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1. viwndmanesialy (General Education) 24 w#ihgfg

o 4. U FvdsAunau
INEIU IYYBIUN . tNIA - Y
NUB-NA NIBWUAIUN
NENAMNWIINGE (9 viiEnn)
EN 101 | Everyday English 3 -
EN 102 | Social English 3 -
EN 103 | Global English 3 -
NEUIVIYIUININNBLIVIAN (15 Mi2efin)
GEO11 | Thinking Skills for Lifelong Learning 3 -
GEO012 | Citizenship in Society and International Community 3 -
GE013 | Technology and Innovation for the Future 3 -
GEO014 | Aesthetics and Well-being for Life 3 -
GEO015 | Entrepreneurial Spirit and Financial Literacy 3 -
373 24 Whein
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2. BUNIVILRNE (Professional Education) 99 wulgie
2.1 ngdvunu (30 wiein)

o 4. U y1UsAunau

INEIUN IYYBIVN . tNIA - Y

BUWNA NIBNUAIUY
CA 501 | Journey to Communication & New Media 3 -
CA 200 | Law, Ethics and Responsibility in Communication 3 -
CA 503 | Pitching & Negotiation 3 -
CA 504 | Digital Photography 3 -
CA 505 | Art of Storytelling 3 -
CA 506 | Marketing Essentials 3 -
CA 507 | Strategic Communication 3 -
CA 508 | New Media & Communication Technology 3 -
CA 509 | Art Appreciation for Communication & New Media 3 -
EN 014 | English for Exploring the World 3 -

Pl 30 AVl

wingnsUSay e anzlvamans Unisdne 2567 9



2.2 N3y uamzau - U3AU (54 viigin)

o 4. MUY v UsAunau
SRAYN 318303U1 fE) .

1 a A A ¥
nioena WIONUAUS

CNM 101 | Critical & Creative Thinking

CNM 102 | Consumer Psychology & Behavior

CNM 103 | Corporate Branding

CNM 204 | Creative Storytelling for Digital Platform

CNM 205 | Graphics Design Workshop

CNM 206 | Digital Media Production Workshop

CNM 207 | Data-Driven Communication

CNM 208 | Channel Communication Management

CNM 209 | Research & Consumer Insight

CNM 310 | Risk & Crisis Management

CNM 411 | English for Professional Communication

CNM 412 | Special Topics Seminar & Workshop

N W W W WLW W IWIVLW VLWL IWIW|W
1

CNM 413 | Professional Internship ﬁ'ﬂﬁﬂm%uﬂﬁ 3 Gﬁulﬂﬁmmaﬁm
avaulitounin90 wuiein
Jmbeneavaulusiedvn
wnzau-Usaulidesnin
27 wihein(Souluninn1sane
Wenfulduasiinsnadsazay

(CUM.GPA)lwitiaainin 2.75

%59
CNM 414 | Degree Project in Communication 6 ﬁfﬂﬁﬂm%u"ﬂﬁ 3 Gﬁuiﬂ
& New Media Jmbeisavaulitesnia 90
Mg kagimheinayay
Tusredvnanzau-vasu
laideanin 27 wiaene
(Suulunansanwiaeaniule)

CNM 021 | Creative Communication Campaign | 3 -

CNM 022 | Creative Communication Campaign |l 3 -

CNM 031 | Creative Communication Campaign Il 3 -

CNM 032 | Creative Communication Campaign IV 3 -
53 54 | wihein
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2.3 AR NANIEAU - Fen (15 vhefin)

UnAnwanunsadeniseunguivianigaiu-en 1 nqu visedeniseusedyanvalengy

a v A o (R4 ! 1 a v 1 dy
amgau-den sawdwiulitesnin 15 wihein fewellil

Y]

- naEIvINslawanadvia (Digital Advertising)

SHEIU 518327397

U

“nuenn

tNIN

AYIUIAUNDY

wIaNUANS

CAD 011 | Creativity & Copywriting

CAD 022 | Art Direction in Advertising

CAD 033 | Creative Digital Advertising

CAD 034 | Innovative & Interactive Media
CAD 035 | Advertising Design & Production

W W W | W W

- NFIvIMIUsEMAUTUSAITA (Digital Public Relations)

SHEIY 518%973%7

U

Mi2enn

LNIN

Ay1UeAUNaY

WIONUANS

CPR 011 | Digital Public Relations Strategy

CPR 022 | Public Relations Writing & Content Creation
CPR 033 | Image & Reputation Management

CPR 034 | Relationship Management

CPR 035 | Social Media Community

3
3
3
3
3

- NANIVINTATIUUTUAATI9ETIA (Creative Branding)

SV GRLN) S18%83%"

ATUIU

“uena

bNIN

AY1UIAUNDU

viIaNUANS

CBD 011 | Brand Equity Management

CBD 022 | Strategic Branding

CBD 033 | Brand Identity Design

CBD 034 | Brand Channels & Sense Strategy
CBD 035 | Global Branding

W [ W W |W | W
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- ndvINMsaianusuaduvlgioues (Influencer Branding)

. a . U FvrUsAunau
INEIUN IYYBIUN L. LNIN o Y
KBUIB-NA NIDNUAIUS
CBF 011 | Influencer Branding 3 -
CBF 022 | Monetization & Marketing Strategy for Influencer 3 -
CBF 033 | Appearance & Voice Work and Personality 3 -
Development for Influencer
CBF 034 | Online Content Creation 3 -
CBF 035 | Follower Acquisition & Engagement 3 -

Y

- MUY THOAIAIALAYERaIMNIIUED (Digital Communication and Media)

o - “ - 37U Ay1UeAUNaY
SWAIYN 803 NSA B}

] a Gl = v

U2EnA WIONUANS

CDM 011 | Digital Marketing Communication & Media Industry

CDM 022 | Campaign Architecture & Role of Channels

CDM 034 | Digital Media Planning

3
3
CDM 033 | Media Tools & Data Software 3 -
3
3

CDM 035 | Media Buying

12 N\ udnansuSuans ausimamans Inisdnen 2567
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3. NUINIYARNLES (Free Electives) 6 inenn

A A a a v ! dy
wedenissuluselvnwalull

tnfnwagdeufenssuneinunilaaeuluiminerdensann lidesndn 6 mihwefn

A 4. MUY Fy1UsAunau

INEIUN I1YYBIVYN . LNIN - X Y

nuUB-NA NIDNUAIUS
CA 551 | Independent Study 3 -
CA 554 | Integrated Academic Social Responsibility 3 -
CA 555 | Social Engagement Project 3 -
CA 562 | Creative Portfolio 3 -
CA 563 | Information Graphic Design 3 -
CA 565 | Studio Photography 3 -
CA 566 | Motion Graphics in Advertising 3 -
CA 567 | Event Marketing 3 -
CA 568 | Language Skills for Advertising Practitioner 3 -
CA 569 | International Field Study in Advertising 3 -
CA 572 | Public Relations for Creative Industries 3 -
CA 573 | Public Relations in Governmental Institutions 3 -

and Charitable Organizations

CA 574 | Health Communication 3 -
CA 576 | Business Design and Branding 3 -
CA 577 Entertainment Business Branding 3 -
CA 578 | Luxury Branding 3 -
CA 579 | Fashion Branding 3 -
CA 580 | Buyology and Communication 3 -
CA 581 | Tourism Branding 3 -
CA 584 | Sport Branding 3 -
CA 585 | Branding for Social Enterprise 3 -
CA 586 | Sustainable Branding 3 -
CA 588 | Branding Field Trip 3 -
CA 590 | Selected Topics in Branding 3 -

a va

wema:nse3vldu 3 (3 - 0 - 6) wuadunisussens 3 Falussedunv Inesin1sHnUgUR
Sufusgnindnfnyiaronnsdiaeutaznsfinysisaueeindnw 6 Tilusdedunm
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8191791 INeNTEeLEEe Ingnsiiaduaznisuindeaniuile

1. vnadvAnwnaly (General Education) 30 #ihefn

IRAIY 518703 Q?mf N30 gzjq?ﬂmat
KBUIB-NA NIDNUAITN S

nguINWBINgE (9 Miaehin)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAMYIUINTNNYEAWITIN (21 Wi3ehia)

GE 101 | Thinking Skills for Lifelong Learning 3 -

GE 102 | Citizenship and Social Transformation 3 -

GE 103 | Technology and Innovation for the Future 3 -

GE 104 | Aesthetics and Well-being for Life 3 -

GE 105 | Global Alliance and Emerging Issues 3 -

GE 106 | Financial Literacy and Sustainable Development 3 -

GE 107 | Entrepreneurial Spirit and Leadership Skills 3 -

574 30 NN

ERETIN

a

wanansUSunns ansinamans Un1sanw 2567
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2. BUNIVILANZ (Professional Education) 99 wuqgfe
2.1. ngudrunu (Core Course) 36 #8An

" L. MUY FvdsAunau

Ei/GRL! 3183971 o LNIA o 3 .

BUWNA NIBWUAIUNY
CA 001 | Communication: Theories and Practices 3 -
CA 002 | Media Law and Ethics 3 -
CA 003 | Art of Speaking 3 -
CA 004 | Digital Photography 3 -
CA 005 | Art of Storytelling 3 -
CA 006 | Marketing Communications in Digital Age 3 -
CA 007 | Media and Information Literacy 3 -
CA 008 | Trends in Communication Technology 3 -
CA 009 | Media and Entertainment Business 3 -
CA 011 | Creative Design Workshop 3 -
CA 118 | Introduction to Broadcasting and 3 -

Streaming Media
EN 303 | English for Communication Arts Profession 3 -
5 36 ViRl

wangasUSayayes anzliinaeans In1sAnw 2567 15



2.2. ngxivamzay - YA (Major Requirements) 30 viu38fin
o 4 o U9 Fv1UsAunau
SREIV 19UV .~ | wn3a - & Y
BUWBNA NIBWUAIU Y
BRS 201 | Broadcast Announcing 3 -
BRS 202 | Digital Media Narrative 3 -
BRS 203 | Production Design 3 -
BRS 204 | Digital Media Production Techniques 3 -
BRS 205 | Streaming Media Content Creation 3 -
BRS 301 | Broadcasting and Streaming Media Insight 3 -
BRS 302 | Broadcasting and Streaming Media 3 -
Entrepreneurship
BRS 303 | Special Issue in Streaming Broadcast 3 -
Business
BRS 401 | Broadcasting and Streaming Media 6 hdnwdud ¢ Juld
Internship uaziivihnnazau
Tusedganig
PU-UIAUNIOT187T
Wnau-denlal
%30 Houni1 27 wiefa
BRS 402 | Degree Project B 6 Sndnwaud 4 Tuld
uaziivihennazau
Tusedganiy
PU-UIAUNIOT187T
ngau-denlal
B Houna1 27 wiefa
57U 30 N8
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2.3. NAIIIRMIEMY - lian (Major Electives) 18 iigfin

SHEY 5183039 Qf,]mf LNSA "’Zm,ifﬂ””m;‘
BUWNA NIDNUAIUY

NFATIAMIEMY - lHen 3 5187331 9 vithein (UsAuseu 3 331)

BRS 311 | Digital Radio Production 3 aould BRS 204

BRS 312 | Digital Television Production 3 aouls BRS 204

BRS 313 | Streaming Media Production 3 aould BRS 204
NFUATURINLFAIY ~ LEBNNITHNARTIBNITINE

BRS 321 | Sound and Music Design 3 -

BRS 322 | Podcast & Live Production 3 -

BRS 323 | Creative Content for Sound and Music 3 -
naiATLeEiY - denmInansin1smedeaniuil

BRS 331 | Youtube Production 3 -

BRS 332 | Virtual Reality and Augmented 3 -

Reality for Media Production

BRS 333 | Set Design 3 -

NALAYTNANIEINY ~ EaNN1InERT18NT3duayasasingvie
BRS 341 | Acting and Directing for TV Drama

(6N}
1

BRS 342 | Script Development

BRS 343 | TV Drama Production

JR 031 | Investigative Techniques

JR 034 | Blog and Vlog for Lifestyle

3

3
NAUAT RN ~ LHBNNIINAATIBNNTAIUNTAIAIANTATIA

3

3

3

JR 035 | Mobile Journalism

74 18 NUIBAR

HYPINELARN UIAULSEU 3 397 waZiSgURLLANINNALITIRNIZAU-LaanNauaYla 1 nay
E— ; q q
IaLapnssus1edvINaulaliasy 3 183N
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2.4. vana3yn (Minor) 15 mihgia
Undnw) anxnsadenseu lan
1. nauinfinieividuvesnusdvamansimusliduinin e
2. nauivwesnrduiian dmamanseysi@lvisouduiviln
“msUfuiasuneivlunguininlvieglugasidavesnuud

2.4.1. @9 IvAaueNISLERS

o a g MU FyrUsAunau
INEIVN I1YVYIVYI VA LNIM o & v
BUWNA NIBNUAIUY
PFA 108 | Performing Arts for Self-Discovery 3 -
PFA 201 | Performance Historiography 3 -
PFA 202 | Anthology of Dramatic Literature 3 -
PFA 301 | Performance Studies in Context 3 -
PFA 303 | Social Marketing for Performing Arts 3 -
2.4.2. @VIVINNGUANT
o - . U Fy1UAUNDY
INREIVN IYVYIVY . a LNIM o & v
BUWNA NIDNWUAIUY
FMS 101 | Film Aesthetics 3 -
FMS 102 | Film Production Techniques 3 -
FMS 206 | Design and Visualization for Film 3 -
FMS 208 | Film and Screen Media Industry 3 -
FMS 309 | Film Analysis and Criticism 3 -

2.4.3. @ 3BNSHAAL LD NAS19ETIALASUTEAUNIS IRV

o - “ - 31U FUsAunau
NIV 18IV . N3N o & .
BUWNA NIDNUAITN S
CA 013 | Digital Experience Journey 3 -
CDE 201 | Understanding International Content Industry 3 -
CDE 302 | Artificial Intelligence for Communication Arts 3 -
CDE 303 | Data Science for Communication Arts 3 -
CDE 322 | eSport Event Production 3 -

18 N\ wangesUSaayes anzliinamans Un1sfnw 2567



2.4.4. @1UIVBIUILaYMITANMTINTIANITUALNTUTEYY

o - - MUY FyrUsAUNaY
INEIUN IYYBIVN - LNIN - X Y
NnUB-NA NIBWUAIUY
EDM 101 | Introduction to Event and MICE Business 3 -
EDM 102 | Event Experience Design and Creation 3 -
EDM 103 | Event and MICE Management and Planning 3 -
EDM 213 | Event and MICE Workshop 3 -
EDM 306 | Promotional Planning for Event and MICE 3 -

3. NUINIVANDETY (Free Elective) 6 MuI8A#

LV } 4 & = a d‘ Qll a a U (-7 1 ] a
infnwazieadoniseuseindunlaaeuluumingrdensann lidesndn 6 wiiedn
ysadaniseulusedvsanalul

o L. AU AYIUIAUNDY
SN S18%23%Y" o nsn | ,
UUILNN VIONUAINS

94 6 PUILAR
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o gL U y1U9AUnau

SREIYN 31838791 . nse | L .

NBUIB-NH NIBWUAIUN
BRS 551 | Social Broadcasting 3 -
BRS 552 | Sports Program 3 -
BRS 553 | Lighting Design for Television 3 -
BRS 554 | Voice Work in Broadcasting 3 -
BRS 555 | Sound and Vision in Contemporary Media 3 -
BRS 556 | Horror Program 3 -
BRS 557 | Aerial Videography 3 -
BRS 558 | Culinary Programs 3 -
BRS 559 | Documentary Program 3 -
BRS 560 | Travel Program 3 -
BRS 561 | Music Video Production 3 -
BRS 562 | Cross-Media Production Design 3 -
BRS 563 | Motion Graphics 3 -
BRS 564 | Short-form Production 3 -
CA 551 Independent Study 3 -
CA 552 International Mass Communication 3 -
CA 553 Development Communication 3 -
CA 554 | Integrated Academic Social Responsibility 3 -
CA 555 Social Engagement Project 3 -
CA 556 | Music Festival Management 3 -
CA 557 | Music Festival Workshop 3 -
CA 558 | Military Science 3 -
CA 559 | National Security Development 3 -

20 N\

a
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1. vnadvAnwnaly (General Education) 30 #ihefn

s8¥avImUvaNgastinaArsnsUdn

#1917991A8aUZN5 AR

SWeIY 8%a3 Q?mf N3 ’sz::mnmi
KBUIB-NA NIDNUAITN S

nguINWBINgE (9 Miaehin)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAMYIUINTNNYEAWITIN (21 Wi3ehia)

GE 101 | Thinking Skills for Lifelong Learning 3 -

GE 102 | Citizenship and Social Transformation 3 -

GE 103 | Technology and Innovation for the Future 3 -

GE 104 | Aesthetics and Well-being for Life 3 -

GE 105 | Global Alliance and Emerging Issues 3 -

GE 106 | Financial Literacy and Sustainable Development 3 -

GE 107 | Entrepreneurial Spirit and Leadership Skills 3 -

574 30 nuwnn
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2. wUINIV RN (Professional Education) 97 #%u280n
2.1 ngadvunu (Core Course) 27 #UI8Mn

" L. MUY FvdsAunau

TUHIY 51838391 . LnIn " )

NBUIB-NH NIBWUAIUNY
CA 005 | Art of Storytelling 3 -
CA 012 | Arts and Politics 3 -
CA 014 | The Art of Conceptual Photography 3 -
CA 015 | Art and Socio-Cultural Research Workshop 3 -
CA 019 | Digital Culture and ME 3 -
CA 020 | Spirit of Southeast Asia 3 -
PFA 108 | Performing Arts for Self-Discovery 3 -
PFA 201 | Performance Historiography 3 -
PFA 202 | Anthology of Dramatic Literature 3 -

53U 27 Vil
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2.2 N NaNIEA1U (Major Requirements) 70 mi3efin
221  AgiwiugIu (21 nidiehn)

o - “ - AU Fy1U9AUNDY
FGRE 51839731 o NN - Y
nuUB-NA NIDNUAITN S
PFA 171 | Acting | : Being Beings* 3 -
PFA 203 | The Art of Dramatic Writing 3 -
PFA 273 | The Art of Directing® 3 -
PFA 374 | Theatre for Development* 3 -
PFA 303 | Social Marketing for Performing Arts 3 -
PFA 301 | Survey of World Entertainment Industry 3 -
PFA 304 | Narrative Mechanics of Theatre, Film, 3 -
and Digital Performance Production
Pl 21 NN

e * siednniilvinniesufiinig nguiniiugiu $1uau 9 wiein

222 ngudvIUeAu (36 widienn)

Y o 4 a MUY v 1UeAUnau

SNEUN 18383 L. LNTA - X Y

BUWNA NIDNUAINUY
PFA 161 | Theatre and Digital Performance Production | * 3 -
PFA 162 | Theatre and Digital Performance Production II * 3 -
PFA 261 | Theatre and Digital Performance Production IIl * 3 -
PFA 262 | Theatre and Digital Performance Production IV * 3 -
PFA 281 | Body Electric | : The Art of Movement * 3 -
PFA 282 | Body Electric Il : Song and Dance * 3 -
PFA 172 | Acting Il : Human Essence and Autoperformance * 3 -
PFA 271 | Acting Ill : Love, Passion, Desire and Approaches 3 -

for Realism and Naturalism *
PFA 272 | Acting IV : Modern Approaches in Acting * 3 -
PFA 373 | Oral Interpretation * 3 -
PFA 305 | Auditioning 3 -
PFA 306 | Performing Arts Criticism 3 -
57U 36 ViRl
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223  ngEdnAauinug (7 vidiedn)

v a g a MU Fv1UsAunau
INEIU IYYBIUN V- LNIN o & v
BUW-NA NIDNUAIUY
PFA 491 | Degree Project in Performing Arts Preparatory * 3 -
PFA 492 | Degree Project in Performing Arts * a4 -
7
vanewg: * 9o iiuivimsu§oing nguauinug S1uau 7 winefn
2.2.4  nEudywden (6 mienin)
. - < - 14U AUsAUnoU
INEAIVN YYDV . a 1NN o & .
BUWNA NIDNUAITNY
PFA 371 | Acting V : Departure from Realism & Naturalism * 3 -
PFA 372 | Acting VI : Acting Master Class * 3 -
%39
PFA 361 | Theatre and Digital Performance Production V * 3 -
PFA 362 | Theatre and Digital Performance Production VI * 3 -
52U 6 N8

wanewe: * 13 NiluIINNUGIRNMS nquitiden S 6 mhein

3. NUINIVABNDETY (Free Elective) 6 Ui
o =2 v a a a A A a a Y] = a a N al
Uﬂﬁﬂct‘ﬂf\]g@@\ﬁLa@ﬂLiﬂuiqﬂTﬁqaumLU@a@UIu@JV’]'JV]UWaUﬂEQW]W NIDINYIVILADNLEAIN

AMTUAFANSUIDNIAITIDUVDIPULIUAFDU Y3958V NFBNEINAIAITIRAULNITWERUAEDY
laitleenin 6 miheinsssedsaaluil

o - < - U AYrUIAUNIY
SHEIY 518327397 o SN o X }
Muene VIONUAINS

ERLY 6 PUILAR
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. - < - 71U AYUIAUNDY
SWEIY 5189%973%7 o NS o & .,
UM WIONUAINS

PFA 711 | Theatre Ethno-Historiography Studies: 3 -
Issues and Methods

PFA 712 | Puppetry

PFA 713 | Mime

PFA 714 | Contemporary Dance

PFA 715 | Thai Dance

PFA 764 | Art Trend in Digital Media

PFA 717 | Scene Painting

PFA 718 | History of Theatre

PFA 719 | World Performing Arts Studies

PFA 720 | Oriental Drama

PFA 721 | Opera

PFA 722 | Brechtian Theatre

PFA 723 | Adsurd Theatre

PFA 724 | Women in Drama and Theatre

PFA 725 | Theatre in Education

PFA 726 | Acting for Personality Development

PFA 727 | Musical Theatre

PFA 728 | Theatre for Children

PFA 729 | Theories of Acting and Directing

PFA 730 | Experimental Theatre

PFA 731 | Shakespeare in Contemporary Society

PFA 732 | Tragedy

PFA 733 | Comedy

PFA 734 | Background and Development of Thai Theatre

PFA 735 | Southeast Asian Theatre Studies

W WL W WL WL W IWLIL WL IVL WL LWL VL WL WL WL W
|

PFA 736 | Individual Study and Research in

International Performing Arts

PFA 737 | Contemporary Trend in Performing Arts 3 -

PFA 739 | Musical Performance 3 -

nangnsUSayay1es anzliinamans In1sdnw 2567 25
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5189%973%7

U
280

LN3IA

JyrdsAunau
WIONUANS

PFA 743
PFA 744
PFA 745

PFA 746
PFA 747
PFA 748
PFA 749
PFA 750

PFA 765
PFA 753
PFA 754
PFA 755
PFA 756
PFA 757
PFA 758
PFA 759
PFA 760
PFA 762
PFA 763

Aesthetic Appreciation of Literature
Playwrights and Playwriting

Theatre, Film, Narrative :
Transformation of Style

Drama and Society

Creative Drama

Fundamental of Dramatherapy
Comparative Education System
Drama and Education: The Integration
for Human Development

Theatre in Education Practicum
Community Theatre Practicum

Thai Traditional Media

Southeast Asian’s Traditional Media
World Performance Project
International Performing Arts Internship
Psychology in Dramatic Literature
Eastern Dramatic Literature

Thai Dramatic Literature

Dramaturgy Workshop

Thai Drama in Contemporary Society

3

(SN

W W W W W

W [ W W W WIWIWIWLW W iIW W
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8191791N1IHANDLIUN uazn15IANTTNTIANITULASATUTEYY

1. vnadvAnwnaly (General Education) 30 #ihefn

SWeIY e%ein a?ua:J N3 gzq?ﬂmat
NnuUB-NA NIDNUAIUS

NFUVIN1WDINGE (99enn)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAVIYTUINTNNYEAYIIN (21 Wein)

GE 101 | Thinking Skills for Lifelong Learning 3 -

GE 102 | Citizenship and Social Transformation 3 -

GE 103 | Technology and Innovation for the Future 3 -

GE 104 | Aesthetics and Well-being for Life 3 -

GE 105 | Global Alliance and Emerging Issues 3 -

GE 106 | Financial Literacy and Sustainable Development 3 -

GE 107 | Entrepreneurial Spirit and Leadership Skills 3 -

52U 30 NUWAR
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2. BUINIVILANIZ (Core Course) 87 HUIBNA
2.1. naudrwAu (27 vdienin)

o - “ - U F¥1UsAUNDY
INEIUN IYYBIUN - LNIN - X Y
BUW-NA NIBNUAIUY
CA 161 | visual Communication in Photography 3 -
CA 005 | Art of Storytelling 3 -
CA 006 Marketing Communications in Digital Age 3 -
CA 162 Data Analytics and Insights 3 -
EDM 001 | Taste, Art and Globalization 3 -
EDM 111 | Presentation Techniques for Event and MICE 3 -
EDM 112 | Graphic Design for Event and MICE 3 -
EDM 113 | Event and MICE Production Design Workshop 3 -
EDM 211 | Legal and Ethical Issues in Event and MICE 3 -
Business
53 27 VYo Rl
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2.2. NdXAYANIEIU - U3AU (Major Requirement) 45 miiefin

IWEIY 1803 a?mj‘ N3 'aimjﬂuna‘li
NBUIP-NA NIDNUAIUT
EDM 500 | Communicative English for Event and MICE 3 -
EDM 101 | Introduction to Event and MICE Business 3 -
EDM 102 | Event Experience Design and Creation 3 -
EDM 103 | Event and MICE Management and Planning 3 -
EDM 106 | Scriptwriting for Event and MICE 3 -
EDM 212 | Venue and Logistics Analysis 3 -
EDM 213 | Event and MICE Workshop 3 -
EDM 301 | Audio-Visual Production Workshop for Event and 3 -
MICE
EDM 302 | Technology for Event and MICE Production 3 -
EDM 303 | Hybrid Event Experience Workshop 3 -
EDM 304 | Understanding MICE Industry 3 -
EDM 305 | Research Skills 3 -
EDM 306 | Promotional Planning for Event and MICE 3 -
EDM 421 | Corporate Event 3 -
EDM 422 | Concert and Music Festival 3 -
39 45 niein
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2.3. NAIIYRMIEMY - Lian (Major Elective) 15 38

Unfnwanunsaideniseusedvnguanizinu-iion lagidenannnguussianaudiiu wasngy
AMITEITIgany sanuldaini 15 wihein aeeluil

Y a 4 MU FyrUsAunau
INEIU YYBIUN - LNIN - X Y
BUW-NA NIBNUAIUY
NEUUITANIUBLIUN
EDM 423 | Private Event 3 -
EDM 424 | Fashion Show 3 -
EDM 425 | Knowledge Center and Museum Design 3 -
EDM 426 | Sport Event 3 -
EDM 427 | Beauty Contest 3 -
EDM 428 | Event for Cultural Heritage 3 -
NNAINTEIVIRYANIE
EDM 431 | Event Styling 3 -
EDM 432 | Catering for Event and MICE 3 -
EDM 433 | Artist and Influencer Management 3 -
EDM 434 | Sound, Lighting and Visual Production System 3 -
EDM 435 | Lighting Design Workshop 3 -
EDM 436 | Audiovisual Production Showcase 3 -
EDM 437 | Virtual Production Workshop 3 -
EDM 438 | Visual Effects 3 -
EDM 439 | Multimedia Production 3 -
52U 15 N8

U8 NFaNEaL-Gen Unfnwaunsaassgdnnidalusinedensannividuld lny
Juegiunaeiiilavesnnud
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3. RUINIVIUSTAUNITIIVITN (Professional Internship) 6 wiaefin
PnAnwasniseu EDM 440 vise EDM 441 leeivieinazaulitasnin 90 uiefis wagiseu
Frnameau-Uiau lddesnin 27 wdieda

o - < - AU Fy1U9AUNaU
SWEIV 518%2391 o LN5A oz i}
wi2eAin wIaNUANNS
FDM 440 | Professional Internship 6 fvheinazanliesnin 90
PBAR Lazs1eIvIaNnNI
pu-veAu ldesnin 27 wilein
EDM 441 | Degree Project 6 fnheinavanlidesnian 90 nuaw
A9 LazlseUTILIVNNIZAU-UIAY
laidaenin 27wiaein (Seulunia
nsAnwAenule)
POLY 6 UBAR

4. NUINITAFRNLES (Free Elective) 6 vuq8fin

tnfnwazdetdonieusedvduilaasulunminerdonsunn lidesndn 6 wiledn

yIavapnseuluseIvnamelul

.- d o 31U FUsAunau

INAIUN YYDV . oa LN3In - & Y

BUWYNA NIDNUAINUY
EDM 451 | Self and Personality Development 3 -
EDM 452 | Festival Marketing and Branding 3 -
EDM 453 | Gamification for Events 3 -
EDM 454 | Related Business in Event and MICE Industry 3 -
EDM 455 | Event and MICE Sponsorship Management 3 -
EDM 456 | Event and MICE Sustainability Management 3 -
EDM 457 | E-Sport Event 3 -
EDM 412 | Independent Study 3 -

57U 6 N8
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A1973%1n15MAN L aMNES 19T sARaTUSTEUNISIRIN A

1. viwndmanesialy (General Education) 24 w#ugfg

o 4. U FvdsAunau
INEIU IYYBIUN . tNIA - Y
NUB-NA NIBWUAIUN
NENAMNWIINGE (9 viiEnn)
EN 101 | Everyday English 3 -
EN 102 | Social English 3 -
EN 103 | Global English 3 -
NEUIVIYIUININNBLIVIAN (15 Mi2efin)
GEO11 | Thinking Skills for Lifelong Learning 3 -
GEO012 | Citizenship in Society and International Community 3 -
GE013 | Technology and Innovation for the Future 3 -
GEO014 | Aesthetics and Well-being for Life 3 -
GEO015 | Entrepreneurial Spirit and Financial Literacy 3 -
53U 24 aVelal
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2. BUNIVILANZ (Professional Education) 96 #u38fin
2.1 naadv Ny (33 widienn)

o 4. U FvrUsAunau
INEIUN IYYBIVN . LNIN - Y
NUB-NA NIBWUAIU
ENO14 | English for Exploring the World 3 -
CA013 | Digital Experience Journey 3 -
CA170 | Creative Digital Photography 3 -
CA171 Understanding Creative Content and Digital 3 -
Experience Industry
CA172 | Art and Contemporary Design 3 -
CA173 | Art of pitching 3 -
CA174 | Creative Scriptwriting and Storytelling 3 -
CA175 Basic Design 3 -
CA176 | Computer Aided for Design 3 -
CA177 | Story Design and Creativity 3 -
CA178 Law and Ethics in Creative Digital Experience 3 -
Production Business
54 33 nIEnn
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2.2 gAY uamIza - U3AU (45 niiehin)

SHEIYN

S18%273%7

U

Mi2enn

tN3IM

Ay1UsAUNaY

WIONUAUS

CDE111
CDE112
CDE113
CDE114
CDE115
CDE116
CDE117
CDE118
CDE119
CDE120
CDE121

CDE122

CDE123

CDE124
CDE125

Infographic Design

Motion Graphic Design

3D Design and Animation

Creative Coding
Communication Graphic Design

Production Workshop

Post-Production Workshop

UX/UI Design

Lighting Design Production

Music and Sound Design

Content Creation and Digital Experience Design
for Event and Marketing

Project Management and Entrepreneurship

in Creative Content and Digital Experience
Communicative English for Creative Content and
Digital Experience Production

Environmental Graphic Experience Design
Special Issue in Creative Content and Digital

Experience Business

W WL W WL WL WL IWW

BER

PIPEY

a
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2.3 AR NANIZA - 1Fen (12 i)

o 4. U FvdsAunau
INEIUN IYYBIVN . LNIN - Y
NnUB-NA NIBWUAIU
CDE211 | Projection Mapping Production 3 -
CDE212 | Interactive Media Design 3 -
CDE213 | VR, AR and MR Production 3 -
CDE214 | E-sports Event Production 3 -
CDE215 | Virtual Space Design 3 -
CDE216 | Virtual Production 3 -
CDE217 | Merchandising Experience Design 3 -
CDE218 | Public Space Experience Design 3 -
CDE219 | Artificial Intelligence for Creative 3 -
Digital Experience Production
594 12 VRl
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2.4 NI ENUsEauNITaiean (6 hefin)

SEIU S18%273%7

U

Mi2enn

tN3IM

Fy1U9AUNaU

WIONUAUS

CDE411 | Degree Project in Creative Content Production

and Digital Experience

CDE412 | Creative Content Production and Digital

Experience Internship

6

tnAnedua 3 duly
Jmiennavauly
18N 90 nuIYhn
waginiiennayau

Tusngdganiy

Au-varulaidasna
27 wienn (Soulu

AMANSANwILAEINULA)

tnAneduta 3 duly
Tmheinavaulyl
TUouni1 90 BN
wazinignngeau
Tusegdvany
su-verulitesnin
27 ywienn (Soulu

AANSANwILAEITUle)
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3. NI AINLES (Free Electives) 6 vinufin
tnfnwagdeufenssuneinunilaaeuluiminerdensann lidesndn 6 mihwefn
wsaideniseuluseividadelull

o - 4. MUY y1UsAunau

INEIUN I1YYBIVYN L. bN3IN o Y

KBUIB-NA NIDNUAINUS
CDE500 | Color Grading 3 -
CDE501 | Advanced Photo Retouching 3 -
CDE502 | Character Design 3 -
CDE503 | Short form and New Media Production 3 -
CDE504 | Application Design and Development 3 -
CDE505 | Web Design and Development 3 -
CDE506 | Voxel Art 3 -
CDE508 | Augmented Reality in Fashion Production 3 -

594 6 nein

a wa

wemA:nse3vIlu 3 (3 - 0 - 6) wundunisussens 3 Halusseduaiii Inefin1sAnUuR
Sufusgnindnfnyiarennsdiaeusaznsfinwsienueswetindnw 6 Tilussiedunv
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WHUNSANEIMILVANgATAMETINAAIEAS
A19713¥ 1550 a 1 SHhazH et
(nqunsussdunusaivia)

T 1
First Semester 1/1 2567
IUIUNRUIAN
l\fjr:rbs:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
6
First Semester 1/2
IUURUIAN
JS:EZr Course Title U 1/1 U 1/2 U2
Unil | avna | Un@ | a@vna | UnA | auna
EN101 | Everyday English 3 3
CA508 New Media & Communication 3 3
Technology
CNM101 | Critical & Creative Thinking 3 3
CA506 | Marketing Essentials 3 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
12 18

38 N\

a

wanansUSunns ansinamans Un1sanw 2567

U 0




Second Semester

IUIUAUWARN
C : : 1
oure Course Title U 1/1 U 1/2 U 2
Number
Unf | @una | Unf | @una | Un@ | @una
EN102 | Social English 3 5
CNM102 | Consumer Psychology & Behavior 3 3 3
CNM103 | Corporate Branding 3 3 ;
CA504 Digital Photography 3 3 5
cPro11 | Digital Public Relations Strategy 3 3 3
EN101 | Everyday English ;
New Media & Communication
CA508 3
Technology
CA507 | Strategic Communication 3 3 3
18 18 21
Summer Session
IUURULARN
C ! L} 1
oHrse Course Title U 1/1 U 1/2 qu 2
Number
Undl | anna | Un@ | anna | Un@ | @nna
EN102 | Social English 3
CA501 Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
9
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A19713¥ 1550 a 1 SHhazH et
(ngamsuszduiusnaiia)

JudN 2

First Semester 2568
IUAURUIAN
Course ; ; ;
Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
Art Appreciation for Communication &
CA509 . 3 3 3
New Media
CNM204 | Creative Storytelling for Digital Platform 3 3 3
CNMO021 | Creative Communication Campaign | 3 3 3
CA503 Pitching & Negotiation 3 3 3
CNM205 | Graphics Design Workshop 3 3 3
Public Relations Writing & Content
CPR0O22 . 3 3 3
Creation
18 18 18
Second Semester
IUURUINAN
Course ; ; ;
" Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | awna | Un@ | anna
CNM206 | Digital Media Production Workshop 3 3 3
CNMO022 | Creative Communication Campaign |l 3 3 3
CNM207 | Data-Driven Communication 3 3 3
CNM208 | Channel Communication Management 3 3 3
CNM209 | Research & Consumer Insight 3 3 3
15 15 15
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Summer Session

IUAURUIAN

C : : :

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una

CNM101 | Critical & Creative Thinking 3

CA506 | Marketing Essentials 3

6
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A19713¥ 1550 a 1 SHhazH et
(ngamsuszduiusnaiia)

FUUN 3

First Semester 2569
MUIUNUILAA
Course : ; ;
Course Title U 1/1 U 1/2 U2
Number
Un@ | @uia | Un@ | auna | Unid | duia
EN103 | Global English 3 3 3
CNMO031 | Creative Communication Campaign Il 3 3 3
CPR0O%3 | Image & Reputation Management 3 3 3
CPRO34 | Relationship Management 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3 3
15 15 15
Second Semester
IUIUNUIAN
C 1 1 1
omrse Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
CA200 | Law, Ethics and Responsibility in 5 3 3
Communication
CNMO032 | Creative Communication Campaign IV 3 3 3
CNM310 | Risk & Crisis Management 3 3 3
Citizenship in Society and International
GEO12 . 3 3 3
Community
Technology and Innovation for the
GE 013 3 3 3
Future
CPR 035 | Social Media Community 3 3 3
18 18 18

42 N venansUSunns ansinaans Un1sanel 2567
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A19713¥ 1550 a 1 SHhazH et
(ngamsuszduiusnaiia)

Ul 4

First Semester 2570
MUIUNUILAA

C 1 1 1

omre Course Title U 1/1 U 1/2 U2
Number

Un@ | @uia | Un@ | auna | Unid | duia

ENO14 | English for Exploring the World 3 3 3
CNM412 | Special Topics Seminar & Workshop 3 3 3
XXXXXX | Free Elective | 3 3 3

GEO14 | Aesthetics and Well-being for Life 3 3 3

GEO015 | Entrepreneurial Spirit and Financial ; 3 3

Literacy
CNM411 | English for Professional Communication 3 3 3
18 18 18
Second Semester
IUIUNUIAN

C 1 1 1

omrse Course Title U /1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una
CNM413 | Professional Internship / %39 6 6 6
CNM414 | w5® Degree Project in Communication &
New Media
XXXXXX | Free Elective I 3 3 3
9 9 9
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A19713¥ 1550 a 1 SHhazH et

(ndun138ea1sAIVaLazanaINIIUED)

24

T 1
First Semester 1/1 2567
IUIUNRUIAN
l\fjr:rbs:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
6
First Semester 1/2
IUURUIAN
JS:EZr Course Title U 1/1 U 1/2 U2
Unil | avna | Un@ | a@vna | UnA | auna
EN101 | Everyday English 3 3
CA508 New Media & Communication 3 3
Technology
CNM101 | Critical & Creative Thinking 3 3
CA506 | Marketing Essentials 3 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
12 18

T

a

wanansUSunns ansinamans Un1sanw 2567

U 0




Second Semester

MUIUNUILAA
C ; ; ;
oure Course Title U 1/1 U 1/2 U 2
Number
Un@ | @uia | Un@ | auna | Unid | duia
EN102 | Social English 3 3
CNM102 | Consumer Psychology & Behavior 3 3 3
CNM103 | Corporate Branding 3 3 3
CA504 | Digital Photography 3 3 3
CDMO011 | Digital Marketing Communication & 5 3 3
Media Industry
EN101 Everyday English 3
CA508 | New Media & Communication 3
Technology
CA507 | Strategic Communication 3 3 3
18 18 21
Summer Session
IMUIUNULAA
C . . \
omrse Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | avna | Un@ | auna
EN102 | Social English 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
9
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d191vINTHeasuaria iy
(nqun1seanshvdnianasanaminssude)

} 24

JudN 2

First Semester 2568
IUAURUIAN
Course . ; ;
Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
CA509 | Art Appreciation for Communication & 3 3 3
New Media
CNM204 | Creative Storytelling for Digital Platform 3 3 3
CNMO021 | Creative Communication Campaign | 3 3 3
CA503 Pitching & Negotiation 3 3 3
CNM205 | Graphics Design Workshop 3 3 3
CDM022 | Campaign Architecture & Role of 3 3 3
Channels
18 18 18
Second Semester
IUURUINAN

C \ ; .

ourse Course Title U /1 U 172 U2
Number

Unil | anna | Un@ | awna | Un@ | anna
CNM206 | Digital Media Production Workshop 3 3 3
CNMO022 | Creative Communication Campaign |l 3 3 3
CNM207 | Data-Driven Communication 3 3 3
CNM208 | Channel Communication Management 3 3 3
CNM209 | Research & Consumer Insight 3 3 3
15 15 15

a6\

a
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Summer Session

IUAURUIAN

@ : : .

