIstuadlun1sUImInsRunslumun ST RunuLagns
AU
Value creation using advanced financial management strategies and tactics of both

financing and investing activities.

dusutnAnwALinlasansannafnen

91301 W3UARNFANE 3(3-0-6)
FIN301 Pre-Cooperative Education

WAAKAZ AN TEUUEUA AN YT N1SRTENANUNTaUlUNITTINNU ATRSILLENENT
adasu nMsdenaniulsyneunts wadamsdiiunsdunteel nswaneglunsieans e
giJLLUUﬂ’ﬁ?iamiide Generation wagn1sldnwianafionisdeans srudennsdeansdnu
Sausssu Fnwenmsvhanulufivessadsassalumusssuesdnsfiunnds 3ninelunisiany
vy wadalunsiamnensusitayUsui invsamssindnin Indganuiiusznoums
WAANISTEUITIEY NMTUNEND kastonIsUfuRluseniaufuRau wazanulasndieluanu
U5¥NaUN1T DeAMETIN A3U555Y UaZATTIIUTTULUINITN

Concepts and understanding in cooperative education system and preparation for
applying jobs, how to prepare documents for job application, how to choose the right
company to work, techniques for job interviewing, the development of communication skills
in both generation communication styles and the international communication, cross-
cultural communication, creative team work skills in the different organizational cultures, the
psychology of working together, techniques emotional development and adaptation,
improving professional skills and entrepreneurial spirit, the report writing, presentation, the

best practices during work in the workplace, morality, ethics and professional ethics.
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N9U.430 AnAafne 9(0-35-0)
FIN430 Cooperative Education
FUsAuneu: @auld Naw.301 waglranzau-UIAU agetios 3 390

maieusisluaniulszneumsssislugugninauvesanulsEneumaiionseen
Aramdandunua iU tRnuiiugiuegisdndnnisuantussun mavinuediafuna
suudlaiteanit 16 dUai vide 1 nAn1sANWY MsUsTRURaNSIUIINe1NSERUSAW
JAUEnUYTENBUNS mwrmu‘vmmmm’muﬂumsﬂgumm‘tuiumwmsﬂgumm M3
FeNUFTUNANSU TR mi‘mLauamamiﬂgummmaauammiﬂgumm

Full-time practical work experience in a business organization as an employee, aimed
at preparing students for their careers through structured and principled basic work practices.
This includes a full-time commitment of at least 16 weeks or one semester. Performance
evaluation is conducted by a faculty advisor in conjunction with the organization. The
student must maintain progress logs during the internship, prepare a summary report of their

work, and present their results upon completion of the internship.

3. vUIAYURBNLET (6 waeiin)
infnwrgdeadoniseuseindunlaaeuluumingrdensann lidesndn 6 wiedn
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ABYUYS183YT
d191391M33an1sladaRnduazldauniu

1. vaadndnialy (24 winedin)

NAUINNIMINGY (9 iein)

an.101 Mwdangeludinuszaniu 3(2-2-6)

EN101 Everyday English
Anslunslilassadeiuguuarduaunundanguililuiinussdriu Ussnaudensme

wuzihauesayliifeyadiud msussersyrandnuny mayniusesiiaule Besiduanuvey

[%

LazhsINanAudILiveazaY SandinswansnuAnulus el Snnuimuvinuenisyn

1579 N1581U WAENSREUAILTIDIYIUINTG

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing—through integrated methods.

an.102 AMwdanguluusunmedia 3(2-2-6)
EN102 Social English

Anslunsnauaznsdeudslonuazdnnuiliifulsed wensiufduiusmedsay ns
uanidsuteya nMaUsuiioy uaznsesuisanuAafeaiuiFeine o Tutsunmsdsauuazgsia
lngglatunsimuninyenisedunenagnisdiaus samaluladuazaufnainasse

Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-
related contexts, with emphasis on developing discussion and presentation skills along with

digital skills and creativity.

2n.103 Awdanguluusunaina 3(2-2-6)
EN103 Global English

Hnelunsussenelszaunisallaessuseasdenatuayu LazwanInLARiiu A UTIn
ansidueg mavhau waztsuiudgmnluseiuanna Tnesatunsiamdinuenisdeanssewing
Fausssy wazmsdeaslulaniava Svddsensdunadiodan

Intensive practice in portraying detailed experiences and expressing opinions about
living and working situations, and discussing global issues, with concentration on intercultural
communication skills and digital communication skills, which are vital to becoming global

citizens.
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NF1AYIYIUINISTINWEIRIN (15 ihefin)
AN.011 vinwznsaniionisifounaonTin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

nge] nanNN13veINAN Wauinshnegialuszuy Rndun1sndaining n1sAnasnsassd
NSAAIASIZI NsARdUATIEE NMsPauidam sudinsdeslesrnufnuasdoniadesiionudn
fmnzanluuszgndldludinuszdriu mevhaukazmsBouinaendinldogsdiussansam

Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to
link and select appropriate thinking tools and effectively adapt to daily life, professional

undertakings and lifelong learning.

FN.012 eudunadosludinuuazgusussninauszme 3(3-0-6)
GEO012 Citizenship in Society and International Community

ANNINe Audnuay A5 il arwsuRieveuvesnisdunaiiesiin Tudsaulne denslan
uardanuidva wionflarusuiafiongiufudBuldediediauay sufeivviunnAntuves
Useifiulval 4 Tudepu iiesessunsdsuwlasesuunmadouiiasiinasredinuaznisvhau
aaenIunsErtintuAN@dyvesIaiInusNiisludauseiusie 4 Aflanuuanenem
TUUSTIY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global
society, and digital society, with ability to adjust and live happily with others while keeping
abreast of and adapting themselves to societal changes which may affect livelihood and

working life; awareness and cooperation at different levels among people of diverse

cultures.
An.013 weluladuazuinnssuiiisounnn 3(3-0-6)
GEO013 Technology and Innovation for the Future

UNUT LUWIAA NIS3LYITIY waznsUSuRdniunsasuuamedanaunan saudnns
Uszgndltinaluladuazuinnssususing o wesjarfunmsumamanud mswamguamdisly
Fmvartelval msuidamilinduluiinusesfunasnsvhaueg1eadnedssh nansenuYes
waluladuazuinnssuiifidensdniudin deu uaziasugia naenudnuinisliussloviuagnis
Auaseansnddumsiygriinanmaluladuazuinngsy

Concepts, roles, awareness and adjustment to changes of the future and applications
of various types of technology and innovation in knowledge acquisition and improvement of
quality of life in a new normal society including ways to solve life complexity and
challenges, and to enhance creative working life; impacts of technology and innovation on
our livelihood, society and economics, and how to optimize and to protect the intellectual

property arising from technology and innovation.

a
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AN.014 quVSsAmuazaunzLileTin 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

mMs3dnsies mslidinfinuesiesnsedsiinuen TauAnaiisassdlunisadrsaiugy
HUEUNSENMAINUAIUE RANTINTUNUINIG Wagin Sviviuesualnuled LagIaUNY
ﬂ?]’]llﬁ’]L%‘\]‘\]Wﬂﬂ?’m%aU“U@ﬂWULaﬁ

How to live a meaningful life through various types of arts, recreational activities and
sports; new perspectives for aesthetics of life that influence one’s mind and how one may

plan a path to success from one’s passion.

AN.015 Iy nudugusznaunisuaranuiniainsiu 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

Qmé’ﬂwmsﬁﬁwﬁ’zyiumia%’wﬁmiagagmmslﬂu@ﬂszﬂaumﬁ 1AgLIUNTAALUULINYEY
Usgnousomsiimnuanainsassd uazmsuaamlonalumsizutagiiiufonisedelinasss
Laza3e55I dnsdanisuazdndulanienisiuegeiiusydnsua ﬁ’quif\“fmﬂﬁﬂ’ﬁﬁumuqﬂﬂaLLag
N7 U SR eE ey ﬁmw@’ﬁwﬁmmaaﬁﬁLLazﬁNmLﬁuﬁmlﬁaéﬁdﬁﬂizﬁw%m U
3 waznddindulaviuseinnizel

The development of character traits that are vital to cultivating an entrepreneurial
spirit, with an emphasis placed on how to think like an entrepreneur, opportunities to start
and run a business with on the basis of ethics and moral grounds, how to effectively
manage and make financial decisions, personal financial management and investment,
including sustainable development, effective leadership skills development, teamwork, bold,

prompt and well-informed decisions-making.

2. BUINIVILRNIE (105 %U8nH)

gAY
U%.200 n5UnAgINa 3(2-2-5)
AC200 Business Accounting

nanNNUYTNTUTOWIUAMSUNMTIAVI TR TTUAU S1891UN9N1TRY LaENITILATIEN

Toyan1Un® dwsuldlunisuimsssiawazunladyminiegsia naenaudnuiieasessiuves
A FNATT Y

Generally accepted accounting principles for basic accounting, financial reports, and
accounting data analysis for business use and solving business problems as well as studying

the ethics in the accounting profession.

a a
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NHUAYLATYYAIENS
Af.203 iAsugenansilowiuy 3(3-0-6)

EC203 Introduction to Economics

pdnmsfugIumaATygmansuaznisUszgndldlunisinaulanegsiia meleseiguasd-
gunmu nMsimuanalunainussinnene wginssuduslaa sunuuaznswden laswaiemana
ﬁa%ﬁ’ﬂmqmwﬁwwmﬂ UlBUIENITRUNITARY NITANTENINUTELNA LAZHANIZNUVDINIT
Wasuuwamnaasvgiasensaiiugsislugaisia

Basic principles of economics and their application in business decision making,
supply-demand analysis, pricing in different types of markets, consumer behavior, cost and
production, market structure, macroeconomic indicators, fiscal policy, international trade,

and the impact of economic changes on business operations in the digital age.

NANININHNINY
n1.102 QEVEELERR 3(3-0-6)
LA102 Business Law

wé’mgwmaLLaz"‘a%Uﬁﬁ’ammgwmaﬁLﬁ'm%@qﬁ'umi%’m&gﬂaaﬁmqiﬁaLLazmi@T'}Lﬁumumaq
BIANINNGINMsTULUY nnadyafifetestunisuszneugsia ngrunemindaumatiaan
ﬂgvimadﬁwﬁjﬂimmﬁﬁLﬁﬂ%iaﬁﬂé USLAUNI993 86951 ﬂitﬁﬁﬂ‘mLLazﬂsmﬁumaﬂgﬁmaﬁjﬁa
3u q fhaula

Legal principles and practice related to establishing and operating business
organization models, contracts related to business operations, intellectual property law,

electronic transactions law, ethical issues, case studies and other interesting business legal

issues.
1%.301 A15ANTRINT 3(3-0-6)
AC301 Taxation

wnAnuazAuduLvesn®e1ns anwug waninmet msdiaiun@eins nsusediy
AH9INTIALINTINGIUY NITATUIN LAZNTONUUULEAITIINITAIBINTUTZLANGN 9 AuUIzaa
$ugn3 uazAau o Meates sudansAnuinisendvesssiadidnlugaiagy

Concepts and history of taxation, characteristics, criteria, procedures for collecting
taxes, tax assessment by officials, calculation, and fill out various types of tax according to
the Revenue Code and other related taxes Including studying the tax burden of important

businesses in the present era.

a

184 ANanTUTYIRT AMEUIMSTING Un1sAnYT 2569

] LAY



NANAYLTY U
U55.102 ARIRANANTTINA 3(2-2-6)
BUS102 Business Mathematics

aun1skdunse aumsliadu Aanda ety anuduresdiulas mimauﬁuﬁ‘sumﬁaﬁ%’u
mﬁmmaqama mamjaqﬁqmumuwuﬁﬂumﬁsm ayusUIeEl Builnsdu eynsy nenLe
Fafien aendenudy Arsien waznsUszendatlnmansn1sRuluniegsta

Linear equations, nonlinear equations, calculus, functions, slope of an arc. Finding
the derivative of a function Finding maximum and minimum values for business-related
functions Partial derivatives, integration, series, simple interest. Compound interest, periodic

fees, and applications of financial mathematics in business.

U35.207 mMeTginsadAiionsdadulanisgsia 3(2-2-5)
BUS207 Statistical Analysis for Business Decisions

nsussndldimadatuguludagsie ieadestuadfiiionsdndula mafururs
%’aga NITINAINAT LLazmiﬂismmaﬂ%ﬂgja nsuaniasAuLnaviduy ASNAABUANNAFIU NS
nagoulAaLAIT N1TILATIZIAMULUTUTIU NITIATIZRAUNAODY Lazanduius tag TUsunsy
dngagunmeadn

Applications of fundamental business statistics relating to statistics for decision
making; with study of data eathering; central tendency and variation of data measurement;
probability distribution; hypothesis testing; Chi-square; analysis of variance; regression and

correlation and statistical software.

NANIYIUTITFINT
U565.101 NANNIIAAA 3(3-0-6)
BUS101 Principles of Marketing

LUIAUAAIEITUNITAAIN AIUNLNE VBULYA ALY WihilwazUsn1svoInaInYin
199 N1TIAUTELAVAUAT NI1TINUNY ATEDNTOINIINITINNUEY WlgUen15HIsIAN LaTNITaLaSY
M3smng Mdnsziiasnisdensaind vy Fndeufiiidninan1anisnain naenaunII
FnsmuaumInanuazAnuariiidosiufefunimaiasriaseme

Concepts related to marketing, definitions, scope, importance, functions and services
of various market types, product classification, planning, selection of distribution channels,
pricing and sales promotion policies, analysis and selection of target markets, environments
influencing marketing, as well as finding methods to control marketing and study of basic

knowledge about international marketing.
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U38.121 NSIANITRIANITUATNINEINTUYWE 3(3-0-06)
BUS121 Organization and Human Resource Management

WA B wagnthindnmIn1sdanTs mMsmeuwsy Msdnesdns st migxﬂﬁ]mi
doans MIPUANGINA LATNTIANISEIRITIIIUTENA SLUUNMSUTINTUYARA NTIIUAL
ey NMIaTILAzAnEanyYAaINT NSENUTHNAIL kagnsUssliunan1su URnunnely
0efMs MadsunlaswesanmundeuiinasensinnisnsluussinauasseninesUssne

Concepts, theories and main functions of management: planning, organization,
guidance, motivation, communication, business control, and international business
management, personnel management systems, manpower planning, personnel recruitment
and selection, training and performance evaluation within the organization, environmental

changes that affect management both domestically and abroad.

U35.211 N1FIANITNUNERLAZNITATUIIUY 3(3-0-6)
BUS211 Production and Operations Management
mmilﬁmﬁwﬁ'mﬁuﬂizmumimamﬁuﬁﬂLLaS‘U'%m'i Tukusduneuvasmsiaduladon
wAnfau nMsvviiaing nsdadslssnusardingy nMInRuidnas msdaadunisuan
NFUTMTAUAIAIATY MADATUNITAIUANAMNINYDIFUAILAZUINNT
Basic knowledge of the production process of goods and services, from the decision-
making process on product selection, finding a location, plant and office layout, planning

capacity, production scheduling, inventory management, and quality control of goods and

services.
U35.212 N3AUGIND 3(3-0-6)
BUS212 Business Finance

FwUsduneu: @euls uv.200

amsumdnmsdanismamsiuiidndudmiunsduiugsia unum wihiluazeiossaw
n9gsnavesgaansansi msvimsmsdulussdnsgshadieliussquiimaneesdns ns
Ansgiauningiddlumasiiunu nsuimsiuan Sunumudeu Fudaunio gnuinisin
MslATginsdmensiudedy mi%’mmLﬁuﬂqumﬂLma'qLﬁuﬂquﬁgqszﬂzgut,l,amwwn 3
ATUIUAUNUVBIRIUYY 11589 UBE1TUTEANT AN LLuaﬁmLﬁ'mﬁwﬂaﬁimqL'Eummzamm ﬁug’m
Y0mALLLATUARALIL NTEUIUNITVDIANARUAIVEA

Overview of essential financial management principles for business operations. Roles,
duties and business ethics of financial managers, financial management in business
organizations to achieve organizational goals, analysis of major operational assets, cash
management, working capital, trade receivables, basic financial ratio analysis, financing from
both short-term and long-term sources, calculation of capital costs, efficient investment,
concepts of the value of money over time fundamentals of blockchain technology, process

of cryptocurrency.
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U35.221 madudusznaunisuaznsiaungsna 3(3-0-6)
BUS221 Entrepreneurship and Business Development
FvdsAuneu: aeuls us.121

AAUMINY UNUIM UTELAN AsANYalzlaginweveUsznauns Iinsigiiavyseiiulena
ysgsnaieiaunaduiuszneums Mnuauumsnssifussislusiuuuvesinugshaiield
Huwamdlumsimuaiiansmssiiugiiant asesaulsefiuanudssiionnazinanssnude
5509

Definitions, roles, types, characteristics and skills of entrepreneurs, analysis and
assessment of business opportunities for developing entrepreneurship, defining business
operating practices in the form of a business plan to be used as a guideline for setting the

direction of actual business operations and assessment of risks that may affect the business.

195.222 NsUYIUING 3(2-3-6)
BUS222 Managerial Accounting
FUsRuneu: @auld U%.200 ey U55.212

msUszgndlideyamatiyTuazsunsiuiionisindulavesuims emeseungu 3
Anngilasinsawu MsdnvhsuUszana unAnRofuduu maesziduuuaiils e
aruayunTauLaznsinduladnagnslunsuimsesansaudnang nsldlusunsudayd
onlulin

Application of accounting data and financial statements in managerial decision-
making. Key topics include investment project analysis, budgeting, cost concepts, and cost-
profit analysis. Use of financial information for effective planning, budgeting, and strategic

decision-making to support organizational goals, use of automatic accounting programs.

U38.401 N5IANISINAYNG 3(3-0-06)
BUS401 Strategic Management
sAuneu: aauld U5.101 US5.121 USS.211 WAy U15.212
W3alAsuN1saRdRINAMUA
VO NENNIT WASNTEUIUNITVNHHUNAENS MFIATIEREAIT WAL RANEUBNLAY
melussdnisiidssadenisimunnagns nagnssaseiuuTen sefussne wazsedunthi nagws
§3RTuA MIAATEilaEsYTANAIMANSIUNTUIMSgIATEg 4 Wensnsusunagnsuas
N15a3519AU AL UTE UM ST UYRAgINA
Theories, principles and strategic planning processes, analysis of external and internal
environmental conditions of the organization affecting strategy formulation. Corporate-level,
business-level, and functional-level strategies. Global business strategies. Analysis and
integration of business management fields for strategic planning and a competitive

advantage.
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an.014 Mwdangudmiunsiseuslan 3(3-0-6)
ENO14 English for Exploring the World

Wawiauausalunsteus wazdrsrannuduldvedan wu duwinnssy A
Faussuuazuwamufn Tnsmssuuandounmdnguuazmsldinaluladussnounisdoudily
wazuoniudsy TudEnvinyeiunsiliasnaluaoumsaiivarnvaisnnnsBeudienuios
Tureaufumn1sman1e

A competency-based English course that focuses on student-centered exploration of
the world through the use of English language and technology. Reading about a variety of
topics provides a springboard for tasks both inside and outside the classroom. Students are
equipped with knowledge about the world especially about its different cultures, peoples,
and ways of thinking. Self-study learning in a language laboratory will allow the students to

improve their listening and speaking skills in different situations.

an.331 ANY1DINOWFINATIUUR 3(3-0-6)
EN331 Practical Business English

a =

Boufuariinlénwnsnqugsiaiitednsedeanslildnamudidesns wu msldnudinge
dionsvedeyansdstoduimaanmneviedumesidn uazmislinmdangulumsdearsniely
p9Ang (Judu

This course will look at the English needed to achieve business communication; for
example, studying and practicing English in ordering merchandise by mail or on the Internet
and practicing the English structures that are needed when communicating within

organization.

aN.332 YT WIINNBDNTIN 3(3-0-6)
EN332 Professional Business English

Boufuariinnslinudangugsielfedsiiondn ethluldAadedeasmagsialy
anun1sainng q wu msldnudinguilenisiasadeseamanisi msldaudnguluns
dauedumuazuinig Wudu

Learning and practicing business English in a professional manner for communication
in a variety of business situations, such as the use of English for trade negotiations and the

presentation of goods and services.
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8233 RNEAU-UIAY (33 wiiefin)
na3.111 nsiansladafnduaslgauniu 3(3-0-6)

LSM111 Logistics and Supply Chain Management

ANUMINELAZENNTTNTIANTSiadaRnduagleguniu anudAyredadainduasldguniy
fifldensdniuarszuuiasugia ssddsznovvessvutladainduasldguniu msdetie nawensaigy
A9A N1FIANITAUAIAIAST NITHERN N1TUTIAIUI NMTVUAIMAZNITNTELAUAT NTITUINITaNAT
msAndedeanssuladafind msdnnisTedafnduasldguniuseiulan mstiouneluladasaumnea
wszgnaldlunisdnnisladafinduazldguniu

Definitions and principles of logistics and supply chain management; importance of
logistics and supply chains for organizations and the economic system; elements of logistics
and supply chain systems, purchasing, demand forecasting, inventory management,
production, packaging, transport and distribution; customer service, logistics communications,
global logistics and supply chain management, the application of information technology in

logistics and supply chain management.

nNa9.121 N19ANITNITVUAINAZNTENBEUAT 3(2-5-5)
LSM121 Transportation and Distribution Management
FvdsAuneu : aauld naq.111

ndnnaidesiuresnisvuds wihfivesssuunisvuds ssdUsznouvessEUUNITLAY JULUY
NI5YUES ﬂi%LﬂﬂﬂJaﬂﬁgﬂizﬂ@Uﬂ’]ﬁmﬁﬂ Gé’faﬁmim’wmLﬁwgﬁﬁ]LLazmiU%misuangLL‘UiJmistJua'ﬂ
WUUAN 9 m‘iLﬁaﬂt}:\Tﬂizﬂaumwudﬂ NSEONELMIAEANTINITVLEY NTIURLF ALY
npuds FasuuLaraTIvdeuenasnIsrudlimIneiumsldny nsussendldmalulag
ansaumAiianIsinnsNIsIuEs AudAyveInIsnsTanduiuarteman1siagining n1s
InassAuninds mMIndsdud nagnsdaananisindming madadulaifeafunseenuuuremis
nsIngming Mmyliesgvisuyulunisnsgangdum

Basic principles of transportation, functions of transportation systems; elements of
transportation systems; modes of transportation; types of transport operators; economic
considerations and services of various modes of transportation; selection of transport
operators; route selection and transportation schedules; planning transportation times;
preparation and inspection of transportation documents; application of information
technology for transportation management; importance of product distribution and
distribution channels; inventory allocation; warehousing, distribution channel strategies;
decision-making regarding distribution channel design; and including cost analysis of product
distribution.
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nas. 211 N159AN1TAUAIAIASILAZ ASIAUAN 3(3-0-6)
LSM 211 Inventory and Warehouse Management
FdsAuneu : @auld nav.111

nénnadestunasiomuoimsiansaudnings WleuewaIngUszaiAveInIsinnmg
AUAIAIARY AUYUVRIFUAIAIARY UTLLNNVBIFUAIAIARY TEUUNTATUANEUAIAIARY NSNTUA
USUNUURIAUAIAIAST NMTNEINTAIANABINIT NITINUKUAIINABINTTTAR nagnslunisatuay
AUAIAIATY NINTTUNANVBIARIAUAT N1TBBNUUUARIAUAT TnQUIzatAuAzusAaveINITIANTg
ARaAUA nagnsniadeniiafifionddud Ussnnuesedadud waslsylavivesndaiudn

Basic principles and content of inventory management, policies and purposes of
inventory management; inventory costs; inventory types, inventory control systems;
determining inventory quantity; demand forecasting; materials requirements planning:
strategies for inventory control; primary warehouse activities; warehouse design; objectives
and mission of warehouse management; strategies for selection of warehouse location;

types and benefits of warehouses.

N99.221 N1TIANITNITIAN 3(3-0-6)
LSM221 Procurement Management
AvsAuneu : d@eula nav.111

ANNEATY AL TRIQUILAIAYBINITINY NTEUIUNNTANNUAANIUABINITHATNITINUALNT
Jam nszvrunstunsdnmuasyssidiugindivming msleseiuazil3guiisunsiam
MeluUszmALazNITIANIANANUTEWA N1519591RT99LUNNITIAMT NMTIALMSBLTIRANAILAE
dyay MIvImstennaaranuduiusiugiadiving ASUNLMI ST edaiidsrasion1sas
AMULALUTIUNIINITUIITUYDIDIANS

Importance and purpose of procurement; requirements determination processes and
procurement planning; procurement process and evaluating distributors; analysis and
comparison of domestic procurement and procurement from overseas; negotiation in
procurement, preparation of agreements and contracts; managing agreements and
relationships with distributors; procurement planning affecting creation of an organization's

competitive advantage.
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nav.311 n133ANI1sdeanuazLg 3(3-0-6)
LSM311 Export and Import Management
FvUsAuneu : aauld nas.111

szleu TodsAu ngunaeinisdseenuazdndn suideguisnisaaning N1sineeAnIvaLEUN
deganuazdiinueteeAnIsgsne nszuIumMsindulafenaaiauazdui walanseTsn1sAnA1uIu
FunuuarnIReANAL Tuneuuarisnisng  Tunsdiseiu dudelunisdsanuaziudn
AddnuesaavIneduLde nsusIiiuvie MadiauNIIIe MIvuds MIUsEAute nseFen
lnanslunsateenuazdiidl  Rules, regulations, export and import regulations, customs

clearance regulations; organization of export and import departments in business
organizations; decision-making processes for selection of markets and products; techniques
or methods of cost calculation and product pricing; procedures and methods of payment;
credit for exports and imports; importance of the letter of credit; packing; sales promotion;

transportation; insurance; document preparation for export and import.

