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1. waaemndAnuialy (General Education) 24 yheia
- NRNIVINYIDINGY 9 e
- NFNIVIYTUINTVNYLINTN 15 vlena
2. A IeNIe (Professional Education) 102 whein
- NRNIILAUY 60  vIwNA
- N IaNIEAU-UIAY 30 wdlena
- AHLIVNANIEAU-LTRN 12 weia
3. MNIAIY AN (Free Electives) 6 ivetihid
Rty 132 whein

2. infnwrzdeadufinuanisiieuresnnianisfineaslu Degree Plan
UnAnwazAssduiinivienidan (Major Electives) Waziuiaenias (Free Electives)
muamezidouseulinsunundngns

4. Tumadendevivilefnu inAnwidesinyindnges iegiivduifintdunon
viefluaruidadesnuinneuniels)

a L 1 | g 14
AUsAUNDUY %30 WUAANS
(Prerequisite)
= a Y ] = = v 1 A vy | = = a
fuvilundngastadnfnwazamsiouseuldndedislalagaauniu vivoingSeuuaiv
Wfpuke FYnsAgdeUHIUMSaAESUINRAISENTNIVITIAUR U SeiuAIu3 (Prerequisite)

deRuneuviseiiunuill 2 Ussiam As
1. dnvdedunaunseiuauiTsyIfedauld ineanuitdetalssuIntuINtoy

wazaaulolnglufa F
2. aminUsdurieniuanuiildszyindesaeuld vinganudetngsEuIvIiuLlaY
p819pula F (Drop w3 Withdrawal : W 14 lile)
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1. viwndmanesialy (General Education) 24 w#ugfg

IRAIY 18803 a?mau N3 gzﬂi\muna?
nuUB-NA NIDNUAITN S
nguIINWBINge (9 Miaehin)
EN101 Everyday English 3 -
EN102 | Social English 3 -
EN103 | Global English 3 -
NEUAVYIUINTNNYEAWITIN (15 i3enn)
GEO11 Thinking Skills for Lifelong Learning 3 -
GEO12 Citizenship in Society and International Community 3 -
GEO13 | Technology and Innovation for the Future 3 -
GEO14 | Aesthetics and Well-being for Life 3 -
GEO15 Entrepreneurial Spirit and Financial Literacy 3 -
393 24 wIEAn
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2. BUNIBILRNE (Professional Education) 102 i efe
2.1 ngadvunu (Core Courses) 60 Maein

o - - AU Fu109AUNDY
INEIUN IYYBIUN - L3N - X Y
NBUIB-NH NIBNUAIUY
ekl
BEP104 | Accounting for Entrepreneurs 3 -
BEP107 | Entrepreneurial Finance 3 -
BEP201 | Taxation and Tax Planning for Entrepreneurs -
NGUAYUATHIAIAATUAZNITAWY
BEP103 | Fundamental of Economics -
BEP202 | Fundamental Financial Modeling and Venture 3 LAELSYU BEP107
Analysis for Entrepreneurs
BEP206 | Advanced Financial Modeling and Venture Analysis 3 \ABL38U BEP202
for Entrepreneurs
NHUIYING VA
BEP303 | Legal Aspects and Business Ethics 3 -
NHUITNBIUTUIU
BEP105 | Basic Research Methods in Entrepreneurship 3 -
BEP203 | Business Research for Entrepreneurs 3 \AELSEY BEP105
NHUIYIUINIIFIND
BEP101 | Foundations of Entrepreneurship 3 -
BEP102 | Creative Thinking and Entrepreneurial Opportunities 3 -
Developing
BEP106 | Entrepreneurial Marketing 3 \ABL3eU BEP101
BEP204 | Innovation, Technologies, and Modern Business 3 \ABLSEY BEP102
Development for Entrepreneurs
BEP205 | Business Plan Analysis and Development 3 LABL38U BEP106
for Entrepreneurs e BEP107
BEP207 | Production and Operations Management 3 \ABLReU BEP101
BEP301 | Social Entrepreneurship 3 -
BEP302 | Human Capital Management for Entrepreneurs 3 -
BEP401 | Business Strategy and Sustainable Growth 3 \ABL3YU BEP205
BEP403 | Entrepreneurship and Global Opportunities 3 -
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Y a g MU JyrUsAunau
INEIUN IYYBIUN - bNIN . Y
NUB-NA NIBWUAIU
NHUIVINIY
BEP402 | English for Global Entrepreneurs 3 -
EN110 | English for Entrepreneurship Students | 0 -
EN120 | English for Entrepreneurship Students II 0 -
53U 60 NN
2.2 A Nanzau - Jadu (Major Requirements) 30 vuagin
.- ‘- U JyrUsAunau
INEIUN INYYBIYN . L3N - Y
NUB-NA NIBNUAIUY
BEP151 | Business Workshop and Consulting for Entrepreneurs | 0 -
BEP152 | Business Workshop and Consulting for Entrepreneurs |I 0 -
BEP153 | New Business Venture Creation 3 -
BEP154 | Pitching and Presentation Skills 3 -
BEP251 | Business Workshop and Consulting for 0 -
Entrepreneurs |l
BEP252 | Business Workshop and Consulting for 0 -
Entrepreneurs IV
BEP253 | Brand Management and Creative Design for 3 -
Entrepreneurs
BEP254 | Supply Chain and Logistics Management 3 -
BEP351 | Business Workshop and Consulting for 0 -
Entrepreneurs V
BEP352 | Business Workshop and Consulting for 0 -
Entrepreneurs VI
BEP353 | Business Workshop and Consulting for 0 -
Entrepreneurs VIl
BEP354 | Art of Selling and Negotiation 3 -
BEP355 | Entrepreneurial Business Experience | 3 \ABLaeU BEP201
ey BEP205
BEP356 | Entrepreneurial Business Experience |I 3 aoulel BEP355
BEP357 | Digital Economy Strategies and Digital Marketing for 3 -

Entrepreneurs
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" 4. U FvrUsAunau
INEIUN IYYBIVN . LNIN - Y
NUB-NA NIBNUAIUY
BEP358 | Strategic Marketing Management for Entrepreneurs 3 LAELSYU BEP106
BEP451 | Business Workshop and Consulting for 0 -
Entrepreneurs VIl
BEP452 | Risk, Crisis Management and Business Continuity 3 -
Planning
594 30 VYol

2.3 NGUIBURNIZAU - 17BN (Major Electives) 12 wigiin IN51839191199) M1UA15199196198

o 4. U FvUsAunau

INEIU INYYBIYN L3N oz .

BUBNA NIDNUAINUY

nguivenizdty-iden (k)
BEP501 | Asian Countries and New Emerging Market Countries 3 -
Study for Entrepreneurs

BEP502 | Digital Transformation 3 -
BEP503 | Corporate Entrepreneurship 3 -
BEP504 | Digital Marketing for Entrepreneurs 3 -
BEP505 | Entrepreneurial Diagnosis and Business Consulting 3 ,
BEP506 | Entrepreneurship in the Global Economy 3 ,
BEP507 | Environmental Sustainability and Social Responsibility 3 -
BEP508 | Foundations of Management 3 .
BEP509 | Independent Study 3 _
BEP510 | Innovation and Intrapreneurship 3 -
BEP511 | Managing a Growing Business 3 -
BEP512 | Personal Finance Management 3 -
BEP513 | Research in Entrepreneurship 3 .
BEP514 | Seminar in Entrepreneurship 3 -
BEP515 | Special Topics in Entrepreneurship 3 .
BEP516 | New Product and Service Development 3 -
BEP517 | Entrepreneurial Venture Funding 3 -
BEP518 | Internship 0 -
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.- “ - MU Jy1UsAUnau
INEIUN I1YYBIVYN - LNIM o ¥ .
BUNA NIBNUAIUY
nguITUANITMU-LTRN (Arun1sadirsuasiauigsia)
BEP531 | Networking, Relationships and Cluster Management 3 -
BEP532 | Marketing Channel and Retail Business for Entrepreneurs 3 -
BEP533 | Data Analysis and Customer Relationship Management 3 -
BEP534 | SME Financial Management 3 -
NFUITURNILAU-LEBN (FUN13UINI3IANTIFINAATAUATY)
BEP541 | Family Business Succession 3 -
BEP542 | Family Business Transformation 3 -
BEP543 | Leadership, Relationships and Governance in Family 3 -
Business
BEP544 | Wealth Management in Family Business 3 -
ngadynanIzdu-Ean (dun1sitiuiivedgsiafdiia)
BEP551 | Product Concept Creation & Needs Finding in 3 -
Technology Business
BEP552 | Customer Acquisition & Early Stage Company 3 -
Valuation for Startups
BEP553 | Business Analytics & Data Visualization for Startups 3 -
BEP554 | Venture Capital Funding and Exit Strategy in 3 -
Technology Business
59U 12 aVelRl
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3. NUINIYARNLES (Free Electives) 6 inenn

tnfnwardeudenseuseivsundaasuluuminerdensann lidesndn 6 wiledn
waideniseuluneividsialull

o o 4 a MU JyrUsAunau
INEIU IYYBIVN LNIN - Y
nenn WIDNUAINSG
54 6 VYo Rl
.- 4o MUY v 1UeAUnau
INEIU INYYBIYN L3N Y
i2gin vIaNUANS
BEP571 | Building Social Network in Digital World 3 -
BEP572 | Business Professional Skills 3 -
BEP573 | Enneagram for Entrepreneurs 3 -
BEP574 | Gemology for Life and Business 3 -
BEP575 | Health and Wellness Management 3 -
BEP576 | Physiognomy and Fengshui 3 -
BEP577 | Real Estate Management 3 -
BEP578 | Social Interaction and Personality Development 3 -
574 6 aVell

a
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T 1
First Semester 1/1 2568
IUUNUIAN
Course ; ; ;
) Course Title U 1/1 U 1/2 U 2
Number
Und | éufa | Un@A | auna | Un@ | @wina
EN110 | English for Entrepreneurship Students | 0
BEP101 | Foundations of Entrepreneurship 3
3
First Semester 1/2
IIUUNUINN
Course ; ; ;
! Course Title U 1/1 U 1/2 U 2
Number
Unil | auna | Un@ | a@ufa | Un@ | anna
EN110 | English for Entrepreneurship Students | 0
BEP101 | Foundations of Entrepreneurship 3
GEO015 | Entrepreneurial Spirit and Financial 3 3
Literacy
BEP102 | Creative Thinking and Entrepreneurial 3 5
Opportunities Developing
BEP103 | Fundamental of Economics 3 3
BEP104 | Accounting for Entrepreneurs 3 3
BEP151 | Business Workshop and Consulting for 0 0
Entrepreneurs |
12 15
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Second Semester