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una

CNM101 | Critical & Creative Thinking 3

CA506 | Marketing Essentials 3

6
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d191vINTHeasuaria iy
(nqun1seanshvdnianasanaminssude)

} 24
[

FuVT 3

First Semester 2569
IUIUNULEAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2
Number
Un@ | auna | Un@d | evna | Un@ | auna
EN103 | Global English 3 3 3
CNMO031 | Creative Communication Campaign |l 3 3 3
CDMO033 | Media Tools & Data Software 3 3 3
CDMO034 | Digital Media Planning 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3 3
15 15 15
Second Semester
IUIUNUIAN
C 1 1 1
omrse Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
CA200 | Law, Ethics and Responsibility in 5 3 3
Communication
CNMO032 | Creative Communication Campaign IV 3 3 3
CNM310 | Risk & Crisis Management 3 3 3
GE012 | Citizenship in Society and International 5 3 3
Community
GEQ013 | Technology and Innovation for the 5 3 3
Future
CDMO035 | Media Buying 3 3 3
18 18 18
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d191vINTHeasuaria iy
(nqun1seanshvdnianasanaminssude)

} 24
[

FuIT a4

First Semester 2570
MUIUNUILAA

C 1 1 1

omre Course Title U 1/1 U 1/2 U2
Number

Un@ | @uia | Un@ | auna | Unid | duia

ENO14 | English for Exploring the World 3 3 3
CNM412 | Special Topics Seminar & Workshop 3 3 3
XXXXXX | Free Elective | 3 3 3

GEO14 | Aesthetics and Well-being for Life 3 3 3

GEO015 | Entrepreneurial Spirit and Financial ; 3 3

Literacy
CNM411 | English for Professional Communication 3 3 3
18 18 18
Second Semester
NN

C 1 1 1

omrse Course Title U /1 U 1/2 U 2
Number

Un@ | a@una | Un@ | avina | Un@ | @nna
CNM413 | Professional Internship / %39 6 6 6
CNM414 | w5® Degree Project in Communication &
New Media
XXXXXX | Free Elective I 3 3 3
9 9 9
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A19713¥ 1550 a 1 SHhazH et

(ngun13laiynng)
YUl 1
First Semester 1/1 2567
UIUAULAN
C : . .
oHrse Course Title U 1/1 U 1/2 qu 2
Number
Uni | duna | Und | duna | Und | d@una
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
6
First Semester 1/2
UIUAUBAN
C 1 1 1
oHurse Course Title U /1 U 1/2 u2
Number
Uni | duna | Und | duna | Und | @una
EN101 | Everyday English 3 3
CA508 New Media & Communication 3 3
Technology
CNM101 | Critical & Creative Thinking 3 3
CA506 | Marketing Essentials 3 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
12 18
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Second Semester

IUIUNULEAA
l\::jr:rbS:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@d | evna | Un@ | auna
EN102 | Social English 3 3
CNM102 | Consumer Psychology & Behavior 3 3 3
CNM103 | Corporate Branding 3 3 3
CA504 | Digital Photography 3 3 3
CADO11 | Creativity & Copywriting 3 3 3
EN101 | Everyday English 3
CA508 | New Media & Communication 3
Technology
CA507 | Strategic Communication 3 3 3
18 18 21
Summer Session
UIUAUBAN
chr:rbszr Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una

EN102 | Social English 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
9
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(nqun13lalyanfing)

JudN 2

First Semester 2568
MUIUNUILAA

C 1 1 1

omre Course Title U 1/1 U 1/2 U2
Number

Un@ | @uia | Un@ | auna | Unid | duia
CA509 | Art Appreciation for Communication & 5 3 3
New Media

CNM204 | Creative Storytelling for Digital Platform 3 3 3
CNMO021 | Creative Communication Campaign | 3 3 3

CA503 | Pitching & Negotiation 3 3 3
CNM205 | Graphics Design Workshop 3 3 3
CADO22 | Art Direction in Advertising 3 3 3

18 18 18
Second Semester
IUIUNUIAN

C 1 1 1

omrse Course Title U /1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una
CNM206 | Digital Media Production Workshop 3 3 3
CNMO022 | Creative Commmunication Campaign Il 3 3 3
CNM207 | Data-Driven Communication 3 3 3
CNM208 | Channel Communication Management 3 3 3
CNM209 | Research & Consumer Insight 3 3 3
15 15 15
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Summer Session

IUAURUIAN

C : : :

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una

CNM101 | Critical & Creative Thinking 3

CA506 | Marketing Essentials 3

6
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A19713¥ 1550 a 1 SHhazH et
(nqun13lalyanfing)

FUUN 3

First Semester 2569
IUIUNULEAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2
Number
Un@ | auna | Un@d | evna | Un@ | auna
EN103 | Global English 3 3 3
CNMO031 | Creative Communication Campaign |l 3 3 3
CADO33 | Creative Digital Advertising 3 3 3
CADO34 | Innovative & Interactive Media 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3 3
15 15 15
Second Semester
IUIUNUIAN
C 1 1 1
omrse Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
CA200 | Law, Ethics and Responsibility in 5 3 3
Communication
CNMO032 | Creative Communication Campaign IV 3 3 3
CNM310 | Risk & Crisis Management 3 3 3
CADO35 | Advertising Design & Production 3 3 3
Citizenship in Society and International
GEO12 . 3 3 3
Community
Technology and Innovation for the
GEO13 3 3 3
Future
18 18 18
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U 0




A19713¥ 1550 a 1 SHhazH et
(nqun13lalyanfing)

Ul 4

First Semester 2570
IUIUNULEAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2
Number
Un@ | auna | Un@d | evna | Un@ | auna
ENO14 | English for Exploring the World 3 3 3
CNM412 | Special Topics Seminar & Workshop 3 3 3
XXXXXX | Free Elective | 3 3 3
CNM411 | English for Professional Communication 3 3 3
GEO14 | Aesthetics and Well-being for Life 3 3 3
Entrepreneurial Spirit and Financial
GEO15 ) 3 3 3
Literacy
18 18 18
Second Semester
IUIUAULAN
C 1 1 1
omrse Course Title U /1 U 1/2 U 2
Number
Unil | avna | Un@ | a@vna | UnA | auna
CNM413 | Professional Internship / %39 6 6 6
CNM414 | w5® Degree Project in Communication &
New Media
XXXXXX | Free Elective Il 3 3 3
9 9 9
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(ngaMsadauuTuna31eEssn)

T 1
First Semester 1/1 2567
IUIUNRUIAN
l\fjr:rbs:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
6
First Semester 1/2
IUURUIAN
JS:EZr Course Title U 1/1 U 1/2 U2
Unil | avna | Un@ | a@vna | UnA | auna
EN101 | Everyday English 3 3
CA508 New Media & Communication 3 3
Technology
CNM101 | Critical & Creative Thinking 3 3
CA506 | Marketing Essentials 3 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
12 18

56\
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U 0




Second Semester

IUIUNULEAA
l\::jr:rbS:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@d | evna | Un@ | auna
EN102 | Social English 3 3
CNM102 | Consumer Psychology & Behavior 3 3 3
CNM103 | Corporate Branding 3 3 3
CA504 | Digital Photography 3 3 3
CBDO11 | Brand Equity Management 3 3 3
EN101 | Everyday English 3
CA508 | New Media & Communication 3
Technology
CA507 | Strategic Communication 3 3 3
18 18 21
Summer Session
UIUAUBAN
chr:rbszr Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una

EN102 | Social English 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
9
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JudN 2

First Semester 2568
MUIUNUILAA

C 1 1 1

omre Course Title U 1/1 U 1/2 U2
Number

Un@ | @uia | Un@ | auna | Unid | duia
CA509 | Art Appreciation for Communication & 5 3 3
New Media

CNM204 | Creative Storytelling for Digital Platform 3 3 3
CNMO021 | Creative Communication Campaign | 3 3 3

CA503 | Pitching & Negotiation 3 3 3
CNM205 | Graphics Design Workshop 3 3 3
CBD022 | Strategic Branding 3 3 3

18 18 18
Second Semester
IUIUNUIAN

C 1 1 1

omrse Course Title U /1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una
CNM206 | Digital Media Production Workshop 3 3 3
CNMO022 | Creative Commmunication Campaign Il 3 3 3
CNM207 | Data-Driven Communication 3 3 3
CNM208 | Channel Communication Management 3 3 3
CNM209 | Research & Consumer Insight 3 3 3
15 15 15

58 N\ udnansuSuan’ ausiwamans UnnsAnen 2567
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Summer Session

IUAURUIAN

@ : : .

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una

CNM101 | Critical & Creative Thinking 3

CA506 | Marketing Essentials 3

6
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FUUN 3

First Semester 2569
IUIUNULEAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2
Number
Un@ | auna | Un@d | evna | Un@ | auna
EN103 | Global English 3 3 3
CNMO031 | Creative Communication Campaign |l 3 3 3
CBD033 | Brand Identity Design 3 3 3
CBDO034 | Brand Channels & Sense Strategy 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3 3
15 15 15
Second Semester
IUIUNUIAN
C 1 1 1
omrse Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
CA200 | Law, Ethics and Responsibility in 5 3 3
Communication
CNMO032 | Creative Communication Campaign IV 3 3 3
CNM310 | Risk & Crisis Management 3 3 3
CBD035 | Global Branding 3 3 3
Citizenship in Society and International
GEO12 . 3 3 3
Community
Technology and Innovation for the
GEO13 3 3 3
Future
18 18 18
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Ul 4

First Semester 2570
MUIUNUILAA

C 1 1 1

omre Course Title U 1/1 U 1/2 U2
Number

Un@ | @uia | Un@ | auna | Unid | duia

ENO14 | English for Exploring the World 3 3 3
CNM412 | Special Topics Seminar & Workshop 3 3 3
XXXXXX | Free Elective | 3 3 3

GEO14 | Aesthetics and Well-being for Life 3 3 3

GEO015 | Entrepreneurial Spirit and Financial ; 3 3

Literacy
CNM411 | English for Professional Communication 3 3 3
18 18 18
Second Semester
NN

C 1 1 1

omrse Course Title U /1 U 1/2 U 2
Number

Un@ | a@una | Un@ | avina | Un@ | @nna
CNM413 | Professional Internship / %39 6 6 6
CNM414 | w5® Degree Project in Communication &
New Media
XXXXXX | Free Elective I 3 3 3
9 9 9
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(ngun1safreuusundungauyes)

T 1
First Semester 1/1 2567
IUIUNRUIAN
l\fjr:rbs:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
6
First Semester 1/2
IUURUIAN
JS:EZr Course Title U 1/1 U 1/2 U2
Unil | avna | Un@ | a@vna | UnA | auna
EN101 | Everyday English 3 3
CA508 New Media & Communication 3 3
Technology
CNM101 | Critical & Creative Thinking 3 3
CA506 | Marketing Essentials 3 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
12 18
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Second Semester

IUIUNULEAA
l\::jr:rbS:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@d | evna | Un@ | auna
EN102 | Social English 3 3
CNM102 | Consumer Psychology & Behavior 3 3 3
CNM103 | Corporate Branding 3 3 3
CA504 | Digital Photography 3 3 3
CBFO11 | Influencer Branding 3 3 3
EN101 | Everyday English 3
CA508 | New Media & Communication 3
Technology
CA507 | Strategic Communication 3 3 3
18 18 21
Summer Session
UIUAUBAN
chr:rbszr Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una

EN102 | Social English 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
9
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JudN 2

First Semester 2568
IUAURUIAN

C 1 1 1

omre Course Title U 1/1 U 1/2 U2
Number

Und | auna | Un@ | duna | Un@ | @una
CA509 | Art Appreciation for Communication & 5 3 3
New Media

CNM204 | Creative Storytelling for Digital Platform 3 3 3
CNMO021 | Creative Communication Campaign | 3 3 3

CA503 | Pitching & Negotiation 3 3 3
CNM205 | Graphics Design Workshop 3 3 3
CBF022 | Monetization & Marketing Strategy for 5 3 3

Influencer
18 18 18
Second Semester
IUURUINAN

C : : :

ourse Course Title U /1 U 172 U2
Number

Unil | anna | Un@ | awna | Un@ | anna
CNM206 | Digital Media Production Workshop 3 3 3
CNMO022 | Creative Commmunication Campaign |l 3 3 3
CNM207 | Data-Driven Communication 3 3 3
CNM208 | Channel Communication Management 3 3 3
CNM209 | Research & Consumer Insight 3 3 3
15 15 15

Ten
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Summer Session

IUAURUIAN

C : : :

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una

CNM101 | Critical & Creative Thinking 3

CA506 | Marketing Essentials 3

6
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d191vINTHeasuaria iy
(NFUNTATUUTUABUNGLOULYDT)

FUUN 3

First Semester 2569
IUAURUIAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
EN103 | Global English 3 3 3
CNMO031 | Creative Communication Campaign |l 3 3 3
CBF033 | Appearance & Voice Work and 5 3 3
Personality Development for Influencer
CBF034 | Online Content Creation 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3 3
15 15 15
Second Semester
FUIUAUBAN
C \ ; :
ourse Course Title U 1/1 U 1/2 U 2
Number
Unil | avna | Un@ | avna | UnA | @una
CA200 | Law, Ethics and Responsibility in 5 3 3
Communication
CNMO032 | Creative Communication Campaign IV 3 3 3
CNM310 | Risk & Crisis Management 3 3 3
CBF035 | Follower Acquisition & Engagement 3 3 3
GEO012 | Citizenship in Society and International 5 3 5
Community
GEO13 | Technology and Innovation for the 5 3 3
Future
18 18 18
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d191vINTHeasuaria iy
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Ul 4

First Semester 2570
MUIUNUILAA

C 1 1 1

omre Course Title U 1/1 U 1/2 U2
Number

Un@ | @uia | Un@ | auna | Unid | duia

ENO14 | English for Exploring the World 3 3 3
CNM412 | Special Topics Seminar & Workshop 3 3 3
XXXXXX | Free Elective | 3 3 3

GEO14 | Aesthetics and Well-being for Life 3 3 3

GEO015 | Entrepreneurial Spirit and Financial ; 3 3

Literacy
CNM411 | English for Professional Communication 3 3 3
18 18 18
Second Semester
IUIUNUIAN

C 1 1 1

omrse Course Title U /1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una
CNM413 | Professional Internship / %39 6 6 6
CNM414 | w5® Degree Project in Communication &
New Media
XXXXXX | Free Elective I 3 3 3
9 9 9
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} 24
[

FuVT 1

First Semester 1/1 2567
IUAURUIAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
CA118 | Introduction to Broadcasting and 3
Streaming Media
CA003 | Art of Speaking 3
6
First Semester 1/2
IUURUIAN
Course . . .
! Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | awna | UnA | anna
EN101 | Everyday English 3 3
BRS201 | Broadcast Announcing 3 3
GE101 | Thinking Skills for Lifelong Learning 3 3
CA001 | Communication : Theories and Practices 3 3
CA003 | Art of Speaking 3
CA118 | Introduction to Broadcasting and 3
Streaming Media
12 18
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Second Semester

IUIUNULEAA
l\::jr:rbSZr Course Title U 1/1 U 1/2 U 2
Und | auna | Un@d | evna | Un@ | auna
EN102 | Social English 3 3 3
CA004 | Digital Photography 3 3 3
CA005 | Art of Storytelling 3 3 3
CA011 | Creative Design Workshop 3 3 3
GE102 | Citizenship and Social Transformation 3 3 3
CA003 | Art of Speaking 3
CA118 | Introduction to Broadcasting and 3
Streaming Media
15 15 21
Summer Session
IUUNULEAA
chr:rbszr Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una
EN101 | Everyday English 3
CA001 | Communication : Theories and Practices 3
6
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8191791 INeNTEeLEEe Mgnsiiaduaznisuanieaniudle

7 2
First Semester 2568
IUAURUIAN
Course Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
EN103 | Global English 3 3 3
Entrepreneurial Spirit and Leadership 3 3 3
GE107
Skills
CA006 | Marketing Communications in Digital Age 3 3 3
BRS204 | Digital Media Production Techniques 3 3 3
BRS203 | Production Design 3 3 3
BRS202 | Digital Media Narrative 3 3 3
CA008 | Trends in Communication Technology 3 3 3
21 21 21
Second Semester
IUURUIAR
C : : :
oHrse Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | awna | UnA | anna
EN303 | English for Communication Arts 3 3 3
Profession
GE106 | Financial Literacy and Sustainable 3 3 3
Development
CA007 | Media and Information Literacy 3 3 3
CA009 | Media and Entertainment Business 3 3 3
BRS205 | Streaming Media Content Creation 3 3 3
BRS311 | Digital Radio Production 3 3 3
XXXXX | Elective Course #1 3 3 3
21 21 21
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Summer Session

IUIUNULEAA

C . : :

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@d | evna | Un@ | auna

GE101 | Thinking Skills for Lifelong Learning 3

GE102 | Citizenship and Social Transformation 3

6
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FUUN 3

First Semester 2569
IUAURUIAN
Course Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
BRS312 | Digital Television Production 3 3 3
XXXXX | Minor Course#1 3 3 3
GE103 | Technology and Innovation for the 3 3 3
Future
CA002 | Media Law and Ethics 3 3 3
BRS301 | Broadcasting and Streaming Media Insight 3 3 3
BRS322 | Podcast & Live Production 3 3 3
%79 39
BRS332 | Virtual Reality and Augmented Reality for
%30 Media Production
BRS342 | %30
%30 Script Development
JRO31 | %iFe
Investigative Techniques
18 18 18
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Second Semester

ITUIUNUILARN
C . . .
ourse Course Title U 1/1 U 1/2 U 2
Number
dn@ | @una | Unk | anna | UnA | duna
BRS313 | Streaming Media Production 3 3 3
XXXXX | Minor Course#2 3 3 3
XXXXX | Minor Course#3 3 3 3
BRS321 | Sound and Music Design 3 3 3
En) VED)
BRS331 | YouTube Production
En) VED)
BRS341 | Acting and Directing for TV Drama
YED) ED)
JRO35 Mobile Journalism
GE105 | Global Alliance and Emerging 3 3 3
XXXXX | Elective Course#2 3 3 3
18 18 18

nangnsUSoyayes auzliinaenans Unisdnw 2567 73




8191791 INeNTEeLEEe Mgnsiiaduaznisuanieaniudle

7 4
First Semester 2570
IUAURUIAN
Course Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
BRS323 | Creative Content for Sound and Music 3 3 3
o | 9o
BRS333 | Set Design
o | ¥ie
BRS343 | TV Drama Production
o | ¥ie
JRO34 | Blog and Vlog for Lifestyle
XXXXX | Minor Course#4 3 3 3
XXXXX | Minor Course#th 3 3 3
BRS302 | Broadcasting and Streaming Media 3 3 3
Entrepreneurship
BRS303 | Special Issue in Streaming Broadcast 3 3 3
Business
GE104 | Aesthetics and Well-being for Life 3 3 3
18 18 18
Second Semester
IUURUIAN
Course Course Title U 1/1 U 1/2 U2
Number
Unil | anna | Un@ | a@wia | Un@ | anna
BRS401 | Broadcasting and Streaming Media 6 6 6
130 Internship
BRS402 | %30
Degree Project
6 6 6
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FUUN 1

First Semester 1/1 2567
IUIUNULEAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2
Number
Un@ | auna | Un@d | evna | Un@ | auna
GE101 | Thinking Skills for Lifelong Learning 3
PFA108 | Performing Arts for Self-Discovery 3
6
First Semester 1/2
IUIUKULAN
C 1 1 1
oure Course Title U /1 U 1/2 U 2
Number
Unil | avna | Un@ | a@vna | UnA | auna
GE101 | Thinking Skills for Lifelong Learning 3
PFA108 | Performing Arts for Self-Discovery 3
EN101 | Everyday English 3 3
GE102 | Citizenship and Social Transformation 3 3
Technology and Innovation for the
GE103 3 3
Future
PFA161 | Theatre and Digital Performance 3 3
Production |
PFA171 | Acting | : Being Beings 3 3
12 18
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Second Semester

IUAURUIAN
C : : :
oure Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
EN102 | Social English 3 3 3
GE106 | Financial Literacy and Sustainable 3 3 3
Development
GE107 | Entrepreneurial Spirit and Leadership 3 3 3
Skills
CA005 | Art of Storytelling 3 3 3
PFA162 | Theatre and Digital Performance 3 3 3
Production |l
PFA172 | Acting Il: Human Essence and 3 3 3
Autoperformance
18 18 18
Summer Session
IUURUINAN
Course ; ; ;
" Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Und | awna | Un@ | anna
PFA108 | Performing Arts for Self-Discovery 3
PFA161 | Theatre and Digital Performance 3
Production |
PFA171 | Acting | : Being Beings 3
9
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#1°91991A8aUZN5 AR

PUUN 2

First Semester 2568
IUIUNULEAN
C : : :
oure Course Title U 1/1 U 1/2 qu 2
Number
Un@ | auna | Un@d | evna | Un@ | auna
EN103 | Global English 3 3 3
GE104 | Aesthetics and Well-being for Life 3 3 3
GE105 | Global Alliance and Emerging Issues 3 3 3
PFA201 | Performance Historiography 3 3 3
PFA261 | Theatre and Digital Performance 5 3 3
Production |ll
PFA271 | Acting Ill: Love, Passion, Desire and 3 3 3
Approaches for Realism and Naturalism
PFA281 | Body Electric I: The Art of Movement 3 3 3
21 21 21
Second Semester
IUURUIAN
Course ; ; ;
e Course Title fu 1/1 fu 1/2 fu2
Number
Und | auna | Un@ | duna | Un@ | @una
PFA202 | Anthology of Dramatic Literature 3 3 3
PFA203 | The Art of Dramatic Writing 3 3 3
PFA262 | Theatre and Digital Performance 3 3 3
Production IV
PFA272 | Acting IV: Modern Approaches in Acting 3 3 3
PFA273 | The Art of Directing 3 3 3
PFA282 | Body Electric Il: Song and Dance 3 3 3
EN101 | Everyday English 3
18 18 21
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Summer Session
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IUAURUIAN
C : : :
oure Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
GE101 | Thinking Skills for Lifelong Learning 3
GE102 | Citizenship and Social Transformation 3
Technology and Innovation for the
GE103 3
Future
9




#1°91991A8aUZN5 AR

7 3
First Semester 2569
IUAURUIAN
C : : :
oure Course Title U 1/1 U 1/2 qu 2
Number
Und | auna | Un@ | duna | Un@ | @una
CA014 | The Art of Conceptual Photography 3 3 3
PFA301 | Survey of World Entertainment Industry 3 3 3
PFA374 | Theatre for Development 3 3 3
PFA303 | Social Marketing for Performing Arts 3 3 3
PFA304 | Narrative Mechanics of Theatre, Film, and 3 3 3
Digital Production
PFA361 | Theatre and Digital Performance 3 3 3
Production V
Wi | 30
PFA371 | Acting V: Departure from Realism &
Naturalism
18 18 18
Second Semester
IUURUIAR
Course ; ; ;
! Course Title U 1/1 U 1/2 U2
Number
Unil | avna | Un@ | avna | UnA | @una
CA019 | Digital Culture and ME 3 3 3
CAO15 Art and Socio-Cultural Research Workshop 3 3 3
PFA305 | Auditioning 3 3 3
PFA373 | Oral Interpretation 3 3 3
PFA362 | Theatre and Digital Performance 3 3 3
Production VI
o | ¥ie
PFA372 | Acting VI: Acting Master Class
15 15 15
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2 4
First Semester 2570
IUIUNULEAN
l\::jr:rbSZr Course Title U 1/1 U 1/2 U 2
Un@ | auna | Un@d | evna | Un@ | auna
CA020 | Spirit of Southeast Asia 3 3 3
PFA306 | Performing Arts Criticism 3 3 3
PFA491 | Degree Project in Performing Arts 3 3 3
Preparatory
XXXXX | Elective Course #1 3 3 3
12 12 12
Second Semester
IUURUIAN
Nﬁf:\i: Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una
CA012 | Arts and Politics 3 3 3
PFA492 | Degree Project in Performing Arts a4 a4 a4
XXXXX | Elective Course #2 3 3 3
10 10 10
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T3 1
First Semester 1/1 2567
IUIUNULEAN
l\::l:)r:r;:r Course Title U 1/1 U 1/2 U2
Un@ | auna | Un@d | evna | Un@ | auna
GE101 | Thinking Skills for Lifelong Learning 3
EDM101 | Introduction to Event and MICE Business 3
6
First Semester 1/2
IUIUKULAN
l\(l:LTr:rbSZr Course Title U 1/1 U 1/2 U2
Unil | avna | Un@ | a@vna | UnA | auna
EN101 | Everyday English 3 3
GE101 | Thinking Skills for Lifelong Learning 3
CA161 | Visual Communication in Photography 3 3
GE104 | Aesthetics and Well-being for Life 3 3
EDM101 | Introduction to Event and MICE Business 3
CA005 | Art of Storytelling 3 3
12 18
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Second Semester

IUAURUIAN
C : : :
oure Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
EN101 | Everyday English 3
EN102 | Social English 3 3
CA006 | Marketing Communications in Digital Age 3 3 3
EDM112 | Graphic Design for Event and MICE 3 3 3
EDM113 | Event and MICE Production Design 3 3 3
Workshop
EDM111 | Presentation Techniques for Event and 3 3 3
MICE
GE107 | Entrepreneurial Spirit and Leadership 3 3 3
Skills
18 18 18
Summer Session
UIUAUBAN
Course . ; ;
! Course Title U 1/1 U 1/2 U2
Number
Unil | avna | Un@ | avna | UnA | auna
EN102 | Social English 3
CA161 | Visual Communication in Photography 3
EDM101 | Introduction to Event and MICE Business 3
9
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d191391N1IHANBLIUN wazN15IANTTUNIIANITUASNITUTEYN
PUUN 2

First Semester 2568
IUIUNUILAAN
Course Course Title U 1/1 U 1/2 U 2
Number
dnf | duna | Unk | anna | UnA | duna
EN103 | Global English 3 3 3
EDM102 | Event Experience Design and Creation 3 3 3
EDM301 | Audio-Visual Production Workshop for 3 3 3
Event and MICE
EDM103 | Event and MICE Management and 3 3 3
Planning
EDM106 | Scriptwriting for Event and MICE 3 3 3
Technology and Innovation for the
GE103 3 3 3
Future
18 18 18
Second Semester
ATUIUNU28AAN
C 1 1 1
ourse Course Title u 1/1 U 1/2 u2
Number
Jdn@ | duna | Un@ | éwna | Unk | duna
EDM500 | Communicative English for Event and 3 3 3
MICE
CA162 | Data Analytics and Insights 3 3 3
EDM212 | Venue and Losgistics Analysis 3 3 3
EDMO001 | Taste, Art and Globalization 3 3 3
GE106 | Financial Literacy and Sustainable 3 3 3
Development
EDM304 | Understanding MICE Industry 3 3 3
18 18 18
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Summer Session

IUAURUIAN

@ : : .

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una

GE101 | Thinking Skills for Lifelong Learning 3

GE104 | Aesthetics and Well-being for Life 3

CA005 | Art of Storytelling 3

9
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a
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8191791N1IHANDLIUN uazn13IANTTHNTIANITULASATUTEYY

i 3
First Semester 2569
IUIUNULEAN
C . . :
ourse Course Title U 1/1 U 1/2 qu 2
Number
Un@ | auna | Un@d | evna | Un@ | auna
EDM305 | Research Skills 3 3 3
EDM213 | Event and MICE Workshop 3 3 3
EDM422 | Concert and Music Festival 3 3 3
EDM 426 | Sport Event — 6 6 6
EDM 428 | Event for Cultural Heritage B
EDM 433 | Artist and Influencer Management Lfaﬂ
EDM 434 | Sound, Lighting and Visual Liiu
Production System 20
EDM 437 | Virtual Production Workshop
GE102 | Citizenship and Social Transformation 3 3 3
18 18 18
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Second Semester

IUAURUIAN

C . : :

omre Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una
EDM302 | Technology for Event and MICE Production 3 3 3
EDM421 | Corporate Event 3 3 3
EDM 423 | Private Event 6 6 6
EDM 424 | Fashion Show \&on
EDM 432 | Catering for Event and MICE S
EDM 435 | Lighting Design Workshop 23
EDM 438 | Visual Effects
EDM211 | Legal and Ethical Issues in Event and MICE 3 3 3
Business
GE105 | Global Alliance and Emerging Issues 3 3 3
18 18 18
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8191791N1IHANDLIUN uazn13IANTTHNTIANITULASATUTEYY

T 4
First Semester 2570
IUAURUIAN
C . : .
omre Course Title U 1/1 U 1/2 qu 2
Number
Und | auna | Un@ | duna | Un@ | @una
EDM303 | Hybrid Event Experience Workshop 3 3 3
EDM306 | Promotional Planning for Event and MICE 3 3 3
EDM 425 | Knowledge Center and Museum_Design 3 3 3
EDM 427 | Beauty Contest "
Lien
EDM 431 | Event Styling =
ST
EDM 436 | Audiovisual Production Showcase L 3
EDM 439 | Multimedia Production
XXXXX | Free Elective 1 3 3 3
XXXXX | Free Elective 2 3 3 3
15 15 15
Second Semester
IUURUIAR
C : . .
oHrse Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | awna | UnA | anna
EDM 440 | Professional Internship 6 6 6
39 “3p @oniFeu 1 39
EDM 441 | Degree Project
6 6 6
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%

913 nsuanandsneassanazdseaunisalfdng

TR 1
First Semester 1/1 2567
IUIUNUILAAN

C 1 1 1

ourse Course Title U /1 U 1/2 U 2
Number

dnf | duna | Unk | anna | UnA | duna

GEO11 | Thinking Skills for Lifelong Learning 3

CA171 | Understanding Creative Content and 3

Digital Experience Industry
6
First Semester 1/2
AMUIUNUYAN

C . . .

ourse Course Title U 1/1 U 1/2 U2
Number

dnf | @una | Und | anna | UnA | @una

GEO11 | Thinking Skills for Lifelong Learning 3

CA171 | Understanding Creative Content and 3

Digital Experience Industry

CA170 Creative Digital Photography 3 3

EN101 Everyday English 3 3

CA013 Digital Experience Journey 3 3

CA172 Art and Contemporary Design 3 3

CA173 Art of Pitching 3 3

15 21
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Second Semester

IUAURUIAN
Course Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
EN102 | Social English 3 3 3
GE012 | Citizenship in Society and International 3 3 3
Community
GEO013 | Technology and Innovation for the 3 3 3
Future
CA174 | Creative Scriptwriting and Storytelling 3 3 3
CA175 | Basic Design 3 3 3
CA176 | Computer Aided for Design 3 3 3
18 18 18
Summer Session
IUURUIAN
Course Course Title U 1/1 U 1/2 U2
Number
Unil | avna | Un@ | avna | UnA | auna
GEO11 | Thinking Skills for Lifelong Learning 3
Understanding Creative Content and 3
CAl1T1
Digital Experience Industry
6
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1913 vnsuanandseassanazUseaunisalfdng

PUUN 2

%

First Semester 2568
IUIUNULEAN
Course Course Title U 1/1 U 1/2 U 2
Number
Un@ | auna | Un@d | evna | Un@ | auna
CA170 | Creative Digital Photography 3
CA013 Digital Experience Journey 3
EN103 | Global English 3 3 3
CA177 | Story Design and Creativity 3 3 3
CDE113 | 3D Design and Animation 3 3 3
CDE116 | Production Workshop 3 3 3
CDE117 | Post-Production Workshop 3 3 3
15 15 21
Second Semester
FUIUAUBAN
l\(l::)r:r;:r Course Title U 1/1 U 1/2 U2
Unil | avna | Un@ | auna | UnA | @una
ENO14 | English for Exploring the World 3 3 3
CDE114 | Creative Coding 3 3 3
CDE115 | Communication Graphic Design 3 3 3
CDE112 | Motion Graphic Design 3 3 3
CDE111 | Infographic Design 3 3 3
CDE118 | UX/UI Design 3 3 3
18 18 18
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1913 vnsuanandseassanazUseaunisalfdng

7 3
First Semester 2569
IUAURUIAN
C . : :
oure Course Title U 1/1 U 1/2 qu 2
Number
Und | auna | Un@ | duna | Un@ | @una
EN101 | Everyday English 3
CDE119 | Lighting Design Production 3 3 3
CDE120 | Music and Sound Design 3 3 3
Content Creation and Digital Experience 3 3 3
CDE121

Design for Event and Marketing

CDE122 | Project Management and 3 3 3
Entrepreneurship in Creative Content and

Digital Experience

CDE211 | Projection Mapping Production 3 3 3
Wi | 30
CDE212 | Interactive Media Design

XXXXX | Elective Course#1 3 3 3

18 18 21
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Second Semester
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a

wanansUSunns ansinamans Un1sanw 2567

U 0

IUIUNULEAA
Course Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@d | evna | Un@ | auna
GEO14 | Aesthetics and Well-being for Life 3 3 3
CDE123 | Communicative English for Creative 3 3 3
Content and Digital Experience
Production
CDE124 | Environmental Graphic Experience Design 3 3 3
CDE213 | VR, AR and MR Production 3 3 3
o | 9o
CDE214 | E-sports Event Production
CA178 | Law and Ethics in Creative Digital 3 3 3
Experience Production Business
15 15 15




%

1913 vnsuanandseassanazUseaunisalfdng

7 4
First Semester 2570
IUAURUIAN
Course Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
CA172 | Art and Contemporary Design 3
CA173 | Art of Pitching 3
GEO15 | Entrepreneurial Spirit and Financial 3 3 3
Literacy
XX XXX | Elective Course#2 3 3 3
CDE125 | Special Issue in Creative Content and 3 3 3
Digital Experience Business
CDE215 | Virtual Space Design 3 3 3
Wi | 30
CDE216 | Virtual Production
CDE217 | Merchandising Experience Design 3 3 3
Wi | 30
CDE218 | Public Space Experience Design
15 15 21
Second Semester
IUURUIAR
Course Course Title U 1/1 U 1/2 U2
Number
Unil | anna | Un@ | awfa | Un@ | anna
CDE411 | Degree Project in Creative Content 6 6 6
YER) Production and Digital Experience
CDE412 | %30
Creative Content Production and Digital
Experience Internship
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ANDS U187
#1013 9N1580d15wazHo tuy

1. vuandmanwialy (24 winefn)

NAUINNIWDINGY (9 Miein)

an.101 AMdanguludinuszaniu 3(2-2-6)

EN101 Everyday English
Andunsiilassadrsiugiunagdnunvdinguililuiiauszsiiu Ussneudae

n1snaLugiInueIkazlitayadIudl N1sUITEIBYATNaN Y mswjmﬁﬂﬁaﬂﬁaﬂﬁ] Fesidu
AUTEULATLSIE AT vewsarAL TdsmsuansmuAnivluSetily Sniataunnee
N15NA N5 11587 kaEN1SREUMETBRNYITAINTT

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills -

speaking, listening, reading, and writing—through integrated methods.

an.102 Awdangeluuiunmediny 3(2-2-6)
EN102 Social English

Andunisyauaznsdeutsyleauagdnnuiliiduuszdr emsiujduiusnig
dau Msuanideuteya maisuliioy wasmseButenrmAnifsafuGesdng 4 luuiunmsdsas
wazgIna Tnsgaunsimuninyenisefussuasnisiiaue semaluladuazaufnasnasse

Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.

2n.103 Awdanguluuiunaina 3(2-2-6)
EN103 Global English

?JmlumimﬁmEJU'szaUﬂ’l'saﬁmJizui’lEJangstaﬁfua‘Lgu LAZLAAIAIINARLITY
Rerrudinanuduey nsviheu uazdssiiutlymilusefuaina Tnegadunisiauiinuznns
deansseninaTausssu uwaznsdeanslulanidta deddyreonsilunadiedlan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming ¢lobal citizens.
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NF1AYIYIUINISTINWATN (15 milefin)

AN.011 vinwznsaniilenisGeuinasadin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

Vgud] nNnN13v0INsAn NawinisAnedaluszuu Bndun1sAn@aining n1san
a519a35A N15ARIATIER N1SRRFIATIER NsRauAdann saudenisdenlesaudauaziden
insesfiomuAnfimnzauluyssgndldludinuszdriu msvihaunaznisBouinaendinldedidl
Usgandnn

Theories and practical thinking tools, practice critical thinking, creative and
innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
including how to link and select appropriate thinking tools and effectively adapt to daily life,

professional undertakings and lifelong learning

AN.012 pudunadiosludinunasuyuszninaUseng 3(3-0-06)
GE012 Citizenship in Society and International Community

AUNNNY AANBAE dN5 wihil mnusuRaveuveinsilunadionia Tudwnlng
Faenlan uazdnuddia nieuflasuiudauitongsiuiuiduldediadinnugy saudsdviniunisiiaiy
gosUseiiulug 1 Tudeay WiesessunisudsuulamesuiunwindeudiszinadeTinuasnisvineny
naenaunszuiinluaudfyvesnisaiisausinieludausedudie q Aflanuuanamia
TUSTIY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society,
global society, and digital society, with ability to adjust and live happily with others while
keeping abreast of and adapting themselves to societal changes which may affect livelihood

and working life; awareness and cooperation at different levels among people of diverse

cultures
An.013 weluladuaruinnssuiieaunan 3(3-0-6)
GEO013 Technology and Innovation for the Future

UNUM LWIAA NIS3LYITIY waznsUSuRdnfunsAsuuasadlanewnan s
mMsUszendlfinaluladuazuinnssususis o Wegudiunsuamamenud msimuiganmdinlu
GEGRGERISEY mmﬁﬂzgmﬁLﬁﬂﬁuiu%%ﬂizd’ﬁuLLazmsﬁfmuasma%Naﬁﬁ NANIENUUDI
weluladuaguinnssuifidonsdiiutin &eu waziasusia saenaufnuinisliussloviuagnis
Auaseamsndaumsdygiifnannmealuladuazuinnssu

Concepts, roles, awareness and adjustment to changes of the future and
applications of various types of technology and innovation in knowledge acquisition and
improvement of quality of life in a new normal society including ways to solve life
complexity and challenges, and to enhance creative working life; impacts of technology and
innovation on our livelihood, society and economics, and how to optimize and to protect

the intellectual property arising from technology and innovation
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f1.014 quVSsnmuazaU e TIn 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

Ms5andates msliFiniinulesiesnsedsdinuan WaruAnaiisassdlunsaiis
ANNEUHIAUNTEAININUARYE AANTTUTUMUINIG washn SviviuenTuAlRULeY LAEIIUNY
m’méﬁL%ﬁ]ﬁ]'mmmuausuamul,aa

How to live a meaningful life through various types of arts, recreational
activities and sports; new perspectives for aesthetics of life that influence one’s mind and

how one may plan a path to success from one’s passion

AN.015 Iyeunudugusznaunsuazauinianisty 3(3-0-6)
GEO015 Entrepreneurial Spirit and Financial Literacy

Qma"’nwmsﬁ'ﬁwﬁ’zﬂumsa%ﬁﬁm%mmwmmstﬂu;ﬁﬂsmauma TagLunISARLUY
F1wes Usenaumenisiinnufnasneassd waznisuaanlenalunisBunasdniuianisesnsd
AuETTNLAYaTEsTIN Insdamsuasdndulaninisfuegiediussaving sansdnnisniaiudiy
UAAALAZNITAINU sauTtensWaegedadu ﬁmwé\fﬁﬂﬁmmmﬁﬂLLazﬁﬂﬂﬂuLﬂuﬁﬂﬁaéNﬁ
Usgdnsua sous uaznadindulaniusiewvnnisal

The development of character traits that are vital to cultivating an
entrepreneurial spirit, with an emphasis placed on how to think like an entrepreneur,
opportunities to start and run a business with on the basis of ethics and moral grounds, how
to effectively manage and make financial decisions, personal financial management and
investment, including sustainable development, effective leadership skills development,

teamwork, bold, prompt and well-informed decisions-making
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2. MUIAIVUANE (99 BNA)
2.1 naadrILAY (30 Miiein)
ufl. 501 luMadInensdeasuasdelnl 3(3-2-6)

CA 501 Journey to Communication & New Media

LLmﬁmnqwjLLazaqﬁUszﬂawaamiﬁami ﬂi%U’Juﬂﬁ?}’l\‘lLLNUﬂaQWﬁfﬂﬂiﬁaa’liLLaz
dolmi Tnssjaiunuifiovhanudilafismsinulunsdmamanfioendnlutagiu Uszneu
lushonsdeansiaviauazgmamnssude msUszanduiusiavia nslavanidsia nmsdeansuusus
msaauusuAiiiavswauulaneeulatiuaznsdeanshaviauazgnanvinssude

Concepts, theories and elements of communication and new media and
strategic communication planning process.This course explores professionalism in the
communication arts fields, including digital communication and media industries, digital
public relations, digital advertising, creative branding, influencer branding, and Digital

Communication and Media.

Uuel. 200 NOVNNY, 385553 LAY anuduiinveulunisdeans 3(3-0-06)
CA 200 Law, Ethics and Responsibility in Communication

arudidesiuieatunguune winmlunisuansaudauiu veuwmvesnslians
LLazmm%’Uﬁmaumaﬂgwmmaﬂﬁama%u msﬂu‘ﬁugmﬁm%’uﬁﬂ‘mﬂizLﬁumaﬂﬂgwmaﬁmwguﬁ
Rerdesfudemarungminaiiefiunsduasesdiuilag wsu. reufiumes wsu. Aunsesdeyadiu
YA Nsngaunalayn 955550 karausulnveuvetinlmemans

Basic knowledge about law, freedom of expression, media rights, and the
legal responsibility of the media, special legal issues pertaining to mass media, consumer
protection laws, the Computer Crime Act, the Personal Data Protection Act, intellectual

property, ethics and responsibilities of communication professionals.