Na9.312 waluladansaumaiieladading 3(2-2-5)
LSM312 Information Technology for Logistics
FdsRuneu : @auld nav.111

msdansmalulagansaung grudeya nsthluldlunisnasuiaznisanduauladasind
nsUszendlglusunsy ERP TUsunsudmiun1sneInsal MIdnnisnsenisuan n1susmsduaiag
Ads MsAnduLLALATUINSIUEY MsUTMIMsIaLiuAuAuasiadeuineAudA Msdamsianam
mMsUfURe mstelulafasaumenUszgndlflumsianuasfinussdvsamszuuladadind
NAYAAIUNTI

Management of information technology, databases and their use in planning and
logistics operations, the application of ERP programs, forecasting programs; production
schedule management; inventory management; costing and freight charges; product storage;
transfer management; scheduling operations, the application of information technology to

develop and increase efficiency of industrial logistics systems.
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N839.322 nagvsladanduazldguniuy 3(3-0-6)
LSM322 Logistics and Supply Chain Strategy
FdsAuneu : @auld nav.111

LIAAwazUNUIMYBINagNSMuUNIanIsladainduaridouniu nagnslunisianisguasd
waglgguniu nslvalisuresianiarduRanas NagNsN1TINNITASIFUAILAYNITNTEANBEUA
nadenshiafidadanagns nagnsnisuuds nagnsnsldinalulaansaumelunisinnmsladaning
uazldguniu minauuladainduazldguvniluszduaina msusuiasunagnslviaenndesi
Arnauazwnliuniwunsiauladafinduaslgguniu

Concepts and roles of logistics and supply chain management strategies; strategies
for supply and demand management; flow of materials and inventory; strategies for
warehouse management and product distribution, strategic location selection; transportation
strategies; strategies for use of information technology in logistics and supply chain
management; international logistics and supply chain planning, modification of strategies to

respond to directions and trends in logistics and supply chain development.

Na9.323 meleneiteyadeiudmiunisinmsladainduasldguniu 3 (2 - 2 - 5)
LSM323 Introduction to Data Analytics for Logistics and Supply Chain Management
FvdsAuneu : aauld naq.111
fugudmiansmanitoyaiiensinnsiuarussgndlideyadiununnlunsiiudnenin
Tunsutsduresgsiamenunsnann nudiuguveanaluladdniumsmusndoya infesde
wanafanafuuagiinsesidoyauuiiuguresinemanideya mlnseidoyadmiuns
Jannsladafnduazleguniu 3 Wuu NFIATIITINTTAUWT NMTHATIBATINEINTA NTIATIEA
Fdldduuzih nmsdfedeya msliesssigsemannnaeymeaiiensdadulavnagsiaiia
Fundamentals of data science for analyzing and applying large amounts of data to
enhance the competitiveness of businesses in marketing; Fundamental knowledge of
technology for data collection; Data collection and analysis tools and techniques based on
data science; Data analytics for logistics and supply chain management in 3 different forms,
Descriptive Analytics, Predictive Analytics, Prescriptive Analytics; Accessing data; multi-

perspective business analysis for good business decision making.
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nNa9.421 AunumMesunIsInnIsladannd 3(3-0-6)
LSM421 Seminar in Logistics Management
FwdeRunieu : @euld nquiviamgiu-UiRuegatiay 2 39

UsviAuuazYaymeang 9 ‘17’1'Lﬁm?gu’tuﬂaqﬁuﬁﬁmaﬁaﬂ'ﬁé‘f@ﬂwﬂaﬁaaﬂé Jamlusunsdade
Audasnds MsdanmIadsdudn nmenszneAuduagnsvuds dediumengranefifeadesiulad
annd

Current issues and problems affecting logistics management, problems in purchasing,
inventory, warehouse management; product distribution and transportation; legal regulations

related to logistics.

9Nn.433 awangudmugideimgysulaiaind 33-0-6)
EN433 English for Logistics Professionals

vinwzaundanguiisuiudmiunsdomsedsiivszansamlugnanvnssladafnduazsing
Tggunmuszdulan Admiams Msifeudegsne vinvenisdeansmenisyaimangfuuundulad
aRnd N1sPuds MITAAUAUAT NMSIANITAUAIAIAGT NSANTENINNUSEINA

Essential English language skills required for effective communication in the global
logistics and supply chain industry; specialized vocabulary; business writing; oral
communication skills tailored to logistics contexts, transportation, warehousing, inventory

management, international trade.

aNn.434 invennIedIngudnsvatsuladanngd 3(3-0-6)
EN434 English Skills for Career Paths in Logistics
amsnmasslinndngulunishaudumsianisladafnduassislegumusiou
fumidssziuGuiuauiaiumisihseiugs anudilarinee s avwanusaisuduluusiay
Tunouvesenindnuladaing uuilthuwasanuiimieidinussudnuaivesgraivnss
Comprehensive overview of the application of English in the logistics and supply
chain management field from entry-level positions to senior leadership roles; understand
the skills, knowledge, and competencies required at different stages of a logistics career, the

trends and challenges shaping the industry.
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NF13YRNIEAU-LTBN (24 I8 fn)
na9.301 LASENANNIANY 3(3-0-6)
LSM301 Pre-Cooperative Education
FsAuneu : @eula neq.111

WAALAZANLUNTIATDITTUUANRNAANET NSIHSENAUNS DA TINYEAUATN 9 Tuane
Nuladafndlanizanu MsyuanningatasL nsidenaa1ulsenounts wmeatan1swIsuns
Funweli nsiauninvelunsdoans YARNNIN mATANSREUTIENULAZNITILEUD AMETTH
9385953 93381053 IWANTN TomsujURluseninenisufufian anudeeaduluaniulsznouns

Concepts and understanding of the cooperative education system; preparation and
skills in various areas specifically related to logistics work, contacting for internship
applications, submitting internship documents, selecting a company, techniques for
attending job interviews, techniques for writing reports and presentations, morality, ethics,
professional code of conduct, practices during work, safety in workplace.

Naq.321 NITENAUladasng 3(3-0-6)
LSM321 Logistics Research
AUsAUneU : @ouls U35.207 way naw.111

ALY UTSVRAZYRUAYEINITITY Anudifauesnsideiifirenisinnisladafind
N9 WsUlATIIINITINE NTZUIUNITIBLAZNITEDNTINTITe ANz auAUNITITENIUla]
afnd mstvuadmuazingUszasd n1seenuuude nsiiusiusaudeya nslasgidoya N3
Uausnaniside nsidwaldeluldlunisdedulanienisdnnisladadind siunaonisnsfine
3UTITULALATIUIUTTUVDITNIFY

Definitions, types and scope of research; importance of research for logistics
management; writing research proposals; process of research and selection of research
methods suitable for logistics research; defining problems and objectives; research design;
data collection; data analysis and presentation of results; application of research results to

decision-making in logistics management; research ethics and conduct.

Na39.401 AUAAANE 9(0-35-0)
LSM401 Cooperative Education
FdsRuneu : @auld na9.301 wazdranziu-UaRusg1ates 3 317
sruuMsvhauesiluaniulseneunisgsnatugiueninnuvedanulsznauns Auniey
FunuarinnmsufiRnuiiugiuegisindnnsuastussuy
Real-life work systems as an employee in a business, enhancing students’

professional readiness through basic principled and structured practice.
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Na9.415 anunsaidagdumeinunisdnnisiadanind 3(3-0-6)
LSM415 Current Issues in Logistics Management
FdsAuneu : @auld nav.111

Usgiuiagdnnanssing q mssnumsdnnisledafndinaulalutiogiu unliuuazfianis
voamsitanladaindislunaesieussna unumvedadafndfilientsimuiyumy e uay
UseinevIa

Interesting issues and news in logistics management today; trends and directions of
logistics development both domestically and internationally; role of logistics in the

development of communities, society and the country.

Na9.425 NsANYIANITYARR 3(0-6-6)
LSM425 Independent Study
FdsRuneu : @auld nav.111
o aw o v o a Y o o a_a A ado = Yo =
imdgluiideiieidesiunisdnnisladafndlusesiitndnwaulangldauinwinaznis
ALAINDINTENUTNNFTULEUNLIEINAIATN
Conducting research on students’ preferred topics that is related to logistics

management under the advice and supervision of an advisor assigned by the department.

Na9.501 N5IANTTNNTUTMTNANEMIUSINATEAULAN 3(3-0-6)
LSM501 Customer Service Management for Global Business
FwdeRunieu : aeuln nav.111
n3danmanisuinmagnén mevheusiudurudinisaduayuenansmsvudaidndyis

o
Y a

NIFUNITUT LAz A998N ﬂ’lﬁmmimwuﬁﬂmﬁ?LLazﬁmaaﬂf\]’lﬂiiqmuﬁmﬁﬁuﬁwm;ﬁwmﬂ’li
mesnuladaind n1sullouarnauaueItaAINRBINITYRIgNAKHIUNNBIAE INTANA N1
wdyminAugndlaeass BduiunsideiRefulagmuesgniuazuumadlosasy foandy
Uselowy

Study of customer service management; working with shipping carriers to support
important transport documents for both import and export; management of inbound and
outbound transportation from factories to warehouses of logistics service providers; dealing
with and responding to customer needs via email, telephone and face-to-face.; how to

conduct research on customer issues and provide useful solutions and actions.
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N89.502 nsUseiusaiiienisdiiunuladading 3(3-0-6)
LSM502 Insurance for Logistics Operations
FdsAuneu : @auld nav.111
dnwaizuazvoUAveIsIRUTEIANANg 9 AReTesiumsindunumsiuladaing {5y
Jansvuds gusEnaunsvNdsdun iSenasmeiiva fliuinisladafnd dindidsesn
Characteristics and scope of various types of business connected to logistics
operations, freight forwarders, transportation operators, port and terminal operators, logistics

providers, importers and exporters.

naa. 503 nsAlazladafndszninguszine 3(3-0-6)
LSM 503 International Trade and Logistics
FudsRuneu : @auld nav.111

nuimImsiuazuloviemsmsmsyninssema anudiduedaiaindnidegina
sErhalsEmeLaznhiniAedes nagnslunsdnnisuazmsuimssruuladafndszninaszine
szuunMsfddnvsetinduazngminefiieades deyamsaumenazimalladifstesunsdans
svuuladafndseninassiva nadidnuiiiedes

Trade theories and international trade policy; importance of logistics to international
business and related functions; strategies for management and administration of
international logistics systems; electronic trading systems and related laws; information
technology and related technologies for management of international logistics systems;
related case studies.
Na9.504 nvunen1enuladannd 3(3-0-6)
LSM504 Legal for Logistics

FsAuneu : @eula neq.111

npmneuaznguTiiAtestumstansladaind msdndedadisdmivauiuasin
nsgovIAUAsENUsEmA N3thsEalunemsinsEinsssna MsudaduinsEnIng
Uszina msvudsdudnserdomansguiuu msthidhauduaznisdieandud nmsdaiulundsdudn
waztnasiia

Laws and regulations relating to logistics management, procurement for goods and
services, international trading, settlement in international trade, international shipping,

multimodal transport, import and export, storage in warehouses and terminals.
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Na2.505 N15IANITINITVUAINIBINTA 3(3-0-6)
LSM505 Air Transportation Management
FdsAuneu : @auld nav.111

audfyveInsTudmeInaiifireladafind dnvaruazUseinnvewinennimey s
fansuazmsdidunuiiennimeiu nMsdansaugueie ATy Ussinvuasjuveaasesiu
nslnssiazsnaninuuesesduneldaniunisains 9 nsdnthdudemas nsduiin
dmfnusiazUszsan n1sdansusnisiunsiu ssuwvesaentsuemeluussmakassnaUssne
nsufURnuinemAsukaranen1siu N153N1SNNSYUEdUAIM9INIA NSUTMIHLAgASIaY
auAn N133IAN1IgNANEUTUS

Importance of air transportation in logistics; characteristics and types of airports;
airport management and operations; airport capacity management; aircraft types and
models; analysis and calculation of weight on planes under various conditions; refueling;
weight recording of various aircraft; aviation services management; domestic and foreign
airline systems; operation of airports and airlines; air freicht management; passenger and

freigsht management; customer relations management.

Na9.506 NNFIANITARIAUAINIDINA 3(3-0-06)
LSM506 Air Cargo Management
FsAuneu : @ouls nal.505

NANNTIANITASIFUAIEINTUNITARIAUAINIDINA N1TUTTIRUND TdNsSUdUAIUTEAN
A9 9 N1sUHURRAUAURTIY NMIMTUATIAT MIANWIUERTINTBAANINT NOUUNEkasTaTIAY
Aenfunisaudsduivnserniaseninalssme

Principles of managing inventory for air cargo; packaging methods; Good receiving for
various type of goods; handling dangerous goods; pricing; calculation of customs tariffs; laws

and regulations on international air freight.

N83.507 NIANISYILTeLazIVaTia 3(3-0-6)
LSM507 Port and Terminal Management
sAuneu : @eula nav.111

m’mﬁ’lﬁﬁgﬁuawhL%aLLazmaiﬁﬁaﬁﬁﬁida?}a@ﬂﬁ SULUUVRINSVUEIINaNZLaLag JULUY
VoUNeTHTa Uszansnmiarn13inUsz@nsnmueinisinnsiitelazinesita anudunusieay
n1sUszauuvasssuulfuRnuruasdunluvisouasnesiita malulagasaunadmsunis
Fansiideuazmesiith msdanisseuvdudaedsiiiientesturiniFouasmesiva

Importance of ports and terminals for logistics; types of marine transportation and
terminals; efficiency of port and terminal management and efficiency measurement;
relations and coordination of cargo handling systems in ports and terminals; information
technology for port and terminal management; management of inventory systems related to

ports and terminals.
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Na3.508 NSINNITYIUNINUL 3(3-0-6)
LSM508 Fleet Management
FvUsAuneu : aauld nas.111

fugrilunsuimsdanissumsuedlilunisuudsagnszaeuin msssandldndnnig
FunmangmanfiielivsslevianduusummusAiidialildnniiganadladang
EEIVEMAIVAGHY
flaenndesiumsmuaunsaiiunuveseuwruy msudmsanandsdunsiidunuionn
Uaeasglunsvudadud msudmsdanisdunualddgveansiniunuiielliussaiamuas
Uselevilgaan

Basic of management of vehicles used for transportation and distribution; application
of scientific computing principles to maximize the use of a limited number of vehicles;
understanding of rules and regulations consistent with vehicle operation control; operational
risk management for transportation safety; management of operating costs for maximum

efficiency and benefit.

Na9.509 anuvaendulunisaudiardaindon 3(3-0-06)
LSM509 Transport Safety and Environment
AvsAuneu : d@eula nav.111

undayeiuazdetefuninruasnseuazasnndouiioafunisaidunisiunisuuds
mstmustasnstdesiunasuily msinssilymnasnisusadu msmuaunsndn n1sdany
nMsddeaarnsvudduisunse waluladatelmdlunsdanisidandey

Safety and environmental provisions and regulations relating to transportation
operations; defining preventive and corrective measures; problem analysis and evaluation;
production control; storage; handling and transportation of dangerous goods; new

technology in environmental management.

naa.510 N3AAEIARLAENITUTINS U 3(3-0-6)
LSM510 Material Handling and Packaging
FwdeRurie : @euld nav.111

wihvesnsdidssTanuaznisussgiiuvie nMssenuuukarmsUszgnadltinaluladdmiy
Wawussaiue msiientdaunsallunisandesasvude Adadenun nlunTanfuy YU
fouat

Roles of material handling and packaging; design and application of technology for
packaging development; selection of equipment for conveying and transfer; qualitative

techniques for reducing packaging costs.
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Nae.511 N1999NLUULAZ NITANLEUIIUAGIFUA 3(3-0-6)
LSM511 Warehouse Design and Operations
vsAuneu : d@eula naa.111

msoenuuuadsdus msldinaluladarsaumelunisdanisaddud gunsalimsdaiuway
msenuuAud nseenuuuiuilfnunglufemsadaiud %u’umaumﬁﬂﬁﬁ’amsﬂé’qﬁuﬁw N3
dnasninensnelunasdua madansInseinisinaiouresdual N5oNLUUITUULAZANS
donldaunsalvudedum

Warehouse design; information technology in warehouse management; storage and
material-handling equipment; work space design inside the warehouse; warehouse operating
procedures; warehouse resource allocation; material flow analysis techniques; system design

and selection of material-handling equipment.

Na3.512 MTAleTgiardnyhunugsiaionisinnsladafinduagisgunu 3 3 - 0 - 6)
LSM512 Business Analysis and Planning for Logistics and Supply Chain Management
FudsAuneu : @auld nav.111

sUuuuveunugsiaritethlUldlunsdnnisladainduasldguyu msmvuamanessia
N157190A59ETuNEgINANTUsTEuleN1aNn19gIRa NTIRTIEANNdNTuSIEnINegIAatuLATEEAA
NFIATINANMKINGOUTINT NITIATIIRAINGNATLALAKYITY NMTUUEILRAIA N1SIHBNAAN
Wanung MsUszliudnenImesinis NMTUTENIANISHAZIATIZINIENITRY NSIANITNER N9
dan1sninensuysd N15TawaznsUseliunagIna nsuauewnAntunsaLlivgsiandouaue
uugsAa matisgiiiedlulflunisdansladafnduaglsguvny

Business plan models for use in logistics and supply chain management; setting
business goals; business plan structure; business opportunity assessment; analysis of the
relationship between business and the economy; analysis of business environment; market
analysis of customers and competitors; market segmentation; selection of target markets;
assessing organizational potential; financial projection and analysis; production management;
human resource management; measurement and evaluation of business results;
presentation of ideas on business operations together with a business plan; analysis for use

in logistics and supply chain management.

a a
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Na3.513 nsdnauladmsunmsiansladafnduayigauniu 3(3-0-6)
LSM513 Decision Making for Logistics and Supply Chain Management
FdsAuneu : @auld nav.111

nsrUIMIeTsidUSinalagldvdninenaans anuiandu adfdetelunis
dndulalusuladafnuazldguu msdnegradussuuiendtamuasmsdndula msdszyndld
TuamsvdnadamanslunsiinnginisvuduaznszanedudieliiAnyselovigsanluside
UNIU

Quantitative analysis processes using scientific principles; probability and statistics to
support decision-making in logistics and supply chain; systematic thinking for problem
solving and decision making; application of mathematical models to analyze transportation

and distribution of goods to maximize benefit to the supply chain.

na.514 nMeszennnsalluladafnd 3(3-0-6)
LSM514 Predictive Analytics in Logistics
FdsRuneu : @auld nav.111
mnneideyafisuiulunsaansaliielflunsianissuladaindlagldvinueluns
Funandsndnmansuavadfundszgndlimlvsunsudifagudesiu msasluaanisaianisal
Jowhu npinawinindenldleanisaansallimnzantudeyadldun nsdnidouasinaue
Joyalndredeaudila
Analysis of data required to make predictions in logistics management using
mathematical and statistical calculation skills applied through basic off-the-shelf software,
creation of basic forecasting models, rules for selecting forecasting models based on given

data, organization and presentation of data for ease of understanding.

nNa9.515 MRzidlinaiionsinnisladaind 3(3-0-6)
LSM515 Quantitative Methods for Logistics Management
dsAuneu : @uld nav.111

\3asflonnadamansuazadafianunsathuidlunsdanswazudladammednladading
TUSUATULTUEY ALUUEUAIAIASS FILUUAIITUEN FILUUNITIANITNNTTOADY NITIAAULLINIUY
wAtAnsneInTal

Mathematical and statistical tools for managing and solving logistical problems, linear
programs, inventory models, transportation models, waiting management models;

recruitment, forecasting techniques.
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Na3.516 nsIanswalulaguaswinnssuegyaaindmsugsiansladannd
WAZYNAINNTIU 3(3-0-06)
LSM516 Smart Technology and Innovation Management for Logistics
and Industrial Business
FwUsduneu : aauld nas.111
nsiansmeluladansaumAlasuinnssuiviuads stuudaaseseg 9] Al, Big Data n1511
Anusldldlunisnausuiasnisaniiunuladaind nsuszendldlusunsy ERP WUsunsudmsuns
WYINTD NITTANITANTINITHERN NITUTIITAUAIAIARY NMSAAFUYULALAUSNITUUET NMTUTNS
nsdnivauiuagiadoudnedud nsdamaanansufifnu mstneluladansaunauay
winnssundsegndldlunmsfauuaruulailefinysyansnmszuuladaindningnanvngss
Information technologies and innovation management; various intelligent support
systems, Al, Big Data; application of knowledge to logistics planning and operations, ERP
program applications, forecasting programs; production schedule management; inventory
management costing transportation management; product storage management and
scheduling operations; application of information technology and innovation in the

development and improvement to increase the efficiency of logistics systems.

naa. 517 NTIANIINITUSNNSIadaRnd
LagmMITaNsAuduiusnsaulga Uy 3(3-0-6)
LSM 517 Logistics Service and Supply Chain Relationship Management

FsAuneu : d@auls neq.111
ANWALYBINITUINITVDIEININN 9 Tugnannssuuins n15dnn1sgsnauinmsvedlaladind
M3asIvn Mylasest nmsdndulalunisifenddn n1siasatdeses nallawayisnislunisasn
ANENTUSAUdA nallakagIsnslunsianisauduiusiugnm
Characteristics of services provided by various businesses in the service industry;
logistics service business management; recruitment, analysis, decision-making in partner
selection; negotiations, techniques and methods for building relationships with business

partners; techniques and methods for managing customer relations.

a a
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Na9.518 N153ANTTAMNIN 3(3-0-6)
LSM518 Quality Management
FdsAuneu : @auld nav.111

mé’ﬂmiﬁugm ANNFAIAYVDNUAMAIN NTUTZYNALTTEUURAMAINKUUDIATINTTUY
1msgIuLAzATesTlan 9 MAsITesAUNUANNIN NMTUIIAMNMLUUBIATIY Fnddnan
umsguleteale (509000) isesiiolumsadanldlunismuauannmiazuTINTEUINNS
oy sedasuaunmdaniusdng s193aMalcom Baldrige s1eianmuAnuisIAvesUsEnalny

Basic principles; importance of quality work; the application of organization-wide
total quality systems; various standards and tools related to quality work, total quality
management (TQM), Six Sigma, ISO standards (ISO9000); statistical tools for quality control
and improvement of work processes; quality awards for organizations, the Malcom Baldrige
Award, the Thailand Quality Award (TQA).

N89.519 msdansladafnduaglsguvmunidaiulugaddsa 3(3-0-6)
LSM519 Sustainable Losgistics and Supply Chain Management in Digital Era
sAuneu : @eula neq.111

'
aa v Al

wndnladafnduasldgununuuddulugandvailduinnssuuazimaluladiviuaiomn
iEsnaseNaInsalunsudstuliiussuuladafnduazldguniu Msdanisanusiuiiowasle
ANIA NAENSNITINNISAUAIAIAGY NAYNSNTIANITNITVUET NaeNSN1TINMIngAY Naensns
USsanuides nagvdinaluladuazansaumelunisiansuazasiamslsguni nagndnis
IN1THUY lean NagnsNITIANITNIIANETE LN

Concepts of sustainable logistics and supply chain in the digital age that use
innovative and modern technologies to enhance competitiveness of logistics and supply
chain systems, cooperation management and value chains, inventory management
strategies, transportation management strategies, raw material procurement strategies, risk
management strategies, technology and information strategies for managing and tracking

supply chains, lean management strategies, modern trade management strategies.

a
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Na9.551 ledsadifouazn1snainfdviadmivladannd 3(3-0-6)
LSM551 Social Media and Digital Marketing for Logistics

AATILAUUIAR ‘Vlz]‘wg LLa“‘USGU@U’1mmmsaaa’ﬁmimmmmma%mwwmmimmﬂmiaami
fﬂﬁ(ﬂa’](ﬂ(ﬂﬂL@Mﬁﬂ’]iﬁ@ﬁ’]iﬂ?i@laﬂﬂLLU'ﬂM@JLLU“U 2 VIN‘U‘U‘WﬂLLWG(ﬂWEﬁN L’J‘Ul%(ﬂ W% lwuelea wou
NALATY muqﬂﬂsmaamiﬂm’mmm ']Lﬂi?%‘MWE]G]ﬂiiuﬂﬂiﬂ@aﬁ“daﬂaﬂ\iaﬂiLLauEU\I'anﬁiﬂ’i]Vla
domiiaueriunisdomsnisnaneidviaiiaenadesiuduilaa

Analysis of concepts, theories and philosophies of digital marketing communications
that have evolved from traditional marketing communications to new two-way marketing
communications on all platforms, websites, PCs, mobile sites, applications accessed through
personal communications devices; analysis of behavior of senders and recipients of digital

communications; content presented through digital marketing communications that match

consumers.
N83.552 msdnnsladafnduasldguniumeszuudiannsednd 3(3-0-6)
LSM552 E-Logistics and Supply Chain Management

FwUsduneu : @auld nas.111

\n3esdlomdlrdaidnnsednding 9 wasimalulaansaumaiddyildlunisianisladanind
warlgguniu msdade manensalguasd matansAudaweEs ManaR MuTTYS nTTuds
uaznsnszEedum nsliudnisgndn msdnnisladainduarldgumusesulan maeedesile
mdygdiannsedindsng q wasimaluladansaunandssgndldlunisdanisladafinduazlgaguniu

Various e-commerce tools and important information technology used in the
management of logistics and supply chains, procurement, demand forecasting, inventory
management, production, packaging, transportation and distribution, customer service;
global logistics and supply chain management; application of different e-commerce tools

and information technology to logistics and supply chain management.

N@9.553 ManandeRaviadmiugsRRdTaneuiisaladafnd 3(3-0-6)
LSM553 Digital Media Production for Digital Commerce Logistics
wmpdiaLarisnsdoansinunm nseenuuunIn NMsdauas nsdnesiusznaunn nnsld
wesilouargunsaiusznou msdidunsudnnunmiiiemsunsinuderivadniulilussfanda
Techniques and principles of visual communication through image; visual design;
lighting; composition; use of various tools and props; production of images for distribution

through digital media for use in digital businesses.
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Nav.554 n1seankuunIind msuladaingd 3(3-0-6)
LSM554 Graphics Design for Logistics
NSNNTBBNRUUNTIAN NOBAE BIAUTENBUNMN E‘ULL‘U‘ULLasﬁlmﬁ%a\‘imiaaﬂLLUUﬂS’]‘Wﬂ N9
Uszgnalimdnnisesnuuunsiiiniiiensndn susenuuunwUszneudmiunsdeanslussianava
Principle of graphic design; color theory; composition; form and style of graphic
design; application of graphic design principles to production; illustration design for digital

business communication.

N@9.555 nsvudstugavneluislgaunudmsu
ganamdlagdiannseiindsadon 3(3-0-6)
LSM555 Last-Mile Delivery in Supply Chain for E-Commerce Retailing

FvdsAuneu : aauld naq.111
wAnmsiunsvudstugarelumdegdidnnselind msfndedeasiugnénil
NANNAEYINMILNTAANITEAUTAN NTAMUALNLBITBIUTENIN I ULATIATINATEUIE NS

navenedotng maffuguamiuduiuduazaniinenssudiunisuinisdmiildgumuty
qmﬁwEﬂmsﬁﬁugmmiﬁwmuﬁ'ﬁ5w%waﬁiaﬂiz§m%mwmqmiamiaﬁamiﬁuqﬂﬁﬂﬁua’mwma
YDIN

Concepts of last-mile transportation in e-commerce; omnichannel communication
with customers using global case studies; defining the company's perspective on network
topology, network flow; governance of relationship and service architecture for the last-mile
supply chain with a foundation of work that influences the efficiency of multi-channel

customer interactions.