MUIUNUIEAA
C : : :
oHre Course Title U /1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | @una
EN120 | English for Entrepreneurship Students I 0 0
GEO11 | Thinking Skills for Lifelong Learning 3 3
BEP105 | Basic Research Methods in 3 3
Entrepreneurship
BEP106 | Entrepreneurial Marketing 3 3
BEP107 | Entrepreneurial Finance 3 3
BEP152 | Business Workshop and Consulting for 0 0
Entrepreneurs |l
BEP153 | New Business Venture Creation 3 3
BEP154 | Pitching and Presentation Skills 3 3
18 18
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PUUN 2

First Semester 2569
MUIUNUIEAA
ch:]r;:r Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
EN101 | Everyday English 3 3
BEP201 | Taxation and Tax Planning for 3 3
Entrepreneurs
BEP202 | Fundamental Financial Modeling and 3 3
Venture Analysis for Entrepreneurs
BEP203 | Business Research for Entrepreneurs 3 3
BEP204 | Innovation, Technologies, and Modern 3 3
Business Development for Entrepreneurs
BEP251 | Business Workshop and Consulting for 0 0
Entrepreneurs |l
Free Elective | 3 3
18 18
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Second Semester

MUIUNUIEAA
ch:]r;:r Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | @una
GE012 | Citizenship in Society and International 3 5
Community
BEP205 | Business Plan Analysis and Development 3 5
for Entrepreneurs
BEP206 | Advanced Financial Modeling and 3 5
Venture Analysis for Entrepreneurs
BEP207 | Production and Operations Management 3 3
BEP252 | Business Workshop and Consulting for 0 0
Entrepreneurs IV
Major Elective | 3 3
Free Elective |l 3 3
18 18
Summer Semester
IUIUNUIEAA
I\Tj:\rt::r Course Title U 1/1 U 1/2 U 2
Und | aufa | Un@A | auna | Un@ | @wia
BEP253 | Brand Management and Creative Design 3 3
for Entrepreneurs
BEP254 | Supply Chain and Logistics Management 3 3
6 6
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FUUN 3

First Semester 2570
MUIUNUIEAA
C ; . .
oHre Course Title U /1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | auna
EN102 | Social English 3 3
BEP301 | Social Entrepreneurship 3 3
BEP351 | Business Workshop and Consulting for 0 0
Entrepreneurs V
BEP354 | Art of Selling and Negotiation 3 3
BEP355 | Entrepreneurial Business Experience | 3 3
Major Elective |l 3 3
15 15
Second Semester
IIUAUNUIAN
@ ; \ .
oHrse Course Title U /1 U 1/2 U 2
Number
Und | aufa | Un@A | auna | Un@A | @wia
EN103 | Global English 3 3
BEP352 | Business Workshop and Consulting for 0 0
Entrepreneurs VI
BEP356 | Entrepreneurial Business Experience I 3 3
BEP357 | Digital Economy Strategies and Digital 3 3
Marketing for Entrepreneurs
BEP358 | Strategic Marketing Management for 3 3
Entrepreneurs
Major Elective Il 3 3
15 15

aNanIUTYIRT ANEN13AIA1YRIEINAMAENITUSMISAINTS Un1sAny 2568
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Summer Semester

MUIUNUIEAA
ch:]r;:r Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | @una

BEP302 | Human Capital Management for 3 3

Entrepreneurs
BEP303 | Legal Aspects and Business Ethics 3 3
BEP353 | Business Workshop and Consulting for 0 0

Entrepreneurs VII

6 6
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JUUN 4

First Semester 2571
MUIUNUIEAA
ch:]r;:r Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
GEO013 | Technology and Innovation for the 3 3
Future
GEO14 | Aesthetics and Well-being for Life 3 3
BEP401 | Business Strategy and Sustainable Growth 3 3
BEP402 | English for Global Entrepreneurs 3 3
BEP403 | Entrepreneurship and Global 3 3
Opportunities
BEP451 | Business Workshop and Consulting for 0 0
Entrepreneurs VI
BEP452 | Risk, Crisis Management and Business 3 3
Continuity Planning
Major Elective IV 3 3
21 21
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1. nuRAWANEIN2LY (24 wurein)

1.1 ngudvimendengy (9 wiaenn)

o w

an.101 Awdangulutinuszdniy 3(2-2-6)
EN101 Everyday English

Anslumslilassaisfiuguuardnuaudnauifliludinsesiiu Ysenoudae
mawanuzthauesuaglvidoyadiui msussereynandnua nmswadasesiiauls Fesidu
AUTEULATLSINENTudIufTearay SautensuansauRnivludesiill Snvielanniines
NSNA N5 NM58U UarNITABUMIEITTIYTINIT

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing—through integrated methods.

an.102 AMwdanguluusunmsdeay 3(2-2-6)
EN102 Social English
Anslunsnauaznisdoulsloauasdnnuilfidulsed iensiufdusiusms
depu msuanidsudeya msieuidiou wagnseBunseuAnieiiuEowing q luuunmadsey
LazgIna lnegatunsiaurineenisedunewasnsiiaus meuwaluladuazanuAnasneassa
Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and

business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.

a
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9n.103 Awdanguluusunaina 3(2-2-6)
EN103 Global English

AniunsusseneUssaumsallagszyseazBunaiuanu wasianinufnidiy
Rendudinmnuidueg mavihau wastsziiutlagmilusgiuaina lnegatunsiamunyinuens
deanssenindiansssu uwaznsdeanslulanidva Seddsonsilunadetan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming global citizens.

1.2 n§U3VIYININTIINYLIVIN (15 iaenin)

AN.011 vinwgnsAnLiiensiseunaondin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

Vgl HaNN15VeINTIAN NawnsAneg1adusyuy Hndumsfadining n1sdn
45198556 N5AATATIEIA NsRRduATIZE NMsRnwATym Suansidenlosmnudauaziden
irsesiloruAnivanzanludszgndliluiinuszdniu mavihanulaznsisouinaontinldededl
Usgandnw

Theories and practical thinking tools, practice critical thinking, creative and
innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
including how to link and select appropriate thinking tools and effectively adapt to daily life,

professional undertakings and lifelong learning

a

aNanIUTYIRT ANEN1IASIAIYRITINAMAENITUTINSAINTT UnsAnwl 2568 18

QU A7)



FN.012 rudunadosludinuuazgusussninausewme 3(3-0-6)
GE012 Citizenship in Society and International Community

ANY Aaidnwals A5 wihil anusuinreuvesnslunaieia ludsaulne
Hanullon uazdanuRava niouflasusuiaifiongiudulBuldediedaruay rufeivifumaindu
vasUszaulng q Tudenu \fesessunsldsuulawesuunwndouiiasiinareTiauaznisviay
saenauaszinluANdFveInsadtnusniioludinuseausng 9 Aflanuwanananig
TUUTIT

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society,
global society, and digital society, with ability to adjust and live happily with others while

keeping abreast of and adapting themselves to societal changes which may affect livelihood

and working life; awareness and cooperation at different levels among people of diverse

cultures
An.013 wmelulafuaruinnssuiioouan 3(3-0-6)
GEO013 Technology and Innovation for the Future

UNUM WuAa M3Evinviu wazmsususdiunsiasuidasedaneuian
sufensUszgndldimaluladuasuinnssudiusing 4 degatfunisuaisnanug mswauinunm
Fnluderuaolnl nmsuidamiiniuludiauszsruuarnmsvhauegaaseasse nansenuves
welulaBuaruinnssuiddenisandudin daau uaziasugia naonaudnuinisliussloviuazns
Auaseansndaumsdyyriiinanmaluladuazuinnssy

Concepts, roles, awareness and adjustment to changes of the future and
applications of various types of technology and innovation in knowledge acquisition and
improvement of quality of life in a new normal society including ways to solve life
complexity and challenges, and to enhance creative working life; impacts of technology and
innovation on our livelihood, society and economics, and how to optimize and to protect

the intellectual property arising from technology and innovation

a
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AN.014 quUYIEANLAYgUN LTI 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

msfindaes nsldFinfinuiesdiosnisedneiinuan TimnuAnassassdlunisaina
ANNFUHIUAUNTENMAINMUAAUE AINTSUTUNUING wazh ifl,vh‘v"l’umimﬁmmaﬂ LLAZ NN Y
ﬂ’J’]llE‘gi)’lL%ﬁ]’iﬂﬂﬂ?’]&l%ﬁ]‘u‘ﬂ@ﬁ@uwﬂ

