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- NFNIVIYTUINTINYLINTN 15 mhgin
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518323V MUNANGATUINAAEATIINA

A19713% 15508 ShaTH Il

1. viwndmanesialy (General Education) 24 w#ihgfg

o 4. U FvdsAunau
INEIU IYYBIUN . tNIA - Y
NUB-NA NIBWUAIUN
NENAMNWIINGE (9 viiEnn)
EN 101 | Everyday English 3 -
EN 102 | Social English 3 -
EN 103 | Global English 3 -
NEUIVIYIUININNBLIVIAN (15 Mi2efin)
GEO11 | Thinking Skills for Lifelong Learning 3 -
GEO012 | Citizenship in Society and International Community 3 -
GE013 | Technology and Innovation for the Future 3 -
GEO014 | Aesthetics and Well-being for Life 3 -
GEO015 | Entrepreneurial Spirit and Financial Literacy 3 -
373 24 Whein
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2. BUNIVILRNE (Professional Education) 99 wulgie
2.1 ngdvunu (30 wiein)

o 4. U y1UsAunau

INEIUN IYYBIVN . tNIA - Y

BUWNA NIBNUAIUY
CA 501 | Journey to Communication & New Media 3 -
CA 200 | Law, Ethics and Responsibility in Communication 3 -
CA 503 | Pitching & Negotiation 3 -
CA 504 | Digital Photography 3 -
CA 505 | Art of Storytelling 3 -
CA 506 | Marketing Essentials 3 -
CA 507 | Strategic Communication 3 -
CA 508 | New Media & Communication Technology 3 -
CA 509 | Art Appreciation for Communication & New Media 3 -
EN 014 | English for Exploring the World 3 -

Pl 30 AVl
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2.2 N3y uamzau - U3AU (54 viigin)

o 4. MUY v UsAunau
SRAYN 318303U1 fE) .

1 a A A ¥
nioena WIONUAUS

CNM 101 | Critical & Creative Thinking

CNM 102 | Consumer Psychology & Behavior

CNM 103 | Corporate Branding

CNM 204 | Creative Storytelling for Digital Platform

CNM 205 | Graphics Design Workshop

CNM 206 | Digital Media Production Workshop

CNM 207 | Data-Driven Communication

CNM 208 | Channel Communication Management

CNM 209 | Research & Consumer Insight

CNM 310 | Risk & Crisis Management

CNM 411 | English for Professional Communication

CNM 412 | Special Topics Seminar & Workshop

N W W W WLW W IWIVLW VLWL IWIW|W
1

CNM 413 | Professional Internship ﬁ'ﬂﬁﬂm%uﬂﬁ 3 Gﬁulﬂﬁmmaﬁm
avaulitounin90 wuiein
Jmbeneavaulusiedvn
wnzau-Usaulidesnin
27 wihein(Souluninn1sane
Wenfulduasiinsnadsazay

(CUM.GPA)lwitiaainin 2.75

%59
CNM 414 | Degree Project in Communication 6 ﬁfﬂﬁﬂm%u"ﬂﬁ 3 Gﬁuiﬂ
& New Media Jmbeisavaulitesnia 90
Mg kagimheinayay
Tusredvnanzau-vasu
laideanin 27 wiaene
(Suulunansanwiaeaniule)

CNM 021 | Creative Communication Campaign | 3 -

CNM 022 | Creative Communication Campaign I 3 -

CNM 031 | Creative Communication Campaign Il 3 -

CNM 032 | Creative Communication Campaign IV 3 -
53 54 | wihein
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2.3 AR IANIZAU - 1Fen (15 i)

UnAnwanusadeniseunguizianigau-iaen 1 nqu vsedeniseuneIynvalengy

a v A o (R4 ! 1 a v 1 dy
amgau-den sawdwiulitesnin 15 wihein fewellil

Y]

- naEIvINslawanadvia (Digital Advertising)

SHEIU 518327397

U

“nuenn

tNIN

AYIUIAUNDY

wIaNUANS

CAD 011 | Creativity & Copywriting

CAD 022 | Art Direction in Advertising

CAD 033 | Creative Digital Advertising

CAD 034 | Innovative & Interactive Media
CAD 035 | Advertising Design & Production

W W W | W W

- NFIvIMIUsEMAUTUSAITA (Digital Public Relations)

SHEIY 51839737

U

Mi2enn

LNIN

Ay1UeAUNaY

WIONUANS

CPR 011 | Digital Public Relations Strategy

CPR 022 | Public Relations Writing & Content Creation
CPR 033 | Image & Reputation Management

CPR 034 | Relationship Management

CPR 035 | Social Media Community

3
3
3
3
3

- NANIVINTATIUUTUAATI9ETIA (Creative Branding)

SV GRLN) 182831

ATUIU

“uena

bNIN

AY1UIAUNDU

viIaNUANS

CBD 011 | Brand Equity Management

CBD 022 | Strategic Branding

CBD 033 | Brand Identity Design

CBD 034 | Brand Channels & Sense Strategy
CBD 035 | Global Branding

W [ W W |W | W
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- ndvINMsaianusuaduvlgioues (Influencer Branding)

. a . U FvrUsAunau
INEIUN IYYBIUN L. LNIN o Y
KBUIB-NA NIDNUAIUS
CBF 011 | Influencer Branding 3 -
CBF 022 | Monetization & Marketing Strategy for Influencer 3 -
CBF 033 | Appearance & Voice Work and Personality 3 -
Development for Influencer
CBF 034 | Online Content Creation 3 -
CBF 035 | Follower Acquisition & Engagement 3 -

Y

- NIV THOAIAIALAYERaIMNIIUED (Digital Communication and Media)

o - “ - 37U Ay1UeAUNaY
SWAIYN 803 NSA B}

] a Gl = v

U2EnA WIONUANS

CDM 011 | Digital Marketing Communication & Media Industry

CDM 022 | Campaign Architecture & Role of Channels

CDM 034 | Digital Media Planning

3
3
CDM 033 | Media Tools & Data Software 3 -
3
3

CDM 035 | Media Buying

12 N\ udnansuSuans ausimamans Inisdnen 2567
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3. NUINIYARNLES (Free Electives) 6 inenn

A A a a v ! dy
wedenissuluselvnwalull

tnfnwagdeufenssuneinunilaaeuluiminerdensann lidesndn 6 mihwefn

A 4. MUY Fy1UsAunau

INEIUN I1YYBIVYN . LNIN - X Y

nuUB-NA NIDNUAIUS
CA 551 | Independent Study 3 -
CA 554 | Integrated Academic Social Responsibility 3 -
CA 555 | Social Engagement Project 3 -
CA 562 | Creative Portfolio 3 -
CA 563 | Information Graphic Design 3 -
CA 565 | Studio Photography 3 -
CA 566 | Motion Graphics in Advertising 3 -
CA 567 | Event Marketing 3 -
CA 568 | Language Skills for Advertising Practitioner 3 -
CA 569 | International Field Study in Advertising 3 -
CA 572 | Public Relations for Creative Industries 3 -
CA 573 | Public Relations in Governmental Institutions 3 -

and Charitable Organizations

CA 574 | Health Communication 3 -
CA 576 | Business Design and Branding 3 -
CA 577 Entertainment Business Branding 3 -
CA 578 | Luxury Branding 3 -
CA 579 | Fashion Branding 3 -
CA 580 | Buyology and Communication 3 -
CA 581 | Tourism Branding 3 -
CA 584 | Sport Branding 3 -
CA 585 | Branding for Social Enterprise 3 -
CA 586 | Sustainable Branding 3 -
CA 588 | Branding Field Trip 3 -
CA 590 | Selected Topics in Branding 3 -

a wa

WemA:N31e3vIdu 3 (3 - 0 - 6) wuanlunisussens 3 Flusdedunn lnednsinU]un
Sufusgnindnfnyiaronnsdiaeutaznsfinysisaueeindnw 6 Tilusdedunm
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s8¥avImUvaNgastinaArsnsUdn
8191791 gL Ingnsiaduaznisuindeaniuile

1. vnadvAnwnaly (General Education) 30 #ihefn

IRAIY 518703 Q?mf N30 gzjq?ﬂmat
KBUIB-NA NIDNUAITN S

nguINWBINgE (9 Miaehin)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAMYIUINTNNYEAWITIN (21 Wi3ehia)

GE 101 | Thinking Skills for Lifelong Learning 3 -

GE 102 | Citizenship and Social Transformation 3 -

GE 103 | Technology and Innovation for the Future 3 -

GE 104 | Aesthetics and Well-being for Life 3 -

GE 105 | Global Alliance and Emerging Issues 3 -

GE 106 | Financial Literacy and Sustainable Development 3 -

GE 107 | Entrepreneurial Spirit and Leadership Skills 3 -

574 30 NN

ERETIN

a

wanansUSunns ausilnaans Un1sanwl 2567
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2. BUNIVILANZ (Professional Education) 99 wulgfe
2.1. ngudrunu (Core Course) 36 #8An

" L. MUY FvdsAunau

Ei/GRL! 3183971 o LNIA o 3 .

BUWNA NIBWUAIUNY
CA 001 | Communication: Theories and Practices 3 -
CA 002 | Media Law and Ethics 3 -
CA 003 | Art of Speaking 3 -
CA 004 | Digital Photography 3 -
CA 005 | Art of Storytelling 3 -
CA 006 | Marketing Communications in Digital Age 3 -
CA 007 | Media and Information Literacy 3 -
CA 008 | Trends in Communication Technology 3 -
CA 009 | Media and Entertainment Business 3 -
CA 011 | Creative Design Workshop 3 -
CA 118 | Introduction to Broadcasting and 3 -

Streaming Media
EN 303 | English for Communication Arts Profession 3 -
5 36 ViRl

wangasUSayayes anzliinaeans In1sAnw 2567 15



2.2. ngxivamzay - YA (Major Requirements) 30 viu38fin
o 4 o U9 Fv1UsAunau
SREIV 19UV .~ | wn3a - & Y
BUWBNA NIBWUAIU Y
BRS 201 | Broadcast Announcing 3 -
BRS 202 | Digital Media Narrative 3 -
BRS 203 | Production Design 3 -
BRS 204 | Digital Media Production Techniques 3 -
BRS 205 | Streaming Media Content Creation 3 -
BRS 301 | Broadcasting and Streaming Media Insight 3 -
BRS 302 | Broadcasting and Streaming Media 3 -
Entrepreneurship
BRS 303 | Special Issue in Streaming Broadcast 3 -
Business
BRS 401 | Broadcasting and Streaming Media 6 hdnwdud ¢ Juld
Internship uaziivihnnazau
Tusedganig
PU-UIAUNIOT187T
Wnau-denlal
%30 Houni1 27 wiefa
BRS 402 | Degree Project B 6 Sndnwaud 4 Tuld
uaziivihennazau
Tusedganiy
PU-UIAUNIOT187T
ngau-denlal
B Houna1 27 wiefa
57U 30 N8

16\
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2.3. NAIIIRMIEMY - lian (Major Electives) 18 iigfin

SHEY 5183039 Qf,]mf LNSA "’Zm,ifﬂ””m;‘
BUWNA NIDNUAIUY

NFATIAMIEMY - lHen 3 5187331 9 vithein (UsAuseu 3 331)

BRS 311 | Digital Radio Production 3 aould BRS 204

BRS 312 | Digital Television Production 3 aouls BRS 204

BRS 313 | Streaming Media Production 3 aould BRS 204
NFUATURINLFAIY ~ LEBNNITHNARTIBNITINE

BRS 321 | Sound and Music Design 3 -

BRS 322 | Podcast & Live Production 3 -

BRS 323 | Creative Content for Sound and Music 3 -
naiATLeEiY - denmInansin1smedeaniuil

BRS 331 | Youtube Production 3 -

BRS 332 | Virtual Reality and Augmented 3 -

Reality for Media Production

BRS 333 | Set Design 3 -

naLAYNANIEINY - EaNN1InanT1eNsT3duasasasingvie
BRS 341 | Acting and Directing for TV Drama

(6N}
1

BRS 342 | Script Development

BRS 343 | TV Drama Production

JR 031 | Investigative Techniques

JR 034 | Blog and Vlog for Lifestyle

3

3
NAUAT RN ~ LHBNNIINAATIBNNTAIUNTAIAIANTATIA

3

3

3

JR 035 | Mobile Journalism

74 18 NUIBAR

HYPINELARN UIAULSEU 3 397 waZiSgURLLANINNALITIRNIZAU-LaanNauaYla 1 nay
E— ; q q
IaLapnssus1edvINaulaliasy 3 183N
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2.4. vana3yn (Minor) 15 mihgia
Undnw) anxnsadenseu lan
1. nauinfinieividuvesnusdvamansimusliduinin e
2. nauivwesnrduiian dmamanseysi@lvisouduiviln
“msUfuiasuneivlunguininlvieglugasidavesnuud

2.4.1. @a3g1AauNISLARNS

o a g MU FyrUsAunau
INEIVN I1YVYIVYI VA LNIM o & v
BUWNA NIBNUAIUY
PFA 108 | Performing Arts for Self-Discovery 3 -
PFA 201 | Performance Historiography 3 -
PFA 202 | Anthology of Dramatic Literature 3 -
PFA 301 | Performance Studies in Context 3 -
PFA 303 | Social Marketing for Performing Arts 3 -
2.4.2. @VIVINNGUANT
o - . U Fy1UAUNDY
INREIVN IYVYIVY . a LNIM o & v
BUWNA NIDNWUAIUY
FMS 101 | Film Aesthetics 3 -
FMS 102 | Film Production Techniques 3 -
FMS 206 | Design and Visualization for Film 3 -
FMS 208 | Film and Screen Media Industry 3 -
FMS 309 | Film Analysis and Criticism 3 -

Y]

2.4.3. @UNIBNSHAALLD A 19ATIAkaUSTAUNISAIRATA

o - “ - 31U FUsAunau
NIV 18IV . N3N o & .
BUWNA NIDNUAITN S
CA 013 | Digital Experience Journey 3 -
CDE 201 | Understanding International Content Industry 3 -
CDE 302 | Artificial Intelligence for Communication Arts 3 -
CDE 303 | Data Science for Communication Arts 3 -
CDE 322 | eSport Event Production 3 -

18 N\ wangesUSayayes anzliinamans Un1sfnw 2567



2.4.4. @1UIVBIUILaYMITANTINTIANITUALNTUTEYY

o - - MUY FyrUsAUNaY
INEIUN IYYBIVN - LNIN - X Y
NnUB-NA NIBWUAIUY
EDM 101 | Introduction to Event and MICE Business 3 -
EDM 102 | Event Experience Design and Creation 3 -
EDM 103 | Event and MICE Management and Planning 3 -
EDM 213 | Event and MICE Workshop 3 -
EDM 306 | Promotional Planning for Event and MICE 3 -

3. NUINIVANDETY (Free Elective) 6 MuI8A#

LV } 4 & = a d‘ Qll a a U (-7 1 ] a
infnwazieadoniseuseindunlaaeuluumingrdensann lidesndn 6 wiiedn
ysadaniseulusedvsaralul

o L. AU AYIUIAUNDY
SN S18%23%Y" o nsn | ,
UUILNN VIONUAINS

94 6 PUILAR
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o gL U y1U9AUnau

SREIYN 31838791 . nse | L .

NBUIB-NH NIBWUAIUN
BRS 551 | Social Broadcasting 3 -
BRS 552 | Sports Program 3 -
BRS 553 | Lighting Design for Television 3 -
BRS 554 | Voice Work in Broadcasting 3 -
BRS 555 | Sound and Vision in Contemporary Media 3 -
BRS 556 | Horror Program 3 -
BRS 557 | Aerial Videography 3 -
BRS 558 | Culinary Programs 3 -
BRS 559 | Documentary Program 3 -
BRS 560 | Travel Program 3 -
BRS 561 | Music Video Production 3 -
BRS 562 | Cross-Media Production Design 3 -
BRS 563 | Motion Graphics 3 -
BRS 564 | Short-form Production 3 -
CA 551 Independent Study 3 -
CA 552 International Mass Communication 3 -
CA 553 Development Communication 3 -
CA 554 | Integrated Academic Social Responsibility 3 -
CA 555 Social Engagement Project 3 -
CA 556 | Music Festival Management 3 -
CA 557 | Music Festival Workshop 3 -
CA 558 | Military Science 3 -
CA 559 | National Security Development 3 -

20 N\

a

wanansUSunns ausilnaans Un1sanwl 2567
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1. vnadvAnwnaly (General Education) 30 #ihefn

s8¥avImUvaNgastinaArsnsUdn

#1917991A8aUZN5 AR

SWeIY 8%a3 Q?mf N3 gzjq?ﬂmat
KBUIB-NA NIDNUAITN S

nguINWBINgE (9 Miaehin)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAMYIUINTNNYEAWITIN (21 Wi3ehia)

GE 101 | Thinking Skills for Lifelong Learning 3 -

GE 102 | Citizenship and Social Transformation 3 -

GE 103 | Technology and Innovation for the Future 3 -

GE 104 | Aesthetics and Well-being for Life 3 -

GE 105 | Global Alliance and Emerging Issues 3 -

GE 106 | Financial Literacy and Sustainable Development 3 -

GE 107 | Entrepreneurial Spirit and Leadership Skills 3 -

574 30 nuwnn
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2. wUINIV RN (Professional Education) 97 #%u280n
2.1 ngadvunu (Core Course) 27 #UI8Mn

" L. MUY FvdsAunau

TUHIY 51838391 . LnIn " )

NBUIB-NH NIBWUAIUNY
CA 005 | Art of Storytelling 3 -
CA 012 | Arts and Politics 3 -
CA 014 | The Art of Conceptual Photography 3 -
CA 015 | Art and Socio-Cultural Research Workshop 3 -
CA 019 | Digital Culture and ME 3 -
CA 020 | Spirit of Southeast Asia 3 -
PFA 108 | Performing Arts for Self-Discovery 3 -
PFA 201 | Performance Historiography 3 -
PFA 202 | Anthology of Dramatic Literature 3 -