N89.556 syuvatiuayudaadeziiloladafnd 3(3-0-6)
LSM556 Intelligent Support for Logistics
FUsAuneu : @ouls naa. 111
spuvatuayudiniozena 1 Al Big Data eudfiugruieafumsussendldssuuaduayy
sansueldliiAnUsylovdluauladafng
Various intelligent support systems, Al, Big Data; basic knowledge on the application

of intelligent support systems to benefit logistics.

3. MV NRNLES (6 ienn)
UnAnwagdesdoniseusieividunlaaeuluuminedonsanm lidsendn 6 wiiefe
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ANB3UNYIIEIUN
#1013 INTIANTFINVIENIUSENA

1. mnadvAnwaly (24 widefin)

NANINNHING (9 niein)

an.101 Mwdangeludinuszaniu 3(2-2-6)

EN101 Everyday English
Anslunslilassadeiuguuarduaunundanguililuiinussdriu Ussnaudensme

wuzhaueay Tideyadiui msussereynandnuay maweiasesiiauls Besiduanuvey

warusmdnduduiveusazau TdinuansnnuAniuluFesiily Snviaiauvinuenise
1579 N1581U WAENSREUAILTIDIYIUINTG

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing-through integrated methods.

an.102 Awdangeluusundany 3(2-2-6)
EN102 Social English

Ansunsnauaznsdeulsslonuazdnnuiliifulsed wensiufausiusmedsaunms
uanidsuteya nMaUsuiioy uaznsesuisanuAafeaiuiFeine o Tutsunmsdsauuazgsia
lngglatunsimuninyenisedunenagnisdiaus samaluladuazaufnainasse

Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-
related contexts, with emphasis on developing discussion and presentation skills along with

digital skills and creativity.

2n.103 Awdanguluusunaina 3(2-2-6)
EN103 Global English

Hnelunsussenelszaunisallaessuseasdenatuayu LazwanInLARiiu A UTIn
ansidueg mavhau waztsuiudgmnluseiuanna Tnesatunsiamdinuenisdeanssewing
Fausssy wazmsdeaslulaniava Svddsensdunadiodan

Intensive practice in portraying detailed experiences and expressing opinions about
living and working situations, and discussing global issues, with concentration on intercultural
communication skills and digital communication skills, which are vital to becoming global

citizens.

a a
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NF1AYIYIUINSTINWEAIRIIN (15 iizefin)
AN.011 vinwznsaniionisifounaonTin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

VOB aNNIUeINIsAn WalnisAneg1aduszuu Rnlunsndidning n1sae
a¥19a39m N15ARAATIEA MsARdATIEA MsRauidym saufsmsderlesnufnuaziden
irsesilopudnivnzanlulszendlfludinuszdriu mavhaouneznmsSeuinasedinldesnad
Usgdnsnm

Theories and practical thinking tools, practice critical thinking, creative and
innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
including how to link and select appropriate thinking tools and effectively adapt to daily life,

professional undertakings and lifelong learning

AN.012 pudunadiodludnunazgurusswinsUsena 3(3-0-06)
GEO012 Citizenship in Society and International Community

ALY AMENYY A wihdl mnufuiiaveuvesnsdunailod Tudselne deulan
wardannidva wiontarusuiiiioagiutudBuldedisdamay TufeiviviunnAntuves
Useifiulval 4 Tudepu iiesessunsdsuwlasesuunmndouiiasiinasredinuaznisvhau
paenauRszinluANdFveInIsadisnusniioludinuseausng 4 Afeuwanenmig
TUSTIY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global
society, and digital society, with ability to adjust and live happily with others while keeping
abreast of and adapting themselves to societal changes which may affect livelihood and

working life; awareness and cooperation at different levels among people of diverse

cultures.
An.013 wmelulafuaruinnssuiiioouan 3(3-0-6)
GEO013 Technology and Innovation for the Future

UNUN LWIAA NIS3LYiTiY waznsUsuRdhiunsasunamedanaunan TIuEns
Uszgndld meluladuazuimnssusdusing q iegatiunisuaisnanug msfauinunndinlu
daanaiiylul miLLﬁ{]igmﬁLﬁmﬁuiu%ﬁmﬂszﬁwfuLLazmsﬁwmasma%waisﬁ NANTENUUDY
welulaBuazuinnssuiifidenisaniuiin dinu uasiaswgia naenaudnunsldselovinagnis
Auaseansnddumsiygriinanmaluladuazuinngsy

Concepts, roles, awareness and adjustment to changes of the future and applications
of various types of technology and innovation in knowledge acquisition and improvement of
quality of life in a new normal society including ways to solve life complexity and
challenges, and to enhance creative working life; impacts of technology and innovation on
our livelihood, society and economics, and how to optimize and to protect the intellectual

property arising from technology and innovation

a
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AN.014 quVSsAmuazaunzLileTin 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

mMs3dnsies mslidinfinuesiesnsedsiinuen TauAnaiisassdlunisadrsaiugy
HUEUNSENMAINUAIUE RANTINTUNUINIG Wagin Sviviuesualnuled LagIaUNY
ﬂ?]’]llﬁ’]L%‘\]‘\]Wﬂﬂ?’m%aU“U@ﬂWULaﬁ

How to live a meaningful life through various types of arts, recreational activities and
sports; new perspectives for aesthetics of life that influence one’s mind and how one may

plan a path to success from one’s passion

AN.015 Iy nudugusznaunisuaranuiniainsiu 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

Qmé’ﬂwmsﬁﬁwﬁ’zyiumia%’wﬁmiagagmmslﬂu@ﬂszﬂaumﬁ 1AgLIUNTAALUULINYEY
Usgnousomsiimnuanainsassd uazmsuaamlonalumsizutagiiiufonisedelinasss
Laza3e55I dnsdanisuazdndulanienisiuegeiiusydnsua ﬁ’quif\“fmﬂﬁﬂ’ﬁﬁumuqﬂﬂaLLag
N7 U SR eE ey ﬁmw@’ﬁwﬁmmaaﬁﬁLLazﬁNmLﬁuﬁmlﬁaéﬁdﬁﬂizﬁw%m U
3 waznddindulaviuseinnizel

The development of character traits that are vital to cultivating an entrepreneurial
spirit, with an emphasis placed on how to think like an entrepreneur, opportunities to start
and run a business with on the basis of ethics and moral grounds, how to effectively
manage and make financial decisions, personal financial management and investment,
including sustainable development, effective leadership skills development, teamwork, bold,

prompt and well-informed decisions-making

2. RUINIBANIE (105 Kuenn)
naNIYILNY (48 Wiein)

a1y
U%.200 n5UnATINa 3(2-2-5)
AC200 Business Accounting

nanNNUYTNTUTOWIUAMSUNMTIAVI TR TTUAU S1891UN9N1TRY LaENITILATIEN

Toyan1Uny® dwsuldlunisuimsssiawazunladyminiegsia naenaudnuiieasessiuves
A FNATT Y

Generally accepted accounting principles for basic accounting, financial reports, and
accounting data analysis for business use and solving business problems as well as studying

the ethics in the accounting profession.

a a
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NHUAYLATYYAIENS
Af.203 iAsugenansilowiuy 3(3-0-6)

EC203 Introduction to Economics

pdnmsfugIumaATygmansuaznisUszgndldlunisinaulanegsiia meleseiguasd-
gunmu nMsimuanalunainussinnene wginssuduslaa sunuuaznswden laswaiemana
ﬁa%ﬁ’ﬂmqmwﬁwwmﬂ UlBUIENITRUNITARY NITANTENINUTELNA LAZHANIZNUVDINIT
Wasuuwamnaasvgiasensaiiugsislugaisia

Basic principles of economics and their application in business decision making,
supply-demand analysis, pricing in different types of markets, consumer behavior, cost and
production, market structure, macroeconomic indicators, fiscal policy, international trade,

and the impact of economic changes on business operations in the digital age.

NANININHNINY
n1.102 QEVEELERR 3(3-0-6)
LA102 Business Law

wé’mgwmaLLaz"‘a%Uﬁﬁ’ammgwmaﬁLﬁ'm%@qﬁ'umi%’m&gﬂaaﬁmqiﬁaLLazmi@T'}Lﬁumumaq
BIANINNGINMsTULUY nnadyafifetestunisuszneugsia ngrunemindaumatiaan
ﬂgvimadﬁwﬁjﬂimmﬁﬁLﬁﬂ%iaﬁﬂé USLAUNI993 86951 ﬂitﬁﬁﬂ‘mLLazﬂsmﬁumaﬂgﬁmaﬁjﬁa
3u q fhaula

Legal principles and practice related to establishing and operating business
organization models, contracts related to business operations, intellectual property law,

electronic transactions law, ethical issues, case studies and other interesting business legal

issues.
1%.301 A15ANTRINT 3(3-0-6)
AC301 Taxation

wnAnuazAuduLvesn®e1ns anwug waninmet msdiaiun@eins nsusediy
AH9INTIALINTINGIUY NITATUIN LAZNTONUUULEAITIINITAIBINTUTZLANGN 9 AuUIzaa
$ugn3 uazAau o Meates sudansAnuinisendvesssiadidnlugaiagy

Concepts and history of taxation, characteristics, criteria, procedures for collecting
taxes, tax assessment by officials, calculation, and fill out various types of tax according to
the Revenue Code and other related taxes Including studying the tax burden of important

businesses in the present era.
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NANAYLTY U
U55.102 ARIRANANTTINA 3(2-2-6)
BUS102 Business Mathematics

aun1skdunse aumsliadu Aanda ety anuduresdiulas mimauﬁuﬁ‘sumﬁaﬁ%’u
mﬁmmaqama mamjaqﬁqmumuwuﬁﬂumﬁsm ayusUIeEl Builnsdu eynsy nenLe
Fafen aendenuiu aseann waznsUszendatinmansn1sduluniegsia

Linear equations, nonlinear equations, calculus, functions, slope of an arc. Finding
the derivative of a function Finding maximum and minimum values for business-related
functions Partial derivatives, integration, series, simple interest. Compound interest, periodic

fees, and applications of financial mathematics in business.

U35.207 mMeTginsadAiionsdadulanisgsia 3(2-2-5)
BUS207 Statistical Analysis for Business Decisions

nsussndldimadatuguludagsie ieadestuadfiiionsdndula mafururs
%’aga NITINAINAT LLazmiﬂismmaﬂ%ﬂgja nsuaniasAuLnaviduy ASNAABUANNAFIU NS
nagoulAaLAIT N1TILATIZIAMULUTUTIU NITIATIZRAUNAODY Lazanduius tag TUsunsy
dngagunmeadn

Applications of fundamental business statistics relating to statistics for decision
making; with study of data eathering; central tendency and variation of data measurement;
probability distribution; hypothesis testing; Chi-square; analysis of variance; regression and

correlation and statistical software.

NANIYIUTITFINT
U565.101 NANNIIAAA 3(3-0-6)
BUS101 Principles of Marketing

LUIAUAAIEITUNITAAIN AIUNLNE VBULYA ALY WihilwazUsn1svoInaInYin
199 N1TIAUTELAVAUAT NI1TINUNY ATEDNTOINIINITINNUEY UIEJUWEJMS(;?QS’MW uarn1TaaLasy
Msdmng Marziiasnisdensaind iy Fawndeuiifiidninanianisnain naenau
mwﬁ%mamugmmim’mmLLasﬁﬂmmmﬁLﬁmﬁuﬁEJ’JﬁiJmimmmdeUizmﬂ

Concepts related to marketing, definitions, scope, importance, functions and services
of various market types, product classification, planning, selection of distribution channels,
pricing and sales promotion policies, analysis and selection of target markets, environments
influencing marketing, as well as finding methods to control marketing and study of basic

knowledge about international marketing.
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U38.121 NSIANITRIANITUATNINEINTUYWE 3(3-0-06)
BUS121 Organization and Human Resource Management

WA B wagnthindnmIn1sdanTs mMsmeuwsy Msdnesdns st mig\ﬂﬁ]
N3N NMIAUANEIAD LagNISIANIEINATENINYTENA TEUUNMTUIMTIUYAAD N1FTUNY
ey NMIaTILAzAnEanyYAaINT NSENUTHNAIL kagnsUssliunan1su URnunnely
0efMs MadsunlaswesanmundeuiinasensinnisnsluussinauasseninesUssne

Concepts, theories and main functions of management: planning, organization,
guidance, motivation, communication, business control, and international business
management, personnel management systems, manpower planning, personnel recruitment
and selection, training and performance evaluation within the organization, environmental

changes that affect management both domestically and abroad.

U35.211 N1FIANITNUNERLAZNITATUIIUY 3(3-0-6)
BUS211 Production and Operations Management
mmilﬁmﬁwﬁ'mﬁuﬂizmumimamﬁuﬁﬂLLaS‘U'%m'i Tukusduneuvasmsiaduladon
wAnfau nMsvviiaing nsdadslssnusardingy nMInRuidnas msdaadunisuan
NFUTMTAUAIAIATY MADATUNITAIUANAMNINYDIFUAILAZUINNT
Basic knowledge of the production process of goods and services, from the decision-
making process on product selection, finding a location, plant and office layout, planning

capacity, production scheduling, inventory management, and quality control of goods and

services.
U35.212 N3AUGIND 3(3-0-6)
BUS212 Business Finance

FwUsduneu: @euls uv.200

amsumdnmsdanismamsiuiidndudmiunsduiugsia unum wihiluazeiossaw
n9gsnavesgaansansi msvimsmsdulussdnsgshadieliussquiimaneesdns ns
Ansgiauningiddlumasiiunu nsuimsiuan Sunumudeu Fudaunio gnuinisin
MslATginsdmensiudedy mi%’mmLﬁuﬂqumﬂLma'qLﬁuﬂquﬁgqszﬂzgut,l,amwwn 3
ATUIUAUNUVBIRIUYY 11589 UBE1TUTEANT AN LLuaﬁmLﬁ'mﬁwﬂaﬁimqL'Eummzamm ﬁug’m
Y0mALLLATUARALIL NTEUIUNITVDIANARUAIVEA

Overview of essential financial management principles for business operations. Roles,
duties and business ethics of financial managers, financial management in business
organizations to achieve organizational goals, analysis of major operational assets, cash
management, working capital, trade receivables, basic financial ratio analysis, financing from
both short-term and long-term sources, calculation of capital costs, efficient investment,
concepts of the value of money over time fundamentals of blockchain technology, process

of cryptocurrency.
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U35.221 madudusznaunisuaznsiaungsna 3(3-0-6)
BUS221 Entrepreneurship and Business Development
FvdsAuneu: aeuls us.121

AAUMINY UNUIM UTELAN AsANYalzlaginweveUsznauns Iinsigiiavyseiiulena
ysgsnaieiaunaduiuszneums Mnuauumsnssifussislusiuuuvesinugshaiield
Huwamdlumsimuaiiansmssiiugiiant asesaulsefiuanudssiionnazinanssnude
5509

Definitions, roles, types, characteristics and skills of entrepreneurs, analysis and
assessment of business opportunities for developing entrepreneurship, defining business
operating practices in the form of a business plan to be used as a guideline for setting the

direction of actual business operations and assessment of risks that may affect the business.

195.222 NsUYIUING 3(2-3-6)
BUS222 Managerial Accounting
FUsRuneu: @auld U%.200 ey U55.212

msUszgndlideyamatiyfuarsunsiuiionisindulavesiudms emaseuaqy
MTAATElATINsamU MIdavisulsEanm waAnfeIfuiuyy Melineidunuazils il
aruayunTauLaznsinduladnagnslunsuimsesansaudnang nsldlusunsudayd
onlulin

Application of accounting data and financial statements in managerial decision-
making. Key topics include investment project analysis, budgeting, cost concepts, and cost-
profit analysis. Use of financial information for effective planning, budgeting, and strategic

decision-making to support organizational goals, use of automatic accounting programs.

U38.401 N5IANISINAYNG 3(3-0-06)
BUS401 Strategic Management
sAuneu: aauld U5.101 US5.121 USS.211 WAy U15.212
W3alAsuN1saRdRINAMUA
VO NENNIT WASNTEUIUNITVNHHUNAENS MFIATIEREAIT WAL RANEUBNLAY
melussdnisiidssadenisimunnagns nagnssaseiuuTen sefussne wazsedunthi nagws
§3RTuA MIAATEilaEsYTANAIMANSIUNTUIMSgIATEg 4 Wensnsusunagnsuas
N15a3519AU AL UTE UM ST UYRAgINA
Theories, principles and strategic planning processes, analysis of external and internal
environmental conditions of the organization affecting strategy formulation. Corporate-level,
business-level, and functional-level strategies. Global business strategies. Analysis and
integration of business management fields for strategic planning and a competitive

advantage.
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NANIYINIY

an.014 Mwdangudmiunsiseuslan 3(3-0-6)
ENO14 English for Exploring the World

Wawiauausalunsteus wazdrsrannuduldvedan wu duwinnssy A
Faussuuazuwamufn Tnsmssuuandounmdnguuazmsldinaluladussnounisdoudily
wazuoniudsy TudEnvinyeiunsiliasnaluaoumsaiivarnvaisnnnsBeudienuios
Tureaufumn1sman1e

A competency-based English course that focuses on student-centered exploration of
the world through the use of English language and technology. Reading about a variety of
topics provides a springboard for tasks both inside and outside the classroom. Students are
equipped with knowledge about the world especially about its different cultures, peoples,
and ways of thinking. Self-study learning in a language laboratory will allow the students to

improve their listening and speaking skills in different situations.

an.331 ANY1DINOWFINATIUUR 3(3-0-6)
EN331 Practical Business English

Boufuariinlénwnsnqugsiaiitednsedeanslildnamudidesns wu msldnudinge
dionsvedeya madsiedudmasamaneviodumedidn uazmislinmdangulunsdearsnely
p9Ang (Judu

This course will look at the English needed to achieve business communication; for
example, studying and practicing English in ordering merchandise by mail or on the Internet
and practicing the English structures that are needed when communicating within

organization.
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an.332 YD WIINBDNTIN 3(3-0-6)
EN332 Professional Business English

Boufuariinnslénudangugsielfedsiiondn iethluldfasedeansmagsialy
anmusaiing 9 wu msldnnudinguiienisiasadesemnensi mslénwdangulunis
daueduuazuinis Wudu

Learning and practicing business English in a professional manner for communication
in a variety of business situations, such as the use of English for trade negotiations and the

presentation of goods and services.

D)
25U.211 AwIuiilon1sdeamsuiunmiegsia 1 3(3-0-6)
CiB211 Chinese for Communication in Business Context |

nsils maya e nMdou sUUsElatiugiu madeansludinUsesiu nsuuziiiies
MIsussEeReTRsUsEI T NMsmusazaaUmauAefuTEaz BRI ez ae Y wazns
doansluninssfivedisineg

Listening, speaking, reading, and writing skills, basic sentence structures, daily
communication, self-introduction, describing daily routines, asking and answering personal

and simple questions, and basic business contexts.

951.212 AYIAUNDNTFDAITUTUNNIGINA 2 3(3-0-6)
CIB212 Chinese for Communication in Business Context Il
| IS -’-&J o e o = LY
N5l Msna N13eu Msdey JUUsEleaugu Ussleauazdnuililes quigiiums
Ufduiusaudiay nMsuanildeudeyaineitesiuyanadu Lagan nwInaeuvaIuARaLULIAIg
509

=N 2D

Listening, speaking, reading, and writing skills, covering basic sentence structures and
common phrases for social interactions, exchanging information about others, and

understanding the business environment.

951.313 Awiduiiensdoasuiunmegsia 3 3(3-0-6)
CIB313 Chinese for Communication in Business Context Il
Fdadunew: aeuls a5U.212 wiselasuniseudAnnAnUA
sl mana e nMaBeu sUlslafidudoniuluiinyss s fuerluanunisainng
doansiessiafivarnvany
Listening, speaking, reading, and writing skills, focusing on more complex sentence

structures in daily life and diverse business communication situations.
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8233 RNEAU-UIAY (33 wiiefin)
n5U.101 N159ANNSTINATENINIUTENA 3(3-0-6)

IBM101 International Business Management

wnfakazisnistunisdanisnisgsfaseninadssma anudulanAdny nmssungun
iswgRafiddy Yeduanmundeniinasonisiidugsiaseninasena uazdadodidsnasie
ANNaEnsalunsuUtusEAUUSTINA NuNsAseninaUseme ulsuisuazngseilouniegsne
senaUsene SULUUNNTAINITASU mi’mLLmuﬂaqmémqmimmﬂ 3§ﬂﬁﬂumiﬁﬂ§immﬂ
A1aUsEng MITANIMNITRY N133ANS1elgUNIULAENSUTIMSNTNeINTUYEsEnIUTenea
wazlynsededinlunisyingsiakazasserussaldunisaiiiugsiaseninusene

Concepts and methods in international business management, globalization, major
economic integrations, environmental factors influencing international business operations,
and factors affecting national competitiveness, theories of international trade, policies and
regulations in international business, trade and investment patterns, strategic marketing
planning, market entry strategies, financial management, supply chain management, and
international human resource management, as well as challenges or limitations in business

operations and ethics in international business practices.

nsu.211 N1FIANITUILIAIUG T 3(3-0-6)
IBM211 Cross Cultural Management
AtsRuneu: aaula nsu.101

ANUNINEY ANUEARY UAZAUTBNENAYDITMUSTIN JULUULAZANULANA YOI IMUTTTY
Fannmsuazmsvasus I Tansssy uaznguilunsuimsinnisesdnsfiegneld
anmwinden filarauansi1swnuIansTIL AT ANAn wasiruARveIuIINS
A lAdsAUTRy ke iUt INYA JULUUNITUTIMIANUTALEIINANUUANAIVNITAILETIH N3
FANNTOIANTIINAYNG WOANTTUNMTUIMTNUYBIUINITOANTTINATENINUTENA LazngAnTIY
voaffuslaauuiiugiuneiausssuiunnsig

Definitions, importance and influence of culture, cultural evolution and integration,
and theories of management of organizations in environments with cultural differences,
beliefs, thinking and attitudes of management, subordinates and multicultural teams,
including management of conflicts arising from cultural differences, analysis of strategic
organization management, analysis of managerial behavior in international business

organizations, and consumer behavior based on cultural differences.

a
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nsu.221 N13IANITNITAAINTENINUTENA 3(3-0-6)
IBM221 International Marketing Management

WWIAR B kazANdIARI0INITALTUIIUNNNITIAINTENINUTENA UNUINTDY
ANTNLINRDUNNNITNAA 381/1’5’1&%3mmﬁ'ﬂuszﬁuuwmﬂLLazﬁgamﬂ NIRITUNDINGANTTU
AUSLaA lanauazgUuassan1anIsnaInseninelseing n1539en1eN1snaInseninauseng n1sius
drunain Nsmvuengudmving nsimuamuiandndue Msiuanagnsaiulsyauns
NSAAIA NTATNAMAT NTUTMNIATIEUA TN sidgrainsinelseimea msdassuudeya nsas
ANUIUTEUNINITUARITUNNNITAAIN TILAINITIUHUNITINBIANT NITUTMITHALNITAIUAN
NNNINAIATENINUTZINA

Concepts, theories, and importance of international marketing operations, the role of
the international marketing environment at the macro and micro levels, consideration of
consumer behavior, opportunities and barriers to international marketing, international
marketing research, market segmentation, setting target groups, product positioning,
formulating strategies for marketing mix, value creation, brand management, market entry
methods, data management, creating a competitive advantage in marketing, including
organizational planning and international marketing controls.
nsu.311 N15IANITN NN TRUTENINUT8NA 3(3-0-6)
IBM311 International Financial Management

ANUNNILLALAUEAYVINITUTVNINTRUTENINUTENA 1ASease Ruvulazaumu
Sunulusinasema undsiinuazunasldluvosiuyussninsUssina mdnnasinsseasmued
V@ syuudaseaniie AANARULAZAAIAYUTENINUTENA wardedefifinansznude
N59AN1ININSRNSETINUsEINA FFN15USMsANABININIsRUTERIsUsEINA N1U3TIng
INIRUNUMLUILY N1sandulaamu F5nsteuluseninasena nsldesnssunnIsiusENIN
Uszweanunisesulal uazdanmiin1slussninalseine

Definition and importance of international financial management, capital structure
and foreign capital costs, sources and recipients of international finance, funding guidelines
for multinational companies, exchange rate systems, international financial and capital
markets, and factors affecting international financial management, including study of risk
management methods for international finance, management of working capital, investment
decisions, methods of international money transfer, conducting international transactions

online and analysis of international financial issues.
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nou.312 walulagdmiun1sdnnisgsfaseninalseme 3(3-0-6)
IBM312 Technology for International Business Management
Fvdsduneu : @auld nsu.101

uuAniiuguAtumalulad WemsiansssiesevieUssna anudfyuarunumaes
waluladifsensiidugsiaseninsema lngfunsudmamelulad msuasninalulad ns
dnaulaidenlfuagmsUssidiurnuduimveanalulad Hegdanldlunsduiussiaseninsssme
Wrhnmsfseninusemesmessuumdygdidnnsedngd Yeanenisanfiugsfaseninalssmaniy
mavaulall nMsUszgndliinelulad ilenevauswionsdsunlamosanmiadeunisgsia uas
mMsuiaseansnnlunsiifiugsfasenineUssne

Fundamental concepts of technology for international business management, the
importance and role of technology in international business operations, focusing on
technology management, technology acquisition, decision-making in technology selection
and assessment of the value of technology to be used in international business operations,
international trade through e-commerce systems, international business through online
channels, the application of technology to respond to changes in the business environment

and enhance the efficiency of international business operations.

nsy.321 NTI98gINTEMINUSEINA 33-0-6)
IBM321 International Business Research
FvUsAuneu : @auld U35.207 way nsU.101

uRALAETumBUNIIATE ilansinAulannegsiaseninssemaiusznaude Muuas
mnudey mstmuatigm aquszasd Usslemifiazldiuanmside sasmaunisnumu
550N TTILAzIITeTiAaTes MIMAUARILUITHALFILRFIY nMseenuuULILIdeuazAI ooy
Tumﬂﬁmamwﬁaiﬁa N3MNUAUTEYINTHALNTENFIDEN LL‘Vl{ﬂ'ﬂLLaﬁ%iumiLﬁUi’m‘i’m%’emua
MyaTzvkazwlana nsdlawedayalarn13InrieunsIve N1slisulasissawidy s
Weue198e kazasesssulunsidenegsnaseninalsewme