How to live a meaningful life through various types of arts, recreational
activities and sports; new perspectives for aesthetics of life that influence one’s mind and

how one may plan a path to success from one’s passion

An.015 Imgaramnudugusznaunisuazaiuiniainistiu 3(3-0-6)
GEO015 Entrepreneurial Spirit and Financial Literacy

@mé’ﬂwmzﬁﬁwﬁ'zgiumia%’wﬁm‘iigmﬂmm5L’flu;§ﬂszﬂaumi 1A8LIUNITAALUU
F1wes Useneudenisieudnasneassd warnmsuaamlendlunisisuwasdiiuianisednad
ATTTLLAY3EsTIY Tmsdamisuazdnaulamnenisiueneiivssdning van1sdnnisnisitudau
UAAALAZNITAINU s swaLnee ey ‘ﬁmw@:ﬁﬂﬁmmiaﬁﬂLLasﬁNmLﬁuﬁﬂﬁa'&mﬁ
Usedndng seu3 uaznddaaulariuseinsnisel

The development of character traits that are vital to cultivating an
entrepreneurial spirit, with an emphasis placed on how to think like an entrepreneur,
opportunities to start and run a business with on the basis of ethics and moral grounds, how
to effectively manage and make financial decisions, personal financial management and

investment, including sustainable development, effective leadership skills development,

teamwork, bold, prompt and well-informed decisions-making

a
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2. AUINIVRNIE (102 %AUWNH)

2.1 nguvuny (60 vuein)

2.1.1 nguivdayd

n@s.104 N5URBEMIUI0953AA 3(3-0-6)
BEP104 Accounting for Entrepreneurs

mméhﬁ’zy,mmmsﬁ’zy%iumiu%mimusumqiﬁawmmaaﬂwsﬁ’m%ﬁﬁﬁiaqiﬁa
ARy wazUsEleriveoyan1ansiyd ssuudnd nseuiunsdninUyd Wnan s
Usgnaunstuiinday® qun1stiu msussendldmalulagiuanudad

The importance of accounting for entrepreneurs, roles of accounting in
business, the importance of accounting data, accounting system, accounting process, the
document used for recording accounting transaction, financial statement, and application of

technology in accounting.

Nes.107 NIRUAMTUIIT0953NA 3(3-0-6)
BEP107 Entrepreneurial Finance

ﬂ’J’lll%Lﬁ@ﬁﬁuﬁlmﬁUﬂ’ﬁ@u%mL%ﬂ%@ﬁﬁﬁ]ﬂ"li LLmvmmsﬁuﬁqiﬁf\]LLazmiﬁﬁuuﬂa
o gULLUUﬂWidaﬁgﬂqiﬁ%LLazwmiL?iu N1FINVIUAEITUNULASAUNUNINITEY A1SRITIAEZNS
MUl MIUszinalasneInsalsenue NsUsEliugaagsnalagisAnannsERaduan N3
UseLllunannsaiduauYesssig

The principle of entrepreneurial finance. Innovative idea development,
diverse business establishment forms, financial statement comprehension, funding sources,

financial costs, pricing, profit planning, sales forecasting, examination of business valuation

using the discounted cash flow method and evaluating business performance.

a
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na5.201 APUATNITINUNUNTFMTULA VD353 3(3-0-6)
BEP201 Taxation and Tax Planning for Entrepreneurs

lassasnuni8o1ns Bmsuszfiunaznisdaiundennseng 4 mddulduana
s33um BRulddRyana Myadfiu MW a A warn@du 9 MAerdestufanisi s
FuanSensmuunsydRuiussinaieging thussnmmuanidonsuliidueiesiolviia
UselomflunsnauwunBuasnaunugsia dymadensifindulunsufod douusininmie
Janun18vessy wumenisudlalgleeldnsdifnwiass

The principles of tax structure. Methods for assessing and collecting various
taxes, such as personal income tax, corporate income tax, value-added tax, withholding tax,
and tax calculation. To use tax measures as a useful tool in tax planning and business
planning. It also studies tax problems that arise in practice. Recommendations from state tax

collection agencies and solutions using real case studies.

2.1.2 NNV UATYIMANTHALNITAIY

nas.103 ASgANAn S 3(3-0-6)
BEP103 Fundamental of Economics

ndniAswgAansiug L MalieTeiguasduarguniu auiduslnauasnguiidnae
lassairsnanmuiinsing o Wy naaudsduauysel pa1agnun aaiautsiufsgnann eainguietes
318 BENavaIlATIATINAINENTITINNUATIAEUAIVIMIEEINA AIUATHIANEATINATA (WU

(% v

ANMUFUAUSTEWINTLAUNANER ma%’wmu 5@5’]ﬂamﬁ€] 31A" Nﬁﬂi%VIUsUGQuIEJU’WEJﬂﬂiLEULLa5ﬂ’1§
adsisensindulavosmiegiia

The fundamentals of economics. Includes demand and supply analysis,
consumer theory, supplier theory, and types of market structure such as perfect
competition, monopoly, monopolistic, and oligopoly—furthermore, the effect of each type
of market structure on a market price. The macroeconomics perspective focuses on the

relationship among the outputs, employment, interest rates, prices, and the impact of

monetary and fiscal policy on the business unit’s decision-making.
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N&5.202 LUUA18099N1TRULAZNITIATIZAAINIS 3(3-0-6)

Fuftugrudmiudesnsi
BEP202 Fundamental Financial Modeling and Venture Analysis for Entrepreneurs
sAuneu : WelseU nas.107

N3EUIUNTIUNSIUUUTIR0MNINSRUAUSIAY WUUTIaaudad wuud1aeay
Wz wuudiassannsy N1slinsednnisiunsyiuuusianmienistiu nsdassaaiunisal
WAZNTUTULSLUUTNADY ﬂ’]iUiBLﬁuIﬂiﬂmﬁ/lNﬁjﬁﬁ] NTAMUIAINDULNUUDILATIAT N3
Anneinunudeyafiedmihmenulumsdadulslunsamugsiludnuuegilidudou

The process of applying Financial Modeling, including the Linear Model,
Probabilistic Models and Regression Model. Adjusting the business financial model through
the financial spreadsheet for estimating the possible financial consequences through
simulations under different scenarios. Including the financial analysis of the non-complex
business case, to estimate the profitability of potential investments and corporate as a

financial report.

N#5.206 LUUTIADIVNNITRULAZNITIATIZHAINS 3(3-0-6)

%gugﬂﬁm%’m%’waaqﬁﬁa
BEP206 Advanced Financial Modeling and Venture Analysis for Entrepreneurs
0sAUADU : LABITEU NE5.202

mMsiuvudasmansdulugsiefifinnududeunsfianiunisairialiutiueusi
mmL?ﬁiaﬂumaﬁ’lLLUU?SW@ENWNmiﬁﬂuamummﬁﬁmqﬂﬂLLu'uauQ& NMIHANLITUUABLT DS
uarlsiseiilos msudsanudedlasnssiassaniunisal msUsziiiulassnsvnegsiia Mafuaa
Ameuumuedlasins melinzinusndeyaiiedaviinenulunsdndulalunsasmugsialu
dnwasiifinnududougs

The Financial Modeling in a complex business case with a low level of
financial uncertainty. And the risk assessment of Financial Modeling in the high level of
financial uncertainty with discrete and continuous distribution. Financial Risk Management
involves estimating the possible financial consequences for the business through simulations
under different scenarios. The financial analysis of the highly complex business case, to

estimate the profitability of potential investments and corporate as a financial report.
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2.1.3 ngulnngusne

N&5.303 NOUNBUALIIYTITUNGIND 3(3-0-6)
BEP303 Legal Aspects and Business Ethics

nannUEEAdmMTULIveIgINa ﬂgumaﬁ“L?{m%’aaﬁ’ur}ﬁ%’m&u’qqiﬁﬂugﬂLL'UU
#74 Gﬁ?ﬂg‘dLL‘U‘U%QWﬂaﬁiimmuazﬂaqﬂﬂa NOMUNYLTINUEMTURITDIGINT NMLEAY
Usgananguunelauasndlve ﬁﬁﬂﬂaﬁmﬁﬁﬁLﬁm%}@ﬂﬁUﬁ:’aﬁu EULLUUQ’]@ N1391801% NYUANY
Aeafunsneaumatlayan miﬁwLﬁuqﬁﬁaimaawﬁaﬁaﬂismé’igzmLﬂuLﬂ%aﬁa

The key legal principles for entrepreneurial including business laws for both a
natural person and juristic person, labor laws, the Civil and Commercial Code, as well as the
laws related to bills, taxation type, taxation payments, and intellectual property law and the

business by contract law as a tool to operate.