53U 27 Vil
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2.2 N NaNIEA1U (Major Requirements) 70 mi3efin
221  AgiwiugIu (21 nidiehn)

o - “ - AU Fy1U9AUNDY
FGRE 51839731 o NN - Y
nuUB-NA NIDNUAITN S
PFA 171 | Acting | : Being Beings* 3 -
PFA 203 | The Art of Dramatic Writing 3 -
PFA 273 | The Art of Directing® 3 -
PFA 374 | Theatre for Development* 3 -
PFA 303 | Social Marketing for Performing Arts 3 -
PFA 301 | Survey of World Entertainment Industry 3 -
PFA 304 | Narrative Mechanics of Theatre, Film, 3 -
and Digital Performance Production
Pl 21 NN

e * siednniilvinniesufiinig nguiniiugiu $1uau 9 wiein

222 ngudvIUeAu (36 widienn)

Y o 4 a MUY v 1UeAUnau

SNEUN 18383 L. LNTA - X Y

BUWNA NIDNUAINUY
PFA 161 | Theatre and Digital Performance Production | * 3 -
PFA 162 | Theatre and Digital Performance Production II * 3 -
PFA 261 | Theatre and Digital Performance Production IIl * 3 -
PFA 262 | Theatre and Digital Performance Production IV * 3 -
PFA 281 | Body Electric | : The Art of Movement * 3 -
PFA 282 | Body Electric Il : Song and Dance * 3 -
PFA 172 | Acting Il : Human Essence and Autoperformance * 3 -
PFA 271 | Acting Ill : Love, Passion, Desire and Approaches 3 -

for Realism and Naturalism *
PFA 272 | Acting IV : Modern Approaches in Acting * 3 -
PFA 373 | Oral Interpretation * 3 -
PFA 305 | Auditioning 3 -
PFA 306 | Performing Arts Criticism 3 -
57U 36 ViRl
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223  ngEdnAauinug (7 vidiedn)

v a g a U Fv1UsAunau
INEIU IYYBIUN V- LNIN o & v
BUW-NA NIDNUAIUY
PFA 491 | Degree Project in Performing Arts Preparatory * 3 -
PFA 492 | Degree Project in Performing Arts * a -
7
vanewg: * 9o iiuivimsu§oing nguauinug S1uau 7 winefn
2.2.4  n@udywden (6 mienin)
v a 4 = MU v 1U9AUnau
INEAIVN YYDV . a 1NN o & .
BUWNA NIDNUAITNY
PFA 371 | Acting V : Departure from Realism & Naturalism * 3 -
PFA 372 | Acting VI : Acting Master Class * 3 -
%39
PFA 361 | Theatre and Digital Performance Production V * 3 -
PFA 362 | Theatre and Digital Performance Production VI * 3 -
52U 6 N8

wanewe: * 13 NiluIINNUGIRNMS nquitiden S 6 mhein

3. NUINIVABNDETY (Free Elective) 6 Ui
o =2 v a a a A aa a ) a a = aa
umﬁﬂw’mwamaaﬂLiﬂui’l‘&JTMEJW]LUMEJUIWJWWIEJWaSJﬂEQLVIW NRIDINYIVILADNLEAIN

AMTUAFANSUIDNIAITIDUVDIPULIUAFDU Y3958V NFBNEINAIAITIRAULNITWERUAEDY
laitleenin 6 miheinsssedsaaluil

o - < - U AYrUIAUNIY
SHEIY 518327397 o SN o X }
Muenn VIONUAINS

ERLY 6 PUILAR
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. - < - 71U AYUIAUNDY
SWEIY 5189%973%7 o NS o & .,
UM WIONUAINS

PFA 711 | Theatre Ethno-Historiography Studies: 3 -
Issues and Methods

PFA 712 | Puppetry

PFA 713 | Mime

PFA 714 | Contemporary Dance

PFA 715 | Thai Dance

PFA 764 | Art Trend in Digital Media

PFA 717 | Scene Painting

PFA 718 | History of Theatre

PFA 719 | World Performing Arts Studies

PFA 720 | Oriental Drama

PFA 721 | Opera

PFA 722 | Brechtian Theatre

PFA 723 | Adsurd Theatre

PFA 724 | Women in Drama and Theatre

PFA 725 | Theatre in Education

PFA 726 | Acting for Personality Development

PFA 727 | Musical Theatre

PFA 728 | Theatre for Children

PFA 729 | Theories of Acting and Directing

PFA 730 | Experimental Theatre

PFA 731 | Shakespeare in Contemporary Society

PFA 732 | Tragedy

PFA 733 | Comedy

PFA 734 | Background and Development of Thai Theatre

PFA 735 | Southeast Asian Theatre Studies

W WL W WL WL W IWLIL WL IVL WL LWL VL WL WL WL W
|

PFA 736 | Individual Study and Research in

International Performing Arts

PFA 737 | Contemporary Trend in Performing Arts 3 -

PFA 739 | Musical Performance 3 -

nangnsUSayay1es anzliinamans In1sdnw 2567 25
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5189%973%7

U
280

LN3IA

JyrdsAunau
WIONUANS

PFA 743
PFA 744
PFA 745

PFA 746
PFA 747
PFA 748
PFA 749
PFA 750

PFA 765
PFA 753
PFA 754
PFA 755
PFA 756
PFA 757
PFA 758
PFA 759
PFA 760
PFA 762
PFA 763

Aesthetic Appreciation of Literature
Playwrights and Playwriting

Theatre, Film, Narrative :
Transformation of Style

Drama and Society

Creative Drama

Fundamental of Dramatherapy
Comparative Education System
Drama and Education: The Integration
for Human Development

Theatre in Education Practicum
Community Theatre Practicum

Thai Traditional Media

Southeast Asian’s Traditional Media
World Performance Project
International Performing Arts Internship
Psychology in Dramatic Literature
Eastern Dramatic Literature

Thai Dramatic Literature

Dramaturgy Workshop

Thai Drama in Contemporary Society

3

(SN

W W W W W

W [ W W W WIWIWIWLW W iIW W
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s8¥avImUvaNgastinaArsnsUdn

8191791M1IWENBIWN wazn1sdnnTsiinssAnIsiasnITUTEYY

1. vnadvAnwnaly (General Education) 30 #ihefn

SWeIY e%ein a?ua:J N3 gzq?ﬂmat
NnuUB-NA NIDNUAIUS

NFUVIN1WDINGE (99enn)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAVIYTUINTNNYEAYIIN (21 Wein)

GE 101 | Thinking Skills for Lifelong Learning 3 -

GE 102 | Citizenship and Social Transformation 3 -

GE 103 | Technology and Innovation for the Future 3 -

GE 104 | Aesthetics and Well-being for Life 3 -

GE 105 | Global Alliance and Emerging Issues 3 -

GE 106 | Financial Literacy and Sustainable Development 3 -

GE 107 | Entrepreneurial Spirit and Leadership Skills 3 -

52U 30 NUWAR
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2. BUINIVIANIZ (Core Course) 87 HUIBNA
2.1. naudrwAu (27 vdienin)

o - “ - U F¥1UsAUNDY
INEIUN IYYBIUN - LNIN - X Y
BUW-NA NIBNUAIUY
CA 161 | visual Communication in Photography 3 -
CA 005 | Art of Storytelling 3 -
CA 006 Marketing Communications in Digital Age 3 -
CA 162 Data Analytics and Insights 3 -
EDM 001 | Taste, Art and Globalization 3 -
EDM 111 | Presentation Techniques for Event and MICE 3 -
EDM 112 | Graphic Design for Event and MICE 3 -
EDM 113 | Event and MICE Production Design Workshop 3 -
EDM 211 | Legal and Ethical Issues in Event and MICE 3 -
Business
53 27 VYo Rl
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2.2. NdXAYANIEIU - U3AU (Major Requirement) 45 miiefin

IWEIY 1803 a?mj‘ N3 'aimjﬂuna‘li
NBUIP-NA NIDNUAIUT
EDM 500 | Communicative English for Event and MICE 3 -
EDM 101 | Introduction to Event and MICE Business 3 -
EDM 102 | Event Experience Design and Creation 3 -
EDM 103 | Event and MICE Management and Planning 3 -
EDM 106 | Scriptwriting for Event and MICE 3 -
EDM 212 | Venue and Logistics Analysis 3 -
EDM 213 | Event and MICE Workshop 3 -
EDM 301 | Audio-Visual Production Workshop for Event and 3 -
MICE
EDM 302 | Technology for Event and MICE Production 3 -
EDM 303 | Hybrid Event Experience Workshop 3 -
EDM 304 | Understanding MICE Industry 3 -
EDM 305 | Research Skills 3 -
EDM 306 | Promotional Planning for Event and MICE 3 -
EDM 421 | Corporate Event 3 -
EDM 422 | Concert and Music Festival 3 -
39 45 niein
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2.3. NAIIYRMIEMY - Lian (Major Elective) 15 38

UnAnwanunsaideniseusedvnguanizinu-iion lagdenannnguussinnaudiiu wasngy
AMITEITIgany sanuldaini 15 wihein aeeluil

Y a 4 MU FyrUsAunau
INEIU YYBIUN - LNIN - X Y
BUW-NA NIBNUAIUY
NEUUITANIUBLIUN
EDM 423 | Private Event 3 -
EDM 424 | Fashion Show 3 -
EDM 425 | Knowledge Center and Museum Design 3 -
EDM 426 | Sport Event 3 -
EDM 427 | Beauty Contest 3 -
EDM 428 | Event for Cultural Heritage 3 -
NNAINTEIVIRYANIE
EDM 431 | Event Styling 3 -
EDM 432 | Catering for Event and MICE 3 -
EDM 433 | Artist and Influencer Management 3 -
EDM 434 | Sound, Lighting and Visual Production System 3 -
EDM 435 | Lighting Design Workshop 3 -
EDM 436 | Audiovisual Production Showcase 3 -
EDM 437 | Virtual Production Workshop 3 -
EDM 438 | Visual Effects 3 -
EDM 439 | Multimedia Production 3 -
52U 15 N8

U8 NFaNEaL-Gen Unfnwaunsaassgdnnidalusinedensannividuld lny
Juegiunaeiiilavesnnud
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3. RUINIVIUSTAUNITIIVITN (Professional Internship) 6 wiaefin
PnAnwasniseu EDM 440 vise EDM 441 leeinieinazaulitasnin 90 uieis wagiseu
Frnameau-Uiau lddesnin 27 wdieda

o - < - AU Fy1U9AUNaU
SWEIV 518%2391 o LN5A oz i}
wi2eAin wIaNUANNS
FDM 440 | Professional Internship 6 fvheinazanliesnin 90
PUBAR LazII8IV AN
pu-veAu ldesnin 27 wilein
EDM 441 | Degree Project 6 fnheinavanlidesnian 90 nuaw
A9 LazlseUTILIVNNIZAU-UIAY
laidaenin 27wiaein (Seulunia
nsAnwAenule)
POLY 6 UBAR

4. NUINITAFRNLES (Free Elective) 6 vuq8fin

tnfnwazdetdonieusedvduilaasulunminerdonsunn lidesndn 6 wiledn

yIavapnseuluseIvnamelul

.- d o 31U FUsAunau

INAIUN YYDV . oa LN3In - & Y

BUWYNA NIDNUAINUY
EDM 451 | Self and Personality Development 3 -
EDM 452 | Festival Marketing and Branding 3 -
EDM 453 | Gamification for Events 3 -
EDM 454 | Related Business in Event and MICE Industry 3 -
EDM 455 | Event and MICE Sponsorship Management 3 -
EDM 456 | Event and MICE Sustainability Management 3 -
EDM 457 | E-Sport Event 3 -
EDM 412 | Independent Study 3 -

57U 6 N8
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se¥avImUvaNgastinaAransUndn
A1973%1n15MAN L aMNES 19T sARaTUSTEUNISIRIN A

1. viwndmanesialy (General Education) 24 w#ugfg

o 4. U FvdsAunau
INEIU IYYBIUN . tNIA - Y
NUB-NA NIBWUAIUN
NENAMNWIINGE (9 viEnn)
EN 101 | Everyday English 3 -
EN 102 | Social English 3 -
EN 103 | Global English 3 -
NEUIVIYIUININNBLIVIAN (15 Mi2efin)
GEO11 | Thinking Skills for Lifelong Learning 3 -
GE012 | Citizenship in Society and International Community 3 -
GE013 | Technology and Innovation for the Future 3 -
GEO014 | Aesthetics and Well-being for Life 3 -
GEO015 | Entrepreneurial Spirit and Financial Literacy 3 -
53U 24 aVelal
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2. BUINIVILANZ (Professional Education) 96 #u38fin
2.1 naadv Ny (33 widienn)

o 4. U FvrUsAunau
INEIUN IYYBIVN . LNIN - Y
NUB-NA NIBWUAIU
ENO14 | English for Exploring the World 3 -
CA013 | Digital Experience Journey 3 -
CA170 | Creative Digital Photography 3 -
CA171 Understanding Creative Content and Digital 3 -
Experience Industry
CA172 | Art and Contemporary Design 3 -
CA173 | Art of pitching 3 -
CA174 | Creative Scriptwriting and Storytelling 3 -
CA175 Basic Design 3 -
CA176 | Computer Aided for Design 3 -
CA177 | Story Design and Creativity 3 -
CA178 Law and Ethics in Creative Digital Experience 3 -
Production Business
54 33 nIEnn
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2.2 gAY uamIza - U3AU (45 niiehin)

SHEIYN

S18%273%7

U

Mi2enn

tN3IM

Ay1UsAUNaY

WIONUAUS

CDE111
CDE112
CDE113
CDE114
CDE115
CDE116
CDE117
CDE118
CDE119
CDE120
CDE121

CDE122

CDE123

CDE124
CDE125

Infographic Design

Motion Graphic Design

3D Design and Animation

Creative Coding
Communication Graphic Design

Production Workshop

Post-Production Workshop

UX/UI Design

Lighting Design Production

Music and Sound Design

Content Creation and Digital Experience Design
for Event and Marketing

Project Management and Entrepreneurship

in Creative Content and Digital Experience
Communicative English for Creative Content and
Digital Experience Production

Environmental Graphic Experience Design
Special Issue in Creative Content and Digital

Experience Business

W WL W WL WL WL IWW

BER

PIPEY

a
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2.3 AR NANIZA - 1Fen (12 i)

o 4. U FvdsAunau

INEIUN IYYBIVN . LNIN - Y

NnUB-NA NIBWUAIU
CDE211 | Projection Mapping Production 3 -
CDE212 | Interactive Media Design 3 -
CDE213 | VR, AR and MR Production 3 -
CDE214 | E-sports Event Production 3 -
CDE215 | Metaverse Space Design 3 -
CDE216 | Virtual Production 3 -
CDE217 | Merchandising Experience Design 3 -
CDE218 | Public Space Experience Design 3 -

54 12 aVell
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2.4 NI ENUsEauNITaiean (6 hefin)

SEIU S18%273%7

U

Mi2enn

tN3IM

Fy1U9AUNaU

WIONUAUS

CDE411 | Degree Project in Creative Content Production

and Digital Experience

CDE412 | Creative Content Production and Digital

Experience Internship

6

tnAnedua 3 duly
Jmiennavauly
18N 90 nuIYhn
waginiiennayau

Tusngdganiy

Au-varulaidasna
27 wienn (Soulu

AMANSANwILAEINULA)

tnAneduta 3 duly
Tmheinavaulyl
TUouni1 90 BN
wazinignngeau
Tusegdvany
su-verulitesnin
27 ywienn (Soulu

AANSANwILAEITUle)

PPN
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3. NUINIYARNLES (Free Electives) 6 Muenn

tnfnwagdeufenssuneinunilaaeuluiminerdensann lidesndn 6 mihwefn

A A a a v ! dy
wedenissuluselvnwalull

o - 4. MUY y1UsAunau
INEIUN I1YYBIVYN L. bN3IN o Y
KBUIB-NA NIDNUAINUS
CDE500 | Color Grading 3 -
CDE501 | Advanced Photo Retouching 3 -
CDE502 | Character Design 3 -
CDE503 | Short form and New Media Production 3 -
CDE504 | Application Design and Development 3 -
CDE505 | Web Design and Development 3 -
CDE506 | Voxel Art 3 -
CDE507 | Artificial Intelligence for Creative Digital 3 -
Experience Production
CDE508 | Augmented Reality in Fashion Production 3 -
574 6 VAVe Rl

a wa

w3183 U 3 (3 - 0 - 6) wuadunisussene 3 Flusdedunsi TnednsHnUjua

Sufusgnindnfnyiarennsdiaeusaznsfinwsienueswetindnw 6 Tilussiedunv

nangnsUSoyyes auzliinaenans Unisdnw 2567 37



WHUNSANEIAIMMENgATAMETINAATHAS
A19713¥ 1550 a 1 SHhazH et
(nqunsussdunusaivia)

T 1
First Semester 1/1 2567
IUIUNRUIAN
l\fjr:rbs:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
6
First Semester 1/2
IUURUIAN
JS:EZr Course Title U 1/1 U 1/2 U2
Unil | avna | Un@ | a@vna | UnA | auna
EN101 | Everyday English 3 3
CA508 | New Media & Communication 3 3
Technology
CNM101 | Critical & Creative Thinking 3 3
CA506 | Marketing Essentials 3 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
12 18
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Second Semester

IUIUAUWARN
C : : 1
oure Course Title U 1/1 U 1/2 U 2
Number
Unf | @una | Unf | @una | Un@ | @una
EN102 | Social English 3 5
CNM102 | Consumer Psychology & Behavior 3 3 3
CNM103 | Corporate Branding 3 3 ;
CA504 Digital Photography 3 3 5
cPro11 | Digital Public Relations Strategy 3 3 3
EN101 | Everyday English ;
New Media & Communication
CA508 3
Technology
CA507 | Strategic Communication 3 3 3
18 18 21
Summer Session
IUURULARN
C ! L} 1
oHrse Course Title U 1/1 U 1/2 qu 2
Number
Undl | anna | Un@ | anna | Un@ | @nna
EN102 | Social English 3
CA501 Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
9
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A19713¥ 1550 a 1 SHhazH et
(ngamsuszyduiusndiia)