Concepts and procedures of research for decision-making in international business,
consisting of the source and importance, research problem, purposes and the value of the
research as well as reviewing the literature and related research, defining variables and
hypotheses, research design and data collection tools, specifying population and sampling,
sources and methods for data collection, analysis and interpretation of results, data
presentation and research reports, writing research outlines, references and ethics in

international business research.
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n5u.322 nMsIANIsMneINIUYEdsEnINUseine 3(3-0-6)
IBM322 International Human Resource Management
Fvdsduneu : @auld nsu.101

ANUMINBLAZANEAYTDUIAAUNTIANININEINTUYEETERINsEina Ay
uane1aYeINIsianImsneInsuywdnnglulsema dunisianismineinsuywdseninelseime
sudanszurunislunsalens sefsunesisuitRnusnssuiumsassmuazmsdaiden s
Uszliunansuuinnu n3pela nsineusy Msiaun NM3sny) wsesnuduius aufnmsiuain
U ULURSEIYRNINTNIL MIUTIIAMBULIY UNUMesEuTIng nsnsedeans wazns
UImsfunutund Wussamudmunsuas ngussasduodednns

Definitions and importance of concepts of international human resource
management, the differences in human resource management in domestic and international
contexts and the process of setting policy, regulations and procedures from the recruitment
and selection process, performance assessments, incentives, training, development,
healthcare, labor relations to dismissal, employment contracts, compensation management,
the roles of management, communication and the management of multinational teams to

meet goals and organizational objectives.

nov.411 nsInn1stavafnduazvinglggunuseninelsemea 3(3-0-6)
IBM411 International Logistics and Supply Chain Management
AsAuneu : @auls U38.101 waz nsvU.101

AUNLNEY UNUIN AUEIAYUBINTITUTIINLEa UMY SIndIseninalsene
wunlduvesaniunsaliarNTTUsElovive AdUNISEIATY N1FINUNY N1TODNILUY NITNYINTalLAE
A1SUSIIMETTe M3datie nswan 3oy nsvuds NMsUsEiute nsUSmsauiands
ASIAUAT NTUTIYAUIN N13TANTTTAR NISAUELAT N1TAIUANTRINAYRITEUUNINIRUNY Lag
nuusnslunsafuayunsindasenineuseme Lagnsayenau

Definitions, roles and importance of international supply chain and logistics
management, situational trends and use of major routes, planning, design, forecasting and
order management, procurement, production, delivery, shipping, insurance, warehouse
inventory management, warehousing, packaging, management of materials, returning goods,
constraint management in supply chain systems, services supporting international shipping

and border trade.
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nsu.421 JUUUIMINTINNNTTINDTENINIUTENA 3(3-0-6)
IBM421 Seminar in International Business Management
FtsRuneu: aauld Ivnanizau-UiAvegsley 2 30

Usgiiiu mnisaluasdgmardylutiagtu Alkadenisdanmsvnagsiaseninaseme
A FBnstumsuitaymiuaznszuiunisinduls Yeensianmegsiaseninedseng ns
TNLAUNITHAIN NITIANITOIANTT mw%msm%’wmmmuwﬁ NNFIANITNNITRU VOUIAUNIY
nue Msfnfun1nsen naemaumalulad msudluligmdseylugivensddnw uaznis
afuTglulsunumsiunisdnnisgsfaseninelssme

Current issues, events and major problems affecting international business
management, concepts, problem-solving methods and the decision-making process
international business management, marketing planning, organization management, human
resource management, financial management, legal regulations, trade barriers, and
technology. Problem-solving is approached through case studies and discussions on

international business management issues.

aNn.431 Mwdangudmunsimisanseugnisinau 1 3(3-0-6)
EN431 English for Career Development |

mmL%ﬁ?snﬂmiuﬂﬂil,%EJuLaﬂmﬁsm%W sielseRnsvinuLazannnsataTIu N9
Ansumadansduniuel mswauauausalunsdoastiuiamusssy nsiaunineenwds
U URdmsugsiaseninalseme nswsguanunsendmsunmaaeuinseiun1wdengy wand
Tinweiielaenndostuanunavitvesnednsseiulan

Proficiency in professional writing, including resumes and cover letters; mastery of
interview techniques; enhancement of cross-cultural communication abilities; development
of practical language skills for international business; preparation for standardized English

proficiency assessments; demonstration of skills to meet global employer expectations.

a
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9Nn.432 MBI mMTUNSIWTEUNToUEN15VINY 2 3(3-0-6)
EN432 English for Career Development |l
FUsRuneu : geuld on.431

nagmsnsAoansluiivhaudugs maauinuenisiiaues mafdusmesnaiiussansam
TunsussyuLay a3 MawmuTinuznsaiaaietedvdn mademnglunssangung
§3R9 Taudedd dau uazanuaziBenseunaiausss teanuduelugsiaszritassine

Advanced workplace communication strategies, refinement of presentation skills,
effective participation in meetings and negotiations, development of professional networking
skills, mastery of business English, including vocabulary, idioms, and cultural sensitivities for

international business success.

%99
95.314 MM IULoTIN 1 33-0-6)
CiB314 Chinese for Career Development |

MR mMIUNSUTENOURNTN N1slisusyl Iavungadasay mealiansdunival
This course develops Chinese language skills for professional contexts, covering

resume writing, cover letters, and interview techniques for job applications.

95U.415 AMwIuiieardn 2 3(3-0-6)
CIB415 Chinese for Career Development |I

wadanisiaue wazmsldddn duu wavenudilatuusssuiulunsdoasniwiu
5509

Presentation techniques, and the use of vocabulary, idioms, and cultural

understanding in Chinese business communication.
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NF13YRNIEAU-LTBN (24 I8 fn)
nsy.212 Uszaun1salgsnasnalseme 3(0-9-5)

IBM212 Global Business Experience
Fwdeduneu : @auld Us5.121 was nsU.101

ANNKINOUNNEINTENIUSEINA LATEERINITHY Ay TausTsUT v IRLAENAENS
N9gINTENINUTEMA fuUsEaun1salase nnsinyiazaailuisuseme viseldnsalfinw
BwesUitniiduiugiiaseninlszina naonaunsuiliussenening s snnmid
Usraun1saings Seasfinsueumnglivilasinstonsnumuifeiiaenndes wazndensdh
slulassmsfves Sadumnusiufiesswisuiiniumbenuienmelusassisssme ey
mafismuausiarsrauntsaimegsia wasileodugalasinis thanwazdesdarhaenuuay
iaus

International business environment, economics, politics, society, cultures and
international business strategies, learning from real experience through studying and field
trips abroad or through real-life case studies of companies engaged in international business,
as well as lectures from qualified experts with direct experience, with projects or reports
assigned corresponding to the topics and/or participation in a special project in
interdisciplinary collaboration with both domestic and foreign agencies to enhance their
knowledge and business experience; on completion of the project, students are required to

prepare and present a report.

nsy.213 nagnsNIsdgnaaisseine 3(3-0-6)
IBM213 Foreign Market Entry Strategies

nsUsEliumudenIsnisiingnanasineslsemalu@edn nsdeean nseugnlnldd@ns ns
ulsulyd nsvifan1sswd msmvuanagnslunisiignainsinelseme nsimuInsaiy
ganalimnzaniuisnis deldseusesdaidaiUiourediinsdinaianaussneg Ussiiudfgy
LazlaN1AYBINAINNITANTENINUTEWA ANNEAINNTALUNITUTTAAIINAINITONIINITLUTULDITINT
Tusgauuuwa

In-depth assessment of different modes of entry, including exporting, licensing,
franchising, and joint venture, foreign market entry strategies; developing business operations
suited to the chosen entry method; advantage and disadvantages of different market entry
mode; key issues and opportunities in international trade markets, and achieving competitive
capability in international business.
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nsu.214 ng‘mmaLﬁaaﬁuqiﬁ%izijaﬂiszﬁ 3(3-0-6)
IBM214 Legal Issues in International Business
AUsAUneu : @ould nu.102 uay nsu.101

v sueu Tetdu uaztennasiides foRliaenndedlunssniugsfasening
UsEIne MUTanruAYeI8dAn1IN1IATLan (WTO) 'i’.lllﬁ;ldﬂﬂgﬁm’lEJLﬁlﬂ’;ﬁ’uﬂ?iﬁﬂﬂHiszN‘UizL%ﬁ
ANATUANIINITRUTERINUIZINA N15UTEAUSDRUA LA M TUIAUMUFY I TATZININ
Uszne wagnisAuAsaamnsngdumadya

Laws, regulations, rules, and agreements to be complied with in conducting
international business under the business framework of the World Trade Organization (WTO),
including international investment laws, international financial transactions, product
insurance, enforcement of international trade contracts, and protection of intellectual

property rights.

nsy.215 msdansgsfasevinsematumsasuudassudovlanin 3 (3 - 0 - 6)
IBM215 International Business Management and the Changing World Order

UsgifumnuduiusseninsUseme Tufiidunsiwdsudassaideulanlysl nsénisasmu
Frami nalnmsdnnisuazsefudefinmussgsiaseiulanuazszdugiine Ussifiuseninadsmed
L@uwammﬂmmﬁaLﬂ%*&mmmﬂﬁ%’gmam%mammé’mm %ﬂdﬂmaaaﬂmLﬂuﬁwzm\iﬁﬁﬁ% laeUsng
fislugumaidios inswshe deeu was Taussa thlugnssungumaasugia nsiiiudwiuees
Fonnasmsnsiuazguassaiilalldn® eduaSunazAndiuseninsssma nansznusensdnnis
§3N9EnIsene azn1sandulanyuueslinaanuuIuIYI@

International relations in the dimension of the changing world order, international
trade and investment, dispute resolution mechanisms of global and regional business;
international issues resulting from the geopolitical tensions among superpower countries,
which resulted in business implications that appeared in political, economic, social, and
cultural, leading to economic integration, increasing number of trade agreements, and non-
tariff barriers to promote or restrict of international trade, affecting international business

management and investment decisions of international investors.
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ns.216 \ATEgANAnSLazEloUIEN1IATENINUTEINA 3(3-0-6)
IBM216 International Economics and Trade Policies

LAALAE VO BNIA1TENINUTEWA {Jﬁaﬁugmﬁﬂﬂﬂg}ﬂWié’ﬁzijﬂssLwﬂ LagHAT
ALLNAINNITIINITAITENINUTELNA HaNAUNIINER T1A18UA NSldnTneInsvesUszing Lay
ianUadenindn naenauulguglaziInINITNINNISANSENINIUTEWA AAN15AT AANTITTTERY
szuun® nalnssuudnsuaniasussninsUssmna dedriamensisgninsUssma nssaNng
NNTAMNUTENINUTLNA NMITINAINNAUATYFNIVDINGUUTEINA UnUmMLazaUdAnyvasanity
NSNUITENINUTENA

Concepts and theories of international trade, fundamental factors leading to
international trade and effects that followed from doing international trade, impacts on
production , product prices, resource utilization, and production factor prices, International
trade policies, trade balance, balance of payments, tax system, international exchange rate
mechanisms, trade restrictions, International investment integration, economic integration,

the role and importance of international financial institutions.

nsu.301 W3 UARNFANE 3(3-0-6)
IBM301 Pre-Cooperative Education

WAAKAZ AN TEUUAUAAANY N1SRTENANUNTaUlUNITTINNU ATRSELLENENT
atlnsiu Msldenan uysznounis medansitisunsdunwal miwwmvmwﬂumiaami il
iULLUUﬂﬁaamiime Generation wagn1sldnwianafionisdeans sudennsdeansdnu
Sausssy nvemahnudufivedsaisassiluiausssussnsiiunndas 3ndnetlunisviay
vy wadalunsianensusitazUsui invsamzsindnin Indganugiusznoums
WAANISTEUITIEY NMTUNEND kastonIsUfuRluseninaufuRiau wazanulasnsieluaniu
Usgnaunnsg 5&?1&46‘5531 9395551 UaTATTIIUTTULLIBITN

Concepts and understanding in cooperative education system and preparation for
applying jobs, how to prepare documents for job application, how to choose the right
company to work, techniques for job interviewing, the development of communication skills
in both generation communication styles and the international communication, cross-
cultural communication, creative team work skills in the different organizational cultures, the
psychology of working together, techniques emotional development and adaptation,
improving professional skills and entrepreneurial spirit, the report writing, presentation, the

best practices during work in the workplace, morality, ethics and professional ethics.

a
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nsU.313 gsfasynIaUssmAlunguussmanaainlu 3(3-0-6)
IBM313 International Business in Emerging Countries
FUsRuneu : geuld nsu.101

mMsiuugsAslunguussmanaaiinlyel MsAsulUamesEn wLIndosLaTan AN 5a]
msgsnalutlagtiuiinasonisaiiussiasevinelssina lemauazgUasainululsemanaiaiio
Tudd wuamaunladym

Conducting business in emerging markets, changes in the current environment and
business situations affecting international business operations, opportunities and challenges

faced in emerging markets, and approaches to problem-solving.

nou.314 gsfaseninaUsenAlunguUsemae gy 3(3-0-6)
IBM314 International Business in ASEAN Countries
FwUsduneu : @auld nsU.101

mssuilugsialunguussmaeideou Tneiufansdsuudasesaninuindouuas
anumsainsgsialutlagtuiiinasionissiugseseninasena lona guassa uazuumanly
Hayminuluusazyszine

Conducting business in ASEAN countries, focusing on the changing environment and
current business conditions affecting business operations between the countries,

opportunities, and barriers in each country, and solutions to these challenges.

nsu.315 gsnvsenhcsemalunguussmeaidunuaia 3(3-0-6)
IBM315 International Business in Asia-Pacific Countries
FwUsduneu : @auld nsU.101

nsafiugsfalunquussveo@suUgie mMsasunlasmesan nuindesuaganunisal
msgsinlulagtiuiidmanenisdniugsiasenineUssma Temauazguassansnsdnluusiay
Uszwa lukauio@oudaia iauﬁgm,l,mwmﬁlm{]zy}m

Conducting business in the Asia-Pacific countries, focusing on the changing in the
current business environment and current business conditions affecting international
business operations, opportunities and challenges encountered in each Asia-Pacific country,

and approaches to problem-solving.

a a
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nsv.316 gsfaseninaUsunalunguUsemeglsy 3(3-0-6)
IBM316 International Business in European Countries
Fvdsduneu : @auld nsu.101

mMsiudugsivlunguUssmaglsy mMsiasuLUasesannLIndoNynagIAatazan NN Ta)
marsygialuilaguiiiinadenisiiiugsiaseniteUszma TemauazguassaimuluuiazUszina
Tuglsy aaanausuImawiledam

Conducting business in European countries, focusing on changes in the current
business environment and economic conditions affecting international business operations,
opportunities and challenges encountered in each European country, and approaches to

problem-solving.

nsy.317 gsnvsEnhwsumalunguUsemeasn 3(3-0-6)
IBM317 International Business in American Countries
AUsRuneu : @ouls nsu.101

mﬁoﬁ’ﬁLﬁuﬁqiﬁﬂuﬂ&juﬂigmﬂmﬁm Weoudnmieuarly mswasuudaswesaninuindey
msgsRaLazanuMsnimaasygialutiogiu fiadensdidussfssriteUssna Tomauas
guassainuluudazUsma sanfaummandlatigm

Conducting business in the Americas, both North and South American countries,
focusing on changes in the current business environment and economic conditions affecting
international business operations, opportunities and challenges encountered in each

American country, and approaches to problem-solving.

nsu.318 gsnasenItlseivalunquussmeng Jusannans 3(3-0-6)
IBM318 International Business in Middle Eastern Countries
FwUsduneu : @auld nsU.101

msiiilugsialunguussmans fuoonnans msUABULUaTBANNLINGDLN9G5A LAY
anunsaimaesegnalulagiu ﬁﬁNaﬁiamﬁﬁﬂLﬁuﬁjﬁ%zm%‘iﬂizmﬂ IaﬂWaLLazqﬂaiiﬂﬁWUTuLLﬁi
azUszmalunziusannans wuwaaunladgm

Conducting business in Middle Eastern countries, focusing on changes in the current
business environment and economic conditions affecting international business operations,
opportunities and challenges encountered in each Middle Eastern country, and approaches

to problem-solving.

a

224 ANanTUTYIRT AMEUIMSTING Un1sAnYT 2569

] LAY



nsu.319 gsfaseninaUssmAlunguUsEmaLensng 3(3-0-6)
IBM319 International Business in African Countries
Fvdsduneu : @auld nsu.101

myfuiugsialunguussmanening Msdsuuasuesannindennegine uaz
anumsaimaasysialullagiu finadensduiugsiaszritsUssma Tenmauazguassainuluus
azUszmAlutening wumanileteym

Conducting business in African countries, focusing on changes in the current business
environment and economic conditions affecting international business operations,
opportunities and challenges encountered in each African country, and approaches to

problem-solving.

nsu.323 nsIRNITAsORNULAZUILL 3(3-0-6)
IBM323 Export-Import Management
AUsRuneu : @ouls nsu.101

NANNIT ALY Funouitensdioonuazidn nszuunsinauladennaiauaraudi
ngnseleu TedeAu FormunfiAeitostunisdeenuariing ﬂﬁiﬁﬂﬁ@@ﬂ%@%ﬁﬂ Feulunsdaeu
dud Mtz dudeifionsdisenuaziind fsnsaaning uaznisdnnisienansnisdsesnuas
117

Principles, importance, import-export procedures, decision-making processes in
selection of markets and goods, rules, regulations, requirements related to export and
import, trading contracts, terms of delivery, payments, export and import financing, customs

procedures, and management of export and import documentation.

noy.324 mmgmammwawdwﬂizL‘1/1ﬂé{’m%’uNamﬁmsﬁuazﬂismumiwﬁm 3(3-0-06)
IBM324 International Product and Process Standards

ANUAIARYVDILINTFIUAMNIN AUNNNY LAZUTLLNNVBIIATFIURAFINANTIUYDS
HARAILAZNTTUIUNTHANGMTUTINITEnIsene Usglewivaenislaunvessnnsgiunmnn
AUUANANTENINUINTFIUAMNNTEAUNALAZ TENINUTENA aﬁﬁﬂimmmuﬂmmw
ﬂiummWimm%mﬂmmwxmwﬂiuL‘Vlﬂ M3UTUUTINATFIUAMAN wav50IN9T3esTINT
Aedes

The Importance of quality standards, definitions, and types of industry standards of
product and processes for international business, benefits of acquiring the industry
standards, differences between national and international industry standards, industry
standards organizations, process of international industry standards, the improvement for

industry standards, and related ethical issues.
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nsY.325 NSANUNAUEINTENINU 2N 3(0-9-0)
IBM325 International Business Internship
FwdeRunieu : aeuld nquiviame-Uiduegiees 2 391
UftRnuetslumagsiafifeadesiunisiansgsiaseninsussma Tnsdeslidunseysia
nmain SiludinufoRlddesndn 200 4l
Real practical training in fields related to international business management in

business organizations approved by the department, with an internship of not less than 200

hours.
n5U.326 NSIANIINAUNENNINGRAENITAMUTENINUTBINA 3(3-0-6)
IBM326 International Investment and Portfolio Management

FUsAuneu : @ould U35.212 ag ns.101
1AT985°9 UNUm weznsaiiuanureseaiavanyindnglulssialazansUszina Tu
UssiaifimunwduazUssimaiiAslyel inadansussidusazmsiengindnming nsdanisnga
nanning
The structure, roles and operations of domestic and foreign stock exchanges,
especially in developed and emerging countries, as well as techniques for assessment and

analysis of securities and portfolio management.

nsu.327 NsUQYTLazN1BTENINUTZINA 3(3-0-6)
IBM327 International Accounting and Taxation
dsAuneu : @euld nsl.101

FPUUNNTE IR Iveelsema ngseilou Totedu wagisnsvindayddmsugsia
SEeUTEINA N59AYIUNSRUTIN BB navesdastuile shswaniUdsy warsnsnBszuing
USEmARDNITINYINTIBNUNANTANTUNULAZFIULNIINTREY

Accounting standards, rules, regulations and accounting methods for international
businesses, preparation of consolidated financial statements, influence of inflation rates,
exchange rates and international tax rates on reporting of operating results and financial

status.

a
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n5y.328 noAnssuUslnaluna1asia s 3(3-0-6)
IBM328 Consumer Behavior in Global Market
AUsAuneu : @ould U95.101 waz nsU.101
ANUNNILVRINGANTTUFUTLAA UNUIMVBIANIMKINRBUNIUTRUTTTN LATHFND

ﬂ'ﬁLlIEN NNy LLa‘“ﬁﬂW‘WLL’J@ﬁ@@JVINﬂWi@a?@ ‘I/IﬁQNaELVTLﬂG]ﬂ'J’]JJLLG]ﬂG]N‘UENWE]G]ﬂ?iﬂJNUiIﬂﬂ MU
ﬂ’]ﬁLiEJui ﬂ’ﬁi‘Ui VIAUAR ﬂ’J’]ﬁJL“U@ LLﬁuWi]GlﬂiﬁiJﬂ’]i‘?]@ﬁUﬂ? 5’33J‘1/Nﬂﬂ‘1?}’]ﬁﬂ‘lﬂmuLQW’]u‘SU@\‘IWQWﬁTM
Eﬂ‘UiIﬂﬂ‘V]’JIﬁﬂ wmamammmmummﬂ mimmmﬂqmﬂmma A1FINAMNRUINAITAAN Lazna
ENENNITHAA

Definitions of consumer behavior, the roles of cultural, economic, political, legal
environments and marketing environments in influencing differences in consumer behavior,
in terms of learning, awareness, attitudes, beliefs and purchasing behavior, including the
specific characteristics of global consumer behavior affecting market segmentation, target

group identification, market positioning, and marketing strategies.

nsv.329 nagnsNIsnaInsEaUlan 3(3-0-6)
IBM329 Global Marketing Strategies

nguiuazinsesiolumsimuinagndnismannszsvlan aufsnsainsnaian1suins
asauAlunaIAf1IUsEIVA Taatdun1sUInIINIsAILIUYBILUTUATZAUlAN NMSHAILINEAS N
Tl warnsdnisieesTiandndaurlunaamUsana uenani Sainwnisduasunsaaindnsu
§3R9sEMIeUsznA Taemsnausy Msdnnis wagnseenuuudIuUsTaINSALETINIRAAT
wnganiunaInd1sUsEme MsUTunagnsnisauasunMsnanidenndediutadninniewny
Tusssn waznissulladulaumsng o ﬁﬁqiﬁﬁﬁwdwﬂimmﬁam%m Tunrsusmsnisdaasy
nsraInluuIuNveINITnaInIzaAUlan

Theories and tools for developing global marketing strategies, including value
creation and brand management in international markets, focusing on managing global
brands, new product development, and product lifecycle management in foreign markets,
international business marketing promotions; planning, managing, and designing an
appropriate promotional mix for international markets, adapting promotional strategies to
cultural constraints and addressing challenges faced by international businesses in managing

marketing promotions in the context of global marketing.
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n5.401 AnAafne 9(0-35-0)
IBM401 Cooperative Education
FwdeRunieu : aeuld n5U.301 wasnguivanizanu-daduegieos 3 v

sruunshnuesiluaniuysenaunisssnalugiusninanuresanIulsenauns ANUnsay
éfmﬂ’mm%m'1ﬂﬂﬁiﬂﬁﬁﬁqquﬁugﬁuaEi’lqﬁwé'ﬂmil,t,azLﬂuiwu fidluansvhanuegafiunansa
wiliitesndn 16 &Uai wie 1 mansAne fnsussdiuran1syheuanennsefivinusuiu
anuusenaunis Invhdudinanuinvtlunisujifaluseninamsiinu sgauasdnanis
UjuRnuuasiauanansuuRnu Lﬁa?;juqmmiﬂﬁﬁ’amu

Practical work experience system in a business organization as an employee,
professional readiness through basic principled and structured practice. The internship
involves full-time work for no less than 16 weeks or 1 semester, with performance
evaluations by their advisor and the organization; students are required to record their
progress at work during the internship and prepare a final internship report and presentation

on their performance at the end of the internship.

no.412 N53AVIULEUGINATENINIUTENA 3(3-0-6)
IBM412 Developing an International Business Plan
Fvdsduneu : gauld nsU.101
msdaiunugsiasenieUssma dunsunisinviaunugsia nelnTgianmuandeuna
53713 nssrydsemadvang ngdnssuduslaa nslesendym wagaununagns
Developing an international business plan, steps in business plan preparation,
business environment analysis, identification of target markets, consumer behavior, problem

analysis, and strategic planning.

nsv.413 nagmdssRadaiusEninaseime 3(3-0-6)
IBM413 International Sustainable Business Strategy
nagndnsiangsiandduluiunseindsema mesginuliunaganurivmema
gafalunaalan MsiamunagnsinauNaundsduiiudmnegsia msdansmineinsegn
&
g

98U MIVIMITNLLQUMUNAAHANTENUADAILINGDY N1TINUNUNTANTUUNRDUALDIAIN

éfaqm'ﬁéuaqma'miuiwsm LLﬁ%ﬂ']ﬁﬁ%’]\‘iﬂ?’]mlé]JLU%EJUVl’]\‘1ﬂ?iLLﬂQ%ﬂIUi%ﬁUﬁ%ﬁ’j’l\‘iU’igL‘Vlﬁ N
wuvnefienisdmansenumedeny

Strategies for sustainable business development in an international context,
analyzing trends and business challenges in the global market, developing strategies that
Integrate sustainability with business goals, managing resources sustainably, administering
supply chains to minimize environmental Impact, planning operations that meet long-term
market demands, and creating competitive advantages at the international level through

approaches that consider social Impact.

a
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ng.414 ANUSURATEURodIRNLaraTEsTINlUgINATENINsEne 3(3-0-6)
IBM414 Corporate Social Responsibility and Ethics in International Business
ANNSURRYRUAREIALLAEITTTTHINUTUNEIARTENIU SN WunnAniugIuwaznToU
mMsfiunuiuaNURnveUiedinLaTAIASBNYBI0ANT MIUTTULNUINLATHANTENY
YospsAnTDYNTLILALAIINGDL NMINAUIITITTUNSgIATIUTEAUTEIUSEINA N3 dania

v

lasamsfiazvioufismnusuinvousedsnuuardandeneinidng wazAaDananIENUNITUINGDY
fiduldduds nsfoasuarsonunadndvasauiuiinvourodinuuag A Indenveteding
Tfunguidmngegnadiussansnm sufsnmsnanagniiiieaivaunasenineenuiuiiaveuse
faAu Nﬁﬂi%%UéﬂLL’)ﬂﬁ@ﬂJ LLaSNaﬁ’WVLisUBQ@Qﬂ‘ﬂi