2.1.4 ngudvgadIunu

nas.105 Fivuidesiudmiudvesnsia 3(3-0-6)
BEP105 Basic Research Methods in Entrepreneurship

sifeUimeadii mameaouauRg MFlesziteyaiiionisnennsaiiaznis
dnanlavagsie Sevar Wesidud msssadud duannsd nisals vanu eenide du
378990

Basic knowledge of research methods including basic statistics, hypothesis
testing, data analysis for forecast and investigation of assumptions, and applying it to
business areas such as percentage, per cent, pricing strategies, discounting, profit and loss

calculation and instalment.
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N&§.203 N335 T URYIEINT 3(3-0-6)
BEP203 Business Research for Entrepreneurs
TIAUNDU : LABLIBU NES.105

a 4

Méjﬂmﬁ%ﬁLLaﬁLﬂi?%ﬁﬁ]a’]ﬂ‘ﬁlﬁi’]Lﬂuiuﬂ’]il,%uéljuﬁjﬁﬁ]LLaBGUEJ’]EJﬂﬁ]ﬂ’]i AIUADINTT
yosgniuaznan Boudifeiunssuaunideiigndesuasidetiols iedesiiodfeusziamsing q n1s
AnszideyarsUsugiuasyion nisiauusyansnwlunsussnauiansdmiugussnouns

The philosophy of research and market analysis necessary for starting and
expanding a business, such as studying customer and market demands, learning about
appropriate and reliable research processes, studying various types of research tools, and

analyzing both primary and secondary data to interpret and enhance business efficiency for

entrepreneurs.
2.1.5 NNV IVIMSTIND

Nes.101 ﬁugmmaamﬂﬁuﬁwaqqsﬁa 3(3-0-06)
BEP101 Foundations of Entrepreneurship

NANANTDHAIVDIFINT ANUVNINELAZTINYEVDAIN1VRGINT dunalun sy
379 uartladefitisduaiuliAneudiia

Entrepreneurial mindset, Challenge of entrepreneurship, Entrepreneurship

skills, Entrepreneurship journey and Entrepreneurial key success factors.

N@s.102 mMsfndsassassAnasnsiawilonalunisdudivesssia 3(3-0-6)
BEP102 Creative Thinking and Entrepreneurial Opportunities Developing

ATAINETsATARAY NATIA Anvziiugiuresiinnufnainsassd dnvasres
AVIUANAS9ATIA NSTUIUNITLALANTRAUIANUARESIIETSA NMsRnleadeassdiionIseanuy
AUA HANAUNYIOUINITIARTIANAIINABINITUDIAATA ﬂ’]i';’mﬂaqvlél,l,azmﬂﬁﬂﬂﬁﬁmm
AUANATIIATIA

Meaning of creativity, fundamental characteristics of creative people, the
nature of creativity, the process and development of creativity, creative thinking to design
products or services as market needs, also including strategy and techniques for developing

creative ideas.
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Ne5.106 N3AAIRNEINTUIIIVITINT 3(3-0-6)
BEP106 Entrepreneurial Marketing
1UsAUAOU : aReU NEs.101

wnpnidosuieatunsaann e AUAIAYVBINITHAIN NEFNTTY
fuilna msddonana anudululdvesnaauazdauindonsing o idmwansenusensnauny
mimmmaﬂﬁﬂizﬂaumi ANBULLALJULUUYBINSUUEIUARTA nsideneaInInug N3
AruaduwlanGasdue nagnsaiudssaunseaindulseneuludmendndun 1A Y89men1sin
$1mi1e uaznsAndiedeansnsnaIALULYTANNT WnAnkaznsIMIRaaLiiedny

The basic concepts of marketing, its meaning and importance of marketing,
consumer behaviours, market research, market and environmental feasibility that affect
marketing planning of entrepreneurs, the nature and pattern of market segmentation, target
market selection, product market positioning, and marketing mix strategies including product,

pricing, distribution channels, and integrated marketing communications including social

marketing.
N@5.204 winnssy welulad waznisiawngsivadelnddmiuidivesgsia  3(3-0-6)
BEP204 Innovation, Technologies, and Modern Business Development

for Entrepreneurs
TIAUNDU : LABITEU NE5.102

AUNELAZTUATDIUTANTIN NTEUIUNIINMITHAILIWIINTTUUTLLANGN ) AW
wazanuiiuguAefunsadgsilagliutansuasmeluladiduunumdn nssviunslunis
AnAulaziaungsivadelni nseuiunsduanisndy n1sasegsiaaningy inuagisnshinugs
PONUWUU NFBEARaNTITlnensiduinnTIuLazmalulad

Meaning and types of innovation, various types of innovation development
processes, terminology and basic knowledge about creating a business using innovation and
technology as the core, processes for inventing and developing modern businesses, lean
startup processes, building a startup business, principles and methods of design thinking,

expanding business by using innovation and technology.
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N&5.205 NT AT AU IWNUTIAENTURIDITINT 3(3-0-6)
BEP205 Business Plan Analysis and Development for Entrepreneurs
10sAUAOU : LPBREU NAS.106 WA Nas.107

ﬂszmumimﬂ%quiﬁ% mﬁLﬂiﬂsﬁmmﬂLLasmwsammqmmmim f\gmlfﬁd
wazngauvesgsnanguidvingvesduAazuinig n1sivuavanewazNagVsYedgIna Yo
NNNIFINTINUE LNUNITHAIALAZAINTIUNINITAAIN msvﬁﬁﬁumdﬂﬁuﬂqu NITINUNNITEY
WaTIEUUIUUSEUNN

The process of business plan writing for business, market analysis and
industry overview, identifying strengths and weaknesses of businesses, focusing on target
groups for products and services, setting strategic business goals, distribution channels,

marketing plans and activities, funding, financial planning, and budgeting systems.

N&5.207 N1FIANITNUNERLAZNITATUIUY 3(3-0-6)
BEP207 Production and Operations Management
ATIAUNDY : LABLIBY NEs.101

arudilosilunsudmsnianan mvenuuuLasRaLINEAS LT nagnsn1sHEn
MsLEeNYIaTiee N3EONLUUNIEUILNISNER N13I9RIEnUYSENBUNS NNTIURLNISABUELST
ATuFeINTT N3dntedavninens FYUUNTHANLAZNTATUANNTLUIUNISNGR N15UNT85n N
irsesinsuavgunsal waluladlumsuimsmsudnuaznsufoanng msudmsndadudn nsdads
NSUIMSIATINAG

The basics knowledge and scopes of production management, product design
and development, production strategy, location selection, production process, plant layout,
forecasting, purchasing, production and production capacity management, maintenance of
machinery, technology of production and operation, inventory management, distribution,

and project management.
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n&5.301 nsUsEneunsLiiodeny 33-0-6)
BEP301 Social Entrepreneurship

EULLUUﬁﬁ]miﬁg\iﬂizLﬂﬂnﬁw’]ﬁﬂlﬁLLaﬂﬁWﬁﬂi NINIINUHLAEALGIAT
fafu denndosruitminemsiann gy lumagsiaieudleligmdny nszuaumsandessuy
iieeenuuugshaiiodinn MIlinzinansenuifsediny yuwu wasAundeiuedgina

The business models of both profit-making and non-profit-making types.
Guidelines for planning and developing sustainable businesses Consistent with the UN
Sustainable Development Goals (SDGs: Sustainable Development Goals). Business models to
solve social problems Systems thinking process for designing social businesses Including

analyzing the impact on society, community and the environment of the business.

N&5.302 NN INULLESTMTUEYeEIRA 3(3-0-6)
BEP302 Human Capital Management for Entrepreneurs

unum i wageuSulisteuteshsuImaminensuyusluadng viluifes
YBINITODNUUULALIATITRITY NITINURNUAIRIAY msaiimuazﬁmﬁaﬂqﬂmm ﬂ?iﬁ%ﬂ’]‘lgﬂa’mi
nsUszliunan1sUUROU NMsUIMsAIRaULNY NsUABLLUASIUMLSY Lagn1SUTINIT0eN
719U i%UUa’liaumﬁ‘ﬁmmimJizqﬂmﬁlsi’fﬁ'umiu‘%miw%’wmﬂmﬂﬂa

The roles and responsibilities of the human resource department in the
organization include job designing, job analysis, human capital planning, recruiting, human
resource development, job evaluation, payroll management, the change of job position,
employee off-boarding management, and information technology which can be adapted to

human resource management.

a

aNanIUTYIRT ANEN13ASINANYRITINAMAENITUTINSAINTT UnsAnwl 2568 28

] A7)



na5.401 nagmdvnagsiauaymaiiulnegedsdy 3(3-0-6)

BEP401 Business Strategy and Sustainable Growth

wdeRuneu : LABSYY NEs.205
MsUsziivdandoumeusnangaamnssuifinansynuienssiuayes

93ANT BATMATIEFN TAUETIN UaTnINEINTVDIBIANT YUIIUALINSOUVBIDIANINITANNUA
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Wmneuaznsfavdnvesgsie nagnssesuuTT nagnssedugsianaznagndseduntig ns
Aulauazvenegsfaegrsdsduluguiuusing o gsfaiiiedsnuuazdannden

The evaluating the external factors impacting organizational operations,
analyzing internal elements such as structure, culture, resources, organizational strengths,
and weaknesses, establishing key goals and the business mission which covers organization-
level, business sector-level, and functional-level strategies, the integration of social and

environmental considerations into business practices for a comprehensive understanding of

responsible business management.