JudN 2

First Semester 2568
IUAURUIAN
Course ; ; ;
Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
Art Appreciation for Communication &
CA509 . 3 3 3
New Media
CNM204 | Creative Storytelling for Digital Platform 3 3 3
CNMO021 | Creative Communication Campaign | 3 3 3
CA503 Pitching & Negotiation 3 3 3
CNM205 | Graphics Design Workshop 3 3 3
Public Relations Writing & Content
CPR0O22 . 3 3 3
Creation
18 18 18
Second Semester
IUURUINAN
Course ; ; ;
" Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | awna | Un@ | anna
CNM206 | Digital Media Production Workshop 3 3 3
CNMO022 | Creative Communication Campaign |l 3 3 3
CNM207 | Data-Driven Communication 3 3 3
CNM208 | Channel Communication Management 3 3 3
CNM209 | Research & Consumer Insight 3 3 3
15 15 15
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Summer Session

IUAURUIAN

C : : :

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una

CNM101 | Critical & Creative Thinking 3

CA506 | Marketing Essentials 3

6
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A19713¥ 1550 a 1 SHhazH et
(ngamsuszduiusnaiia)

FUUN 3

First Semester 2569
MUIUNUILAA
Course : ; ;
Course Title U 1/1 U 1/2 U2
Number
Un@ | @uia | Un@ | auna | Unid | duia
EN103 | Global English 3 3 3
CNMO031 | Creative Communication Campaign Il 3 3 3
CPR0O%3 | Image & Reputation Management 3 3 3
CPRO34 | Relationship Management 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3 3
15 15 15
Second Semester
IUIUNUIAN
C 1 1 1
omrse Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
CA200 | Law, Ethics and Responsibility in 5 3 3
Communication
CNMO032 | Creative Communication Campaign IV 3 3 3
CNM310 | Risk & Crisis Management 3 3 3
Citizenship in Society and International
GEO12 . 3 3 3
Community
Technology and Innovation for the
GE 013 3 3 3
Future
CPR 035 | Social Media Community 3 3 3
18 18 18

42 N venansUSunns ansinaians Un1senel 2567

U 0




A19713¥ 1550 a 1 SHhazH et
(ngamsuszduiusnaiia)

Ul 4

First Semester 2570
MUIUNUILAA

C 1 1 1

omre Course Title U 1/1 U 1/2 U2
Number

Un@ | @uia | Un@ | auna | Unid | duia

ENO14 | English for Exploring the World 3 3 3
CNM412 | Special Topics Seminar & Workshop 3 3 3
XXXXXX | Free Elective | 3 3 3

GEO14 | Aesthetics and Well-being for Life 3 3 3

GEO015 | Entrepreneurial Spirit and Financial ; 3 3

Literacy
CNM411 | English for Professional Communication 3 3 3
18 18 18
Second Semester
IUIUNUIAN

C 1 1 1

omrse Course Title U /1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una
CNM413 | Professional Internship / %39 6 6 6
CNM414 | w5® Degree Project in Communication &
New Media
XXXXXX | Free Elective I 3 3 3
9 9 9
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A19713¥ 1550 a 1 SHhazH et

(ndun138ea1sAIVaLazanaINIIUED)

24

T 1
First Semester 1/1 2567
IUIUNRUIAN
l\fjr:rbs:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
6
First Semester 1/2
IUURUIAN
JS:EZr Course Title U 1/1 U 1/2 U2
Unil | avna | Un@ | a@vna | UnA | auna
EN101 | Everyday English 3 3
CA508 New Media & Communication 3 3
Technology
CNM101 | Critical & Creative Thinking 3 3
CA506 | Marketing Essentials 3 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
12 18

T

a
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Second Semester

MUIUNUILAA
C ; ; ;
oure Course Title U 1/1 U 1/2 U 2
Number
Un@ | @uia | Un@ | auna | Unid | duia
EN102 | Social English 3 3
CNM102 | Consumer Psychology & Behavior 3 3 3
CNM103 | Corporate Branding 3 3 3
CA504 | Digital Photography 3 3 3
CDMO011 | Digital Marketing Commmunication & 5 3 3
Media Industry
EN101 Everyday English 3
CA508 | New Media & Communication 3
Technology
CA507 | Strategic Communication 3 3 3
18 18 21
Summer Session
IMUIUNULAA
C . . \
omrse Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | avna | Un@ | auna
EN102 | Social English 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
9
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d191vINTHeasuaria iy
(nqun1seanshvdnianasanaminssude)

} 24

JudN 2

First Semester 2568
IUAURUIAN
Course . ; ;
Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
CA509 | Art Appreciation for Communication & 3 3 3
New Media
CNM204 | Creative Storytelling for Digital Platform 3 3 3
CNMO021 | Creative Communication Campaign | 3 3 3
CA503 Pitching & Negotiation 3 3 3
CNM205 | Graphics Design Workshop 3 3 3
CDM022 | Campaign Architecture & Role of 3 3 3
Channels
18 18 18
Second Semester
IUURUINAN

C \ ; .

ourse Course Title U /1 U 172 U2
Number

Unil | anna | Un@ | awna | Un@ | anna
CNM206 | Digital Media Production Workshop 3 3 3
CNMO022 | Creative Communication Campaign |l 3 3 3
CNM207 | Data-Driven Communication 3 3 3
CNM208 | Channel Communication Management 3 3 3
CNM209 | Research & Consumer Insight 3 3 3
15 15 15

a6\

a
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Summer Session

IUAURUIAN

@ : : .

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una

CNM101 | Critical & Creative Thinking 3

CA506 | Marketing Essentials 3

6
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d191vINTHeasuaria iy
(nqun1seanshvdnianasanaminssude)

} 24
[

FuVT 3

First Semester 2569
IUIUNULEAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2
Number
Un@ | auna | Un@d | evna | Un@ | auna
EN103 | Global English 3 3 3
CNMO031 | Creative Communication Campaign |l 3 3 3
CDMO033 | Media Tools & Data Software 3 3 3
CDMO034 | Digital Media Planning 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3 3
15 15 15
Second Semester
IUIUAULAN
C 1 1 1
omrse Course Title U 1/1 U 1/2 U2
Number
Unil | avna | Un@ | a@vna | UnA | auna
CA200 | Law, Ethics and Responsibility in 5 3 3
Communication
CNMO032 | Creative Communication Campaign IV 3 3 3
CNM310 | Risk & Crisis Management 3 3 3
GE012 | Citizenship in Society and International 5 3 3
Community
GEQ013 | Technology and Innovation for the 5 3 3
Future
CDMO035 | Media Buying 3 3 3
18 18 18

a8\
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d191vINTHeasuaria iy
(nqun1seanshvdnianasanaminssude)

} 24
[

FuIT a4

First Semester 2570
MUIUNUILAA

C 1 1 1

omre Course Title U 1/1 U 1/2 U2
Number

Un@ | @uia | Un@ | auna | Unid | duia

ENO14 | English for Exploring the World 3 3 3
CNM412 | Special Topics Seminar & Workshop 3 3 3
XXXXXX | Free Elective | 3 3 3

GEO14 | Aesthetics and Well-being for Life 3 3 3

GEO015 | Entrepreneurial Spirit and Financial ; 3 3

Literacy
CNM411 | English for Professional Communication 3 3 3
18 18 18
Second Semester
NN

C 1 1 1

omrse Course Title U /1 U 1/2 U 2
Number

Un@ | a@una | Un@ | avina | Un@ | @nna
CNM413 | Professional Internship / %39 6 6 6
CNM414 | w5® Degree Project in Communication &
New Media
XXXXXX | Free Elective I 3 3 3
9 9 9

nangnsUSoyayes anzliinaenans Unisdnw 2567 49




LLN‘Llﬂ'liﬁﬂ‘if}']ﬁﬁuﬁﬁﬂgﬂiﬂm%ﬁtﬂﬂﬂ’]ﬁﬁ%

A19713¥ 1550 a 1 SHhazH et

(ngun13laiynng)
YUl 1
First Semester 1/1 2567
UIUAULAN
C : . .
oHrse Course Title U 1/1 U 1/2 qu 2
Number
Uni | duna | Und | duna | Und | d@una
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
6
First Semester 1/2
UIUAUBAN
C 1 1 1
oHurse Course Title U /1 U 1/2 u2
Number
Uni | duna | Und | duna | Und | @una
EN101 | Everyday English 3 3
CA508 New Media & Communication 3 3
Technology
CNM101 | Critical & Creative Thinking 3 3
CA506 | Marketing Essentials 3 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
12 18
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Second Semester

IUIUNULEAA
l\::jr:rbS:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@d | evna | Un@ | auna
EN102 | Social English 3 3
CNM102 | Consumer Psychology & Behavior 3 3 3
CNM103 | Corporate Branding 3 3 3
CA504 | Digital Photography 3 3 3
CADO11 | Creativity & Copywriting 3 3 3
EN101 | Everyday English 3
CA508 | New Media & Communication 3
Technology
CA507 | Strategic Communication 3 3 3
18 18 21
Summer Session
UIUAUBAN
chr:rbszr Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una

EN102 | Social English 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
9
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A19713¥ 1550 a 1 SHhazH et
(nqun13lalyanfva)

JudN 2

First Semester 2568
MUIUNUILAA

C 1 1 1

omre Course Title U 1/1 U 1/2 U2
Number

Un@ | @uia | Un@ | auna | Unid | duia
CA509 | Art Appreciation for Communication & 5 3 3
New Media

CNM204 | Creative Storytelling for Digital Platform 3 3 3
CNMO021 | Creative Communication Campaign | 3 3 3

CA503 | Pitching & Negotiation 3 3 3
CNM205 | Graphics Design Workshop 3 3 3
CADO22 | Art Direction in Advertising 3 3 3

18 18 18
Second Semester
IUIUNUIAN

C 1 1 1

omrse Course Title U /1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una
CNM206 | Digital Media Production Workshop 3 3 3
CNMO022 | Creative Commmunication Campaign Il 3 3 3
CNM207 | Data-Driven Communication 3 3 3
CNM208 | Channel Communication Management 3 3 3
CNM209 | Research & Consumer Insight 3 3 3
15 15 15
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Summer Session

IUAURUIAN

C : : :

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una

CNM101 | Critical & Creative Thinking 3

CA506 | Marketing Essentials 3

6
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A19713¥ 1550 a 1 SHhazH et
(nqun13lalyanfing)

FUUN 3

First Semester 2569
IUIUNULEAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2
Number
Un@ | auna | Un@d | evna | Un@l | @una
EN103 | Global English 3 3 3
CNMO031 | Creative Communication Campaign |l 3 3 3
CADO33 | Creative Digital Advertising 3 3 3
CADO34 | Innovative & Interactive Media 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3 3
15 15 15
Second Semester
IUIUAULAN
C 1 1 1
omrse Course Title U 1/1 U 1/2 U2
Number
Unil | avna | Un@ | a@vna | UnA | auna
CA200 | Law, Ethics and Responsibility in 5 3 3
Communication
CNMO032 | Creative Commmunication Campaign IV 3 3 3
CNM310 | Risk & Crisis Management 3 3 3
CADO35 | Advertising Design & Production 3 3 3
Citizenship in Society and International
GEO12 . 3 3 3
Community
Technology and Innovation for the
GEO13 3 3 3
Future
18 18 18
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A19713¥ 1550 a 1 SHhazH et
(nqun13lalyanfing)

Ul 4

First Semester 2570
IUIUNULEAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2
Number
Un@ | auna | Un@d | evna | Un@ | auna
ENO14 | English for Exploring the World 3 3 3
CNM412 | Special Topics Seminar & Workshop 3 3 3
XXXXXX | Free Elective | 3 3 3
CNM411 | English for Professional Communication 3 3 3
GEO14 | Aesthetics and Well-being for Life 3 3 3
Entrepreneurial Spirit and Financial
GEO15 ) 3 3 3
Literacy
18 18 18
Second Semester
IUIUAULAN
C 1 1 1
omrse Course Title U /1 U 1/2 U 2
Number
Unil | avna | Un@ | a@vna | UnA | auna
CNM413 | Professional Internship / %39 6 6 6
CNM414 | w5® Degree Project in Communication &
New Media
XXXXXX | Free Elective Il 3 3 3
9 9 9
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(ngaMsadauuTuna31eEssn)

T 1
First Semester 1/1 2567
IUIUNRUIAN
l\fjr:rbs:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
6
First Semester 1/2
IUURUIAN
JS:EZr Course Title U 1/1 U 1/2 U2
Unil | avna | Un@ | a@vna | UnA | auna
EN101 | Everyday English 3 3
CA508 New Media & Communication 3 3
Technology
CNM101 | Critical & Creative Thinking 3 3
CA506 | Marketing Essentials 3 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
12 18
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Second Semester

IUIUNULEAA
l\::jr:rbS:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@d | evna | Un@ | auna
EN102 | Social English 3 3
CNM102 | Consumer Psychology & Behavior 3 3 3
CNM103 | Corporate Branding 3 3 3
CA504 | Digital Photography 3 3 3
CBDO11 | Brand Equity Management 3 3 3
EN101 | Everyday English 3
CA508 | New Media & Communication 3
Technology
CA507 | Strategic Communication 3 3 3
18 18 21
Summer Session
UIUAUBAN
chr:rbszr Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una

EN102 | Social English 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
9
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JudN 2

First Semester 2568
MUIUNUILAA

C 1 1 1

omre Course Title U 1/1 U 1/2 U2
Number

Un@ | @uia | Un@ | auna | Unid | duia
CA509 | Art Appreciation for Communication & 5 3 3
New Media

CNM204 | Creative Storytelling for Digital Platform 3 3 3
CNMO021 | Creative Communication Campaign | 3 3 3

CA503 | Pitching & Negotiation 3 3 3
CNM205 | Graphics Design Workshop 3 3 3
CBD022 | Strategic Branding 3 3 3

18 18 18
Second Semester
IUIUNUIAN

C 1 1 1

omrse Course Title U /1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una
CNM206 | Digital Media Production Workshop 3 3 3
CNMO022 | Creative Commmunication Campaign Il 3 3 3
CNM207 | Data-Driven Communication 3 3 3
CNM208 | Channel Communication Management 3 3 3
CNM209 | Research & Consumer Insight 3 3 3
15 15 15

58 U udnansuSuan’ ausiwamans InisAnen 2567
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Summer Session

IUAURUIAN

@ : : .

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una

CNM101 | Critical & Creative Thinking 3

CA506 | Marketing Essentials 3

6
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FUUN 3

First Semester 2569
IUIUNULEAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2
Number
Un@ | auna | Un@d | evna | Un@ | auna
EN103 | Global English 3 3 3
CNMO031 | Creative Communication Campaign |l 3 3 3
CBD033 | Brand Identity Design 3 3 3
CBDO034 | Brand Channels & Sense Strategy 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3 3
15 15 15
Second Semester
IUIUAULAN
C 1 1 1
omrse Course Title U 1/1 U 1/2 U2
Number
Unil | avna | Un@ | a@vna | UnA | auna
CA200 | Law, Ethics and Responsibility in 5 3 3
Communication
CNMO032 | Creative Commmunication Campaign IV 3 3 3
CNM310 | Risk & Crisis Management 3 3 3
CBD035 | Global Branding 3 3 3
Citizenship in Society and International
GEO12 . 3 3 3
Community
Technology and Innovation for the
GEO13 3 3 3
Future
18 18 18
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Ul 4

First Semester 2570
MUIUNUILAA

C 1 1 1

omre Course Title U 1/1 U 1/2 U2
Number

Un@ | @uia | Un@ | auna | Unid | duia

ENO14 | English for Exploring the World 3 3 3
CNM412 | Special Topics Seminar & Workshop 3 3 3
XXXXXX | Free Elective | 3 3 3

GEO14 | Aesthetics and Well-being for Life 3 3 3

GEO015 | Entrepreneurial Spirit and Financial ; 3 3

Literacy
CNM411 | English for Professional Communication 3 3 3
18 18 18
Second Semester
NN

C 1 1 1

omrse Course Title U /1 U 1/2 U 2
Number

Un@ | a@una | Un@ | avina | Un@ | @nna
CNM413 | Professional Internship / %39 6 6 6
CNM414 | w5® Degree Project in Communication &
New Media
XXXXXX | Free Elective I 3 3 3
9 9 9
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(ngun1safreuusundungauyes)

T 1
First Semester 1/1 2567
IUIUNRUIAN
l\fjr:rbs:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
6
First Semester 1/2
IUURUIAN
JS:EZr Course Title U 1/1 U 1/2 U2
Unil | avna | Un@ | a@vna | UnA | auna
EN101 | Everyday English 3 3
CA508 New Media & Communication 3 3
Technology
CNM101 | Critical & Creative Thinking 3 3
CA506 | Marketing Essentials 3 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
12 18
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Second Semester

IUIUNULEAA
l\::jr:rbS:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@d | evna | Un@ | auna
EN102 | Social English 3 3
CNM102 | Consumer Psychology & Behavior 3 3 3
CNM103 | Corporate Branding 3 3 3
CA504 | Digital Photography 3 3 3
CBFO11 | Influencer Branding 3 3 3
EN101 | Everyday English 3
CA508 | New Media & Communication 3
Technology
CA507 | Strategic Communication 3 3 3
18 18 21
Summer Session
UIUAUBAN
chr:rbszr Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una

EN102 | Social English 3
CA501 | Journey to Communication & New Media 3
CA505 | Art of Storytelling 3
9
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JudN 2

First Semester 2568
IUAURUIAN

C 1 1 1

omre Course Title U 1/1 U 1/2 U2
Number

Und | auna | Un@ | duna | Un@ | @una
CA509 | Art Appreciation for Communication & 5 3 3
New Media

CNM204 | Creative Storytelling for Digital Platform 3 3 3
CNMO021 | Creative Communication Campaign | 3 3 3

CA503 | Pitching & Negotiation 3 3 3
CNM205 | Graphics Design Workshop 3 3 3
CBF022 | Monetization & Marketing Strategy for 5 3 3

Influencer
18 18 18
Second Semester
IUURUINAN

C : : :

ourse Course Title U /1 U 172 U2
Number

Unil | anna | Un@ | awna | Un@ | anna
CNM206 | Digital Media Production Workshop 3 3 3
CNMO022 | Creative Commmunication Campaign |l 3 3 3
CNM207 | Data-Driven Communication 3 3 3
CNM208 | Channel Communication Management 3 3 3
CNM209 | Research & Consumer Insight 3 3 3
15 15 15