Social Responsibility and Ethics in an International Business Context, emphasizing
fundamental concepts and frameworks for corporate social and environmental
responsibility, evaluating the role and impact of organizations on communities and the
environment, developing business ethics at the international level, creating initiatives that
reflect corporate social and environmental responsibility while considering positive impacts
on stakeholders, effectively communicating and reporting corporate social and
environmental responsibility outcomes to target audiences, and strategizing to balance

social responsibility, environmental impact, and organizational profit.

ngy.415 UszwudAglullagiumenisdanisgstaszminaseing 3(3-0-6)
IBM415 Current Issues in International Business Management
sAuneu : @aula nsU.101

Usgifiuseninsussmaieniunsinnisgsieseninasemalutlag i madsuulasanne
undeunessAvluisseima unAauasmalianisdamsatsln euszgndldiugsiasewing
Uszna Taenadesfiuaniunisaifiuasunyas

Current international issues in managing international business, changes in the foreign
business environment, and modern management concepts and techniques applied

appropriately in changing international business conditions.

a a
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nsu.416 nMsIANIsNagnssEniteUseime 3(3-0-6)
IBM416 International Strategic Management
FUsRuneu : geuld nsu.101

nsimundderiad Wusia daqusvasd wazidmnegdmiunmsaniiugsiaseninaseine
mMsUssidiuanunisaluazdunnden nynsuay msfmumdsuisiagnagnsifetunsiniy
§97238MINUTUNA N15AAA NSUIMITOIANTS w%’wmﬂsmuwé 33U wazgnsuan Tndulianu
N

Defining vision, business mission, objectives, and goals for conducting international
business operations, assessment of conditions and environments, planning, policy making,
and strategies related to international business operations, including marketing,

organizational management, human resources, finance, and production, in alignment with

the plan.
nov.417 msduiuszneunissgivlan 3(3-0-6)
IBM417 Global Entrepreneurship

FwUsduneu : @auld nsU.101

Tahwaziwungsialinngeaialan nsidignaiasisseing myasanuaunsalunis
utstusgnedaiu quantRvesnafufusznounsszdulan msauassduianssuiiiogsia ms
1ATILABNEANNTIND TTUIVTTUNNGIND wazAusURnvourasgshvredentluszaulan

Methods of building and developing a business to enter the global market, focusing
on entering the international market, creating capabilities of sustainable competitiveness for
the business, also study of aspects and qualifications of leading global entrepreneurs, the
process of becoming a global entrepreneur, creating business innovations, analysis of

business opportunities, global business ethics and global social responsibility.

nsu.422 ssnaszaulanuazuinnssy 3(3-0-06)
1BM422 Global Business and Innovation
FUsAuneu : @ould nsu.101

w&NM3 NSEUIUNT uaznagnsTiieIdosiumsdinnisuinngsy msudmsiiuinidouas
W Weviensdnnisnindaunmalayailunisandugsfiaseniiadsena nsiaugsnali
anunsadigaanalan awnsnegseauazudaiulunanalanle

Principles, process, and strategies related to innovation management, management
of research and development teams, intellectual property management policies in
international business, and to enable businesses to enter the global market and to survive

and compete in global markets.

a
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nsu.423 mi?iaa'mt,azmiLﬁ]imﬁiaiaamqqﬁﬁaiwdwﬂizwm 3(3-0-06)
IBM423 International Business Communication and Negotiations
FUsRuneu : geuld nsu.101

w&NNS N3TUILNS Nagns uazmadalunsioansuaziasdosesmisgsia Tutsunseming
Uszine AseuAqNnsaea SN TamLssT MIlsaresesiugfaend msdnniseuuanaamis
AUUTTTULALN Y g“dLL‘U‘ULLaS“U'EN‘VINmiﬁ@a’ﬁ%’]ﬂﬁjﬁﬁﬁzwﬁﬂﬂisL‘Vlﬂ 1138 MUazATEsTIUIUATS
domstuinusssn naonunslidendvialunisioansmsgsia

Principles, processes, strategies, and techniques for communication and negotiation
in international business contexts, covering cross-cultural communication, negotiations with
foreign partners, managing cultural and language differences, forms and channels of
international business communication, etiquette and ethics in cross-cultural communication,

and the use of digital media in business communication.

ngu.424 N153ANNSTINAUINTTENINUSEINA 3(3-0-6)
1BM424 International Service Business Management

LWIRRKATUNUINEATYUD9gIAIUTNSIUATEERALaN N1TIATILYNGANTIULALAINABINTT
yosgninlunansisUsema msumsannmiazuinnssuvesudnsfivnzasluuTunsening
Jausssu MavanagnsnmInainuinig Weadseuildiuisulupaialan msuimsdans
ﬂizmunﬂiu‘%msﬁaamé’mﬁumméfmmﬂmqﬂﬁ’] LLaSﬂ’]iﬁ%’Nﬂ’J’WﬂJﬁﬂJﬁuéﬁgﬂguﬁUQﬂﬁﬂ
58INNUTENA

Concepts and key roles of service businesses in the global economy, analyzing
customer behavior and needs in international markets, managing service quality and
innovation suitable for cross-cultural contexts, developing service marketing strategies to
gain a competitive advantage in global markets, managing service processes to align with

customer needs, and building sustainable relationships with international customers.

nsy.425 NsANYIANIZUARAS 3(0-6-06)
IBM425 Independent Study
dsAuneu : @euld nsl.101
Aup videviiddslunedniifetesiunmsiansgsiaseninasemaditindnuiada T
lﬁ%’umsfﬂLLamﬂmmﬁﬁﬂ%mﬁlﬁ%’wawmamﬂmﬁﬁsm
Study, research, or conduct studies in topics related to international business
management of the learner's interest under the supervision of an advisor assigned by the

department.

a a
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nan.417 Winwedmiutingsialieandn 3(3-0-6)
MGT417 Business Professional Skills

vinwgfidnusonsiduingshatieadn mewamyadnamnelusazaguen uyveduiug
wnsemedan manalufiyusy nsdadedeansmegsne way wadamstiausdoyamagsiof
Viualy

Various skills necessary for business professionals, internal and external personality
development, human relations, social etiquette, public speaking, business communications

and modern presentation techniques.

513.181 lulangealuy 3(3-0-6)
IBC181 China in New Era

sﬁaagaﬂbﬂmﬁlmﬁumm Q:ﬁmam% WITEENa N15klaan15UNATEY dIANTRIUSTIN way
AMNFLTUSTENIUTEIATsduluuTulan

General information about the language, geography, economy, politics and

government and also Sociocultural China with international relations as a global context.

5U4.182 TUUSIIUNTANTY 3(3-0-6)
IBC182 Chinese Business Culture

TAUFTIUNAUEIRANTA INE-TU TuUSUNANeY TauTTUNINEUAT TANSIIUNIINITNAIN
Sausssulunsdanisesdng Samusssulunshasemuiefurniiu wasUsediunsdeansdy
TAUSTTU

Thai-Chinese business cultures in various contexts including products and marketing,

organization management, doing business with Chinese people and cross-culture issues.

513.283 Joyaigaanguilnaiuy 3(3-0-6)
IBC283 Chinese Consumer Insights

noAnsTuUTlnAY I AUluAINaNEYNLeY NeungRnTsNEUSLA Tiaserladunigluuas
Aeuenfifiavswasenginssuvesiiuslnavidu

Consumer behavior theory and Chinese consumer behaviors in various aspects.

To analyze the factors influencing Chinese consumers both internally and externally.

a
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5U.284 NIZUIUNIITNNNITANTENINUIZNATY 3(3-0-6)
IBC284 China International Trade Process

foyadunsdssrinasame nszuaumaensi demnasuazdeulumstoreseming
USZAUIUIIR NSVNd N n15d@e U53T091 NM397158R0 N1svuas N1sUsERuNTIUEs way
nsdseantind uwazienansieidedlunisdiiunséseninasemea

International trade in contents and process of international trade conditions and
agreements, contract, ordering, packaging, payment, transport, shipping insurance, and

import and export including the relevant documents.

512.385 nagnsn1snaInIulunainlan 3(3-0-6)
IBC385 China Market Strategy in Global Market

foyansnaianisrvesiuuazvedan umsnsdninagninisnsin Adanuuendietu
TuusazUszima unummsmainduiidneinsugialan

Market and trade information of China and the world, strategies for international

trade with country-specific approaches, and the role of Chinese marketing in the global

economy.
5U2.386 nsAmaznIsauluiu 3(3-0-6)
IBC386 Trade and Investment in China

sufisunsim nqvne Reulvilifendesnsiuamu wagnseumsdidussivlulsemadu
'gULLUUﬁjﬁ%awizmﬂ%u FunounsIadauITh sruun@ VTR D KITE ARG

Trade laws and regulations related to investment and operating business in China.
Including Chinese business model, the process to set up the company, tax system,

employment contract for labors.

5U9.487 MInanaLdaievadva 3(3-0-6)
IBC487 China Digital Content Marketing

a di/ 1 o dn, dl U d‘
JULUUNTAAIAGILUDMIUTZNNANNS nsynAsRannlaglilemiendudenans
didnunselind
Chinese digital content in different types of marketing through creating marketing

contents in various electronic media.

a a
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51U2.488 madugusenaunisggsnaiu 3(3-0-6)
IBC488 Entrepreneurship for China Business

TNsaianasingInavewlediiIgnaian1sandu nsaieauaunsalunisiady
ogsdsfulifugsiavesiies uazensedunandusilitinauazyalunain ndoufufnuudym
wazaaantivesnsiluiusznounsseninUszndalne-3u nszurunisvesnsiduguszneunis
mMsaisassAuinnssuiiesia Melneileniannigsia 95581UTIMNNGINT WagA M URnToU
Rodenu N1sAgsnaluATegialnedu

Methods of building and developing a business to enter the Chinese market, creating
capabilities of sustainable competitiveness for the business and raising product and market
values, also study of aspects and qualifications of leading Thai and Chinese entrepreneurs,
the process of becoming a global entrepreneur, creating business innovations, analysis of
business opportunities, business ethics and social responsibility for businesses in the Thai-

Chinese economy.

Aan.321 NALNENIINAINAINA 3(3-0-6)
DMK321 Digital Marketing Strategies
Fwdsduneu : a@ouls uss.101

mMAleTgimsiaukasUszgndldnagninmanaelussiante ieaiawinuzuay
Uszaunsaflumsiamnnagnsmsmanadimvunzasluaaiunisaising @ msenwinszuaunislums
fvuanagmsnimaaRda n1sduiunagndluns fiRsuiinsasoaeuwarUssiunalagld
nsdidnuiduedesiielunmsuszanamiuiuazedaiiorvunnagndnismainadialdesis
winzan MelananazesIsTuNIINTNNITNAA

Analysis of development and application to marketing strategies in real businesses to
build skills and experience in developing appropriate marketing strategies for different
situations; study of the process of formulating digital marketing strategies, the
implementation of strategies, including monitoring and evaluation using case studies as tools
for processing knowledge and techniques in order to formulate appropriate digital marketing

strategies in accordance with professional marketing ethics.

a
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#8mn.332 N1590NLUULALLNUNITRAINAINA 3(3-0-6)
DMK332 Digital Marketing Campaign Design

psAUsznaUAAUeIM T uALUAeasNINAInRTsTa amlURanssuunnaugSuansis
AN MauuteIsieans TauazUsifiuna NaususuUsTINal wasUsidiunarudisavesua
wumsAoansiavia sailuianmsnauslifionssudgnsisimnzausiudenatsing

The key elements of digital marketing communication campaigns including the
classification of valuable recipients, planning communication channels, measurement and
evaluation, budget planning and evaluating the success of digital communication campaigns,

including the planning of appropriate tactical activities through various media.

3. MUIAVURBNLET (6 I8fin)
tndnwazfeadonseuseindunlaaeuluuminerdensinn lidesndn 6 wiiein
A I a a [ ! dy
wIaLdenseuluelvInaelul

60.111 ABIFULNDNTHRANTTLAUAU 3(3-0-6)

CBL111 Elementary Chinese for Communication

Y I3 a [J a 2/ a v Y =2 Y | IS
ANFANNATYIAU 600 AN ']aLLﬁ%Iﬂi\iﬁ’i'Nﬂ']“lﬂ’ﬁ]U’ﬁgﬂU@u NAruyineeil WH U LYY LLEWE“LJ
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Uszleaiiugiu unaununluusuneestinussdniu
Elementary Chinese 600 words, phrases, structures. A practice of the grammatical

structure and conversation in daily life including skills of listening, speaking, reading and

writing.
980.121 NsflaLagNMTYANI B AUTEAUA 3(3-0-6)
CBL121 Elementary Chinese Listening and Speaking

Vinwemsilsuarnsnan1wIuseauauy nsesndes Ardne Ussleaiugiu unaunuiie
wanaruAnLiu Tudinuseiniu
Listening, speaking, reading, and writing vocabulary, phrases, and sentence structures

in basic Chinese within the context of daily life.
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1. mnadvAnwaly (24 widefin)

NANINNHING (9 niein)

an.101 Mwdangeludinuszaniu 3(2-2-6)

EN101 Everyday English
Anslunslilassadeiuguuarduaunundanguililuiinussdriu Ussnaudensme

wuzihauesayliifeyadiud msussersyrandnuny mayniusesiiaule Besiduanuvey
uay wmdnFudiusvawusiazay mudinsuansarwdaiiludesialy Snfsiauinuenisme
N157a N5 87U UarNITRBUMEITRIYTINTT

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing—through integrated methods.

an.102 AMwdanguluusunmedia 3(2-2-6)
EN102 Social English

Anslunsnauaznsdeudslonuazdnnuiliifulsed wensiufduiusmedsay ns
uanidsuteya nMaUsuiioy uaznsesuisanuAafeaiuiFeine o Tutsunmsdsauuazgsia
lngglatunsimuninyenisedunenasnisiiauememalulaguarAuAnas19assa

Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-
related contexts, with emphasis on developing discussion and presentation skills along with

digital skills and creativity.

2n.103 Awdanguluusunaina 3(2-2-6)
EN103 Global English

Hnelunsussenelszaunisallaessuseasdenatuayu LazwanInLARiiu A UTIn
ansidueg mavhau waztsuiudgmnluseiuanna Tnesatunsiamdinuenisdeanssewing
Sausssuwaznisdeanslulanidva Feddgydenisidunadiedlan

Intensive practice in portraying detailed experiences and expressing opinions about
living and working situations, and discussing global issues, with concentration on intercultural
communication skills and digital communication skills, which are vital to becoming global

citizens.
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NF1AYIYIUINISTINWEIRIN (15 ihefin)
AN.011 vinwznsaniionisifounaonTin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

nge] nanNN13veINAN Wauinshnegialuszuy Rndun1sndaining n1sAnasnsassd
NSAAIASIZI NsARdUATIEE NMsPauidam sudinsdeslesrnufnuasdoniadesiionudn
fmnzanluuszgndldludinuszdriu mevhaukazmsBouinaendinldogsdiussansam

Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to
link and select appropriate thinking tools and effectively adapt to daily life, professional

undertakings and lifelong learning.

FN.012 eudunadosludinuuazgusussninauszme 3(3-0-6)
GEO012 Citizenship in Society and International Community

ANNINe Audnuay A5 il arwsuRieveuvesnisdunaiiesiin Tudsaulne denslan
uardanuidva wionflarusuiafiongiufudBuldediediauay sufeivviunnAntuves
Useifiulval 4 Tudepu iiesessunsdsuwlasesuunmadouiiasiinasredinuaznisvhau
aaenIunsErtintuAN@dyvesIaiInusNiisludauseiusie 4 Aflanuuanenem
TUUSTIY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global
society, and digital society, with ability to adjust and live happily with others while keeping
abreast of and adapting themselves to societal changes which may affect livelihood and

working life; awareness and cooperation at different levels among people of diverse

cultures.
An.013 weluladuazuinnssuiiisounnn 3(3-0-6)
GEO013 Technology and Innovation for the Future

UNUT LUWIAA NIS3LYITIY waznsUSuRdniunsasuuamedanaunan saudnns
Uszgndltinaluladuazuinnssususing o wesjarfunmsumamanud mswamguamdisly
Fmvartelval msuidamilinduluiinusesfunasnsvhaueg1eadnedssh nansenuYes
waluladuazuinnssuiifidensdniudin deu uaziasugia naenudnuinisliussloviuagnis
Auaseansnddumsiygriinanmaluladuazuinngsy

Concepts, roles, awareness and adjustment to changes of the future and applications
of various types of technology and innovation in knowledge acquisition and improvement of
quality of life in a new normal society including ways to solve life complexity and
challenges, and to enhance creative working life; impacts of technology and innovation on
our livelihood, society and economics, and how to optimize and to protect the intellectual

property arising from technology and innovation.
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AN.014 quVSsAmuazaunzLileTin 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

mMs3dnsies mslidinfinuesiesnsedsiinuen TauAnaiisassdlunisadrsaiugy
HUEUNSENMAINUAIUE RANTINTUNUINIG Wagin Sviviuesualnuled LagIaUNY
ﬂ?]’]llﬁ’]L%‘\]‘\]Wﬂﬂ?’m%aU“U@ﬂWULaﬁ

How to live a meaningful life through various types of arts, recreational activities and
sports; new perspectives for aesthetics of life that influence one’s mind and how one may

plan a path to success from one’s passion.

AN.015 Iy nudugusznaunisuaranuiniainsiu 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

Qmé’ﬂwmsﬁﬁwﬁ’zyiumia%’wﬁmiagagmmslﬂu@ﬂszﬂaumﬁ 1AgLIUNTAALUULINYEY
Usgnousomsiimnuanainsassd uazmsuaamlonalumsizutagiiiufonisedelinasss
Laza3e55I dnsdanisuazdndulanienisiuegeiiusydnsua ﬁ’quif\“fmﬂﬁﬂ’ﬁﬁumuqﬂﬂaLLag
N7 U SR eE ey ﬁmw@’ﬁwﬁmmaaﬁﬁLLazﬁNmLﬁuﬁmlﬁaéﬁdﬁﬂizﬁw%m U
3 waznddindulaviuseinnizel

The development of character traits that are vital to cultivating an entrepreneurial
spirit, with an emphasis placed on how to think like an entrepreneur, opportunities to start
and run a business with on the basis of ethics and moral grounds, how to effectively
manage and make financial decisions, personal financial management and investment,
including sustainable development, effective leadership skills development, teamwork, bold,

prompt and well-informed decisions-making.

2. RUINITRANIE (99 hUWNA)
naNIYILNY (48 Wiein)

a1y
U%.200 n5UnATINa 3(2-2-5)
AC200 Business Accounting

nanNNUYTNTUTOWIUAMSUNMTIAVI TR TTUAU S1891UN9N1TRY LaENITILATIEN

Toyan1Uny® dwsuldlunisuimsssiawazunladyminiegsia naenaudnuiieasessiuves
A FNATT Y

Generally accepted accounting principles for basic accounting, financial reports, and
accounting data analysis for business use and solving business problems as well as studying

the ethics in the accounting profession.
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NHUAYLATYYAIENS
Af.203 iAsugenansilowiuy 3(3-0-6)

EC203 Introduction to Economics

pdnmsfugIumaATygmansuaznisUszgndldlunisinaulanegsiia meleseiguasd-
gunmu nMsimuanalunainussinnene wginssuduslaa sunuuaznswden laswaiemana
ﬁa%ﬁ’ﬂmqmwﬁwwmﬂ UlBUIENITRUNITARY NITANTENINUTELNA LAZHANIZNUVDINIT
Wasuuwamnaasvgiasensaiiugsislugaisia

Basic principles of economics and their application in business decision making,
supply-demand analysis, pricing in different types of markets, consumer behavior, cost and
production, market structure, macroeconomic indicators, fiscal policy, international trade,

and the impact of economic changes on business operations in the digital age.

NANININHNINY
n1.102 QEVEELERR 3(3-0-6)
LA102 Business Law

wé’mgwmaLLaz"‘a%Uﬁﬁ’ammgwmaﬁLﬁ'm%@qﬁ'umi%’m&gﬂaaﬁmqiﬁaLLazmi@T'}Lﬁumumaq
BIANINNGINMsTULUY nnadyafifetestunisuszneugsia ngrunemindaumatiaan
ﬂgvimadﬁwﬁjﬂimmﬁﬁLﬁﬂ%iaﬁﬂé USLAUNI993 86951 ﬂitﬁﬁﬂ‘mLLazﬂsmﬁumaﬂgﬁmaﬁjﬁa
3u q fhaula

Legal principles and practice related to establishing and operating business
organization models, contracts related to business operations, intellectual property law,

electronic transactions law, ethical issues, case studies and other interesting business legal

issues.
1%.301 A15ANTRINT 3(3-0-6)
AC301 Taxation

wnAnuazAuduLvesn®e1ns anwug waninmet msdiaiun@eins nsusediy
AH9INTIALINTINGIUY NITATUIN LAZNTONUUULEAITIINITAIBINTUTZLANGN 9 AuUIzaa
$ugn3 uazAau o Meates sudansAnuinisendvesssiadidnlugaiagy

Concepts and history of taxation, characteristics, criteria, procedures for collecting
taxes, tax assessment by officials, calculation, and fill out various types of tax according to
the Revenue Code and other related taxes Including studying the tax burden of important

businesses in the present era.
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NANAYLTY U
U55.102 ARIRANANTTINA 3(2-2-6)
BUS102 Business Mathematics

aun1skdunse aumsliadu Aanda ety anuduresdiulas mimauﬁuﬁ‘sumﬁaﬁ%’u
mﬁmmaqama mamjaqﬁqmumuwuﬁﬂumﬁsm ayusUIeEl Builnsdu eynsy nenLe
Fafien aendenudy Arsien waznsUszendatlnmansn1sRuluniegsta

Linear equations, nonlinear equations, calculus, functions, slope of an arc. Finding
the derivative of a function Finding maximum and minimum values for business-related
functions Partial derivatives, integration, series, simple interest. Compound interest, periodic

fees, and applications of financial mathematics in business.

U35.207 mMeTginsadAiionsdadulanisgsia 3(2-2-5)
BUS207 Statistical Analysis for Business Decisions

nsussndldimadatuguludagsie ieadestuadfiiionsdndula mafururs
%’aga NITINAINAT LLazmiﬂismmaﬂ%ﬂgja nsuaniasAuLnaviduy ASNAABUANNAFIU NS
nagoulAaLAIT N1TILATIZIAMULUTUTIU NITIATIZRAUNAODY Lazanduius tag TUsunsy
dngagunmeadn

Applications of fundamental business statistics relating to statistics for decision
making; with study of data eathering; central tendency and variation of data measurement;
probability distribution; hypothesis testing; Chi-square; analysis of variance; regression and

correlation and statistical software.

NANIYIUTITFINT
U565.101 NANNIIAAA 3(3-0-6)
BUS101 Principles of Marketing

LUIAUAAIEITUNITAAIN AIUNLNE VBULYA ALY WihilwazUsn1svoInaInYin
AN 9 ATIAUTZIANAUAT A1TINUNU NISLEBNTDINIINITINNAUEY Wlguen15HaTIA LaEng
daasy NMsding Msdrsziiarnisdensaindiviing dwndeufifidninanianiseaain
pasmauNTINIMImUaNNIRaaazAnyaudlosuAeunisnanse e ssme

Concepts related to marketing, definitions, scope, importance, functions and services
of various market types, product classification, planning, selection of distribution channels,
pricing and sales promotion policies, analysis and selection of target markets, environments
influencing marketing, as well as finding methods to control marketing and study of basic

knowledge about international marketing.
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U38.121 NSIANITRIANITUATNINEINTUYWE 3(3-0-06)
BUS121 Organization and Human Resource Management

WA B wagnthindnmIn1sdanTs mMsmeuwsy Msdnesdns st mig\ﬂﬁ] n1g
doans MIPUANGINA LATNTIANISEIRITIIIUTENA SLUUNMSUTINTUYARA NTIIUAL
ey NMIaTILAzAnEanyYAaINT NSENUTHNAIL kagnsUssliunan1su URnunnely
0efMs MadsunlaswesanmundeuiinasensinnisnsluussinauasseninesUssne

Concepts, theories and main functions of management: planning, organization,
guidance, motivation, communication, business control, and international business
management, personnel management systems, manpower planning, personnel recruitment
and selection, training and performance evaluation within the organization, environmental

changes that affect management both domestically and abroad.

U35.211 N1FIANITNUNERLAZNITATUIIUY 3(3-0-6)
BUS211 Production and Operations Management
mmilﬁmﬁwﬁ'mﬁuﬂizmumimamﬁuﬁﬂLLaS‘U'%m'i Tukusduneuvasmsiaduladon
wAnfau nMsvviiaing nsdadslssnusardingy nMInRuidnas msdaadunisuan
NFUTMTAUAIAIATY MADATUNITAIUANAMNINYDIFUAILAZUINNT
Basic knowledge of the production process of goods and services, from the decision-
making process on product selection, finding a location, plant and office layout, planning

capacity, production scheduling, inventory management, and quality control of goods and

services.
U35.212 N3AUGIND 3(3-0-6)
BUS212 Business Finance

FwUsduneu: @euls uv.200

amsumdnmsdanismamsiuiidndudmiunsduiugsia unum wihiluazeiossaw
n9gsnavesgaansansi msvimsmsdulussdnsgshadieliussquiimaneesdns ns
Ansgiauningiddlumasiiunu nsuimsiuan Sunumudeu Fudaunio gnuinisin
MslATginsdmensiudedy mi%’mmLﬁuﬂqumﬂLma'qLﬁuﬂquﬁgqszﬂzgut,l,amwwn 3
ATUIUAUNUVBIRIUYY 11589 UBE1TUTEANT AN LLuaﬁmLﬁ'mﬁwﬂaﬁimqL'Eummzamm ﬁug’m
Y0mALLLATUARALIL NTEUIUNITVDIANARUAIVEA

Overview of essential financial management principles for business operations. Roles,
duties and business ethics of financial managers, financial management in business
organizations to achieve organizational goals, analysis of major operational assets, cash
management, working capital, trade receivables, basic financial ratio analysis, financing from
both short-term and long-term sources, calculation of capital costs, efficient investment,
concepts of the value of money over time fundamentals of blockchain technology, process

of cryptocurrency.
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U35.221 madudusznaunisuaznsiaungsna 3(3-0-6)
BUS221 Entrepreneurship and Business Development
FvdsAuneu: aeuls us.121

AAUMINY UNUIM UTELAN AsANYalzlaginweveUsznauns Iinsigiiavyseiiulena
ysgsnaieiaunaduiuszneums Mnuauumsnssifussislusiuuuvesinugshaiield
Huwamdlumsimuaiiansmssiiugiiant asesaulsefiuanudssiionnazinanssnude
5509

Definitions, roles, types, characteristics and skills of entrepreneurs, analysis and
assessment of business opportunities for developing entrepreneurship, defining business
operating practices in the form of a business plan to be used as a guideline for setting the

direction of actual business operations and assessment of risks that may affect the business.