N@5.403 nmsludvesgsianazlontanisgsialussiulan 3(3-0-6)
BEP403 Entrepreneurship and Global Opportunities

wmamadudwessitlaadeulesiunaalananmsindiuazdseen s
TaszvkazUssiliuladuanimuindeunenuaTegia nsiles Qilsgaans ey ngvane uag
walulad fidsuaselomauazguassrvesnmssniiuaumgsia mynsunuasyUszdiuauduly
lelunsianngsiefidenlestunainlan msdalunansgsia msmann n1sane N1siEu MsUIms
ninegnsuyudlumsairsgsiatumnfiiionisinnisgsiaegiussansnm msussidunadvduay
nagmsmsiiulaitesesenlunagsivlrudsfuldednadidunelilemalasugialan

The guideline of owning a business is linked to the global market, including
import and export. Analyze and evaluate environmental factors in economics, politics,
geopolitics, society, law, and technology that affect opportunities and obstacles in business
operations. Learn how to plan and assess the feasibility of business development linked to
the global market. Including how to organize business models, marketing, sales, finance, and
human resource management in creating a multinational business for the benefit of efficient
business management. Evaluate results and growth strategies to expand business models to

compete sustainably under global economic opportunities.
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2.1.6 NN

Ne5.402 MwdInguwdmTuLdvesgsiaseaulan 3(3-0-6)
BEP402 English for Global Entrepreneurs
Boufuariinlinnssnqudmiunssiidussiadiewdodidudwessialuns
wiatugsnaseaulan n1sdlauaunugsna Annnsita n1sue Maleulanaunagsia wagnsine u
unmNTiiedesiugsie
Learn and practice English for business purposes to prepare yourself as a
business owner in the global business competition. Practice business plan presentation,

listening, speaking, writing and reading various business articles.

an.110 aesangudmsutinAnwaninisiudivesgsna 1 0(3-0-3)
EN110 English for Entrepreneurship Students |

Ufuitueudnmudangulugunisils wa 81u @eu Tnesjatiuiiugiulassasie
lwnnsal sdwitugludinsesiu waensedudaasuliindudieRaiuunnisvesinee
nwSange adenisils Mana M8 waznadeusinudensBouiluzuuuusingg wagiansu
v lutusou

Learn basic grammar, vocabulary, phrases, and expressions for everyday
conversations. The course also boosts students’ language skills including listening, speaking,

reading, and writing through e-learning as well as enhances students’ engagement with class

activities.
an.120 wdangudmnsutinAnwanainisiludivesgsia 2 0(3-0-23)
EN120 English for Entrepreneurship Students |l

Uuiuanuinudaingulusunisila wa 61w Weu laeyuiulassasrehensel

o o '3 £ 1

mﬁwmﬁugmmqqiﬁﬁ] wagnszdudnasulvinduilefiniauinisvesinuznwdangy Fradansils
NS1A N30 LLa3ﬂ7§L%8uNWu§aﬂﬂiL%8u§Lu3ULL‘U‘UG]"N"']LLazﬁ‘«]ﬂ‘i’iﬁJLﬁ%mﬁﬂ‘tﬁﬂu%uﬁ&m

Learn basic grammar, vocabulary, phrases, and expressions for basic business
conversations. The course also boosts students’ language skills including listening, speaking,
reading, and writing through e-learning as well as enhances students’ engagement with class

activities.
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2.2 ngu3vIaNIZAIL-USAUY (30 wiaefin)

nes.151 N5eUTIUGUANSHaENTUTNWgsNdmTuLUsEnauns 1 0(1-0-3)
BEP151 Business Workshop and Consulting for Entrepreneurs |

Auat 8o uAlvdyn TunsimuauuAnifionsisudussia aisesdmnfiony
mslugsiafinuesauls maimudessia Tassiunszuiunsuinugsisnniidernyneluias
aeuon mevhdsnngulvajuazngudesangideamgniouen

The findings, research and problem-solving approach to establish a business
concept, create own specific interested knowledge for business development. Through the
process of business consultation from both internal and external business experts, including

seminars by external guest speakers and experts.

N&5.152 nseuTUWsURNsuazn1sUSnwgsNad msugUsEnauns 2 0(1-0-23)
BEP152 Business Workshop and Consulting for Entrepreneurs I

Aua 38 wilvdgym Tunsimuaundndienisisudugsfia ahussdnmsiony
mslugsianuesauls miamudessia Tagiunszuaunmsuinugianniidernymelulas
NYUDN ﬂ’]i‘vﬁﬁlﬁ,JiJU’lﬂEjiJeLi/iiijLazﬂﬁjmjaﬂf\]’]ﬂﬂL%EJ’J‘ZﬂZgﬂ’]‘EJUEJﬂ HOUDALLIANYBIFILEY WaviSy
Aumesdmnuiinuesala

The findings, research and problem-solving approach to establish a business
concept, create own specific interested knowledge for business development. Through the
process of business consultation from both internal and external business experts, including
seminars by external guest speakers and experts. Including identifies own interested business

or knowledge and develop further with those business ideas.
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nas.153 nnsasenanslul 3(3-0-6)
BEP153 New Business Venture Creation

ANUVNNE UNUIM UT2LA wazAudnvaziivreransdudivedgsia Insisias
Useidiuanimuandausing 1 sanglusaznisuenesdnig Sulsznoude qauds endeu Tena uay

guassalun1sniugsia nslwneikasysudiulonianiessia waznisimelulagunld uenani
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fimungsna gy

The meanings, roles, types, and special attributes of business ownership.
Analyze and evaluate the environment both inside and outside the organization which
consists of strengths, weaknesses, opportunities, and threads in the business.Analysis and
evaluation of business opportunities. Also, it is to study the legal conditions, concepts, and
processes for establishing new businesses, its operations, and problems in the business

including the importance and procedures for writing a business plan as well as guidelines for

sustainable business planning and development.

N&s.154 Nnwen1siaus 3(3-0-6)
BEP154 Pitching and Presentation Skills

78M13 M5UKNY M1seenkuunTiaueluguluuaig 9 msldindes awine
uazAmatausnzauiiestiaus liAnnadns i ingUszasdvaansiiaus anunsald
wlﬂﬁﬂm'iﬂﬂl,auaLﬁaﬂﬁiizﬂmqumﬂﬁﬂamuﬁaamﬁ’umiL?‘u ANSVIY mﬁﬁ%’aga

The methods and planning of patterns of media design planning in various
ways, the nature of the tone, the use of gestures, and the appropriate speech to present for
the situation to be presented. Students will be able to use presentation techniques to

present in various ways whether to raise funds with investors, to make a presentation for

sale or information.
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n&s.251 nseuTUls RN suazn1sUSnwgsNad msugUsEnauns 3 0(1-0-3)
BEP251 Business Workshop and Consulting for Entrepreneurs lli

Auat 8o uAlvdyn lunsimuauuAnifionsisusdussia aisesdminfiony
mslugsiafinuesauls maimudegsia Tagsunszuiunsuinugsienniilernynelulas
aeuen mavhdsungulauazngudesangideavigniouen ssdaudiowmizmdlugsia uaz
eaziBoaidsanlussdmnuiinuesalafinw Anuuimsesenviadsl

The findings, research and problem-solving approach to establish a business
concept, create own specific interested knowledge for business development. Through the
process of business consultation from both internal and external business experts, including
seminars by external guest speakers and experts. Identify a specific business knowledge and

in-depth interested business or knowledge and develop further with those business ideas.

N&5.252 nseuTUl RN suazn1sUSnwgsiadwmsugusenauns 4 0(1-0-23)
BEP252 Business Workshop and Consulting for Entrepreneurs IV

Aua 38 wilvdgym TunsimuaunAndienissudugsfia ahiesdnmsiany
mslugsiafnuesaula miamudessia Tagiunszuiunmsuinugsienniidernymelulas
aeuen mevhdumnnguluajuazngudesanngideimgniouen funAnnisvingsievewuiidaau
wazsudnsnaEy Ransandadouindeuseusiu

The findings, research and problem-solving approach to establish a business
concept, create own specific interested knowledge for business development. Through the
process of business consultation from both internal and external business experts, including
seminars by external guest speakers and experts. Concise of own style of business concept

and starting the planning process, also well-rounded consider the external factors.
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nas.253 NTUTMTUUTUALAZNITORNRUUNAS AT IAFINTULIIV09TINA 3(3-0-6)
BEP253 Brand Management and Creative Design for Entrepreneurs

ANUdAgUINIAMUAAEuLazaTAULANaaliiUAuA LA USNSd Sy
AUTENBUNTTIIND LBEUIWININITERNKUUATIEUA ITENzauAUAUAILAEUTNMTUTELANA 9
MseenUUUTTUUIMIUTMsTeuasmsliddnuallivsnzauasduendnwal mynsumuUfiRnu
dielriaenndesiunnudioinisvesiiuilne msUsziiuuazmsinmmsdui MsUsmsnuANsT
audliduiivenulusseren matnaianmsdemsnsnaauidlunmsaianagrdiiiodnwinas
WALIAMAINSIEUAT

To understand the importance of setting a position and creating differences in
products and services for business entrepreneurs. Learn how to design brands that are
appropriate for different types of products and services. Designing a name management
system and using symbols that are appropriate and unique Planning operations to meet
consumer needs. Brand assessment and measurement and managing brand value to be
accepted in the long term Including the use of marketing communication techniques in

creating strategies to maintain and develop brand value.

nas.254 NI sslgaUnULaznIsIanNTsladanngd 3(3-0-6)
BEP254 Supply Chain and Logistics Management

ANUNNEY ANEIARY wAENTEUINNISIUNTUIINSIlggUNULazN15dnds lng
15U f\ﬂﬂﬁqiﬁﬁ]éfuwmﬁmﬁﬂﬁqiﬁﬁ]ﬂa’]‘EJ‘I/I’N mmﬁﬁzymaamﬂ%aL‘iﬂuﬁuaﬁau“amﬁmqLLazmﬂiﬁaﬁau
Y99t MIUiNIgnd maifiuanaliiugsia

The meaning, importance and process of supply chain management, a
delivery from the start to the end of business logistics and a demand-supply chain. Also, the
study of the importance of the circulation of shipment information and the cashflow, will be
beneficial to create a competitive advantage, customer service and value-adding of the

business.
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N&s.351 nseuTUlURnsuazn1sUSnwgsiadwmsugusenauns 5 0(1-0-3)
BEP351 Business Workshop and Consulting for Entrepreneurs V

Auat 8o uAlvdyn lunsimuauuAnifionsisusdussia aisesdminfiony
mslugsiafnuesauls maimudessia Tassiunszuiunsuinugsienniidernyneluias
aeuen mevhdsungslnauazngudesnngideavigniouen BuasleUfiRlunisGuduigsie
wdmilasadavdngns Ifugiunudidegsna

The findings, research and problem-solving approach to establish a business
concept, create own specific interested knowledge for business development. Through the
process of business consultation from both internal and external business experts, including
seminars by external guest speakers and experts. Already starting a real business, according

to the course structure and possess a principle of business knowledge.

