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UnAnwUsasdazvaiueinaIne 13158l Degree Plan 11978vNASS
2. UnAnwINeNdeuINAIU AosTeuliATUNUANgRTUIINE T YUY ATY

Jaagldsueudia
WHUNTSANBILUUUNG
1. mna3u@nyvily (General Education) 24 wheie
- NRNIVINYIDINGY 9 e
- NYNIVIYININTTINYEINTN 15 mhgin
2. MY ANE (Professional Education) 105 wein
- NquIvunu (Core Courses) 39 e
- N IaNIEAU-UAU (Major Requirements) 57 mhgin
- NIV NANIEAU-LGBN (Major Electives) 9 mhein
3. MY aenEs (Free Electives) 6 avetdhl
53 135 whgin
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(Prerequisite)

furinlundngnsdeindnuazameadousouldidedelfasaouniuvieineFouu1sin
mﬁauuﬁﬁmﬁé’mLﬂﬂaauﬂhw'%aLﬂEJL%EJuMLLé’aSEJﬂ’iW Jentaduriou viefiuaug (Prerequisite)
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FgvIWMUNANgATAaUAIEnTUMTN

#1913V IN1AUTIND

1. viwndmanesialy (General Education) 24 w#ihgfg

" 4. MUY FvUsAunau
INEIUN I1YYBIVYN o LNIM o X Y
NnuUB-NA NIDNUAINUS
NEUAWNWIDINGE (9 viein)
CEN101* | Everyday English 3 -
CEN102* | Social English 3 -
CEN103* | Global English 3 .
NEUAIYTUINTANBEIWIAIN (15 nIefin)
CGEO11 | Thinking Skills for Lifelong Learning 3 -
CGEO012 | Citizenship in Society and International Community 3 -
CGE013 | Technology and Innovation for the Future 3 -
CGEO014 | Aesthetics and Well-being for Life 3 -
CGEO15 | Entrepreneurial Spirit and Financial Literacy 3 -
59U 24 ViRl
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2. nuInIvILanIE(Professional Education) 105 #u28A#

2.1. ngudrunu (Core Courses) 39 nu3enn

. - g U y1UeAUnau
INEIVN INYYBIUYI o LNIM o X Y
nuUB-NA NIDNUAIUS
CCL111 | Elementary Chinese for Communication 3 -
CCL121 | Elementary Chinese Listening and Speaking 3 -
CCL131 | Elementary Chinese Reading 3 -
CCL141 | Elementary Chinese Writing 3 -
CCL112 | Intermediate Chinese for Communication 3 aoula CCL111
W38 lA3UN5aYIRIINALUA
CCL122 | Intermediate Chinese Listening and Speaking 3 gould CCL121
W38lASUN5aRIRINALUA
CCL132 | Intermediate Chinese Reading 3 aoulsl CCL131
W38lASUN5aRIRINALUA
CCL142 | Intermediate Chinese Writing 3 aouls CCL141
W30A5UN150UIIRINALUA
CCL213 | Advanced Chinese for Communication 3 gould CCL112
W30A5UN150UIIRINALUA
CCL223 | Advanced Chinese Listening and Speaking 3 gould CCL122
W38 lASUN5aRIRINALUA
CCL233 | Advanced Chinese Reading and Writing 3 goulsl CCL132 way CCL142
W38 lASUN5aRIRINALUA
CCL251 | Chinese Grammar 3 -
CCL352 | Chinese for HSK 3 -
59U 39 AVl
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2.2. ngxAYaNIEU - U3AU (Major Requirements) 57 niaein

.- - MUY Jy1UsAUnau
INEIUN I1YVYIVYI . LNIM - Y
BU-NA NIBDNUAIUY
CBC211 | Business Chinese | 3 -
CBC221 | Business Chinese Listening and -
Speaking |
CBC231 | Business Chinese Reading | 3 -
CBC241 | Business Chinese Writing | 3 -
CBC312 | Business Chinese |l 3 aouls CBC211
W38 lA3UN5aYIRIINALUA
CBC322 | Business Chinese Listening and 3 aould CBC221
Speaking || W38 lA3UN5aUIRIINALUA
CBC332 | Business Chinese Reading |l 3 aould CBC231
W38lASUN5aRIRINALUA
CBC342 | Business Chinese Writing |l 3 aouls CBC241
W38lASUN5aRIRINALUA
CBC351 | Chinese for Presentation in Business 3 -
CBC352 | Chinese for Business Negotiation 3 -
CBC453 | Chinese Translation and Interpretation 3 -
for Business
CBC261 | Introduction to Chinese Business 3 -
CBC362 | Overview of China 3 -
CBC363 | Chinese Consumer Insights 3 -
CBC364 | Chinese Business Culture 3 -
CBC365 | Marketing Principles 3 -
CBC366 | China Market Strategy and Integrated 3 -
Marketing Communication
CBC367 | China Trade and Investment Policy 3 -
CBC468 | China Today 3 -
32 57 N8

6 \ ¥

o

angasUSayaes Inendeuwau Unisfnen 2568




2.3. NAIIYRMIEAY - lion (Major Electives) 9 e

" 4. U FvUsAunau
INEIVN INYYBIUYI o LNIM - Y
nuUB-NA NIDNUAITN Y
NENIVINTATENINUTTINATY
CBS411 | China Import-Export Regulations 3 -
CBS412 | China International Trade Process 3 -
CBS413 | China E-Commerce 3 -
NEUIYINTAAARINAIY
CBS421 | China Digital Marketing Strategies 3 -
CBS422 | China Digital Marketing Content Design 3 -
CBS423 | China Digital Marketing Tools and Techniques 3 -
nguirmMsnanamsvisaiiendmiugnéndu
CBS431 | Tourism and Hospitality Marketing for 3 -
Chinese Customer
CBS432 | Tourism Product Planning and Design 3 -
for Chinese Customer
CBS433 | Chinese Content Creation for Tourism 3 -
and Hospitality Industry
57U 9 Vel
3. wunIvaanies (Free Electives) 6 #uaefn
.- L. U v 1U9AUnaU
INEUN YYDV o 1NIn o & .
BUWNA NIDNUAITN Y
CCFO01 | Chinese in Entertainment Media 3 -
CCF002 | Chinese in Social Media 3 -
CCF003 | Chinese for Basic Presentation 3 -
BTV 6 n8ne

wewa:nse3nlu 3 (3 - 0 - 6) wuadunisusseny 3 Palusseduaii lnefin1sinUfuR
Iufusgrintnfnyiarensdiasulaznsfinwelgnuewetindnw 6 Gilusdeduam
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#1913810181UFIN (FINAN13ATENI9UsEINA)