UA.503 NSULAUBLALNITATINADTEN 33-0-6)
CA 503 Pitching & Negotiation
AUNUNBULAEANEIAYVOINITUNAUDLAZNITATINAD TN IATIZLazU eIl
an1umsal Sawdanslimadasing q lunstiaueuaznisiesaseseaiioaansathludssyndliiu
UTUNANS 9 lApgramnyay
The meaning and importance of presentation, negotiation, situation analysis
as well as the use of various techniques in presentation and negotiation suitable for various

circumstances.
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UA.504 NSANUAINFRNS 3(2-2-6)
CA 504 Digital Photography
wdnnsbesulunisdrenin nsleundesiana wud lawes lluay waz
gunsaliafy annsaUszgndliuunAnnisdnesduszneunm uaznguimaianFowneniw lunisng
LUAUAANILUNITININUNTENEA TN AT Lazn1TanLasA i s TUILnSuABNRILADT LA
Ienadnsnuiidosnisetnsadeassd WeliAnddmilimnsavdmiunisdearsiuusazdomia
Basic principles of photography and the use of digital cameras, lenses, filters,
flashes, and accessories. Students will understand composition and visual storytelling
concepts for commercial photography, the retouching techniques through computer
programs to achieve the desired and creative results while creating new ideas suitable for

each communication channel.

U505 AavzmsianiFes 3(3-0-6)
CA 505 Art of Storytelling

sUnvumsiaEesiivsngludeyseiandneg msiaFesrudesd amnazidea
Audnvuziinisivesdendr malanisid1Bewiiodearsainunuiouazaiiuinldedied
Usgansan nsiBunuinisuarUszaunsaiseusilunisadieassaBeadn saudwinuennsila ns
vewnUssiumsdenassiion nsAniAs LLazmiaqﬂhmmﬁdﬂLﬁ%&lmil,a'ﬁaﬁa&h\‘iﬁﬁaﬂz
Various forms of storytelling in contemporary media through verbal and non-verbal
communication as well as essential storytelling elements. Students will learn about
storytelling techniques to convey meaning and emotions and how to develop listening skills
and use imagination and personal experiences to create unique and effective

communication.

Ufl. 506 NANNIINAA 3(3-0-6)
CA 506 Marketing Essentials

ANUNUNEY AINUAIALY LLmﬁmﬁugmmaamsmam nannisnatnadeln
ANTNLINFDUNNAITIAN NITUUIEIUAAIA N1TLEDNAAIALTIRLIBUAZNITATRUARTLAUINER S 09
WOANTTUFUTLAA NAENTAIUNANNINITAAN NALNSHAAS I NAENTIIAT NAYNSYBININITAAN
LLazﬂaqwémiﬁaa’ﬁﬂ’ﬁma’m sy lanulldunasnselatonnienisnain

The meaning, importance, basic concepts of marketing, modern marketing
principles, marketing environment, market segmentation, target market selection, product
positioning, consumer behavior, marketing mix strategy, product strategy, price strategy,
marketing channel strategy, and marketing communication strategies as well as trends in

marketing.
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uA.507 nsdeansianagms 3(3-0-6)
CA 507 Strategic Communication
WU NBa ﬂs“mumﬂmsJiamsuamws?iamsL%Qﬂawé sdmdnnisifsafiu
Wi’]@ﬂiiﬂﬂﬂiﬁ@ﬁ’]ilfdﬂﬂﬁﬂ%ﬁ LLa‘”{jﬁ]ﬁ]EJVllINaﬂ'i“’Vl‘UG]E]‘Ui”ﬁ‘VIﬁﬂ"IWSUENﬂ’ﬁﬁﬁ]ﬂ'ﬁ %QLUU@QﬂUi”ﬂE}U
Wumusuaamiaamimaaam IﬂEJI‘Uﬂ'iZuﬁmsﬂsllaﬂENﬂﬂ’]'ﬁﬁﬁi@LLUiM@V]Ui”ﬂ‘UNaﬂ’]Lﬁf\]LLa‘”alIWia’J
Strategic communication principles, theories, and the overall process,
includes concepts on strategic communication behavior and elements impacting
communication efficiency, which is a vital component of strategic communication. Utilizing

case studies of successful and unsuccessful enterprises or brands.

ue. 508 delviuazinaluladnisdeans 3(3-0-6)
CA 508 New Media & Communication Technology
unumvesdsludifiotuldnisdeansivadie sudanslavan nsusseduiug
warnsarauusud wiesdnduinuglunsldmaluladdelniiienisdeals warnsiadeunanseny
adnuwazSaussIuvesdellognaiitansana suwdsUsadunnududiug sndnval wavnis
WasuuUamadeay
The role of new media for contemporary communication, including
advertising, public relations, and brand building. Students will practice skills in new media
technology for communication, and examine social and cultural impacts of new media on

privacy and identity issues and social changes.

ue. 509 Aavzfouiienisdoansuardelns 3(3-0-6)
CA 509 Art Appreciation for Communications and New Media
Aavgnainguuuuuazymade wararumdaulmvesAauylugisnaisig 9 wiluadin
wazdagliu sdanfnvesialuaudfyiinadenuoenuuy 38T3n widu Fuf Sausssusim
asfy eannsaanuszgndlilunsaiaassddesanars fanansadermmneuaziiausdessn
Aduussiiurdedunssuarmuaulaveseuludansldognaisaioy
Various art styles and movements in different eras—from the past to the
present day. Emphasis is placed upon examining notable artists’ approaches and their
influences on design, lifestyle, fashion, products, and contemporary culture as well as being
able to create contemporary media that convey meaning and stories based on current

issues and social trends.
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an. 014 Mwdangudmsunsiseuslan 3(3-0-6)
EN 014 English for Exploring the World

WA uaunsalunisiteus wagdrsmnuduluvedan wu duwianssy du
faussuuasuunudn laonseumasdeunundnguuasnisiinaluladussneunsFoudiily
wazuenteadsu TmiEininurdiunmsilaaeyaluanunmsaiivainraisainmaBsuiiemues
TuresuuRnsnen1w

A competency-based English course that focuses on student-centered
exploration of the world through the use of English language and technology. Reading about
a variety of topics provides a springboard for tasks both inside and outside the classroom.
Students are equipped with knowledge about the world especially about its different
cultures, peoples, and ways of thinking. Self-study learning in a language laboratory will

allow the students to improve their listening and speaking skills in different situations.

2.2 gAYy - Uadu (54 nihein)
dau. 101 AUAADININAZAIUANET19ETA 3(3-0-6)
CNM 101 Critical and Creative Thinking
unAniiugulunsadeassdny Boudnszuiunisinaiuegnaiaassdniiung

dgmenanIuaumsgtualiamsadeasldosamingay sddnuidinsadsassdanuy
memadinisniseineg Auvaninl elildnufiunndnsuazsiwats thlugnsinndiansaiuas
Yauenanuiideansidesediuszdninm

Critical and creative thinking skills and an understanding of creative thinking
process—from imagination to realization of communicative pieces of work. Students will
practice various new techniques and methods for creative work development and be able

to critique and exhibit their works.

adal. 102 ININMAENEANTIUEUTLNA 3(3-0-6)

CNM 102 Consumer Psychology & Behavior
LuIAANguAMAninenardenine s fungAnssuduilaaussianse

Hadviidamariensyurumsindulavestiuslan arwdrdyvesmsinwmginssuvestiuslaaluuiun

19 9 wieunsalinu iethludssyndlilunsairsnagnénsdoasedsiivszdvsam
Psychological and sociological theories related to consumer behavior, factors

affecting consumer decision-making process, the importance of studying consumer behavior

in different contexts from various case studies.
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de. 103 NNTATNLUTUADIANTS 3(3-0-6)
CNM 103 Corporate Branding

AINVNTY LAY BeRUTENaU 1aNN15 wasdadedifeaduiuadisuusud
09AM3 Tdansruaumsdeasifionsadrsuusuiesdnsmenngluuasnieuen n1sUSmsAng
amdnvaiuazinudeldesweusudesins mstmungedulusudiaenadesiunagnigsiaves
BIANTT NTIUUTUABIANIT NITATUUTUAMILENALNTNITUAAIAIUTUNATOUADHIAN WaTULUIAN
Tnifiiiendesiunisadiauusudesdinng

The meaning, importance, elements, principles, factors related to corporate
branding, a communication process for internal and external corporate branding, image and
reputation management, brand positioning, corporate business strategy, corporate

rebranding, responsible branding as well as new corporate branding approaches.

daw. 204 nsinetesaisassAdmsuunanesieoulatl 3(2-2-6)
CNM 204 Creative Storytelling for Digital Platform
AnujuaieatunisdFenidenidiundy s1en1s Tuuwaaesues q Wilads
aeAUsENaLTBINISEEeY NsrUIuN1SKARdD nsfvunasdUsznau@al nisdadeddunm Tauds
maidas1e 9 fanunsafsganinuaulavesfusluunaniesusiie 4 uazasandesiuiondnuaiuas
UPRNNINVBIUUTUA
Practice creative storytelling by creating clips on different digital platforms.
This course will focus on storytelling elements, digital media production, art direction,
editing, and other techniques to capture audience’s attention on various platforms while

aligning with brand identity and personality.

ddu. 205 nsenUUReanwuunsIFin 3(2-2-6)
CNM 205 Graphics Design Workshop

MANNITBONLUUNTITN Nufd N159naIRUsznaunIw pAUALY dleduaInisoaniuy
NN waznsAnUATRnslflusunsuRRLRImesdmuURaNLUUN TN eaunTanAnded1u
Jnamans wu ussnuuunmUsEnevdmiunsumudludednueaulat nseenuuvdedefiam
N1509NLUUMISNES tagaudulnsiin Wudu

Graphic design principles, color theory, composition, formats, styles of graphic
design. Students will practice graphic design skills by using specific computer programs and
be able to create communication materials, such as visual design for online content, print

media design, font design, and infographics, among others.
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deiyl. 206 nMsfnUfURifonandoRdra 3(2-2-6)
CNM 206 Digital Media Production Workshop
wadauwarisnisdearsiiunimadaulng n1seenuuunaznisiandony
aadeulin msdnesdlszneunmmadeulm nisliniesdlenazgunsailunisnanamadouln
Anuftinnsesnuuunaznisaneviidesunimedeulmeuidals sufssdudunisuananu
mwadeulmiiowmeunsiudodda
Techniques and methods of communication through moving images, design
and storytelling, composition, use of tools and equipment for moving image production.
Students will practice designing and shooting motion pictures, producing and distribution of

motion pictures through digital media.

aaal. 207 msdeansiituindousedeya 3(3-0-6)
CNM 207 Data-Driven Communication

wndn naed AmnudRuesnislideyatildanmalulagmansnannuseianeng g
TUNTIRUNITADESNTRAN LLazﬁﬂmﬂaQma‘ﬁamimimmmammuﬁ 93Fns Wienheu 7
Tdoya lunstuindou viie a¥eassd ieussainguszasdnisnsdoans wazadaszaunisaliia
Tirunguivane saudannsiinAnnagnsnsdeasiandsteyainiulsyloviliruuusud 3o
D9ANT

This course emphasizes on concepts, theories, and importance of using
information from different types of marketing technologies for marketing communication
planning, data-driven marketing communication strategies that meet brand or corporate
communication objectives and create a good experience for target customers. Students will
learn how to develop communication strategies that bring useful information to brands or

organizations.

dau. 208 N15919UNLTBIINeNNSH0ES 3(3-0-06)
CNM 208 Channel Communication Management

AMTUSMITRINIINTTH0ENS maamuaqﬁmmiﬁaﬁ’ﬂu“]wiami’mLLmuﬁdaqmami
doans saludunisdinsizsianiunisainienisnata nginssuvesuilag wusudndndust n1s
ATIzide iwﬁmé’mmzﬂasma‘lumw%mw'awWﬂﬂ’lﬁﬁlaa’ﬁmuﬁaimj lngau1sauInsay
wwIAn Taudensdifnuludssyndldlnedaiussdninm uwagviugaiuade

This course explores communication channels management and planning.
Emphasis is placed upon analyzing market situations, consumer behavior, product branding,
media analysis, principles and strategies for new media management. Students will be able

to apply a conceptual framework and case studies effectively.
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day. 209 NTILNGANTTUHUIINALTIEN 3(3-0-6)
CNM 209 Research and Consumer Insight

NSz T mguikarURTR saudnisivuatlgmnnsise mseenuuunside
mafiuteya uaznslideyannumaasing o nasnsunmslinsesideyariiednyuunliunisnisnain
mMsdoasnisnismatauazdelval woAnssuguilan wazdumeainudesnisidednveduilan lng
ansneuifinshnamsiseinussgnditensdndulamanansunumsieansidanagnslietng
fUsgansam

A study of theoretical and practical research process, research problem,
research design, data collection, and use of information from various sources, data analysis
for market trends study, marketing communication and new media, consumer behavior, in-
depth consumer insight. Students will learn how to apply research findings for effective

strategic communication planning and decision-making.

@ayl. 310 NMUTYNIANUA AT I INGR 3(3-0-6)
CNM 310 Risk & Crisis Management

‘{jﬁ]ﬁ]EIVlLﬂEJ’JGUENﬂUﬂ’J'mLﬁﬂﬂ%@ﬂ@ﬂﬂﬂﬂm”’mi}@ bbale ﬂi”U?UﬂWiﬂWi‘Ui%?iﬂ'ﬂ’]&lLﬂEN
LLﬁu‘U‘UG]Quﬂ’]iUiﬁﬁiﬁﬂﬂ(ﬁmNNﬁﬂiuVl‘UG’lE]‘U@L?ﬁEN ﬂ’]WﬁﬂTﬂﬁAﬂJ@ﬂ@ﬂﬂﬂ?i GNLLG]ﬂWi’JLﬂ’i']u‘VTN@Jﬁ’Ju
LﬂEJ’JGU’eN ﬂWLMWLLauNaﬂiuWUT@ﬁ{jQQEJﬂ’J’]iJLﬁENVISJG]EJﬂaEJ'V]ﬁﬂ’]iﬂG‘lﬂ’]ﬁ’Jﬂﬂfﬂﬂ?iﬂiu“mﬁiﬂ‘wuﬁ ‘1/1\‘16[,14
L‘U\‘iiﬂLLausL‘U,LGUfliUL‘WEJﬂEJ‘UﬂﬁOTUﬂ'ﬁEU ?J@LﬁEN ﬂ’]Wﬁﬂ‘HEMGUEJ\‘IENﬂﬂ’]i JIUNIANWITUNBUNTS
‘Uigmumaﬂ’ﬂllﬁqLif\]“U@Qﬂ’]iUiﬂWi?ﬂq%ﬁ]’mﬂimﬁﬂ‘H’]

Factors related to organizational and critical risks, risk management processes,
and crisis management procedures that affect reputation, corporate image, stakeholder
analysis, causes and effects of risk factors on proactive and reactive public relations crisis
management strategies for situation, reputation, and image restoration. Students will learn

about the process of evaluating the success of crisis management from case studies.

ey, 411 Awdangudmun1sdeasegnatioandm 3(3-0-6)
CNM 411 English for Professional Communication
nsldnwsanquiiiendosiuivdndmamans nsilauagnseruduussfiuainy
drladevludeuszinvsing 4 masuland nsdeansdaenan mawsafugndn madiides sad
mMsnaueugndn naenauizeuinsiinmsinguludesnasunazdoiniednsdsrussulatiedns
Nz ay
Practice of English for communication arts professions. Emphasis is placed
upon listening and reading comprehension skills to make sense of media content, taking the
briefs, problem solving, verbal communication, negotiations with clients, storytelling, pitching

and presentations as well as English usage in mass media and social media platforms.
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ddu. 412 MsdunnUsziuRmzLaznRnUG R 3(3-2-6)
CNM 412 Special Topics Seminar & Workshop

Usziitusing 9 firalaluninsenamnssudiddsegluanuavla wethundanis
Funuludssiiusing q nedainensinsmandinsuuaniudeuouduunes Ussaunisaliu vie
nMsineusdiiRnsifiedtuvinusuasiniounnundouneudisansfing

Various interesting issues facing the industry to organize seminars on various
topics by inviting experts to exchange thoughts and experiences with the class as well as
hold workshops to upskill and prepare students prior to graduation. the exchange of ideas

between the lecturers and the students, and among the students themselves.

ddu. 413 NNSHNUIYITN 6 (0 - 35 - 0)
CNM 413 Professional Internship
Agradunion : TnAnududi 3 Fulu Smbeinazadlidesndt 90 mhein Swmhednavauly
sdnanizau-Tirulidesnin 27 wiheia (Seuluneansdnwiaeidiuld) wazdl
\nsARAsazay (CUM.GPA) liifeandn 2.75
Prerequisite:  Third-year student or higher and passed at least 90 credits and 27 credits of
major required courses. A cumulative GPA of not less than 2.75.
mMsfnnuvestin@nundugusznaunts vieesdns ileliindnwiivszaunisaing
#1993l UUTIHINIATTIVOIDIANT Lﬁaﬁsu?ﬁ’mmﬁmLLazﬂizU’gurmvT'mué”mmi’mLLmumi
doansluguuuuineg muviunvesesdns tnetdnAnwazdenihsenulsneunisilnauuas/vie
Anwdunfinsuundenquiifearsassdlassnisdnamsfinu sdazegnielénisaunuuas
nsUsziliunaveteansdsiuiumienunisuen lnednAnwasiosdiseznainsinausiuieay
Taitfosndn 400 alaa
Students will serve an internship at an external organization in hopes of
gaining professional experience and practical knowledge in corporate culture and various
ways of communication planning. Students will be required to write an internship report or
an individual paper under the supervision of their advisor and outside parties. A total

amount of the internship period must be at least 400 hours.

dau 414 lassnsansinusineidunisdeansuazdelny 6(2-8-6)
CNM 414 Degree Project in Communication & New Media
a v o o = O oy = a a I ! 1 a a a
Awtaruneu - dndnwdudi 3 YulU Indlsinazauliddesnin 90 wiiefn wazinulvinazaulu
s nanzau-Tirulidesnin 27 nuiwdn (Souluniansfnwineadule)
Prerequisite:  Third-year student or higher and passed at least 90 credits and 27 credits of
major required courses.
N Teideyamidelassudiuyanantindnwaula n8TngUszashiiionauaues

AUABINITVRIDAAIMNTTN wazdainTeudoyadmiuiauaiioveeydfidonuznssunis &
Usznaumenn1asduazgynsinanaluauiineites Ingsuasusnisiauelasasnesny Wuuwas
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uhloarumudiu aulugnisnannuaiuasneuninanugaIsITe el Mstananisiioues
seAmiidessiunzuuuiaud 2.00 (\n3a O FulUHunasiniu

In this course, students will develop an individual project that is aimed to
respond to industry needs. Students are required to present and seek approval of their topic
to faculty members and industry experts, develop and revise the idea, create the project as

well as disseminate it to the public. A C-grade or 2.0 must be achieved to pass the course.

day. 021 N1590039ANTH0an Ta19aT9A 1 3(3-2-6)
CNM 021 Creative Communication Campaign |
nénnsuasfinufiRnssuiumsmausususidmsdoasdmivaudwiouinisdou
M33uUIN Msdwsesiaaunisal msiseiieiunginssuduslaaidedn msimuninguszasdves
WNUNITIEUTIA miﬁmumaq‘mé waznadsnisaeansiudereerlatuaresulat msinaueny
MsHARwaTHELNSEe warnsUsedung
Practice of communication campaigns planning for products or services, from
request for proposal, situation analysis, in-depth research on consumer behavior, campaign
objectives, strategies, offline and online media communication strategies, presentations as
well as media production, delivery, and evaluation.

dau. 022 N3IUSIANITADENIATNEaTIA 2 3(3-2-6)
CNM 022 Creative Commmunication Campaign |l
?QImJcﬁﬂ’aﬂﬁzmumimumuims\‘iﬁtﬂama%mmuwﬁ Fawdnsuuial nns
Anevianiunsal mdeiRstunginssuguslaaidedn SnqUstasdvesununsIsId s
nagns wagnaisnisdeasinudersoonlavuarooulall nisunausiiu mandnuasmeunsde uay
NsUsTHIUNG
A practical course focusing on a campaign planning process for brand
communications, taking a brief, situation analysis in-depth research on consumer behavior,
campaign objectives, strategies, offline and online media communication strategies,

presentations as well as media production, delivery, and evaluation.

day. 031 MITUTIANAeaNTaTINaTIA 3 3(3-2-6)
CNM 031 Creative Communication Campaign |ll
AnURTRNTzUILNTINURLI LTINS AeasEmuasAnIRauAnsTULTI g
Annvianiunssl mATuRnUngAnssuuslnaiedn TnqUssasdueununITAITIA N3
nagns wagnalsmsdemaniuderiseanlatuazesula nmiiausnu mandauazineunide uay
nMsUsEuNg
Practice creative communication skills, including campaign planning for

corporate communication, taking a brief, situation analysis in-depth research on consumer
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behavior, campaign objectives, strategies, offline and online media communication

strategies, presentations as well as media production, delivery, and evaluation.

aau. 032 N35sIFNsReansaseassh 4 3(3-2-6)
CNM 032 Creative Commmunication Campaign IV
?Jﬂﬂf]ﬁ’aﬂssmumsmﬂLLNuamsx‘iﬁﬂ’]i?iamilﬁaa%ﬁﬂmsl,ﬂﬁEJuLLanmé’\mm Faus
M33UUTH MFAesgianiunsal MsideiReaiungAnssufuslaadedn fnqUsrasdvesununs
saused mafmuanagns waznaisnsdeanskiudeieenlauazeoulay nmiauesy n1sude
LAMELNSED wazn1sUsTiuNa
Practice advanced creative communication skills—ranging from campaign
planning for social changes, taking a brief, situation analysis in-depth research on consumer
behavior, campaign objectives, strategies, offline and online media communication

strategies, presentations to media production, delivery, and evaluation.

2.3 gAY - den (15 niiefn)

- NI INTSlaYaNATYEA (Digital Advertising)
dwau. 011 NTasNETIALaY NS DB LTaAN LYY 3(3-0-6)
CAD 011 Creativity & Copywriting

LaAnRgIfUANARaIasIA Tnstunuszgndltlunsiimunnagniuaznais
afsassAnulavan walinUjuinisdeudeanuuazidenlavandsziandng q ietiausld
HOAAABINULUIAANANTDIN T B Uuﬁugmmaq@mﬁﬁmLLaz’ﬁaﬁﬁm

Concept of creativity and advertising strategies and tactics. Students will
practice writing different types of advertising content and delivering them based on

advertising principles, morality, and ethics.

dwou. 022 nsmAvAaUlusnulawun 3(2-2-6)
CAD 022 Art Direction in Advertising

n1sinesduszneudal lnenisidenldamusenau (llustrate) mugRULUUYEY
$9nws (Typography) ‘mqwﬁﬁ (Theory of color) LadLazT SINAINITANUATUINVDININLAE
asfUsznaunm - 2n neliudnnsmnedads ieasssadeufinliiulasanrudesis o

Art composition, illustration design, typosgraphy, theory of color, ligsht and
shadow, resolution, composition, scene design, and artistic principles to create tasteful

advertising through various media.
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A9lod. 033 N1sasvasIAlavafIva 3(3-0-6)
CAD 033 Creative Digital Advertising

ANUTINY MNNAAT JULUU AadnuazTeInIslavnsdendsia nszuIunIs
MUNLNNTASETE nanmsiiddnlunsadeassdnanulavanmadedivialiinauls lneiads
nsassassfegneliaesssuludfy sawbansiananislavan dndnwazlaBeudanngud
Mog1aNsalAnwIe 9 uaznsiSeuImensasiloUfURmenues

The meaning, importance, forms, characteristics of digital media advertising,
and creative planning process for digital advertisements. Students will learn about ethical

practice, advertising measurement, and relevant theories through case studies.

adunl. 034 douinnssunazdoasninisianoulunislaven 3(3-0-6)
CAD 034 Innovative & Interactive Media
Y s aal 4 ] (Y . . d'

ﬂ’A’]ﬂJﬂﬂﬂig“UE]ﬂﬂﬁE;'VlﬁLLﬁ8ﬂaﬂﬁiumiﬁi’]ﬂﬁ’iiﬂﬁ@lﬂ@]ﬂi’im (Innovative Media) @®
a s = . . ~ v Y o ada o a Aa a a o A
Bumosuaaiin (Interactive Media) Liteliaanndosiulnn1saniudiie LLazwqmﬂiiﬂumiLﬂmuaa
vosngudusinahmnenudsunUaddlugafdvia uasnsusvendlalunislawan

The importance of strategies and tactics in creating innovative and interactive
media while taking into account lifestyles, shifting media consumption behavior of targeted

consumers as well as advertising approaches.

@9led. 035 N1999ALUUNTITINLAZA1INER LAY 3(2-2-6)
CAD 035 Advertising Design & Production

VANN1508NKUUNTIAN BIRUsENaUTaINIsoRnkuUNTnkazilulssyndldiuns
wAneulswaTailuwuy 2 §7 waven 3 T LAZISEUINIINTEUIUMSHARMULIYIN N15AVIUA
e gundea vunnm Msfade waganinInuNuey — ndinsnandelavanmieuiulusdnduy
Ld

Graphic design principles, graphic design elements, two-dimensional and
three-dimensional advertisements, and the advertising production process. Students will
learn how to determine sound, camera angles, image size, editing as well as pre-production

and post-production processes practiced by a production house.
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- N IMIUsEIFUTUSATIER (Digital Public Relations)
auv. 011 NAgNSN1TUTEMIFUNUSAIA 3(3-0-6)
CPR 011 Digital Public Relations Strategy

ﬂi%U’Juﬂ’]i’J’NLLNUﬂaﬁgﬂéﬂWiUiS%Wﬁ’Mﬁu ﬂ;ldﬂl,‘?i\‘iiﬂLLa Y195V LUNTIATIER
Usslliuaniunisal ﬂ’]iaLﬂi’l”ﬁﬂ?”m{;ljaﬂﬂ'ﬁua“ﬂmﬁﬂ‘ﬂaﬂﬁﬁﬁﬁ’luLﬂB’mUﬁiﬂﬁ] LaynIININUA
LmewmmLausULLUUsuaqaaiumaﬂwmamwuﬂuaaim 9 i’Jm;llﬂﬂ?%ﬂﬂ%ﬂﬁ@ﬁﬂ’ﬁﬂiumumaLLau
maawamaqm’mmLﬁﬂiumumsﬂiumauwuﬁaqﬂﬂiLLaumiﬂwmauwuﬁmmmm ‘1871 LAgiin15An
AATIERTIAUNTANNLTNBEN1TUTMNTIANITIINNTAIRAN®Y

Proactive and reactive public relations strategies, emphasizing on situation
analysis, stakeholder needs analysis, concepts and new media landscape for public
relations, evaluation procedures and achievement in corporate and marketing public
relations, among others, through analytical thinking and management skills development

from case studies.

auv. 022 nsdeunaznsadasshidomiitenisussandusiug 3(3-0-6)
CPR 022 Public Relations Writing & Content Creation

ndninaut Suseu uaznagnsnsdeulsuaneing 4 Adududmivnuussandiniug
mMadeuiiely deyatnans madeuiioadunindnual madouiietuasdafianiuazudloa
drlafin m3dewiioduaiunisnann warmsdewiiosased suinduinyen1soonwULLAZNS
UimsUstiiuiiemeunslUddeuseiameng 1

Guidelines, procedures, and various writing tactics for public relations.
Students will learn how to craft writing pieces aimed to inform, build image, clarify facts,
correct misunderstanding, serve marketing promotion, and advocate for good causes; and

how to develop and pitch story angles to various media.

au%. 033 nsuSsAndnvaiLardeldetesdnisg 3(3-0-6)
CPR 033 Image & Reputation Management
AIEUILNNSNTUIMIA AN valLasToIdeI09An1s warmIiuiugiiavesesinsly
finauerluaenivesUsyanvugfisldruieados wu wiinaw gnd Ynamu wazyusu Tngasdnw
Hadesnelunazniouen Yesmslunisdeans nsrUrUM Ao durimiuaziusiailouanigniy
29983An13 NsUsZIEUNUSA18TY N1TUTEEIENRUSNITRAAIN LasNITLERIALTURATOUSDAIAL
uaeitaLnAaity Savensuimsnmginginnnisinuinsdifing
Corporate image and reputation management as well as stakeholder-based
approach for business management in hopes of gaining trust among employees, customers,
investors and communities. Emphasis is placed upon internal and external factors,
communication channels, vision and mission, corporate positioning strategy, internal public
relations, marketing public relations, corporate social responsibility and sustainable

development as well as crisis management.
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auv. 034 N1IUTMTANNANUS 3(3-0-6)
CPR 034 Relationship Management

MsUIMIIansamduiusgndn emmidugniediadidu nmsesnuuuisnng
Hudeyasgruluszuu Jnszinginssuvedgndl danqungfnssuvesgni wazadanagnsiv
wangiuudaznguegiudussuy LﬁaLﬂuﬁugwuiuﬂﬁa%ﬁﬂ,amaLLazU%mﬂﬁmqﬁ’waamimaq
naudmung

Customer relationship management, focusing on retaining customers,
designing systematic data collection methods, analyzing and classifying customer behavior,
determining suitable strategies for each target group in hopes of creating opportunities and

services that match consumer behavior.

auy. 035 nsasen1silausIugusueaulall 3(3-0-6)
CPR 035 Social Media Community

WWIAA NAgNS Nalo warHnNuinyen1IANILATIERLAEI N UET 1IN ST IUUY
unanleudmivassgusuaiiouuulanseulall ileneuauswiotmuneniagsia wiouaFous
MNKIYTEAUNITAIRTS

Concepts, strategies, tactics, critical thinking skills, and social media

engagement plan for virtual online community development to meet business goals.

- NGNIYINTATUUTUAAT 198556 (Creative Branding)
deu. 011 NSIANITAMUAMUTUA 3(3-0-06)
CBD 011 Brand Equity Management

USunkazAudIdnretamal Anwianurang anudidy Useleyireinisinnis
ANIALUTUS WuAn/mauinuriuusud dadeviessdusznousing q Aiadensairegaauusud
LUIN WM TINANAIMUTUA

A context and importance of values; the meaning, importance, and benefits
of brand value management; the concepts/theories of brand value; factors or elements

affecting the creation of brand values as well as brand value measurement approach.

dau. 022 NAUUTUARINAENS 3(3-0-6)
CBD 022 Strategic Branding

ANUAIATY TANNITHATUUIANVBINALNTNITATIMUTUA NENNITATRUTUALTING
gnSluTAVEUIIVOUUTUA TEUTUTANTDINALNENITATIHUTUA $I1T903AUTENBUNTATINY
suAiBsnagms 89 st munidesimiuusud Liuuiveauusud MsimuaiumsuTus sy
dyuIUeIUTUA YABNNINLUTUA londnuairawusud Wudu InedSeuaIunsnINwNuNagnsnig
ahauusudldannsdi@nuiueumng

An importance, principles, and concepts of branding strategy, strategic brand

building approaches as a brand owner, types of branding strategies, strategic brand building
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elements-ranging from brand vision, brand essence, brand positioning, brand promise, brand

personality, brand identity, among others. Students will plan a branding strategy from case

studies.
adu. 033 N99DNLUUBNANYAILUTUA 3(2-2-6)
CBD 033 Brand Identity Design

UNUIM AR LAZNTEUIUNITORNBUULENGNBAILUTUA ATOUAGUAINITTYA
Wiovwleseilunisesnuuy SIUTNN1998NULUUBIAUTENBUEIUANY Yoaenanuallusunlagly
roufinmosluniseanuuy n1sksde senuuunTdydnual aavane Yosannue uazeiion1sld
londnualuusus SsindnwazldiSeunusenuuulneanunsalstandtunuaidldedias

The role, importance and process of brand identity design, data analysis for
design as well as the design of brand identity elements using computer-aided design, such
as titling, logo design, letterhead, letters, envelopes, and brand identity manuals. Students

will be able to apply design skills learned from this course to real-world assignments.

dey. 034 nagmdYomInsdeauardudauianusus 3(3-0-6)
CBD 034 Brand Channels & Sense Strategy

WAR SULUY ﬂmé’ﬂwmvmaqsﬁaamamsﬁamnwsmﬁm%amé’mﬁmwsuﬁ N9
mmmﬂf\]LaumﬁmimumwmaﬂmLﬁmm‘a AINNUALAE ﬂmai’maiiﬂﬁmamal,l,mumLwaaiN
Uszaunsalneude vardeuaynd e i’mmmiaiwaiimmammmiummuamam 5(3U 74 nau
e durd) langsdonrasiudnanunluaalusun

Concepts, styles, features of brand communication channels, customer
journey, innovative brand touchpoints for pre-purchase, purchase and post purchase
customer experience, as well as five senses—look, taste, smell, sound, and touch for brand

touchpoints in accordance with the brand identity.

aau. 035 nsAeansuusudsyulan 3(3-0-6)
CBD 035 Global Branding

LIANYeINITATIaLUTUALAZNTARA SuUTUATuUTUNlan {iBouazldFoud
Aefuaudfguesnsaiuususiaznagnsnsdeanslulaniifinsudsdugauazidonloadaiuly
Hagtiu vdngastlazaeveneiesiounfGeulumstanisuardearsuususvasnuegnaiiussansam
N TAIUSTIN N1 wazdesing 9

Branding and brand communication approaches in a global context and the
importance of branding and communication strategies in today's highly competitive and
connected world. This course will equip learners with the tools to effectively manage and

communicate a brand across cultures, languages and media.
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- NGNAYINTATUUTUADUNGLEWWES (Influencer Branding)
aa. 011 NsasUTUAdUYIgLOULeS 3(3-0-6)
CBF 011 Influencer Branding
unuIm Mnddey ndnnisvesnisaiuusudyanaiionndudurgleuwes
Usslnnuesduriguouiwes esduszneuddnuesmaidudurgioumes nszuiumsnsaiauasdons
LUsUABUNgLuIwes Msaiedndnualvosdungiouwes Tufetssssauvesnsidudungiouwesiig
The role, importance, principles of personal branding, types of Influencers,
key elements of an influencer, the process of influencer brand development and

communication, influencer identity as well as influencers’ code of ethics.

aam. 022 nagnsnisaseeliuaznsnandmiudungieuwes 3(3-0-6)
CBF 022 Monetization & Marketing Strategy for Influencer
Annevianmnsainsmseaiaiiorvunnagndynansmainvesdungouies A3
AR LTuTS ANNEINTananvesBurlglouwesstdenmalunisimuinazdegen
miL‘fJuﬁqujJLauwaﬂuswzma mﬁﬁmuﬂﬂfjmﬂmmaﬁLﬂui{aﬂmm @aﬁuauuﬁm‘qsﬁﬁ] NNFAUM
Temanianismataiiieneliins el nagnsnisuie srudsinuenisiasadesesmiagsiafy
Aatiuayy
Marketing situation analysis to determine influencer marketing strategies.
Students will learn how to analyze influencer’s authentic identity, core competences, and
long-term opportunities; identify target audience and sponsors; seek market opportunities to

generate income; formulate sales strategy; and practice business negotiation skills.

aam. 033 nsUTINgM Aavzn1sliides wagnisimunyadnaw
dwsudurlgioues 3(2-2-6)
CBF 033 Appearance & Voice Work and Personality Development for nfluencer

wadauarAauzlunsusngdn nsnsfvesdurgieuweslunslidunvaide ns
Usngdluanudiiuisng 4 wadauagAauznsliideadentsdeas nslidedunsduiumenns
LAZUTTENLLIRANITO] ﬂﬂﬂﬁﬁamiﬂﬁﬂﬁﬁ’s%uﬁugﬂuLLazﬂ’li‘ﬁwu’]uﬂaﬂﬂﬁwﬁﬁf’lLﬂULﬁ@ﬁ%’]ﬂLau'ﬁ
uazusenealaliinnsianuanngudivaneg

A study of public appearances, influencer positioning, media interview skills,
techniques and art of voice for communication, such as hosting a program and narrating an
event. Students will practice basic public appearances and personality development to

develop charisma and attractiveness in the minds of followers.
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aa. 034 nsnandeifionsadsassditlomrudessulal 3(2-2-6)
CBF 034 Online Content Creation

nsuandenaa Wilefenszuiunisadasshiion swdUsznavresnsiaies
nszUIUNISHARde n1sivunesrUszneudal n1sfanedisunIn wmadasg 9 figaeiinau
ihaulaldtuidon sufamsdniunsudedoniviadmiunisaiuusuddiisnsnavulaneeulad
Wiomeungrugemnseeulall

Digital media production, content creation process, storytelling elements, art
direction, editing, and other storytelling techniques as well as the production of digital

media for influencer branding through online channels.

aal. 035 NAYNSNNTATIUAL LTI SANUAIRUS UL RN 3(3-0-6)
CBF 035 Follower Acquisition & Engagement
mnudladsdnfunguilmnslugrusidugdfiony msiwssideyaiiieainsgiu
AAnA1Y wazusmsianisiaaaluunanesusing o Seudnagnsnisasisinauiaznisinwigy
Hanmalinseg sadsnsuimsdanisnmigingiistutugidvinauulanseulay
An in-depth understanding of target groups. Emphasis is placed upon data
analysis for follower base development and management across platforms, follower

retention strategies, and crisis management for influencers.

- nguimnsdeansidviauazgaanvnssude (Digital Communication and Media)
dnd. 011 nMsdeansmInanRdviauazgnavnssude 3(3-0-6)
CDM 011 Digital Marketing Communication & Media Industry
m‘wmmaqmiﬁamimimmma%ﬁaLLazqmawwﬂiimﬁa BN19UeIYAaINTLY
fiiseaud Weduitugulunsassemudilafefugramnssudelavnn Tudoginssuves
QU%IﬂﬂﬁLU?{auLLﬂaﬂULﬁmmﬂLMﬁIuIaﬁlﬁLﬁéTﬂmﬂﬁwmﬂu%‘immﬁﬁiﬂﬂmwﬁu MlAuNUIMTd
Aeolawansing 9 douudsuwawn arontuoudifeafusdifiugudiuniniunude
An overview of digital marketing communication and media industry as a
foundation for an understanding of the media advertising industry and shifting consumer
behavior as a result of disruptive technologies as well as basic terminology in media

planning.
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ana. 022 Tassad1anisraunudelasan 3(3-0-6)
CDM 022 Campaign Architecture & Role of Channels

Taseadresnsmunudelasan Ussanduiusuarninfivesdelavaniceenladuay
ooulat] ndourinsdiinuuauayase delyiiudansldnagndsng 1 ilelviaunsoneuinguszasd
memsnanamuTilanatingls

An advertising and public relations media planning—both offline and online
media. Students will examine case studies and make sense of various strategies in hopes of
being able to meet marketing objectives.

and. 033 TUSUNTUNTIATIZAUALINUHUEFD 3(3-2-6)
CDM 033 Media Tool & Data Software

Aanulalunmsiukareazdualudeyadin Nielsen Software avida 5349

= a v = = v v & a P = o o w
nsRnuRlunsfaaznsidendeyauildeuainlandase iewseunseslunaideyaluldlunig
a ¢ & Lo = a Y = PN v A a
Inszrautusely uenanildisuluienisSeus Software Bu 9 Manunsaldaulaluransiide
WU T-Cube w3aLATRAIBIUNNI1EN WU Google Analytics, ComScore 11381A30438IAN1TNANS
& 1 & 1 . <& v

wusunng 9 Tulaneeulail wu Zocial Eyes 1Uudu

An understanding of all Nielsen software with emphasis on practical exercises
on data extraction and selection from real problems for further analysis. Students will learn
about other software used in the media industry, such as T-Cube, or
others in-depth analysis tools, including Google Analytics, ComScore, or measurement tools

for brand mentions and visibility, namely Zocial Eyes, among others.

ana 034 MU PRNINIE B 3(3-2-6)
CDM 034 Digital Media Planning

mMsnauudenisesulal Boufanuwmileutazausnainde offline s9uvie N3
AnufuRnsnaunudessulavainlandads uasmsianalunsnausudosoulad

Online media planning. This course explores the similarities and differences
between online and offline media, online media planning based on real-world problems as

well as online media planning measurement.
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dnd 035 nsdede 33-2-6)
CDM 035 Medla Buying

Funou ﬂaEJVlﬁLLa“ﬂa’Jﬁmi‘(jE]ﬁE] warinUHUR nstedelavan ndenawiy tdun de
Tnsvend dedeiiunt wazdousnaniuil Wudu wasdondva lneuszidiusudenderomunnels
suUsTInAmAIEY et musdiusauvestessdoiannsaaimadndueaaulalafiian niox
nsdiAinu Wisuifleunadwinistodelnenssmndesmaviofueunslavanlaenss nsdedelaun
LUUASDT18 warn1sdedelavandelusunsy

Media buying process, strategies, and tactics. Students will practice advertising
media buys, both traditional media outlets, such as television, print, out of home media and
digital media platforms. Emphasis is placed upon evaluating all media buying options within
the planned budget, determining the best result-oriented and optimal mix of media
channels for the campaign, examining case studies, and comparing media buys from
different approaches, including direct media buying, over-the-top/connected TV advertising,

and programmatic buying.