195.222 NsUYIUING 3(2-3-6)
BUS222 Managerial Accounting
FUsRuneu: @auld U%.200 ey U55.212

msUszgndlideyamatiyTuazsunisduiionisindulavesuims emeseunqunns
Anngilasinsawu MsdnvhsuUszana unAnRofuduu maesziduuuaiils e
aruayunTauLaznsinduladnagnslunsuimsesansaudnang nsldlusunsudayd
onlulin

Application of accounting data and financial statements in managerial decision-
making. Key topics include investment project analysis, budgeting, cost concepts, and cost-
profit analysis. Use of financial information for effective planning, budgeting, and strategic

decision-making to support organizational goals, use of automatic accounting programs.
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U35.401 NSIANISTINAENG 3(3-0-06)
BUS401 Strategic Management
FuUsAuneu: @ould U95.101 US5.121 UT5.211 Way U55.212
W3BlAsUNTaRTRIINALUA
VE¥Y) NANNTT KAENTEUIUNMTINUNUNAENS MTRTEREAIELIRd eI UBNLAY
melussdnisiidssadensimunnagns nagnsgsiaseiuuTen sedUssfa wagsedunti nagms
53f9t YA MITATIELaTNMTYTANMIManFunsUTIsIAasg 4 lilensnaununagnduay
N15a319AU AL UTEUNN N ST UYRAgIAA
Theories, principles and strategic planning processes, analysis of external and internal
environmental conditions of the organization affecting strategy formulation. Corporate-level,
business-level, and functional-level strategies. Global business strategies. Analysis and

integration of business management fields for strategic planning and a competitive

advantage.

NALAYININ

an.014 Mwdangudmiunisiseuslan 3(3-0-6)
ENO14 English for Exploring the World

Wawiruausalunsteus wazdrsrannuduldvedan wu duwianssy A
TAUSTTURALLUIAIINAR Iﬁ]ﬂﬂ’]i@lﬂmmzLG‘NU‘EJ‘IAﬂWwﬂﬁﬂﬂQHLLazﬂﬂiI%’L%ﬂIuIagﬂi%ﬂaumiﬁﬂuiﬁgﬂu
LaTUDNADILIEU imﬁgﬂﬂﬁﬂméﬁumiﬁaLLaszmiuamumiajﬁumﬂumamﬂmﬂ%uiﬁaamw@a
TuresluRnisnaniw

A competency-based English course that focuses on student-centered exploration of
the world through the use of English language and technology. Reading about a variety of
topics provides a springboard for tasks both inside and outside the classroom. Students are
equipped with knowledge about the world especially about its different cultures, peoples,
and ways of thinking. Self-study learning in a language laboratory will allow the students to

improve their listening and speaking skills in different situations.

an.331 ANY19INOWFINATIUUR 3(3-0-6)
EN331 Practical Business English

a 4

Boufuariinldnnssnqugsiaiitednsedeanslildnamuiidesns wu msldnudingy
Lﬁamma%yjaawﬁa%&ﬁuﬁwmwwmw’%a@umaiﬁm waznslinndangulunsdearsniely
99Ang (Hudu

This course will look at the English needed to achieve business communication; for
example, studying and practicing English in ordering merchandise by mail or on the Internet
and practicing the English structures that are needed when communicating within

organization.
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an.332 YD WIINBDNTIN 3(3-0-6)
EN332 Professional Business English

Boufuariinnslénudangugsielfedsiiondn iethluldfasedeansmagsialy
anun1saiene wu nslinvdinguitenisasndesesmissin msldnmndaingulunnitaue
Aufuazuinig Wudu

Learning and practicing business English in a professional manner for communication
in a variety of business situations, such as the use of English for trade negotiations and the
presentation of goods and services.
NFaITRNIEAU-UIAY (27 widiefin)

»an.100 nannsdfgrasalulagniiniseaalazludoailine 3(3-0-6)
DMK100 Essentials of Marketing Technology and Social Media

LAR MOud wavUSugdunsieansnismainfaraniiiauInsnaINNsoaTNTRan
S gmsdeansmanainuulvaiuuu 2 e uazueUndindurnugunsaideasilinufiai s
waluladnisnana (MarTech) wavdeosulatinig 9 19U Google Ads, Facebook, Instagram, Line
uaz Social Media Msiiasevinginssumsieansvesasansuasysuansiava iunsieans
nsmannRdviafiaenndeafuguslng

Concepts, theories, and philosophies of digital marketing communications that have
evolved from traditional marketing communications into modern, two-way communications.
This includes applications on personal communication devices, as well as marketing
technology (MarTech) and various online media such as Google Ads, Facebook, Instagram,
Line, and other social media platforms. Additionally, it involves analyzing the
communication behaviors of digital senders and receivers through digital marketing strategies

that align with consumer needs.
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nan.203 NsUTMsUsEAUNSalgNAaYANLEITUSaNAN 3(3-0-6)
DMK203 Customer Experience and Customer Relationship Management
FwdsAuney : a@ould uss.101

‘mffﬂmiLLazwqwﬁﬁugmLﬁ's;rsﬁ’w'izaumﬁai@uﬂﬁ’ﬂuiaﬂﬁ%ﬁa WAZNITUITMIANUFURUSTU
gnén megidadunelularmeueniifvsnasioUszaumsaigndlulanadiia msliasg
N3EUIUNTATIIUTEAUNTAIGNAT NTATEVTNENAMLABINTT NMITTIUTINYRYA NsUTEliUNIuGen
nsdnduls warnisuszunandainsldnu MsfinvuuiminmsiawaenIdeuszaunisalgnen
Fuiugunfeuianliunsudsuaduuiunmsnain

Fundamental principles and theories of digital customer experience and customer
relationship management, including analysis of internal and external factors influencing the
digital experience, exploration of the customer experience creation process (need
recognition, information gathering, alternative evaluation, decision-making, and post-use
assessment), and study of basic development and research approaches in customer

experience, along with evolving trends in the marketing context.

nan.311 NTIANITHARAILAZATIAUA UL N WD TURTVA 3(3-0-6)
DMK311 Product and Brand Management in Digital Platform
JdsAuneu - d@ould Us5.101

LnAnLarNuiAeIfuNIIaNSNER STk TALA nagnEnsUTMIRTALATI
ANIAT NIFUTMTANERARA NI 115919 wLaRERTIN NsHmINEATuLazas AT 113
Uimskansuriuazasdudluniasiinesiiondadoe vudouastemnnisnainddta nsld
i3esflenazuinislavanseuladuuunanilodu Goosle Ads, Goosle Search, ua YouTube 13
afnsaufiiansoudeduldlunanslan unuimvesssutafitiensuimansasitanaud
LAZNITUTTHARALILAZ A TIAUAIDE1TATE5TTY

Concepts and theories pertaining to product and brand management, strategies for
managing brands to enhance brand value, product line management, product positioning,
new product and brand development, and managing products and brands at each stage of
the product life cycle via digital media and marketing channels. This includes the use of
online advertising tools and services on platforms such as Google Ads, Google Search, and
YouTube, as well as creating brands that can compete globally. The role of the government
in product and brand management and the ethical management of products and brands are

also addressed.
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nan. 316 A13USMISTRINININAIRRITARUURETIS oIk A ae v Bidnnseiing
3(3-0-6)
DMK316 Omni-channel and E-Marketplace Management
AtsAuneu - aould Us5.101

ANNMINY TRgUTTANA AudADY anwIndeuiidanansenuneteman1snaInRITa 13
’J’]ﬂLLNUIF"lﬁ\‘iﬁi’N’U’ENGUENVI’]\‘Iﬂ’ﬁ%@m’ﬁ/ﬁﬂﬂ ﬂ’]i’]’]\‘iﬂaEJVIﬁLW’eJﬁiNEJE]WUWEJU‘HLL‘W@G]W’E]?@JG]’N ‘ 113
ﬁ]@]ﬂﬂi‘lﬁ?ﬂi%’@ﬂ‘lmu ASNEINTEILAY ﬂ'li‘Ui’MWiﬂ']?NﬁtiE] NTUIMITNITINAS NISUSHNTARIAUAT NS
ammwmmaaumaaum ﬂuﬁlﬂiwﬁ]’lﬂﬁUﬂﬂ LLau'iu‘U‘ULWﬂIUIaEJa'ﬁEmLﬂﬂﬂﬂimuﬁuU‘Uﬂﬁﬂiu’mEJ
Aurn

Definitions, objectives, importance, conditions affecting digital marketing channels,
structural planning of distribution channels, and including supply chain management,
forecasting and order management, delivery management, warehouse management, storage
and movement of goods, distribution centers, as well as the study of information technology

systems used in distribution systems.

nan.317 gﬂLL‘UUﬁjﬁﬁ]LLazﬂaqmémi&’jﬁwm 3(3-0-06)
DMK317 Business Model and Pricing Strategy

JdsAuneu - d@ould Us5.101

LLmﬁm‘ﬁ'mﬁumiaamLUULLazﬁmﬁmﬂ’ﬁgﬂLLUUﬁﬁﬁﬁ] maamumi’mLLmur}aqmééfmi’]m
Tugaddvia Tnewdunstmuaulouenmsmsalussduiidnuasindming n19insgi
anmuandeunamsudstufioaisanufisnelageaaudiuilnn wdomtafiuenaldiuieumenis
WUy AnTnenTalmNdesn1siunain NMsuNUlazInvinsulszanuAlgIeaun1IRaIn NS
Yauer1y Data Visualization Liieuszneunsdnaula aaenaunisniiaaeuuaslsedunanis
Fufluau uazmaiauUsE A nmuasNadnsnsgIRvng1ed By

Concepts in Business Model Design and Management with Strategic Pricing in the
Digital Era. This involves designing and managing business models while planning pricing
strategies tailored to the digital age. Emphasis is placed on setting pricing policies at both
the manufacturer and distributor levels, analyzing competitive environments to maximize
consumer satisfaction, and enhancing competitive advantages. Key components include
studying methods for market demand forecasting, planning, and budgeting for marketing
expenses. The use of data visualization is highlighted as a tool to support decision-making
processes. Additionally, it involves monitoring and evaluating performance to improve

business efficiency and ensure sustainable results.
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nan.318 mMsdeansnsmaaLuUysanmMslugafdia 3(3-0-6)
DMK318 Integrated Marketing Communication in Digital Era
FdsAuneu - a@ould U35.101
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dulszaunsduaiunisnatn Fausznausonislavan Msdaasunisie nsussduius nns
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Usulsaiuledliaenmdaaiunismiauaes Search Engine nmsidentd Keyword Finzay wavnns
yhmsnaasBludviedendvialinuinguszasd

Introduction to Marketing Communication includes the fundamentals of marketing
communication and its importance within the marketing mix. It explores the relationship
between marketing communication and the management of digital marketing strategies. The
marketing promotion mix is covered, consisting of advertising, sales promotion, public
relations, personal selling, and direct marketing. Additionally, the study involves managing
the promotion mix and planning strategies. It also emphasizes skills such as optimizing
websites to align with search engine algorithms, selecting appropriate keywords, and

conducting marketing campaigns via email or other digital media according to specific

objectives.
nan.412 NYNINAIAAINE 3(3-0-6)
DMK412 Digital Marketing Research

JorTeRuneu : a@auls Us5.101 way Us5.207
NSLUIUNNTIFYNITNAINRAINE N15DBNWUUITNITIFELAMULNEAUADIUNNSAIAENSNENTNT]
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dnFagulumsuszinana nsdiauenan1side waznisuszandlinanideiunisiawaunisnain
favia saumamsldiadesiie Web Analytics 1y Google Analytics rinUszansnaveaiules

Digital Marketing Research Process covers the process of conducting digital marketing
research, including designing research methods tailored to specific situations and available
resources. Key topics include sampling, data analysis, developing data collection tools, data
collection methods, and the use of statistics and software for data processing. It also focuses
on presenting research findings and applying research results to digital marketing planning.
Additionally, the study emphasizes using web analytics tools, such as Google Analytics, to

measure website performance and effectiveness.

a a

wangnsusyans AuzUIgIng Unisfinw 2569/ 247



Y]

nan.419 msdnnsteyaifionismanniivia 3(3-0-6)
DMK419 Data Management in Digital Marketing
AdsAuneu - a@ould Uss. 101

nszUIUMIUIMsInnsteyalunisvinsmannuutesauazdeddsia nseeniuuIsnTg
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The process of data management in marketing through digital channels and media,
design of data collection methods, data classification, data analysis and application using a
variety of tools and data in different ways available within a single platform, including
quality evaluation of existing data, levels of reliability and consistency, in order to create

effective marketing and planning strategies and digital marketing decisions.

nan.421 AUNUINTAAINAINE 3(3-0-6)
DMK421 Seminar in Digital Marketing
AdsRuneu - aould A anizinu-TaRusgates 2 317
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Digital marketing operations of real business organizations, both domestic and
foreign, in order to understand successes and failures, as well as the various problems and
solutions of those organizations; in addition, learning and application of knowledge for
revision through brainstorming and group discussion in preparation for working with external

organizations in the future.
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NF13YRNIEAU-LTBN (24 I8 fn)
nan.321 NAYNSNITNAIARIYA 3(3-0-6)
DMK321 Digital Marketing Strategies
FwdeRunieu : aeuld Us8.101
mAnEinTiaLasssendlinagnsnmanainlugsianis teawinusuas

Uszaunmsaflumsiamnnagnsmsmanafivanzasluaaiunsaising @ msenwinszuaunislunis
fvuanagysmInanAana nssiunagnslumsfifnuinimoasouuasssdunalngld
nsdlnvduasesdielunsUszinanuiuazimedaiiefmuanagnénismaniavialaeis
winnzan NelendnatesITunIIBITNNITAAN

Analysis of development and application to marketing strategies in real businesses to
build skills and experience in developing appropriate marketing strategies for different
situations; study of the process of formulating digital marketing strategies, the
implementation of strategies, including monitoring and evaluation using case studies as tools
for processing knowledge and techniques in order to formulate appropriate digital marketing

strategies in accordance with professional marketing ethics.

AARN.323 \n3estlonazimadamunisnaniaa 3(3-0-6)
DMK323 Digital Marketing Tools and Techniques
mneLARAAYesNagNEn1sAeaINIRAaInRITTaluMaINTaneFULUY Ainyidadg
AUANS IR ALILNTARANT NMIAAIALUUTUSANT WUINIEIBEMANIMUAINNSEIRN YN Aty
msldnunisnainddva iWeusslevilunsnaunauiusaunuEy 9 VULALLNUNITNAINATYID
Key concepts of digital marketing communication strategies in a variety of formats,
analysis of factors for the success of communication campaigns, affiliate marketing, sample
campaign guidelines from important case studies, and learning methods of using digital

marketing for integration with other plans in a digital marketing campaign.

nan.326 mMsdanislavanuazdelasan 3(3-0-6)
DMK326 Advertising and Media Management

Ui AUy ANUEIAY kazUTsnnveInIsiava N Aive e us TSIy
Tawan msadeassAtunulavan ssddsyneuvesiueilavan Ussamasiiod nmsnszaiadsuas
MsunsnIn nsdanisiietudelawan N15aRunIsIusIAnIslavan nsusadiuusyansnm
nslawan saenungmnedotiuiiieadesiunslavanuasmhenuitaduayumanEatus
T

The history, definition, significance and types of advertising, the role of advertising
management, the creation of advertisements, the elements of advertisements, types of
printed media, broadcasting, advertising media management, advertising campaign planning,
evaluating advertising effectiveness, as well as laws and regulations related to advertising

and agencies supporting the production of advertising.
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MaR.330 NSAAAKULHENSNAN19IANUAR 3(3-0-6)
DMK330 Influencer Marketing

WUIAR KANNIT LLazﬂizmumimw‘hmimmﬂﬁuEJmiU%‘mﬁﬂﬂ?iﬁaﬁﬂiﬁﬁuﬂﬁjMQuﬁﬁ
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unanWosuvANYeTBvENa UnumueivEnauLdsuartomnaRTiadoLyTUALazUsELANAUA
suUIvsinmILarauHuULUUEe e demnslumsdeasinugiiavnaliussquimane
g3fakaIngUIzaIANIINITnaIneE N liuTEaVEA N

Concepts, principles and processes of marketing by commmunication management
through influencers on social media and digital channels, classification of levels of
influencers, identifying the main platforms of influencers, the roles of influencers on media
and digital channels towards brands and types of goods, management and planning of
media formats, content, communicating messages through influencers to meet business

targets and marketing objectives effectively.

78n.331 NTNNIUNFIUNITIAINAIVA 3(0-9-0)
DMK331 Digital Marketing Internship
FdsRuneu : gauliivanizau-Uiduegsloy 2 390

I aveNUTENeUns AmuAnad AT msumamlenalunisasugineleaglide
A3V NIUNLNIIIAIARITE NMSURTRNEITY NsUsmsgsnafdviasgnaluszuy wasmuuimng
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meldinsguavesnanansdfivinuilasins visiinnulussdniseing 4 Wudwaulsitdesnin 200
Al LLazﬁfﬂﬁﬂmG’Taﬁ@ﬁﬁ’]mmaqﬂmamﬁ]m’lmﬁaéjuqmmiﬂmm

Entrepreneurial spirit, creativity, seeking out business investment opportunities using
digital media, digital marketing planning, actual work, systematic digital business
management and seeking solutions to related marketing problems, with students training in
the university internship program under the supervision of the program advisor or training in
an organization for not less than 200 hours and students must complete a summary report

upon completion of the internship.

v

Fan.332 N179DNLUULALLNUNITAAIARINA 3(3-0-6)
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DMK332 Digital Marketing Campaign Design

psAUsznaUdAgueIM TuALmUdsasN1saInAdva ailuBansduunngusiuansiisl
ARUAN MUNUTDIN1EDaNs TauazUsediurg nusuUszann uazlsadunannudiiavosuny
wumsAoansavia sailuisnmsnauslifionssudgmsisimnzausiudenatsing

The key elements of digital marketing communication campaigns including the
classification of valuable recipients, planning communication channels, measurement and
evaluation, budget planning and evaluating the success of digital communication campaigns,

including the planning of appropriate tactical activities through various media.

nan.333 nseannEuATesdefumuLBuNefiin 3(3-0-6)
DMK333 Search Engine Marketing

WUIAA NTEUIUNT MIhnseatadeaiesiiedum 33nslavan way nsusuusaiulud
dleipdesilafum femmsniliieadosivauiuazuinig manenagnénsnainlagldindesile
dufu Usuuss Smsnseansionisuansuanasnaurimundiianaignae sz aunaziiussananm
m&ﬁ’mﬂmmaLLazﬁfquigmﬁmiﬁﬂmimmmuuﬁ'aLLag'gﬂLLUUﬁ%ﬁa

Concepts and processes of Search Engine Marketing (SEM), both Pay Per Click (PPC)
and Search Engine Optimization (SEO) methods, with keywords related to products and
services in order to be able to formulate marketing strategies using search tools, improving
Click Through Rate (CTR), as well as setting correct, appropriate and effective measurements

to meet marketing goals and objectives on media and digital formats.

fan.334 Msatailovndmsunisnainaaia 3(3-0-6)
DMK334 Digital Content Marketing

m‘ia%ﬁaLmumaqwa‘ﬂﬁimamﬁﬁalﬁama%ﬁa (Digital Content) wagn1siANaALA1S]
WawassuTaiomiunuiieliiaanmsdstesifon (Viral Content) useleminnnnsyilaman
vudedsrunaulall ieliiAnnsnszaneweunsludomdodnunasiuled FBaseassduaun
uvnenguihmneuudedsnuilofinsenuonay mssuiluiuusudduieiniesdiedidnnseing

Creating strategic marketing plans using digital content and measuring success,
content development and compilation to create viral content, utilizing online social media
advertising to be distributed across social media channels and websites, methods of creating
campaigns to expand target audience on social media in order to increase sales and brand

awareness through electronic tools.
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1a0.335 WINNIINAINAIT 9598550 3(3-0-6)
DMK335 Creative Digital Innovation

unumnsTauadsassiundenava ieldlunisinunudedivasiufudelavanuuy
WENaUdY 9 Feudvinuriduudendnnuaiiassiuudeddva madilaunumaniudn
afeasserldluntsndnanulavanuudenive wasmaluladfisessunldnuiioduduniwouey
LWUATYS

The role of creative work in digital media for use in digital media planning, together
with other integrated advertising media; learning the skills necessary to produce creative
work on digital media, the role of creativity in the production of advertising on digital media

and the use of supported technology as part of digital campaigns.

»an.301 WS HUAUAAAN 3(3-0-6)
DMK301 Pre-Cooperative Education

wnAnkazANUIlIsTUUERRAnY) nsmssnaunienlunIsineu MIanseuenas
adhsnu nMsdenaaulsyneuns wmadamsiniunsdunteel nswaueglunisdeans il
gULLUUﬂﬁ?iamiiwd’N Generation wagn1sldnwianafionisdeans nmseanstuTausssy
watalun i suakas UM invameauiInndn 3ndyginElsenaunis nallanisilou
318974 NMIUNEUD wartomsUfURlusEnIUg TR tazaulasnisluaniulsenounis f
AIMEITH F3UTTTU LaZITIBIUTTULWIVITN

Concepts and understanding of cooperative education systems, job readiness,
application document preparation, workplace selection, interview techniques,
communication skills (including intergenerational and international communication), cross-
cultural communication, emotional development and adaptation, specialized professional
skills, entrepreneurial mindset, report writing and presentation techniques, workplace safety

and conduct, and ethical and moral principles in professional practice.
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»an.401 AnAafne 9(0-35-0)
DMK401 Cooperative Education
FUsRUneu : @oauld man.301 wazivianizau-UiAu 9ty 3 311

sruunshnuesiluaniuysenaunisssnalugiusninanuresanIulsenauns ANUnsay
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Real-life work systems as an employee in a business to enhance students’
professional readiness through basic principled and structured practice; students must work
full-time for not less than 16 weeks or 1 semester, including work evaluation by their advisor
and workplace; students must record their progress at work during the internship and both

complete a report and make a presentation on their performance at the end of the

internship.
9an.415 UsziiudAgniesnseainaaa 3 (3 - 0 - 6)
DMK415 Current Issues in Digital Marketing

vde uudn 3813 Tfsnagninismanaieidviaadelniluwanigsia vienedile
ane winnssunisnensearivsiiviuatouas fdaduiiaula vialuuunlduiiddyluewansde
NISNAUIAIUAALAZNITVINUYDIUNANY

Topics, concepts, methods, including modern digital marketing strategies in the
business field or specialized tools which are the latest marketing developments, or are of
current interest, or are important trends for the future, in order to be of value to the

development of students’ thinking and work.
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89.420 Ty 1Use g msunIsnauNuLAENagNEN1INa1AR YA 3(3-0-6)
DMK420 Artificial intelligence for Digital Marketing Planning and Strategy
FwdsAuney : a@ould uss.101
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Key theories, concepts, processes, and tools for applying artificial intellicence in
marketing management—covering cost and budget analysis, Al-driven environmental
analysis, Al-based strategy and marketing mix development, and Al support for marketing
plan execution in the digital era—alongside ethical principles and social responsibility for

sustainable Al usage.

nan.a2a nRaALUULa LN 3(2-2-5)
DMK424 Real-Time Marketing
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Concepts, theories, and strategies of real-time marketing, enabling brands to
immediately respond to events and consumer needs both online and offline by utilizing
real-time data. This includes the use of technology, data analytics tools, and various
platforms such as social media, email, and websites, along with personalized content
targeting and performance measurement in responding to different events. Additionally, it
involves studying consumer behavior and developing effective strategies to meet changing

demands.

a

254 ANanTUTYIRT AMEUIMSTING Un1sAnYT 2569

] LAY



nan.425 mMsdnnsyaetediomaluladnisnain 3(2-2-5)
DMK425 Marketing Technology Stack Management

WA B LLazﬂaqwéLﬁﬂaﬁUmﬁmmimdﬁia\‘iﬁaﬂﬁmamﬁ%ﬁa NIARLEDN DNLUULAE
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Concepts, theories, and strategies for managing digital marketing tools—
encompassing the selection, design, and integration of various tools and platforms used in
digital marketing, such as customer data management tools, content management systems,
and data analytics tools. This includes managing and evaluating marketing technology stacks
to achieve the greatest benefit in creating tailored customer experiences, as well as
examining the advantages and disadvantages of each technology and how they can be
applied within organizations.

780.426 N1590NLUULAZNTINNITNERA AV 3(3-0-6)
DMK426 Digital Product Design and Management

LWIAA N6 LaZNAENEAIUNITORNRUULALNITIANTNANS IRV Inesjaiud
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wAnAusite iz anuguslnalunanniavia

sConcepts, theories, and strategies for designing and managing digital products,
focusing on the entire product development process—from identifying and analyzing user
needs to designing user experiences and interfaces, and managing the product lifecycle in
the digital marketplace. This includes the utilization of tools and technologies for product
design and development, as well as testing and performance measurement to effectively
meet user requirements. It also covers managing products in rapidly changing environments,
planning product launches, and continuously refining products to suit consumers in digital
markets.
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Han.427 nsduinnmaiafideduuasiinsessay 3(3-0-6)
DMK427 The Sustainable and Ethical Marketer
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Concepts, theories, and philosophies of sustainable and ethical marketing, focusing
on incorporating sustainability principles and social responsibility into marketing strategies
that align with current consumer values. This course covers ethical issues related to
advertising, consumer data management, and transparent communication. Analysis includes
developing marketing strategies that consider environmental impact, reduce negative social
effects, and foster honest, value-driven relationships between brands and consumers. The

course also covers tools and techniques that support ethical and sustainable marketing

approaches.
Man.428 NFIATINTBYANITNAIN 3(2-2-5)
DMK428 Marketing Data Analytics

unfn nqui] wazweala lukesjiins Weldlunsiwszideyanisnain Tnewdunisld
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A0nAARBITUAINABINTVDINUTLNA

Concepts, theories, and techniques applied in a laboratory setting for marketing data
analysis, emphasizing the use of data to enhance the effectiveness of marketing strategies.
This encompasses data collection and management, data analysis and interpretation, as well
as leveraging data to forecast market trends and consumer behavior. It involves the use of
data analytics tools and software, data visualization methods, and predictive analytics to

support data-driven marketing decisions aligned with consumer needs.
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nan.429 nsmaneLien 3(2-2-5)
DMK429 Content Marketing
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Concepts, theories, and strategies of content marketing, emphasizing the creation
and management of valuable and relevant content that attracts and engages consumers.
This encompasses the planning and development of content across various platforms—such
as blogs, social media, video, podcasts, and email-—along with storytelling techniques,
selecting the appropriate channels, and measuring content outcomes to meet the needs
and interests of digital-age consumers. It also involves strategies to tailor content effectively,

thereby fostering long-term relationships between brands and consumers.