FUUN 1

First Semester 1/1

8 \ ¥
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2568
IUIUNUILAAN
Course . . .
Course Title U 1/1 U 1/2 U2

Number

dnf | duna | Unk | anna | UnA | duna
CGEO11 | Thinking Skills for Lifelong Learning 3
CCF001 | Chinese in Entertainment Media (Free 3

or Elective I)
CCF002 | Chinese in Social Media (Free Elective I)
6
First Semester 1/2
ATUIUNU28AAN
C 1 1 1
omrse Course Title U /1 U 1/2 U 2

Number

Jdn@ | duna | Un@ | éwna | Unk | duna
CCL111 | Elementary Chinese for Communication 3 3
CCL121 | Elementary Chinese Listening and 3 3

Speaking

CCL131 | Elementary Chinese Reading 3 3
CCL141 | Elementary Chinese Writing 3 3

12 12




Second Semester

ITUIUNUILARN
C . . .
oure Course Title U 1/1 U 1/2 U 2
Number
dn@ | @una | Unk | anna | UnA | duna
CEN101 | Everyday English 3 3
Technology and Innovation for the
CGE013 3 3
Future
CCL112 | Intermediate Chinese for Communication 3 3
CCL122 | Intermediate Chinese Listening and 3 3
Speaking
CCL132 | Intermediate Chinese Reading 3 3
CCL142 | Intermediate Chinese Writing 3 3
CCF003 | Chinese for Basic Presentation (Free 5 3
Elective II)
21 21
Summer Session
AUIUNU28AAN
C 1 1 1
ourse Course Title U 1/1 U 1/2 U2
Number
Jdn@ | d@una | Un@ | énwna | Unk | duna
CGEO11 | Thinking Skills for Lifelong Learning 3
CCF001 | Chinese in Entertainment Media (Free 3
or Elective I)
CCF002 | Chinese in Social Media (Free Elective I)
6

wingmIUSayyes Inendeununadu Unsinw 2568 / 9



#1913810181UFIN (FINAN13ATENI9UsEINA)

UUN 2

Ree

First Semester 2569
IUIUNULEAN

l\::jr:rbS:r Course Title U 1/1 U 1/2 U 2
Un@ | auna | Un@d | evna | Un@ | auna

CEN102 | Social English 3 3

CGEO012 | Citizenship in Society and International 3 3

Community

CGEO014 | Aesthetics and Well-being for Life 3 3

CCL213 | Advanced Chinese for Communication 3 3

CCL223 | Advanced Chinese Listening and Speaking 3 3

CCL233 | Advanced Chinese Reading and Writing 3 3

CCL251 | Chinese Grammar 3 3
21 21

Second Semester
IUURUIAN

chr:rbszr Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una

CEN103 | Global English 3 3

CGEOLS Entrepreneurial Spirit and Financial 5 3

Literacy

CBC211 | Business Chinese | 3 3

CBC221 | Business Chinese Listening and Speaking | 3 3

CBC231 | Business Chinese Reading | 3 3

CBC241 | Business Chinese Writing | 3 3

CBC261 | Introduction to Chinese Business 3 3
21 21
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#1913810181UFIN (FINAN13ATENI9UsEINA)

Uil 3
First Semester 2570
IUAURUIAN
C . . :
oure Course Title U 1/1 U 1/2 qu 2

Number

Und | auna | Un@ | duna | Un@ | @una
CBC312 | Business Chinese I 3 3

Business Chinese Listening and Speaking

CBC322 ! 3 3
CBC332 | Business Chinese Reading Il 3 3
CBC342 | Business Chinese Writing |l 3 3
CBC362 | Overview of China 3 3
CBC363 | Chinese Consumer Insights 3 3
CBC364 | Chinese Business Culture 3 3

21 21

Second Semester
IUURUIAN
C : : :
oHrse Course Title U 1/1 U 1/2 qu 2

Number

Unil | anna | Un@ | awna | UnA | anna
CCL352 | Chinese for HSK 3 3
CBC351 | Chinese for Presentation in Business 3 3
CBC352 | Chinese for Business Negotiation 3 3
CBC365 | Marketing Principles 3 3
CBC366 | China Market Strategy and Integrated 3 3

Marketing Communication

CBC367 | China Trade and Investment Policy 3 3

18 18

wingmsUSayyes Iendeununadu Unsinw 2568 11



#1913810181UFIN (FINAN13ATENI9UsEINA)

Ree

wun 4

First Semester 2571
IUAURUIAN
C : : :
oure Course Title U 1/1 U 1/2 qu 2
Number
Und | auna | Un@ | duna | Un@ | @una
CBC453 | Chinese Translation and Interpretation 3 3
for Business
CBC468 | China Today 3 3
CBSxxx | Major Elective | 3 3
CBSxxx | Major Elective Il 3 3
CBSxxx | Major Elective Il 3 3
15 15
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ABYUYS183YT
WPINYUIUIVIAIU (F1913V1N11UFIA)

1. vuandmanwialy (24 winefn)

NAUINNIWDINGY (9 Miein)

99n.101 AMdanguludinuszaniu 3(2-2-6)

CEN101 Everyday English
Andunslilassaseiiugunazduunvdinguililuiiausys1iu Useneude

msyauuziaueazlidoyadiud nsusseneyadndnume nsyaiadesiiaule Besiidu

AUTULATLTIRENRUd LT ITeAazaL TaEimsuansmnAniuludesiily Snvleimuntnue
NSNA N5 A58 kaENISTEUAITTTIYTUINIG

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing—through integrated methods.