3. nuIeIvnaenkEs (6 wlwnn)
uel. 551 N13AUAINDATY 30-0-12)
CA 551 Independent Study

FunietsaziBen elduluide Useifiuvdodammedmamansfitndnuil
muauladufies Tngdavihnenuneldnsmuauveseansdivinm

Under the supervision of professor, this individual study requires students to
conduct thorough research on the topic regarding communication arts that students are
interested in.

ue. 554 NISUINITIVINITUAFIAN 3(0-6-6)
CA 554 Integrated Academic Social Responsibility
N133ALATINITUSNMTININSeAYususardianlusUuuuAie 9 wu nslidusne
M50UTH MsIAUTEYN NsTaniiaiul uazn1sdinAanssusng o ATnsysANnsdanineIns
FwfunMssEuNsaRY N15338 kazn1sihylngedalinusssy
In this course, students will learn how to organize several types of academic
service projects for community, such as consulting session, workshop, meeting, seminar, and

integrated activities.
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ue. 555 nsdalassmsiiiensidusaufudsey 3(0-6-6)
CA 555 Social Engagement Project

msdnlassnsilensiidiusausedsan msuszauduiustugasidnlddudelu
nMsWAuINszUIuMsTidun Boud Swdn 9auvh Smadnassdauuseloviludusing q 7
MBUALDINBAIIUABINITLALABAARBINUUTUNYDIBIANITAIATTUALLONYY DIANTTDATE DIANTT
ANSITULYNYY BIANITIVITN uarderulneninedradugusssy

In this course, students will learn how to initiate community engagement
projects and collaborate with stakeholders to develop a participatory process that responds
to the needs of governmental and private sectors, independent organizations, community

organizations, professional organizations, and society as a whole.

uA. 562 WALNAUES9ATTA 3(3-0-6)
CA 562 Creative Portfolio

waAnLaginUfvRReIfuNsaauluazaunanuduyana wadalunisindoy
nsPenuLUULarasvasTAuinasaunanulidauiaula lnenslalusinsunouiameslunisesn
Wy suluiensuszendihiandu q mldatsassdliiAnenumainmats Taglvidn@nwisiusm
NauTeImUenauitazaunany Wethluliuszneunsatnsmuuasfnudeluewan

This is a practical course for creating students’ own portfolio. Students will
learn a variety of techniques to design and create the attractive portfolio by using computer

programs and applying other creative materials.

uA. 563 maaamwmﬁamiﬁwLaua%’a%a 3(2-2-6)
CA 563 Information Graphic Design

nywnsgideya Seuinisseuisesdeyania egrndussuuiiunisiiaueie
Frydnwalnn (Pictogram) wrun wwazfsnus sauddnujtanisoenuuuitevnausdeyals
annsadeansteyalsvgsiiussansamdmuiluldrudess o

Analyzing data and sort all information needed, then present it with
Pictogram, diagram, a character set. Also, they will be trained to develop and apply those

designs to several kinds of media.

e, 565 nsagnnluagale 3(2-2-6)
CA 565 Studio Photography

noufwarinuianisluagaleaenin Inefnwiuuinuan N153RINLUAIN NS
Jauasuazain 89 AmAUR nmemnT MmyAna MwLNTU fendesdrganileandnlaglia
Safulsunsuneufinmes was Twurlavdidnmsednduuuililuagilelsiognsgnis

A studio-based photography, composition, lighting and setting for product,
food, portrait, and fashion photography using DSLR cameras, computer programs, and studio

flashes.
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Ul 566 nsasenmadeulnlunulavan 3(2-2-6)

CA 566 Motion Graphics in Advertising
unAnuaznsinuftRtuiugilunsaunmedeulmeneufiinesiiothluld

Turulavanlndinuuiaula TneAnwinszuiunsNITasassAUAeAoNiaLmes 819 15219

A MsEeiy MsasdeUstan uazaanimndeulmlvinssunnuisnsvesnulavan
This theoretical and practical course provides students with basic knowledge

of computer-aided motion graphics for advertising with emphasis on drawing, modeling,

multimedia, and animation.

uA. 567 NANTTUNLALNIINITAAN 33-0-6)
CA 567 Event Marketing

WuIAR ANudEAY sULUY ﬂszmumﬁmﬁ%ﬂﬁuﬁLﬂwLﬁlaaﬁUﬁuumﬂmwmﬂ 7
LIAnLagENUUR 1neATauAquNITIHEY NT8UIUNTIUNTAT19ETA agadun1sdnianssy
fimwiiioatuayunislavanlinssfuanudosnisvesgndt aeldauuszanuuagszoznandisiia
iieasuszaunsaluazadannuduiusuguslaanguimneuasgaiuayu (Sponsorship) 881
HUszaAnzam

Concepts, importance, types, and process of organizing special events for
advertising. Emphasis is placed upon event planning, creative process, and event organizing
for advertising under limited budget and time in hopes of generating customer experience

while building relationships customers and sponsors.

ufl. 568 invegnnMudmsudusznauinanlawan 3(3-0-6)
CA 568 Language Skills for Advertising Practitioner
ﬁﬂwmwﬂ,‘wmmzmmé’aﬂqwﬁaé’mﬂﬁwﬂ msila 38U wazns@eudisudu
dvsuguszneuininlavan Anwduiunvinasdmilanzmeildlumnislavan aasasufnu
nanMshaginrunIsiEusLruUlsEaILAZNTWEUTIBNUTULUUAN 9 Y89E8UUINITANAT
Laransuaieasse oanunsadeansfiugndisnlneuazenisissunaldediedussansam
wazrUszanswaluuiunsna 9
Thai and English language skills in all areas —speaking, listening, reading, and
writing, required for advertising practitioners. This course will teach advertising jargons,
advertising planning and presentation, and contact report writing practiced by the client
service and creative departments as well as effective communication skills to deal with Thai

and international clients.
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ufl. 569 AnwiteUszaunisalgsnalawanseninlseme 3 (3 - 0 - 6)
CA 569 International Field Study in Advertising
aaasuUszaunsalluindnlawanannniseusy duLul wazgUiuaAnTIvITN
fiatestuiamdaan seidugshtlavanlulssmauasgsialavanseiuduma Tfaunsath
ndnnavisenquiifenfunslavanimaniuasdadlussialavanundssendliliiAnnsGeusns
yhawaunszuanmsustunaniseasliaonadesiunginssuvesiuilaalugiiniasiis q vlan
Tnef3ouannsaidenUssfiuvdednvazuiiinaulauasyhnsinvizdnidunsnulseney
Experience in advertising area through workshops, seminars and field study at
national/international advertising company. Students will be able to select the topic they

are interested in for further research and writing a report.

uel. 572 nsUsEmduRuSenaImnNIsuas9assa 3(3-0-6)
CA 572 Public Relations for Creative Industries

ANNMINY AUAIARY ENTANENT LATLUININITHAUIATYFAIATIETIA AINTI
GU’ENQGlﬁﬁﬂﬂiiﬂﬁ%ﬁﬂaﬁ?ﬂuﬂizL‘Vl?il‘VIEJ @am'qLLaz‘U‘Vl‘UmsuaamiﬂismﬁmﬁuﬂumﬁuLﬂﬁlauLLaz
a¥ralennalifudusznounislugnaimnssnaineassd sauvanisiinagnsuagnaisdunis
Ussduiusinimunvineeuazauanansalunisudsiuvesiuseneunsinelvdanufnasiassa
LLazmmmm'aEJ’emmmlﬁm%&mmﬂmnmmﬂ‘mm‘aLLaSLaﬂﬁﬂwaj%aﬂiwuﬁiimLLazﬁﬁﬂzyzyﬂmlﬂgi
nsafrauinnssuiionsvaussaudeInIsvamalaLaziMTusansLan s uwUamesdsalan

The meaning, importance, strategies and approaches for creative economy
development, creative industries in Thailand, the role of public relations for the creative
industry, and the use of public relations strategies to develop skills and competitiveness for
Thai entrepreneurs, as well as the use of diversity and uniqueness of Thai culture and
wisdom to improve competitiveness and create innovation to meet market needs and keep

up with the changing global trends.

uel. 573 NFUTENFURUTVRIMNIBNUTIINITHALBIANITASITUNFE 3 (3 -0 - 6)
CA 573 Public Relations in Governmental Institutions and Charitable

Organizations

lAT9a519a AN YN ITANTUIIUYDINUIBIUIIVNITHAL DIANITAISITUN AR
unummivesnsUsEduSiensdaasiideiimitagiusiavesesdnis nagnsuazmaialy
mMsUszrnduiusdmivesdnisdngn msUssunannudiiavesnagnding 4 Wy nstuiedeu
aanlevivesigigsaiisrudidunniussmand mssusdiondlutlymdsay nsadrsnsiida
FILANTUINUTEYIVU LANITTUTIANINUY kagNITaT1ATYIEAUN AN YURAEA1AUTE VIV
Wunsalfnwkaznsuszendliviannisusemduiusdmsuasanisdaing

A structure and nature of operations of government agencies and charitable
organizations, roles of public relations to promote the vision and mission of the organization,

public relations strategies and techniques for such organization, evaluation of the successful
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various strategies, the capability of driving government policies to create sustainability,
advocacy campaigns to solve social problems, engagement and public outreach, fundraising
campaigns, networking with the private and public sectors. Emphasis is placed on case

studies and the application of public relations principles to those organizations.

uel. 574 NsdeaNSNeAUNIN 3(3-0-6)
CA 574 Health Communication
nskinagnsnsdeansnIsUsEFuNUSIuNSENeNeATaLaT 1A SATAINIINGIANS

Qe

nesguazonvulidiynraazdiny iedreliyanauazdiauldnsznindaUszinunisiasuasng

3
Manainusenieuazdnla antunisalguamlutaglu anesdeamegunindis 9 lesudeya
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guamiledaasuuazunlulavguam

The use of public relations communication strategies in disseminating health
information from public and private organizations to individuals and society in hopes of
helping individuals and society to become aware of physical and mental health issues,
current health situations, and various health risk circumstances while using accurate,
consistent and reliable health information from public relations media to promote and solve

health problems.

Uue. 576 ﬂ’li@@ﬂLL“U‘Uﬁqiﬁ"\]LLﬁSﬂ’]iﬁ%’NLLUiuﬁ 3(3-0-06)
CA 576 Business Design and Branding

NANNIT NTDUAIUAR anﬂiimLLazLLiﬂQﬂﬁ]‘U@ﬂmmLﬂuﬂﬂizﬂ%ﬂﬁ NISLESNAS
wdansiduduszneuns nmsihaudeassassanasuinnssuuusulilunisasiuazesnuuy
33N msUszdiulonanazainandes ﬂ’]iﬁﬁﬂ’ﬂ:ﬂL“ﬁﬂﬁl@&hﬂﬁﬂ%ﬂﬁﬂﬂ%U%LL’mél’elllLLazwa"ﬁJﬁ]V}’Nﬁﬁﬁi‘l
# 9 Feulwnagsiia Tassadaveagsia Anwaudosnisvesuilaa iethlugnis@ouunugsia
FediRgunsune manain Mty M1stiyd nisuimmineInsuyed uazveneralugnisaing
LUTUATDITINILANA AT

Principles, conceptual framework, behaviors and motivations of
entrepreneurship. Emphasis is placed upon entrepreneurship concepts, creativity and
innovation for business design, opportunity and risk assessment, business contexts and
dynamics, business conditions, business structure, consumer needs. Students will practice
writing business plans focusing on sales, marketing, finance, accounting, human resource

management, and valuable brand building.
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uA. 577 NNASHUTUATIAATULT 3(3-0-6)
CA 577 Entertainment Business Branding

YaUH UTetnnvegsnavuia Andnuae SITUYIRRATUSUNLING0NYDITING
JuLiie nagnsn1sasIauusuagsiatuisluguiuusg 9 919 1Wad azas NISUEAT NINEUAT N3
Amuanagnsnisdeaisnsgsiatuifisuaznisidenldveanianisdeansiiivszdniamuas
Usednsnag

Concepts and characteristics of entertainment business (music, television
series, stage performance and film) to develop suitable brand strategies and effective

communication.

uA. 578 N3ASNLUTUATEAUNS 3(3-0-6)
CA 578 Luxury Branding

WUIAA ﬁﬂmqmﬂau‘lmammmLLUiuﬁizﬁwgﬁy’ﬂuLLawiN‘Uigmm Inen1svinAL
lanuENYELUTUANS AINAIAYTY NOANTTUVRINA LLﬁ%ﬁﬁ%ﬁhﬂ’J’]Mﬂo’lL%Q%@QLLUiuﬁizﬁUMg
Wi ﬂaqwémiu?mﬁmmi M3ad AT U sUsTAUNISalLazNTARA TR UTUATERU
wgilslriandifnanuinalunusus

Concepts and trends of luxury branding locally and internationally. Students
will learn the characteristics of being luxury brand, customers’ expectation and behavior,
and brand’s key performance indicator (KPI) in order to determine the effective brand

strategies, impressive customers’ experience and build long-term brand loyalty.

UA. 579 NIASIUUTUA WA 3(3-0-6)
CA 579 Fashion Branding

AUNUY Uizmmm‘%a*‘ua‘uLsumﬁuaqqﬁﬁmm%’u ANULANATITENINIAITAS LU TUA
duilufunsadeuusuddudundu waldivesgsaundu noAnssunisuslaadudundy
NFEUIUATTVBINITATIINUTUARUAWNTY nagnsnITaaIaLagnIsadIanuTuAuA LTy
asfUszneviarafefiduasunmmuusuddudundy nsdfnuvesuususdudundudig 4 vivly
WAEANUITZNA

Concepts and knowledge of fashion business. They will learn the differences
between general brand and fashion brand management, the trends of fashion industry,
consumers’ behavior, fashion branding process, marketing strategy, business challenges and
local/international case studies.
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uA. 580 mansuiinsiuTeuagnsdeans 3(3-0-6)
CA 580 Buyology and Communication

wAa ngud Mnyuewesiilduisitesniefiisadestulanvesnisduiine
oA Wwesuusud gudn tngsia nnsnain géUan wagguilan TasAnwiunsdnyiAeaiu
ngAnssulumsdinaulavesuywd maviarudladefulatouasmanalunsdadulalunistoves
Fuslaelutiuniumnsnsfuioduunmslunisivunnagnsnisieans

Concepts, theories and viewpoints of stakeholders in the world of shopping,
such as brand owners, product developers, investors, marketers, retailers, and consumers.
The real issues relating to consumer behaviors are applied to the classes as case studies in
order to understand conditions and reasons of consumers’ decision making and to develop

effective communication strategies.

ue. 581 ﬂﬁiﬁ%ﬁﬂLLUiuﬁqiﬁﬁMaﬂLﬁm 3(3-0-06)
CA 581 Tourism Branding

wuAn Mud warauiugIwAsatunITenUUNAgMSLUTURAUAMTa U197
Lﬁaﬁmﬁ’uqmammimﬁauﬁEJ’J L5965y wazatun1stu iauﬁaqiﬁaﬁu 9 ﬁagjmaiéfqﬁwiauﬁm
iam50ﬂwuauﬂ'13ﬂ13§amsLLUiuﬁLLwyim’m'ﬁ N15U3MIUsEaUNSAlgNATkaENI5AT19AMAN
Tfuuusudueagsiavienilen TnsAnwannsdifinugsiavioailen

Concepts, theories and basic knowledge of tourism branding. Communication
strategies for brands in tourism industry will be discussed. Also, customers’ experience

management, brand value establishment and tourism related case studies will be reviewed.

ufl. 584 NNASHUTUATINRUN 3(3-0-6)
CA 584 Sport Branding
N lauTuNKaTaNwULIAN1ZY0IgINNWT N1TINLNUNAENSLUTUAAIIATANILAY
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Context and characteristics of sport business, focusing on brand strategies of

certain sport clubs and sport players, reputation management, fans loyalty, and sponsorship.
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uel. 585 mMsafanususdmIugsiafiodny 3(3-0-6)
CA 585 Branding for Social Enterprise
nsafranususiidmunesdanulunsuiletdymiuasimundeny yuvu nie
dawnde Taglisunuunsigshafiiinrudidu msldnagndnenmaraidusmdndulugnisudle
HymvesdsmilaglineliiAnnansznuseguniig dnuuazdunndoulusyezen uaziitmnely
nsfumaUsgleviannisiAsmsiuliundseuuasqusuinnnindaduiiiandunaliiudves
fansuazyneny
In this course, students will learn more about the brands with the visions to

solve social issues and/or become community or environmental-friendly brand.

uA. 586 nsasaLUsUReEed iy 3(3-0-6)
CA 586 Sustainable Branding

MsadauariRLUTURss dEuansaneusuiuAIFossvaslaniutagii
Ny Msafrausudgsunteminensidmivauiuselulusuian nsaiisuusudifiniig
Sufieeusiodany Tasrudunountsadrauusudnundnyusvyuassghaneiiios Taosatunisddn
Uszanaumu msiivniing wazmsiigidusunelfesdnuififuasnisusmsetnalisssanivia
Building and developing a sustainable brand for today's world, emphasizing on protecting
resources for future generations, and creating a responsible brand based on sufficiency
economy philosophy—moderation, prudence, and social immunity using knowledge and
virtue as guidelines in management.
uf. 588 NSANYIRIUAIUNITATIUUTUA 3(3-0-6)
CA 588 Branding Field Trip

AN3A51UUSUR AR BUS TN BeRnIVSRdaTuTiaS sy sEing
way/M3enaUszng Wethundnsev neauniey aAuTguarLaUBNANIIANYIAINNTANYIY
mmﬁdﬁﬁmwﬁauifﬁwﬁu

Branding Field Trip is a chance for students to explore the branding process
from the real organization workplace domestically and/or overseas. They afterwards will

analyze, discuss and present what they learn from the field trip.

uA. 590 NSANYIUTEAUAWIZATUNNTAS1ILUTUR 3(3-0-6)
CA 590 Selected Topics in Branding
a a = I3 PN I Y] = o/
waAn nawd) nieusziauaniziegluaiuaulatagtu swudwuildueuianly
YouanineItesiunsaausud tnesadulvigiseulailadingduSeuaniging
Concepts, theories and interesting branding issues, and keep them up to date
on the current and upcoming branding trends.
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819131 MENIEANLLHES INgnsiied waz nsHanTaanIuil

1. vuandmaneialy (30 winefn)

NAUINNHDINGY (9 Miein)

an. 101 AMdanguludinuszaniu 3(2-2-6)

EN 101 Everyday English
Andunsiilassadrsiugiunagdnunvdinguililuiiauszsiiu Ussneudae

n1snaLugiInueIkazlitayadIudl N1sUITEIBYATNaN Y mswjmﬁﬂﬁaﬂﬁaﬂﬁ] Fesidu
AUTEULATLSIE AT vewsarAL TdsmsuansmuAnivluSetily Sniataunnee
N15NA N5 11587 kaEN1SREUMETBRNYITAINTT

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills -

speaking, listening, reading, and writing—through integrated methods.

an. 102 Awdangeluuiunmediny 3(2-2-6)
EN 102 Social English
Andunisyauaznsdeutsyleauagdnnuiliiduuszdr emsiujduiusnig
dau Msuanideuteya maisuliioy wasmseButenrmAnifsafuGesdng 4 luuiunmsdsas
wazgIna Tnsgaunsimuninyenisefussuasnisiiaue semaluladuazaufnasnasse
Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.

an. 103 Awdanguluuiunaina 3(2-2-6)
EN 103 Global English

?JmlumimﬁmEJU'szaUﬂ’l'saﬁmJizui’lEJangstaﬁfua‘Lgu LAZLAAIAIINARLITY
Rerrudinanuduey nsviheu uazdssiiutlymilusefuaina Tnegadunisiauiinuznns
deansseninaTausssu uwaznsdeanslulanidta deddyreonsilunadiedlan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming ¢lobal citizens.
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NF1AYIYIUINISVINWATITIN (21 irein)

AN, 101 vinwznsaniilenisGeuinasadin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anwmgud] nannveanshn WawinsAnegraduszuy 01l MIAABANINY 113
ARAs19asIH N13AAIATIZR NsARdaaTIen nsRauitym Wuiu sudainsifenlesnudnuasy
annsadeniedesilonnudniimnzanluuszgndliluinuszdriu mevhauaznisFeuinaon
Mnlaegadiuszansnm

In this course, students will learn about theories and practical thinking tools
such as critical thinking, creative and innovative thinking, analytical thinking, synthesis
thinking and problem-solving thinking, including how to link and select appropriate thinking

tools and effectively adapt to their daily life, professional undertakings and lifelong learning.

fAn. 102 aadunadios warmsidsunasmesdny 33-0-6)
GE 102 Citizenship and Social Transformation
Anwiauning audnwuy ans wihilkagiainmvesnudunaiiioanaly
dsanllne deulanuardepuduiiluiagiuuazeuian W dseuAda denunsyTausssy 1Wudu 1ile
fviviumsasundasesdenusineg sanfaoudituiedin dunedenfidmwasegunniy 4 7 fo
me T dnw wag Jayay WilenFerususegsauduiduludnsliesnaiauauuarliidondougdu
In this course, students will learn about definitions, attributes, rights, civic
duties and freedom associated with citizenships and social transformation of Thailand and
global communities in current times and in the future, such as digital society, multicultural
society. To be able to live peacefully and happily with others, it is important to understand
evolving changes and learn about 4 dimensions of the environments affecting health,

namely, body, mind, society and wisdom.

. 103 weluladuaruinnssuiieaunan 3(3-0-6)
GE 103 Technology and Innovation for the Future

ANWIUNUM WUIAA A3 SIudan1sUsEendldimalulaguazuinnssuaiu
#1199 Mjaiunsiamungunmdisludsauaiolnl nanszvudisldensdndudin deu uaziasugia
maamuﬁmmmﬂ%ﬂadwﬁuazmiﬁmﬁam%fwéaumqﬂaﬁmﬁLﬁmmﬂmﬂiuiaﬁl,t,awﬁ’mﬂﬁiu

In this course, students will learn about concepts and innovative technology
and applications aiming to better a quality of life of people in a new society, including how
technology and innovation affects our livelihood. The course also covers information on

intellectual property protection as a result of technology and innovation.
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fv. 104 quvdsamiugunnziiein 3(3-0-6)
GE 104 Aesthetics and Well-being for Life
Feuin1sliTinedeiinuA1annuAavziazianssutunuinis Wayuuedlvaly
Fosgunisnmilifsdesiuiinuasdsanainnufatzing 4 uasfn fiasonisissoguesdin
AANLaL INUTITU
In this course, students will explore relevant theories and concepts of
aesthetics related to life and society and learn to cultivate positive outlook and attitude and
understanding of different forms of taste and beauty, which will enhance their perception of
diversity and enable them to appreciate art, music, literature, images, films and other forms
of art. Students will also learn how to depict their imagination via communicative design
using imases, colors, callisraphy and other related tools to create value-added identity and

characteristics to services, products and media.

. 105 WusinsnedenunasUseinuialndveslan 3(3-0-6)
GE 105 Global Alliance and Emerging Issues
AnwIN1simLIAUTINlpTEAUNIUIRIANIRATYEAILAL NI DadINaNTENUAD
= [ [ [ P v =3 o v A a X 1
nsdsullawnsdsnunaziausssuludiaulan e lausziiudAgiinatulndvesuszviaulan
In this course, students will learn about international economic and political
collaborations and developments affecting/constituting changes globally, in order to

understand key global issues.

AN, 106 m’mif‘wwmiL‘EuLLazmiﬁwmaﬂNﬁﬁu 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

Anwinisdnnisuazdndulanisnistueg1siusz@nsua Min159nn19015RUEI U
UAAAKAZNITANMU TINTINTRRLIeg 18U Tnggatunsysannisesdanuiiaenadasiuuiun
& A Y & o w A 9 v g o
WU YUY uazdsnuiludngy L‘dewum’ﬂigmLLazLmeqmiLLﬁlﬁuaEmLﬂugﬂﬁiim

In this course, students will learn about management and effective financial
decision making, including personal finance management and sustainable development and
personal finance literacy, with special attention on integrated knowledge for local

community and society, in order to highlight key issues and offer practical solutions.
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fn. 107 Imgaramnudugusznauniswaginuensdugi 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁmsnLLazﬂ’wm@mé’ﬂwmzﬁﬁﬁﬁyhﬂWia%ﬁﬁm’iigﬁgmmsLﬂuﬁﬂizﬂaums JGE
nsAnuuULE1vee Usenaudienisininudnadneassd uarniswaramlenialunisSuuarsniy
Aamsegiinnusssuuazaiesssn fnngfihiannsaiuaghauduiuldodsiivssaviua sous
waznaedulaviusomansel
In this course, students will study and develop important characteristics of
entrepreneurial mindset, with an emphasis on a combination of creativity and
entrepreneurship and explore entrepreneurial opportunities while learning about business
best practice and ethics including leadership skills and qualities, effective leadership
characteristics which will enable them to effectively work as a team and be able to make

well-informed decision when required.
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2. ¥RV ANIE (99 wuenn)
2.1 nRIATILAY (36 Miaein)
an. 303 AN UANFUIV NN AFIENS 3(3-0-6)

EN 303 English for Communication Arts Profession

Foufuariinnslinundnguilifeadesivivindmamans nsilawagnisenudu
Uspifumnudladomludeinatulssandngg mssulang msfeasdenaluninasafugnéd
mMalaFes suiamsinauesau Boudnslinwsinguludesnasunazdeiniorisdenuesulay
RERNYFREAEY

In this course, students will explore communicative English used in
communication arts related careers including listening, reading, and making sense of media
content and key messages as well as taking a brief from the client, pitching, telling stories,
and giving a presentation. The course also introduces students how to use proper English on

media and online platforms.

uA. 001 n15d0ans : wuAAMuiuarnIURTR 3(3-0-6)
CA 001 Communication : Theories and Practices

ﬁmsnLLmﬁmmqwﬁmﬁmiﬁaaﬁ ATEUIUNTT WUUT1809 LarDIAUIENOUVDINIT
doa1s nMslduiiale Wawanis unumwiind ausuReveu waztlsedidsvsnasonisdeansiy
USUNAS mﬁamiiwdﬂmﬂﬂa NN5A0E150IANT NMTAOAITTLMINTTAUSIIU NTFOAITUIAYY
18

This course examines communication theories and approaches. Students will
learn how to evaluate the effectiveness of communication. The course also focuses on

human communication theories, mass communication theories, and new media innovations.

ufl. 002 ﬂgummam‘%sﬁiimﬁa 3(3-0-06)
CA 002 Media Law and Ethics

ﬁmznmmimaﬂmummmﬂgﬁma AnwnainnlunisuansauAnuiu veuAUes
NSIEAYS uag mmj‘UN@%@‘UWNﬂ{]ﬁmEJ‘EJENﬁ’e]ina‘Uu immmiﬂwumummummﬂi Lm!ﬁUEN
ﬂQMMEJWLﬁwaumﬂmsuaﬂﬂuaamaﬁnu ﬂ{]‘Vifl,J’]EJLﬂEJ%ﬂUﬂ’]i@&Jﬁi@QQU?Iﬂﬂ ﬂ{]‘mmammnuaamma
ﬂgﬁmmﬁmﬁ’um%’wéﬁumaﬂ%w 18 TS EsTIIveTN AR IAYL

This course emphasizes on the critical analysis of mass media laws and
ethics. Students will explore interactions between laws (rights and freedom) and code of
ethics (professional ethics) that affect media. The course also puts emphasis on legal rights,

intellectual property rights, and legal restrictions on the media.
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uel. 003 Aadzuvensym 3(3-0-6)
CA 003 Art of Speaking

ﬁﬂ‘mmé’ﬂLﬂﬁusz/?u,azgﬂLLUUﬂWiWUmUiSLﬂWm"] mim%awﬁayja AMFUMEAUDAINUAR
fd1unsne waznnslddeusenou nnsilndunisyamuinguszasduazlontafiunnsnsiu el
ansad lUldludinUszaniuaz nsuszneuednlaee iy ss@nsnw

In this course, students will learn about the principles and types of speeches,
presentation, and visual aids. The course also provides students with hands-on experiences

in speaking for different occasions and purposes, on a daily basis and in the workplace.

ue. 004 NSANUN WA 3 (2-2-6)
CA 004 Digital Photography

AnwngufiazuURn1sa1un I dudsenaunieg YeIndesniviadsiaunImaud
Ae7 ud gunsaliadu n1sdeAuas szuutufinaiw auaziden uagnistudinlig nnsde
psAUsznaun wliAnm ALz anudsnwlulUsunsuiiviuae Wethludszgndldiunng
aenwluusazUszianlainza

The course aims to provide students with an understanding of the basic
principles and application of digital photography. Topics include camera operation, shooting
styles, image adjustments and corrections using image editing software, digital photo printing,

aesthetic understanding, and applying them for different types of photography.

ue. 005 Aavzusiansian3os 3(3-0-6)
CA 005 Art of Storytelling
Anwiguuuunisiadesiiusngludeyssiandneg nsiaBesinudesd amuay
\e ﬂmﬁﬂwmzﬁmsﬁ%ﬂﬁaum L%ﬂﬁﬂﬂ’]ﬂﬂlﬁL%@QLWEJ%@&’]SWNSJMN’]EJLLﬁ%ﬂ’J’]ﬂJiﬁﬂiﬁaﬁjNﬁ
Usgansaan nsiBunuinisuarUszaunsalseusilunisadieassaBeadn sudwinuennsila ns
spsUssdiu madenassiidom mdelemed wasnsagtlanruiiduaiunindFesededifaUs
The course aims to examine various forms of storytelling in contemporary
media through both verbal and non-verbal communications. Students learn the techniques
of how to develop listening and seeing skills and how imagination and personal experiences

can be utilized to create a unique and effective communication.

uA. 006 nsdeansmInaelugaRivia 3(3-0-6)
CA 006 Marketing Communications in Digital Age
AnwAmnunungUeInIsnaln uinn1snatnanslul Anudunusseninnisnainiu
3 doansmsmana wunlihweansdeansnmsnanauaznginssuguilnm esdusznauesnsieans
Msman wsesilenisdeansnisnainsie 1'7iﬂiauﬂquﬁaﬁaaaﬂaﬂuazﬁaaau"l,aﬂw%famiajﬁﬂm
The course aims to provide students with an understanding of the meaning of

marketing and marketing communication, the principles of modern marketing, relationships

nangnsUSoyay1es auzliinaeans Un1sdnw 2567 127



between marketing and marketing communication, trends of marketing communication
strategy. The basic theories of human communication, mass communication, and new media

and technology are explored.

uel. 007 mMsfwiviudeuazdoyatinans 3(3-0-6)
CA 007 Media and Information Literacy
AnvndnuaziazsssuYAvesdeudarUszian unum wihil 9385551 AaonIu
AmuuRnveUTesderadiny nansEvudelTuas Bvinavesderenisiiles iasugia dau uas
Sausssu Tnouiunisvianudile Sinsied fanu Innd wazdimaiunundnngu uaz
mneLARMsTuNsAeasIeliARNs3vinTiude
The course aims to provide students with an understanding of moral issues
and social responsibilities of digital media consumers. The impact upon sender and receiver,
digital footprint, cyber security, cyber bullying, and fake news. Students will learn how to

critically analyze the social media phenomena using communication and cultural theories.

uf. 008 wudldnnaluladeunisdeans 3(3-0-6)
CA 008 Trends in Communication Technology
AnwdsgunuuuazuualtumalulaBnsdunsioasyaddarudtagtuluauds
ounAn UiMNITNMURUATAIFaRdeY (Smart Devices) UnuUs1eY Mdsuntadluog1amnsa
iw‘umiLLWim‘WLLamizmm?ﬁmﬁLﬁummm%qq syuuduwmesiin delmi uazdenasusau T
uiaidle 360 oem wasmaluladnmiasiouass (Virtual Reality) anunsatinealuladnisdeans
fenanludszendldlunmshausudelunnsuuuuls
The course aims to introduce various platforms and the future trends of
communication technology in digital age. Students will learn the background of new
communication and information technology, and explore the way how technologies
influence our everyday lives these days. Emphasis is on the rapid growth of smart devices
and broadcasting technology, new media, convergent media as well as 360 video, and

virtual reality (VR) technology.

uA. 009 Aouazgnatuiis 3(3-0-6)
CA 009 Media and Entertainment Business

Anwnaidnuay uarauautivesdersoouladuareelatiussinnsineg fiieades
fuuA9gMAI NI Tt LT tMA gAAIMNTINAS9ATIANAINMATBUTLS TN 1TTHBAN 1S
Usznduius nmsdafanssuiivay 1av fnadoulosumnAadiunisnain nMsdeasnisnain nns
Uszifluaniunsal n153Aszide waznguidinmte 1153ATERuIUN NN5NsURUNALNS A3
UsziluANUANAT #aeAUNTTUIMITINUTIAITLAS

The course explores the characteristics of offline and online media related to

the entertainment and creative industries, i.e. advertising, public relations, and event
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management. Emphasis is put upon combining marketing concepts, marketing
communication, situation analysis, media and audience analysis, contextual analysis,

strategic planning, cost-benefit analysis, and entertainment business management.

uf. 011 ‘Uﬁf@mimiaaﬂLLUUﬁ%ﬂﬂﬂiiﬁLﬁaW} 3(3-0-6)
CA 011 Creative Design Workshop

Anvmdnnsdeiuresmseenuuuadieassd idedldluusdmdunsesnuuu Tae
A lifuauuansvesueenkuY nauid wedanisesnuuuuaznisUsznouadsiauuuuas
wafindu Asndulunussnuuy

In this course, students will explore basic graphic design concepts, widely
used graphic design software, the difference between vector and raster graphics, color

theory, design techniques, model construction, and other key design techniques.

ueA. 118 UsenupaRAardoaniuiadedu 3(3-0-6)
CA 118 Introduction to Broadcasting and Streaming Media

ﬁﬂmﬁﬁﬂmﬁﬂwmz JUuuy LLawﬂﬁﬂizﬂammi’lami‘uuﬁlaﬁmma@LLﬂafﬁayﬂL.Lazﬁa
anduils uazasiloUfURnanuazaieassdnanuazyiounuiiniesinudsny iasugia nsiiles
wAlulad waginusssy

This course explores characteristics, formats, and elements of broadcast and
steaming media content. Students will create content in light of social, economic, political,

technological, and cultural contexts.

2.2 ngaAyamemu - Ty (30 niein)
wd. 201 maduguseniesenis 3(3-0-6)

BRS 201 Broadcast Announcing

Anwuarininveniseanides nsuanldes uarn1sldidesedegnaeanudnuse
Bansudludounnsedunisoonides Tnegutiunsinduisenia uazmadanisiduguszniadile
F18NITUTLLANAG9) fl’jﬂi’lﬂﬂﬁiﬁﬁzﬂ’ﬂmi F18NI5UULY kAZII8N1TIN

This course provides students with hands-on experiences in broadcast
pronunciation, audio production, voice performance techniques, articulation, broadcast
announcing for various types of program formats including educational, entertainment, and

NEwWSs programs.

nangnsUSoyay1es auzliinaeans Un1sdnw 2567 129



Wd. 202 nsianSedludendsa 3(3-0-6)
BRS 202 Digital Media Narrative

AnwuazFouindnd iy wazmadansdeuunlugiuuudneg Tudeddsa lned
InqusrasdifionsBeuditeniumaaifosmsiienginagnénisdiou waganunsauszgndldguiuy
yosunTemsliiesamngay aumausaadesldossadaased

In this course, students will study the core principles and techniques of digital

content writing and writing strategies. The course also focuses on script formats and creative

storytelling.
wa. 203 N199RNLUUAS NETIAITUNAR 3(3-0-6)
BRS 203 Production Design

ANYINUFIUNITODNLUUATNETIANUNEN T8N 508195 19T A LTI UNTEANENS
wavludamaia dnAnwazdilanguidmnendnuazaniunsainsdanmiduedned eduteuly
Tunseenuuulassnsuanenisinsimiogaiassduagmanzay naonaudsuiiiugiuns
PONLUY 0IAUITNOUAY 209N15WARTI8NsINngTied lidnazdu nseentuuanudn nsinau
wazsauUasunifunin nseenuuulu@sesduszneufal uarnsesnuuuFeadsuazuas 1y
Ay

This course teaches the fundamental principles of production design, both
aesthetically and technically. The course also emphasizes on the analysis of audience and
current events for broadcast program design. Students will learn about design principles and
elements of broadcast production including concept formulation, visualization, art direction

as well as sound and lighting design.

WE. 204 wmpdianskannuludendva 3(2-2-6)
BRS 204 Digital Media Production Techniques
AnwmguilinuiiRuasAnuguudumadatuiugiunissdnsents msldgunsal
Aaviaasielnl ielsifudemalulanisndnsenis fdsuwdadliegnimags Anwussnnuas
sULuUveuAIesile gunTalingg Msnzanuaziiussavsnmdednunznsnansienissuaenados
JUUTUNAIALLAL TAIUTITY
This course teaches the fundamental theories and techniques of digital media
production. Students will learn how to use the latest digital production equipment and keep
themselves up to date with today's fast changing media production technology. The course
also emphasizes on production equipment formats that are suitable and effective for

content production.
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Wa. 205 nsaaioniitedoansuils 33-0-6)
BRS 205 Streaming Media Content Creation
AnwuariinUjiRnisdsuunsensiiiedeaniuds TasiuuuiAaiiugiu suuuy
Tasvads uasionvessenisnainuatssluuy aaemauduaitmideya nsdievendessn
nsEUIUMIARaSeassd uwagnslinulunisdnenendessimeinunnuasdesfivanga
In this course, students will develop scripts for streaming media. The focus is
on program structure and a variety of content. Students will learn how to research, develop

creative thinking process, and visually and aurally tell stories.

Wa. 301 NIANIRNENAUUTOALAEARILAFDERTNI 3(3-0-6)
BRS 301 Broadcasting and Streaming Media Insight
AN A1 F93NENUNNFINYNTEAL AL INE ISR INIalYE do

a =

ansuile Foans15ue waslnsviAuAITa HINUTUNMNIUEIAN LASHENY N15LRY LA TRIUGIY
Hadeiifinaroosdinsguanmens ewmens tesmenisesneina uaznguiuilag lasiwnzdn
nﬂaﬁﬂﬂiﬁaaﬂiuaa%u

In this course, students will learn how to analyze and critique commercial
programs shown on broadcast, public, digital, and streaming media. The course will also
explore the influences of social, economic, political, and cutual contexts on media

organizations, content, channels, and audiences.

. 302 maduffusznounsduusenunaihsuardoaniuila 3(3-0-6)
BRS 302 Broadcasting and Streaming Media Entrepreneurship

AnwIANumENg UnUIY wasaadnuaizveanslulussneunisinuinglnsvimivaz
deaniuii saonaufnuiieseianiminadenfifidvsnadonsafiufanis suldud nsudmsau
wlgue9Ang N153NTEUUNITINTIONT MIATIRNGH H5uasidvuneg nisdanisdugsia s
N TYUUTEN MIMUNEITUYU UAZNITAAIA

This course examines the definition, roles, and charactersitics of broadcast
and streaming media operators, and factors that influence the operation of broadcast and
streaming media including corporate policy, programming strategies, audience analysis,

business administration and management, fundraising, and marketing.
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. 303 Usgiiudnwilugsianiseoneinadeaniuds 3(3-0-6)
BRS 303 Special Issue in Streaming Broadcast Business

Anwrdsnznlssiautdaguni wuafna swufiwansenudiuiauinisuagaly
Wasuulas nasnsudieneiunliugsiefifeidosiunseonoinadeaniuis dengnszareides
wazinglnsvimivessdugfinig way wiwndludssfuiiiiauls Juusslevdlufeszaunisains
FAnangiianuikasyszaunisalludvdn Inewiunisfneinszidunsdfne

This course examines issues, approaches, and trends related to regional and
international broadcast and streaming media. Students will explore case studies from those

professionals in the broadcast and streaming media industry.

4. 401 finusuusenunanazdoansuii 6 (0 - 40 -6)
BRS 401 Broadcasting and Streaming Media Internship
Aprdadurew : Thinwdudi ¢ Tuly wariimbeinazaulusedvnamed-Tunieseiv
lanzeu- @enlivounidn 27 wiiehin
nsEnuvestndnwiivaafingnseatedes aanilinglnsvim gusenaunis wie
psAnswARTIENsIUAeaniuils lunaSeugavneieuduiansnw Weliindnuiluszaunisal
TUNUAUNTHERTIENS N15INTIBANT NMIAITUTIBNS Ty Mawan ns@isuun Wudu Tne
th@nwagfenimenulszneunsinnulag/visfnuduainsiuunaanguiifieaiassd
Tasan1sdnsanisfne ﬁ’jaﬁj%aq'maiéfﬂﬁmuamLLazmi‘UizLiumamaqmmiééamﬁ’uwﬁwmu
A1BUBN
In this course, students will pursue internship opportunities with broadcast
stations or streaming media organizations during their last semester prior to graduation.
Students will gain hands-on experiences in production, programming, directing, and
scriptwriting. Upon completion, students will write an internship report or an individual

paper under the supervision of their advisor and outside professionals.

. 402 TAsensmzdumMIusonuaaRALazdoanIuds 6(4-4-6)
BRS 402 Degree Project
Sgradurion : dnAnududi ¢ Tuly wesimbeinazanluneiniemzdu-Taiuniosedin
WwNzaU- Wenlitesnin 27 wulein
M3 mguuarvdnnisfieunasdeujiiiiieairsassAuasadnuany Tugluuy
semsfivannvans Taemilfanguting wastesmmmamamounsnasu dilugnmsasadenli
aoandesfuUTunadey fasalulszandldldlugnamnssuiundn
In this course, students will apply theory and disciplines they have learned
throughout the curriculum to develop a creative degree project in accordance with target
audience, platforms, and social contexts. In addition, the project should serve as a

steppingstone for their future career in the broadcasting industry.
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2.3 IRy - ien (18 mihein)
Wd. 311 NSHANTIENTINYNTLAFLITLUURTIR 3(2-2-6)
BRS 311 Digital Radio Production
FwdeRurieu: aeuld wa. 204

Anwinsguanntg waia uagiin1sndnsensingnszaeidestuiiugiu Anw
Usglan JULUUTIENTT ATANITATUAN N1SAAMD WaENITNANLEEY AaAIUNNENTIEA1S
Ingnsrnedesssnnine flldemsululssloniunfiuas

In this course, students will learn about basic radio production techniques,
program formats, sound controlling, editing and mixing, as well as digital radio production.
INd. 312 NSHANTIENTINYIMSVALTEUURIA 3(2-2-6)
BRS 312 Digital Television Production
Fwdsdunew: @ould wma. 204

AnwuariinufoinandnsensinginsimiluszuuAdva suneunisansions
nslfmafiamsdienandessmimngauiusuuuusenisuasmealuladlnsviadeueudngas
emsdandsd uazsemsiiteussleviasisue Allnuauazdulsslevifuiiuasaeniui
ANNAIANLATYINUAL IHUSTTY

This course aims to teach digital television production, television production
process, storytelling techniques for commercial and public service programs that align with

audience interests and socio-economic and cultural contexts.