759.430 N1T0ONLUUNARSuTazUIN13AIV UX/UI 3(2-2-5)
DMK430 UX/UI Digital Product and Service Design
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Concepts, theories, and techniques for designing digital products and services with a
focus on user experience (UX) and user interface (Ul), aiming to create seamless experiences
that address real user needs. This includes analyzing internal management systems,
researching and designing UX/UI, conducting user requirement analysis, creating user journey
maps, and prototyping digital products and services. It also covers the development of
efficient interfaces across various platforms to effectively meet the needs of users in the
digital era.
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nan.d31 N15UTMslATINISAIYA 3(3-0-6)
DMK431 Digital Project Management

WA Nl wazmallalun1suimsdanislasinIsidva Msdnn1siazaLiuaulasanTg
AR NTUITANEAIN N1TUTINT N1TIRARUANUEIAYUDNIL wazN1TUsELuNalATINITRE
seifleaiieusuusiliiaenndesiuaudosnsiudsunlanesmain mslfiaiesdlondvaluns
MHULaEAnnNAUATIMTIvedATINIg MIvnuduiinwuuduasau N3EIUBUANAND
Auslaalsegiunauazaanndesiun1snanfaviatugadagiu

Concepts, theories, and techniques for digital project management, including the
efficient oversight and execution of digital projects, task prioritization, and continuous project
evaluation to meet evolving market needs. This involves using digital tools to plan and
monitor project progress, fostering cross-functional teamwork, and delivering timely value to

consumers in alignment with current digital marketing trends.

nan.432 nsdeulusunsuiugrudmsuinnsnainiaia 3(3-0-6)
DMK432 Fundamental Programming for Digital Marketer
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Concepts, theories, and foundational programming techniques suitable for digital
marketers, emphasizing the application of programming for data management, data analysis,
marketing automation, and consumer behavior analysis. It covers essential programming
languages and tools, such as Python or JavaScript, working with APIs, and managing data on
various digital platforms. Basic programming skills enable more effective understanding and

use of insights for digital marketing purposes.
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man.433 msnandmsumsidugusenaunis 3(3-0-6)
DMK433 Digital Entrepreneurial Marketing
UVIUWILLazmﬁmﬂ15‘1/1wamﬂﬁm%’umﬂﬂuéﬂszﬂaums WHUT9NSAANALaR LY
53 Jadvdanndennslulazmeuonssdnsfidemansenusonsaniugsio Msnausunagndyng
nsnand U UTENoUNS MskUsdINnan n1sivuaraindviiig N15319RALEINaNTSRaTR
WleUIEAUNEAS U UTTRIUI NMITATNTIFUAT AVUATIALALTINIINITIAT VLY LagnIs
ALEIUNNTNAN
Roles and marketing management for entrepreneurship, study and marketing planning for
operating a business by considering internal and external environmental factors that affect
organizations’ business operations, planning marketing strategies for entrepreneurs market
segmentation, defining the target market, market positioning, product policy, packaging,

brand building, setting prices and distribution channels, and promotional marketing.

nan.434 nsnaInsERIUsEnalugaRava 3(3-0-6)
DMK434 International Marketing in Digital Age

ANUAAYTDINITNAIATENINUTEMARAZSEAULAN NTTINFUNNUATYFAAVBIUTENARNY
9 annzwnaenlum1sUszmng 1assainazn1IAIdLUYI0IANTIENINUIEINA N1TITURATN
JENIUTENA NAENSNITIAINTENINIUTEWA SuUsEnaume nagvsnanduiiassAdmnsunain
seninUsema MsidignaineUseme Msdaasunisnainseninasena n15IEuLan15LE
dutszaumanan ulsniensdaaiunsdisnssanaiaveaniaigunauazniaieny

The importance of international and global marketing, economic groupings of
different countries, local conditions in other countries, structure and operation of
international organizations, International market research, international marketing strategies
consisting of product and pricing strategies for international markets, entering foreign
markets, international marketing promotion, planning and use of marketing mix, as well as

study of policies for promotion of international trade in both state and private sectors.
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nan.503 nMsusIngid Aadznisldidss wasnsimunyadnandmsudlavsnanienudn
3(3-0-06)

DMK503 Appearance, Voice Work and Personality Development for Influencer

wadlakazfatzlunsusngdvesdurgiengesiunsdiauaiinu wusua duf v3e
Uimslufanssunisdeans mslawan wagmsussnduiudsoasisue wmadansadannzgih
mMsWamLyanan Aavznseenides wagnsliidsdunsdomailedidufanssunisnaiauaznis
11y nMsUfTRnsuanstuiuguLasMsTLyaAnamTitea uaLasLssRanalaliy
nauiwsneiflonadnsysgsAa

The technique and art of appearance for influencers posing in presenting a person,
brand, product, or service. Understand the principle of how to appear in communication and
advertising activities including public relations activities and leadership building techniques
for personality development. Learn the art of pronunciation using voice in communications
to carry out the transaction activities to support and promote marketing and sales. Practicing
the basic acting and personality development necessary to create charismatic and attractive

follow-ups from your target audience for business results.

»an.504 mmamuﬁaﬁmmqﬂéﬂmw 3(3-0-06)
DMK504 Acting for Personality Development

Finweiiugnuresnisuans iumsdnadiieaiieSouiandlassdUsznauiiugiures
tinuand 19U $19me 1@8e Uszamduda ensual Juauins wasa uazusegslafineliAnnisnszsi
deriiunrusiulaludneamuesnuies wazannsathludssendlilunisuuussyaanamly
FAnUszariunteaesnuiliisades

A practical study of Basic Acting to improve personality. Focusing on self-exploration
to understand actor’s materials; body, voice, senses, emotions, imagination, rational

motivation that causes action. The adaptation of Acting in daily life.

Aan.505 MsAnUfUIRNswEndeRAva 3(3-0-6)
DMK505 Digital Media Production Workshop

wmafiawagIsnsdeasinunimadoulys N15eaNLUUATH N5SALAY N15TReIRUsENaY
A uazmsltiaiesiionargunsaiuszney wieailnujiRniseenuuunimuaziievinde
mmedeulmetefifaly saufinnmdndeifioweunsiiutemneiava

The techniques and the principle of visual communication through moving image,
design image, lighting design, composition, how to use various tools and props, practice
image design and creating the production artfully, including practicing the production for

publishing through digital media.
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Pan.506 MIUImsdansuuTuAenagvduardeansuusudndia 3(3-0-6)
DMK506 Strategic Brand Management and Digital Brand Communication
FdsAuneu - a@ould U35.101

vanmstazinAnfeIfunagnsMIaILUIUALAE MIFoaTuUTUAULABRTTA Anw)
BIAUTENOUVBINAYNTNITATIMUTUA 19U TFLTAULUTUS AMATMUTUR AANBUZIUTUA
uﬂﬁﬂmmwiuﬁ HAZNNTAUUAATLAUILUTUA imﬁx‘imsa’mLLNuﬂaqwﬁuasms%msumuﬁﬁ% i
TnglgnsalAnyiasa

The principles and concepts of strategic brand management and brand
communication on digital media. Understand the elements of a brand strategy, brand model
which consists of brand vision, brand value, brand attribute, brand personality, brand
positioning including formulating strategies and creating a brand communication roadmap on

digital media from the assigned case studies.

Man.507 nsenUURenwuUnI AN 3(3-0-6)
DMK507 Graphics Design Workshop

waNNsERNkUUNIIAN Nauid eedusznaunn sUkuulazalainisesnwuUNI TN Wiay
AnufuRnseenuuunifindmiumssanausuiinamans Wy nseenuuunmUsznaudmiude
AVa N1T9NLUUAISNET wazsudulnngiin

The principle of graphic design, color theory, composition, form and style of graphic
design, and the practice in graphic design to produce works for communication arts,

including illustration de-sign for digital communication, typography, and infographic.

nan.512 N3AaINTIAUAATITA 3(3-0-6)
DMK512 Digital Brand Communication

naufuarvdnnsdoasmsaiisuusudluunaniefuRdvauazdodsaveeulay Asoungu
wAdiacnae 1wy SEO nsmannuudedenueaulay nsnannuBua uagn1slavandesoulay
nfnsansofauwaumuiaonndesiuiinoidnagnivesmsaudadralaeiiunisuiangs
msszungugnAutimnednitsdnAnwannsaiinseidoya sunsdifng wasnuilduueunane
F9 9

The theory and principles of effective communication for branding in digital
platforms and social media, this course covers various techniques such as Search Engine
Optimization (SEO), social media marketing, email marketing and online advertising. Through
assignments and case studies, students are expected to develop campaigns aligned with the
brand's strategic goals with the determinations of target customers and data analytics.
Students are equipped with skills and knowledge necessary to create brands and to build

the brand identity which drives the business growth.
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nan.515 NIAAARINAAINTUTINIUINNT 3(3-0-6)
DMK515 Digital Marketing in Service Business

yuiuuAnuasndnnisreinsnaiRavaluUTUTesgiauIIRauAnsTidauTmtugndn
saulatnisdwauuInisiidvia lantimsdanisanuduiusiugna nslaseinagnsnisnain
fdvia mslddesmedivaliiegauarinmgndn anusnAeuusuduaziiuussansniwnis
U3N15Ma0AUNTHAILILALALTUNTATLUHUNITAAIAAIVA WU UNYRIgINAUTNNT

Theories, concepts, and principles of digital marketing in the context of service
businesses—from online customer engagement and digital service delivery to customer
relationship management. This includes the analysis of digital marketing strategies, using
digital channels to attract and retain customers, build brand loyalty, and optimize service
efficiency, as well as the development and execution of digital marketing plans tailored to

service-based organizations.

nan.516 N1SAAARINAUUUTINIGTINT 3(3-0-6)
DMK516 Digital Marketing in Business to Business (B2B)

MU WUIAALALNANNITVBINTNAN ATVALUUTINAETINT (B2B) Faudmsasraden @
yanansadsternuiinsadmneaiieainsmnuduiusiugndn nsldiaiesiiomanismanauuy B28
9e3dluszANEnm n1suTuusalusling viuled waziwaveaudem nislavan luaudanagnsnisadne
Lﬁamgmwmmzmﬁmma

Theories, concepts and principles of digital marketing in the context of business- to-
business (B2B) starting from personalized content creation, targeted messaging for customer
relationships, to the practice of B2B marketing tools, covering profile and company page

optimization, advertising to content creation strategies, formats, and measurement.
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nan.517 MsafanuTuAuBurigLoue fuaziTiTe e 3(3-0-6)
DMK517 Celebrity and Influencer Branding

nanmskazesrUsznavlunisaiiwusuayama nsaiaendnyalliiuimaulagnisiiaue
amdnwalieliiAnnmssudiazandinlulangsia nagnsnmsdoasuaznsainanmssudlinnusud
yamralinans suremnansioansidviauazdedenuoolay nsdeansnismain nisaiiauaz
fvuadasy MsdeasmennaEesaniinuy Uszaunsal uaryadnam wiedsnsyn nsuuR
LazULIARTIUANA9INEDY Msafensanduasnsaduayuliysiaidelduzoulunsudsdy

The principles and elements of personal branding. Creating an identity and
presenting an image to create awareness and create a good recognition for business as well
as communication strategies and widening personal brand awareness through digital
communication channels and social media. The course also introduces the marketing
communication techniques such as creating and defining personal identity communicating
through storytelling which derive from skills, experiences, and personality, or from the way
of speaking, practice, and ideas that make one's identity different from others in order to

create recognition and enhancing the businesses competitive advantages.

nan.518 nAgNSNITMgNATIMAKAZNNSTdIUT IR NAN 3(3-0-6)
DMK518 Customer Acquisition and Engagement Strategy

NAEMEMNINNIAANANALNITABANINNTNANAILNTTIUTINNGNINATUTIDAT1INgaaNAN LA
gean MIleseiteyaidsdnvesnguandidmunelugusdiamy msdaaneideyaiiioains
uuMsUIsdansgRnanaluunanlesuidviauazdodsnuesulatiing 4 wadansairagfnny
Mg IugRne uaznsuIsianwdendesiumuidsdluaniunisalingindeasio
ANUANNUSLAZHANTENIUADOIANT LUTUA NIDAUAILAZUINIT

The marketing strategies and marketing communications in mass gatherings to create
disciple-level customers. Insightful analysis of prospects as a follower and synthesis of data
to create a follower management plan across digital and social media platforms, including
follower-building techniques. Maintaining your follower base as well as management and risk
prevention principles for crises affecting relationships and impact on organizations, brands,
and goods or services.
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nan.519 msdnnsladafnduasldaunumessuudiannsednddmiugsianava
3(3-0-6)
DMK519 E-Logistics and Supply Chain Management for Digital Business
UsAuneu - d@eula Uss.101
w3asdlondivedidnnsednduaswalulafansauwmaiidfydmsunsinnsladafnduasle

o

gUNIU WU N1539%B N1sNEINTAlaUasA NIFIANITAUAIAIARS NITHERN NITUTIVIU NSTUES

« A a

Msnszanedud waznslruinsgndn saudansuszgndlfiaiestlodidnnsetndifliowiia
UsganSnImn1sInnig

Various e-commerce tools and the main information technology used in the
management of logistics and supply chains, such as in procurement, demand forecasting,
inventory management, production, packaging, transportation and distribution, customer
service and others, global logistics and supply chain management, including the application

of different e-commerce tools and information technology to logistics and supply chain

management.
Man.520 N5IANISAUAAIARTaYARIAUAFMTUTINARAYIA 3(3-0-6)
DMK520 Inventory and Warehouse Management for Digital Business

JdsAuneu - d@ould Us5.101

wanmsilosiuarnssuiunsiansauiands Wy wleune ﬁuﬂqu Useinm wagseuu
AIUANAUAIAIARY TINRINITHEINTAIAIINABINT NMTINWNUANIUABINITIAR WALNALENSNIS
AIUAN N1TOBNKUUARIAUA ﬂaqmémslﬁaﬂﬁ&% LAz UsEnNASIFua

Basic principles and content of inventory management covering policies and
purposes of inventory management, inventory costs, inventory types, inventory control
systems, determining inventory quantity, demand forecasting, materials requirements
planning, strategies for inventory control; in addition, study of primary warehouse activities,
warehouse design, objectives and mission of warehouse management, strategies for

selection of warehouse location, types and benefits of warehouses.
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nan.521 ASRAABLUUAIANISILALNITNAIABUUDALUIIR 3(3-0-6)
DMK521 Predictive Marketing and Marketing Automation
JurdeAunau : a@auls Uss.101 wag Uss. 207

'
oA

NIRNAALUUAIANTARAENITAAIALUUBRLWTR N1sldtayaniegiefimunnagnsiag

Y

LHUNNTAAIATIENUNsanaUaLDIANABINsYaIngud mInelafian n1TinTgvideyauwaliy

A A

msmansluiifguasAuaznginssuiuslnaiiasuulas msldiededlefiannsainnuduslaaiile
man1salldegneiiuszansnim szuunsaanesalusiflagldeonduasrdemaluladiduasosdelunis
Audufanssunnisnatn msrainudua nsnaduuladeaiiie wazuauunulavanifiodia
Uszaumsalduyamaliiugnm

Predictive marketing and marketing automation involve the use of existing data to
define strategies and marketing plans that best meet the needs of target audiences,
including analyzing market trends in terms of demand and changing consumer behavior. This
also involves selecting tools capable of effectively tracking consumers for prediction
purposes. Furthermore, marketing automation systems employ software or technology as
tools for carrying out marketing activities, such as email marketing, social media posts, and

advertising campaigns, all aimed at enhancing the personalized experience for customers.

»an.522 N159180001INULAZNILDTIEMSULNNITAAINAINE 3(3-0-6)
DMK522 Professional Selling and Negotiations for Digital Marketers

mqwﬁuawé’ﬂﬂﬂi%aﬂﬂaqwﬁ‘mimEJLLazmiLf\]if\]Wiaiaﬂ miizqmmﬁadmwmqﬂﬁ? ANg
Foviusumsueilifninla uazmsadeenudiiusfideduiugndn msldunanesuAdviaiioadns
Ufdstusiugna nslémalulad Al uazmsiinsizsideyaifiofimunnagnsnisne nseenuuy
Uszaun13algnAnuYean1eiaia

The theories and principles of sales strategies and negotiation, identifying customer
needs, developing persuasive sales plans, and building long-term customer relationships.
This encompasses the use of digital platforms to engage with customers, the adoption of Al
and data analytics to refine sales strategies, and the design of customer experiences across

digital channels.
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nan.523 uinnssuuazmaluladnsnainndviatugs 3(3-0-6)
DMK523 Innovative and Advanced Marketing Technology

nguiunfnussvdnnsnmaiaueuasdenlfinaluladnmanangaliuaruianssuaals
nstilayaynusednug (A) lumsieseiteya n1sussyndssuudnlud® NMsasinagnsnsnaInpiu
uwanaWesuAdvia weliansaansaiaamiiuagnsindeyaiealminuiuldifedsey
Uszaunsaliinsslagni nsldusanssalunisaiisnssud msfidudm wazairslonamagsialy
lanfavia

Cutting-edge innovations, including the use of Artificial Intelligence (Al) for data
analysis and the application of automation to develop marketing strategies on digital
platforms. This encompasses predictive techniques and the integration of real-time data to
deliver personalized customer experiences, as well as leveraging innovation to drive

awareness, engagement, and new business opportunities in the digital world.

3. MUV URBNLET (6 MI8fn)
tndnwazfeadonseuseindunaaeuluumingrdensinn lidesndn 6 wiiein
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ANDS U187
#1919 IN1TNHUNITRULATN1TANY

1. mnadvAnwaly (24 widefin)

NANINNHING (9 niein)

19n.101 Mwdangeludinuszaniu 3(2-2-6)

FEN101 Everyday English
Anslunslilassadeiuguuarduaunundanguililuiinussdriu Ussnaudensme

wuzihauesayliifeyadiud msussersyrandnuny mayniusesiiaule Besiduanuvey
uarusmdnduduiveuazau TdinuansnuAniuluFesiily Sniaiauvinuenise
1579 N1581U WAENSREUAILTIDIYIUINTG

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing—through integrated methods.

181.102 AMwdanguluusunmedia 3(2-2-6)
FEN102 Social English

Ansunswanazmadoulslonuazdnnuiliifulsed Wwensiufduiusmadsny ns
uanidsuteya nMaUsuiioy uaznsesuisanuAafeaiuiFeine o Tutsunmsdsauuazgsia
lngglatunsimuninyenisedunenagnisdiaus samaluladuazaufnainasse

Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-
related contexts, with emphasis on developing discussion and presentation skills along with

digital skills and creativity.

79n.103 Awdanguluusunaina 3(2-2-6)
FEN103 Global English

Hnelunsussenelszaunisallaessuseasdenatuayu LazwanInLARiiu A UTIn
ansidueg mavhau waztsuiudgmnluseiuanna Tnesatunsiamdinuenisdeanssewing
Fausssy wazmsdeaslulaniava Svddsensdunadiodan

Intensive practice in portraying detailed experiences and expressing opinions about
living and working situations, and discussing global issues, with concentration on intercultural
communication skills and digital communication skills, which are vital to becoming global

citizens.
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NF1AYIYIUINSTINWEAIRIIN (15 iizefin)
AN.011 vinwznsaniionisifounaonTin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

nge] nanNN13veINAN Wauinshnegialuszuy Rndun1sndaining n1sAnasnsassd
NSAAIASIZI NsARdUATIEE NMsPauidam sudinsdeslesrnufnuasdoniadesiionudn
fmnzanluuszgndldludinuszdriu mevhaukazmsBouinaendinldogsdiussansam

Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to
link and select appropriate thinking tools and effectively adapt to daily life, professional

undertakings and lifelong learning.

FN.012 eudunadosludinuuazgusussninauszme 3(3-0-6)
GEO012 Citizenship in Society and International Community

ANNINe Audnuay A5 il arwsuRieveuvesnisdunaiiesiin Tudsaulne denslan
uardanuidva wionflarusuiafiongiufudBuldediediauay sufeivviunnAntuves
Useifiulval 4 Tudepu iiesessunsdsuwlasesuunmadouiiasiinasredinuaznisvhau
aaenIunsErtintuAN@dyvesIaiInusNiisludauseiusie 4 Aflanuuanenem
TUUSTIY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society, global
society, and digital society, with ability to adjust and live happily with others while keeping
abreast of and adapting themselves to societal changes which may affect livelihood and

working life; awareness and cooperation at different levels among people of diverse

cultures.
An.013 weluladuazuinnssuiiisounnn 3(3-0-6)
GEO013 Technology and Innovation for the Future

UNUT LUWIAA NIS3LYITIY waznsUSuRdniunsasuuamedanaunan saudnns
Uszgndltinaluladuazuinnssususing o wesjarfunmsumamanud mswamguamdisly
Fmvartelval msuidamilinduluiinusesfunasnsvhaueg1eadnedssh nansenuYes
waluladuazuinnssuiifidensdniudin deu uaziasugia naenudnuinisliussloviuagnis
Auaseansnddumsiygriinanmaluladuazuinngsy

Concepts, roles, awareness and adjustment to changes of the future and applications
of various types of technology and innovation in knowledge acquisition and improvement of
quality of life in a new normal society including ways to solve life complexity and
challenges, and to enhance creative working life; impacts of technology and innovation on
our livelihood, society and economics, and how to optimize and to protect the intellectual

property arising from technology and innovation.
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AN.014 quVSsAmuazaunzLileTin 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

mMs3dnsies mslidinfinuesiesnsedsiinuen TauAnaiisassdlunisadrsaiugy
HUEUNSENMAINUAIUE RANTINTUNUINIG Wagin Sviviuesualnuled LagIaUNY
ﬂ?]’]llﬁ’]L%‘\]‘\]Wﬂﬂ?’m%aU“U@ﬂWULaﬁ

How to live a meaningful life through various types of arts, recreational activities and
sports; new perspectives for aesthetics of life that influence one’s mind and how one may

plan a path to success from one’s passion.

AN.015 Iy nudugusznaunisuaranuiniainsiu 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

Qmé’ﬂwmsﬁﬁwﬁ’zyiumia%’wﬁmiagagmmslﬂu@ﬂszﬂaumﬁ 1AgLIUNTAALUULINYEY
Usgnousomsiimnuanainsassd uazmsuaamlonalumsizutagiiiufonisedelinasss
Laza3e55I dnsdanisuazdndulanienisiuegeiiusydnsua ﬁ’quif\“fmﬂﬁﬂ’ﬁﬁumuqﬂﬂaLLag
N7 U SR eE ey ﬁmw@’ﬁwﬁmmaaﬁﬁLLazﬁNmLﬁuﬁmlﬁaéﬁdﬁﬂizﬁw%m U
3 waznddindulaviuseinnizel

The development of character traits that are vital to cultivating an entrepreneurial
spirit, with an emphasis placed on how to think like an entrepreneur, opportunities to start
and run a business with on the basis of ethics and moral grounds, how to effectively
manage and make financial decisions, personal financial management and investment,
including sustainable development, effective leadership skills development, teamwork, bold,

prompt and well-informed decisions-making.

2. RUINITRANTE (91 hUWNAN)
nauIYILNY (36 Wiein)

NANIYINIYY
10n.014 Adengudmiumsiseuslan 3(3-0-6)
FENO14 English for Exploring the World

Wwiauausalunisitens uazdrsiannnuduldvedlan wu duuinnssy
fausssuuazimiauin lnsmssiunasdoundinguuasnslimaluladussnounisSeudiidly
LAZUDNWDITEU imﬁgﬁﬂﬁﬂwé’mmiﬁaLLazﬁqmiuamumiaiﬁwmﬂumamﬂmiﬁauiﬁwmmaa
TueslURn1snaniw

Develop the ability to learn and explore the developments of the world, such as
innovations, culture, and ideas, through reading and writing in English, and by using
technology to support learning both inside and outside the classroom. Additionally, practice
listening and speaking skills in various situations through self-directed learning in a language

laboratory.
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19n.331 A1 BIINATIUYUR 3(3-0-6)
FEN331 Practical Business English
Souiuavinldnwdingugsiaiednedoanstilakanundenis wu mldnwdingy

Wensvedeya nsdeduinianinevsedumeiids uaznsldawdmngulunisdeasniglu
936N 1Judu

D

Learn and practice using business English for effective communication, such as using
English to request information, place orders via mail or the internet, and communicate

within an organization.

19N.332 YT WIINNBDNTIN 3(3-0-06)
FEN332 Professional Business English

Boufuariinnslinudangugsielfedailiondn ethluldfadedearsmagsialy
anun1sainng q wu msldnusinguilon1sasareseamianisi msldawdnguluns
daueduAuazuinis Wudu

Learn and practice using business English professionally for effective communication
in various business situations, such as using English for trade negotiations and presenting

products and services.

naIYLT U
99111 AdlRFansiun1sUseynAldlugegsne 3(3-0-6)
FIP111 Mathematics with Business Applications

mnAnuazinaiianisadineansildlugsiauaznsiiu Tneaseunquindedifey 1wy flvada
wAaAda wazaunsy laeiun1suszgndldlusunisdedula n1s9mseinisiy uagnsasng
LUUTa0mNEIRY HufeguleuasnsdAnwiing 9 WilewaminwedTnaddndulunis
NauNUEIA Madeieudszana uaznsdinduladanagns gatunsdenlosseninamguime
adlneansfiunsuszgndldlulangsia tewSeuanuwdesdmivendnlusunsinnisgsia
N5U LLazmﬁLﬂwgﬂizﬂaumi

Mathematical concepts and techniques used in business and finance, covering key
topics such as algebra, calculus, and series, with a focus on their applications in decision-
making, financial analysis, and business modeling. Through real-world examples and case
studies, this course aims to develop essential quantitative skills for business planning,
budgeting, and strategic decision-making. Emphasizing the connection between
mathematical theory and its practical applications in the business world, this learning

prepares individuals for careers in business management, finance, and entrepreneurship.
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IN4.112 anrnumMsUszenaldluiegsiia 3(3-0-6)
FIP112 Statistics with Business Applications

LLuaﬁmﬁugwuwwqaaaﬁLﬁ'mﬁ’umsﬁwsﬁaaﬂamﬁmswﬁ NsNeINTRIKAEN1IANEL1INI9EINT
IneAnwiisnisdaivdoya nsiauuliudigaiunars nmsinnisnszanevesioya muuiazdy
MsUsznamtaIdesiu mllnTziauLlsUTiu MmIvaaeuaLLAgIuf eIt 9 uaznis
Tiusunsuneufiunefidnunldifiodiausdoyn sudsnisinsgideyalnelilusunsuadfnugn
Tnogatiunsndenlossevinmguivadnfunsdssgndlilulanssia ilewssurumdendmsy
aTnlusnunsdanisgsio n1slu waznsidudusenauns

The basic concepts of statistics related to data analysis, forecasting, and business
decision-making, including the study of data collection methods, measuring central
tendencies, measuring data dispersion, probability, confidence interval estimation, variance
analysis, hypothesis testing using various methods, and the use of computer programs to
present data. It also involves data analysis using basic statistical software, with a focus on
linking statistical theory to its application in the business world to prepare for careers in

business management, finance, and entrepreneurship.