N&5.352 nseuTUA RN suazn1sUSnwgsNad msugUsEnaums 6 0(1-0-23)
BEP352 Business Workshop and Consulting for Entrepreneurs VI

Aua 33 wiladym TumsimuaunAndiienisizudugsie aiuesdanudianis
mslugsiafnuesaula miamudessia Tagiunszuiunmsuinugsienniidernymelulas
aeuen mevhduunnguluauazngudesanngidoingnisuen insasleuftfudmulasians
vdngmsdsldifiuuumsunsdidugsiante

The findings, research and problem-solving approach to establish a business
concept, create own specific interested knowledge for business development. Through the
process of business consultation from both internal and external business experts, including
seminars by external guest speakers and experts. Start the business practice process

according to the course structure and see the guidelines for running a real business.
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N&5.353 nseuTUWs RN suazn1sUSnwgsNad msugUsEnaums 7 0(1-0-3)
BEP353 Business Workshop and Consulting for Entrepreneurs VI
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The findings, research and problem-solving approach to establish a business
concept, create own specific interested knowledge for business development. Through the
process of business consultation from both internal and external business experts, including
seminars by external guest speakers and experts. Possess the principles and in-depth

business knowledge.

N§5.354 AaUeNI5VBLALNITLITINNDTON 33-0-6)
BEP354 Art of Selling and Negotiation
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Sales management and various types of negotiation processes. Solving
problems peacefully, communication process which occurs by both parties’s willingness. A
foundation of negotiation to enhance the sales process in various forms. Sales technique for
the ultimate mutual benefit and satisfaction for both buyer and seller. Combine both skills;

selling and negotiation, to maximize the benefits of the business operation.
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BEP355 Entrepreneurial Business Experience |
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The enhancement in a real business with practice and learning to be an
entrepreneur by investing in a real business to learn deeply and fully integrated. Students
will gain real-world experiences in business processes from start-up to business
management. The study may use a business plan that is taught in the business plan courses
for a business owner to get the actual result of the business with a team of advisors as

consultants. Students will be assigned to the project or business outcome report at the end

of the project.
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BEP356 Entrepreneurial Business Experience |l
UsRUneu : @auld Nas.355
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The enhancement in a real business with practice and learning to be an
entrepreneur by investing in the real business to learn deeply and fully integrated. Students
will gain real-world experience in business processes from start-up to business management.
The study may use the business plan that is taught in the business plan courses for a
business owner to get the actual result of the business with a team of advisors as
consultants. Students will be assigned to the project or business outcome report at the end
of the project or present plans to outside organizations to find funding sources to expand

the business that students have studied and acted on.
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Nef5.357 NAYVSHATHFNIRIALALNITNAINATTAGMTULI1VD955AA 3(3-0-6)
BEP357 Digital Economy Strategies and Digital Marketing for Entrepreneurs
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The elements in e-business systems, types of networks, platforms and
modern equipment and tools in e-business systems, strategies for marketing in the digital
world, various types of digital marketing on various platforms, and designing digital marketing

plans. and creating marketing contents in the digital world, a strategy for creating the brand

identity or product in the digital world to stand out.
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Ne5.358 N13IANITNNNITAAIALTINAYNTANTULIIVDITINA 3(3-0-6)
BEP358 Strategic Marketing Management for Entrepreneurs
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The meaning, purpose and benefits of strategies.The key strategic concepts
and processes, including difficulties and conflicts of the strategies. The access to the
database and strategies selection. Strategic marketing in a competitive market and marketing
integration strategy concept. The marketing strategies covered the 4P, including product
strategy, promotion strategy, distribution channel strategy, the theory of pricing and cost-
saving strategy. The 4C concept, customer-centric approaches, customer relations strategy,
effective communication and awareness strategies, sales-driving techniques, retail,
wholesale, logistics and distribution strategy. Organisational change strategy, financial
strategies for organizational profit. PDCA concepts, the evaluation and assessment for the
strategy outcome. Strategy development and tactics. The Case study of restaurant and Food
business, services business, financial business, travel and transportation business. Strategic
marketing in retail, wholesale and distribution businesses. Profitable and cost-saving

strategies for an organisation.
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BEP451 Business Workshop and Consulting for Entrepreneurs Vi
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The findings, research and problem-solving approach to establish a business
concept, create own specific interested knowledge for business development. Through the
process of business consultation from both internal and external business experts, including

seminars by external guest speakers and experts. Ready to be a quality entrepreneur.

Ne5.452 N15AANITAINAES N1ILINOARALNITINUKNUAIINABLHBINIGIAY 3 (3-0-6)

BEP452 Risk, Crisis Management and Business Continuity Planning
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The study of the risk and crisis management and dealing with different crisis

situations. Allow the owner to be ready to deal with crisis and risk.
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2.3.1 nguAvamzau-dan (M)

n&s.501 nsAnwINguUsEmAlkasUsTnanannddmiuidivesgsia 3(3-0-6)
BEP501 Asian Countries and New Emerging Market Countries Study for Entrepreneurs
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The process of analysis and assess the factors of economic, political and
demographic factors evaluation. Also, society and culture, law, competitors, technology,
risks, and consumer behaviours in Asia countries. Also, the countries that have started to
trade globally, such as the United Arab Emirates, India, Middle Eastern countries, Vietnam,
etc. Analysis theories and case studies to understand the process of entering the
international market and establishing a business in preparation for organization management,
marketing, production, finance, and human resources management, logistic management in
the context of global marketing, is a factor affecting the success of running a business in new

market countries efficiently and competitively.

nd5.502 nswasugelulaniava 3(3-0-6)
BEP502 Digital Transformation
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The changes in information technology, how information technology plays an
important role in the business world, and how information technology assists the business

to be successful.
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na5.503 Anudugusenaunisluesdns 3(3-0-6)
BEP503 Corporate Entrepreneurship
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The different forms of corporate entrepreneurship, how corporate
entrepreneurship handles corporate culture and human resource functions, and how to
apply the concepts of corporate entrepreneurship and its tools to the different types of

businesses such as public organizations, private organizations, and social enterprises.

nes.504 NSNAINLARITAMSURIYRIEINT 3(3-0-6)
BEP504 Digital Marketing for Entrepreneurs
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The meaning, perception, roles of digital marketing, the use of social media
and the Internet for marketing, components of social media and the Internet in marketing
such as UX/UI, user data storage, segmentation, and promotion methods in digital channels.

Furthermore, digital marketing provides more understanding of how to do marketing through

social media or the Internet which is vital for an entrepreneur in the current era.
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N&5.505 nytadeaniulszneunisuasliAUinwgsie 3(3-0-6)
BEP505 Entrepreneurial Diagnosis and Business Consulting
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The principles and processes of diagnosis and business consulting. Focus on
student practice diagnosis, establishment, and business consulting by applying the
knowledge gained from multiple learning fields to the synthesis of new knowledge. Examine
a real business problem selected as a case study from the actual establishment. Allow
students to analyze the cause of problems and find solutions. Be able to summarize how to
solve problems. To lead to synthesis, consulting, and solutions for entrepreneurs. The
learning process will be supervisory by class advisors students will learn theories from the

classroom and practice in the real workplace.

N@5.506 madudnvesgsivluasugialangsia 3(3-0-6)
BEP506 Entrepreneurship in the Global Economy
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The guidelines of being an entrepreneurship in the global market context by
analyzing and evaluating economic, political, social, legal, and technological environmental
factors affecting the opportunities and threats of business operations. Study theories and
case studies to help students understand how to plan and evaluate the feasibility of
developing a business in the global marketplace. It includes how to organize marketing,
financial management and human resources management, knowledge management, and

managing multinational corporations for effective business management.
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N&5.507 MsdnmsAawindouegedidulazanusuRnveusediny 3(3-0-6)
BEP507 Environmental Sustainability and Social Responsibility
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Environmental Conservation, business impacts on the environment, strategic
responses to environmental sustainability, conflicted outcomes of maximizing financial

returns, and an impact on society, and social responsibility activities.