99n.102 Awdangeluuiunmediny 3(2-2-6)
CEN102 Social English

Andunisyauaznindeulsyleauazdnnuiliiduusedn ienmsiujduiusnig
dpunsuaniUdeuteya maTeuiiieu uaznmseSuieauAnfsdtuiFesis 9 TuuFunmeday
wazgIna Tnsgaunsimuninyenisefussuasnisiiaue semaluladuazaufnasnasse
Practice speaking and writing frequently used expressions for social interactions, exchanging
information, making comparisons, and explaining ideas in social and business-related
contexts, with emphasis on developing discussion and presentation skills along with digital

skills and creativity.

99n.103 Awdanguluuiunaina 3(2-2-6)
CEN103 Global English

?JmlumimﬁmEJ‘thzaUmﬁaﬁﬂaizui’]EJazLﬁstaﬁfua‘Lgu LAZLAAIAIINARLITY
Rerrudinanuduey nsviheu uazdssiiutlymilusefuaina Tnegadunisiauiinuznns
deansseninaTausssu uwaznsdeanslulanidta deddyreonsilunadiedlan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming ¢lobal citizens.
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NF1AYIYIUINISTINWATN (15 milefin)

FN.011 vinwgnsAniiiensBuinaendin 3(3-0-6)
CGEO11 Thinking Skills for Lifelong Learning

Vg ud] nanN138In15An Wawin1sAnegraudussuu Andunsandaining n1san
a519a55A N15ANTIATIEN N1sRRdAATIEA NsAauATynt saufanisdenlesrinudauaziden
insesfiomnuAnfimnzanluuszendldludinuszd1iu msvihnunaznisiGouinasndinldoeidl
Usgandnn

Theories and practical thinking tools, practice critical thinking, creative and
innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
including how to link and select appropriate thinking tools and effectively adapt to daily life,
professional undertakings and lifelong learning

F.012 pudunadiosludinunasuyuszninaUseng 3(3-0-06)
CGEO12 Citizenship in Society and International Community

AUNNNY AANBAE dN5 wihil mnusuRaveuveinsilunadionia Tudwnlng
Faenlan uazdnuddia nieuflasuiudauitongsiuiuiduldediadinnugy saudsdviniunisiiaiy
gosUseiiulng q Tudeay WiesessunsdsuwlatvesuiunwindeufivzinaneTinuasnisvinauy
naenaunszuiinluaudfyvesnisaiisausinieludausedudie q Aflanuuanamia
TUSTIY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society,
global society, and digital society, with ability to adjust and live happily with others while
keeping abreast of and adapting themselves to societal changes which may affect livelihood

and working life; awareness and cooperation at different levels among people of diverse

cultures
FN.013 waluladuazuinnssusiioawnan 3(3-0-6)
CGEO13 Technology and Innovation for the Future

UNUIN WUIAA N153Lin7IY wazn1sUsusdfunisiuasundasvedaneuinn
sufssuszgndlfimaluladuazuinnssududng q ilesjadunisuaismannug msimuiaunm
Fnludipnaifolnl nsuitymiiniuludindsesrfuuasnisinausgaieEsss nansynuves
weluladuazuinnssuiifidonsdniudin dieu uasiasugia naonaudnwinisldussloviuagnis
Auaseamsndaumsdygiifnannmealuladuazuinnssu

Concepts, roles, awareness and adjustment to changes of the future and
applications of various types of technology and innovation in knowledge acquisition and
improvement of quality of life in a new normal society including ways to solve life
complexity and challenges, and to enhance creative working life; impacts of technology and
innovation on our livelihood, society and economics, and how to optimize and to protect

the intellectual property arising from technology and innovation
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FN.014 quVSsnmuazaU e TIn 3(3-0-6)
CGEO14 Aesthetics and Well-being for Life

mMs3andes msliTinfinulesiesnsesnsdinaan lnnuAnaisassAlunsaiig
ANNEUHIAUNTEAININUARYE AANTTUTUMUINIG washn SviviuenTuAlRULeY LAEIIUNY
mméﬁL%ﬁmﬂmwmawamqu

How to live a meaningful life through various types of arts, recreational
activities and sports; new perspectives for aesthetics of life that influence one’s mind and

how one may plan a path to success from one’s passion

2M1.015 Iyeunudugusznaunsuazauinianisty 3(3-0-6)
CGEO15 Entrepreneurial Spirit and Financial Literacy

Qma"’nwmsﬁ'ﬁwﬁ’zﬂumsa%ﬁﬁm%mmwmmstﬂu;ﬁﬂsmauma TagLunISARLUY
Wwes UsenaudenisiianufAnaeassd warnisuananlenialunisGusagsiiiuianisesnsd
AuTTTHLAYATETTIY In1sdamInazinaulanianisfuedieiivsyaving sansdnnisniaitudiy
UAAALAZNITAINU sauTtensWaegedadu ﬁmwé\fﬁﬁﬁmmmﬁﬂLLazﬁme“fJuﬁﬂﬁashﬂﬁ
Usgansua sous uaznadindulaviuseinnisal
The development of character traits that are vital to cultivating an entrepreneurial spirit,
with an emphasis placed on how to think like an entrepreneur, opportunities to start and
run a business with on the basis of ethics and moral grounds, how to effectively manage
and make financial decisions, personal financial management and investment, including
sustainable development, effective leadership skills development, teamwork, bold, prompt

and well-informed decisions-making

NeFEUILITIRIN UnsAnw 2568 15
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2. BUINITRNIE (105 28nn)
2.1 nauArILAY (39 Miiein)
909.111 ABIAUNDNTEDANTTLAUAU 3(3-0-6)