Md. 313 NsHANTIENIINEeanTUT 3(2-2-6)
BRS 313 Streaming Media Production
ntsRuneu:  aould ana. 204

AnwnariinUfRnsnansionismnsdoaniuda nsnsununisinauslasinis
Fumoun1snanI1en1s madakazdalznisdienenidessny wWunishauarn1swauisIen1si
43198557 wianlvyl fnauen warliUselevdserSuarsuardnulaeiu nemilaiedadumnaeunis
AR 917 lassaianedenunas ausssy dngaulunisnda wav

In this course, students will explore streaming media production. Emphasis is
put on proposal development, production process, art & techniques of storytelling, and
creative thinking. Students will focus on how to produce useful programs for the audience
and society while taking into consideration social and cultural structures and production

resources.
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Wa. 321 N1900NKLUULEILAZAUNT 3(2-2-6)
BRS 321 Sound and Music Design

Anwinsuszgndliidesuazauniludeaniuils iledearsuazaieveonieasad
peansunaueludfuslnaegrsaiiassanasiuseansam dndAnwiaglannuiAnsuandssase
iuldsunsurenfianes naonaunsndnuanuildfuneuniedetes fURnsiufinds lne
jatfunanuilieaiudoaniuiia 01 Juiasens tamasens saldiinsialeiasansiie
Gusu Snvtstinfnwdsanansnoenuuuuazdniendesioussvaunilimngautundudmane
fiaonndosiuanimnisaimedinauag Samusssu

This course focuses on how to create and apply sound and music for
streaming media in order to communicate and narrate creative stories. Students will use
computer programs and sound laboratories to design and produce audio content, such as
jingles, titles, and commercial spots, among others. Students will also learn how to choose

the right sound and music for the right programs and audiences.

g, 322 NTHANTIEAITNOALARALAZIIENITER 3(2-2-06)
BRS 322 Podcast & Live Production

AnwuagiinUfURnisnansienisneaunad 3uien1sinsenisan nedndnwas
I§Suneununentinfinisudnsienis maamumsmuqumiwﬁmwmiﬁmmsau 29NDINTANIU
SEUUBUYBSLTIN RABANIANISAN

In this course, students will produce podcast content while gaining hands-on

experiences in podcast and live production, producing and management throughout the

semester.
Wd. 323 NSHAMDMNAS19ETIAAI NS U ULAS AL AUAS 3(2-2-6)
BRS 323 Creative Content for Sound and Music

msilnadsassdRanssuiiawiiieadesfiunisesnuuulszaumsaiveadiils Tasnsld
Foawad AunT wastdsalsznau LﬁaﬁaLzﬁmmimﬁmwmﬂuwmﬂ‘wmagﬁLL‘UU TaeLtunIg
a%’waiiﬁiwmiﬁﬁLi’famaamﬂﬁmﬁmaﬁammﬁﬁﬂugﬂLLU‘UG}'N ‘

In this course, students will create special activities and programs that
increase good listening experience for listeners. Emphasis is put on utilizing and incorporating
music and sound effects that enhance creative content production. Students will focus on

creating suitable programs for different groups of audience.

. 331 NINANTIENTUUYYY 3(2-2-6)

BRS 331 Youtube Production
AnwinavinUUinisudnaduinlelusduuusenisaulaialnduuuiionnin

dmsunsmewnsuutemimesivledgyy saufiansadisgessens nsasegiugan nsldnagns
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MenInaIaLUUAa ieluslumdesnenisiilugnismaeld uagdosenlugiirvesianisdos
senseaulailusuian

This course focuses on professional lifestyle video content production and
distribution on YouTube. Other topics of emphasis include creating a YouTube channel,
building a fanbase as well as applying digital marketing to promote the channel, make

money, and become the future owner of online content channels.

M. 332 nsuandernudussuaiioutazanunduaiasy 3(2-2-6)
BRS 332 Virtual Reality and Augmented Reality for Media Production
AnwusziReansuazinuinisvesnsiimalulagastennudussaniou (VR) uay
arufussaasy (AR) lunundndouazauseniuuain wannsibedy sonwasuazansau iy
Fnenmvesnsiianuiluaiamiion (VR) wazamuduaseasy (AR) wWiouddynn duadunisnain
WioasaassAuinnssude
In this course, students will study the history and development of Virtual
Reality (VR) and Augmented Reality (AR) for media production and scenic design, projection
mapping, production software and hardware, innovative content design, innovative media for

performances, sales promotion, and effective communication.

INgd. 333 N199DALUURIN 3(2-2-06)
BRS 333 Set Design

ANEINIUBDNLUUAIN LAY i’aﬂﬂizﬂaumﬂmﬁﬂumumﬁmwamﬁguwaim
VANN15R0NLUY N3HER N3dauas n1sialuly nisAmdengunsalusenauann Anufiadnasieann
wazn1sIAmanUsenauain

In this course, students will learn about set and props design, design

principles, lighting design, as well as set construction and props purchasing and

procurement.
Wd. 341 NSUAAILAZNIIAIAUNTHARIAZATINTYIFY 3(2-2-6)
BRS 341 Acting and Directing for TV Drama

Foufaianisuans uaznsiidumsuanaiiennsnanazasingim uazd3dniede
anudls Tngliauditugiunisdufazmauansidluguuuuosnisyn misenides 3a1 v an
Peaiuairsypdnuazanuiilaidudemin uaranmsnilulszgndlilumudomss e
asuadnanuvazensiuguszniatng fSns Undnsenising Aallu dnuang

This course teaches acting and directing techniques for dramas and series on
television and streaming media, fundamental principles of acting, voice training and
projecting, gestures, among others. Students will learn how to perform for the camera, build
their confidence and good personality as a news anchor, television host, disc jokey, artist,

and performer.
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INE. 342 NFAUIUN 3(2-2-6)
BRS 342 Script Development

AnvuariinufoRnisideuunaiiassdazasingviad uasdidniedoaniuils Tnowiy
msfuairdoua nsruaunsAnaiassd Msliduauins Aavglumsdenenizessn nislinui
wangau Lavasanaesiunguidimving

This course focuses on principles and techniques of scriptwriting for TV
dramas and series. Students will learn how to gather information, exercise creative thinking

process, visualize and tell stories, and use proper language for the right audience.

Wd. 343 NNARazATINTYIAL 3(2-2-6)
BRS 343 TV Drama Production

AnwasduszneuuaznIzUIuNIasNassAazasnsiml wardsdniedoaniuis ns
AIUANNITNER NISAAUATITHAAS AISATUNIN N1FAINUKES NMTAREBNETNLANT N1TDBNLUUIY
a¥19 mamiudatl nsfasie asloufjuRuaznannanuiniounounsliseiuiloadn

This course explores the elements of drama series on television and
streaming media and their production process. Emphasis is put on producing, directing,
camera and lighting, casting, production design, and editing. Students will produce a TV

drama series at a professional level.

7d. 031 WMATANIINIUIITIEUEIU 3(2-2-6)
JR 031 Investigative Techniques
Anwuagiinduiinuslumahimidsdumuaeuamureannnisaitagtuiinuidly
wars1slszma M3fnUsziu nsaenunasng nsdududeya mafununiudeya
drunsadnwlulssiiuag q 819 n1siies LATHEND d9AY danndeu “an audeasesssulunis
$1897UUN7 LﬁaﬁﬂLauamuéaﬁﬁmmwmﬂwmﬂuqﬂmamw
This course focuses on how to investigate and gather news for events that
occur in Thailand and abroad. Techniques for investigation, collection, and search of news in
topics such as politics, economy, social and environment etc. will be studied throughout the

course. This course also emphasize on the ethics in trans media.

d. 034 nsassuaenuaziaenaulaialeg 3(2-2-6)
JR 034 Blog and Vlog for Lifestyle

NauHY uaradedssAnanuEuNMsTouugen wasnannudnle Ao ludnvay
Tavlalad Wothiauenudevomuies

In this course, students will create their own works such as writing blogs and
creating video content that represents personal interest and lifestyle and then posting on

their preferable social platform.
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7@. 035 MsaNsANEnsiiena 3(2-2-6)

JR 035 Mobile Journalism
AnwnagiinUUavinwensiduinnssunasmalulaglun1sdedd uasndniilenign

Tnlsulnsdnidetie vsedeluunanvasusie g MinausiFessilasg1amins,
In this course, students will build and practice skills in mobile journalism such

as news reporting with mobile devices or other real-time capturing tools.
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3. WAV ADNLET (6 WUINN)
WA, 551 Ingnsraeidesuaginglnsimiiledan 3(3-0-6)
BRS 551 Social Broadcasting
Anwiaudifgvesdeingnszneidenaringinsiminasnudeadislni 017 L
Foa indsmunlditensimundeay Tnefidmnadedmaluladiaesssuunnidudelumsiaun
YUYW TUTAANAUTINT B9 Tudian nasnauiFeusfiunuIMveingnszateiduuazing
Tnsvimd wazdoarelmlfiinaseruniayimvivesssme
This course explores the importance of broadcast media and new platforms,
such as social media. The core purpose of the course is to use those media for community
development and social engagement. In addition, students will learn about the roles of

broadcast and new media in developing the country.

el 552 NSHANTIENTAN 3(2-2-6)
BRS 552 Sports Program

Anwunalla 380113 waENITUIUNIINANTIENISANIUTZANGNGY NN InTyimY
wardoaniuils nsi@euunsienisinn msadiassagiuvumensTimizaniuingussasduaz
naud gy

This course aims to instruct students how to produce sports programs for

television and streaming media that align with program’s objectives while serving the right

audience.
Md. 553 NIONHUULENEIMT U INY NS VieY 3(2-2-6)
BRS 553 Lighting Design for Television

AnwuwaAanguiuarinUiua enisesnuuukasdviundnsenisinsiiedly
FULUUAI9Y fialunazuananiudl 017 318013912 Ten19a7lsH T18n13azAs Taseaniuuuad
winzauiuinguszasivesnens wangudming

This course aims to introduce the theorethical and practical approaches to
lighting design for studio and field television production. They will learn suitable lighting
designs for different television programs, such as news programs, variety shows, and TV

dramas, among others.
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4. 554 nsiddeduaningnszanadeinginsvied 3(2-2-6)
BRS 554 Voice Work in Broadcasting

Anwinaiaisnsliides wazniseenidediigndnus s Wieltlunuingnszaieides
glnsiiay TugUuuudie Wy nMsUsenIasIenis N1sussenemanisel n1sdun1eel n1sanily
F18A3 NITWINY 18 imﬁ'ﬂ?]ﬂclﬂﬁl,ﬁmﬂ’s’msﬁ’]mig

This course aims to introduce voice techniques and proper pronunciation for
different broadcast program formats, such as radio and television announcements, broadcast

narration, interviews, and voice-over and dubbing, among others.

M. 555 Foauaznmlunudesuary 3(3-0-6)
BRS 555 Sound and Vision in Contemporary Media
Anwwunlfukazunuinvesmusslunudeasutarusivalie Anwdnuae LU
vosnuniUsEianene Waenndasdunin nsidenldauniuseneulufeansuiseneg 1f s1ns
IWAY AZAT NNBUAS @15AR LavT1ensanUsEanee 9 Wudu
This course aims to teach the trends and roles of music in contemporary
mass media. Students will explore music genres and apply them to streaming media, such

as music program, drama programs, film, documentaries, and live programs, among others.

Nd. 556 $18N1TA8D9VITY 3(2-2-6)
BRS 556 Horror Program

Anwnatia 38013 wedafiey n1sanein n1sfinde Tauludanisadsgunieeans
NNAIULESY AURTUIZNDU LaE NTZUIUNITNEATIUNITAEBIVIYUTELANGN 9 elHunIN1de
Inglnsiiend wazdoanduil

This course explores techniques, styles, special effects, shooting, editing,
sound design and aesthetics, music, and production process for horror shows and content to

be distributed on television or streaming media.

Wd. 557 NNS0NENNIRTIAIUNIDINA 3(2-2-6)
BRS 557 Aerial Videography

Anw Beug warlnujuanisarenmdaviainieinianieaunsallasuy lneAnwis
sUkuY vilavadlasu maladsnisiu Jenguaneuasnisveluaugyinlun1stulasu naenaunidy
wadan1sarenmiavmiluguiuusig 9 Weldlunugn a1sed avestnsriaiuasaunmeuns

In this course, students will learn about aerial photography by using drones.
The course emphasizes on the types of drones, how to operate drones, laws and
regulations, drone licenses, and aerial shooting with drones for news programs,

documentaries, TV dramas, and films.
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Wd. 558 F18N1TDINNT 3(2-2-6)
BRS 558 Culinary Programs

Anwnnaila 35017 wmallafiAY 15018 NITAAAD LAY NTTUIUAITHANTIINS
p1wnsUsTLANANGY ilaimeunsadeInglnsvim uazdeaniuils

This course teaches special effects, shooting, and editing techniques in

culinary programs for television and streaming media.

IME. 559 3I8N13E15AR 3(2-2-6)
BRS 559 Documentary Program

Anwnnadia 35013 119111509 KAZNTLUIUNISHARATSARUTEANANAY mﬁa%q
Inssimy wagdeaninils Msdouunaisad nsadreassAsuuuuarsailuig IWmunzaudv
TUsEaIn NGUEYY kaTIA1eNINTA

This course aims to teach students the art of storytelling, radio, television,
and streaming media production process. Students will learn how to write scripts and create

new documentaries that align with program’s objectives while serving the right audiences.

INd. 560 emIvioaiien 3(2-2-6)
BRS 560 Travel Program

Anwnualla 35019 watAfilAY N15A18Y1 N1TAARD LAY NTTUIUNITNANTIBNTS
viewieUsziameing q TuliAfivarnvians ieweunsmedednglnsvienl uazdeaniuis

In this course, students will explore techniques, presentation, special effects,
shooting, editing, and production process for travel programs to be shown on television or

streaming media.

Wd. 561 nsnandadnInle 3(2-2-6)
BRS 561 Music Video Production

Anwunalia 15015 walailAY 1158718911 NNSPARD LAY NTTUIUNISHARTIEAIALE
lewmeunsmedeinglnsiml uazdeaniuils

In this course, students will learn about special effects, shooting, and editing

techniques in music video production for television and streaming media.
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INd. 562 msaamwumimam%”m?ﬁa 3(2-2-6)
BRS 562 Cross-Media Production Design

Fous a¥vassd dnujianisliineda sonuuufanssufiamuiinsysannisiude
Wy nsdasemsIngmadeaniuilefiimsdndiuwivseney niemsinsensinsimifysannisiu
nsInaeudse Wudiu

In this course, students will learn how to use cross-media production
techniques to create and design multi-platform events, such as online radio and television

streaming with concerts, among others.

Wd. 563 nsasannnsfinedeulniiionunde 3(2-2-6)
BRS 563 Motion Graphics

Anwinseanuuulazainsfiniadeuliiiesingviad wagdeadislviinag Tuga
Pa90u fawdnszuruntsidudusenuuy laudsnsiluldludenisg diunisiinufoRatenin
TUsunsuAoUiILADS ﬁﬂﬁﬂm%léﬁaug”ﬂﬁa%ﬂqmwL.L‘U‘U‘l?lgq 2 §1f way 3 U7 nasnauAnwILazineduy
nszvIuMSABUIULUUIUA W iR deul Tmuranfunisinauerudeadsln
Insvienissuudva dossulatiuuduludneg wasmsinauensiinedeulmunlnsdwiiede

In this course, students will learn how to design and create motion graphics
as well as incorporate them into television and streaming media. Empahsis is put on
providing students with hands-on experience in computer software, 2D and 3D visualization
while understanfing the shift in motion graphics design and presentation for new media such

as digital television, web-based media, and smartphone.

Wd. 564 A1INANTIENTTUTANT BN TVUIAEL 3(2-2-06)
BRS 564 Short-form Production

AnwuariinufuRnnanansiensingnszaneides uaginglngdimi auindu (short-
form) Usztanenag 1éun alensased (Spot) Usenimiiiauinisaisisay (Public service
announcement) dA3ALe (Musicvideo) @15ARBIANT (Corporatevideo) A19819318n13 (Teaser)
LAEIIBNNSAUAITIIEN (Filler) TagLuN19IUUIAILAR mié’qmiwﬁ%’aﬂﬂa ASBEuUN TR
sUnuumMsthiauefiansassd uazanunsanoulandniudeanisvesiauiudnenisuazanid

This course aims to study and practice in short-form content production, e.g.,
spot, public service announcement, music video, corporate video, viral clips, teasers, and
fillers for broadcast and streaming media. The course emphasizes on idea formulation &
synthesis, scriptwriting, and creative presentation that align with advertisers’ satisfaction and

expectation.
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uel. 551 N13AUAINdATY 30-0-12)
CA 551 Independent Study

Anunduaegaznden wiodduluide Usudundetymmelmamansiidnan
Tanuavladufivey Tadnhsonuneldnmseunuuesenansdfiuinm

In this course, students will delve into a certain research topic related to
communication arts that they are interested in. Students will write a research paper under

the supervision of their instructor.

Ufl. 552 NM5A0ATIIATLIZNINIUST WA 3(3-0-6)
CA 552 International Mass Communication
ANB158UUNISH0A1IUIAYUTOIUTLINAAIN WATNITARAITUIATUTENI VIR
WiguLilguauniloulagAuwANAalaeliun e WIngnsEaedeeas Ingln e 3asei
TassaswessyuulunsagUssmanianuduiusiodiny inswgia uagnisdles
The course aims to introduce international mass communication systems,
compare similarities and differences of broadcasting systems in different countries as well as

analyze the structure of mass communication and its influences on society, economy and

politics.
Ufl. 553 nsAeasiieniamn 3(3-0-6)
CA 553 Development Communication

ﬁﬂ‘mwuwwﬁwﬁmaamsﬁamiﬁﬁ@iam':?ﬁwmqﬂﬂa YUY HANLALUTUNAYR
Ty QﬂaiiﬂiumiﬁamﬂﬁaﬁmmLLazLLmMNLLﬁlﬂJ Anvnagiinmzsileuiensdoasuianiny
msimuIyARa YTy dnu LAsegha warnadios TamisdumuuImanisthniseasluldiam
Uszwaldogeiiuszdvsna

In this course, students will study the roles and functions of communication
for human, community, and social developments as well as problems and drawbacks facing
development communication. Students will also analyze the impacts of national
communication policy on human, community, social, economic, and political developments

while applying development communication approaches to effectively develop the country.

uel. 554 N15UIANTIVINTUATIAL 3(0-6-6)
CA 554 Integrated Academic Social Responsibility

Anw1 Beuinisdalasensusnsivmsuiyuvuazdendluguuuuniee wu n1sli
AU3nwn Mseust MIdaUszyu Msdaniiaun wazn1sdnAanssusnag Alinsysannisidean
WMYINNTTINAUNTEEUNTAOU N15IE Uazn1sviyUngeRadinmusssy

In this course, students will learn about different community services and

social contribution initiatives, namely academic advising programs, trainings, meetings,
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conferences, seminars, and special events that integrate interdisciplinary knowledge into

educational settings, research, and art & cultural preservation programs.

uel. 555 nsdrlassnsiiontstdmsuiudsay 3(0-6-6)
CA 555 Social Engagement Project

Anuftanisdalassnsifientsildrusiusodenn nsuszauduiusiugtaule
drudslunsimnnTzuINnsliasIn Beus uAn savh swadeassanuUseleviluaumieg
‘17{(51aUﬂuaﬂﬁi@ﬂ’J’lué’faﬂﬂ’l’iLLa3ﬁaGlﬂﬁ@ﬂﬁUU%UWU@ﬂaﬂﬁmiﬂ’]ﬂ%éLLazLaﬂéliu DIANITDATE DIANT
ANSITULYNYY BIANITIVITN wardsrlneninedradugusssy

This course provides students with practical experiences in social engagement
projects, stakeholders engagement and collaboration, co-learning, co-thinking, co-working,
and co-creating social contribution projects that align with the goals of government and

private sectors, independent, community-based, professional organizations, and society as a

whole.
Ufl. 556 N1FIANIINANIAAUNT 3(3-0-6)
CA 556 Music Festival Management

ﬁﬂ@%ﬁ@%’] LUIAUAR ‘U%J“UZU"I iULLUUT@NWULWﬂﬂWﬁﬂum% ﬁﬁﬂ’JWZJLLGlﬂG]I’NG]’m
USTLANAUAS ﬂ']iWGNUN'WWMﬂ’]ﬁ@UGﬁﬁﬁWﬂa ﬁiﬂf\]UULVNVILﬂED“UENﬂ‘UL‘Wﬁﬂ"laﬂumi ANYID9INS
ﬂﬂﬂi?ﬂﬁiiﬂ G\aamummﬂiumumiwammmumau LWEJ‘IJ’]?J'ﬂ‘UiJQUW"\]N lﬂaﬂﬂﬂﬂﬂ@@fmﬂiﬁ]

This course focuses on principles, philosophy, and types of music festivals for
different types of music. Students will also learn about music festivals’ international
outreach, entertainment businesses related to music festivals, creative process, production

process, and music festival management.

uel. 557 n1sUURNISMANIanUN3 3(0-6-6)
CA 557 Music Festival Workshop

AnUURn1sn1sdnmeanianuaslugukuunaeg n13ARA3I9ATIA N150DNLUY N3
W3NS NTUSMNSIUYSEIN MInEade n3eatn MsUsErdNRus s dunIsAINLALIY
maam}uﬂizmumﬁﬂmﬂmamum‘%nﬂ%umu

In this course, students will learn how to initiate, design, plan, and organize
different music festival formats. The course teaches students how to manage budgets,
produce and incorporate media for marketing and public relations as well as execute the

overall plan.
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Ufl. 558 INYINTNIT 3(3-0-6)
CA 558 Military Science
AnwlmAnauianudilannuduiusssninmmsiunaseulunisdesiulseina
sussdiauianudilagnnienaieatuinenismms anwnsadumdeinnie shenudila
naensuaInTnUsziuteya wunda uazndngiulin anuvdsteyaiivainvans netihdeyadils
T lumsusladymdeaaiunsalfiintuasaueuuzunmaudlaymldedadasse
In this course, students will explore civil-military relations for national
security, military science, and fact finding procedures. Students will also learn how to
evaluate data, concepts, and evidence from diverse sources of information, utilize data to

solve problems, and suggest constructive solutions to problem:s.

uA. 559 LIPS UAAIA 3(3-0-6)
CA 559 National Security Development
AnwliAnnudradileluBesnnuiinlumens amnusiuasUasnsouisni
LALYNTANERT saslfueaiuiusniy Y9N TBLarN1UsTA1UNSUURTENIImE
Beuwarnins suvroliiinauiunsasndeui
In this course, students will explore general military science, strategic national
security, and the importance of collaboration and coordination between civilians and

soldiers for national security.
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1. vuandmaneialy (30 winefn)

NAUINNHDINGY (9 Miein)

an. 101 AMdanguludinuszaniu 3(2-2-6)

EN 101 Everyday English
Andunsiilassadrsiugiunagdnunvdinguililuiiauszsiiu Ussneudae

n1snaLugiInueIkazlitayadIudl N1sUITEIBYATNaN Y mswjmﬁﬂﬁaﬂﬁaﬂﬁ] Fesidu
AUTEULATLSIE AT vewsarAL TdsmsuansmuAnivluSetily Sniataunnee
N15NA N5 11587 kaEN1SREUMETBRNYITAINTT

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills -

speaking, listening, reading, and writing—through integrated methods.

an. 102 Awdangeluuiunmediny 3(2-2-6)
EN 102 Social English
Andunisyauaznsdeutsyleauagdnnuiliiduuszdr emsiujduiusnig
dau Msuanideuteya maisuliioy wasmseButenrmAnifsafuGesdng 4 luuiunmsdsas
wazgIna Tnsgaunsimuninyenisefussuasnisiiaue semaluladuazaufnasnasse
Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.

an. 103 Awdanguluuiunaina 3(2-2-6)
EN 103 Global English

?JmlumimﬁmEJU'szaUﬂ’l'saﬁmJizui’lEJangstaﬁfua‘Lgu LAZLAAIAIINARLITY
Rerrudinanuduey nsviheu uazdssiiutlymilusefuaina Tnegadunisiauiinuznns
deansseninaTausssu uwaznsdeanslulanidta deddyreonsilunadiedlan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming ¢lobal citizens.
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NF1AYIYIUINISVINWATITIN (21 irein)

AN, 101 vinwznsaniilenisGeuinasadin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anwmgud] nannveanshn WawinsAnegraduszuy 01l MIAABANINY 113
ARAs19asIH N13AAIATIZR NsARdaaTIen nsRauitym Wuiu sudainsifenlesnudnuasy
annsadeniedesilonnudniimnzanluuszgndliluinuszdriu mevhauaznisFeuinaon
Mnlaegadiuszansnm

In this course, students will learn about theories and practical thinking tools
such as critical thinking, creative and innovative thinking, analytical thinking, synthesis
thinking and problem-solving thinking, including how to link and select appropriate thinking

tools and effectively adapt to their daily life, professional undertakings and lifelong learning.

fAn. 102 aadunadios warmsidsunasmesdny 33-0-6)
GE 102 Citizenship and Social Transformation
Anwiauning audnwuy ans wihilkagiainmvesnudunaiiioanaly
dsanllne deulanuardepuduiiluiagiuuazeuian W dseuAda denunsyTausssy 1Wudu 1ile
fviviumsasundasesdenusineg sanfaoudituiedin dunedenfidmwasegunniy 4 7 fo
me T dnw wag Jayay WilenFerususegsauduiduludnsliesnaiauauuarliidondougdu
In this course, students will learn about definitions, attributes, rights, civic
duties and freedom associated with citizenships and social transformation of Thailand and
global communities in current times and in the future, such as digital society, multicultural
society. To be able to live peacefully and happily with others, it is important to understand
evolving changes and learn about 4 dimensions of the environments affecting health,

namely, body, mind, society and wisdom.

. 103 weluladuaruinnssuiieaunan 3(3-0-6)
GE 103 Technology and Innovation for the Future

ANWIUNUM WUIAA A3 SIudan1sUsEendldimalulaguazuinnssuaiu
#1199 Mjaiunsiamungunmdisludsauaiolnl nanszvudisldensdndudin deu uaziasugia
maamuﬁmmmﬂ%ﬂadwﬁuazmiﬁmﬁam%fwéaumqﬂaﬁmﬁLﬁmmﬂmﬂiuiaﬁl,t,awﬁ’mﬂﬁiu

In this course, students will learn about concepts and innovative technology
and applications aiming to better a quality of life of people in a new society, including how
technology and innovation affects our livelihood. The course also covers information on

intellectual property protection as a result of technology and innovation.
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fv. 104 quvdsamiugunnziiein 3(3-0-6)
GE 104 Aesthetics and Well-being for Life
Feuin1sliTinedeiinuA1annuAavziazianssutunuinis Wayuuedlvaly
Fosgunisnmilifsdesiuiinuasdsanainnufatzing 4 uasfn fiasonisissoguesdin
AANLaL INUTITU
In this course, students will explore relevant theories and concepts of
aesthetics related to life and society and learn to cultivate positive outlook and attitude and
understanding of different forms of taste and beauty, which will enhance their perception of
diversity and enable them to appreciate art, music, literature, images, films and other forms
of art. Students will also learn how to depict their imagination via communicative design
using imases, colors, callisraphy and other related tools to create value-added identity and

characteristics to services, products and media.

. 105 WusinsnedenunasUseinuialndveslan 3(3-0-6)
GE 105 Global Alliance and Emerging Issues
AnwIN1simLIAUTINlpTEAUNIUIRIANIRATYEAILAL NI DadINaNTENUAD
= [ [ [ P v =3 o v A a X 1
nsdsullawnsdsnunaziausssuludiaulan e lausziiudAgiinatulndvesuszviaulan
In this course, students will learn about international economic and political
collaborations and developments affecting/constituting changes globally, in order to

understand key global issues.

AN, 106 m’mif‘wwmiL‘EuLLazmiﬁwmaﬂNﬁﬁu 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

Anwinisdnnisuazdndulanisnistueg1siusz@nsua Min159nn19015RUEI U
UAAAKAZNITANMU TINTINTRRLIeg 18U Tnggatunsysannisesdanuiiaenadasiuuiun
& A Y & o w A 9 v g o
WU YUY uazdsnuiludngy L‘dewum’ﬂigmLLazLmeqmiLLﬁlﬁuaEmLﬂugﬂﬁiim

In this course, students will learn about management and effective financial
decision making, including personal finance management and sustainable development and
personal finance literacy, with special attention on integrated knowledge for local

community and society, in order to highlight key issues and offer practical solutions.
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fn. 107 Imgaramnudugusznauniswaginuensdugi 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁmsnLLazﬂ’wm@mé’ﬂwmzﬁﬁﬁﬁyhﬂWia%ﬁﬁm’iigﬁgmmsLﬂuﬁﬂizﬂaums JGE
nsAnuuULE1vee Usenaudienisininudnadneassd uarniswaramlenialunisSuuarsniy
Aamsegiinnusssuuazaiesssn fnngfihiannsaiuaghauduiuldodsiivssaviua sous
waznaedulaviusomansel
In this course, students will study and develop important characteristics of
entrepreneurial mindset, with an emphasis on a combination of creativity and
entrepreneurship and explore entrepreneurial opportunities while learning about business
best practice and ethics including leadership skills and qualities, effective leadership
characteristics which will enable them to effectively work as a team and be able to make

well-informed decision when required.
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2. vnvanie (97 wilenna)
2.1 nRuAYILAY (27 Miiein)
UF.005 AauzwiansianFes 3(3-0-6)
CA 005 Art of Storytelling

AnwguuvunisiaBesiivsngludeussianeieg nisiaFesudosd anuay
Fos audnvaziinisivesdeadt malanisidiFeadiedeaisanumineuazainuidnldeded
Uszansam msldusuinisuazUszaunsalseusalunsainsassdGendn samfeinugansils s
sownUswiu madenasidomnisniiese wazmsasUlanuiidaaiunsaanFososadidaus

The course aims to examine various forms of storytelling in contemporary
media through both verbal and non-verbal communications. Students learn the techniques
of how to develop listening and seeing skills and how imagination and personal experiences

can be utilized to create a unique and effective communication.

uA.012 Aavziuniaidlies 3(3-0-6)
CA 012 Arts and Politics
= wa [ [ = Ao o a P =
Anwusgiaaudunn Wauin1s nsiedeulmindiAg nisdavziiienisilieslu
Uszmanee Auduiusseninedals nailes Ussrnau wazdviswanllsenuuaziu
A study of history, development and significant movement in Arts for Politics

in selected nations. A profound investigation on inter-related influence of Art, Politics and

People.
Ur.014 AavUzn13018NINTIAILAR 3(2-2-6)
CA 014 The Art of Conceptual Photography

nsAuaLUIfalun1saInIn n1sleesAUsEnaunIsAals wazmallnisnis
g niitedoAumENg BsualANIAN
Defining concept in photography. The use of art composition and techniques

of conceptual photography to communicate meanings and emotions.

uA.015 UjuRnsidefalsuardenuinusssy 3(3-0-6)
CA 015 Art and Socio-Cultural Research Workshop

Anwsefouimidusiufauy dnuuariausssy aur ArwAnTENa sasIAly
Ty 558U IUlUNTITe RnUfumin1ide

A study and practice of methodology in Art and Socio-cultural research.

Value, creativity, innovation and ethics in research.
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14F.019 TUUTIIUAINANUAINUVDUT 3(3-0-6)
CA 019 Digital Culture and ME

AnwpnuduiusvesiileatuiutmusssuAiva fidwasenisad1ssng Sausssy
AuAn JULUUNMsETinuagnsiulndeudsasritunaluladuardumesiidn ievhanudilad
weluladlulsduieandodionndudiuniweilauszsfunarUsznavadrsauduimusssy

A close investigation on relationship between SELF and Digital Culture. The
forming of self, culture, ideology, way of life concept and social drive enforcement via
internet technology. Comprehending how technology plays an integral part in our daily life,

not merely a tool, but a constructed culture.

14f1.020 INTY YRR YIALEY 3(3-0-6)
CA 020 Spirit of Southeast Asia
= wa I3 Y] = a 2 A I Aa
ANYIUITZIAAMULT UL IMUTTTUUTEINE AEUN LATERNY NITLUBN NUNSADYIA
anuduey uazdndnuvallunisadassAnufaUsvesguyugueLug
History of culture, religion, economics, politics which affect the way of life

and the identity in art creation of Southeast Asian community.

AUa.108 Aavrmsuanafiensdunuiaies 3(3-0-6)
PFA 108 Performing Arts for Self-Discovery

nslifauzmsuanaiiedsin duny wagaseniindlusuies dilugamsjsiulunis
FonidumsTinnuussussoun negaiamuniineg auanansa anuotn wardndnuaiioTudn
AauzN1swens

Using Performing Arts as a tool for self-exploration, self-discovery and self-
recognition. To choose a passion-driven way of life with determination. Developing skills,

expertise and identity for performing arts profession.

Fiva.201 UszIRmansnisuians 3(3-0-6)

PFA 201 Performance Historiography
AnuUszRmaninisuanadeiiaunnistausiyariiie WaunsaugUkuuLae

Lﬁammmé’uﬁuﬁaw*jwmmamﬁ’uﬁamaa"’mﬂuLwiazsmaﬁaﬁgﬂuiaﬂmi’ummmzm’s’uaaﬂ
Historiographical study of performing arts development from the beginning; its

form and relationship between performing arts and social dimension in each period of both

Eastern and Western world.
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AU®.202 ATTUNUSITIUNTIUNTAZAT 3(3-0-06)

PFA 202 Anthology of Dramatic Literature
AnwUsyiRnazassinusissaunssunsazasienvedtan fagieuldiduiauinis

frumsUseius Adeuvesdsauuazynasiy sasnaunnanduanaidsiuduifinauazaniud
Historiography and anthology of world dramatic literature which reflects the

development in art of poetry, social value and universality of time and place.

2.2 nFaAvIamIEeIY (70 ilefin)

2.2.1 ngaAviiugnu (21 hefin)

Ava.171 NIWERd 1@ Uy 3(0-6-3)

PFA 171 Acting | : Being Beings
AnwwarUuAnismanisuansdvieniswseuanunieuingaunieusnuaznely

YRIUNLAAT AB 379N18 N1SHBUAATE (Relaxation) Uszamdura (Senses) ununis (Imagination)
@113 (Concentration) A314AB3NNT (Objective) MaLIdN1IzaI9aT3A (Creative Mode) wagn1Ie
@nn (Being) gwﬁﬁﬁﬁaﬁwmmL%’ﬁiwé’ﬂm'iL'%"aqmiLLamﬁamﬂaiLLam (Acting Is Not Acting) N3
wansfaUfA3en (Acting Is Reacting) n1suansfenisidu (Acting is Being)

A practical study of Acting regarding the actor’s preparation of inner and
outer materials; physical, relaxation, senses, imagination, concentration, objective, creative
mode and state of being, in order to comprehend the acting principles that “Acting is not

”» “«

Acting”, “Acting is Reacting” and “Acting is Being”.

AUd.203 Aavzn1sWeUTINTALAT 3(2-2-6)
PFA 203 The Art of Dramatic Writing

AN¥ITULUUTDIN TR UUNUTELANANGY Waunazas unameuns unazastnsia
UNNITUARIARKAZNITUANIAITAUTELANAUY Tnefinnsandsesdusenauddy dnuaefimedivinle
madsudenisagasiimnuinfaniy matnsdeudinsazaslulssgndldiuidemussanngg

A study of writing formula for dramatic writing; play, screenplay, TV. Drama,
script for live performance and digital performances. Major elements of dramatic writing
which create unique dramatic sense. How to adapt the dramatic writing style with different

contents.

fUd. 273 Aavzuran1smnunisieans 3(0-6-3)
PFA 273 The Art of Directing

AnwuuAauasnnuiidestudmiunistifunisuans UNUMe i AunTUuan e
Tslotinuany 31191 v Aavy uazuywd n1sivuALAUAINAA (Theme) WWIAR (Concept) uae
N5asNNINAUTEANY (Visualization)

A practical study of fundamental theories of Directing. The role of a director

and the collaboration with the artistic team. The responsibility of director for audience, art,
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and human beings. The critical thinking process for defining Theme, Concept and

Visualization.
AUd.301 n1sd1sRgnamnssuduLidlan 3(3-0-6)
PFA 301 Survey of World Entertainment Industry

£%

d15ranmnisalvesgnannssuduiialan weaiunsndnsisilaninssuaniuiiey
nszuanuUdsuwlas Jadeiineliiinnszuadang1n sauvissansenundamaiugnaivnssudui

JEAUNINIAYRIUTEIMALALSEAUUTEMA N15a59a55ALLEMNETEY NOUANBIIIAIUABINITVDY

Y a

ANAnLazEUSIAA srUUgTERa Yemnuarlonaldngenaivinssuseiulanvestnuans guanuaze

54

a¥sassfidem

Survey of the world entertainment industry, in order to analyze the trend of
popularity, the current of changes and its causes which have impact on regional and local
entertainment industry. The creation of sustainable content which suits the needs of
creators and audiences. Business system, gateway of opportunities for the actors, creators to

enter the world entertainment industry.

Fiva.303 nsmaeLiiodnndnsuRalynsuand 3(3-0-6)
PFA 303 Social Marketing for Performing Arts

Anwdnuazkuifnvainsnataiiodany nsthnseanfiedeuuldifielasinis
\Bedsnuar TAUSITN wasRausmskanteg wasaTIALasinUseansanesan

A study of principles and ideas of social marketing. The creative use of social

marketing in socio-cultural and performing arts project for utmost potential.

AUd.304 ﬂaﬁ'%mﬁl,é%%aﬂéumazmlﬂﬁ ANYURSHATNITHAR
NUEBAINA 3(3-0-6)
PFA 304 Narrative Mechanics of Theatre, Film, and Digital Performance Production

nalnlunisianGecuosasasid mweuni uarmsuansiiudendsta Tednwasay
yasRauzlunsiaFesitlduignis (Dramatic Action) lunsduindeu dnuauzauLAnAD
hensaliamedominenuasassAuasnseuIunIsHan maamummﬂigﬂLﬁfam%m?’%a

Mechanics of storytelling in theatre, film and digital performance production.
Focus on the same common characteristics of the art of storytelling which employs
Dramatic Action as a driving force. The grammatical differences of each medium. Units and
departments of each medium and its creative process. The transformation of styles will also
be investigated.
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Ala.374 azATiiienI WAL 3(0-6-3)
PFA 374 Theatre for Development

Anwiauluun ssuuisnisuans W@ummﬂaﬂazﬂiﬁLﬂULﬂ%‘@ﬁﬁaﬁamiﬁUﬁmu
nadstdymdsnulneldfadsnisazas wuamslumsiaussninazasiudeny aaenauiiogns
sULUUYRsazAsTTyYTAINNITEUMAINYats W azAsas9asse (Creative Drama) axAslun1sAn
(TiE) agmAsyuvyu (Community Theatre) asm%mtﬁgﬂﬂm% (Theatre of the Oppressed) wazazAs
11 (Dramatherapy) Safsazasitonsiamunuyvduasdansiluzuuuudueg

A practical study of Theatre for Development; history, development,
performance process and its communication with community. Using dramatic arts for social
reflectivity. Working in collaboration with drama and society. Form, style and process of

Creative Drama, Theatre-in-Education (TiE) and Community Theatre.

2.2.2 NgHAvUAY (36 nUIeNA)
Avd. 161 N9 NATIAAZATUAZNITLARNIARYA 1 3(0-6-3)
PFA 161 Theatre and Digital Performance Production |

Anwinsruiunswasfinu fiReuludieddyreanisuans fenuduainuazad
(Stagecraft) N13A1fUNT (Stage management) was (Ligshting) 1884 (Sound) tA3odLaAINTEY
(Costume) uagdenay (Multimedia) FIUDINITAIUANTIFUAITLARS (Show Mastering)

A practical study mainly focuses on working in theatre’s departments;

stagecraft, stage management, lighting, sound, costume, multimedia and showmastering.

AUd. 162 N385 9853AAZATLAT NITUANIAITA 2 3(0-6-3)
PFA 162 Theatre and Digital Performance Production I

AN uAZAS AT ANENURAUZN T HARI T NAUNANUSE TN AR AR ULNTIRUNNS
TnaluladafelndliAnuinnssufavznisuansifanuudani unauls lnednAnuden
UtRmiludeddnueansuanmuiinuiaualaduiim

A practical study mainly focuses on the convergence of live and new
technology-driven performances, in order to create innovative performing arts. Students

work in theatre’s departments of their interest.

fva.261 NTATNATIABZATUAZNITUAAIATYIA 3 3(0-6-3)
PFA 261 Theatre and Digital Performance Production Ill
Anwnazaseassrnanudavrnisuandaesuinveutiuiintinuigmunianis
wansnuiiin@nwaulauasiinnunia n1sdeanseiudn N13E18N9AANNS AITUINITIU NS
Uimsenudusiug msAnnunazauauauanvesuludefinuduiaveu saufsnsanevenan
(Live Streaming) Tuiinnsuansanniudensva aaensumsasassdifomanmsudnsaniiiede
Avva TulATINISNITUARITBIAMEAT ATV INGIRENTINN TATINSAaUENTLaRITINUS 38lATINS
B snufiniadun wiuauans
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Working as Head of theatre’s department of expertise. Practicing
communication skill, teaching skill, administrative skill, relationship management, quality
controlling. Live streaming and creating digital content from live performance produced by

BU Theatre Company.