Ten
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Summer Session

IUAURUIAN

C : : :

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una

CNM101 | Critical & Creative Thinking 3

CA506 | Marketing Essentials 3

6
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d191vINTHeasuaria iy
(NFUNTATUUTUABUNGLOULYDT)

FUUN 3

First Semester 2569
IUAURUIAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
EN103 | Global English 3 3 3
CNMO031 | Creative Communication Campaign |l 3 3 3
CBF033 | Appearance & Voice Work and 5 3 3
Personality Development for Influencer
CBF034 | Online Content Creation 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3 3
15 15 15
Second Semester
FUIUAUBAN
C \ ; :
ourse Course Title U 1/1 U 1/2 U 2
Number
Unil | avna | Un@ | avna | UnA | @una
CA200 | Law, Ethics and Responsibility in 5 3 3
Communication
CNMO032 | Creative Communication Campaign IV 3 3 3
CNM310 | Risk & Crisis Management 3 3 3
CBF035 | Follower Acquisition & Engagement 3 3 3
GEO012 | Citizenship in Society and International 5 3 5
Community
GEO13 | Technology and Innovation for the 5 3 3
Future
18 18 18
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Ul 4

First Semester 2570
MUIUNUILAA

C 1 1 1

omre Course Title U 1/1 U 1/2 U2
Number

Un@ | @uia | Un@ | auna | Unid | duia

ENO14 | English for Exploring the World 3 3 3
CNM412 | Special Topics Seminar & Workshop 3 3 3
XXXXXX | Free Elective | 3 3 3

GEO14 | Aesthetics and Well-being for Life 3 3 3

GEO015 | Entrepreneurial Spirit and Financial ; 3 3

Literacy
CNM411 | English for Professional Communication 3 3 3
18 18 18
Second Semester
IUIUNUIAN

C 1 1 1

omrse Course Title U /1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una
CNM413 | Professional Internship / %39 6 6 6
CNM414 | w5® Degree Project in Communication &
New Media
XXXXXX | Free Elective I 3 3 3
9 9 9
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} 24
[

FuVT 1

First Semester 1/1 2567
IUAURUIAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
CA118 | Introduction to Broadcasting and 3
Streaming Media
CA003 | Art of Speaking 3
6
First Semester 1/2
IUURUIAN
Course . . .
! Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | awna | UnA | anna
EN101 | Everyday English 3 3
BRS201 | Broadcast Announcing 3 3
GE101 | Thinking Skills for Lifelong Learning 3 3
CA001 | Communication : Theories and Practices 3 3
CA003 | Art of Speaking 3
CA118 | Introduction to Broadcasting and 3
Streaming Media
12 18
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Second Semester

IUIUNULEAA
l\::jr:rbSZr Course Title U 1/1 U 1/2 U 2
Und | auna | Un@d | evna | Un@ | auna
EN102 | Social English 3 3 3
CA004 | Digital Photography 3 3 3
CA005 | Art of Storytelling 3 3 3
CA011 | Creative Design Workshop 3 3 3
GE102 | Citizenship and Social Transformation 3 3 3
CA003 | Art of Speaking 3
CA118 | Introduction to Broadcasting and 3
Streaming Media
15 15 21
Summer Session
IUUNULEAA
chr:rbszr Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una
EN101 | Everyday English 3
CA001 | Communication : Theories and Practices 3
6
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8191791 INeNTEeLEEe Mgnsiiaduaznisuanieaniudle

7 2
First Semester 2568
IUAURUIAN
Course Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
EN103 | Global English 3 3 3
Entrepreneurial Spirit and Leadership 3 3 3
GE107
Skills
CA006 | Marketing Communications in Digital Age 3 3 3
BRS204 | Digital Media Production Techniques 3 3 3
BRS203 | Production Design 3 3 3
BRS202 | Digital Media Narrative 3 3 3
CA008 | Trends in Communication Technology 3 3 3
21 21 21
Second Semester
IUURUIAR
C : : :
oHrse Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | awna | UnA | anna
EN303 | English for Communication Arts 3 3 3
Profession
GE106 | Financial Literacy and Sustainable 3 3 3
Development
CA007 | Media and Information Literacy 3 3 3
CA009 | Media and Entertainment Business 3 3 3
BRS205 | Streaming Media Content Creation 3 3 3
BRS311 | Digital Radio Production 3 3 3
XXXXX | Elective Course #1 3 3 3
21 21 21
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Summer Session

IUIUNULEAA

C . : :

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@d | evna | Un@ | auna

GE101 | Thinking Skills for Lifelong Learning 3

GE102 | Citizenship and Social Transformation 3

6
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FUUN 3

First Semester 2569
IUAURUIAN
Course Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
BRS312 | Digital Television Production 3 3 3
XXXXX | Minor Course#1 3 3 3
GE103 | Technology and Innovation for the 3 3 3
Future
CA002 | Media Law and Ethics 3 3 3
BRS301 | Broadcasting and Streaming Media Insight 3 3 3
BRS322 | Podcast & Live Production 3 3 3
%79 39
BRS332 | Virtual Reality and Augmented Reality for
%30 Media Production
BRS342 | %30
%30 Script Development
JRO31 | %iFe
Investigative Techniques
18 18 18
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Second Semester

ITUIUNUILARN
C . . .
ourse Course Title U 1/1 U 1/2 U 2
Number
dn@ | @una | Unk | anna | UnA | duna
BRS313 | Streaming Media Production 3 3 3
XXXXX | Minor Course#2 3 3 3
XXXXX | Minor Course#3 3 3 3
BRS321 | Sound and Music Design 3 3 3
En) VED)
BRS331 | YouTube Production
En) VED)
BRS341 | Acting and Directing for TV Drama
TE0) ED)
JRO35 Mobile Journalism
GE105 | Global Alliance and Emerging 3 3 3
XXXXX | Elective Course#2 3 3 3
18 18 18
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7 4
First Semester 2570
IUAURUIAN
Course Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
BRS323 | Creative Content for Sound and Music 3 3 3
o | 9o
BRS333 | Set Design
o | ¥ie
BRS343 | TV Drama Production
o | ¥ie
JRO34 | Blog and Vlog for Lifestyle
XXXXX | Minor Course#4 3 3 3
XXXXX | Minor Course#th 3 3 3
BRS302 | Broadcasting and Streaming Media 3 3 3
Entrepreneurship
BRS303 | Special Issue in Streaming Broadcast 3 3 3
Business
GE104 | Aesthetics and Well-being for Life 3 3 3
18 18 18
Second Semester
IUURUINAR
Course Course Title U 1/1 U 1/2 U2
Number
Unil | anna | Un@ | a@wia | Un@ | anna
BRS401 | Broadcasting and Streaming Media 6 6 6
130 Internship
BRS402 | %30
Degree Project
6 6 6
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FUUN 1

First Semester 1/1 2567
IUIUNULEAN
C 1 1 1
omre Course Title U 1/1 U 1/2 U2
Number
Un@ | auna | Un@d | evna | Un@ | auna
GE101 | Thinking Skills for Lifelong Learning 3
PFA108 | Performing Arts for Self-Discovery 3
6
First Semester 1/2
IUIUKULAN
C 1 1 1
oure Course Title U /1 U 1/2 U 2
Number
Unil | avna | Un@ | a@vna | UnA | auna
GE101 | Thinking Skills for Lifelong Learning 3
PFA108 | Performing Arts for Self-Discovery 3
EN101 | Everyday English 3 3
GE102 | Citizenship and Social Transformation 3 3
Technology and Innovation for the
GE103 3 3
Future
PFA161 | Theatre and Digital Performance 3 3
Production |
PFA171 | Acting | : Being Beings 3 3
12 18
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Second Semester

IUAURUIAN
C : : :
oure Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
EN102 | Social English 3 3 3
GE106 | Financial Literacy and Sustainable 3 3 3
Development
GE107 | Entrepreneurial Spirit and Leadership 3 3 3
Skills
CA005 | Art of Storytelling 3 3 3
PFA162 | Theatre and Digital Performance 3 3 3
Production |l
PFA172 | Acting Il: Human Essence and 3 3 3
Autoperformance
18 18 18
Summer Session
IUURUINAN
Course ; ; ;
" Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Und | awna | Un@ | anna
PFA108 | Performing Arts for Self-Discovery 3
PFA161 | Theatre and Digital Performance 3
Production |
PFA171 | Acting | : Being Beings 3
9
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#1°91991A8aUZN5 AR

PUUN 2

First Semester 2568
IUIUNULEAN
C : : :
oure Course Title U 1/1 U 1/2 qu 2
Number
Un@ | auna | Un@d | evna | Un@ | auna
EN103 | Global English 3 3 3
GE104 | Aesthetics and Well-being for Life 3 3 3
GE105 | Global Alliance and Emerging Issues 3 3 3
PFA201 | Performance Historiography 3 3 3
PFA261 | Theatre and Digital Performance 5 3 3
Production |ll
PFA271 | Acting Ill: Love, Passion, Desire and 3 3 3
Approaches for Realism and Naturalism
PFA281 | Body Electric I: The Art of Movement 3 3 3
21 21 21
Second Semester
IUURUIAN
Course ; ; ;
e Course Title fu 1/1 fu 1/2 fu2
Number
Und | auna | Un@ | duna | Un@ | @una
PFA202 | Anthology of Dramatic Literature 3 3 3
PFA203 | The Art of Dramatic Writing 3 3 3
PFA262 | Theatre and Digital Performance 3 3 3
Production IV
PFA272 | Acting IV: Modern Approaches in Acting 3 3 3
PFA273 | The Art of Directing 3 3 3
PFA282 | Body Electric Il: Song and Dance 3 3 3
EN101 | Everyday English 3
18 18 21
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Summer Session
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IUAURUIAN
C : : :
oure Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
GE101 | Thinking Skills for Lifelong Learning 3
GE102 | Citizenship and Social Transformation 3
Technology and Innovation for the
GE103 3
Future
9




#1°91991A8aUZN5 AR

7 3
First Semester 2569
IUAURUIAN
C : : :
oure Course Title U 1/1 U 1/2 qu 2
Number
Und | auna | Un@ | duna | Un@ | @una
CA014 | The Art of Conceptual Photography 3 3 3
PFA301 | Survey of World Entertainment Industry 3 3 3
PFA374 | Theatre for Development 3 3 3
PFA303 | Social Marketing for Performing Arts 3 3 3
PFA304 | Narrative Mechanics of Theatre, Film, and 3 3 3
Digital Production
PFA361 | Theatre and Digital Performance 3 3 3
Production V
Wi | 30
PFA371 | Acting V: Departure from Realism &
Naturalism
18 18 18
Second Semester
IUURUIAR
Course ; ; ;
! Course Title fu 1/1 fu 1/2 fu2
Number
Unil | avna | Un@ | avna | UnA | anna
CA019 | Digital Culture and ME 3 3 3
CAO15 Art and Socio-Cultural Research Workshop 3 3 3
PFA305 | Auditioning 3 3 3
PFA373 | Oral Interpretation 3 3 3
PFA362 | Theatre and Digital Performance 3 3 3
Production VI
o | ¥ie
PFA372 | Acting VI: Acting Master Class
15 15 15
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2 4
First Semester 2570
IUIUNULEAN
l\::jr:rbSZr Course Title U 1/1 U 1/2 U 2
Un@ | auna | Un@d | evna | Un@ | auna
CA020 | Spirit of Southeast Asia 3 3 3
PFA306 | Performing Arts Criticism 3 3 3
PFA491 | Degree Project in Performing Arts 3 3 3
Preparatory
XXXXX | Elective Course #1 3 3 3
12 12 12
Second Semester
IUURUIAN
Nﬁf:\i: Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una
CA012 | Arts and Politics 3 3 3
PFA492 | Degree Project in Performing Arts a4 a4 a4
XXXXX | Elective Course #2 3 3 3
10 10 10
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T3 1
First Semester 1/1 2567
IUIUNULEAN
l\::l:)r:r;:r Course Title U 1/1 U 1/2 U2
Un@ | auna | Un@d | evna | Un@ | auna
GE101 | Thinking Skills for Lifelong Learning 3
EDM101 | Introduction to Event and MICE Business 3
6
First Semester 1/2
IUIUKULAN
l\(l:LTr:rbSZr Course Title U 1/1 U 1/2 U2
Unil | avna | Un@ | a@vna | UnA | auna
EN101 | Everyday English 3 3
GE101 | Thinking Skills for Lifelong Learning 3
CA161 | Visual Communication in Photography 3 3
GE104 | Aesthetics and Well-being for Life 3 3
EDM101 | Introduction to Event and MICE Business 3
CA005 | Art of Storytelling 3 3
12 18
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Second Semester

IUAURUIAN
C : : :
oure Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
EN101 | Everyday English 3
EN102 | Social English 3 3
CA006 | Marketing Communications in Digital Age 3 3 3
EDM112 | Graphic Design for Event and MICE 3 3 3
EDM113 | Event and MICE Production Design 3 3 3
Workshop
EDM111 | Presentation Techniques for Event and 3 3 3
MICE
GE107 | Entrepreneurial Spirit and Leadership 3 3 3
Skills
18 18 18
Summer Session
UIUAUBAN
Course . ; ;
! Course Title U 1/1 U 1/2 U2
Number
Unil | avna | Un@ | avna | UnA | auna
EN102 | Social English 3
CA161 | Visual Communication in Photography 3
EDM101 | Introduction to Event and MICE Business 3
9
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#191391N1HANDLIWN wazn15IANITEINIIANITUAZNITUTEYN
PUUN 2

First Semester 2568
IUIUNUILAAN
Course Course Title U 1/1 U 1/2 U 2
Number
dnf | duna | Unk | anna | UnA | duna
EN103 | Global English 3 3 3
EDM102 | Event Experience Design and Creation 3 3 3
EDM301 | Audio-Visual Production Workshop for 3 3 3
Event and MICE
EDM103 | Event and MICE Management and 3 3 3
Planning
EDM106 | Scriptwriting for Event and MICE 3 3 3
Technology and Innovation for the
GE103 3 3 3
Future
18 18 18
Second Semester
ATUIUNU28AAN
C 1 1 1
ourse Course Title u 1/1 U 1/2 u2
Number
Jdn@ | duna | Un@ | éwna | Unk | duna
EDM500 | Communicative English for Event and 3 3 3
MICE
CA162 | Data Analytics and Insights 3 3 3
EDM212 | Venue and Losgistics Analysis 3 3 3
EDMO001 | Taste, Art and Globalization 3 3 3
GE106 | Financial Literacy and Sustainable 3 3 3
Development
EDM304 | Understanding MICE Industry 3 3 3
18 18 18
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Summer Session

IUAURUIAN

@ : : .

oure Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una

GE101 | Thinking Skills for Lifelong Learning 3

GE104 | Aesthetics and Well-being for Life 3

CA005 | Art of Storytelling 3

9
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8191791N1IHANDLIUN uazn13IANTTHNTIANITULASATUTEYY

i 3
First Semester 2569
IUIUNULEAN
C . . :
ourse Course Title U 1/1 U 1/2 qu 2
Number
Un@ | auna | Un@d | evna | Un@ | auna
EDM305 | Research Skills 3 3 3
EDM213 | Event and MICE Workshop 3 3 3
EDM422 | Concert and Music Festival 3 3 3
EDM 426 | Sport Event — 6 6 6
EDM 428 | Event for Cultural Heritage B
EDM 433 | Artist and Influencer Management Lfaﬂ
EDM 434 | Sound, Lighting and Visual Liiu
Production System 20
EDM 437 | Virtual Production Workshop
GE102 | Citizenship and Social Transformation 3 3 3
18 18 18
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Second Semester

IUAURUIAN

C . : :

omre Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Un@ | duna | Un@ | @una
EDM302 | Technology for Event and MICE Production 3 3 3
EDM421 | Corporate Event 3 3 3
EDM 423 | Private Event 6 6 6
EDM 424 | Fashion Show \&on
EDM 432 | Catering for Event and MICE S
EDM 435 | Lighting Design Workshop 23
EDM 438 | Visual Effects
EDM211 | Legal and Ethical Issues in Event and MICE 3 3 3
Business
GE105 | Global Alliance and Emerging Issues 3 3 3
18 18 18
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8191791N1IANBIWN wazn13InN1sNTIANITIASANTUTEYY

T 4
First Semester 2570
IUAURUIAN
C . : .
omre Course Title U 1/1 U 1/2 qu 2
Number
Und | auna | Un@ | duna | Un@ | @una
EDM303 | Hybrid Event Experience Workshop 3 3 3
EDM306 | Promotional Planning for Event and MICE 3 3 3
EDM 425 | Knowledge Center and Museum_Design 3 3 3
EDM 427 | Beauty Contest "
Lien
EDM 431 | Event Styling =
ST
EDM 436 | Audiovisual Production Showcase L 3
EDM 439 | Multimedia Production
XXXXX | Free Elective 1 3 3 3
XXXXX | Free Elective 2 3 3 3
15 15 15
Second Semester
IUURUIAR
C : . .
oHrse Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | awna | UnA | anna
EDM 440 | Professional Internship 6 6 6
39 “3p @oniseu 1 39
EDM 441 | Degree Project
6 6 6
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1913 vn1suanandseassanazUseaunIsalnINg

TR 1
First Semester 1/1 2567
IUIUNUILAAN

C 1 1 1

ourse Course Title U /1 U 1/2 U 2
Number

dnf | duna | Unk | anna | UnA | duna

GEO11 | Thinking Skills for Lifelong Learning 3

CA171 | Understanding Creative Content and 3

Digital Experience Industry
6
First Semester 1/2
AMUIUNUYAN

C . . .