NALAYNATHSAENS
4121 LATYFAIERSYANA 3(3-0-06)
FIP121 Microeconomics
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The concept and basic principles of economics regarding the allocation of limited
resources, focusing on theories related to consumer behavior, production behavior, factors
that determine market demand and supply, price determination in perfect competition and
imperfect competition markets, as well as the pricing of factors of production. The aim is to
enable students to apply these concepts in business decision-making and to analyze real-

world economic issues.
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14122 LATUFANANTUNATA 3(3-0-06)
FIP122 Macroeconomics
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The concept and basic principles of economics as a whole, including national
income, consumption, savings, and investment, the role of government, employment levels,
inflation and deflation issues, business cycles, the role of international trade and finance,
economic growth, economic development, as well as the use of policies to maintain

economic stability.

NANIYINITRUKATUTINTGINT

114.131 mmﬁlﬁaaéfmﬁ'mﬁumﬂmiﬁu 3(3-0-6)
FIP131 Introduction to Financial Sector
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The structure of financial markets, financial products, and financial technology,
exploring the importance of the financial sector and its connections with the Thai economic
system and the global economy. Additionally, the content covers financial knowledge,

career opportunities in finance, professional qualifications, and related professional licenses.

1N4.132 nsRuiunsUszynAldlugegsia 3(3-0-6)
FIP132 Finance with Business Applications
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Financial principles and key financial concepts, such as the time value of money, risk
and return, investment analysis, business capital, and investment strategies. The focus is on
applying financial theories in business contexts through case studies and hands-on practice
in financial analysis, budgeting, financial forecasting, and business decision-making tools. This
knowledge prepares individuals for careers in business management, finance, and

entrepreneurship.
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IN4.133 nsUndiunsussenaldluiessia 3(3-0-6)
FIP133 Accounting for Business Applications
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Fundamental principles of accounting, including the preparation and analysis of
financial statements such as the income statement, balance sheet, and cash flow statement.
This course also covers cost accounting, budgeting, and financial reporting through case
studies and hands-on practice. Emphasis is placed on developing skills to apply accounting
concepts in decision-making and business performance evaluation, preparing individuals for

careers in business management, finance, and entrepreneurship.

N4.134 N1IHAINFINTUUINITNNNITRY 3(3-0-6)
FIP134 Marketing for Financial Services
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The application of marketing strategies, both traditional and digital, in financial
services businesses. Students will learn about the marketing environment in financial
services, marketing strategies specifically for financial service businesses, and customer
relationship management for both individual and business clients.

IN4.135 msduiuszneuniswasnIsiauIgsNasIuNTRY 3(3-0-6)
FIP135 Entrepreneurship and Business Development in Finance
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The definition, roles, types, characteristics, and skills of entrepreneurs, along with the
financial management practices that entrepreneurs should be aware of. The course also
includes the development of business strategies in the form of a business plan and effective
business plan presentation, enabling entrepreneurs to use it as a guide for actual business
operations. This process cultivates the entrepreneurial spirit and ownership mindset.
Additionally, the course explores examples of emerging businesses related to the financial
sector today.
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8233 1RNEAU-UIAY (46 iiefin)

4211 AwsidesduReaiunsnausunsiy 3(3-0-6)
FIP211 Foundation of Financial Planning

esesilen1snsudmiunsuivsaninadeduyana LaznszUILNSTIUNITIUAY
msiulitugnd daudnausunadoyatesgnén maleszideyadiuyana waeinuelunis
Ufduiusiugné sufamsfnmanudidesiuieiuamineldyanasssun deyafiugiuiflily
NISAIUINTE NITAIUIALEZNITTITENS uamrmﬁé’ﬂﬁmmﬁﬁzgﬁmﬁmUiimLLasm’m
SuRaraUlugIUEHUTENOUIMANINUNLNITRY %amaimﬁﬂumﬁmmiﬁméfuﬁm%’uﬁﬁaﬂa%
Usznauedninieukunisiuluouan

Financial tools for personal liquidity management and the process of financial
planning for clients, including gathering client information, analyzing personal data, and
customer interaction skills. This course also covers basic knowledge of individual income tax,
essential data for tax calculation, and the process of calculating and paying taxes.
Additionally, this course emphasizes ethics and responsibilities as a professional financial
planner. This course serves as foundational knowledge for those interested in pursuing a

career as a financial planner in the future.

N49.222 NTILATIZATIBIUNNAITRY 3(3-0-6)
FIP222 Financial Reporting Analysis
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w3nelle wedla wazdedidalunsieseiniansdu kansenuainnisUasunlasdnusing 9
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Concepts and principles of financial reporting, the objectives of financial statement
analysis, and the tools, techniques, and limitations of financial analysis. It also covers the
impact of changes in accounting practices and how to use financial statement data for

financial planning purposes.
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1N4.223 maiiaueuarnsdeasiutoyanansiu 3(3-0-6)
FIP223 Presentation and Communication with Financial Data

maiiaueuarnsdeansteyanisnsiuegeiiusdvam Tnsaseungunisinudoya
933U Makansdoyafitaau wagnslidenm wu wwuginaznsil kumslilusunsuduiagy
#19 9 uenantddEnUFTRnsAeasuAanImsRuiidudeuliherlusuuuunadeusasnisye
dievannvinuglunniiausdeyamisnisuetnasiula

Effective presentation and communication of financial information, covering the
interpretation of financial data, clear presentation, and the use of data visualization such as
charts and graphs through various software programs. The course also includes practice in
communicating complex financial concepts in both written and spoken forms, aimed at

developing skills for confidently presenting financial information.

IN4.312 N3N UNITAYUY 4(4-0-28)
FIP312 Investment Planning
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Basic knowledge of investment, investment products, and investment planning,
which covers the analysis of securities using both fundamental and technical factors,
calculating investment returns and risks, and understanding financial products. It includes
evaluating both simple and complex investment products, foreign securities, alternative
investments, and derivatives. This course also explores asset allocation, strategies for
managing asset portfolios, portfolio monitoring, and developing investment policies.
Additionally, it covers behavioral finance, financial psychology, and wealth management
processes, focusing on the roles of financial planners, investment planners, and investment

advisors.
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1N4.313 NI UYTEAUNY 3(3-0-6)
FIP313 Insurance Planning
WNUIRUNDY: LABIREUY IN9.211
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Basic concepts of risk management and insurance, including the relationship between
insurance planning and financial planning. The course emphasizes the benefits of insurance
and familiarizes students with various types of insurance, such as life insurance, health
insurance, property insurance, and the process of selecting insurance products. It also covers
the factors that determine insurance premiums and how to analyze insurance plans to

match the needs of clients.

N4.314 NTINLNUTENBe0 3(3-0-106)
FIP314 Retirement Planning
IUsAUADU: LABREU 1N9.211

ﬂ’J’]ZJﬁ’]ﬁiysllmmi’J’NLLNmﬁaijﬁJLﬂgﬁJm nswIBLANUNSoNd s UIBIN UM N1TUTIAIM
FoaflotoinBon wagmanausunsamuiiedoindon dedesdimnndlalunsindnrmanouuny
nsUseiuanudes N1snasunnIsiudietondea warnmsaiaUssinaiuidesnsvdunSun
uenanienudimahanudlalunemussuutguazatainisesam Wi Jssfudee
ﬂamuﬂmwﬁﬁ]ﬂmﬂﬁyﬁhiwmi ﬂamuﬁﬁmlﬁyﬂﬁw ﬂ@ﬁﬂﬂﬂﬁﬂ?@gu 9 LLazﬂamummLﬁamiLgﬂﬂ
T

The importance of retirement planning, retirement preparation, managing risks for
retirement, and investment planning for retirement. This includes understanding how to
measure the rate of return, risk assessment, and develop financial plans for retirement, as
well as estimating the amount of money needed after retirement. Additionally, it covers
understanding pension systems and retirement benefits, including social security,
government pension funds, provident funds, other pension schemes, and retirement mutual
funds.
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1N4.323 LATEFANANTANNTUNITINMNUNTTRY 3(3-0-6)
FIP323 Economics for Financial Planning
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The characteristics and importance of economic policies, including monetary policy
and fiscal policy. This also involves studying the impact of economic policies on the financial
markets and learning how to apply this knowledge to make informed investment and

financial planning decisions.

2N49.324 NOVLBAITRY NITFUIANT waynanNIne 3(3-0-6)
FIP324 Financial, Banking and Securities Law
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Regulations and laws, including acts, royal decrees, ministerial regulations, and
announcements related to financial markets, financial institutions, and securities. This also
covers laws concerning financial transactions and investments, enabling individuals to make

informed and appropriate decisions in financial investments and financial planning.

IN4.325 nslrfUsnudnududeyanauazgsna 3(3-0-6)
FIP325 Personal and Business Credit Counseling
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Principles, concepts, and processes of providing personal and business credit
consulting, including analyzing credit needs and repayment capacity, risk assessment,
preparing financial plans, credit management, and resolving debt problems. This course also
covers ethical standards in financial consulting, case studies on various types of credit

consulting, and the application of technology in credit advisory services.
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9n49.415 NIIINURNUNBUAZLIAN 3(3-0-06)
FIP415 Tax and Estate Planning
TIAUNDU: LABLTIU IN9.211
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The goals and characteristics of personal income tax planning, including the
principles and calculations of taxes, tax units, and and income of tax entities. This course
covers the calculation of net income, expenses, tax deductions, tax filing, tax calculation,
and tax reduction. The course also includes an understanding of tax planning for individuals
in different professions. Additionally, it covers estate and inheritance planning, including

asset management during life, inheritance transfer, and the process of estate and inheritance

planning.
1N4.416 NN UNTRUAIUYARARUUYTUINTT 3(3-0-6)
FIP416 Integrated Financial Plan Construction
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Integrated financial planning through the framework of holistic financial planning
principles, combining theoretical knowledge with practical exercises in collecting and
analyzing client data to create and recommend personal financial plans that achieve specific
goals. This includes cash flow planning, appropriate savings and investment strategies based
on desired risk levels and returns at different stages of life, risk management through

insurance, tax planning, as well as retirement and estate planning.
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IN4.425 nmsasuluedomniuning 3(3-0-6)
FIP425 Real Estate Finance and Investment
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The risks and returns from investing in various types of real estate, including the
study of interest types in loans for real estate investment, investment and valuation of
income-generating properties, and analysis of other related risks. The course also covers

financial instruments and digital assets related to real estate.

1N9.426 VNN IIVIINENTUTN AU TRULAEN TR 3(3-0-6)
FIP426 Professional Skills for Financial and Investment Planner
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The development of essential skills and characteristics required to become a
professional in financial planning, including presentation skills, negotiation skills,

communication abilities, entrepreneurship, personal attributes, and teamwork.

N4.433 N1SRNIMUNINNITINNUNITHEY 3(0-20-0)
FIP433 Financial Planning Internship
UsAUADY: LABREU 1N9.416
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Working in an organization, whether in the public or private sector, in roles related to
financial planning. Students will learn how to work in a real-world environment, develop
professional skills through daily tasks, and learn how to collaborate with others under the
guidance of a mentor at the workplace. The performance will be evaluated jointly by both
the instructor and the organization.
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1N4.435 NSHNAIAUGURNINTIUHUNITIRY 3(0-20-0)
FIP435 Practicum Training in Financial Planning
IsAUAOU: LABIREU 1n9.416
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Engaging in in-depth work through specialized projects related to financial planning.
Students will develop analytical thinking and problem-solving skills through the execution of
assigned projects. Throughout the duration of the project, students will be mentored by
instructors and experts from the organization. At the end of the work period, students will

present their work.

N8 RIIEAU-LTRN (9 Vthein)
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IN9.431 nsamuluanadudisiawasaunsngaida 3(3-0-6)
FIP431 Cryptocurrency and Digital Assets Investment
ATIFUNDU: LABLTIU 9N9.312
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The types and mechanisms of cryptocurrency and digital assets, as well as investing

in cryptocurrencies and digital assets.

1N9.432 nsasnulunaInlunsiseUsesma 3(3-0-6)
FIP432 Foreign Exchange Market Investment
IUsAUADU: LABITEU 1N9.312
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Real-time trading in foreign exchange markets, including trading behavior and risk
management. This course also covers forward foreign exchange transactions, cross-currency
exchanges, technical analysis, and the impact of fundamental factors on foreign exchange

trading.
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1N4.434 nswsEuANNSoudmIunsEnaulunIANIRY 3(3-0-6)
FIP434 Preparation for Internship in Financial Sector
nsInvhuseiRduilaeduedlnlanau n1sleunvanewustifiuasIningvaun M
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Creating a standout personal resume, writing cover letters and thank-you letters,
techniques for job interviews both in traditional and online formats, personal development
and professional appearance, as well as modern job search channels. These skills aim to

prepare individuals for job applications and working in the financial sector.

1N4.436 nsaamuluNemuIITULTR 3(3-0-6)
FIP436 Mutual Fund Investment in Practice
TIAUNDU:  LABLTEU IN9.312
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Types of mutual funds and methods for analyzing mutual funds, along with the

fundamentals for investing in mutual funds effectively.

IN9.437 nsaeuluudauon 3(3-0-6)
FIP437 Stock Investment in Practice
ATIFUNDU: LABLTU 9N9.312
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The basic concepts of stock investment, including the practical use of fundamental
analysis and technical analysis. This involves discussing investment decision-making and

valuation techniques, using actual data and relevant investment tools.

1N4.438 nsaulunsanseyiusideuiun 3(3-0-6)
FIP438 Derivatives Investment in Practice
IsAUAoU: 1ABIFEU 1n9.312
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The basics of various derivative instruments, such as forward contracts, futures,
swaps, and options, as well as the market structure of derivatives, to enable their
application in technical analysis and understand the impact of fundamental factors in the

trading of derivatives.
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NANIYINITAINY
IN4.441 MTATENNINGuazn1sIANIINgUraNNINe 3(3-0-6)

FIP441 Securities Analysis and Portfolio Management
TIAUNDU: LABLTIU 9N9.312
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Principles of investment, investment analysis in securities, types of securities, risk
measurement and return calculation, modern portfolio theory, market efficiency, securities
valuation, factors affecting investment decisions, and investment diversification to reduce

risk.

In9.442 ASANSVULATAAIARSIE1TNY 3(3-0-6)
FIP4a2 Fixed-Income Securities and Market
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The bond market and the history of the bond market in Thailand, types of bonds, yield

curve structure, including risks, factors affecting bond yields, and credit rating of bonds.

IN4.443 MINENTOUNUSLALAAINDUYNUS 3(3-0-6)
FIP443 Derivative Securities and Market
IUsAUADU: LABITEU 1N9.312
Ussnvensiansoyius Tiannnisuaznalnvesnaineyiud esdnsiiieadedunisii
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Types of derivative instruments, the evolution and mechanics of the derivatives
market, regulators involved in the derivatives market, the valuation of derivative instruments,

and factors affecting the prices of derivatives.
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N4.444 N59NIALLEEININISEY 3(3-0-6)
FIP4d4 Financial Risk Management
TIAUNDU: LABLTEU IN9.312
AuEsIsnsRulugULUANG 9 HansEMUYeIANAATIHEYARTUSEM ANLAE DY
aotunsdu M3inmAdss waznsUEmsALAs
Various types of financial risks, the impact of risk on company value, risks in financial

institutions, risk measurement, and risk management.

1N4.445 ‘Ui%Lﬁuﬁﬂﬁ!ﬁmﬁlmﬁUmi’JNLLNUﬂ’]iLEULLﬁBﬂ’]iﬁW!U 3(3-0-6)
FIP445 Current Issues in Financial and Investment Planning
IUsAUAOU: LABREU 1N9.312
‘UizLﬁu{]a@ﬁuﬁﬂwauﬁlﬂuﬁaqmimaLmumiﬁuuazmsamu

Interesting current issues regarding financial and investment planning.

INL.446 NSIUHUNTAIUTUES 3(3-0-6)
FIP446 Advanced Investment Planning

NTIAUNDU: LABLTIU 9N9.312

ﬂaqm‘mﬁamusﬂ’jugﬂ WU NISIRFTITAUNTNE mau’%mswa%mmsamu LAENITUIMITAINN
Aosludunindeng 4 1wy asansyu asasvil asaseyius wegnmsamumadondu 1 iwu
wanman Landflun adamsunsng dudlnasdiue wazanalduidvia SIudFn¥INITRuNgAnITN na
Eg‘l/lﬁ‘ﬂﬁamuﬁﬂiw%m@ WASNANIENUIINAAIALAN Lﬁaﬁwmﬁﬂwﬂumﬁa%ﬁaLLNum'ﬁamuﬁ
mmzamfﬁ"uLﬂ’mmaLLazﬂaﬂuLﬁsamaaqﬂﬁw

Advanced investment strategies, such as asset allocation, portfolio management, and
risk management in various assets type like equities, bonds, derivatives, and alternative
investments such as over-the-counter stocks, hedge funds, real estate, commodities, and
digital currencies. This includes the study of behavioral finance, tax-efficient investment
strategies, and the impact of global markets, aimed at developing skills to create investment

plans suited to clients' goals and risk tolerance.
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N4.447 Aa1ANIRNlaNkaZINgANTIREY 3(3-0-6)
FIP4a7 Global Financial Market and Financial Crises
WNUIRUNDY: ABIIEY IN9.131

ANWULUAYNITANTUNUYDINAARULATAAINY saianiunisituluszdlan Ay
deulowowarnnisiulusziulanuazaainnisdululsamalng sunidnednganisananmsiiu
1an avuaENANTENUYBIINGANITAAING T LLaBﬂaEg‘VléLﬁE)aG]Naﬂi%%U%@ﬂ%ﬂqmﬂ’ﬁiﬁ%Nﬂ’]iﬁu

The characteristics and operations of money markets and capital markets, including
global financial institutions, the connection between international financial markets and
financial markets in Thailand. The course also includes the study of global financial crises,

their causes and impacts, and strategies to mitigate the effects of such financial crises.

NAIRYINITINIMHUAITU
N4.451 NISINBHUNTRUA T UATIUAT 3(3-0-6)
FIP451 Family Financial Planning
AUIAUADU: AT 9n9.211
N15MNUNNTRUAINYAAR SIuBaUszendlduuifnlunsuwnunsRuiuyAaaty
AsaUAsI MIUsIsRukarseld vSmsaulads warnsuimsanudsduasauaia
Personal financial planning, including applying financial planning concepts to family

members, managing money and income, wealth management, and risk management within

the family.
N4.452 nsiudamgAnsalunsudmsaanudiads 3(3-0-6)
FIP452 Behavioral Finance in Wealth Management

deAunew: ABSEY IN9.211
ININYINTAU NGANTTUVBINAIN LA NYRANTIUVDIEAWU N1TUIBIAANIUINA
nMsiudmganssuanlilunsineianvusveseniveaamuias e
Investment psychology, market behavior, and investor behavior. The application of

behavioral finance knowledge to analyze the biases of individual investors.

1N3.454 FinwEMsTIBRUUTIUS N 3(3-0-06)
FIP454 Consultative Selling Skills
TIAUNDU: LABLTIU IN9.211
I9Inen wasvinwrlumslianwinuulionndn nszuiunistunisuiy mMsuduiusiv
andn Wunsseudujuilagldnmsinufifinauegey wasmsldunuimauud
Psychology and skills for professional consulting, the sales process, and customer
relationship. This course employs a practical learning approach using small group exercises

and role-playins.
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IN9.455 nsUszendldivmalulaglunismununstuduyana 3(3-0-6)
FIP455 Technological Application in Personal Financial Planning
IsAuAew: 1ABIReU 1n9.211

nstdmalulaglunisinuaunstudiuyana waen15UseynAldgonanIsnITIHEUNITREY
Tumsdaviheuyseana nMsAneueAildaneg N1TIATILYNTaMY LasNITIRLLNBEN SINRFNY
Aenfu swinseeulatl weundiatunisdnnisnistu wazkNanNoTUN T

The use of technology in personal financial planning and the application of financial
planning software for budgeting, expense tracking, investment analysis, and retirement
planning. This also includes studying online banking, financial management applications, and

investment platforms.

MN9.456 {]zyaujwﬂszﬁis@fﬁm%’umsu‘%msmmﬁaﬁ"n 3(3-0-6)
FIP456 Artificial Intelligence for Wealth Management
TIAUNDUE: LABLTEIU IN9.211

unumvestlygnuseiug (A) Tunsuimsenusisds Tneuedesile Al TsTukenliged
A1570TIesESanessy warnslnTsRdeihue sddnendinsi Al tefiaussansawlunis
TNUNUNTEY NAENSNTAMU waznsUIMIsANMUdLTusiugnan Tngn13dnassaunsng nsusms
AEe waznsUTuLsuMsaulinssiudvanevesgnen uenNidEnuUAnduTS sy
Tunistd Al Tunstiusmsmenisiu wu analussla anudusssy wazanududiudlunisld
Joya

The role of artificial intelligence (Al) in wealth management, focusing on Al tools such
as robo-advisors, algorithmic trading, and predictive analytics. The course also explores how
Al enhances financial planning, investment strategies, and client relationship management
through asset allocation, risk management, and adjusting investment plans to align with
clients' goals. Additionally, it explores ethical considerations in the use of Al in financial

services, such as transparency, fairness, and privacy in data usage.

IN4.457 FUnUNTUIIMSANT A 3(3-0-06)
FIP457 Seminar in Wealth Management
TIAUNDU: LABLIBU IN9.211

shdetugdumsuimaamsiifuioiuuuldululagiu e wagnagndluns
Fannsnnusdaisosdiuypaaiazvosan iy dunsddn feganngdominlugnamns
WAZINYINTTULTLY ImquLﬁumﬁﬁmaEmﬁ%mmmu']muazmia%ﬁqmaé’wé‘tumsﬁmsmmﬁﬁqﬁ
mmzamﬁm%’ugﬂﬁﬁﬁﬁﬁum%’wsj‘qq

Advanced topics in wealth management related to current trends, challenges, and
strategies for managing personal and institutional wealth through case studies, industry
expert insights, and guest speakers. The focus is on critical thinking and developing optimal

wealth management outcomes for high-net-worth clients.
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IN4.458 MUATEFUNTUSINSTALITIRY 3(3-0-6)
FIP458 Research in Wealth Management
IsAuAew: 1ABIReU 1n9.211

sudouisidelunsuimsenuiieds Tasaseunquuinliuuagideiagtufsrtumsinnig
anusfderiaresduyananazanty dndnwagldidsudinadamsideradenmnmuan i
FWAMTIATIIToya MITRTenEITeduaty waznsiiauesnan1Tidy

Research methodology in wealth management covers current trends and topics
related to managing personal and institutional wealth. Students will learn qualitative and
quantitative research techniques, data analysis, the development of original research

reports, and presenting the research findings.

1N4.459 NSNMHUNTRIUANTUGIND 3(3-0-6)
FIP459 Business Financial Planning
WNTIRUNDY: LABSEY IN9.211

LUIARALAZNITUIUNITINMRUNITRIUAMTUTIAY NTAATIITANIUENINITRY N1THEINTA
LAZI MR UNTEUARLAN NITINHHURUUMLUAEY N1530YMIUUTELNMAmNUE NMTINURULATIETS
RunuuaznsInRunL MIUTMSANUESMNINITRY M5NURUNEEAD warmsUseiiunans
Fufluaunensiu sufmsldiedesdiensmstutazmaluladlumsnusunisfugsie

The financial planning concepts and processes for businesses include financial status
analysis, cash flow forecasting and planning, working capital planning, investment budsgeting,
capital structure planning and funding, financial risk management, business tax planning, and
financial performance evaluation. This course also includes the usage of financial tools and

technology in business financial planning.
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3. MUIAYURBNLET (6 waein)
inAnyrzieadeniseuseinvemanansdunieaeuluuminerdengann Nldlyin
Anwily wazruzeyliRliluividenas liteundt 6 mieda dmsulinfnvvdnansouilaly

v =

UnAnw1vemangnsuTmsesNatudin @193 WINTINUKRLNNTRVLALAITAYU @1NI0HEENTIEIN

v 1

s luiiduivdeniasle

n4.141 nsusmsause ey 3(3-0-16)

FIP141 Basic Wealth Management
ﬂaﬂmﬁﬂﬁm%aﬂﬂﬂsaﬂﬂLLNuﬂﬂiLﬁudauqﬂﬂaﬁuUizﬂa‘uéhamm’]\‘iLLmu‘miWEﬂ,éf N3N U

nslany nsesy QRERNY! MIIWEUATE MIMasLlsziute waznsnaunuiionsnSea
The importance of personal financial planning, which includes income planning,

expenditure planning, saving, investing, tax planning, insurance planning, and retirement

planning.
14142 ﬂ’J’]ZJiLﬁ@Q{;]/ULﬁIEJ’JﬁJUﬂﬁa\ﬁqu‘ifﬁﬂlﬁaﬂ 3(3-0-6)
FIP142 Introduction to Alternative Investments

MsaWUILEeN W viuuenaain endilus edwnsuning dudlaadue wazanaliy
Favia dndnayldiousiRnaiudneay mudes uasunumesmsamumarEfunianszane
mnuidsslunesnnisasu Tnounmsiinseinaiauaznsuimsauides

Alternative investments, such as over-the-counter stocks, hedge funds, real estate,
commodities, and digital currencies. Students will learn about their characteristics, risks, and

roles in portfolio risk diversification, focusing on market analysis and risk management.
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