AUd.262 NTASNATIABZATUAZNITLARIARY 4 3(0-6-3)
PFA 262 Theatre and Digital Performance Production IV
Anvuaradsassnsuansdenava Wy 338 InmAeu ANEUAILAGY 51813
fuifsguuuudug msaiedadnuailunasu nagnslumameunsnasliszauamdidalulan
ooulatl TngliuguanuiduAausnsuandunsassassdogaiiiondnual
Creating digital performance; series, sit-com, short film and other variety
program with identity. Strategy in enhancing the work to be successful on-line by using

performing arts background of knowledge uniquely.

Avd.281 Waadan 1 : Aavzuenisiadeulin 3(0-6-3)
PFA 281 Body Electric I : The Art of Movement
AnwnswaenAmnunSendusanevesinuans msldseneuaznsiedeulwiiie
adnassAliinAaUzuardariidenumneuuni
Actor’s physical material preparatory. Using body and movement to create a

meaningful movement art on stage.

Avd.282 WHIAAT 2 : LWAUAENISLAY 3(0-6-3)
PFA 282 Body Electric Il : Song and Dance
AnwinslisenisuarnisedeulmlfisdmmeiasdaigenUszauluiuinauas
AUAS MIBALLINALETAUsTIedAIINEsedan MsSenaniduluazasnas
Using body and movement to create rhythm which is harmonized with song
and music. The interpretation of song and music to express the meaning through singing and

dancing in Musical Theatre.

AUE.172 NITHEARS 2 : UALNYBILAZERAUINNTTH 3(0-6-3)
PFA 172 Acting Il : Human Essence and Autoperformance
nsdrsafrgAunisluvestdnuans iedunudszaunisel dyvinga ensual
ANNIAN ANUABINTT LazgauSunuladlugIuzIywd Sous “ANNRTE” wag “ANasela” Tunis
wand wazaRanuludalavesdnuans aszninennudfgylasiusiavewmulugiustdnianiuay
uyudifisirediny a¥assAnmsuanafeniilidngAuainauies (Autoperformance)
Inner-self exploration for discovering experience, instinct, emotions, objective

and self-acceptance as human beings. Truth and Sincerity in Acting. Exaltation in actor’s
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mind and soul. Realizing the responsibility and mission of the actor for society. Creating an

Autoperformance from inner material.

AUd.271 NISUAAY 3 : AINTA LIIUTITOUT ANFDINT LAZUUIN
Wansuantavasdatientazsssusftey 3(0-6-3)
PFA 271 Acting Ill : Love, Passion, Desire and Approaches for Realism and Naturalism

Anwn enudnlanush usasIsoun AURABINITIULUUAINY YeuyuE HIUUY
ddnluazasSeconvadan AURUINMAEN B N15arATRUIEIlENLALSITNVIATEY WY 1aDE
Fafiu (The System) U89 ARUALAUAL @nfl@a1nan (Constantin Stanislavki) ey Wien (The
Method) 98¢ & @ns1a@105n (Lee Strasberg) WazuuInswassunesn luaiues (Sanford Meisner)
lufia waew (Michael Chekhov) awnaan wemaas (Stella Adler) @1 aLfiu (Uta Hagen) uag
dnindue fldsudnsnaainandaaman eFoud Wisuilsumnuminzauuagisnisliudas
L‘VlﬂﬁﬂLﬁaLLﬁﬂzywwmmiLLamLawwqﬂﬂa

A profound investigation of love, passion and desire through portraying major
roles in dramatic literature, using Modern theories and practices; Stanislavski’s The System,
Strasberg’s The Method, Meisner, Chekhov, Hagen and other schools inherited from

Stanislavski, in order to experiment, compare each technique to solve individual’s problems

in Acting.
Ava.272 NISUERY 4 : LN sHhansadiell 3(0-6-3)
PFA 272 Acting IV : Modern Approaches in Acting

AnwnariinnisiansniukInisadelng Wy n1sauda (Improvisation) ¥04 3laan
aludu (Viola Spolin) 39 Ineuiluuuuadgn (Junk’s Archetypal Work) guviefnansuonuausn
(Atlantic’s Practical Aesthetics) U84 1030 Lalsils (David Mammet)

A practical study of new approach in Acting; Spolin’s Improvisation
Technique, Junk’s Archetypal Work and Mammet’s Atlantic’s Practical Aesthetics.

FUe.305 mimaauLﬁaﬁ@Lﬁaﬂuﬂmﬂimqmmam 3(3-0-6)
PFA 305 Auditioning
fumeunarifinsuiiihunimeaeuiiiednidenyaainsmnanisuans wadnuang
HOBNIUU WaEKIINURIeA199 Tun1suans n1snseuyseTAnaU nMsnadeuntiinges (Screen
Test) n1swsnuniion sdaden nseuuniidawdenlss (Cold Reading) Hiadnsunisnaaausiie
ANLEBNTIUIATINITNITLANIVBIAMLALATUNINGIFUNTUNN azATAaULNITHANITNUS T8N13
nandlursnseTnmufiniaien eyl
The process and self-preparatory for auditioning in theatre and entertainment
business, including actors, designers and other positions. Resume and biography preparation.
Screen Testing and preparing script for audition. Cold reading. Auditioning in BU Theatre

Company’s project or professional industry.
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AUd.306 nITalRaUzAITLARS 3(3-0-6)
PFA 306 Performing Arts Criticism

Anwnguiinsuaniuaznisiansainisuans uniansainsuansiddnuedan anen
yeaundsaifidredfinsAatzuazdeny Yausssunisiansal msldnwilunsiansal Annnsdeu
UNITAINTLAASUTZLNNFG)

A study of theories and criticism in Performing Arts. Selected major world
dramatic criticism. Value of criticism and its role towards art and society. Criticism culture,
The art of language and writing in criticism, Writing criticism for various genres of Performing
Arts.

Ava.373 N1981UBONIELLNDRAIINRLE 3(0-6-3)
PFA 373 Oral Interpretation
Anwiniseenidesnuvanassdnenans Inufufniseusendeiiodeninunung

I = |

NSAAIUITIUNTTUHAIUNITOIUBDNLELS N1TBTUDBNLEADUN éamwmﬁ UIT81NFA LLﬁ%Eﬂillﬂj
ANNFEAN

A practical study of Oral Interpretation using Articulatory Phonetics. The
interpretation of literary works via Oral Interpretation. Oral interpretation for communicating

images, atmosphere and emotions.

2.2.3 naydvAauiinug (7 viein)
Avd.a91 nsesElATINISAaULNITLANITNLS 3(0-6-3)
PFA 491 Degree Project in Performing Arts Preparatory
N5M38ULATINTAUENTUEAIENUSATUNITLENS UTDNITATNATIABLATLALNNT
LARIRINA WU N15AITUNITUANT NITTEUUY WAZNITOBNWUUAIN Lad AONAY LATBILAINIE
grunensuaniiotauesieais sy mussleuufiainiaindatznmsuansiivun Tngri
AUILYOULAZNITAIVANANAINIINAIAITIRAULNITUANS Tnfinwaramadeulddodisldsuy
aqﬂamﬂﬂmzmimmsﬁ'Lwiqﬁgﬂmstﬂ%m?iaUsmiLLamLLé’awhﬁ?u
A Degree Project Preparatory in Acting, or Theatre and Digital Performance in
Directing, Scriptwriting, Scenic Design, Lighting Design, Multimedia Design, Costume Design

and Producing to present to the public with departmental approval.

Ava.492 Aavznsuanatinus 4(0-8-6)

PFA 492 Degree Project in Performing Arts
N1INAUILATINIIAAULNITULANITNUSAIUNITUANT NIBNITATNETIAGLATUALNIS

LAAIRINA WU M3IfUNTLEAS MITIUUN LATN1TEDNLUVAIN LAY AoHal LATDILAINTY

S1unemsnanluganuauysainfeunazilauaniioasisuruviemeunsiiudendsa dnAnwias

amuiSeuldsaideldfueyiRanamnssunisfiuniilneniaimdatznisuans uaglduaniua

anufnvihanmawsennslassnslusefuaasgumuiinedvdals msuanatiuaud i
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A Degree Project in Acting, or Theatre and Digital Performance in Directing,
Scriptwriting, Scenic Design, Lighting Design, Multimedia Design, Costume Design and

Producing to present to the public with departmental approval.

2.2.4 AgEAvIReN (6 vehn)
Ava.371 ASUERYS 5 ¢ LINNISHEnIaAudatollarsssNRton 3 (0 -6 - 3)
PFA 371 Acting V : Departure from Realism & Naturalism
Anwrnazinniseaniwuinedudadounarsssudfon wu Sndsadudad
(Expressionism) lUsATLAE (Brechtian) WOULESA (Absurd) AADAIUATATLATNTLARAILUINARDY
wuudue
A practical study of Acting in Anti-Realistic and Naturalistic style;

Expressionism, Brechtian Theatre, Absurd Theatre and other experimental styles.

Ava.372 NIILLEARY 6 : ﬂmmwﬁzuqa 3(0-6-3)
PFA 372 Acting VI : Acting Master Class

= a vaad a ¢ 1 A o
AnUUAItnsiesgndayn nsundyrimianisueans LiewWaILIAMAINYBINT
! P a PN = [ Y LY 1 @A IS
wansluganudufalsiusedn wasinuvinue anuansavesinuansgauduleondn
An advanced practice of problems analysis and solving in Acting in order to

improve the quality of Acting to its utmost, and develop actor’s skill to professional level.

Avd.361 NS NATIABZATUAZNITUAAIATYIA 5 3 (0 - 6 - 3)
PFA 361 Theatre and Digital Performance Production V
LHONATNATIAUALHAANANULARIER WU avATHT uedal Aeudse winnssunis
uansanUsznndue Tasviminfigifunisuans fisuun feenuuuiionisy viogs1uiensuans
WS OAS A TIALALNAANAILNNTUANIATITA WU avasinssind 334 nmeunsdu en1studis iy
winnssunisuansiaaUsenndug lnevminfitnuans AfAUNITHane Jillguun Jeanuuudy
19 Gehonmuazidunm giade faduassdmadaiivay ferunensnan lnstauslassnsiitelss
NP WATAUN
Planning and creating live performance; such as, stage play, dance, concert,
and other innovative live format by directing, writing, designing or producing the show. Or
creating digital performance; such as, TV Drama, series, short film, variety show, game, and
other innovative digital format by acting, writing, designing, cinematography, editing, special

effect, producing with departmental approval
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FUd.362 NS NATIARLATUALNITUARNIATTIR 6 3(0-6-23)
PFA 362 Theatre and Digital Performance Production VI

LAINATINATIA FDEON LASNAANAUNITLARNIEN WU azATN W1 eda Aowdse
uinnssunisuansanUssiandue tnevimiiigifunisuans ildeuun feeniuuiienis uie
fEraemanans vioadeassfuasnannanunITuansidva wu azasinadim 434 nmeunsdy
M3t 1y uinnssunsuansRaTiaussndu Taevimihithuans gidunisuans gideu
UN Hoanuuulien1ee) gangnainiasiiunin geinsde fasiassamailafivey fe1uien1sudn lag
iauelasamaiilelvinadune fiarsan

Creating and developing live performance; such as, stage play, dance,
concert, and other innovative live format by directing, writing, designing or producing the
show. Or creating digital performance; such as, TV Drama, series, short film, variety show,
game, and other innovative digital format by acting, writing, designing, cinematography,

editing, special effect, producing with departmental approval.
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3. NUINIVNADNLET (6 RUBAN)

tinfnwnagdeadenFeuneinduiidaaouluumiinerdongainm viesedvuden
@Sinazdmamansisentmvdureruzlageu wiongividenasfinnivaalznsuanada
aou litosnin 6 miein faseiveeld

AUa.711 MsazATvIRTugLaznsUsziRmansiny : Ussihuuas
NIZUIUID 3(3-0-6)
PFA 711 Theatre Ethno-Historiography Studies : Issues and Methods

nsAnwIUsEIReansn1sazaslaefilsisdadeiuyinugissau nMsiivue
Usziufnuifouaznszuanuislumsinuide Tnufoinsdnuiteluiuias,

A study of theatre historiography focusing on ethnicity. Research methodology
in Theatre Ethno-Historiography Studies. Onsite practicing.

AUa.712 ALATYY 3(3-0-6)
PFA 712 Puppetry

Anwruszidmaanduun LLa3'357@1‘mmimmamazmvjuﬁgﬂuﬂszLwﬂlmLLaz‘m%U
BBy N13as1eu MImeasudau nsdiagasviuulglunisuanssivady vieldnududaniise
FIN99)

A study of history and development of Thai and Asian Puppetry. Puppet
construction and performance. Puppetry in contemporary performance and convergence

with multimedia.

Avd. 713 avAsy 3(3-0-6)
PFA 713 Mime
Anwuseinanudunnvetazasty A5HnTeneielglun1s@aAunLIen1LISNNg
v ¢ v oA ) o ¢ & Yo =~ < a Ay
vadarasly HnuansarasliFesduy lnednAnyilugimualasaseiuazseiauainuAnidednis
doansnuguy
Historical study of Mime. Physical training and preparatory. Practicing Mime by

developing plot and idea to communicate with audience.

Ava.714 wdansade 3(3-0-6)
PFA 714 Contemporary Dance
AnwdsyiRuariTannnsvessstisiuats Anvinusduiiuguesssthsadis wn
FBnsiindu msyauevesnnzsyiTmaefidanudfy mnsaluaziauniesyiisiuae
A study of history and development of Contemporary Dance. Basic training

and practice of Contemporary Dance.
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Ala.715 Wy Aallng 3(3-0-6)
PFA 715 Thai Dance

Anwrvuusssullen Ussindldey aunsvzvasung@allng 155unssunisuant dan
AMNMLNEYBIIN AuAS LaTedudinte n3dandngasnisBeunisasuuigadinelutlagdu
naenauAnwanunmesgdatineludinntlagiu et lugmsienmesidymuaziumisly
nsdaasuugfading

A study of Thai Dance focusing on tradition, aesthetics, dramatic literature,
movement and meaning, music, costume, Thai Dance Education and the status of Thai

traditional dancers in contemporary society. A critical analysis of problems in supporting Thai

Dance.
Avd.764 wnlthidausludenava 3(3-0-6)
PFA 764 Art Trend in Digital Media

Anwuwilduresdauden waleds waswealuladnisndndeRdvauardesoulatily
{]ﬁ]ﬂqﬁ’umaﬂlmuawhwimwi I{ﬂEJ‘LJ’Wﬁaﬂsmﬂizqﬂﬂumﬂ%uuw genuULAe nAawazaIFUNM

A study of art, technique and technology in producing and creating Digital and
Online Media in Thailand and other countries. The art of writing, designing and visualizing
Digital and Online Media.

Ava. 717 AFRN 3(3-0-6)
PFA 717 Scene Painting

Anwnefiafiugiusasnaaedlitagiiuinuuusieg fannsaduiuldlunisne
seugdanla

Basic technique in scene painting. Experimenting on different surfaces and

materials for scene painting adaptation.

AUa.718 UsgInnsazAs 3(3-0-6)
PFA 718 History of Theatre
Anwimuinisuesmsazasuazunazasausaiinuesasasng Jumn nan ladu
aﬂaﬁuﬂﬁaﬂ%wmmi uisazasarteln naenavifaunnisvesazasng fusen Wy Buiile Ju Guu
warlne nawSoudlouaiey maw dau wasausssuiifiinaronuuana1avensazas
A study of Drama and Theatre development since Greek, Roman, Renaissance
to Modern Drama. Development of Eastern Drama and Theatre; India, China, Japan, Thai, in

comparison of value, religion, society and culture.
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AUa.719 NSANYINISHANSEAING 3(3-0-6)
PFA 719 World Performing Arts Studies

Anwinisuanuuyssmaldouvasifnie Tuewy glsy ausni wensn Tuau
s JULUU guvies wagdviwavesdenuuas Tamsssuihlugsuuuunsuanasaie

A study of Traditional Theatre in Asia, Europe, America, Africa, focusing on its
development, form, aesthetics and socio-cultural influences that lead way to Contemporary

Performing Arts.

Ava.720 arATRLIUDaN 3(3-0-6)
PFA 720 Oriental Drama

AnviuseiRuazitaiuinisvesazasnedueen JULUU n1sUans n15UNaUe
253WNTIUNTATAT warnnisazashidfyiesine suie Su cﬁﬁu dulatli®e wazUszine
Inaldedluwnginaedeny Tuesnidesld

A study of history and development of Oriental Drama, focusing on form,
performance, presentation, dramatic literature and significant playwrights of Thai, India,

China, Japan, Indonesia and other countries in Southeast Asian community.

Ava.721 Towsn 3(3-0-6)
PFA 721 Opera

AnwUseRuaziTamnnisvesarasles unasasfidmnuddyuasdufiden fn
N7 NAIBNITUTENUS SNWMEIBIVIIYINUBY NSHNNUIBITNLENT TRILEITUNSTNazASIalUT LAzl
azAslalua

A study of history and development of Opera. Books, poets, writing style,

music style, opera singer training, opera culture and opera theatre.

AUa. 722 ATATLUIAYY] 3(3-0-6)
PFA 722 Brechtian Theatre

ANWINGEYUAITINNTIUNITALATVBILUTNOANUTAYA (Bertolt Brecht) naians
deansilordymuaziumansuidymidesdrunazasssy svuuiansuans BNINANGYNI3
avAsUBLUIANITiReNTazATTINaiivems Tunnuazvasing

A study of dramatic works of Bertolt Brecht. Communicative way in
performing social problems and suggested solution. Influence of Acting approach and

Brecht’s dramatic theory on Western and Thai Contemporary Theatre.
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Ala.723 AZATLOULASA 3(3-0-6)
PFA 723 Absurd Theatre

ANYINQUYLALITTUNITUNITALATHUILOULATA TNTeUUNAZATLDULA A
ANNFUTUSIENINALATHOUETANUAIRLLAZAIAWT N1sUIauRarATLRULETA wavUiTedvuly
nziunnuazluyszinelne

A study of Absurd Theory and dramatic literature. Absurd playwrights.
Relationship between Absurd and religion. Absurd Theatre presentation. Reaction of Western

and Thai audience.

fila. 724 Avejaluazas 3(3-0-6)
PFA 724 Women in Drama and Theatre

AnwunumanunmuemdfiaziauoenumnaisunIsnIazas faudefn
istlagtiu Anvmnudouundsvesindouunazasmds aasnsunsvnnuesivdsifsdesiu
QRENGIN

The role and status of women reflected in dramatic literature. Theme and

idea of female playwrights. Women in Performing Arts.

AUd.725 azAslun13Ane 3(3-0-6)
PFA 725 Theatre in Education

Anvinguvetarasiunisfne) nanuaziuin1sujifvesazasiunisfinuily
AEIUAN %umaum'ﬁﬁﬁm‘f]mmmaa%wai'ﬁﬁ WAILINITNITSUTVDILIINU nsdeansuay
AnseifURRsemese saidnwnanuvenguazastumsdnululssmdlng ol
Yaymlunisadrsassanaznsaiiugu

Theory of Theatre-in-Education (TiE). Principles and practice of TiE in the
West. Process of selecting issues and problems to create TiE. Development in learning of
team. Communication and analysis of audience’s reaction. The works of TiE groups in

Thailand. Problems in producing and administration.

AUH.726 miLLamLﬁaﬁwmqﬂaﬂmw 3(3-0-6)
PFA 726 Acting for Personality Development

Anwinariinduiinueiiugiureanisuans wunisdimanueaiiodouduasdila
fmRuiugruvestinuans Tiud $1en1e 13ee Uszamduia 915URIANIAN FUAUINTT IMAKE UAE
usesladinelhiinnisnsevinfielhAnauiulaludnenimasuanseenvesnuies wazaansaae
thlldlunsusuussyndnam dsegndldfuaeuiifsrdemieludinuszdiu

A practical study of Basic Acting to improve personality. Focusing on self-
exploration to understand actor’s materials; body, voice, senses, emotions, imagination,

rational motivation that causes action. The adaptation of Acting in daily life.
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Ala. 727 ALAITLNAY 3(3-0-6)
PFA 727 Musical Theatre

Anvndnuarvesazasinas nihiveunaduazasinas Msdeuiedes nsdoud
o9 Feuunazasal 1 5eq

Style and characteristic of Musical Theatre. Functions of song in Musical. Book

writing, lyric writing. Practicing writing a Musical Play.

AUa. 728 AzASEMTULAN 3(3-0-6)
PFA 728 Theatre for Children

Anw1guuu o wagiinUfoinninausazasdun Taednguidhvanevdnde i
AL LYNITU

A study of form and content in Theatre for Children. Presenting a short play

targeting at young audience.

AUH.729 VO BANITHAAIMATNITANUNITHAA 3(3-0-6)
PFA 729 Theories of Acting and Directing
AnvnAnuarnguinnsuaniwaznismiunisuansvesinnsazasfisianud gy
yosmsazasasielul Fnsvihauvestnuansuazgidunsuanaididy aruduiusszninamgu]
NSWAAILAZAITAINUNITHERS
A study of theories of Acting and Directing invented by important dramatists
of Modern Theatre. Important actors and directors at work. The relationship between Acting

and Directing theories.

AUE.730 AYATLUINAADY 3(3-0-6)
PFA 730 Experimental Theatre
Anwitauinisvesazaskuinnaeslugavesazasadelniduiauialagdu was
wdltalusuiannsivuningUssasragisn1smaaes nsUselunadISAUBIaLATLUINAADY
A study of Experimental Theatre Development from Modern Drama to
present time and future trend. Defining the objectives and designing the experiment. The

evaluation of Experimental Theatre.

Ava.731 wralesludipusiuads 3(3-0-6)
PFA 731 Shakespeare in Contemporary Society

Anvrunazasvediadoy waaled lngdnszitiausvadelulssifiuninudn
Rerfudsaunisillesdiasssy msimnuunazasvesvaadesiiledoastuduuiinaiis nasnau
Anw1Useiauasuuidnlunisiiunazasveamealefundauanddudneurazassivasonaly
sstssinanarlulssmdlnesuieUfiseves
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A study of the works of William Shakespeare, focusing on its contemporary
idea about society, politics, morality. The interpretation of Shakespearean plays for today’s
audience. Production history of Shakespearean plays in Thai and other countries and the

audience’s reaction.

AE. 732 lAnuInnNIsy 3(3-0-6)
PFA 732 Tragedy
Anwanvae 1A59a39 azesdusenauvesunazastanuInssy wWisuieuasns
Tanugnssuiidanuddnlugaatiosine duudlanuignssundnaudslanuignssuasielyl
Characteristics, structure and elements of Tragedy. Comparison study of
Tragedies from Greek to modern era.

AUE.733 AUUNNTI 3(3-0-6)
PFA 733 Comedy

Anwianuwiy 1ATIailazoIRUITNouTIUNaEATEIUINNTIU UTTANUBIALAS
auungnss Wisuifleuagasguungnssuifanudinlugaadoinag

Characteristics, structure and elements of Comedy. Sub-genre in Comedy.

Comparison study of Comedies in each era.

AUa. 734 QivdsariTauinnisazasing 3(3-0-6)
PFA 734 Background and Development of Thai Theatre

Anwilsyifenans ITauins wazgindinisazasive duusiganaueisesssuaie
aﬂwmm%um{]ﬁ]ﬁmu nsANYIAY ﬂﬂ‘VI‘EJmu“U’e)jJaVl’N‘lJ?Wlﬂ’lﬁmi aiimmm ANHIFURUUNITUERS
LLa“m'ﬁmLauaiwmaiimﬂ'ﬁum'ia”ﬂﬂmml,wmwmuﬂLLa SULUUTUAY Tt uUssealiey
wazwUUUsEY N auuﬂﬂqmmLsuﬂﬁwmzjumﬂmamu’lgﬂaﬂLLazﬁa‘UsmiLLam“UENVL‘VlEJ Vlmi‘ﬂq
anunlaludinuuae Tausssusunaguuuunsuanssual

A study of history, background and development of Thai Theatre since Oral
Literature Period to present. Form, style and presentation of Court Drama and Folk
Performances. Aesthetics of Thai Dance Theatre and its reflectivity of society and culture.

Form which remains in contemporary performance.

AUd.735 nsazAsloWanziuoonideslafne 3(3-0-6)
PFA 735 Southeast Asian Theatre Studies

AnwUsedd ITauns sUwuunsians Msduaue LAZITININTIUNTAYATTILIS
tinnsazasiidrifnlungfinaedens fusenidedd eaudiladewsilusnmiusisszvau
91U i'suﬁu’amsﬂﬂﬂﬁﬁ’amﬂau'msuaﬁaﬂzmmmﬂugﬁmﬂ
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A study of history, development, form and style of presentation, dramatic
literature and major playwrights of Southeast Asia, in order to understand the root of ASEAN

community. Practicing ASEAN Performing Arts.

AUE.736 N3ANYILALITELDNNARAUL NI THAAIUIUIYIA 3(3-0-6)
PFA 736 Individual Study and Research in International Performing Arts
msfnwnagifolenmealudsuiuig@nuanlafefufiadznisuandussduinds
waglisuaudRnnaAIvIAaUn1suans
Individual Study and Research in International Performing Arts focuses on

profound issues selected by students with departmental approval.

fila.737 nsAnwLnluuAaUznsLanssaly 3(3-0-6)
PFA 737 Contemporary Trend in Performing Arts

Anwingud] nanns iR waznisdiausfalznisuanssauaie suiluwualdy
NANVRINITHANITEAUAINS Hiungufdauluganie) 019 Usvagaratada Usyaenadeln way
USgrgavasadelui suiilugnisiiesgvinguimndmesnudalznisuans

A study of theories, principles of Contemporary Performing Arts. Major trends
and the concepts of major philosophies; Classic, Modern and Post-modern. Analysis and

criticism of Performing Arts theories.

AiUa. 739 TUT0uaTAUNT 3(3-0-6)
PFA 739 Musical Performance

Anwitugrumaianisduies mstmusaumela n1seenidssuas@nuauniluge
$IN99)

Basic techniques of singing; breath control, vowel vocal technique, diction. A

study of Music History.

Ava.743 IsuARAUNI oY 3(3-0-6)
PFA 743 Aesthetic Appreciation of Literature

nouiissuafidowiu Anwigunisniwluissued Wisuifsudnuusmiouwas
uAnFNeTENIINTIMARLAaE SN Tadesui Sounses unazas Mslasiesiungnsluasad
AnvmssanssusuadefifamuddyesinauassaUszng

Theories and aesthetics of literature. Comparison study of Prose, Poetry, Play.

Analysis of Dramatic Action. Major literatures in Thai and other languages.

nangnsUSoyay1es auzliinaeans Un1sdnw 2567 165



Ava. 744 UNDYUUNAZATUAZNITASNETIAUY 3 (3-0 - 6)
PFA 744 Playwrights and Playwriting

AnwUsziflaznanuvestin@suunazasdiny wsstunalavesin@eulunisasng
HAIU LONANYAlLAZLUINITTYY Lﬁaﬁ’]majmﬁLﬂiwﬁmiﬁuauumamum wagilnadanauia
LonanwallanIzia

Biographies and works of major playwrights. Inspiration, identity and style in

writing. Analysis of student’s writing style and practice writing with uniqueness.

AUd. 745 azAT NNEUAs Witle1e : AauzilSuuliieu 3(3-0-6)
PFA 745 Theatre, Film, Narrative : Transformation of Style
Anwanuwansnsludinistiauedessafeafuiiunnazasnd ameuss wazun
o1 nsuUsgUandendslugiersvia Iinseiitmsiinunlassaine msdiuFos nns
USuidsu Wi vieaaneu Welimunzauiusssumfvesdeiifiifefuardosdiaiiunnsaiu e
asfeddnuazuiunuAavdnveadedlildognsudiy
A comparison study of storytelling in Theatre, Film, Narrative. How same story
transforms in different media. Analysis of structure and adaptation for different media with

theme remaining.

AUa. 746 azAINUAIAY 3(3-0-6)
PFA 746 Drama and Society

ALFUTUSsEIsazAs LA deAL Anviunazas unameuns avedneuas
maUsmalunngrasioiuansiiiuisdvinaiisesuvesazasiudeny

A study of intertwined relationship between Drama and Society from plays,

screenplays of Thai and other countries.

Ava.747 ArATAS19ETIA 3(3-0-6)
PFA 747 Creative Drama

HnsuinueuasiseuinaldvesianssuaraTaseasIf Wy NTLARIAZATAA N15LE1
inu azasuaranar n15lEEamlY uasnslddununnis {Feuiniasdedindumsriianssy
avATAI9ATIA AuanInasfiRneauseetungudnfidutvine TasthnaiBimandasiaun
Wnlndug3dnan Sanaues nduansesn §3nnsieusiudugdu Suflefdu fivaua uaz
Wannsiseuslusueiieg la

A practical study of Creative Drama and its techniques; Improvs, Tales,
Puppetry, Shadow Play, Mime and Imagination. Creating a play targeted at young audience
using aforementioned techniques to improve children’s skills; learning, self-recognition,

expression, collaboration, rational.
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Ava.748 avastnosdy 3(3-0-6)
PFA 748 Fundamental of Dramatherapy

Anwmdn nsguauns uagnguiluniniiAalznsagasuiaun uazUssgndliiile
Usrlovdmedunmsituguasiidainu dnfnwasilentavhautunssuaumsdiuyaaaiiumada
vosarasiitalunisfeuduardmanuies nuvldAnyindnnindeu melia waslnssaiieos
azas1ln noundnineiiedes

Theories and principles in Dramatherapy and its adaptation in medical fields.
Using Dramatherapy for self-realization and self-recognition. Basic approach, techniques and

structure of Dramatherapy. Related theories in Psychology.

Ava. 749 sruuMsAnyIUIguLiigy 3(3-0-6)
PFA 749 Comparative Education System
Anwdadseuiisusenitessuunisfineivesiveg d9ngy awsnd Usewmelungy
oWTou wazdszimadug lulelde iaszsigatau 9ados Ty wazuumianisimuigunm
NsAnY
A comparison study of Thai, British, American and ASEAN Education. Analysis

of strength and weakness and approach for educational development.

AUA.750 AzAsUAYMIANY : YIanmstiiensiauLy e 3(3-0-6)
PFA 750 Drama and Education : The Integration for Human Development
ﬁﬂmmmﬁﬁﬁﬁwmazﬂsﬁﬁﬁiam'iﬁwmmiﬁﬂwwaﬂﬁmﬁ NTLUIUNITYTUING
nmensagasniulassasuazanssvemangnsnsfnuluusewalve Hneenuuundnans n1sisey
nsaeu MsUsziliung warUfiRnssduduidsuredsafeuluiuivs
The importance of Drama and its impact on development of nation’s
education. The process of converging Drama with the curriculum in Thailand. Designing

curriculum, evaluation and onsite-practice at selected schools.

Aa. 765 UfURnsavasUszAUANY) 3(3-0-6)
PFA 765 Theatre in Education Practicum

Anvmguiuaznaisvesazasussiiufinw udnuazuuamidunisiaud ey
Anduindesilonamsuansdmivauazasussiiunuinazazasyuvu Wy azaslt madiniu
azATHN AUAS Sounal sxUn MuRalsin N1398NWUUAY AaoAIWNNdasAs (Theatre Games)
é’uﬁi’%ﬁwiamiﬁfmuiuﬁmmLLaxﬂiﬁ’amsﬁﬂuﬁuﬁﬁq

A practical study of Theatre-in-Education. Principles, approaches and
techniques; Mime, Tale, Shadow Theatre, Music, Singing, Dance, Children Art, Camp Design

and Theatre Games.
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AUR.753 U URNsazATYIIY 3(3-0-6)
PFA 753 Community Theatre Practicum

Anwidnwaly LMY WagnszUIUMTYesarAsyLYY Hndunisihauagasiilofaun
Yy viensarasiiiensuaniooniBaineassdvesyusy azasium SR AToUMUvD LYY
nsaseenudlauagduiusandudreaunyuyy n1sasenuaiiuAaluveagusy wazn1s
Ugnilsfanssumisnisazasivdduluae

Principles, approaches and process in Community Theatre. Creating Drama for
community development. Building understanding and relationship with community’s

members. Building values for community’s artist. Nourishing sustainable Drama activities in

community.
AUa. 754 doiutuvesing 3(3-0-6)
PFA 754 Thai Traditional Media

=% Y a4 & o ¥ a [y < d' | °o v o a 1
AnHuinwen1suansdeiuduvesdiSey suluniesilodAglun1svinfianssusinge

g Boufvuvssadoy Ussndliion quniozvesdefiudu fnmauanstuiiugiu 33nsuans
Aofutuuszinndneg fuRadufiutu wu nilweas dos d1dn Bin ivasiutusieg sauds
msaziduiutunaenauanInidoudisAnuarussgnifausnsuansesine uliiluedosde
doansiudunuavdennsinadie

A practical study of Thai Traditional Media as a tool to communicate and
work with the community. Learning tradition, culture and aesthetics of Traditional Media.
Practicing different genres and styles; Shadow Puppet, Pleng Choi, Lamtad, Likay, Traditional

Songs and Folk Performances. Adapting Traditional Media for contemporary audience and

society.
Ald.755 Aottt uluedens Tuoenidedld 3(3-0-6)
PFA 755 Southeast Asian’s Traditional Media

AnwngUiuuresmssansiuiuresUsemelueBong Susenidedld msnaiin ns
A1598g N3EUAIY msmfmmmuLLazmiﬂ%’uéf’uﬁamma&jiamaﬁaﬁuﬂm WATANITWERD YN
w1z Bnmsuansdeiiuthuvestssmanneg uaznniunld videdszendliluazasiilontsiam

A study of Southeast Asian’s Traditional Media. Its origins, existences,
continuities, mixtures and adaptations for survival. Techniques in practicing and performing.

The usage and adaptation of Traditional Media in Theatre for Development
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Fila.756 lAssnsAatznisiansana 3(3-0-6)
PFA 756 World Performance Project
AnuFtnislumsadsenudlalufiavsmanandludnlansnag fansviidedeya
N59ONLUUNIAANIN uazdnvilaTINITaAsEes Mian1saUTHERYdas s Nelinsaua AuAx
uazlimUinyvese19sdiguasiein
A practical study project focusing on World Performing Arts. Research
methodology and process. Managing Performing Arts Project or training for public with

departmental approval.

AUa.757 asuasuUszaunsalfaus NsLanIuIUIYIA 3(3-0-6)
PFA 757 International Performing Arts Internship

n3Anen geu Anduileairaaludszaunisal uazanuiduAatznisuana
wwAluaniunisine vienmzazasinsUssma fnnuiuiefuniaivdalznisuans uay
tnAnwdedlasuendfnnaaindalenisiansnouameileu

An internship at Performing Arts Institutes or Theatre Companies in other
countries which have an affiliation with The Department of Performing Arts, to broaden
students’ views and experiences. Students must have departmental approval prior to

registration.

Alda.758 ININYIUITTUNTTUNNTALAS 3(3-0-6)
PFA 758 Psychology in Dramatic Literature
ANIININGTIUINUITIUNTIUNITALAST ANIUNILATIZUNIBNNSIINIATIZIAUR
o v Ao a = a | a A o | v ) aa v v v
avAsan mwmqﬂaﬂmwmaamwmwmhﬂﬂm Lwauﬂﬂqmmquﬂfﬂmazmmmmwmmjaulmma

A study of Psychology in Dramatic Literature. Case studies of psychoanalysis

of characters with personality or mental disorder, in order to understand complex characters

in plays.
Alda.759 I35UATTUNITALATHLIUDDA 3(3-0-6)
PFA 759 Eastern Dramatic Literature

AnynssunIsuNsazaTAzTueanAiannautalagiu lnalangeg1e8assaunssy
N5aEATYRIRU YU uazduLAY
A study of Eastern Dramatic Literature from past to present. Focusing on

Chinese, Japanese and Indian Dramatic Literature.
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AUE.760 I3IUNTIUNTALAT N 3(3-0-6)
PFA 760 Thai Dramatic Literature

FAnwnssaunssunsasasvesinedudaiooyse ulndunsnoudu nerruinusly
WILUIMALAINTZLINNANA108W wazuvazasaliolagiu

A study of Thai Dramatic Literature from Ayutthaya, Early Rattanakosin, King

Rama VI, to present.

Fiva.762 UHUANTUNNITUATR 3(3-0-6)
PFA 762 Dramaturgy Workshop
Anuftanmsungnssuiiialviivaveslulasinisfiadensuanatinus

A practical study on Dramaturgy for Degree Project in Performing Arts Festival.

AUA.763 azaslneludsnusiuady 3(3-0-6)
PFA 763 Thai Drama in Contemporary Society

FAnwazasinedagiu weazasinsdimi azasludessularl uazazasind lusuidom
LUIAR WarAUSTIITATYiouR1UEeIT LA IAZAT IleAlnTEianariouvesdanulnesauaile
Anflenvesnuludiny aaenauaruduisseninazaswardinusnaionisvinaderiy

A study of Thai Drama in contemporary society, focusing on TV Drama, Online
Drama, and Stage Play. Analysis of plot, theme and value reflected from content and
characters, in order to see more clearly the reflection of contemporary society and the
value shared by its members, and intertwined relationship between Drama and

contemporary society.
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ANB3UNYIIEIUN
A1971391NINEADIUN KaEN1TIANITUNTIANITHALNITUTEYY

1. vuandmaneialy (30 winefn)

NAUINNHDINGY (9 Miein)

an. 101 AMdanguludinuszaniu 3(2-2-6)

EN 101 Everyday English
Andunsiilassadrsiugiunagdnunvdinguililuiiauszsiiu Ussneudae

n1snaLugiInueIkazlitayadIudl N1sUITEIBYATNaN Y mswjmﬁﬂﬁaﬂﬁaﬂﬁ] Fesidu
AUTEULATLSIE AT vewsarAL TdsmsuansmuAnivluSetily Sniataunnee
N15NA N5 11587 kaEN1SREUMETBRNYITAINTT

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills -

speaking, listening, reading, and writing—through integrated methods.

an. 102 Awdangeluuiunmediny 3(2-2-6)
EN 102 Social English
Andunisyauaznsdeutsyleauagdnnuiliiduuszdr emsiujduiusnig
dau Msuanideuteya maisuliioy wasmseButenrmAnifsafuGesdng 4 luuiunmsdsas
wazgIna Tnsgaunsimuninyenisefussuasnisiiaue semaluladuazaufnasnasse
Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.

an. 103 Awdanguluuiunaina 3(2-2-6)
EN 103 Global English

?JmlumimﬁmEJU'szaUﬂ’l'saﬁmJizui’lEJangstaﬁfua‘Lgu LAZLAAIAIINARLITY
Rerrudinanuduey nsviheu uazdssiiutlymilusefuaina Tnegadunisiauiinuznns
deansseninaTausssu uwaznsdeanslulanidta deddyreonsilunadiedlan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming ¢lobal citizens.
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NF1AYIYIUINISVINWATITIN (21 irein)

AN, 101 vinwznsaniilenisGeuinasadin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anwmgud] nannveanshn WawinsAnegraduszuy 01l MIAABANINY 113
ARAs19asIH N13AAIATIZR NsARdaaTIen nsRauitym Wuiu sudainsifenlesnudnuasy
annsadeniedesilonnudniimnzanluuszgndliluinuszdriu mevhauaznisFeuinaon
Mnlaegadiuszansnm

In this course, students will learn about theories and practical thinking tools
such as critical thinking, creative and innovative thinking, analytical thinking, synthesis
thinking and problem-solving thinking, including how to link and select appropriate thinking

tools and effectively adapt to their daily life, professional undertakings and lifelong learning.

fAn. 102 aadunadios warmsidsunasmesdny 33-0-6)
GE 102 Citizenship and Social Transformation
Anwiauning audnwuy ans wihilkagiainmvesnudunaiiioanaly
dsanllne deulanuardepuduiiluiagiuuazeuian W dseuAda denunsyTausssy 1Wudu 1ile
fviviumsasundasesdenusineg sanfaoudituiedin dunedenfidmwasegunniy 4 7 fo
me T dnw wag Jayay WilenFerususegsauduiduludnsliesnaiauauuarliidondougdu
In this course, students will learn about definitions, attributes, rights, civic
duties and freedom associated with citizenships and social transformation of Thailand and
global communities in current times and in the future, such as digital society, multicultural
society. To be able to live peacefully and happily with others, it is important to understand
evolving changes and learn about 4 dimensions of the environments affecting health,

namely, body, mind, society and wisdom.

. 103 weluladuaruinnssuiieaunan 3(3-0-6)
GE 103 Technology and Innovation for the Future

ANWIUNUM WUIAA A3 SIudan1sUsEendldimalulaguazuinnssuaiu
#1199 Mjaiunsiamungunmdisludsauaiolnl nanszvudisldensdndudin deu uaziasugia
maamuﬁmmmﬂ%ﬂadwﬁuazmiﬁmﬁam%fwéaumqﬂaﬁmﬁLﬁmmﬂmﬂiuiaﬁl,t,awﬁ’mﬂﬁiu

In this course, students will learn about concepts and innovative technology
and applications aiming to better a quality of life of people in a new society, including how
technology and innovation affects our livelihood. The course also covers information on

intellectual property protection as a result of technology and innovation.
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fv. 104 quvdsamiugunnziiein 3(3-0-6)
GE 104 Aesthetics and Well-being for Life
Feuin1sliTinedeiinuA1annuAavziazianssutunuinis Wayuuedlvaly
Fosgunisnmilifsdesiuiinuasdsanainnufatzing 4 uasfn fiasonisissoguesdin
AANLaL INUTITU
In this course, students will explore relevant theories and concepts of
aesthetics related to life and society and learn to cultivate positive outlook and attitude and
understanding of different forms of taste and beauty, which will enhance their perception of
diversity and enable them to appreciate art, music, literature, images, films and other forms
of art. Students will also learn how to depict their imagination via communicative design
using imases, colors, callisraphy and other related tools to create value-added identity and

characteristics to services, products and media.