ourse Course Title U 1/1 U 1/2 U2
Number

dnf | @una | Und | anna | UnA | @una

GEO11 | Thinking Skills for Lifelong Learning 3

CA171 | Understanding Creative Content and 3

Digital Experience Industry

CA170 Creative Digital Photography 3 3

EN101 Everyday English 3 3

CA013 Digital Experience Journey 3 3

CA172 Art and Contemporary Design 3 3

CA173 Art of Pitching 3 3

15 21
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Second Semester

IUAURUIAN
Course Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
EN102 | Social English 3 3 3
GE012 | Citizenship in Society and International 3 3 3
Community
GEO013 | Technology and Innovation for the 3 3 3
Future
CA174 | Creative Scriptwriting and Storytelling 3 3 3
CA175 | Basic Design 3 3 3
CA176 | Computer Aided for Design 3 3 3
18 18 18
Summer Session
IUURUIAN
Course Course Title U 1/1 U 1/2 U2
Number
Unil | avna | Un@ | avna | UnA | auna
GEO11 | Thinking Skills for Lifelong Learning 3
Understanding Creative Content and 3
CAl1T1
Digital Experience Industry
6
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1913 vnsuanandseassanazUseaunisalfdng

PUUN 2

%

First Semester 2568
IUIUNULEAN
Course Course Title U 1/1 U 1/2 U 2
Number
Un@ | auna | Un@d | evna | Un@ | auna
CA170 | Creative Digital Photography 3
CA013 Digital Experience Journey 3
EN103 | Global English 3 3 3
CA177 | Story Design and Creativity 3 3 3
CDE113 | 3D Design and Animation 3 3 3
CDE116 | Production Workshop 3 3 3
CDE117 | Post-Production Workshop 3 3 3
15 15 21
Second Semester
FUIUAUBAN
l\(l::)r:r;:r Course Title U 1/1 U 1/2 U2
Unil | avna | Un@ | auna | UnA | @una
ENO14 | English for Exploring the World 3 3 3
CDE114 | Creative Coding 3 3 3
CDE115 | Communication Graphic Design 3 3 3
CDE112 | Motion Graphic Design 3 3 3
CDE111 | Infographic Design 3 3 3
CDE118 | UX/UI Design 3 3 3
18 18 18
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1913 vnsuanandseassanazUseaunisalfdng

7 3
First Semester 2569
IUAURUIAN
C . : :
oure Course Title U 1/1 U 1/2 qu 2
Number
Und | auna | Un@ | duna | Un@ | @una
EN101 | Everyday English 3
CDE119 | Lighting Design Production 3 3 3
CDE120 | Music and Sound Design 3 3 3
Content Creation and Digital Experience 3 3 3
CDE121

Design for Event and Marketing

CDE122 | Project Management and 3 3 3
Entrepreneurship in Creative Content and

Digital Experience

CDE211 | Projection Mapping Production 3 3 3
Wi | 30
CDE212 | Interactive Media Design

XXXXX | Elective Course#1 3 3 3

18 18 21
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Second Semester
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wanansUSunns ausilnaans Un1sanwl 2567

U 0

IUIUNULEAA
l\::jr:rbSZr Course Title U 1/1 U 1/2 U 2
Un@ | auna | Un@d | evna | Un@ | auna
GE 014 | Aesthetics and Well-being for Life 3 3 3
CDE123 | Communicative English for Creative 3 3 3
Content and Digital Experience
Production
CDE124 | Environmental Graphic Experience Design 3 3 3
CDE213 | VR, AR and MR Production 3 3 3
o | 9o
CDE214 | E-sports Event Production
XX XXX | Elective Course#?2 3 3 3
15 15 15




1913 vnsuanandseassanazUseaunisalfdng
JuUN 4

%

First Semester 2570
IUIUNULEAN
Course Course Title U 1/1 U 1/2 U 2
Number
Un@ | auna | Un@d | evna | Un@ | auna
CA172 | Art and Contemporary Design 3
CA173 | Art of Pitching 3
GEO15 | Entrepreneurial Spirit and Financial 3 3 3
Literacy
CA178 | Law and Ethics in Creative Digital 3 3 3
Experience Production Business
CDE125 | Special Issue in Creative Content and 3 3 3
Digital Experience Business
CDE215 | Metaverse Space Design 3 3 3
Wi | 30
CDE216 | Virtual Production
CDE217 | Merchandising Experience Design 3 3 3
Wi | 30
CDE218 | Public Space Experience Design
15 15 21
Second Semester
UIUAUBAN
Course Course Title fu 11 $u 172 $u 2
Number
Unil | avna | Un@ | avna | UnA | auna
CDE411 | Degree Project in Creative Content 6 6 6
179 Production and Digital Experience
CDE412 | %30
Creative Content Production and Digital
Experience Internship
6 6 6
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ANDS U187
#1013 9N1580d15wazHo tuy

1. vuandmanwialy (24 winefn)

NAUINNIWDINGY (9 Miein)

9n.101 AMdanguludinuszaniu 3(2-2-6)

EN101 Everyday English
Andunslilassaseiiugunazduunvdinguililuiiausys1iu Useneude

n1snaLuziInuekaylitaadIufl N1TUTTENEYARNGNYY mmmﬁaﬁmﬁau% Fosiilu
AUTEULATLTIRENRUd LT ITeAazaL TauEansuanseuAndidludentily Snveunnus
NSNA N5 A58 kaENISTEUAITTTIYTUINIG

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills -

speaking, listening, reading, and writing—through integrated methods.

an.102 Awdangeluuiunmediny 3(2-2-6)
EN102 Social English

Andunisyauaznindeulsyleauazdnnuiliiduusedn iemsiujduiusnig
dnu msuanideuteya naiisuliioy wagnsesuemmAnfsatuizessin o Tuusunmisden
wazgIna tnsgaunsimuninyenisedusieuasnmsinaue mowmaluladuasaufnaiassa

Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.

8n.103 Awdanguluuiunaina 3(2-2-6)
EN103 Global English

?JmlumimﬁmEJU'szaUﬂ’l'saﬁmJizui’lEJangstaﬁfua‘Lgu LAZLAAIAIINARLITY
Rerrudinanuduey maiau wazdsedudymiluszdvaina lnssjadunmsimurinuznns
deansseninaTausssu uwaznsdeanslulanidta deddyreonsilunadiedlan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming ¢lobal citizens.
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NF1AYIYIUINISTINWATN (15 milefin)

AN.011 vinwgnsAniilenisiiousnasndin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

Vg ud] nanN138In15An Wawin1sAnegraudussuu Andunsandaining n1san
a519a55A N15ANTIATIEN N1sRRdAATIEA NsAauATynt saufanisdenlesrinudauaziden
isesfionnuAnfimnzauluuszendldluiinuszdfu meiauiaznsBouinaendinldedia
Usgandnn

Theories and practical thinking tools, practice critical thinking, creative and
innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
including how to link and select appropriate thinking tools and effectively adapt to daily life,

professional undertakings and lifelong learning

AN.012 pudunadiosludinunasuyuszninaUseng 3(3-0-06)
GE012 Citizenship in Society and International Community

AUNNY AAN LY dNT wiinfl mnusuRaveuveinsilunaliodia ludwnlne
Faenlan uazdnuddia nieuflasuiudauitongsiuiuiduldediadinnugy saudsdviniunisiiaiy
vosUseuiulng 9 Tudeay Wiesessunsdsuwlatvesuiunwindeufived nadedinuaznisineu
naenaunszuiinluaudfyvesnisaiisausinieludeausedudie q Aflanuuanimig
TUSTIY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society,
global society, and digital society, with ability to adjust and live happily with others while
keeping abreast of and adapting themselves to societal changes which may affect livelihood

and working life; awareness and cooperation at different levels among people of diverse

cultures
An.013 wmelulafuaruinnssuiioounan 3(3-0-6)
GEO013 Technology and Innovation for the Future

UNUIN WUIAA N153Lin7IY wazn1sUsusdfunisiuasundasvedaneuinn
sufssuszgndlfimaluladuazuinnssududng q ilesjadunisuaismannug msimuiaunm
Fnludennaiolnl nsutymiiniuludindszsrfusasnsiauediadseEsss nansenuves
weluladuaguinnssuiifidonsdniuiin dieu uasiasugia naonaudnwinsldussloviuagnis
Auaseamsndaumsdygiifnannmealuladuazuinnssu

Concepts, roles, awareness and adjustment to changes of the future and
applications of various types of technology and innovation in knowledge acquisition and
improvement of quality of life in a new normal society including ways to solve life
complexity and challenges, and to enhance creative working life; impacts of technology and
innovation on our livelihood, society and economics, and how to optimize and to protect

the intellectual property arising from technology and innovation
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AN.014 quVSsnmuazaU e TIn 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

mMs3andes msliTinfinulesiesnsesnsdinaan lnnuAnaisassAlunsaiig
ANNEUHINAUNTEAININUARYE AANTTUTUMUINIG wazAnw Sviu o sUalAWLeY LavI1uKY
m’méﬁL%ﬁmﬂmwmawamqu

How to live a meaningful life through various types of arts, recreational
activities and sports; new perspectives for aesthetics of life that influence one’s mind and

how one may plan a path to success from one’s passion

AN.015 Iyeunudugusznaunsuazauinianisty 3(3-0-6)
GEO015 Entrepreneurial Spirit and Financial Literacy

Qma"’nwmsﬁ'ﬁwﬁ’zﬂumsa%ﬁﬁm%mmwmmstﬂu;ﬁﬂsmauma TagLunISARLUY
Wwes UsgnausenisiianufAnaieasse uagnisuarslenialunisisuuasdiuanisesied
AuTTTHLAYATETTIY In1sdamInazinaulanianisfuedieiivsyaving sansdnnisniaitudiy
UARALAZNITAINU SN sWaLIegedadiy ﬁmaséﬁﬂﬁmmmﬁmasﬁwmLﬁuﬁﬂf}faéwﬁ
Useansua sous uaznadindulaviuseivgnisal

The development of character traits that are vital to cultivating an
entrepreneurial spirit, with an emphasis placed on how to think like an entrepreneur,
opportunities to start and run a business with on the basis of ethics and moral grounds, how
to effectively manage and make financial decisions, personal financial management and
investment, including sustainable development, effective leadership skills development,

teamwork, bold, prompt and well-informed decisions-making
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2. MUIAIVUANE (99 BNA)
2.1 naadrILAY (30 Miiein)
ufl. 501 luMagwInnIsERasharae il 3(3-2-6)

CA 501 Journey to Communication & New Media

LL‘U’Jﬁ@‘VIZ}‘H{jLLazaQﬁﬂigﬂ@U‘Uaﬂﬂ’liﬁaa’ﬁ ﬂi%‘U’Juﬂﬁ’J’]\‘lLLNUﬂaQVIﬁfﬂ’liﬁaa’liLLaz
dolmi IngsjatiunuiiiovhaudiladamsiuluasdinamansieeInwludlagtu Uszneu
luhensdeansaiviauazgnamnssudo msUszanduiusaavia nislawanadia nsdeansuusus
msaausuAgiiavsnauulanseulatuaznsdeansidvianazamamnssude

Concepts, theories and elements of communication and new media and
strategic communication planning process.This course explores professionalism in the
communication arts fields, including digital communication and media industries, digital
public relations, digital advertising, creative branding, influencer branding, and Digital

Communication and Media.

Uuel. 200 NOVNNY, 385553 LAY anuduiinveulunisdeans 3(3-0-06)
CA 200 Law, Ethics and Responsibility in Communication

arwiidesiuieatungmne s mlunisuansarwindiu veuwavesnislians
LLazmm%’Uﬁmjaummg%mmaﬁama%u mﬁgﬁugmﬁm%’uﬁﬂmﬂigtﬁu%aaﬂa%maﬁLﬂwguﬁ
Rerdesfudemarungminaiiefiunsduasesdiuilag wsu. reufiumes wsu. Aunsesdeyadiu
yAAa Ningaunatag 9585550 warausulnYeuvetnimemans

Basic knowledge about law, freedom of expression, media rights, and the
lecal responsibility of the media, special legal issues pertaining to mass media, consumer
protection laws, the Computer Crime Act, the Personal Data Protection Act, intellectual

property, ethics and responsibilities of communication professionals.

Ur.503 NTUAUBLALNITLITINNDTDY 33-0-6)
CA 503 Pitching & Negotiation
AUMLNBUAZANUFIAYTOINITUNLAUBLAZNITIATINNDTOI IATIsRLas Ui
anunsal safsmsldmadiaig q lunshiausuaznisiasasoseaiieanunsntiluussgndldi
UTUNANS 9 lApgramnyay
The meaning and importance of presentation, negotiation, situation analysis
as well as the use of various techniques in presentation and negotiation suitable for various

circumstances.
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UA.504 NSANUAINFRNS 3(2-2-6)
CA 504 Digital Photography
wdnnsbesiulunisdienin nsldnundesidva ud lawes Inuvay uas
gunsaliatu annsauszgndltuunaamsinesdusznaunm uaznguimaiandosnenim lunisna
LUIAUARKIUNITINHUNITAAIMTINIAITE Lazn1sanuaakilunmmslusLnsunauianesLi
Ienadnsnuiidosnisetnsadeassd WeliAnddmilimnzavdmiunsioasiuusagdom
Basic principles of photography and the use of digital cameras, lenses, filters,
flashes, and accessories. Students will understand composition and visual storytelling
concepts for commercial photography, the retouching techniques through computer
programs to achieve the desired and creative results while creating new ideas suitable for

each communication channel.

U505 Aavzmaianisos 3(3-0-6)
CA 505 Art of Storytelling

sUnvumsiadesiiusngludedszianeieg maadesinufosd nmuazides
Audnvuziinsiiveniondr maianisidiendfiedearsannuninenazaiiuidnldediad
Usgansam nsldunuiniswastszaunisaiseusilunisadisassadondn sudainuennsils ns
venUssiumsdenassiiiom nsAniAsy LLagﬂﬁaqﬂimmmﬁdaLa'%mma'%%"aqazmﬁﬁaﬂz
Various forms of storytelling in contemporary media through verbal and non-verbal
communication as well as essential storytelling elements. Students will learn about
storytelling techniques to convey meaning and emotions and how to develop listening skills
and use imagination and personal experiences to create unique and effective

communication.

UFl. 506 NANNIINAA 3(3-0-6)
CA 506 Marketing Essentials

ANUNUIY AINUA A DY LLmﬁmﬁugmmamimmﬂ nannismataadelny
ANTNLIAABNNNNITAAIN NITLUIEIURAN N15IEENRaIALUIMINBLAZ ATATAUAATLAUINANA U9t
WOANTTUFUTLAA NAENTAIUNANNINITAAN NALNSHAAS I NAENTIIAT NAYNSYBININITAAN
LLazﬂaqwémiﬁaa’ﬁﬂ’ﬁma’m st lawuldnuarnseuadoun1enisnane

The meaning, importance, basic concepts of marketing, modern marketing
principles, marketing environment, market segmentation, target market selection, product
positioning, consumer behavior, marketing mix strategy, product strategy, price strategy,
marketing channel strategy, and marketing communication strategies as well as trends in
marketing.
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uA.507 nsdeansienagns 3(3-0-6)
CA 507 Strategic Communication
WUIAR MW ﬂsvmums‘[masammaaﬂ']i?iaam,%mawé swdmdnnisisafiu
quﬂiiumﬁaamsmﬂaam LLa“ﬂ‘\]ﬁ]ﬁﬂ/lllNﬁﬂi“ﬁ/l‘UG]E]‘Ui‘”ﬁ‘Vlﬁﬂ”]WSUENfﬂiﬂﬁ]ﬁ'ﬁ GUQLU‘IJE]Q@‘UT”?]E]‘U
Wumusuaamiaamimaaam IﬂﬂiﬁiﬂimﬁﬂﬂﬂsﬂaﬂaﬂﬂﬂﬁiﬁiaLL‘U'ﬁ‘UﬂWUi‘”ﬁUB\Iaﬂ"IL'i’i]LLa“allL‘Via'J
Strategic communication principles, theories, and the overall process,
includes concepts on strategic communication behavior and elements impacting
communication efficiency, which is a vital component of strategic communication. Utilizing

case studies of successful and unsuccessful enterprises or brands.

uA. 508 delviuazinaluladnisdeans 3(3-0-6)
CA 508 New Media & Communication Technology
unumvesdelndifiotuldnisdeanssinadio sudanislasan msussduiug
warnsadrauusus wdesflnauinurlunisléinaluladdelniifienisdeans wasasivdeunanseny
adnuwazSaussIuvesdellognaiitansana suwdsUsadunnududiug sndnval wavnis
WasuuUamadeay
The role of new media for contemporary communication, including
advertising, public relations, and brand building. Students will practice skills in new media
technology for communication, and examine social and cultural impacts of new media on

privacy and identity issues and social changes.

. 509 Aavzfouiienisdoansuardelns 3(3-0-6)
CA 509 Art Appreciation for Communications and New Media
Aavgnannguiuulasyaddy warenupdeulmvesiauylugisniaidig 9 wiluein
uazdagiiu sdaunfnvesialuaudfyiinadenuoenuuy 3833n widu Fuf Sausssusam
asfe eannsaianyseyndldlunsaiiassddesinats faansoderamuneuaztiiausiiessn
Aduvssduniodunsawaruaulavesnuludnuldesnsdisaden
Various art styles and movements in different eras—from the past to the
present day. Emphasis is placed upon examining notable artists” approaches and their
influences on design, lifestyle, fashion, products, and contemporary culture as well as being
able to create contemporary media that convey meaning and stories based on current

issues and social trends.
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an. 014 MdINgudmTuNIsiSEuslan 3(3-0-6)
EN 014 English for Exploring the World

Wauaaunsalunsiseus wazdrsemnuduluvedlan wu Auwinnssy du
Fausrsuuazunnudn Tnsmssruuandouniwdsnguuaznisliinaluladvsznaumsaidousvidly
wazuontoadou uidinnuriunmstlaaeyaluanunsaiivainraisanmaidouidenues
TuresuuRnsnen1w

A competency-based English course that focuses on student-centered
exploration of the world through the use of English language and technology. Reading about
a variety of topics provides a springboard for tasks both inside and outside the classroom.
Students are equipped with knowledge about the world especially about its different
cultures, peoples, and ways of thinking. Self-study learning in a language laboratory will

allow the students to improve their listening and speaking skills in different situations.