CCL111 Elementary Chinese for Communication

Fdvinudu 600 /28 Useloauaslassadresnvduiiugiu Anduinuenisils
M3we Mo MadeunIuildluinlsedriu asounsa suedisn Asseusianula

600 Chinese vocabularies, phrases, sentences and basic Chinese structures. To
practice listening, speaking, reading and writing Chinese skills used in daily life, family,

hobbies and things which interested in.

an3.121 nsilauagMINANwIIUTEAUR 3(3-0-6)
CCL121 Elementary Chinese Listening and Speaking
?]ﬂsluﬁﬂwmiﬁqLLazmsmmmﬂﬁ'}ﬁwﬁmwﬁuﬁugm 600 A1 ANYIUNAUNUY
WnounuIuililudiodsesiu aseunsh vuefisn dsseusitaula
To practice listening and speaking skills from 600 basic Chinese vocabularies.
Be able to communicate in conversations in Chinese that are used in everyday life, family,

hobbies, and things which interested in.

09.131 N19IUNTYIUTTAUAU 3(3-0-6)
CCL131 Elementary Chinese Reading

wmafianiseu AnduiinueniseusenideaasdulanuddydenisIuainddn
AmFuitugu 600 Aiieadesiuiinusesiu aseuath viuefisn Awsaudifiaula

Reading techniques. To practice reading aloud skills and to grasp Chinese
media from 600 basic Chinese vocabularies related to everyday life, family, hobbies, and

things which interested in.

09.141 N9AIUNBITUTZAUAY 3(3-0-6)
CCL141 Elementary Chinese Writing
sUsuUNMdsuuagiinduiinuzniadeulssloneuiFosnwiuagiesduanddn
mwﬁuﬁugm 600 AiliAgatedluinUsedniu aseunia vuedisn Asseudiiaula
Writing style and practice of writing short Chinese essay sentences from 600
basic Chinese vocabularies related to everyday life, family, hobbies, and things which

interested in.

N
(@)}
3
e
o
=
ol
[l
vy
2
2
and
o))

193 WPREUIIVIRIY Un1sAne 2568



NR.112 AwIudion1sdoanssedunans 3(3-0-6)
CCL112 Intermediate Chinese for Communication
FwdeRunien : @auld 909.111 wseldsuniseyliRanmAnud
Prerequisite: CCL111 or Dean’s approval

AANNA19ITU 900-1,200 A1 13 Uszleatazlassasiaheinsalniwniuszdunans
Anruvinwgnsila nmsya Msenu madeunwiduiifeitesiudiny nsdisedin My ns
U

900-1,200 Chinese vocabularies, phrases, sentences and intermediate Chinese
grammar structures. To practice listening, speaking, reading and writing Chinese skills related

to society, living, working, and studying.

9.122 N5TLAZMINANBIAUTEAUNANS 3(3-0-6)
CCL122 Intermediate Chinese Listening and Speaking
Fdaduneu : aeuls 203.121 viselasumseudfananuf
Prerequisite:  CCL121 or Dean’s approval

Anluvineensilaazn1syaanAdnia1viIu 900-1,200 A1 AnNuAIsAUNUY
U3IT81Y LLﬁﬂ\‘iﬂ'J']llaﬂLﬁusLUL%i@ﬂi’]’JﬁLﬁﬁl’&%@\‘iﬁl“l.lﬁlﬂﬂm AIANTIVIN NISYINTU SIS

To practice listening and speaking skills from 900-1,200 Chinese vocabularies.
Be able to converse, describe, and express opinions on matters related to society, life, work,

and learning in Chinese.

9019.132 N199IUNTYITUTEAUNAN 3(3-0-6)
CCL132 Intermediate Chinese Reading

wdeRurieu:  aauld 903.131 wselasuniseudiRanaAnud

Prerequisite:  CCL131 or Dean’s approval

v A

wiatian1591u Rnduinuzniserunezdulanuddgdenieiduainmdniniwidu
900-1,200 Ailientosiudnu n1sissdin nsvineu nsiseu

Reading techniques. To practice reading skills and the comprehension of
Chinese media from 900-1,200 Chinese vocabularies related to society, living, working, and

studyins.

NeFEUILITIRIN UnsAnw 2568 17

=~
B}
>
o
3
ot
[l
N,
2
2
2
=
and
)



909.142 NSALUNIYITUIZAUNAI 3(3-0-6)
CCL142 Intermediate Chinese Writing

FwdeRurieu: @auld 909.141 wseldsuniseyliRanmnud

Prerequisite:  CCL141 or Dean’s approval

[
=1

SUBUUNMSWEULAERNHUTIN BENMSWEUALLTEINI¥ITUIINAANTA T UNUF Y
900-1,200 AMNYIVBINUAIAN NISANSITIN NSV NISHEU
Writing style and the practice of Chinese essay writing skills from 900-1,200

basic Chinese vocabularies related to society, living, working, and studying.

An9.213 Awiuiienisdoansyiugs 3(3-0-6)
CCL213 Advanced Chinese for Commmunication
FwdeRuneu: @auld 909.112 wisldsuniseyliRainmnud
Prerequisite:  CCL112 or Dean’s approval

Admia1edu 1,500 A1 28 Usleanarlaseadehiennsaineduiidudeoutu
Ansluvinuznisils mawe Msenu MsdsunuIuifetestulsy iRmans Aautausssn Ussidiu
Jagtuvesiuualan

1,500 Chinese vocabularies, phrases, sentences and more complex Chinese
grammatical structures. To practice listening, speaking, reading and writing Chinese skills

related to history, arts and culture, and current issues of China and the world.