. 105 WusinsnedenunasUseinuialndveslan 3(3-0-6)
GE 105 Global Alliance and Emerging Issues
AnwIN1simLIAUTINlpTEAUNIUIRIANIRATYEAILAL NI DadINaNTENUAD
= [ [ [ P v =3 o v A a X 1
nsdsullawnsdsnunaziausssuludiaulan e lausziiudAgiinatulndvesuszviaulan
In this course, students will learn about international economic and political
collaborations and developments affecting/constituting changes globally, in order to

understand key global issues.

AN, 106 m’mif‘wwmiL‘EuLLazmiﬁwmaﬂNﬁﬁu 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

Anwinisdnnisuazdndulanisnistueg1siusz@nsua Min159nn19015RUEI U
UAAAKAZNITANMU TINTINTRRLIeg 18U Tnggatunsysannisesdanuiiaenadasiuuiun
& A Y & o w A 9 v g o
WU YUY uazdsnuiludngy L‘dewum’ﬂigmLLazLmeqmiLLﬁlﬁuaEmLﬂugﬂﬁiim

In this course, students will learn about management and effective financial
decision making, including personal finance management and sustainable development and
personal finance literacy, with special attention on integrated knowledge for local

community and society, in order to highlight key issues and offer practical solutions.
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fn. 107 Imgaramnudugusznauniswaginuensdugi 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁmsnLLazﬂ’wm@mé’ﬂwmzﬁﬁﬁﬁyhﬂWia%ﬁﬁm’iigﬁgmmsLﬂuﬁﬂizﬂaums JGE
nsAnuuULE1vee Usenaudienisininudnadneassd uarniswaramlenialunisSuuarsniy
Aamsegiinnusssuuazaiesssn fnngfihiannsaiuaghauduiuldodsiivssaviua sous
waznaedulaviusomansel
In this course, students will study and develop important characteristics of
entrepreneurial mindset, with an emphasis on a combination of creativity and
entrepreneurship and explore entrepreneurial opportunities while learning about business
best practice and ethics including leadership skills and qualities, effective leadership
characteristics which will enable them to effectively work as a team and be able to make

well-informed decision when required.
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2. BUINIVILANIZ 87 huUwNA
2.1 naudyLnY (27 nulein)
uA. 161 A15A18ANNLNDEDAINUNLNE 3(2-2-6)

CA 161 Visual Communication in Photography

ﬁnmﬁugmmsmamw nsdnesdUszneunw iadansaienmussnneng 4 Ll
domnuming laun N1018AINYAAS N1TEILANTINIANYE kazn13a18nINT@avs tngrn
Ujtanisaenin n1sdanisludnim nrsanusanim aaenaunisiinmludeasiieussgni
Trgusrasa

This course provides understanding towards basic concepts of photography
and visual composition. Students will learn several photography techniques such as portrait
photography, commercial photography, and artistic photography. In this course, students will
practice taking photos, managing image files, retouching, and presenting their ideas through

visual communication.

ueA. 005 Aavzwinsianides 3(3-0-6)
CA 005 Art of Storytelling
Anwguuvumsiazesiiunngludedssiansng 4 msianFesriudosd amuay
Fos audnvaziinisiveddendt malanisidiFeaiiedeaisanumineuazainuidnldeded
Usgansnn ﬂ’]ﬂfﬁﬂﬁlﬂ’]ﬂ’ﬁLLa8‘1]583‘Uﬂ’13ﬂj§@‘Uﬁ’ﬂuﬂ’ﬁﬁ%}’]ﬂﬁiiﬁg@ﬁLﬁl’] IUDWINWENITHE NS
sosnUssiu madenassiidom mdelemed wasnsagtlanruiiduaiunindFesededifaus
In this course, students will study different styles of storytelling that are
presented in various media. Students will learn techniques and characteristics of storytelling
through verbal, visual, and voice. In particular, the course will teach students the techniques
for effectively conveying meanings and feelings. They will be able to create stories based on
their imagination and experience. The course will also provide knowledge assets that
enhance students’ listening skills and ensure that students are able to gather points, choose

the right content, think critically, and summarize the themes for artistic storytelling.

uA. 006 nsdeansmInaelugaRivia 3(3-0-6)
CA 006 Marketing Communications in Digital Age

Anwuwinidedy wii waresdusznavvesmsnan Tneuiloninisnaindi
Fuindeusiedeya (Data-driven Marketing) nsldussensieaiiediassnmnguidmune
(Persona) M3IATIEMEUN1INSAREULIgNA1 (Customer Journey) lWlavdnnisasiauusunuag
\3nsfloniseansnanaiaRava

In this course, students will learn the principles of fundamental marketing
and the components of marketing focusing on the concept of data driven marketing.

Students will be able to understand their target audience using Persona strategy and
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Customer Journey tactic. In addition, students will learn how to build a brand and

implement tools of digital marketing communication.

U, 162 NFIATERdeyaiuAulawedn 3(3-0-6)
CA 162 Data Analytics and Insights
Anwndnwny siavesdeys tunounismunudeyagnéifioguuunanilasuues
99An3 (Customer Data Platform) Auteyavudedsausaular msdninieudeyanaznisuszaana
Yoya naensunstiiatesdiofiugulumslinneiteyaddnievssendlilunsneuunisionns
This course will teach students types of information and a process of data
collection. Students will use real data retrieved from social media as well as from a
Customer Data Platform provided by organizations. Additionally, the course will give an
emphasis on data preparation and evaluation. Students will be able to use basic tools for

analyzing data and implement the data for creating a communication plan.

aml. 001 Aavy sadvunazlaniAdul 3(3-0-6)
EDM 001 Taste, Art and Globalization
AnwiaudAgyvesdaUsnainjluuunasynade wagaluduiusueining
wasulmuesdaurlugisaina o ﬁ’jqﬁluaﬁml,azﬂaaﬁ’u sduundavesdalunudify fiflnase
saflosvesyaaioiiazviouriuaudals susonuuuiled nuwndy vietmusssusmatonild
vsunvadlanfdan
In this course, students will learn about the importance of various art forms in
different eras. Students will understand art movements from the past to the present. In
particular, how the art concepts produced by famous artists influence design, fashion, and

contemporary cultures in the context of globalization.

any. 111 WATANTULAUDNUNBNUBLIUY Lagn15InnIsinTsAnIs
wagnsUTEYY 3(2-2-6)
EDM 111 Presentation Techniques for Event and MICE

AnwInanng LL@SEULLUU%@QﬂﬁYj@Lﬁl’e]‘lj%auaﬂ/lwﬁqiﬁ‘\] ATLUIUNITINNLRUNIT
Bhidue fausnsrmuaUszdiu MsredduiemfavineEue nswsens MIsenuULLar1IHaR
dousznounisiiaus nsilndinvznisiiaue naenauisiuiiedeaniunisalsn  fleraifetuly
MsUsERaLiietLaueI

In this course, students will study the principles and styles of speech for
business presentation. Students will learn the process of making a presentation including
setting points, structuring content, designing and producing materials for a presentation.
Furthermore, students will get a chance to practice and build their presentation skills as well

as cope with situations that may arise unexpectedly during the presentation.
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AN, 112 n1seanuuUUNTAniienuBiw warnsdnnisinssenis

wazN1IUTEY 3(2-2-06)
EDM 112 Graphic Design for Event and MICE

Anw1ndnnis naud uazmaianisesnuuuniiiniiisidoiioaiieassday
ganuuun Waglnudisenisidreniinnesnsiin saufansinuiAnnimendda (Reference)
N1590NLUULITIIAIUAAES19859A (Creative Design) aznITWHIUINIUODALUU (Design
Development) LileauBiiust uazmsdansinssanisuaznisuszu

In this course, students will learn concepts, theories and techniques of
graphic design. Students will use computer graphic software to create their own graphic
works based on references. The concepts of creative design and design development for

Event production and MICE management will be discussed.

oy 113 UHURNISUDBNLUUINBNITNAAIUBLIUN |agn59An15tnIsanIg
IGERPRIPEA R 3(2-2-6)
EDM 113 Event and MICE Production Design Workshop

#nw wazdlafiugiuniseenuuueulasadng dmiuenuddudt uagnisdanis
InssmnsuaznsUszan WA il 2n msrnudsanuiiuazan maden linssmuamdesnis
Y89gnA1 IngUsrasAn1slidanu anudaende dgunsenmniadads aglddedndinvesiaiuas
awdszana nginufuRnisudn n1suseneu LLazmiam@i’j\NﬂuIﬂi\‘la%’NLLaSQ‘UﬂiiﬁiﬂﬂLLﬁiﬂamuﬁ
(Props)

This course will teach students basic knowledge of structural design which
covers the design of stage, backdrop, props, and other decorations. When creating the
design, students will need to take consideration towards client brief, objective, safety,
aesthetics, as well as limited budget and time. Students will acquire hands-on experience

from producing the structural design and props for the Event production and MICE

management.
any. 211 nVEneLazasesTINlugINABIuN Lagnsiansinssanis

wazn1IUTEIY 3(3-0-06)
EDM 211 Legal and Ethical Issues in Event and MICE Business

ANYINENAIT KA MW@iﬂ?iVl’Nﬂ{]Vill’]EJ'ﬁlLﬁIU%%’@QﬁUﬁqiﬁﬂaﬁuﬁ WAZNITANNIT
InssAnIsuazn1sUTEY lngATauUARNNYMINEAIUANDIAT NTANAUALANITIANIUNNTAN AT
AUATBIANSVRIUTINA NindAumalaa Avsussnu mvidennas wazdyan s’mﬁy’mmﬂg’jﬁmu
NSANATOIUBYAAINYAAR LarITLTTINVRIRUTENOUTAN

In this course, students will learn about the principles and legal measures
related to event business and MICE management which include Building Control law,

Supervision of the Exhibition, Consumer Right Protection, Intellectual Property, and Labor
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Rights. In addition, students will learn practices related to personal data protection and

professional ethics.

2.2 n@sivIamgmy - UsAu (45 wihein)

amy. 500 AN ENONITAOANTENSUBLIU Lazn13dan1singsanis
IGEIRPRIPEA Y 3(2-2-6)
EDM 500 Communicative English for Event and MICE

Foudmdwinaia InufuRnislinudinguiiieatestudiiu waznisdanis
UnssAnsuarnIsUTEY ilen53uland (Brief) n3uiausaIL (Presentation and Communication
Skills) wazn15v189U (A Pitch) H1un15deans n1sian5es (Storytelling) N15L9531 (Negotiation)
waznsitiuiila (A Persuasive Speech) gnén ielvussaimnemsnisdoans

In this course, students will learn technical terms used in the field of Event
production and MICE management. The course will encourage students to practice using
English when getting a brief, having a presentation, and selling a pitch through storytelling

techniques, persuasion, and negotiation in order to achieve communication objectives.

amnl. 101 gsnaBuiusd uazmsdamsivssamauazmisussgudowiu - 32-2-6)
EDM 101 Introduction to Event and MICE Business

AnwwuANAn Usean suuuu Funeu dnwarnsiudunu suvdmiiives
ynaIns esdUszneuvedgina uaziladefiiinasonisaiyiiulnvesgsfionisnandiiu waznsians
ANI5ANITUATNITUTEYY TINTINTEUIUNITHANIIY LazNITTANITALLAe HnuuRaunisdn
AanssuBIY WATNIFINNNTNTUTEYLLALNNTIAUNTIANNT ﬁmiﬁﬂmqmuuaﬂamuﬁ

This course will provide knowledge assets towards concepts, types, and
working process of Event and MICE business. Business components and job descriptions of
people working in this industry will be discussed. In addition, students will enhance their
understanding towards risk management and factors impacting the Event and MICE business.

In addition, an off-site study visit will be included.

oy, 102 N1999NLUULAZ AT NATIAUIZAUNITUAUBLIUN 3(2-2-6)
EDM 102 Event Experience Design and Creation
ﬁﬂmummmﬁmLﬁ'mmﬁaaﬂLLUUUizﬁUMi@JLLUU%ﬁuﬁgmwwm q vialufifves
Nufiuazan N1UN1SAIETIALLIARTINE UANLABINTFULUUAS 9 Aanssy nsidenassanui
LATAT NSOBNKUUANUT NSANLAIENINKINdoNuAZeIRUTZNB LAY q TnedddeUsyaunisel
maaQvﬁﬁ’mﬁaa%ﬁammifﬁﬂaﬂﬁu (Engagement) siodud U313 vizewtmanedu o HnufoRnis
Favin1ms1a (Sketch) N5 wgneda (References) n1svirfiamneniseeniuy (Mood Board) e
doasmuAnnstiiausudiiuy uaznsdnnisingsanis uaznsuszyuldognsiiusydninw 4
MsfnwIgaULenan I
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This course will provide knowledge assets for experience design for event
production considering both space and time. Students will be encouraged to create and
design the event corresponding to several requirements and audience experiences. The
course will also focus on the creation of event activities, venue selection, and design.
Audience engagement with a product or service embedded in the event will be discussed.
Students will also learn how to make a sketch, find references, and design a mood board for

presenting ideas for Event and MICE management. In addition, an off-site study visit will be

included.
any. 103 NNTIANITUAZNITINLAUBLIUN uazn139ANITaNTIANIT

IGERPRIPEA R 3(3-0-06)
EDM 103 Event and MICE Management and Planning

Anwiunfn sULUY waznszuaunsTunsumsianisluseaiietandssgndldiy
NSNARDLIUN Wazn15IANITUNTIANITUALAITUTEYY ATITAUNY ATAINUAIUYTEUIU AT
UIMsnuyana Mavszaunuiugiieddes mavimsemuduiusiugildalddnnds menei
foyasnunismann msdanisanuides waznsUszidiung

In this course, students will learn concepts, types, and a process of project
management that can be applied to Event production and MICE management. In particular,
the course will teach students about project planning, budget allocation, human resource
management, and negotiation with stakeholders. Also, students will be able to analyze

marketing data, and have understanding towards risk management and project evaluation.

any. 106 NMs@euUmiienus Y wagn1seRn1singsAnIs
wagnsUTEYY 3(2-2-6)
EDM 106 Scriptwriting for Event and MICE

Anwnannisuarnuuinis@ioutssameng 9 lawn nsWigud1fiuau N1saeuun
W3N3 N1IWLUAUNINAY N15WEUUNIATIATREEAaYE warnsewulIMueaINsInaIy SIudell
audaulunisiinnswaenisdeudiot lUldlumsdudununisndndiiud uaznsdaingsanis
wazn1IUTEIY

In this course, students will study concepts of scriptwriting and several types
of script (e.g., sequence of an event, MC script, speech, artistic video script). When writing
the script, the clarity of the script and the purpose of an event will be taken into

consideration.
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Ny, 212 nMslnegaanuivasiadannd 3(2-2-6)
EDM 212 Venue and Losgistics Analysis

Anudnseiiud visanuilunisianuiimunsanfusnudssandig o lun
nEnnueTlunTRaITIT M9uEuivesanufidaau Tassadefiugiuvesanuiidnaiu szuu
as1segUlna wuamnenstleatu uazuflvaniunisaling q delimungfusuyszanalunsdnnu
paemauuELdeRasulumsinds suds wardfduieadedussuulalafndodeissansnm
fins@nwgaiuuenan L

This course covers essential knowledge about venue analysis. Students will
learn how to choose a suitable venue for setting an event considering general guidelines,
floor plan, venue, infrastructure, utilities, and safety policies. Students will be manageable in
designing the event within the limited budget and effectively dealing with all parties

involved in the logistics system. In addition, an off-site study visit will be included.

any. 213 UftRmaiitesudiius wagmsdansinssanisuazmsusza 3 (2 - 2 - 6)
EDM 213 Event and MICE Workshop

Anwiunfn wagiiugrunsligunsallunsudanudiius msiinufdRnisdaaus
W waen159AN1sINgIANITUsEYY Lag N unIsAEuaIuegeiena N H1UN1Te8NRUULAY
HANBIAUTENBUATY 9 TAKA N1TaS19aTIARINUAET Ssuunas § (dos Taffllfy madafivdy n1s
A519UTI8INANIUNTIAU Tadsnslatansuludunanesusoulal

This course aims to provide knowledge assets about principles of
fundamental equipment usage for Event production and MICE management. Students will
get hands-on experiences from designing and producing materials for the event such as
stage and backdrop, lighting and sound systems, multimedia, special effects, and other

event ambient. Also, live streaming through online platforms will be discussed.

. 301 nsuandennuasideuiienudiiu uagn1sinnsinssenis
wazn1sUIZY 3(2-2-6)
EDM 301 Audio-Visual Production Workshop for Event and MICE

AnwuunAnuarguuuureanslddenin wazideslunisudnanudiiun Anufomnng
Feuun nMsenenIn wazn1siase sudinsudndenin nsfinedeulvy nsesnuuuides wazns
TaunIusEnaunuBIum wagn1sinnsinssanswagnsussyu

This course aims to establish and cultivate a comprehensive understanding of
audio-visual production for Event and MICE management. Students will learn about
scriptwriting, cinematography, editing, audio and visual production for public relations and
event promotion. The course also covers essential knowledge about sound and music

design for Event production and MICE management.
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any. 302 WALLLAENITHENDLIUN wazN15IANTSENTIANITUALNITUTEYN 3 (2 - 2 - 6)
EDM 302 Technology for Event and MICE Production

AnwunalulaBuazuimnssudude Bouinavhau Snvuenislfeuuaznisiads
vounzesiiouazgunsal mslidonay ileliluniseenuuunisuansuuni msadeain was des
wpdafiawnaluladluifinanuelanuwisnnudussadiiulanadiow (virtual) Wy Anuasuaiiou
Virtual Reality (VR) A239539t@30 Augmented Reality (AR) 9238981119099 NMUULKNURINITVIN9U
(Data Flow) tielsidnlan msiuuagansununisidendegunsal Bnufvanislduinnssy way
wialulagriun1sInfanIsuiiLay

This course teaches students about media technology and innovation.
Students will be able to use and install tools and equipment. Students will also learn how
to use mixed media in order to design stage, backdrop, light and sound, as well as special
effects. In addition, new innovative technology such as Virtual Reality (VR) and Augmented

Reality (AR) technology will be used in the development and production of special events.

ANy, 303 UURN990NWUUUTEEUNSAIB I UWUUNAUNEATY 3(2-2-6)
EDM 303 Hybrid Event Experience Workshop

Anw wagflnufuRdneudiuilusuuuunaimany dunounisiiiue msada
nsiduTin MIkeuisvuunmsnenendyarunmiasidss mslafansunusiuiligunaniesy
ooulaiivarnvans udsnsifudeyariuszuvssulatuuuGealg waznissryinuvesiimny
Briunt fimsfnwgauuenanud

In this course, students will learn about hybrid event workshop including a
working process, event engagement and participation, as well as visual and sound
broadcasting systems. Live and streaming through several online platforms will be discussed.
The course also includes knowledge assets towards real-time data collection and audience

identification tracking. In addition, an off-site study visit will be included.

2Ny, 304 mmLﬂﬂiﬂﬂugmqmmwmmmﬁﬂmiﬁmiﬂmi
wazn1IUTEIY 3(3-0-06)
EDM 304 Understanding MICE Industry

Anwinudifey uwagUssanuesanulssyy mavienfaioluseda suduuun
wazauingsans swdvhanudladsunou wazisn1slunsdnauguiuusig 9 nsidenannui
Weldlunisdnau nsuszaunufuniisnuiiiieades nsruiunisdndula Jadefidemane
NOANTIURUTIAA Py AANIINAMUUANAIMIETAIUSTTU AADATULLIAR wqwamﬁm%wmﬁ
Aetes uasiafeiiidvinadesuuinig nudstadvatuayugaamnssulud veannielu uas
AYUBAYTELNA

This course will teach students about the importance and types of MICE,
reward travel, seminar, and exhibition. The steps of operation, sequence planning, the

selection of event venues, and partnership collaboration will also be discussed. The
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students will also learn about the consumer’s decision making process and factors affecting
consumer behaviors, cultural differences and conflicts. In addition, relevant psychological

theories, as well as internal and external factors affecting the MICE industry will be reviewed.

BNY. 305 NNWENITITY 3(3-0-6)
EDM 305 Research Skills

ANWILLINI VBUWA KaTNILUIUNITIEUSEIIUNG (Fvaluation Research) #anng
3meﬁ%’au”a%guim wmAtaLagiBnFIdouvueg WeltlunisuseiunouBuaunuay (Pre-
event Assessment) N15AARINNITYI19U (Monitoring) agn13inUseansua (Effectiveness) 193
NUBIWY UarnIInnsivssAn ke sUTEYy

In this course, students will learn about scope and approach of research, a
process of research evaluation, secondary data analysis, and research techniques and
methods. Students will use these knowledge assets for pre-event assessment, monitoring,
and measuring effectiveness of the event and MICE management.

DN, 306 NI LN TALETUNTAANALNBITUBLIUN
LazNSINNSTINISANSLAEANTUTEYM 3(3-0-06)
EDM 306 Promotional Planning for Event and MICE

ANWINTTUIUNITNITINMRUNITALATUNTARIH091UBI Y wazn13dnns
UNIIANNT uagnsUTEAY é?qLwimﬁmeﬁﬂﬁﬁﬁawﬁ'm%m N335 InUsTadA N13INURUNAENS
myindulaidentiiedesile Wy msuszanduiug mslavan nmslddungieuwes nmsdaasunise
MINANANI9ATY LazlATesTadu Y Lﬁamiqi’mqﬂizaﬁlumidaLa%umimmm

This course will provide knowledge assets towards marketing communication
planning for Event production and MICE management. The course will teach students how
to analyze stakeholders, identify marketing objectives, and plan strategies for promoting the
event. In order to achieve communication objectives, students will learn how to choose the
right marketing tools such as public relations, advertising, influencer marketing, or integrated

marketing communication.

anyl. 421 uNdmIuoeAng 3(3-0-6)
EDM 421 Corporate Event

Anwrguuy duneuniseniiueu maiadslunisedndiiui uaznisdnnig
InssansuasnsUsers Hioosdng anesguazniaenty iensweuniUszeduiug nsada
ANUHNTUTENINNBIANTUALANAMIBRTUUINNT MTALESUNITVIBUAGUALAZNITUINNT NMSTUAGN
Auduarnisuinislml 4 maadanismsevdndlunsidud Anufoalagliiuannug nmeneny
N15YTRYA NIATUANIUUITEUIN NTEUIUNITNITHENBLILN KaEN15INNISINTIANSLAZNTUTEYY
Wieussainguszasdnmiimun msudmsanuduiusiugiamlsdmuds msinseideyas
MsmanaLazdumIMsIRuEIavesuilaa msdanisenadss maUszidiusa
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In this course, students will learn about steps of event operation and
techniques for Event production and MICE management for organizations - both government
and private sectors. Knowledge assets about public relations, relationship management, new
product launching and promotion, and brand awareness will be included. Students will be
able to apply the knowledge about event planning, information search, budget control of
Event production and MICE management. Also, stakeholders relationship management,
marketing data and customer journey analysis, risk management, as well as event evaluation

will be discussed.

N, 422 ADULATALAZLNANIAAUNT 3(2-2-06)
EDM 422 Concert and Music Festival

Anw uaginUfus Ussuan anuddny JULUU NT8UIUNTT AULANAN LAZLUIAR
Tumi‘ﬂﬁﬂ’ﬁmumaaqﬁwam%%mLLaszﬁﬂwamum‘ﬁﬁqﬁawﬁw (Front-Of-House) uagiloivds
(Back-Of-House) tielsfidrlanmsiuuazsiadsanunsaufiaanuais ldud meidengdnssuguslan
M3etng nsmadeuwes Msdavuauundn Msdenaaiuil msiuakIAe Fuau n1s
panuuunfl Tseadne uas § des nswdnuaziings msdaddiuAadu (Line Up) msusmsuazang
ANUFUNUSAUARTU (Artist’s Management) kagn15UTEANFUNUSIIUY AADAIUNITUIHITIANIS
ﬁﬂﬁ?i%ﬂiﬂﬂ Ades wazanunsellinnde ﬁmiﬁﬂmamuuaﬂamuﬁ

In this course, students will study the importance, types, process, differences,
and principles of concert and music festival operations. To provide an overview, a front-of-
house and a back-of-house of the operation will be discussed. Students will get hands-on
experiences from researching consumer behaviors, selling tickets, fundraising and finding
sponsorships, creating a plan and main theme, finding venues, designing a stage and
structure, producing light and sound, lining up a performing sequence, and managing
relationships with artists. Also, students will further develop skill sets related to public

relations, utility and risk management. In addition, an off-site study visit will be included.

2.3 gAY - den (15 wihefin)

ANy, 423 uanIzyAAa 3(2-2-6)
EDM 423 Private Event

Anw1 warlnUUAn19119UKY N15RAKUY NM3ARTULUY fumou wafin3zlunis
wandiuiiimiienguidivaneianis eneuaussnudeINIsamiIvesiuuIng Wy 9
UININAINITUILLALTUADULNUGNAE M TULUTUATUAIIIANEN MuAssanesdui: utuin
LAY BRI Mumn Yi3eau BriuviflensuausinudsnsvesdengUuuuns TR
wuvatiulaws dnsfnwgauuenaaui

This course will provide knowledge assets towards planning, designing,
concept development, and a working process of private event production. Students will

learn special techniques that are designed for serving the needs of niche customers. These
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private events are, for example, an after-sales service event or a private event for luxury
consumers, a private party (i.e., birthday party, wedding celebration, hobbies party event) or

a special event for people with niche lifestyles. In addition, an off-site study visit will be

included.
any. 424 wndalers 3(2-2-6)
EDM 424 Fashion Show

Anwdnvazians sunsunsiiliuay pfUsENay LavNIIIUNLNISKERIIY
uiidulyd eadrsUszaunsalanfiawlidugidniinauundulyd Wy nsdauansundulyiiieo
douraru msdananundulyiiieliuanddud nsdauanundulyideintugs nsdananaumdy
Tridofddagy nsdnuansundulyiyaaafiidedes dnUfoanununisdnauundulyd 3
m‘iﬁﬂmamuuaﬂamu‘ﬁ

This course will enhance students’ understanding towards unique
characteristics, components, as well as working and planning process of fashion show
production. Students will learn several types of fashion shows such as a fashion show for
the press, a fashion show for product launch, a fashion show for promoting high fashion
brands, a fashion show for ready-to-wear clothes, and a fashion show for celebrities. In

addition, an off-site study visit will be included.

any. 425 nseRNKUUANENTSISEUTLas IS et 3(2-2-6)
EDM 425 Knowledge Center and Museum Design

Anwmdnn1s Useian nseuaun1sesnkuy n1sfvusiion n1sanides uaznis
a¥$19usseINA Audn1TTeus wasiiitsdue Hudaussuinisussendldmaluladuasuinnssuly
sULuuAaUsAda (Digital Art) 1loonLuUIBeaineassd uazadrsuszaunisalyjauius
(Interaction Experience) fiunaadiunfidnsu nuftRniseonuuuiilenn wagnisadrsszaunisal
UFdasius qudnisBeus uasfifisias fmsfnuigauuenaniud

This course will provide knowledge assets towards concepts, types, working
process of knowledge center and museum. The design process of storytelling and ambience
for the knowledge center and museum will be discussed. Students will learn how to apply
technology and innovation in digital art, as well as how to create creative designs and
memorable interactive experiences for audience. In addition, an off-site study visit will be

included.
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amnl. 426 AU 3(2-2-6)
EDM 426 Sport Event

AnwuariinufoR sUuuy sumsunisduiuau medadslunisuandiiuiluaenis
AT WY N159ANTITHNTUART N13TnusTudaUeasn NoUan1sudetuiun Ty insen1snandsening
Msudadiufivn dnsnwgeuuenaniud

This course will provide knowledge assets towards concepts, types, and a
working process of sport events such as sport competition, opening ceremony, or
performances during a sport event. Students will also learn from an off-site study visit at a

sport event.

any. 427 N159AUTZNINAINLY 3(2-2-06)
EDM 427 Beauty Contest

Anw1 wagdnUJua sUwuu n1sunu wazinalladslunisdnuseninainuey
PABAILUNITEBNIUULLAAN 31 1Hern nsuandlyd uas & wagides Msvndaiiuayu uazesdusznay
9uq lunisusemaanuauseiuimin sefuUsema szdugiinne uazszdulan dnnsAnuigey
wanan1ud

In this course, students will learn about types, a process of planning, and
techniques for operating a beauty contest event. The course will cover the knowledge about
sponsorship and the creation of a concept, theme, clothes, performance, light and sound.
Other related factors that are relevant to the operation of a beauty contest event on a
local, national, regional, and global scale will be discussed. An off-site study visit will also be

included.

Ny, 428 SuriitensanyeTamsssy wasUssind 3(2-2-6)
EDM 428 Event for Cultural Heritage

AnunasfinUoR dumeunsiiiuau madaislunimandiuifionsmeung
Sausssu wazUszang drunsldanuiidfynnsuseifaans usanlan laudeTausssudsand
Srwasfy ieussloninienisviondien Lﬁ'aﬁwLauaL%aLa'ﬁLLasQﬁﬂzgigwaa%%m:Iﬂu’Luﬁuﬁ n1599
Anssufitaysunuudng o Weludiuniwesihaldguatlugnamnssumsvieaiien finsdnuig
NuUBNANIT

This course will provide knowledge assets towards production techniques and
a working process of an event for cultural heritage. The course will focus on how to operate
an event at a historical landmark or at a world heritage site, and how to include
contemporary culture into cultural tourism. Students will be able to create a value chain for
the tourism industry by presenting local wisdom in their event concept. In addition, an off-

site study visit will be included.
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any. 431 n1seanwuUalnadLiun 3(3-0-6)
EDM 431 Event Styling
Anwndnn1sneaininerifinadouuifnvesnisesnuuuiioad1aussennia ensuel
wazAusAnTIliuBuaulanwiy avviousUuuy dled waslendnuallanigyeIu @1u1n
doansuarairenuenlifunudiiu nasnsunginssuluanimnndeumianienin suflnasons
ponuuUURuTUS AR TusEvisdranFedidnsmauiugiius
This course will provide knowledge assets towards psychological concepts
that affect ambient design as well as the audience's emotion and experiences. Event
uniqueness considering styles and characteristics that convey event values will be discussed.
Students will also learn the audience’s behaviors in a physical environment that could

impact the design of an interactive event.

Ny, 432 NFIMLALWNDNUBIUN WALNITIANITANTIANIS
IGERPRIPEA R 3(2-2-6)
EDM 432 Catering for Event and MICE

Anwuazrharudile wegflnufiRRetunrudiugusunsdadssisuily
g3f9B iU warn1sinnisingsanisuaznisUseguesnaiussAnsan wu Yssinnveanisdaiies
US9LNVIT0I0 N THAZLATEIAN E‘ULL‘U‘UmﬁﬂiﬁsLLazmimvmuiészmi ﬁmsﬁﬂmaamuaﬂamuﬁ

In this course, students will enhance their understanding towards
fundamental knowledge of catering for Event and MICE. Types of catering, food and
beverage categories, table settings, and table manners will be discussed. Students will also

learn from an off-site study visit.

DN, 433 N59ANSAaTY uavdurgiouwes 3(3-0-6)
EDM 433 Artist and Influencer Management

Anwsuiuun1sdanisAaly wasBungleuwe fdmunudiiug wazn133anis
Inssamswazn1suszyn laehanuiladnuue waziusurdiuyanavasdaly wazBurlgouwes
dieiden waznauwunislifatiu wazdungieuwesifodiamanzay samfsnsuimsianisluGesd
Aeadearnag wu deululunisingne 8uand snsardradennadunistissidu nswandde n1sld
amiseuns WislAnrufiansladugifeademndie

This course focuses on artist and influencer management for Event
production and MICE management. Students will understand characteristics and personal
branding of artists and influencers and be able to choose or plan to utilize these people in
the event suitably. Other related activities including terms of employment, copyright,
payment agreement, and image publicity will be discussed.

186 nangnsUSoyayes anslinarans Un1sfnw 2567



any. 434 FTUUNIHAALEEY WA LaznIn 33-0-6)
EDM 434 Sound, Lighting and Visual Production System

AnwIANMLIY ANEIAY LAz laUTEIANUOITTUULADY LALAZAIN ie
PONLUUUTEAUNIN a319e1unkarANIANeE e liguvsenIN Ingaenear uwas @ Feq uasnn
T AUU AV RUBLIUN

In this course, students will learn about the meaning and the importance of
sound, lighting, and visual production systems. Students will be able to design a user
experience that generates emotion and aesthetic feelings among the audience through the

light and sound.

Y. 435 UHURANNTNUDBNLUULES 3(2-2-6)
EDM 435 Lighting Design Workshop

Anw uaginufuRssuuniseenuuuuaslndmivaudiiu Seusaunsalsna q
i?ﬂﬁgﬂ@aﬂLL‘U“ULLNW‘:IJGﬂ’]iL%E]ﬂJGiE)E}‘Uﬂiajiz‘UUlw (Flow chart) (3ou3i5emauiiniseanuuunaiie
nsdeans Mala1Fes Msdnenenesualing 9 vesuBU fnsAnwigeuenaniui

This course focuses on lighting design for event operation. Students will learn
about lighting theory for communication and how to design an electrical flow chart.
Storytelling techniques that convey different emotions will be discussed. Students will also

learn from an off-site study visit.

Ny, 436 NSWARINAIUNITOBNKUY NSHARFeN MLAZIFE 3(2-2-06)
EDM 436 Audiovisual Production Showcase

Anw wariinUftRdanansnasuniseoniuy thiaus nsldam des uas Fonould
(Interactive) uagdanas (Multimedia) S3udan15U3msananTs eadeautaulalusnudiusily
ATIFUANNABINITVBIEINY UTetanveeanu wazadanudseiivlalaiugunsiuenu Insdnw
@muuaﬂamuﬁ

In this course, students will acquire knowledge about audiovisual production.
With an aim to create an interesting event that meets the client’s need as well as impresses
the audience, they will practice designing and creating an interactive audiovisual production

through multimedia. Students will also learn from an off-site study visit.
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ANyl 437 UFURnIsUNEnB I ALa RS 3(2-2-6)
EDM 437 Virtual Production Workshop

fAnwn warinufuAdaeudiiuvivulaniadousss (Virtual Reality) ileadisassd
Uszaunsalwuulaniadiou laiseuinisesniuuysvaunisal nsainnisidiusiy gunsalias
weluladdmiumsiamiaiiousds Snsanansathluussendlddmsunudiuildesnamnzay &
miﬁﬂmg}muuaﬂamuﬁ

This course teaches students about a virtual production workshop for events.
Students will learn about interactive experiences as well as tools and equipment for virtual
reality creation. Students will be able to create immersive experiences by suitably applying
the Virtual Reality (VR) technology into the event production. Students will also learn from

an off-site study visit.

Ny, 438 N385 1NATATILALNIAIN 3(2-2-6)
EDM 438 Visual Effects

ﬁﬂwwaqﬁﬂszﬂauﬁugm SeuIn1sUsENOUNNILITIAENNA ieasramaiauay
mMstaueiminzanfunudiuwitaznsinnsinssanisuaznsuszynau dnujdaniss
aedUsEnoun 3 fRuasunmiifinisedeulm maudsunin warn1sesnuuu Weadiviaen
wla a3 aussuardu q idlununswedeulmdeniwnsiin

This course will provide fundamental understanding toward components of
visual effect. Students will learn how to assemble a picture with visual effects and be able
to create techniques and presentations that are suitable for the event and MICE
management. They will also practice combining 3D elements to create moving images and
transition. The design of visual effects, images, colors, music, and other elements used in

motion graphics will be discussed.

N, 439 nsNandetasilne 3(2-2-6)
EDM 439 Multimedia Production

= ) 4 a o A v aa o a v a .

ANYIVNYEAUTNUTIULNEINUADNAAULAY BN Y8AIUNIINA (Graphic)

a . . a aa v ¢ . A A a v ) a Yy ¢

Anedaul (Animation) W@es (Sound) AviA (Video) wazdedu 9 HeaveiuaIudiuiiaznis
Jan15inssanIsharnIsUseyy Weaddenaunaulindadiinsyfduius (Interactive
Multimedia) WnRN33U(Participants) ANYILAZISEUINTTUIUNITOBNKUY IIUHULAZAITIANTT
Tagnsldmeuiamesuuuiioonlun1sdem NN ELAZLARINAT NS DRNNINIUTNADINIT LA

This course provides knowledge assets towards fundamental skills of
multimedia production including the design of graphic, animation, sound, video, and other
media for Event production and MICE management. With an aim to produce mixed media
that create interactions and drive engagement among participants, students will also learn a
process of planning using computer management in order to convey a specific meaning and

deliver expected outcomes.
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3. NUINIVIUITAUNMIAIVITIN (6 Wiaein)
anyl. 440 NISRNIABTN 6 (0-35-0)
EDM 440 Professional Internship
dsRuneu:  duiheAnazaulddosndi 90 wiefn wazsieivianizau-Usdu lddeundn 27
VPRl

nsEnuvesinAnwiugusenaunistugsiadiiud uagn1sdanisiinssanisuas
mMsUsea vesndnwr lumaSeugavnenoudiianisinut WelsiinAnwiiiuszaunsalluay
AT Tnetinfnwasdosienulseneunisinmuuaz/Msefnvduaiifieadsassdlasimnig
dusansanen ﬁy’ﬂf:%ag:maiﬁﬂﬂiﬂaU@uLLazﬂﬂiﬂizLﬁuwaﬁummmséﬁwﬁuwﬁ’mmumauaﬂ

This course is offered to the final year students. It will introduce students to
the actual working system of event and MICE management business. Students will be able
to enhance their career readiness skills. They are required to prepare either a report
explaining what they have learned after the completion of the work or a report for
developing their degree project. Students will be under the supervision of a lecturer

together with people from the corporate sector.

o, 441 lAssnsansinus 6(2-8-5)
EDM 441 Degree Project
UsRuneu : dmieinazanlddesnin 90 wiiein waziRsusigiranizaiu-Uiau lidesnin
27 wihedn (Seuluniansfineineaiule)
nstmguinazndnnsiissunniilendntunu Tnemsfnsduadh tiauelasinis
uarnAntunuiifidnuuriduaiasdlngaregnislinismuauiasnisssiiunavose1andy
ATUANIY
In this course, students will apply theories and concepts to produce works
through research, Students will create a project proposal and produce creative works under
supervision and evaluation by the lecturers.
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4. MUINIVUADNLET (6 WUIBAA)
. 451 NMSNAILAULBIUALUATNAN 3(3-0-06)
EDM 451 Self and Personality Development

Anwunun waganudfyvesnsiaIALes wagnsiaLyAan mTReyana
TunuduinaznisiansinssanisuazmsUszey sauiadnnsimuyadnameng 4 n1adughi
LLazmumiaiLﬂu@ﬁ'] nsfndedeasiientsviauludin n1susenie wnseinmedeau n1sWau
a1suallardnla manIuNTaT Iy dLTUST UL TN

In this course, students will study the importance of self and personality

development and be able to apply it when working in the Event and MICE management
industry. Students will learn the concepts of personality development, leadership,
teamwork, dress etiquette, social manner, emotional and mental development, as well as

relationship building.

any. 452 N13PAINLAE NITATNLUTUAIANTEA 33-0-6)
EDM 452 Festival Marketing and Branding

ﬁﬂmwé'ﬂmiﬂ%’uﬁuﬁ (Placemaking) N15UINITAANITINANIA NITUILUIAA
NN3RANNUNUTY EJﬂGﬂGU LiiJGNLLG]ﬂ'ﬁ’JLﬂi'] 1/1LLi\‘i"i]ﬁﬁlﬂUﬂi“’U’JUﬂ’ﬁﬁmauI"\] ﬂ'ﬁﬂu‘Vi’m‘Uﬂ’ﬁﬂ’]‘Mum
GuaLauavﬂ,mLmuLwaaﬂﬂwmﬂmmL‘vmma ﬂ?iﬁ]\ﬁ']?’ﬁLLa“’Jﬁﬂ’]‘ﬁl’]MU’]EJUG]iL‘U"Ii’JiN’TLl NITWRIU
LL‘LD?W’ILLawEJEJﬂLLU‘UﬁUﬂ'WliuaﬂﬂWE’JsLUQ"Iu (Event Merchandise) i’Jll‘Vl\‘]?ﬁﬂ’ﬁLﬁEJﬂI‘ULﬂﬁENiJEJﬁEJﬁ"Ii
Msmae ieduadunsdamania

In this course, students will learn about the principle of place making for
festival marketing and branding, the analysis of motivation and decision-making process.
Students will be able to create a unique selling point for a festival. Also, ticket pricing and
distribution strategy, concept development of event merchandise, and marketing

communication strategy for promoting the festival will be discussed.