2.2 gAYy - Uadu (54 nihein)
dau. 101 AUAALTININYUATAINANAS1NETIA 3(3-0-6)
CNM 101 Critical and Creative Thinking
unAniiugulunsadassday Boudnsruiunsinauegwadaassdniuns

dgnenanIunumsgtuailiannsadearsldeiaminzay uddnuidRnmsadassdiany
emadinisniseineg Auvaninl elildnufiunndrsuazsiwarts dlugnsinndiansaiuas
Yauenanuiideansidesediuszdninm

Critical and creative thinking skills and an understanding of creative thinking
process—from imagination to realization of communicative pieces of work. Students will
practice various new techniques and methods for creative work development and be able

to critique and exhibit their works.

adal. 102 NN AN ANTIUEUTLNA 3(3-0-6)

CNM 102 Consumer Psychology & Behavior
LuIAANguAMAninenardenine s fungAnssuduilaaussianse

Hadviidamadiensyurunsindulavesfuilan auddguesnsinumginssuvesuilaalutiun

19 9 wieunsalinu iethludssyndlilunisaienagnsnisieansedieiiusyansnm
Psychological and sociological theories related to consumer behavior, factors

affecting consumer decision-making process, the importance of studying consumer behavior

in different contexts from various case studies.
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de. 103 NNTATNLUTUADIANTS 3(3-0-6)
CNM 103 Corporate Branding

AUNNTY AUEIRY BeRUsEnaY nannIs wardadedieafuiuasiauusud
09AM3 TdansruIumsaeasifiontsadrsuusud osinsnenielunazaeuen msusmsdanis
amdnvaiuazinudeldesweausudesins mstmuagedulusudiaenadesiunagnigsiaves
BIANTT NTIUUTUABIANIT NITATUUTUAMILENALNTNITUAAIAIUTUNATOUADHIAN WaTULUIAN
Tnifiiiendesiunisadiauusudesdinig

The meaning, importance, elements, principles, factors related to corporate
branding, a communication process for internal and external corporate branding, image and
reputation management, brand positioning, corporate business strategy, corporate

rebranding, responsible branding as well as new corporate branding approaches.

aay. 204 nsinsesesvaisassddmsuunanlosuoaulal 3(2-2-6)
CNM 204 Creative Storytelling for Digital Platform
Anufvaieatunisidnsonienuadl s1en1s Tuwwaaesuse 4 Wilads
peAUsENaLTBINISENSeY NsUIuNsHAnde n1stviunasdUsznau@al n1sdadeddunm TIads
waidas1e 9 farunsasganiiuaulevesiuuluunanilosusiie 4 uazasandesiuiondnuaiuas
UPRNNINVBIUUTUA
Practice creative storytelling by creating clips on different digital platforms.
This course will focus on storytelling elements, digital media production, art direction,
editing, and other techniques to capture audience’s attention on various platforms while

aligning with brand identity and personality.

. 205 nsenUUReanwuunsIFin 3(2-2-6)
CNM 205 Graphics Design Workshop

MANNITBONLUUNTITN Nufd N159naIRUsznaunIw pAUALY dleduaInisoaniuy
NN waznsAnUFiRnslilsunsuReuRumesdmiunueenuuUNTIAiN eaunsondndediu
Jamans 1wy ueenwuuanUsenevdmiuasumudludedenueaulat nseenuuvdedsfiam
N1509NLUUMISNES tagaudulnsiin Wudu

Graphic design principles, color theory, composition, formats, styles of graphic
design. Students will practice graphic design skills by using specific computer programs and
be able to create communication materials, such as visual design for online content, print

media design, font design, and infographics, among others.
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deiyl. 206 nMsfnUfURifonandoRdra 3(2-2-6)
CNM 206 Digital Media Production Workshop
walauwarisnisdearsiiunimadonlny n1seenwuuLarniIsia s oy
amadoulin nsdnesduszneunmadeulm msliiaiesdeuazgunsallunisndnamadouln
Anufiinnsesnuuuuaznisaneviideduniwadeulmegalifayy sambimsdniuniswdnu
mwadeulmiiowmeunsiudodda
Techniques and methods of communication through moving images, design
and storytelling, composition, use of tools and equipment for moving image production.
Students will practice designing and shooting motion pictures, producing and distribution of

motion pictures through digital media.

aaal. 207 msdeansiituindousedeya 3(3-0-6)
CNM 207 Data-Driven Communication

wnAn ned enudfguensliteyaildanmelulagmanismainyszinneing o
TLN5IRUNTSH0E15N150A0 LLazﬁﬂwﬂﬂaqwﬁﬁamamammmauwiuﬁ 83Ans Wiewheu 7
T¥deya Tunsiuirdeu vie ad1sassd Wieussainguszasdnisnsieans wazaissvaunisalia
Thrunguilvane saudansilndnnagnsnisdoasiiindsdeyadiulselondlitunusud vie
D9ANT

This course emphasizes on concepts, theories, and importance of using
information from different types of marketing technologies for marketing communication
planning, data-driven marketing communication strategies that meet brand or corporate
communication objectives and create a good experience for target customers. Students will
learn how to develop communication strategies that bring useful information to brands or

organizations.

deu. 208 N15919UNLTBIINeNNSH0ES 3(3-0-06)
CNM 208 Channel Communication Management

AMTUSMITRINIINTTH0ENS maamuaqﬁmmiﬁﬁﬂu“]wiami’mLLmuﬁdaqmami
doans saludunisliasizsianiunisainnainisnatn nginsavesuilng wusudnansae nns
ATIzide iwﬁmé’mmzﬂasma‘lumw%mw'awWﬂﬂ’lﬁﬁlaa’ﬁmuﬁaimj lngaIu1sauInIay
wwIRn Taudansdifnwludssyndldlaegaiiusednsam uasviveavivady

This course explores communication channels management and planning.
Emphasis is placed upon analyzing market situations, consumer behavior, product branding,
media analysis, principles and strategies for new media management. Students will be able

to apply a conceptual framework and case studies effectively.
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day. 209 NTIENEANTIUHUIINALTAEN 3(3-0-6)
CNM 209 Research and Consumer Insight

NSz T mguikarURTR saudnisivuatlgmnnsise mseenuuunside
mafiutens waznisliteyaanunasing q aasaaunsiinneideyaiiofnwunliymmanimmann
nsdoasnsnsnatauazdeluil woAnssuguilaa wazdumaudeanisidsdnveauilan oy
ansniFeudismsthnamsifoandszgndiitensdindulamemanaununisdoasidanagnslsedng
fUsgansam

A study of theoretical and practical research process, research problem
research design, data collection, and use of information from various sources, data analysis
for market trends study, marketing communication and new media, consumer behavior, in-
depth consumer insight. Students will learn how to apply research findings for effective

strategic communication planning and decision-making.

@a. 310 NMUTYNIANUA AT I INGR 3(3-0-6)
CNM 310 Risk & Crisis Management

‘{jﬁ]ﬁ]EIVlLﬂEJ’JGUENﬂUﬂ’J'mLﬁﬂﬂ%@ﬂ@ﬂﬂﬂﬂm”’mi}@ bbale ﬂi”U?UﬂWiﬂWi‘Ui%?iﬂ'ﬂ’]&lLﬂEN
LLﬁu‘U‘UG]Quﬂ’]iUiﬁﬁiﬁﬂﬂ(ﬁmNNﬁﬂiuVl‘UG’lE]‘U@L?ﬁEN ﬂ’]WﬁﬂTﬂﬁAﬂJ@ﬂ@ﬂﬂﬂ?i GNLLG]ﬂW i']Lﬂi’]u‘VTNllﬂ'Ju
LﬂEJ’JGU’eN ﬂWLMWLLauNaﬂiuWUT@ﬁ{jQQEJﬂ’J’]iJLﬁENVISJG]EJﬂaEJ'V]ﬁﬂ’]iﬂG‘lﬂ’]ﬁ’Jﬂﬂfﬂﬂ?iﬂiu“mﬁiﬂ‘wuﬁ ‘1/1\‘16[,14
L“U\‘iiﬂLLawIULsﬂﬂiULW@ﬂ@Uﬂﬂﬂ?Uﬂ’]im ‘UEJLE‘WQ mwaﬂ‘wmmmmﬂmi JUNIANWITUABUNTS
‘Uigmumaﬂ’ﬂma?Li"\]GU@Qﬂ’]iUi%’]i’Jﬂﬁ]m%’]ﬂﬂimﬂﬂ‘H’]

Factors related to organizational and critical risks, risk management processes,
and crisis management procedures that affect reputation, corporate image, stakeholder
analysis, causes and effects of risk factors on proactive and reactive public relations crisis
management strategies for situation, reputation, and image restoration. Students will learn

about the process of evaluating the success of crisis management from case studies.

ey, 411 Awdangudmun1sdeasegnatioandm 3(3-0-6)
CNM 411 English for Professional Communication
nsldnesinguiliiendesiuindndmanmans nsilswazniseruduussidua
dlailomludeussinsng 4 mssulang msdeasdaenan maesanfugndn madides s
mMsauenugndn aasnauiseuimslinudnguludemavunazieindetedinuesulatiosis
Nz ay
Practice of English for communication arts professions. Emphasis is placed
upon listening and reading comprehension skills to make sense of media content, taking the
briefs, problem solving, verbal communication, negotiations with clients, storytelling, pitching

and presentations as well as English usage in mass media and social media platforms.
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ddu. 412 MsdunnUsziuRmzLaznRnUG R 3(3-2-6)
CNM 412 Special Topics Seminar & Workshop

Usziitusing 9 Miaulaluniaisgramnssuiididsegluanuanla iothundnnis
Funuludsuiusing q TaelginensimssgandinsuuaniudeuFoudymes Ussaunisaliu vie
nMsineusndfiRnmaiiostuinusuazsiouaumieunouduianisfinm

Various interesting issues facing the industry to organize seminars on various
topics by inviting experts to exchange thoughts and experiences with the class as well as
hold workshops to upskill and prepare students prior to graduation. the exchange of ideas

between the lecturers and the students, and among the students themselves.

ddu. 413 NNSHNUIYITN 6 (0 - 35 - 0)
CNM 413 Professional Internship
Srdadurion ; dnAnududi 3 Tulu Smhefnazaulddesnin 90 wihedn fmhednavaly
swAranzau-tirulitdesnit 27 wiiein (Seulunianisdnwideaiule) uag
il \nsARAsazay (CUM.GPA) liifeandn 2.75
Prerequisite:  Third-year student or higher and passed at least 90 credits and 27 credits of
major required courses. A cumulative GPA of not less than 2.75.
mMsfnnuvestin@nundugusznaunts vieesdns ileliindnwiivszaunisaing
M99 UUTIHINIATIIVOIDIANT Lﬁ'm‘%suii’wuﬁiimLLazmzmumiﬁwmué’mmimqLmum3
doanslugunuuineg muuIunvesesdns lnetinAnuazdewihnenulssneunsiinauuas/vie
Anwdunfinmstuundenguiifleaiassdlasnisduiansfinm sdaregnieldmniunuuas
nsUszdiunaveteransdsufumhenunisuen Inetnanwasdesdssesnainsinausiuieay
Taitfosndn 400 ala
Students will serve an internship at an external organization in hopes of
gaining professional experience and practical knowledge in corporate culture and various
ways of communication planning. Students will be required to write an internship report or
an individual paper under the supervision of their advisor and outside parties. A total

amount of the internship period must be at least 400 hours.

dau 414 lassnsansinusineidunisdeansuazdelny 6(2-8-6)
CNM 414 Degree Project in Communication & New Media
a v o o = O oy = a a % i | a ~ | a
Awdaruneu - dndanwdudi 3 Yuly Invleinazauliddesnin 90 wihefe wazdviieAnazauly
swArawzau-sirulitdesnin 27 nuiein (SeulunianisAnwiaeiule)
Prerequisite:  Third-year student or higher and passed at least 90 credits and 27 credits of
major required courses.
N TeideyamdelassudiuuanantnAnwaula n8TngUszasAiitonauaues

AUABINITVRIDAAIMNTIN wazdninTeudoyadimiuiauaiiioveeydfidonusnssunis &9
Usznaumennisduaznsinanaluaniineides lnglsuauin1siausalasesnesy Wauuas
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uAlvumudidy aulugnsndnnuiiauasineuninanugansisue sl n1siananisiioues
seAmiidessiunzuuuiaus 2.00 (\n3a O FulUHunasiniu

In this course, students will develop an individual project that is aimed to
respond to industry needs. Students are required to present and seek approval of their topic
to faculty members and industry experts, develop and revise the idea, create the project as

well as disseminate it to the public. A C-grade or 2.0 must be achieved to pass the course.

day. 021 N1590039ANTH0an Ta19aT9A 1 3(3-2-6)
CNM 021 Creative Communication Campaign |
nénnsuasfinufiRnssuiumsmausususadmsdoasdmivaudwieuinishou
M33uUdn Msdesgsianiunisal msiseiieiunginssuduilaaiBsdn mstmuaingusrasdues
WNUNITIEUTIA miﬁmumaq‘mé waznadsnisaeansiudereerlatuaresulat msinaueny
MsHARwaTHELNSEe warnsUsedung
Practice of communication campaigns planning for products or services, from
request for proposal, situation analysis, in-depth research on consumer behavior, campaign
objectives, strategies, offline and online media communication strategies, presentations as
well as media production, delivery, and evaluation.

da. 022 N3IUSIANIADENIAT TR 2 3(3-2-6)
CNM 022 Creative Commmunication Campaign |l
?JmJﬁﬂ’ﬁﬂﬁxmumimﬂLLmuimmﬁLﬁams%m&wwﬁ Fawdnsuuial nns
Annevianiunisal mideRetunginssuduslaaidsdn nqussasdueuaunsTused Msfun
nagns wagnaisnisdearsinudeisoolatuareoulad niauenu mandauazweunide way
NsUsTHIUNG
A practical course focusing on a campaign planning process for brand
communications, taking a brief, situation analysis in-depth research on consumer behavior,
campaign objectives, strategies, offline and online media communication strategies,

presentations as well as media production, delivery, and evaluation.

day. 031 MITUTIANSAeaNTaIaTIA 3 3(3-2-6)
CNM 031 Creative Communication Campaign |l
AnURTRNTzUILNTINURLI LTINS AeasAmuasAn IR LA S TUUTI g
Annevianiunsal mATeReTungAnssuduilnaledn Fgusrasdueusun TS N3
nagns wagnalsmsdemaniuderieenlatuazesuler maaueu nsnAnuazWEuNIHD LAy
nMsUsEuNg
Practice creative communication skills, including campaign planning for

corporate communication, taking a brief, situation analysis in-depth research on consumer
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behavior, campaign objectives, strategies, offline and online media communication

strategies, presentations as well as media production, delivery, and evaluation.

dayl. 032 N1590039ANTH0a Ta19a59A 4 3(3-2-6)
CNM 032 Creative Communication Campaign |V
?Jﬂﬂf]ﬁ’aﬂssmumimqLLNN?ilJNﬁﬂﬁ%ﬁﬁLﬁ@ﬁ%’NﬂﬂiLUéauLLUaﬂwﬂﬂﬁﬂﬂm Faus
Ms3uUIN Msliesgianiunissl meideiRsafungAnssuduilaaledn guszasdueunung
stused mafmuanagns waznaisnsdeanskiuderieenlauazeoulay mniiauesy n1sude
LAMELNSED wazn1sUsTiuNa
Practice advanced creative communication skills—ranging from campaign
planning for social changes, taking a brief, situation analysis in-depth research on consumer
behavior, campaign objectives, strategies, offline and online media communication

strategies, presentations to media production, delivery, and evaluation.

2.3 gAY - den (15 niiefn)

- NI INTSlaYaNATYEA (Digital Advertising)
dwau. 011 NTasETIALaYNSlsudonI A 3(3-0-6)
CAD 011 Creativity & Copywriting

LuaARAgIfUMmNARaIaTsA Tngthunyszgndldlunsimunnagnsuaznais
afsassrnulavan warlinujianisdeutennunandonlavunussnneig q Wevnaueld
HOAAABINULUIAANANTDIN T B Uuﬁugmmaﬂ@mﬁﬁmLLazfﬁaﬁﬁm

Concept of creativity and advertising strategies and tactics. Students will
practice writing different types of advertising content and delivering them based on

advertising principles, morality, and ethics.

dweu. 022 nsmAvAaUlusnulawun 3(2-2-6)
CAD 022 Art Direction in Advertising

n1sdnesausznaufal laenisidenldnimusenau (Illustrate) AUARULUUYEY
$9nws (Typography) ‘mqwﬁﬁ (Theory of color) LadLazT SINAINITANUATUINVBININLAE
asfUszneunm - an neldwdnnisnisdias Weadssadeufinliiulavanniudess

Art composition, illustration design, typosgraphy, theory of color, ligsht and
shadow, resolution, composition, scene design, and artistic principles to create tasteful

advertising through various media.
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aagd. 033 N385 983 5A LU BRIV 3(3-0-6)
CAD 033 Creative Digital Advertising

ANTINY MNNAIRY JULUU AadnuazTeInIslavnsdendsia nszuIunIs
MUNUNaEeassE wannisfidnflunisadisassdranulavannidenivaliinaula Tneddads
n1saseassregnelliasesssududidy sadinisTananislavan Unfnwegliieudanvgud
MogansalAnwIie 9 uaznsiseuiaen1sasiieujuRmenuLes

The meaning, importance, forms, characteristics of digital media advertising,
and creative planning process for digital advertisements. Students will learn about ethical

practice, advertising measurement, and relevant theories through case studies.

asinl. 034 douinnssunazdoasninisianoulunislaven 3(3-0-6)
CAD 034 Innovative & Interactive Media
ANEAYVRINAENSLAZNATSIUNTAT9aTIAFRUINNTTY (Innovative Media) @0
a s = . . ~ v Y o ada o a aa a a o A
Suwasuaniin (Interactive Media) Liteliaannaasiuifnsaiiudin waznginssulunisilinsude
vosngudusinadmneiudsunUaddlugaddvia uagnsusvendldlunmslavan
The importance of strategies and tactics in creating innovative and interactive
media while taking into account lifestyles, shifting media consumption behavior of targeted

consumers as well as advertising approaches.