N&f5.508 ﬁugmmﬁmms 3(3-0-6)
BEP508 Foundations of Management
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The understand the basics of effective analytics, management, planning, and
resource management in a student's organization. It includes changing management in a
dynamic context, an analysis of data to change the management process, a management
according to the philosophy of sufficiency economy, a development according to new
theories and a sustainability integrative approach for organizational balancing in response to

globalization and sufficiency economy.

N#5.509 NsANYIANIZUARAS 3(3-0-6)
BEP509 Independent Study
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In-depth research or research on topics related to business ownership which

aligns with students’ interests under the guidance and care of the advisors. Students will

undertake research in specific subject areas and present it to their advisors.
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nas.510 winnssuuaranuduguszneunisluesding 3(3-0-6)
BEP510 Innovation and Intrapreneurship
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Understand the new innovation, innovation processes in organizations,
utilizing resources both from outside the organization and within the organization to
maximize the benefits, and the concept of creative working ideas. Students can innovate in
the organization and understand the concept of working as an entrepreneur with an

innovative and impactful mindset for their organizations and others’ benefits.
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n&@s.511 mﬁmmiﬁjﬁﬁ]ﬁmaqmﬂm 3(3-0-6)
BEP511 Managing a Growing Business
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Business organizational growth management such as planning, and effective
human resource management to have an effective competitive advantage. Examine
successful business cases, to learn the thinking process and planning the effective business

management.
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Nes.512 NSUINNFINNITNTRUEINYAAG 3(3-0-6)
BEP512 Personal Finance Management
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Wealth management planning and management, personal finance, retirement
planning, tax, and education fund for children, investment, inheritance, and risk
management. Also, to study the proper management of personal financial planning, based

on the financial status information, economic situation, and global finance.

nas.513 nITIuUgUsENaUNS 3(3-0-6)
BEP513 Research in Entrepreneurship
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To understand research processes for entrepreneurs and the use of existing
data by various sources to optimize the analysis to create a competitive advantage. Also,
students can determine the future direction of the business, to be able to know how to
access useful and reliable sources of information for entrepreneurs. Students can analyze
and evaluate research from useful information. Also apply and understand effective data
collection practices and to connect with an international network and world-class research

institutes.
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Nes.514 duuunnsiudivesgsna 3(3-0-6)
BEP514 Seminar in Entrepreneurship
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The guidelines for the establishment, of business operations in terms of
concepts, seeking the opportunities, risks, planning and return of business ownership in the
global marketplace. As well as an analysis of the problems and solutions that happen to the
entrepreneur. The study includes learning organization management and knowledge
management tools to be used as a guideline for conducting business, updating to unlock
and systematic business development by ways of learning from case studies, brainstorming,

and group discussions to prepare before applying to a real business.

Nes.515 deiawinuanudugusenauns 3(3-0-6)
BEP515 Special Topics in Entrepreneurship
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The up-to-date situations in entrepreneurship such as the innovation of new
advanced technology, recent economic situations and policies related to entrepreneurship,

and other interesting topics related to entrepreneurship.
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N@s.516 NsRRUINARA Uz UINIT 3(3-0-6)
BEP516 New Product and Service Development
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The process of developing and planning new products and services into the
market, meaning, and the relationship between market opportunity analysis, the pursuit and
evaluation of business opportunities including study trends and demand of the market. This
course provides an analysis of the business environment assessment which leads to the
conceptualization, moderation concept conceptual assessment of new products and
services. It leads to the development of prototype products, market testing, and the
introduction of new products into the market. Include the development of new products

and services or new businesses continuously to meet the demand of the market.

nes.517 NMSMLNAIRUN U UTUTIND 3(3-0-6)
BEP517 Entrepreneurial Venture Funding
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The sources of funds, to understand the sources of funds and types of funds,
the behaviour and understanding of sources of funds. And to explain how to select the
appropriate sources of funds and how to loan from the sources of funds, including the
factors influencing funding. Managing and building the image are also learned in this course

to be successful in the access to funding.
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Nas.518 N1sHNIL 0(0-30-0)
BEP518 Internship
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A practical and systematic internship, which allows students to work in a real
workplace. Students will be working in their chosen enterprise which corresponds directly
with the subject and the students’s interests. This will emphasize the real-practical working
experience and the hands-on experience, or students can work on a special project to
provide benefits for the chosen enterprise. For example, updating or optimizing, or work
process solutions. Students can complete the internship within the semester for real work

experience and also meet the enterprise’s standards and requirements.

2.3.2 NEAYIRMZAU-TON (AUNTATNUALITRINGINY)

n&s.531 N159ANISLATOUNY ANUFUNUS UaENaUTINa 3(3-0-6)
BEP531 Networking, Relationships and Cluster Management
sULUULAZENYIEYRIATAWMBINALTIN NaWTania vie WseveTania n1saing
LASOUIYTEMINGINT MIATNANUFUNUS kazFULUUTDNITINGIATINAY
Knowledge of clusters of groups such as business groups, enterprises, or
enterprise networks. Different types of each cluster’s characteristics. Also, the process of
building a business network between multiple businesses in various ways, as well as how to

build relationships and apply the co-business in various forms.
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Nas5.532 oI NNIIAINEMSUgINIAUANadelnddmsudivesssia 3(3-0-6)
BEP532 Marketing Channel and Retail Business for Entrepreneurs

ndnnsUIMINIAUEn nodnssuduilnanasnisuredu nadenshiafisedudn
Uan M unsaud ssuun1singe mssmuasmunedan nisdalsunsudaasa
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UsgaNSAIN M59iN mua:uLLasUssLﬁumalusdaamami%’@ﬁmmaﬁ”’qmm@@ﬁimLLazmaﬂmqiﬁa
dleaemnulfiuTounaseseanisgsfavessenaunis

The principle of retail business management, consumer buying behaviour and
competition. Selecting a retail site, retail product planning, purchasing system, retail pricing,
marketing promotion strategies, store management, store layout & design for product
presentation, and retail selling technique. Distribution channel management and retail
marketing strategies, also design the effective distribution channel, development, control
and evaluation in both distribution channels of the consumer market and business market.

To create advantages and extend the business for entrepreneurs.

N@5.533 MTAATIVTOLARAZNITUTINTTANITAUAU RSN AT 3(3-0-6)

BEP533 Data Analysis and Customer Relationship Management

%4
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Managing the business with customers-centric approach, methods of acquiring
and maintaining customers base, and analyzing and applying the customer feedback to the

business.
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ne5.534 NFUIMIINMIRUAMFUFINIVUIANA UL VUIALEN 3(3-0-6)
BEP534 SME Financial Management
ANUEIARYTBINITUSININITRUAMSUTINIVWIANAUAZIUIAEN USTAnUednIs
UIMINITRY MIUTMINMIRulumMengiwagandulaniagsia n1susulmumsusmsnIstu
iiemsmuvasyuiiissieveiannsuias msvimsmsiuiieatvayunisiadulalumsifiuyu
Ussuamaanil miﬁwﬁﬁﬁuﬂiﬂwﬁﬁiaﬁﬁﬁﬂ ALUANeTEINensELARuanLazAls TunauLay
ﬂizmunWﬂumiﬁmnuuasmimaﬁuﬁa}mi mw%ms?ﬁu‘w%’Wémaﬂﬁjﬁ%mmﬂaNLLazﬂJmmLﬁﬂ
The importance of financial statements in SME businesses, types of financial
statements, use of financial statements in business analysis and decision making, improving
financial statements for finding additional capital sources or requesting loans from banks,
and using financial modelling to support decision making. In raising capital, types of debt,
having debt that is beneficial to the business, the difference between cash flow and profit,
steps and processes in joint ventures and selling business shares, and servicing the assets of

SME businesses.
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2.3.3 nguITUaNIZAU-IREN (INUNTUTMIIANSINAATEUATT)

n&s.541 NsEUNeNgINIATOUAT 3(3-0-6)
BEP541 Family Business Succession

UTTLNNUATAN WML LAYYDITINIATEUATI ANNAIALYUBITINIATOUATIABLATEENT
N38319g37IATRUAT mi(??ﬂLf]mmﬂuqiﬁﬁmi%ﬂ%’a Mﬁ’]‘ﬁLLﬁ%UVIU’WlGUENQﬂﬂﬁiﬂﬁqiﬁ’ﬂﬂﬁaUﬂ%}’l
anwazkarlasiaiwesnsduvenssianseunds lassaswesmnududives nssuiunslunis
PONLUULAEINUHUNTAUNEATINY N13danTsiuANutauddlunmsdniiugsfianseunds nsdlfinw
g 9 Tifeates

Types and special characteristics of family businesses, importance of family
businesses to the economy, creating family businesses, setting goals in family businesses,
duties and roles of people in family businesses, characteristics of family business succession,
structure of succession, structure of ownership, processes for designing and planning

business succession, dealing with conflicts in family business operations, various related case

studies.
nets.542 nsufjugsnanseun’d 3(3-0-6)
BEP542 Family Business Transformation

ANNSIEUTDIINIATEUATY Ussnnuagseaulunmsusuusadasunlasgsia
AsauATy Msratmneuas IngUssasnlunisusulsadisuwdas nswisuwdadlassaialugsia
AseuAsy Mstmalulagnseudnnssuadelviitnuusulsaldsunuasgsia nszuiums nagns
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nsrUIUMIUSUUTLUaEuRUaY N2UUNsluNISTRLAENISAIUTINAINTT NIalAnYIRI 9