A9.223 N3TLAZMTNANBIAUTEAUGS 3(3-0-6)
CCL223 Advanced Chinese Listening and Speaking
Fndadunew: asuld a0a. 122 wSelasuniseusiiainaAmus
Prerequisite:  CCL 122 or Dean’s approval
Anduvinwenisileaiaznisyaanam@nia1way 1,500 A1 Ansunisaunun ussee
nansnnuAniuluEossfifedesiuuse fimans AauSmusssy Ussiiutagtuvesiunarlan
To practice listening and speaking comprehension. To be able to converse,
describe, and express opinions on Chinese media related to history, arts and culture, and

current issues of China and the world from 1,500 Chinese vocabularies.
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903.233 N159ULAENMSTIUNBITUTEAUGS 3(3-0-6)
CCL233 Advanced Chinese Reading and Writing

FwdeRuneu: aauld 909.132 war 909142 wielasuniseydRannaAmud

Prerequisite: CCL132 and CCL142 or Dean’s approval

a

Anduniserudulaanudify Tinseiuandousaniaudadiuaindeniviiu
Aeadastuuseiaemans Aautausssy Uszihutligiuresduuazlan anAdniniwndu 1,500 M
To practice reading comprehension, to analyze and write opinions from
Chinese media related to history, arts and culture, and current issues of China and the world

from 1,500 Chinese vocabularies.

903.251 Tnsaldu 3(3-0-6)
CCL251 Chinese Grammar
Tassasshiennsal v A1 28 Uselom waznsiangidiulsenavuesuselon
Grammatical structures, morphemes, vocabularies, phrases, sentences, and

sentence analysis.

909.352 AeIuLilonIsaey HSK 3(3-0-6)
CCL352 Chinese for HSK

et duau Tassadnsliennsal nsils Msenu waznsdeu Wiowdsuaunsou
lumsasuinszAuauInwIUTEAUNA1

Vocabularies, expressions, grammatical structures, listening, reading and

writing in order to prepare for the intermediate level of Chinese proficiency test.
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2.2 nFAvIamgny - UeAu (57 viein)
95U.211 AMYIFUTINT 1 3(3-0-6)
CBC211 Business Chinese |

AFNY 28 1AT9a31901913U5579 Wninwen1sila wa 811 Weugegsnalu
anunnsainnsdeansiBegsRaniuiunuainuats msfunen Msuuzind NsuuziedAng ng
doanslusuidsmnagsiauazianssudu 4 Mfsates nmsvedswsulitugndr matanunegnén
nMsdauendndua NMIANYIFULULTIAINA1IABUSY ANA1IA1 ANaIEens Ana1veunmly
mm??mqaﬁa nsWuiuiindenumamsfing n15esuIensmkasuNu)in1gsia nsusey

Business Chinese words, phrases, and grammatical structures. To practice
listening, speaking, reading, and writing skills in various business situations, welcoming,
greetings, self-introductions, company introductions, communication in banquet launching
and other related events, hotel reservations for customers, making an appointment, and
product introducing. To study in context of welcome speech, farewell speech, thank you
speech, speech for blessing, taking and leaving messages, describing charts, graphs and

diagrams, and setting meeting.

5U.221 NsflalarNIINANBIUTIND 1 3(3-0-6)
CBC221 Business Chinese Listening and Speaking |

Ansluvinuznisilasaznsyeluunaunundisigesmaneamyluaaiunisainiegsied
WANFNSAU minmLLuzﬁmuLauﬁamiaﬂmmu n1sdunwalgadaseu Msnakaznisiulaniig
UsENIAENET0Y NIRAINITUTEYN MTUAMINUANITVDIY MUzl Nslideyasigazidenues
HARA N miwvmggt,wﬂL‘f‘l'aulmsﬁamawm 9 ﬂ?iﬁaaﬁiiuGWULgaﬂﬁqiﬁ% Judu

A practice of listening and speaking skills in the specific-purposed
conversation for effective correspondence in different business situations, self-introductions
for job interview, job interviewing, public speech announcement, meeting notification, work
schedules notification, providing product information and details, explaining the term and

conditions of various agreements, a communication in business events.

95U.231 N1591UN1WIAUTIAA 1 3(3-0-6)
CBC231 Business Chinese Reading |

Anduiuznssiusazianudtladuou dom Teuiests warseandend ity
Sluagsia Tuiinge Uszniasing q anmsnevild asmuneviegsia Aaduniserudulanmiiiedum
LLa3§U@%agaﬁ§faﬂmﬂumﬁ’mL’Jm ANNUANTT LLﬁ%LLUUWE]’%&W]’NﬁﬁﬁT\]Gi’N 9 WUUNDSNIEN
wuunesuainsu wuunesunisan Wudu

A practice of reading and understanding expressions, content, facts and
important details in business emails, notes, announcements, general letters and business
letters. To practice reading comprehension by finding and matching required information in

schedules and business forms, visa forms, job application forms and leave request forms.
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95U.241 NSWEUN1YIAUTIAA 1 3(3-0-6)
CBC241 Business Chinese Writing |

"EﬁuazgﬂLLuumiL%uL%aqiﬁaLﬁ@ﬁgmgwmmaww HnHuN15 8 UNITAINUANTS
LAZANTINMNUINRENE MSTEUTATIeAnI LAz un T Nslsuntsdeunds n1sWeulsenia
AMBUOUMNEATENTNT Msileuanmaneanesdu anmneatie a1ie madeunisdedyy
isuanu madeunilvdeveunu ufmaidsuntideuusihnueaileainsanu aamneainsay
WAzl

Method and pattern of business writing. To practice writing skill in context of
simple working schedule program, graphs and charts analysis, notification, announcement,
formal letter, assignment letter, sick leave letter, personal leave letter, invitation letter, and

thank you letter, including writing recommendation to apply for a job, cover letter and

resume.
950.312 AYIFUTINTD 2 3(3-0-6)
CBC312 Business Chinese |l

Fdadunew: asuls a5U.211 wIelasun1seuRINAMUA
Prerequisite:  CBC211 or Dean’s approval
AN 93 uazlAseainen1wIugsne Rnruiinweils wa 91w Wew Tuaaiunisalnig