@9led. 035 N1999ALUUNTITINLAZA1INER LAY 3(2-2-6)
CAD 035 Advertising Design & Production

VANN1508NKUUNTIAN B3RUsENaUTaINIsaRnwuUNTnkasinluUssgnaldiuns
wAneulswaTailuwuy 2 §7 wazeu 3 37 WaziSEUSNINTEUIUNTHERNULEYA N13AMUA
e gundea vunnm MIfase warananInkkuney — ndinsnandelavanmieuiulsdnduy
Ld

Graphic design principles, graphic design elements, two-dimensional and
three-dimensional advertisements, and the advertising production process. Students will
learn how to determine sound, camera angles, image size, editing as well as pre-production

and post-production processes practiced by a production house.
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- N IMIUsEIFUTUSATIER (Digital Public Relations)
auv. 011 NAgNSN1TUTEMIFUNUSAIA 3(3-0-6)
CPR 011 Digital Public Relations Strategy
NTEUIUNITINUNUNAENTNITU TV TURUS 5@L%q§ﬂLLazL%ﬁu WUNTIATIEY

vaa P

Uszidluaniunisal n1llasieiaudein1suazlynivesinldiuineiiugsie uagn1sfiivun
LmemﬁmLangLL‘U‘UGUENﬁaiumiﬂizmﬁmﬁuﬂu?iaimj 9 s vustuReunsUsTfiunauas
naansveInd I luiuNITUTEIAuTUSRIANSLarNTUTEMAUTUSNTRAaIn 189 Tnefin1sAn
AATIERTIAUNTANNLTNBEN1TUTMNTIANITIINNTAIRAN®Y

Proactive and reactive public relations strategies, emphasizing on situation
analysis, stakeholder needs analysis, concepts and new media landscape for public
relations, evaluation procedures and achievement in corporate and marketing public
relations, among others, through analytical thinking and management skills development

from case studies.

auv. 022 nsTeuuaynsadsassioniiiontsusyanduiug 3(3-0-6)
CPR 022 Public Relations Writing & Content Creation

ndninaut Suseu uaznagnsnsdoulssaeing  Asududmivanulssanduiug
MaBoudiold doyatnians madowdieatanmdnunl nadoudiotuastoifaaiuazudluny
dlafa Madeuiieduaiunsnain wasmsdouilosnsed SamanunYEn1s0anwUULAZAS
UimsUstiiuiiemeunslUddeuseiameng 1

Guidelines, procedures, and various writing tactics for public relations.
Students will learn how to craft writing pieces aimed to inform, build image, clarify facts,
correct misunderstanding, serve marketing promotion, and advocate for good causes; and

how to develop and pitch story angles to various media.

au%. 033 nsuSsAndnvaiLardeldetesdnisg 3(3-0-6)
CPR 033 Image & Reputation Management
nIEUILNSNTUIMIA AN allasTaIdBIednT LarnsiuugsAavesesinsly
finaueluaenivesuszavugiifidiuiondos Wy niinew gndn Tnasnu uavyuvu Tneavinu
Hadesnelunazniouen Yesmslunisdeans nsrUrUM Ao durimiuaziusiailouanigniy
29983An13 NsUsZIEUNUSA18TY N1TUTEEIENRUSNITRAAIN LasNITLERIALTURATOUSDAIAL
uaeitaLnANuiBy Saensuimsaniginginnsinuinsdifinm
Corporate image and reputation management as well as stakeholder-based
approach for business management in hopes of gaining trust among employees, customers,
investors and communities. Emphasis is placed upon internal and external factors,
communication channels, vision and mission, corporate positioning strategy, internal public
relations, marketing public relations, corporate social responsibility and sustainable

development as well as crisis management.
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auv. 034 N1IUTMTANNANUS 3(3-0-6)
CPR 034 Relationship Management

MsUIMIIansamduiusgndn emmidugniediadidu nmsesnuuuisnng
fudeyasgiudussuy Tnszinginssuvegnai SanqungAnssuvesgnn wazasianagnshi
wangiuudaznguegiundussuy L‘ﬁaLﬂuﬁugmiumia%ﬁﬂamaLLazU%mﬂﬁmqﬁ’quaﬂismm
naudmung

Customer relationship management, focusing on retaining customers,
designing systematic data collection methods, analyzing and classifying customer behavior,
determining suitable strategies for each target group in hopes of creating opportunities and

services that match consumer behavior.

auy. 035 nsasen1silausIugusueaulall 3(3-0-6)
CPR 035 Social Media Community

LWIAA NagNs Nalo warHnNuinwen13ANIAITILRRAE I UHLASIINTHE IS I
unanteudmivaimusualiouvulansaulat tensuaussdatimnenisgsia nieuaious
MNKIYTEAUNITAIRTS

Concepts, strategies, tactics, critical thinking skills, and social media

engagement plan for virtual online community development to meet business goals.

- NGNIYINTATUUTUAAT 198556 (Creative Branding)
deu. 011 NSIANITAMUAMUTUA 3(3-0-06)
CBD 011 Brand Equity Management

USunkazAudIAnretana Anwiauvang anudidy Useleyiveanisdanis
ANALUTUS WuAn/mauinuauusud dadeviessdusznousing o finadensairenmauuTud
LUIN WM TINANAIMUTUA

A context and importance of values; the meaning, importance, and benefits
of brand value management; the concepts/theories of brand value; factors or elements

affecting the creation of brand values as well as brand value measurement approach.

dau. 022 NTASHUTUATINAYNG 3(3-0-6)
CBD 022 Strategic Branding

AMUAIATY YANNITHATLUIAAYBINAYNTNNTATIILUTUA MANNITASNMUTUALTING
gnSludAvaNINVBWUTUA FEUTUTHANVINAYNTNITATIUUTUA TINTIBIAYTENBUNTAT MY
suABanagns 19 msimuadderimiuusud wiuuiveausud MsimuaiumisuTud s
dyuIveUTUA YABNNINLUTUA londnuaivesusud 1udu Tngglsouanunsonnununagnsnis
ahauusudldannsdi@nuiueumng

An importance, principles, and concepts of branding strategy, strategic brand

building approaches as a brand owner, types of branding strategies, strategic brand building
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elements-ranging from brand vision, brand essence, brand positioning, brand promise, brand

personality, brand identity, among others. Students will plan a branding strategy from case

studies.
adu. 033 N99DNLUUBNANYAILUTUA 3(2-2-6)
CBD 033 Brand Identity Design

UNUIM AUEIATY LAZNTEUIUNITORNRUULENGNBAILUTUA ATOUAGUAINTITTDYA
Wiovudeseilunisesnuuy FIUTIN1908NLUUDIAUTENDUAIUAY VolonSnwalwuTUAlaglY
poufinmosluniseanuuy n1sdsde senuuundydnual aavane gosanuus wazgiienisld
londnualuusus dslindnwarldiBsusuosnuuulagainsaussgndiunuaidldeniain

The role, importance and process of brand identity design, data analysis for
design as well as the design of brand identity elements using computer-aided design, such
as titling, logo design, letterhead, letters, envelopes, and brand identity manuals. Students

will be able to apply design skills learned from this course to real-world assignments.

deu. 034 nagmdYomInsdeauardudauianusus 3(3-0-6)
CBD 034 Brand Channels & Sense Strategy

WAR SULUY ﬂmé’ﬂwmvmaqsﬁaamamsﬁamnwsmﬁm%amé’mﬁmwsuﬁ N9
mmLﬁuﬂmaumaﬂﬁLmumwmaﬂmL‘ﬂmms AIANUALAY ﬂmai’maiimmamaLLUium‘W@aiN
Uszaunsaineude vardeuaynd e iammmiaiwasiﬂf\mamNﬁLLUiummuamam 5 (3 4 nau
e durd) langsdonrasiudnanunluaalusun

Concepts, styles, features of brand communication channels, customer
journey, innovative brand touchpoints for pre-purchase, purchase and post purchase
customer experience, as well as five senses—look, taste, smell, sound, and touch for brand

touchpoints in accordance with the brand identity.

dau. 035 nsAeansuusudsyulan 3(3-0-6)
CBD 035 Global Branding

LIAAYBINITATIILUTURLAZNTARA sUUTUATUUTUNTTan fiSouazldFeus
Aefunudidguesnisainauusuduasnagnsnsdeanslulanifinisudeiugauazidoulofeiuly
gty vdngastiazaeveneiosilounfidoulumsinnisuardeasuusudvosmuogaiiszavsam
N TAIUSTIN N1 wazdesing 9

Branding and brand communication approaches in a global context and the
importance of branding and communication strategies in today's highly competitive and
connected world. This course will equip learners with the tools to effectively manage and

communicate a brand across cultures, languages and media.
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- NGRAYINTATUUTUADUNGLEWwRS (Influencer Branding)
aal. 011 NIaUTUABUYIgLOULRS 3(3-0-6)
CBF 011 Influencer Branding

unuIm Muddny ndnnsveanisaiuusudyanaiionniudurgleuiyes
Ussinnuesdurlgiouises asdusznevddnuesmaidudungiouees nssuiunmsmsaauaziens
LusUFBUNgleuwes MIad1ssndnunivesdungieuwe’ Tuieiusssuvesmaiudurigiousesi
A

The role, importance, principles of personal branding, types of Influencers,
key elements of an influencer, the process of influencer brand development and

communication, influencer identity as well as influencers’ code of ethics.

aan. 022 nagnsnisaseneliuaznIsnaIndnudungleuwes 3(3-0-6)
CBF 022 Monetization & Marketing Strategy for Influencer
Anneianmnisainssnaiailiofrunnagnsmnanisnainuesduigieuises A3
AnTghAuminuiuiege muamsandnuesdungieuwe s denalumsiauiuagsoson
mafudurigionwesluszezenn mstmuanguilmsnefdugfnny faduayudesiio nsdum
Temaniansmaraitensliiins el nagndnisvie srudeinvenisiasadesemiegsiany
Hatiuayu
Marketing situation analysis to determine influencer marketing strategies.
Students will learn how to analyze influencer’s authentic identity, core competences, and
long-term opportunities; identify target audience and sponsors; seek market opportunities to

generate income; formulate sales strategy; and practice business negotiation skills.

aawl. 033 n13UsINgeI Aavznslades wasnsimuiyadnaIn
dmsudungeuees 3(2-2-6)
CBF 033 Appearance & Voice Work and Personality Development for nfluencer

wadauazAauzlunisusingdn mnsfvesdungiewseslunislrdunivalie s
Usngialusmidiiuvisng 4 wellauazdavznslfideaienisdeas msliidedunsduiusenis
LAZUTTENELLANITO] ﬂﬂﬂﬁﬁaﬂﬁﬂiﬁﬂgﬁ%%uﬁug’muaSmiﬁwu1QQ§ﬂﬂ’1Wﬁlﬁﬁ Huriteadaiasi
warusatagalaliinnsaanuannguidimvaneg

A study of public appearances, influencer positioning, media interview skills,
techniques and art of voice for communication, such as hosting a program and narrating an
event. Students will practice basic public appearances and personality development to

develop charisma and attractiveness in the minds of followers.
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aan. 034 nsnandeifiensadsassditlomrudessulal 3(2-2-6)
CBF 034 Online Content Creation

nsuandendta Whlafinszuiunisadisassdiifom ssddsznevvesnisdntes
nszUIUNISHARde n1sfvunesrUszneudal n1sfanedifunIn wadagig 9 Feaeiinany
ihaulal¥ifuitlonn mufansdiiiunimandendviadmiunisaiuusudgiisvsnauulanssulat
iowmeunsiuemnseaulal

Digital media production, content creation process, storytelling elements, art
direction, editing, and other storytelling techniques as well as the production of digital

media for influencer branding through online channels.

aa. 035 NANSNITATILALUTINIANNTURUSTULFRRAL 3(3-0-6)
CBF 035 Follower Acquisition & Engagement
mnuiladdndunguidmneglugrusidudinnia meneideyaifioadnag
AARANL kazUIMIInNEAna U luknannesueine 9 SeuinagnsnisaiinaiularnInYIgIu
fRnmalinseg samdsnsuimedanisamgingiiintusugiidvinauulaneeulay
An in-depth understanding of target groups. Emphasis is placed upon data
analysis for follower base development and management across platforms, follower

retention strategies, and crisis management for influencers.

- ngpAvIMsAssATviaLArgmamnIINde (Digital Communication and Media)
and. 011 MsdeanINIRaIARITaLaLgRanTNED 3(3-0-6)
CDM 011 Digital Marketing Communication & Media Industry
mwmmaamif?iamsmsmmmﬁ%ﬁaLLazqmmmimﬁla Wn1svihuvesypansiu
fifniewaud ieduitugulunisadeeudlafsafugramnssudolavan sudaginssuves
Q’U%IﬂﬂﬁLU%EJ‘IJLL‘U@QVLULﬁjaﬂﬁ]’]ﬂLV]@I‘L!I@glﬁlfﬁ’m’lﬁU‘i/l‘UWﬂu%aGl“UENI}EU%Iﬂﬂ%J’]ﬂ%u liunuInves
Aolavaneing q Fouvdsuuawmy srontudeudifedumdwifugiusunsnsde
An overview of digital marketing communication and media industry as a
foundation for an understanding of the media advertising industry and shifting consumer
behavior as a result of disruptive technologies as well as basic terminology in media

planning.
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ana. 022 Tassadranisraunudelasan 3(3-0-6)
CDM 022 Campaign Architecture & Role of Channels

Tassadrensnsunudolavan Ussorduiusuasvtifivesdolavanteonlatuay
poulatd niowiinsdifinyuauyaie eliidiufmslinagnisng 1 ileliaunsoneuinguszasd
mensnanamudilesamungls

An advertising and public relations media planning—both offline and online
media. Students will examine case studies and make sense of various strategies in hopes of

being able to meet marketing objectives.

and. 033 TUSUNTUNTUATIZAUALINUHUEFD 3(3-2-6)
CDM 033 Media Tool & Data Software

A lalunmsiniaseazdenlutoyadn Nielsen Software NInuA 34N

P a val = 2 v v & a = = o o w
nsRnudRlunsiaarnisidendeyaunldenuainlandass iemssunseslunmsiteyaluldluns
Jasrznautusoly uenanildssiuluianisiseud Software Bu 4 Nanunsaldeulaluramsiiie
W T-Cube vi3aiA38ailalun1slagdn 1y Google Analytics, ComScore vi3alATotdleinn1swad
& 1 & . <& v

wusunng 9 Tulaneeulail 1wy Zocial Eyes 1udu

An understanding of all Nielsen software with emphasis on practical exercises
on data extraction and selection from real problems for further analysis. Students will learn
about other software used in the media industry, such as T-Cube, or
others in-depth analysis tools, including Google Analytics, ComScore, or measurement tools

for brand mentions and visibility, namely Zocial Eyes, among others.

ane 034 N59uNLARR IR 3(3-2-6)
CDM 034 Digital Media Planning

mMsnaunudeniseeulall Boudmnumileunazaiusinaainie offline s9uvie N3
AnuftRnsnausudessuladanlandsds uagnsiasalunsnusudossula

Online media planning. This course explores the similarities and differences
between online and offline media, online media planning based on real-world problems as

well as online media planning measurement.
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dnd 035 nsdede 33-2-6)
CDM 035 Media Buying

fupou nagnsuaznaisnistede warlinufoinistedoluvan edenain liun de
Tnsiedd dedeiiunt wazdouenaniui (Judu uazdeddva Ineusufiudidendenmuanisld
sulsTINURALNY WefmundunaLvestossieiiainsoaisnadnivesnauyldfian wiew
nsiAnun Wisufleunadwinistedelnensmnntesmavieiueunslavanlaense msdedelamn
LUUASDT18 warn1sdedelavandelusunsy

Media buying process, strategies, and tactics. Students will practice advertising
media buys, both traditional media outlets, such as television, print, out of home media and
digital media platforms. Emphasis is placed upon evaluating all media buying options within
the planned budget, determining the best result-oriented and optimal mix of media
channels for the campaign, examining case studies, and comparing media buys from
different approaches, including direct media buying, over-the-top/connected TV advertising,

and programmatic buying.