Sustainability of the family business, types and levels of family business
improvement, setting goals and objectives for improvement, structural changes in the family
business, introducing modern technology or innovation to improve and change the business,
processes, strategies and techniques in improvement and change. Analyzing risks and dealing
with problems that will occur in change processes, acquisition and merger processes, and

various case studies.

a

ANanIUTYIRT ANEN13ASINAIYRITINIMAENNITUTINSAINTT UnsAnwl 2568 52

] A7)



N&s.543 AN MIUINsANNduTUSLaYsITINAUIAdmSUsIianseuAsy  3(3-0-6)
BEP543 Leadership, Relationships and Governance in Family Business
anwaszvaansiludiiluaniunsalang o Idevimivesiiin n1sdearsvesin fun

fumnuAndssruusaznsuiladiamn fihfunaudsunacuazuiuiivesgsiansounia msaia
iy msaredvdnaseriiousuanulusedusing g mavimsanuduiudszninsandnlugsia
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sysuyAsauAsItugINIRseUATIarauBnynaulugsianseuass mssnwaruvadivalunig
ALINgINAATOUATIVEENITN NIRRNYIANG 9

Characteristics of leadership in various situations, leadership vision, leadership
communication, leaders with systems thinking and problem solving, leaders with change and
adaptation of family businesses, team building, influencing colleagues at various levels,
managing relationships between members of a family business, the process of designing and
creating a family constitution. Improving supervision and application of the family
constitution to family businesses and all members of the family business, sovernance,

improvement and application of the family constitution to family businesses and all family

business members; maintaining members' passion for running a family business; case studies.

nes.544 mMsuImsassdsdmiugsisnseuata 3(3-0-6)
BEP544 Wealth Management in Family Business

lassainenishonseminddu Ussinnvamingauuasnisaausig 9 nagng n1s
PUHY AFEAIUNTUTNTIANINTNgaLTugsAtrsauadd Mynwwnundlugsianseunss nsssy
ﬂ’J’lllLﬁﬁﬁ%@ﬂﬁqiﬁﬁ]ﬂi@Uﬂ%’JﬁLﬁmﬁUVl%JWEjau nsnanutestumudesiesdetuluewaslunis
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a%f’m%aL?ismLLazmméﬁ@uﬁluqsﬁ%mwﬂ%’a NANTLAZNITINUHUATUAITITUNAAUBIATOUATY NS
Sassdiinauaseundy nsdifinusing 9

Asset allocation structure, types of assets and investments, strategy, planning,
and asset management in family businesses, tax planning in family businesses, identification
of risks in family businesses related to assets, and planning to prevent risks. Risks that will
occur in the future in property ownership, transferring assets and businesses, inheritance
planning as well as various related taxes, building reputation and sustainability in the family

business, strategies and planning for family philanthropy, setting up a family business

governance, and various case studies.
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2.3.4 Ny Rmrau-den (Munsdudivesssnafiva)
nas.551 nsasAaKandugikarn1sIANNRIMslugsissumalulad 3(3-0-6)
BEP551 Product Concept Creation & Needs Finding in Technology Business

N32UIUNTVRIERSRBUMUUTIRNTsULazAlUlal N5ARTLATIZLAZDRNIUY
wAnAusiLdmadyuaspoulamdgausiuiuinn BmsnanudeanisvesngugnAdie
N5UTEYUTEANANAR NTHRILIABEUAYINGRA NI N1TIATIERLAELUAAINABINITIUNNY
537 MFIFeAUTIHERS I winnssu AnsUnTneY

The process of innovation and technology startups. In analytical thinking and
designing products that solve important problems and meet the needs of majority target
audience, methods for finding the needs of target customers, brainstorming, product
concept development, analysis, and interpretation in business’s need. The researching

products, innovations, and various patents.

Na5.552 nsmanAuazn1sUsEuyarvesUsEnan indulug iy 3(3-0-6)
BEP552 Customer Acquisition & Early Stage Company Valuation for Startups
A3 38015 wiedalumsmgndnitesmagey Useiiiu wagldeundnsiasi
NIAAIALULEIAUIIULAEBUUSIUd S Uan1sn ey nadakasnszuiunslunisnssdunginssy
lumsiduninvesgnavisegldnuvedndue nszuiunstiunmsdaaulanianisiuluyusesves
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Aasu FlunsuLauefi U IRUTaIUTENanTndUkAtNaMmY

Process and methods as well as techniques for finding customers to test,
evaluate and use products, outbound and inbound marketing for startups, techniques, and
processes for stimulating behaviour in engaging customers or stakeholders. The product
usage, financial decision-making processes from an investor's perspective, and methods for

valuing startup companies. From seed stage to unicorn, how to present startup financials to

investors.
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Na5.553 mMaleseiteyauaznsiauedeyalnlunmdmsvanisngy 3(3-0-6)

BEP553 Business Analytics & Data Visualization for Startups
auddnuesdeyauasnsdiAnmmshdeyalulfifiewaungsiauuuaningy s
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Y

Importance of data and case studies of using data to develop startup
businesses, data collection, database creation, data selection, data analysis, and data design
techniques. The presenting large amounts of numerical information for investors or related

parties to understand and apply in business decision-making process.

nes.554 WVRIUNNGIND kaenagnsluniseenangsnadmiugsna 3(3-0-6)
punalulag
BEP554 Venture Capital Funding and Exit Strategy in Technology Business
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Meaning and types of investments in start-up or tech start-up, nature and
amount of various types of capital, characteristics of joint ventures or investor participation
in startup businesses, analysis needs, targeting and analysis of joint venture characteristics.
To decide on applying for funding, type of business exit, goal of business exit, calculating
and analyzing the value of a company when require exiting the business, strategies for

exiting the business to best continue the business, analyzing the sustainability of the

business in the future.
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3. BUINIBFINLES (6 W8NR)

Nas.571 nmsassladeadinidsnlulanida 3(3-0-6)
BEP571 Building Social Network in Digital World

UsgiRanudunnveduleadnisn ITaunisvedudeadnisn Ussinnvesle
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History of the social network, evolution of the social network, types of the
social network, a system in the social network, the impact of the social network, user
interface in each social network to effectively create the social network to be fully used for

the greatest benefits of the business.

nes.572 nwedmMIvlNgsna 3(3-0-6)
BEP572 Business Professional Skills

?JﬂNuﬁﬂwﬁﬁﬁL“flum'amsm%m%ﬁmﬂaﬂmwmaqmmLﬁuﬁﬂqiﬁaﬁaaﬁsﬁw ety
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wAlAN15UsEYN0g19TUTEANSAIN NSWAILIYARNAIN UNTEMNFIAN ANSITULALITIENUTT
V04NgINg

Personality and skills improvement as a professional business owner. Learning
how to deliver the public speaking, business showcase, the business communication skills
including the art of speaking, listening, reading, and writing. The effective business meeting
technique, the personality development, social etiquette as well as moral and ethics as an

entrepreneur.
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nas.573 undnwalenanSaniuI09gINa 3(3-0-6)
BEP573 Enneagram for Entrepreneurs
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The science of understanding the inner life of one self’s thoughts, personality,
and expressions. As well as linking up with others in term of relationships, in the beginning,
to make it easier to know oneself and to understand others. The course is to prepare
entrepreneurs to learn about themselves and others. The course encourages them to
understand the motives of life that lead to individual actions. It can also be applied to the
science of applied management and counselling to promote the potential to make

themselves happy in society. Also, it helps build a better understanding among teammates,

colleagues, and family.

nas.574 SyualAEnIENTUTINLAZ TN 3(3-0-6)
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BEP574 Gemology for Life and Business
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Basic principles in gems analysis and precious stones with simple methods
and tools, so that students can have the basic knowledge of the selection of gems to use in
daily life to enhance the personality of being a leader and a businessman. The students can

also apply the knowledge gained to the business or create a new business venture.
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Nes.575 NSIANTTAVNINLALAINGUANY T 3(3-0-6)
BEP575 Health and Wellness Management
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Principles and techniques of personal health care, nutrition, how to relax
body and mind, and relieving tension. The course prepares the physical and mental to
balance the physical and mental energy used in daily business running. Also, it stimulates
and promotes the physical and mental powers of living in the business world by physical
and mental conditions. In addition, the students will also be trained in yoga, meditation,

Chinese boxing, and reflexology to relieve stress.

Nas.576 UsANwlAARShaYaINqY 3(3-0-6)
BEP576 Physiognomy and Fengshui
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Principles of Nalaksatth and Feng Shui for business owners. Topics covered
include facial features and the basic meanings of various organs in linguistics for considering
personnel, the yin and yang philosophy, the five elements, the basic principles of Feng Shui
and various activities by applying Feng Shui and emphasizing the flow of Qi. Apply Feng Shui

for proper setting of spaces.
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N&s.577 N1IANITOAINIIUNTNE 3(3-0-6)
BEP577 Real Estate Management
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Real estate management concepts such as urban property management,
controlling and maintenance, management and marketing of condominiums, legal issues
related to the real estate industry, technical and infrastructure issues in the real estate

industry, and real estate valuation.

nes.578 dernufduiusuagnmsiaunuadnnw 3(3-0-6)
BEP578 Social Interaction and Personality Development
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Businessman’s social etiquette and personality development. Learn how to
act and socialize confidently with proper manners. Learning through various activities about
the social etiquette, table manners, improve personality including the business attire for

both ladies and gentlemen. Also, the personal hygiene and basis health care.
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