WY, 453 i dulus U 3(3-0-6)
EDM 453 Gamification for Events

AnwiAunany asAUsEneU wiegdla warUssianvesiauny 35Aansuinalnves
nalwny Aedy 019 whiuAzuuy (Point) WiBgas (Badse) As198usU (Leaderboard) uildiiie
A319NINOUAUDY UavN1THAIUTINVBEIUNTBRIAURINTTY setenssy Frnmstuwaia
inuiieduanyszendliluanusiiug

This course provides knowledge assets about definitions, components,
motivations, and types of gamers and gamification. Mechanics of gamification including point
and badge collection, leaderboard, and gaming engagement will be discussed. Furthermore,

notices of gamification for event production will be reviewed.
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anyl. 454 ssfaflAetosgnamnssuBiu uagnsdnnsinssanisuay

n1sUsu 3(3-0-06)
EDM 454 Related Business in Event and MICE Industry

AnwIUsEin ANUTAINTATY ANEIAY JULUU NTEUIUNIT kaghulfinlunis
UftRnudowuvesssafifidanlumsatuayy sadomi (Front-Of House) wagilowmds (Back-
Of-House) ilelidlafianasldguniu (Supply chain) vesnudiiuinaznsdaiingsanisuaznis
UseTsl Wy ﬁqiﬁﬁ]%«?}s’g awmzllou Lagt1928u (Ticketing, Registration, and Payment gateway)
Sqiﬁﬁ]mimmmazLﬂ%‘laﬂammsz@L?:EN (Food and Beverage and Catering Service) §51939a%"
a9l (Manpower Service) §35A33nas1eann laseaing wazdnnigunsalusenauain
(Construction and Props Service) U3n15n1stkansazA1uUuLie (Show and Entertainment
service) qiﬁ%ﬁﬂLﬁﬂaLLazﬁﬁﬂ (Travel agent and lodging service)

In this course, students will study the variety, importance, types, process, and
principles of operations for related business in the Event and MICE industry. To provide an
overview of the operation, a front-of-house and a back-of-house of the operation will be
discussed. Students will enhance their understanding of a supply chain and get hands-on
experiences from learning about ticketing, registration, and payment gateway. Other related
businesses including food and beverage and catering service, manpower service,
construction and props service, show and entertainment service, and travel agent and

lodging service will also be reviewed.

anyl. 455 NSUTMIINNTHATUAYUUBLIUA
LazNNSINNTINISANSLAEANTUTE Y 3(3-0-06)
EDM 455 Event and MICE Sponsorship Management

Anwunumuazaudfey Ussnmvesdatiuayy mslivinuznisdeaaiiteliuiin
19 M133N13AUNITEN N5TUsTan MIUsErdUius AaenauNIsUTMSINNISHatiuayuUBIu
N1353nINsIANISLaEN1TUTEYLRE 19BN

In this course, students will study the role and type of sponsorship. Students
will understand the importance of sponsorship and how to use persuasion skill in convincing
the promising sponsors. Financial management, promotion, public relations, and sponsorship

management will also be discussed.

DNY. 456 ANSUTWITTANITNIUBLIU Lazn139ntingIsAnIs
wazn1sUTEYNRE1edEY 3(3-0-06)
EDM 456 Event and MICE Sustainability Management

ANEIAIILULNEY AINAIARY NITINLAY LAY NIFANLTUIUYOINITIAITUAINLLIAR
nsWaeedsiy Weadeaunaruiulinveuta sudanadey Wy nmsasvezveads nislian
waznsdInduinldlvg dudsey wu nsindnuaslinineinsynnasg1eefisssy nisdaasunisi
dumvesvWiBdy uazdulATYgia WU MIduaiuuinngy M3y
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In this course, students will enhance their understanding towards the
importance, meaning, and process of Event and MICE Sustainability Management. This course
aims to educate students about how to balance responsibility for environmental, social, and
economic aspects. For the environmental aspect, waste reducing, reusing, and recycling will
be emphasized. Concerning the social aspect, the course will focus on human resources,
local community participation. For the economic aspects, students will be encouraged to

think about promoting innovation and creating jobs.

Ny, 457 BIundaadn 3(2-2-6)
EDM 457 E-Sport Event

AnwsURUULAEMENNISUIMINSIANSudstuBaUasnguuuusing 9 lneaseungy
FIANITINMHUIIY N1TOBNRUY A15AIMUA M NagNsNIsANIUIY N15USTEUNE Lay
N3¥UIUNTANAINTIURIATNATIAGINTUNITTRNUBaURsH NMINMuANaeNSNISAAsBLALYBNTT
atfuayu maengitagduanalidne uarselfidesiu nsudmsyaainsuazimuaunuim
Mﬁﬁ‘ﬁ"ﬁ'ﬁﬂﬁtﬂumiﬁ%ﬁumﬁmm nsuAltdgun LargUasIAluNITINIUY AABAIUTILATIEY
HANFENULazhUIliNUegIAINsWituRBaUesaluouian

In this course, students will study principles and several types of E-sport
event management. The course will provide knowledge about how to plan and create the
E-sport event, how to set objectives and strategy, as well as how to evaluate the
effectiveness of the event. Students will be encouraged to design creative activities related
to the E-sport event. Sponsorship strategy, budget estimation, human resource management,

problem-solving skills, cause-effect analysis, and trends of E-sport business will be discussed.

N, 412 N13AUAINDETE 3(0-0-12)
EDM 412 Independent Study

AnwAuAinegazden niedduluiide Usvinunietynmnsinunisuansiiug
uagn1sinnisinssanisuaznisUssyn AdnAnwiliauauladufiay lnedaihsenuniglinig
AIUANVDIBTATE fU3nw

In this course, students are expected to deeply study or conduct a research
study focusing on current issues or problems in the Event production and MICE
management. Students will explore a topic of their interest and develop a report under the

supervision of an advisor.
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1. vuandmanwialy (24 winefn)

NAUINNHDINGY (9 Miein)

9n.101 AMdanguludinuszaniu 3(2-2-6)

EN101 Everyday English
Andunsiilassadrsiugiunagdnunvdinguililuiiauszsiiu Ussneudae

n1snaLugiInueIkazlitayadIudl N1sUITEIBYATNaN Y mswjmﬁﬂﬁaﬂﬁaﬂﬁ] Fesidu
AUTEULATLSIE AT vewsarAL TdsmsuansmuAnivluSetily Sniataunnee
N15NA N5 11587 kaEN1SREUMETBRNYITAINTT

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills -

speaking, listening, reading, and writing—through integrated methods.

an.102 Awdangeluuiunmediny 3(2-2-6)
EN102 Social English

Andunisyauaznsdeutsyleauagdnnuiliiduuszdr emsiujduiusnig
dau Msuanideuteya maisuliioy wasmseButenrmAnifsafuGesdng 4 luuiunmsdsas
wazgIna Tnsgaunsimuninyenisefussuasnisiiaue semaluladuazaufnasnasse

Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.

8n.103 Awdanguluuiunaina 3(2-2-6)
EN103 Global English

?JmlumimﬁmEJU'szaUﬂ’l'saﬁmJizui’lEJangstaﬁfua‘Lgu LAZLAAIAIINARLITY
Rerrudinanuduey nsviheu uazdssiiutlymilusefuaina Tnegadunisiauiinuznns
deansseninaTausssu uwaznsdeanslulanidta deddyreonsilunadiedlan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming ¢lobal citizens.
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NFAYIYIUINISVINWATITIN (15 irein)

AN.011 vinwznsaniilenisGeuinasadin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

Vgud] nNnN13v0INsAn NawinisAnedaluszuu Bndun1sAn@aining n1san
a519a35A N15ARIATIER N1SRRFIATIER NsRauAdann saudenisdenlesaudauaziden
insesfiomuAnfimnzauluyssgndldludinuszdriu msvihaunaznisBouinaendinldedidl
Usgandnn

Theories and practical thinking tools, practice critical thinking, creative and
innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
including how to link and select appropriate thinking tools and effectively adapt to daily life,

professional undertakings and lifelong learning

AN.012 pudunadiosludinunasuyuszninaUseng 3(3-0-06)
GEO012 Citizenship in Society and International Community

AUNNNY AANBAE dN5 wihil mnusuRaveuveinsilunadionia Tudwnlng
Faenlan uazdnuddia nieuflasuiudauitongsiuiuiduldediadinnugy saudsdviniunisiiaiy
gosUseiiulug 1 Tudeay WiesessunisudsuulamesuiunwindeudiszinadeTinuasnisvineny
naenaunszuiinluaudfyvesnisaiisausinieludausedudie q Aflanuuanamia
TUSTIY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society,
global society, and digital society, with ability to adjust and live happily with others while
keeping abreast of and adapting themselves to societal changes which may affect livelihood

and working life; awareness and cooperation at different levels among people of diverse

cultures
An.013 weluladuaruinnssuiieaunan 3(3-0-6)
GEO013 Technology and Innovation for the Future

UNUM LWIAA NIS3LYITIY waznsUSuRdnfunsAsuuasadlanewnan s
mMsUszendlfinaluladuazuinnssususis o Wegudiunsuamamenud msimuiganmdinlu
GEGRGERISEY mmﬁﬂzgmﬁLﬁﬂﬁuiu%%ﬂizd’ﬁuLLazmsﬁfmuasma%Naﬁﬁ NANIENUUDI
weluladuaguinnssuifidonsdiiutin &eu waziasusia saenaufnuinisliussloviuagnis
Auaseamsndaumsdygiifnannmealuladuazuinnssu

Concepts, roles, awareness and adjustment to changes of the future and
applications of various types of technology and innovation in knowledge acquisition and
improvement of quality of life in a new normal society including ways to solve life
complexity and challenges, and to enhance creative working life; impacts of technology and
innovation on our livelihood, society and economics, and how to optimize and to protect

the intellectual property arising from technology and innovation
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AN.014 quVSsnmuazaU e TIn 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

Ms5andates msliFiniinulesiesnsedsdinuan WaruAnaiisassdlunsaiis
ANNEUHIAUNTEAININUARYE AANTTUTUMUINIG washn SviviuenTuAlRULeY LAEIIUNY
m’méﬁL%ﬁ]ﬁ]'mmmuausuamul,aa

How to live a meaningful life through various types of arts, recreational
activities and sports; new perspectives for aesthetics of life that influence one’s mind and

how one may plan a path to success from one’s passion

AN.015 Iyeunudugusznaunsuazauinianisty 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

Qma"’nwmsﬁ'ﬁwﬁ’zﬂumsa%ﬁﬁm%mmwmmstﬂu;ﬁﬂsmauma TagLunISARLUY
F1wes Usenaumenisiinnufnasneassd waznisuaanlenalunisBunasdniuianisesnsd
AuETTNLAYaTEsTIN Insdamsuasdndulaninisfuegiediussaving sansdnnisniaiudiy
UAAALAZNITAINU sauTtensWaegedadu ﬁmwé\fﬁﬂﬁmmmﬁﬂLLazﬁﬂﬂﬂuLﬂuﬁﬂﬁaéNﬁ
Usgdnsua sous uaznadindulaniusiewvnnisal

The development of character traits that are vital to cultivating an
entrepreneurial spirit, with an emphasis placed on how to think like an entrepreneur,
opportunities to start and run a business with on the basis of ethics and moral grounds, how
to effectively manage and make financial decisions, personal financial management and
investment, including sustainable development, effective leadership skills development,

teamwork, bold, prompt and well-informed decisions-making
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2. AUINIVUANIE (96 ViIENN)
2.1 nRuArILAY (33 Miiefin)

an.014 AMwdangudmiunsseuslan 3(3-0-6)
ENO14 English for Exploring the World

Wawauansalunsteus wazdrsvmnuduluvedan wu duwinnssy du
faussuuaziamnan laonssuwasdounwdinguuarnislimaluladussnounisSeudiiily
wazuontesdsu TmiEininuriunmsitaaeyaluanumsaiivainraisainmaBuiienues
TureslfuiRn1snmen1w

A competency-based English course that focuses on student-centered
exploration of the world through the use of English language and technology. Reading about
a variety of topics provides a springboard for tasks both inside and outside the classroom.
Students are equipped with knowledge about the world especially about its different
cultures, peoples, and ways of thinking. Self-study learning in a language laboratory will

allow the students to improve their listening and speaking skills in different situations.

ue.013 HUNNUIEAUNTAILUURATYE 3(3-0-6)
CA013 Digital Experience Journey
Wﬁ]iﬁ%ﬁﬂ’ﬁ?ﬂl@ﬁ’]i m'i?%amsmasuu LLTJ’JI{ISJ“UENﬂ’]i%@ﬁ’]iﬂ’]i@lﬁ’]@ ﬂ’]i%Lﬂi?Zﬁ
ngfnssuesiFuamslulangaida madhdsdouandevnvesiuans Maiifvesaniudl daanan uae
LLWﬁWW@%@J 333J5\1ﬂ7§ﬁ%1’1\‘13§§ﬁl,ﬁl@‘1/1’1171‘Lﬂmﬁ%ﬂuﬁ‘U‘d@ﬂ%N ﬁﬂ’mﬂ’1iﬂjLLa8ﬂ3?ﬂﬁ@ﬂﬂ’]i‘ﬂ@ﬂﬁ§%@ﬁ?i
Communication theories, mass communication theory, trends of marketing
communication strategy, consumer behavior analysis in the digital age and consumer access
to media and content at anytime, anywhere, and on different platforms. Students will
explore how to create the right content for the right channels and at the right time to satisfy

consumer needs.

uA.170 NSENUAINAINDATNATIA 3(2-2-6)
CA170 Creative Digital Photography
ninnsiiugiuuagnisUszandldnisanen wiiva nsdieamuuusig q a3
Usudgaudlunmlagldsensinag anudlelugunioy uagdvinavesiadin fausssu Arfouiie
andszgnaliluauaienmsivadeludagiu
Basic principles and application of digital photography. Shooting styles, image
adjustments and corrections using image editing software, aesthetic understanding and the

influences that cultures, values in hopes of applying them to contemporary photography.
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uAL171 arnudilagnamnssuifomaassduaslsvaunsalidva - 3(2-2-6)
CA1T71 Understanding Creative Content and Digital Experience Industry

WUIAA UsTLny ﬁugmmzmumim"%ﬁumu fundaniiveseiniiisides
dnvnizgsiafifentos saudedninaveunaluladlulangaddia Ainadevimuinisvosnisudn
Homuasusvaunsalidviaadsassdsuuuusg 4 Muadomuiiensgnaimngs

Approaches, types, and the process of creative content as well as relevant
jobs and business models. Students will discuss the impact of digital technology on the

creation of various forms of trending creative content and digital experience.

YA 172 AaUzazauUDaNLUUITINANY 3(3-0-6)
CAl172 Art and Contemporary Design

Aavznainguuuy anwadeulmivesfavsudavanadenudafnauielagiu

9 9
addada Y I

wuIAnveIRalunudfy SuddninavesalsMinaneiatin Sausssy warAdouiiotu
Uszgnaldluanuesnuuusivadelulagiuegsiisatioy

Different art styles, historical and current art movements, and the influences
that art and notable artists have on lifestyles, cultures, and values in hopes of applying

them to contemporary design.

uA.173 Aavzurianisiaue 3(3-0-6)
CA173 Art of Pitching

Aavznmistiauaysenneing o manseuteya nsuaweanudn Msldides n1sly
devUsznou manausnuinguszasduaglemaniuandis ieldludinuszarfunaznisuszney
91T leognsiuszavEam

The course aims to provide students with an understanding of the principles
and different forms of presentation. Emphasis is on the preparation and the delivery of
thoughts through the use of speeches. Upon completion, students will be able to prepare
and deliver well organized speeches in various occasions and be effective communicators in

everyday life.

uA.174 nMsiluunaseassikavmailanisian3es 3(3-0-6)
CAl74 Creative Scriptwriting and Storytelling
Feuunuarnmsian3osetaiassadviudefiassssaunisalfdvia Ussneusie
fugruvesninaides lassaiadossm sufmstauidonliaenadestudsuaaidmneves
AULDY
An introduction to creative scriptwriting and storytelling for digital experience
platforms. Emphasis is put upon basic storytelling elements, narrative structures, and story

development for the target audience.
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uA.175 miaamwuﬁugm 3(2-2-6)
CA175 Basic Design

peAvsEnaUNugIu wasiinufdRnisoonuuunmingldviausig aw & fdnws
InAmenlunisesnuuy Taufmannisesnuuu Taglisintanuazimaiaieadisninueailunns
PBNUUY

Basic design and exercising a design skill by applying visual elements, image,

color, text, design psychology and principles regardless of materials or techniques.

UA.176 ABNNLMDILINEYI8lUNTOBALUUY 3(2-2-6)
CA176 Computer Aided for Design
= a wa v a ¢ A a v a = a ad
Anuuanisldaeuiiawesiianueanwuunsiiin WilawmIesliouasinalinisnislu
nsliiasesiie Myasieiidnys anussUiuudlukazeoniuunin nsasiedu & 5Us sunse nsdn
1M1989AUSENBY HNUTUSLATUABN IR BSA IS UNTTBALUUNTIHN
A computer-aided for graphic design practice with the focus on character
design, retouching, visual design, line, color, shape, form, composition through the use of

computer graphic design software and applications.

UA.177 NM990NKUUEBITILAZANNARAS9ET5A 3(2-2-6)
CA1T7 Story Design and Creativity

AniauianuAnadeassalunisadadesn nsadaussfunalaluniseenuuy
L‘ﬁamLmeﬂm'ﬁLLﬁﬂtymM’%aLL‘LD‘V]Nmia%ﬁﬂu’?@mﬁﬂmmaaﬂLLUUﬁﬁé’ﬂwmzLaww

Equips students with creative story designing skills. Students learn how to

build design ideas and inspiration, identify problems, and create innovations for design.

uA.178 ngvEneuarasysTsHlugInanIsnanUsEauniTel
AIviaasNaTIR 3(3-0-6)
CA178 Law and Ethics in Creative Digital Experience Production Business

"Bw'1méwé“ﬂmﬁﬂﬁugmmqﬂgwmEJLLazﬁaﬁiimaqﬂﬁiﬂizﬂauqiﬁwizaumiaﬂ
A3vangreaiieassd odisaufduiudseninngvuie @Evsuaziainan) uazaiesssu
(2538705 3UvRIININ) Belinadunsadsassdidenn nliauddyfuavdmanguane vans
maleyay uazdosiinsng q SuAnndnuusiarnzvasdeusrarUsunn

Critical analysis of fundamental legal and ethical principles for the creative
digital experience industry. Students will explore interactions between laws (rights and
freedom) and ethics (professional ethics) that influence media content creation. Emphasis is

also put on legal rights, intellectual property rights, and legal restrictions on various media.
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2.2 n@siviamegmu-Uefy (45 mihein)
3(2-2-6)

A15P8NLUUEBDULNNS TN

wun.111
CDE111 Infographic Design
Tnsiziteya Beusnisieuisesdayanis o sgraduszuuiiunisiiaueniy

AN MM UNNUAAITNYT TITRNUJTRNs0RNwUUINR LaweayaliaunT

(% L3

yanwual
pansveyaniaududeulidnlaneuariussdniam
Analyze data, design and present complex data in a digestible and effective

€

AN W

fashion by using symbols, charts, and text.
3(2-2-6)

uun.112 n1seanuuuUNIinLAdeulm

CDE112 Motion Graphic Design
wAlATEN1s 18NN warn1seenkuUIUNIIAnAdeulnadniusuai
Uszaunisaifdarauuaesdfuazarnia sauddnfiinsliivsunsuaoufiumesdmivay
nAnimdeulm
Motion graphic principles and techniques for two-dimensional and three-

dimensional creative digital experience content using computer programs for motion graphic

design.
nseenuuUIngauiRLazkeilaty 3(2-2-6)

3D Design and Animation

uUn.113
nannseenuUIngaudfuazwe ity NUsEnaunly N15asegunse n1susy

CDE113
= o = a va Y ¢ o = ‘:1'
NWUNT NI1TAANTTLLAILASLNN LLaSNﬂﬂQUWﬂqiaiqﬂaiiﬂﬂqWLﬂa@uvL‘W'J SUNUFYIUTLNBUNLAUT AN

1%

vau agldlusunsuiugulugnanssuivgn
Principles of three-dimensional object design and animation, including

shaping, texture adjustment, light and shadow management, and creating animation as well

as sound effects through the use of professional computer programs.

uUn.114 nsigulAnas1easse 3(2-2-6)
CDE114 Creative Coding
ndnnsuazimadafiugiuresnindoulénidadisassd Taudantvilusunsy
aumsalAdviaguuvuiuandsiuainnsifey

ganesiiu lassasieteya InufuRnisasnsassAuse

1AATNET19E53A FolTalanou wollludu Foa uda (3D)
Fundamental coding principles and techniques as well as computer

programming languages, algorithms, and data structure. Students will apply coding skills to
create a variety of creative digital experience content, including interactive media, animation,

and three-dimensional media, among others.
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uun.115 nseenuUUNTFIndlon1sdeans 3(2-2-6)
CDE115 Communication Graphic Design
aaﬂLLU‘Uﬂiﬁ\lﬂLﬁ@ﬁ%ﬂﬁé’ﬁé’ﬂﬁﬂi%mﬁﬁﬁﬂLLasmﬁmLLammu AIAIAUALUINIINAT
Tnsdndnvaluazesiusznounsiiin nseenuuudedsiuiasdessulal Tudinsdnwseuld
Graphic design for corporate identity and corporate events. Topics range from
establishing guidelines for the use of logos, graphic elements, print and online media design

as well as preparing files.

uUn.116 UftRnsn1snande 3(2-2-6)
CDE116 Production Workshop

NPUIUNSHARGD NTIUNUNISHANF R Lwﬂﬁﬂ%’uﬁugﬂﬂummﬁmﬁa N139BNLUY
A MITauas Msdredusznaunin nsruaunislumsesnnesdierh sausensldmaluladuas
gunsaifdviaasitlmilunsnandolfednsiiussansam uasmnzaniudnvazauudazUssianiile
assuszaun1saifavia

Media production process, media production planning, basic techniques in
media production, visual design, lighting, composition, shooting and production process,
effective use of modern technology and digital equipment to produce each type of media

content to create digital experiences.

uun.117 UURnsvaansanei 3(2-2-6)
CDE117 Post-Production Workshop

FUNTYLUATNENNITVDINTFUIUNTVAINITABYI NRUINITNNANUAALAZIMALA
msfiasody nmnazidsaiiedenumany neonuSeudtunountsinnu Anufsinisligunsal
waslusunsusnden nuaidemneuiinnesfildtuegsunsnangluismsdiandn

Introduction to the aesthetic aspects and principles of post-production
process, editing concepts and techniques, audio and visual communication, and professional

digital video editing tools and programs.

UUn.118 nseaniuuUsEauN1Ialvefiarniseenuuudumesily 3 (2-2-6)
CDE118 UX/Ul Design

nann1suazngeniseenwuulnefuywdilugudnay Bnujdfnisesnuuy
UsraunmsaivealilusUuuuonulatuazeanlatiinsounquitinssuiumslifaenadosiunginssui
Wasuulasllvesdld nsufduiusseninglifuivieduazuounaiadu Tnomdsdanalulad
BUVOINYTINAUNTZUIUNTANTIDDNLUY

Principles and theories of human-centered design. Students will design user
experiences for both online and offline formats in accordance with evolving user behavior;
examine how the user interacts with websites and applications; and explore interface

technology and design thinking.
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uUn.119 NISNANLALDDNLUULE 3(2-2-6)
CDE119 Lighting Design Production

penLUULAdLiedoALMINY nsa1enenensualnwiEnedaliqunIomans
ANPUZUDILAT UTESLANVDIUAT TTANNUDIUAT N1TODNLUULEANAIMSUNITAT 19U T2aUNITAIRRYIa
NuUBUA wazundndesULUUi 9 aufnsldiedesdiouazgunsaifiisatodluniseenuuuuad

Lighting design to convey meaning and create emotional connections with
focus on the characteristics of light, types of light, direction of light, lighting design for digital
experiences, events and other forms of media production as well as the use of tools and
equipment for lighting design.

UUM.120 N1900NKUUAUATLAZLEEN 3(2-2-6)
CDE120 Music and Sound Design
= ¥ faa v ¥ I b4 s a

ponuuudeslusuadslssaunsaladna msldmalulaglunisadeassnnuns wag
Usznau LdeeUsenau nsaenenensualnuanvemanuiunsidaunsuasides iugunsaluag
TUsLnTuABNNILADS

Sound design for digital experience creation, music technology, background
music, and sound effects. Students will apply computers and software to the creation and

performance of music and sounds that create emotional impacts of the work.

uun.121 nsasassmilemuarUssaunisalndvaiionudud
KALNIINAA 3(2-2-6)
CDE121 Content Creation and Digital Experience Design for Event and Marketing

wRnREfuNasasIfidemuareenuuulszaumsaliaaiion1sdnaud g
N53IAINTIANITUALAINTTUNNNTAANFULUUANA 9 ﬂﬁiﬂﬂﬁiwéwﬁﬂﬁﬁﬁ% NNTINLBNUNTZUIUNT
AU TAMTATUTIE AU SEAUNTAlveiin S I

Concepts of content creation and digital experience design for events,
exhibitions and marketing activities. Emphasis is put upon learning how to solve business

problems, plan the event production process, and creating an atmosphere through visitors’

experience.

uun.122 mavImslasinisuazmadugusenaunisiuiionnasneassd 3 (3-0 - 6)
wazUseaunsalnldiia

CDE122 Project Management and Entrepreneurship in Creative Content

and Digital Experience

ndnnseeniuUgna warlinUiRnisuimslassnmsdunisanidomaineassd
warUszaunsalRaia Nsiadanu JULUUNITIEANYU JULUUTIAY MIVIUNUGIAY TINE919UHY
NIYUIUNITHER N1IAIVANIUUTEUIN NITATINIYAAINT N1TUTMITUAAD N1TvIITaLauelATInTg
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n15Uszliunalasinis Wna15M19gsia N13Useliusn ssuudyd-n18 Tuunumvesnisidu
He1eN1sHARlATINSUAZHUSENOUNNSIMUEIAINITASINEsIAYSEAUNTSIATYIA

Business design principles and developing skills in project management in
creative content and digital experience, fundraising, fundraising models, business models,
business planning, production process planning, budget control, recruitment, personnel
management, proposal, project evaluation, business documents, appraisal, and accounting-

tax system, as project director and digital experience entrepreneur.

uun.123 Awdanguitensdeansdviunisuaniilevasneassd
warUszauNIIaIAIYIa 3(3-0-6)
CDE123 Communicative English for Creative Content and Digital Experience Production

Wauineernisdearsniudinguaigldviunnisndnidoniadieassiuas
Uszaun1salndiia ImaL.‘flumiL‘%&Juﬁéfmﬁﬂwma?%amaﬁméfu AMIUNAUDIIU NITTEUAATUN N3
@des iauﬁamimﬁmmtﬂummé’aﬂqw

This course is aimed to equip students with English communication skills for
the creative content and digital experience industry. Students will learn about fundamental

communication skills, presentation, scriptwriting, storytelling, and English-language content

creation.
yUn.124 nseRALUUNTnfieassUsraunsalluaninange 3(2-2-6)
CDE124 Environmental Graphic Experience Design

JAT1ENNIsTUs nefingsu Anudesns Jyvivesnaudmune uasdnuasianiy
yeauAazanufinunsAnwdoya Wethlugniseenuuuiiiea¥rsszaunisaifiaenadosiu
ANYULLANIZUDIANTNLINADL

How to analyze perceptions, behaviors, needs, problems of target groups and
characteristics of each location through data insights and create an experience that is

consistent with the specific characteristics of the environment.

uUn.125 UsnudnulugsiallomadnassduazUszaunisalidvia 3(2-2-6)
CDE125 Special Issue in Creative Content and Digital Experience Business

a

Uspiduiiaulaluguiiemadreassduasdszaunisalddva waluladlnduasi
Andulval wadauazuuUfURTvuaTy an1unisailagiuvesgraivngsy unliingsAafiAeai
nswanitomuarUsvaunisalaavia sunseduTeuasmsiidiuvestndnu

Interesting topics in creative content and digital experience, new and
emerging technologies, modern techniques, the current situations of the industry, and

business trends related to the creative content and digital experience business.
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2.3 gAY - den (12 mihein)
uun.211 mam%mmsmamwawui’mqLLazﬁuﬁ 3(2-2-6)
CDE211 Projection Mapping Production

nszUINNIHARNSRIEA AU Tquariiudl Andnuusaznshuredysdn
WasuazlAIDIIY maﬁami%’i’mm%aﬁumﬁmm zaufusuiuuau Msinrunvesing fuit nns
ATUINUTEY UIUﬂWi’J’NLﬂi@\‘lﬂ’]EJﬂU’WmMi@W‘lmLW@IVLﬂ@ﬂTWV]lIﬂmﬂWWLLau‘Uiuﬁ‘VlﬁﬂTWﬁ\‘lﬁ@ PFIN
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Process of projecting images on objects and spaces (Projection Mapping) with
focus on understanding features and functions of projectors, selecting suitable display
surfaces for the work, measuring dimensions of objects and spaces, calculating distance
between projector and display surface for best image quality and performance, and using

relevant computer programs to project images onto objects and spaces.

wUn.212 nseenuuudedumeiienii 3(2-2-6)
CDE212 Interactive Media Design

vdnmsuszgnalfinaluladifiessnuuvdeufjduiudidddneu Tnesjadunisiuiuas
nsUfduiusTEnityvduazaauiiames Inujian1snununiingn n1sesnuuulaseasne n1s
AIUANAITHAR nsdanisduanuiiniuedesdionazmadafivunzan Juled weundindu e
AANITIUNNNITAAN UUNTIANIT hasULEnIRaUy

How to apply technology to interactive media design. Emphasis is put on
human perception, human-computer interaction (HCI), production planning, structure design,

producing as well as venue management for corporate marketing events, exhibitions, and art

exhibitions.
1Un.213 mimamﬁammﬂm‘%mﬁau, ANuuRTILESY

waEALI YT INEL 3(2-2-6)
CDE213 VR, AR and MR Production

nannsuazmaiianisldimaluladaitesnrnuiluaiaaiiou (VR) anuiduaiuasu
(AR) uarauiduasanay (MR) Bnufoinsliverfuazensauniiiendmdomnisdauans Aads
msildusan msdaaiunismann mslideya udansuAtiyvisunuusing q ieadadszaunisal
ARvia LAl

Principles and techniques of virtual reality (VR), augmented reality (AR), and
mixed reality (MR). Students will practice using software and hardware to produce exhibit
content, participatory art shows, promotion, marketing, information and various solutions in

hopes of creating digital experiences for users.
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wun.214 nsHanuBuAInNABIdnnseiing 3(2-2-6)
CDE214 E-sports Event Production

ATNUNLNY WAUINTT LaLDIAUIENBUYRINITINBIUMNNARIBIaNNSadlind Hn
UFTRNsNasumMIHEn Madamsuteiy msdanisiuaniuiuazgunsal msnauRLnRaIn 13
fnemennsuety wazn1svhdeUsvuduig

Definition, development, and elements of eSport event production. Students
will learn how to design a production plan, organize a competition, arrange a venue and

equipment, devise a marketing plan, broadcast a competition, and produce publicity media.

uUn.215 nseenuuULasion 3(2-2-6)
CDE215 Virtual Space Design

nsvuIunseenuuuiuiiaiiouuazUszaunisaldeiuiluanmwandeuiava ns
PENLUUANTNIIAGDNALSR n13neiaitud] miaaﬂLLUULﬁumwﬂﬁﬁﬂm nsdeasiieasdeiiui
nseenuuunUFaiusseninsldiuanimndonddsia 1iledaasuAnssumanmsnaiavesuusus
MsdnaBlud dnssans uardeaiaasAnmsous

Virtual Space and Spatial Experience design processes in the digital
environments, three-dimensional environment design, spatial planning and layout, user
journey design, spatial storytelling, and the creation of interactive touchpoints between
users and digital environments. The course emphasizes the application of virtual space
design to support brand marketing activities, event experiences, exhibitions, and creative

learning media.

uUn.216 nsuanulusEuLLElouase 3(2-2-6)
CDE216 Virtual Production

AsadrsUszaunisailuszuuiaiiousds AeusnsyuiunisadisassAaInAvaly
SULUUAY 9 N1seanwuulszaunsal nsasieni1sidiusiy iunisidmalulad gunsal uas
lUsunsupouiInes

Virtual reality experience creation, ranging from creating digital scenes in
various forms, designing experiences, building engagement through the use of technology,

equipment and computer programs.
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wUn.217 nseenuUUlsTAUNMSaiifiedaiunisve 3(3-0-6)
CDE217 Merchandising Experience Design
unumMnTiiarAnudFyreen1sad el sTaunIsel MInnuRmTndIu nsadg
usIBINMALarNISUSFEUsamdudanan eduaiunisveduduazarenmdnualliuusud
Hiunsltvalulad
Role and importance of creating experiences, decorating a storefront,
establishing atmosphere, and forming perception with five senses to promote product sales

and create brand image through use of technology.

UUn.218 nseenuuuUsraunsalluiufiansnsas 3(3-0-6)
CDE218 Public Space Experience Design
nszurunseRnLUUUIFaunsallufiufianssaglusuuuusng q ffsdas atu
nanauds aruasnsae Audnvuzlamzyesuiazanuil fauiliuinisluaniudl suwfsdnuas
TAssasavesanui LﬁaaaﬂLL‘UUUizﬂ‘Umaaﬁﬁmmzamﬁui'mQ‘UizaﬂﬁﬂmﬂﬁuﬁmﬁﬁmﬂumazLL‘VN
Process of designing experiences in public spaces, museums, open spaces,
and parks, among others. Students will learn about characteristics of each location, venue
customers, and venue structure to design the experience suitably to the purpose of each

public space.

uUn.219 Ty seavgdmsunisnanuszaunisalfaviaasnaassa 3(2-2-6)
CDE219 Artificial Intelligence for Creative Digital Experience Production

nguiilygdsehvsidowiu SvsnaveslygussAugronimanyUszaunisaiidna
n15UsELIANAN LA IRLD N1909NLUUTEUUIANDUTENIULYE N1IATIAFUTNG NTTATIEN
ANUFANUAZENINIINGRY N33R LUN MTas1eszuusEuunsinaula nsufuRnung wazns
vhaouwuusalusafliannsamunuldiflendnlszaunsalddviaainsassa

Introduction to artificial intelligence theories, the influence of artificial
intelligence on digital experience production, image processing as well as human-computer
interaction design, such as object detection, sentiment analysis and environment monitoring,
face recognition, decision making system, operational compliance, and uncontrolled

automation process to generate creative digital experiences.
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2.4 nFavEnUsEaun1salantn (6 niein)

uUn.411 1ATINSHANLEMATNATIALAZUTEAUNITAIRRYIA 6(3-6-8)
CDE411 Degree Project in Creative Content Production and Digital Experience

Jodaduriou : thAnutudil 3 Suly finheRnavaulidesndt 90 miein uasiinieRnavanly

v anzau-Uidulivdesndn 27 wihedn (Geulunianisfineieiula)
Prerequisite:  Third-year student or higher and passed at least 90 credits and 27 credits of

major required courses.

Annwideyartelassnuiiin@nwauls filagussasdilonouaussniudesns
VOIYRAIMNTTU LLaz’%’mL@%ﬂuﬁa;ﬂaﬁm%’uLauaLﬁ'a%aagﬁaﬁiaﬂmzﬂﬁumi Fausnoudennange
nazimsananailuaniieifes Tnodudausnsiauslasesnseu fauwazudlonumudify
LUdn1INENNUATILAINELNINAIUG AT Tl vl nsianantsSeureseinifossduaziuy
Faust 2.00 Gsn ©) Fuldidunasin

In this course, students will develop a project that is aimed to respond to
industry needs. Students are required to present and seek approval of their topic of interest
to faculty members and honorary directors, develop and revise the idea, create the project,
and disseminate it to the public. A C-grade or 2.0 must, at least, be achieved to be

considered passing.

uUn.412 AnusunsuanilomasassiuasUszaunmsalnara 6 (0 - 36 - 6)
CDE412 Creative Content Production and Digital Experience Internship
Jgrdadurion : dhnuduli 3 Tulu Swmbeinazaulidesndt 90 miein wasdmieinazaly

v manzau-Usdulivdesnin 27 wihedn (Seulunianisfineieaiula)
Prerequisite: ~ Third-year student or higher and passed at least 90 credits and 27 credits of

major required courses.

nsiinnuvesin@nuduguseneunis wiessdns ielidnAnuniiuszaunisal
Anousunsudaiemadeassduazlszaunisalnana lnetnfnwesdesinenuussneunis
Anauuag/Miefnunduaiimathuundenguidieatuassdlasimsdisanisfnu satazegnield
N13AIVANLAZNITUTEIIUNAYR901sE I UMbguAguen TnetinAnwiagdesdssesiainig
Anusaiaulidesndn 350 Falus wilsiAu 400 Falus

Students will serve an internship at an external organization in hopes of
gaining professional experience in creative content and digital experience. Students will gain
practical knowledge and skill through real life situations. Upon completion, students will be
obliged to write an internship report or an individual paper under the supervision of their
advisor and outside parties. Total amount of internship period must be between 350 hours
and 400 hours.
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3. WNINYWADNLES (6 WiEnn)

tinfnwazdeadenGouneivduiidnaouluvdngnsdu 9 veam ingrdongaunm
lLitfosndn 6 miein sethinmannsadenteulusedndsiolud
UUn.500 WATANISWLAANIN 3(2-2-6)
CDE500 Color Grading

WANNI3 N vesd wwiAntuniseeniuud wazinadalunisuiluusuwdsdlussuy
#dvia madenlidnmilaenadowodonumnenuensuaivesnmilfiomnis BnufuRnisuiuuss
dmelusunsuaouinmasdnsunulsuusdlaaaniy

Principles and theories of color, color design concepts, digital color correction

techniques, and color selection to convey meaning and emotions. Students will practice
color adjustment with specialized computer programs for color adjustment.
1Un.501 mmiqmw%y’uqa 3(2-2-6)
CDE501 Advanced Photo Retouching

dasie wilulm USuusdsduazuamasnin edeasuuifnniuduauinig Tngld
Lﬂ'%laaﬁaLLaswmﬁﬂmﬂiﬂil,msmamﬁama%mwwsﬁmmmmmw%guqa

Photo editing, problem-solving, color and lighting adjustment to
communicate concepts using tools and techniques from specialized computer programs for

advanced image editing.

14Un.502 N199DNLUUMIAYAT 3(2-2-6)
CDE502 Character Design

penuuULAraiIsazasfioUszyndlilunisussaunisaladna nnsadisginds
anwurildy AUAR LagANNABINITUDIFIAEAT TIAUWIIALALEIUNTOES19ALIALADSTBIAT
azAstugULUUA 9 diunsidenlddnuaeuesgusne sUnse diuas @ wilien n1sasisendnual
Tnnudazas

Character design for digital experiences, backstory, character traits, attitudes
and needs of the characters. Students will understand and be able to create characters in
various forms through the selection of shapes, forms, heights, colors, looks, and unique

identity.
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1Un.503 nswanomuunnduuazdeln 3(2-2-6)
CDE503 Short form and New Media Production

Anujcanandevuindy oweswnsludodufunasdolndusziansng q 1iun
AweuRsaL nneunslavan alensased Sadmiale asaesins paulita fediesens was
sensduduraanat Tneiunsnauada nmsleseilasdaaseideya Big Data ULUUNS
thiaueiiaiassiuazmeulandausioinisvesnagsiauazdany

Students will produce short form content for broadcast and new media,
including short film, advertising movie, spot, music video, corporate video, viral clip, teaser,
and filler. Emphasis is put on idea formulation, big data analysis, creative style of

presentation that align with business and social needs.

wUn.504 nseenuUURATIRILIWeUNAIAdY 3(2-2-6)
CDE504 Application Design and Development
LL‘LJ’JVI’NﬂﬁE)E]ﬂLL‘U‘ULLazaﬂﬂﬁﬁaﬂﬂia%ﬁﬂmaﬂﬂu N1sWAILIL O UNELATL UL
isuuﬂﬁﬁ’amigmwumm LLasmﬂIuIaguuqﬂﬂﬁdﬁaaﬂiﬁﬁﬂmmwawwaw FauAnsTUIUNS
TNy N13PsUlAn sImdsnseaniuulsEauNIaivew lfiarn1seaniuuBuma sy
How to design creative content, develop an application powered by various
operating systems and technologies on various communication devices. Practicing

production planning, coding, user experience design and interface design (UX/Ul).

wUn.505 N1509NLUULAYNAILLIULNG 3(2-2-6)
CDE505 Web Design and Development

LuININseanLUULarinUuRn1sasmau msiawiumanismalulagfdva
madeuleadeyauarlnssainaivime

How to design web page and development with digital technology, data
linking, and web page structure.

uUn.506 Aavzlanwa 3(2-2-6)
CDE506 Voxel Art

ponuuLLaginUf RN saan maniia uazamadeulmanulid Tusuuuueniva
(Voxel) ifieUsznavadradudedidinfdva andlnanssufdva wasdwandoundva et luldluns
a¥raUszaunsalnaTaiiuuituiiumi fauaslaniaiiouss

How to design and practice three-dimensional visualization, three-dimensional
animation in the form of Voxel (Voxel) to create a digital life, digital architecture, and digital

environment for digital experience creation in the metaverse and a virtual world.
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14Un.508 msuandeaudussaasulunuwndy 3(2-2-6)
CDE508 Augmented Reality in Fashion Production
Anufvansiumeluladnissdnderuiduaiaady (AR) iUszgndldiileduaiy
vidoudlvdymauimdududu shunmsvihanudilanmen audnuageing q eneuausduas
SEANNAEAINABAINABINTVRINGUUNMINY
Practice of applying augmented reality (AR) production technology to
promote or solve problems in fashion products, ensuring to understand big picture and

various features to meet and facilitate the needs of target audience.

nangnsUSoyay1es auzliinaeans Un1sdnw 2567 209