19591918594 LLaSmiaﬁﬂi’lﬂL%Qﬁqiﬁf\]ﬁﬁa’lﬂMﬁ’]‘EJLLﬁ%‘?J’U%EJu AM9LEUDIIANEUAT NIANATTeVE
dud Mvuatniudeweudud JULUUNISVUEY Fuvieussyiaet nsiasanveiludunuusiiiiesy
Laawaﬂﬁﬁm@jﬁﬂ msrﬁmﬁiaiax‘iLﬁamilﬁjuﬁagmﬁ msﬁm%@mﬁ%L%ﬁﬂﬂﬂﬂ%ﬁ%@:ﬁﬂ s

Business Chinese words, phrases, and grammatical structures. To practice listening,
speaking, reading, and writing skills in complex and various business situations related to
negotiation and discussion in business issues price quotation, purchase agreement,
scheduling a delivery appointment, mode of transportation, packaging, sole representative

agreement, contract negotiation and signing, and partnership liability claim.

5U.322 N5TaUaENITNANIBITUTING 2 3(3-0-6)
CBC322 Business Chinese Listening and Speaking II
FwdeRurieu:  aauld a5u.221 viselasuniseudAannaAmud
Prerequisite:  CBC221 or Dean’s approval

Hnvinyen1silauarn1syadiessia TuanunisainisiasannegsianmuuIuneenaInns sy
Uselandng 9 nlas191gsnatugin mseSunessazdenvedlasinis msdeasiuiiieusaney
wagminanuAgfulgmlufiviau nsdeaslutssiiunisdniiunszuiuniamnegsie 1wy
ANAMNVDINARA UTTATUTNIINEINTTUIE 150U wazn1sFeusey sudanisiladulssinuuay
uanInIARiuAEIFUTIgsRIULAeRN
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A practice of listening and speaking in business negotiation situations according to the
context of various industries, business negotiation with partners, project description,
communication with  colleagues and supervisors regarding workplace conflicts,
communication in business processes, such as product quality and after-sales service,
approvals and complaints. To practice listening comprehension and opinions expression

regarding business news through various media.

5U.332 N1581UN1Y1AUTIAR 2 3(3-0-6)
CBC332 Business Chinese Reading |I
Fdadunew: asuls A5U.231 wIelasun1seudRINAMUA
Prerequisite:  CBC231 or Dean’s approval
AnWun1seudulaniudeyadiAgluaanuiesouseou aanungUsnii gilons
Hune fuuzthnslduansae muuzihduneunisyhey dan 91991UlATINT T1E9IUNTE579
UaenN1daunIu ‘J’l&JQ’luVINﬁjﬁﬁlau 9 AAtos ng e luunazannaIniegsna sauasiniun1seuy
wazvhaadlaitenluumanuy 1sans vienilidefiuriasi
Practice of reading comprehension in complaint letters, cover letters, travel
guides, product manuals, workflow instructions, contracts, project details and reports, survey
and inquiry reports and other related business reports, business rules and agreements,

including practicing reading and understanding content in articles, journals or business

newspapers.
950.342 NSWEUNIIAUTIND 2 3(3-0-6)
CBC342 Business Chinese Writing |l

Fwdsdunew: @ould 95U.241 viselasuNTeRiRINAMUA
Prerequisite:  CBC241 or Dean’s approval

Anrunadoulineuldessivluaniunsaising q Ananavans Madiauedudn
AsEUANLTIEaEEn NsREUTULaYNNSIRsTents MITnute nsdsuaaninedeniey e
ARRIUYNAUAT NUTIFOAAMINNITTITZAIFUAT NITTIUTIBIIUYUTZLANAN 9 NITTIUTIBIIUNTT
Useyu 57891U1ATINTT $I89IUNITENTIALAITADUNIY F18UANUAUNTIVDIN1TUH TR
FWINIWeUTaANUFYYT NMTTEUAATIERTRlARElUU1TITeg3AY

Practice of writing skills in complex and various business situations related to
product introduction, sale-purchase reservations and notices, making an appointment,
complaint letters, collection letters, meeting and meeting minutes, survey and inquiry
reports, project reports, agreement and agreement cancellation, including writing an analysis

of business topic arguments.
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95U.351 mwﬁmﬁamiﬁwLauamqqiﬁﬂ 3(3-0-6)
CBC351 Chinese for Presentation in Business

MNANNITHATYTUINITINYEA1B1UAUAS 9 Tunsdauedaya 518971 WK
Tassmsmagsialaglédeiinarnvans

Introduction to principles of integration in Chinese language skills for
presentation. The areas include the techniques of business data presentation, business

planning presentation, and business project presentation.

5U.352 mwﬁmﬁamsmmmiaiawmqiﬁa 3(3-0-6)
CBC352 Chinese for Business Negotiation

AU TWUTITH UITEM LLEWL‘Vlﬂﬁﬂﬁi‘mf\]if\]’lGl‘@iaﬂ‘l/l’lx‘iﬁqiﬁﬁ]ﬂ’liﬁﬂ a1ty
Tunsiasanmeses LLﬁ%LﬁuaLL‘HSLL‘L!’J‘V]’Nﬂ’]iLLfﬂsﬂ‘{jﬁyM’m’]ﬂﬂiﬂjﬁﬂ‘Uﬁ

Chinese language, culture and etiquette in order to negotiate for trade and

business. Including the analysis for problem solving in negotiation from case study.

95U.453 NskUauazNITaNUNTYIIUTEINA 3(3-0-6)
CBC453 Chinese Translation and Interpretation for Business
nann1s wada Minwensulanaznisan Bndunisudalne-Ju ﬁu—lwﬂuﬁmﬁjﬁ%
Interpretation and translation principles techniques and skills. To practice

Thai—-Chinese and Chinese-Thai translation in Business.

95U.261 Au3LUeenugsnadu 3(3-0-6)
CBC261 Introduction to Chinese Business

UsLnNgInaveddu JULUUVBIRIANT N1SUSUI5IANTTNIL 99AUTENOUVRITINA
LazasesTINlun1sUsENaugsia
Chinese business, type of oreanization, general management, business

elements, and business ethics.

95U.362 AuFnlufefuUssmaiy 3(3-0-6)
CBC362 Overview of China

Yoyativafun1widu glienans iwsugia n1sillesnisunases denuimusssy
Aaudaiusssu 53auan QR 91M157edu N15ANYY AuFuRuSIENIUsEmAve iy
wialuladlazuinnssy

General information about Chinese Language, geography, politics and
government, sociocultural and international relations in global context, Technology and

Innovation.
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95U.363 TayaliednguIlnalu 3(3-0-6)
CBC363 Chinese Consumer Insights

Toyaidadnngnssuguilaavnduluusazviosiu nquinginssuiuilan Jinse
tadenelunaznoueniiiidninasenginssuveiuilaavniu TasiunsSeusaindeunay
ATIFUAN 9 wazmsnuTeyalalde

Consumer behavior theory and Chinese consumer behaviors in each locality
through various media and collecting research data. To analyze the factors influencing

Chinese consumers both internal and external factors.

A5U.364 TAUFTIUNITANY 3(3-0-6)
CBC364 Chinese Business Culture

Jusssu 3080 wana Usendl eande MiAeadesiunmsdidugsiansdlne-
UIUUTUNANY ¢ TAusIIuNIEUAT Tausssumiensnain Taustsulunsinnisesdns Jausssulu
nsfnsedueiuridu warlsediunisieasiiuausssy

Culture, way of life, festivals, traditions, beliefs those related to Thai-Chinese
business operations in various contexts, product culture, marketing culture, in organization

management culture, dealing with the Chinese culture and cross-cultural communication

issues.
5U.365 BANAITAAA 3(3-0-6)
CBC365 Marketing Principles

WUIRALLAZUANNITNITAAN AIUNUNY UNUIN ANEIRDY wihivein1sman A3
wUsdIunaIn n1sidennatald1uuny N1TIATITRANINLIAADNLAENITUTEEHUADIUNITAIN
159810 dIUUSTANNIINITHANA ﬂ?iﬁﬂﬂi&ﬂ%ﬁﬂﬁ’] N1SLEBNYDININITIATINUE uIEJUWEJﬂ’]‘ié?\‘i
1A WaZNITENLEIUNITAAA ‘E']ﬂNuﬂqi’J’NLLNULLagL‘dUEJuLLNUﬂ’ﬁG]a’m

Concepts and principles of marketing, definitions, importance, functions,
market segmentation, selection of target markets, analysis of external and internal
environments related to market, the marketing mix, product classification, selection of
distribution channels, pricing and sales promotion. Students are taught and practice ways to

plan and write in Chinese marketing plans.

N
s
5
:)E
oY
=
afl
[l
)
2
2
Nl
e))

193 WPREUIIVIRIY Un1sAne 2568



5U.366 ﬂaqwémsmmm%uuazmsﬁamimsmmmLLUUiﬁJim’lmi 3(3-0-6)
CBC366 China Market Strategy and Integrated Marketing Communication

NAYNSNITAAINTENINUTENALUAAINTY NAYNTN1TAAIABIHANA NI UTY
natalan sUlvuNsiigaanaslseine ué“ﬂmit,l,az%u’umaumi%’mﬁwL.L.wumuﬂaqmém'ﬁmmm LAy
ﬂ?i%@ﬂ’]'ﬁﬂ"]'ﬁ@]a’lﬂLL‘UU‘Uuim’lﬂ'li

International marketing strategies in the Chinese market. Marketing strategies
of Chinese products in the global market, patterns for entering foreign markets, principles
and procedures for creating a marketing strategy plan, and integrated marketing

communications.

A5U.367 UlIUIBNITALALNITAIUYBIAU 3(3-0-6)
CBC367 China Trade and Investment Policy

ulgung ﬁ'auvlfuvmmiﬁﬂmimﬂqu W URRIULATEIR LA ALY AVRITY
wmAssgRafiavyesiu sudsudeulufsifosiumaduaznisamureiu suuuunsdasigsia
yoeUszmady TunsunsinseuIsniiienisdiuiu

Policies, trade, and investment conditions, China's National Economic and
Social Development Plan, China's special economic zone, trade and investment in China
regulations, China's business establishment model, and procedures for setting up a company
to trade with China.

95U.468 udagliu 3(3-0-6)
CBC468 China Today

Aninuen1sAnimezit n13eAuse wasuansauAnmululssifiuddy 917a0s7
AeatestuuunIuluaninnsaitlagiiu

A practice of analytical thinking skills, discussions, and opinions on important

issues, and news related to the current situation in China.

NeFEUILITIRIN UnsAnwl 2568 25

=~
B}
>
o
3
ot
[l
N,
2
2
2
=
and
)



2.3 NFIAYNANIEIY - 1F8N (9 ilehn)
- NFAIVINMIATENINIUSEINATY
958.411 setlyunsuLY-daoanilu 3(3-0-6)

CBS411 China Import-Export Regulations

Poyan1msin Usediunann sedoutededu ngunaaninisdnindseentdninmnaunn
Inedu ssrUsznovnazionarsdngauseiisudetsrulunisiitndsesnnainiu

Overview information on evaluating the market, regulations for importing and
exporting Thai-Chinese products, elements and important documents according to

importing, and exporting regulations of the Chinese market.

969.412 NTTUIUNITNNAITANTENINUTENATY 3(3-0-6)
CBS412 China International Trade Process

wEnlUSUMIESEINUsEInA nsEUILNNSIIMSET Yennasazileulanisie
Y1YTENINUTENAUIUGF N3V YYD nsdede U509 N13T158RU N15VUET NMIUTEAUNS
wuds wazenasiieadadlunsiifiunisdidhdsesnseninsUsemedu Hudu

International trade in contents and process of international trade conditions
and agreements, contract, ordering, packaging, payment, transport, shipping insurance, and

import and export including the relevant documents in China.

958.413 Malgdiannselinddu 3(3-0-6)
CBS413 China E-Commerce

ALY UNUIM ANEIREY NTLUIUNISVRIWEYgBIannsednd unannesuns
Meduminglulssinadu wuilduvesdvddidnnsedndiu

Meaning, role, importance, and process of E-Commerce including platform to

sell Thai products in China and trends of Chinese e-commerce.

- NRUIVINTHAAFRTIATY
959.421 NAENENIINAINATVAI 3(3-0-6)
CBS421 China Digital Marketing Strategies

Nua Mé’ﬂmiLLazLLmﬁﬂﬁugwumaqmwmmﬁ%ﬁa AATILRAN1ITNINITARG
F3viatu wwiAnlumITauaLuunagys JunsunisiiiunulasUssdunausuaunagns

The theories, principles, and basic concepts of digital marketing. Analysis of
the China market digital marketing situation, the concept of strategic planning,

implementation, and evaluation of strategic plans.

N
(@)}
3
e
o
=
ol
[l
vy
2
2
and
o))

193 WPREUIIVIRIY Un1sAne 2568



959.422 nseenuuUIiemnsnaaRaasY 3(3-0-6)
CBs422 China Digital Marketing Content Design
ﬂszmumiaaﬂLL‘U‘UL‘f:’e)mmimamﬁ%ﬁa%ulugﬂLL‘U‘Umil,%uLLazmiwumasJ'NL‘mesUU ey
Hadefidmardenudiislunsadatommsnanidralulssnaiuannsdlfinm
Chinese digital marketing content design process in written and systematic
oral form and the factors affecting the success of creating digital marketing content in China

from a case study.

959.423 \3ostlouazinafinnisnainAdvaiu 3(3-0-6)
CBS423 China Digital Marketing Tools and Techniques

waile wagismsldnuiiesdemaihmnaiaidaduiiedhfngudmene uay
nAndaiiowaunsupsodiold

Technique and how to use Chinese digital marketing tools to reach the target
audience. To produced media for distribution on the tools.
- ngivIMIRaaMsvieaisIdmsugnAIy
950.431 MsmanAMsvisaisanazUSN1sdmsugnAdu 3(3-0-6)
CBS431 Tourism and Hospitality Marketing for Chinese Customer

wdnnisialy ﬂaq‘mé ANTINUHL WAZNTFUIUNITVRINITAAIATBUTIE AT USNNS
unliwewmaamvisnfiinazuinisdmiugnidu uariiaszinginssudnviesiisrsniduain
nIAANY

Principle, strategies, planning, and processes of tourism and hospitality
marketing including trends in tourism and hospitality marketing for Chinese customers and

analyze the behavior of Chinese tourists from the case study.

950.432 MIINUHLRAEDDNIUUNANA N M SYieaisrdmsugnéd1du 3 (3-0-6)
CBS432 Tourism Product Planning and Design for Chinese Customer

W&NN15 0IRUTENBU wazUsnnUaIndndudinisveudien en1511awNuLaY
geNLUUNARSainsvieafiendmsutinvieaiessiiu

Principle, component, and type of tourism products for planning and design

of tourism products for Chinese tourists.
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959.433 mﬁmamLﬁfammwﬁuﬁm%'uqmamﬂﬁmimLﬁmLLazU%mi 3(3-0-6)
CBS433 Chinese Content Creation for Tourism and Hospitality Industry

nszvIUNswasmAdiansEFesidlugluuunTaLas adeu Fen1adenlduas
FouidssdosiufiondndevnrnIudimsdemsnisnaaluiiundnugramnssumaoadieauas
U3ns dmfumeunsuazUssnduiuduudonazunanlosuusziaveng o ielanznguiinvioniien
Y1

Process and techniques of storytelling both oral and written, methods for
selecting and arranging words for producing Chinese content for marketing communication in
the context of the tourism and service industry for publishing on various types of media and

platforms to target Chinese tourists.
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3. MHINIVUFINLET (6 VLEnn)
inAnwidenseusigivdunilaaeuluunninerdensaunn lidesndt 6 niiefin
WIeLdenFeuTeIvweolUl

965.001 mwIuludetiuis 3(3-0-6)
CCFO001 Chinese in Entertainment Media

et Uselen duaunwnsuegnedie Tudetuiissudseimsneg masiu paudu
AZAT NINUUAT

Basic Chinese words, sentences, and expressions in various types of

entertainment media in China, Chinese songs, short clips, dramas, movies.

985.002 mw3uludedinueoulay 3(3-0-6)
CCF002 Chinese in Social Media

AMURLNEVRIAT Usylun E‘ULL‘U‘U“UE]Qﬂ’]igaﬁ’liﬂ’lw’]%uiuéaﬁ'ﬂﬂm@aulaﬁ“u@ﬁu
mwduilddeasiudumesideildluinusesiiu

The meaning of words, sentences, and patterns of Chinese communication in
Chinese social media. Chinese used to communicate on the Internet that is used in everyday
life.

9§3.003 mwﬁwﬁamiﬁ’lLauaﬁf?uﬁugm 3(3-0-6)
CCF003 Chinese for Basic Presentation

sUsuUNMTiEuenuisn s Iuduiugu Bouitunsulasmaianisiiauenu
sedesdiomaluladetsiglifinnnaninauls

Presentation styles in basic Chinese. Learn the steps and techniques of

presentations with simple technology tools to make them interesting.

NeFEUILITIAIN UnsAnwl 2568 29

=~
B}
>
o
3
ot
[l
N,
2
2
2
=
and
)