3. WNINVADNLES (6 WUIAN)
ue. 551 N3AUAINDATE 3(0-0-12)
CA 551 Independent Study

funieteaziBen vieituluide Useiunselymmnimanansiidndnwila
auauladufives Tagdainenunmeldnseauauesenansdiuin

Under the supervision of professor, this individual study requires students to
conduct thorough research on the topic regarding communication arts that students are

interested in.

ue. 554 NISUINITIVINITUAFIAN 3(0-6-6)
CA 554 Integrated Academic Social Responsibility
N133AlATINITUINTINNISUAYLTULAzdIANlUFULUUAIN 9 Wi n1slidUInw
M5oUTH NMsIAUTEYN M3Taniiau uazn1sdnAanssusng 9 Afnsysanmsdaninging
Swiumsisgunsaey MITe warnsvihiAaU eIy
In this course, students will learn how to organize several types of academic
service projects for community, such as consulting session, workshop, meeting, seminar, and

integrated activities.
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ufl. 555 nsdnlasansifientsfdusufudans 3(0-6-6)
CA 555 Social Engagement Project

msdnlassmsilonsiidiusausedsan msuszauduiustugatdanlddnidelu
MsWAUINIEUIuMTidusIn Foud 9auAa 92 Samadiassdqulsslovilufiutiig q 7
ADUALDINDAIIUABINITHALADAAABINUUTUNTDIBIANITAIATTHALLINTY DIANITDATE BIANTS
AN51IEYUTU BIRNTIVIAN uazdsrulnenitsegrudusussy

In this course, students will learn how to initiate community engagement
projects and collaborate with stakeholders to develop a participatory process that responds
to the needs of governmental and private sectors, independent organizations, community

organizations, professional organizations, and society as a whole.

uA. 562 wuHaUas9aIIA 3(3-0-6)
CA 562 Creative Portfolio

waAnLagiinUfuARefunsaauiluasaunaudiuyana madalunisindoy
nseenluuLazasassaluazaurnanulniauiiaula Inenisldlusinsursuimmeslunisosn
wwu suluiensuszendiiiandu 9 anldairsassdliiAannumainvane lngliindnuius
NaUveInLeu NS iltavaurany Wethluliuszneunsatasnusaz@nwselusuen

This is a practical course for creating students’ own portfolio. Students will
learn a variety of techniques to design and create the attractive portfolio by using computer

programs and applying other creative materials.

uAl. 563 maaamwmﬁamiﬁwLaua%’a%a 3(2-2-6)
CA 563 Information Graphic Design

m3laszidoya Seuinisseuiestoyanie) egradussuuniunising uenig
Frydnwalnn (Pictogram) wnunmuazfdnws sruddnufjvAniseenuuuiiiednausdeyals
ansndeasteyalsognsdiussansamdmiviluldiudesis 1

Analyzing data and sort all information needed, then present it with
Pictogram, diagram, a character set. Also, they will be trained to develop and apply those

designs to several kinds of media.

ufL. 565 nsagnnluagale 3(2-2-6)
CA 565 Studio Photography

nufuarinujianisluagalesenin Inefnwiuuinudn N153AI19LUAIN N3
Jauasuazain 8 AmEUR nme s nmyana awuildu mendostenmiloodnlaglda
safulusunsuneniuses was urlavdidnmsednduuuildluagfleldednagnis
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A studio-based photography, composition, lighting and setting for product,

food, portrait, and fashion photography using DSLR cameras, computer programs, and studio

flashes.
Ul 566 nsas19n AU b luaulayan 3(2-2-6)
CA 566 Motion Graphics in Advertising

unAauaznsinuftRtuiuglunsasunimedeulmsereufinesiiiothluld
Turulawanldiauuiaula IneAnyinszuiun1snNIsasNassANUMenoNiames 919 15319
A MsEeiy MsasdeUstan uavaanimndeulmlvinssunnuisnsvesnulavan

This theoretical and practical course provides students with basic knowledge
of computer-aided motion graphics for advertising with emphasis on drawing, modeling,

multimedia, and animation.

uA. 567 NANTTUNLALYNIINITAAN 33-0-6)
CA 567 Event Marketing

wuIAn ANudAy LUy ﬂszmumﬁmﬁ%ﬂﬁuﬁLﬂmﬁlaaﬂuauumﬂmwmﬂ 7
LIAnLagENUUR 1neATauAquNITIUAY NT8UIUNTIUNTAT19ETA Lagadun1sdnianssy
fumwiiioatuayunislavanlinssfuanudonisvesgnin aeldsuuszanauasszoznaniisiia
iieasuszaunsaluazadannaduiusuguslaangudmaneuasatuayu (Sponsorship) 881
HUszaAnzam

Concepts, importance, types, and process of organizing special events for
advertising. Emphasis is placed upon event planning, creative process, and event organizing
for advertising under limited budget and time in hopes of generating customer experience

while building relationships customers and sponsors.

ufl. 568 WinwgnnMudmsudusznauinanlawan 3(3-0-6)
CA 568 Language Skills for Advertising Practitioner
ﬁﬂwmmlwmmzmmé’aﬂqwﬁqé’mmiwﬁ n15ils N1381u warmsdeundndy
dmsugusznevividnlavan Anwduiunvnazdiamemeildluienislavan aasaaufnu
MANNISHagRNNUNITINIENBLALNULBAILAZNSWEUTIBNUTULUUAN 9 Y99E1891UUINITaNAT
uaransuaieassd Weannsndeastugniminsuazynmsussmaldagnaiisyaniam
wazrUszanswaluuiunsna o
Thai and English language skills in all areas —speaking, listening, reading, and
writing, required for advertising practitioners. This course will teach advertising jargons,
advertising planning and presentation, and contact report writing practiced by the client
service and creative departments as well as effective communication skills to deal with Thai

and international clients.
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ufl. 569 Anwidelszaunisalgsialavanseninaseina 3 (3 - 0 - 6)
CA 569 International Field Study in Advertising
aaasuUszaunsalluindnlawanannniseusy duLul wazgUiuaAnTIvITN
fiatestuwndlawan feidugsidlavanlulssmeanasgsialavansydutumi Iraunso
ndnmavidenguiientunislesanfmaniuasAatlugstlavanussgndldliiaanisGousns
yhauaunszuansudstumsnsaanaliaenndesiunginssuvosuslaelugiiniasiis q vlan
TneiSouannsadenyssiiunednuaemihfiiaulauasinsfnwiazdnindunenuussnoy
Experience in advertising area through workshops, seminars and field study at
national/international advertising company. Students will be able to select the topic they

are interested in for further research and writing a report.

uel. 572 nsUsEmdURuSanaImNIsUas9assa 3(3-0-6)
CA 572 Public Relations for Creative Industries

ANNMINY ANAIARY ENTANENT LATLUININITHAUATYFAATIETIA AT
°U’e)<1’qmaﬁﬂﬂiiuﬁ%ﬁﬂﬁﬁﬂﬂluﬂizL‘Vl?ili/lEJ @mﬂ'ﬂLLaz‘U‘mm‘maamiUizmﬁuﬁuﬂumﬁuLﬂﬁ@ULLas
a¥ralennalifudusznounislugnainnssuaiieassd sauianisinagnduaznaisdiunig
Usgnduiusinimunvineeiagainuaunsalunisudsduvesiuseneumsinelvdaiudnadiassd
wagaunsasiaganaI U lmlUTEUAINANNAINTAIE kAR NaNwalvarimusTIuka i Uy nelud
nsarauinnssuiionsvaussaudeInIsvemalaLazimusnsLan s uwUamesdsalan

The meaning, importance, strategies and approaches for creative economy
development, creative industries in Thailand, the role of public relations for the creative
industry, and the use of public relations strategies to develop skills and competitiveness for
Thai entrepreneurs, as well as the use of diversity and uniqueness of Thai culture and
wisdom to improve competitiveness and create innovation to meet market needs and keep

up with the changing global trends.

ufl. 573 NSUTEFURUTVRIMUIBNUTIVNITHALDIANTASITUNF 3 (3 -0 - 6)
CA 573 Public Relations in Governmental Institutions and Charitable

Organizations

lAT9aT19adN YN ITANTUIIUYDINUIBIUIIVNITHAL DIANITAISITUN AR
unummivessUszduiusiensdauaTiideiimitasiusiavesedns nagnsuazmaialy
mMsUszrnduiusdmivesdnisdnan mlseifiunanuduiavesnagndsng 4 Wy nstuieden
andleuisresisigsaisrnudidunnussmand mssussditeuilatyvidsay nsasanisild
FAUALMTAANUTEVIVU WAZNITTUTIEMNY kaEN15aT1ATaTEiuNIANYTULAZAAUTEYIYY
Wunsalfnwkaznisuszendldvannisussuduiusdmsussanisnenand
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A structure and nature of operations of government agencies and charitable
organizations, roles of public relations to promote the vision and mission of the organization,
public relations strategies and techniques for such organization, evaluation of the successful
various strategies, the capability of driving government policies to create sustainability,
advocacy campaigns to solve social problems, engagement and public outreach, fundraising
campaigns, networking with the private and public sectors. Emphasis is placed on case

studies and the application of public relations principles to those organizations.

uel. 574 NsdeaNSNeAUNIN 3(3-0-6)
CA 574 Health Communication
nsldnagnsnisdeansnisussunduiuslunisanevendayadiansaunInaInesdns

Qe

1npsguazionvuludiynraazdiay iedreliyanauazdauldn szudndaseiiunisiaiuada
YNMNINNAUTNNEUAzIND aarunsalarninludagdu anzdeammiaunimeing q ldsudeya
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The use of public relations communication strategies in disseminating health
information from public and private organizations to individuals and society in hopes of
helping individuals and society to become aware of physical and mental health issues,
current health situations, and various health risk circumstances while using accurate,
consistent and reliable health information from public relations media to promote and solve

health problems.

U, 576 ﬂ’li@@ﬂLL“U‘Uﬁqiﬁ"\]LLﬁSﬂ’]iﬁ%’NLLUiuﬁ 3(3-0-06)
CA 576 Business Design and Branding

NANNIT NTDUAINAR ‘anﬂiimLLazLm@ﬂﬁmmmmLﬁuﬁﬂizﬂaumi NISLEATUATS
wdansdudusznounis nsihanudeadassduaruinnssuuusuldlunisasiuazesnuuy
3313 msUszdiulenmauarainudss mi‘v‘l’ﬂmmLsﬁﬂ%*&hﬂﬁﬂ%ﬂﬁw%umLLméjanLLazwai'mmﬁﬁﬁﬂ
#14 9 Feulynegsie Tnssaiswesgsia Anwiaudesnsveuilag iethlugnsieuunugsia
FedRgunsune manain Mty M1stiyd nisuimmineInsuyed uazveneralugnisaing
WUSUAYRIgINALTinAA

Principles, conceptual framework, behaviors and motivations of
entrepreneurship. Emphasis is placed upon entrepreneurship concepts, creativity and
innovation for business design, opportunity and risk assessment, business contexts and
dynamics, business conditions, business structure, consumer needs. Students will practice
writing business plans focusing on sales, marketing, finance, accounting, human resource

management, and valuable brand building.
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uA. 577 NNASHUTUATIAATULI 3(3-0-6)
CA 577 Entertainment Business Branding

YOULA UTTLANUBIgINITULTY AMENYME SITUYIRRALUTUNLINADNVDIFING
JuLiie Nagnsn15asIauusuagsiatuiisluguuuusg 9 919 1Wad azAs NISLAAY NINEUAT N3
Amuanagnsnisdeaisnsgsiaduiisuaznisidenlitemisnisdearsiiiuszansainuay
Usednanag

Concepts and characteristics of entertainment business (music, television
series, stage performance and film) to develop suitable brand strategies and effective

communication.

uA. 578 N3ASNLUTUATEAUNS 3(3-0-6)
CA 578 Luxury Branding

WUIAA ﬁﬂmqmﬂau‘lmammmLLUiuﬁizﬁwgﬁy’ﬂuLLawiN‘Uigmm Inen1svinAL
N ARMAN YL UTUANS AUAIANTE NOANTTUVRINA LLazﬁa%’;’mm’mé’]L%%ammuﬁigﬁwg
Wi ﬂaqwémiﬁmﬁmmi M3a51azUIINTUsTaUNISalRazNTARasLUTUATEIU
wgilslriandifnanuAnalunusus

Concepts and trends of luxury branding locally and internationally. Students
will learn the characteristics of being luxury brand, customers’ expectation and behavior,
and brand’s key performance indicator (KPI) in order to determine the effective brand

strategies, impressive customers’ experience and build long-term brand loyalty.

UA. 579 NIASIAUUTUA WA 3(3-0-06)
CA 579 Fashion Branding

AUNUY ‘Llszmwm%mauwmmqﬁﬁmw%’u AULANAIITZNINAITATIUUTUR
dudimlufunsadeuusuddudundu waldwesgsaudu noAnssunisuslaaduundy
NTEUIUATTVBINITATIINUTUARUAUNTY nagnsnIsnaIaLagnIsadIanuIuAAuA LI T Y
asfdsznouuazdafiidnasuguenusuiAudundy nsdfnuvssuusuddudunsuding 1 daly
WAEANUITZNA

Concepts and knowledge of fashion business. They will learn the differences
between general brand and fashion brand management, the trends of fashion industry,
consumers’ behavior, fashion branding process, marketing strategy, business challenges and

local/international case studies.
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ue. 580 mansuiin1siuTeuagnsdeans 3(3-0-6)
CA 580 Buyology and Communication

wAa ngud Mnyuewesiilduieitesniefiisadestulanyosnsduiie
oA ueauuTus dudn dngsRa dhnseann gaUan wazduilan TneAnuwriunsd@nyifeai
ngAnssulumsdindulavesuywd msvinenudrlafefutafoussmmpalumsdaaulalunsioves
Fuslaelutuniumnsnsfuieduunmslunisivunnagnsnisieans

Concepts, theories and viewpoints of stakeholders in the world of shopping,
such as brand owners, product developers, investors, marketers, retailers, and consumers.
The real issues relating to consumer behaviors are applied to the classes as case studies in
order to understand conditions and reasons of consumers’ decision making and to develop

effective communication strategies.

ue. 581 ﬂﬁiﬁ%ﬁﬂLLUiuﬁqiﬁﬁMaﬂLﬁm 3(3-0-06)
CA 581 Tourism Branding

wuAn MEd waraudiuguieafuniseenuuunagrsuusuddudiuiouinisd
Lﬁmsﬁaaﬁ’uqmwmimmLﬁﬂ’a 159053 wazaneni1siu iamﬁaﬁqiﬁaﬁlu 9 ﬁagﬂﬁﬂiﬁqiﬁaﬂaﬂLﬁsa
iamﬁamzmumimﬁaaWiLLUiuﬁLLwyiwma N13UTMIUsEAUNTIgNATLAEN1TASI9AMAN
Tfuuusudueagsiavienilen TnsAnwannsdifinugsiavioailen

Concepts, theories and basic knowledge of tourism branding. Communication
strategies for brands in tourism industry will be discussed. Also, customers’ experience

management, brand value establishment and tourism related case studies will be reviewed.

ufl. 584 NNASUTUATINANUN 3(3-0-6)
CA 584 Sport Branding
\lauFunuazdnuuzanzresgIiati MImumun agnLuIURaluaIivILeY
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Context and characteristics of sport business, focusing on brand strategies of

certain sport clubs and sport players, reputation management, fans loyalty, and sponsorship.
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uel. 585 mMsafanususdmIugsiaiodny 3(3-0-6)
CA 585 Branding for Social Enterprise
nsafranususnfiidmunsdaaulunsudlelginasfaundag gusu nio
dawndey Tneldsuuvunmevhgsianfaudsdu msldnagnsmsnsnaiaidudmdndulugnisudly
HymvesdsmsilagliineliiAnnanszvuseguaniy deuuardsnndouluszeren uaziitmnglu
nsfumaUszlesiannisiAamsduliundseuuasgusuannirdaduiiiandunald fudwes
namsuagdneny
In this course, students will learn more about the brands with the visions to

solve social issues and/or become community or environmental-friendly brand.

uA. 586 nsasaLUIUReEed Py 3(3-0-6)
CA 586 Sustainable Branding

MsadauaziRLUTURss dEuaunsaneusuiuAIFossvaslaniutagii
N Msafrauusudysundemineinstidmivauiuselulusuian msaiisuusudifiniig
Sufieeusiodany Tasrudunountsadrauusudnundnusvguaseghanaufios Tngsatdunisdan
Uszanaumu msivniing waznsiigidudunielfesdnuififuasnisusmsetnafisssanivia
Building and developing a sustainable brand for today's world, emphasizing on protecting
resources for future generations, and creating a responsible brand based on sufficiency
economy philosophy—moderation, prudence, and social immunity using knowledge and
virtue as guidelines in management.
ufl. 588 NSANYIRIUAIUNITATIUUTUA 3(3-0-6)
CA 588 Branding Field Trip

AN3A5 1L USURAUAIMSEUS NI BeRNIVTRdR LTIaSsTeluUsEng
war/viosUsemna Wieundiased nenuniieu afuseuazilauaNan1IANY1INATANYIY
qwuLﬁaiﬁLﬁ@ﬂﬂiL§au§i";uﬁu

Branding Field Trip is a chance for students to explore the branding process
from the real organization workplace domestically and/or overseas. They afterwards will

analyze, discuss and present what they learn from the field trip.

ue. 590 NSANYIUTEAUAWIZATUNNTASILUTUR 3(3-0-6)
CA 590 Selected Topics in Branding
a a - [ N I Y] = 2/
waAn e veuszinuangiegluaiuaulatagtu swudwuwildueuianly
Youwaifgtasiumsasanusun lnegatulvgiseulainladngduisesamedingn
Concepts, theories and interesting branding issues, and keep them up to date

on the current and upcoming branding trends.
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ANB3UNYIIEIU
819131 MENIEANLLHES INgnsnied waz nsHanTaanIuil

1. vuandmaneialy (30 winefn)

NAUINNHDINGY (9 Miein)

an. 101 Aedanguludinuszaniu 3(2-2-6)

EN 101 Everyday English
Ancdunslilassaieiiugunazduiunvdinguililuiiausys1iu Ussneude

n1snaLuziInuekaylitaadIufl N1TUTTENEYARNINYY mmmﬁaﬁmﬁau% Fosiiu
AUTEULATLTIRENRUd LT ITeAazaL TauEansuanseuAndidludentily Snveunnus
NISNA N5 158U kaENISTEUAITTTIYTUINIG

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills -

speaking, listening, reading, and writing—through integrated methods.

an. 102 AdInguluuTunedIny 3(2-2-6)
EN 102 Social English
Andunisyauaznindeutsyleauazdnnuiliiduussdn iemsiujduiusnig
dnu msuanideuteya naiisuliioy wagnsesuteamAnfsatuiFessin 4 Tuusuymieden
wazgIna tnvgaunsimuninyenisedusisuasnsiiaue mawmaluladuazanufnaiassa
Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.

an. 103 Awdanguluuiunaina 3(2-2-6)
EN 103 Global English

AnlunsussersUszaunisallagssyseazidunaduayl LaslaniniufnLiy
Rerrudinanuduey maiau wavdszdudymiluszdvaina Tnesjadunsimurinuznns
deansseninaiausssu uwaznsdeanslulanidta dddyseonsilunadiedlan

Intensive practice in portraying detailed experiences and expressing opinions

about living and working situations, and discussing global issues, with concentration on
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intercultural communication skills and digital communication skills, which are vital to

becoming global citizens.

NFAYIYIUINISVINWATITIN (21 irein)

AN, 101 vinwgnsAnLitensi3ouinaendin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anwmgul nannnsveanishin awinisAnedruluszuy 917 MsPndadning nns
Ana%19aTIn NIRRT NsRRdLATIE nsRnwATam WJudu sudansdeulesrnufnuay
annsadoniadesilonuAniivanzanluuszgndldludinusedriu msvhounaznsiSeuinaen
Minlag1adiuszansnm

In this course, students will learn about theories and practical thinking tools
such as critical thinking, creative and innovative thinking, analytical thinking, synthesis
thinking and problem-solving thinking, including how to link and select appropriate thinking

tools and effectively adapt to their daily life, professional undertakings and lifelong learning.

fAn. 102 mandunaiiles warmaivdsuulasesdsny 33-0-6)
GE 102 Citizenship and Social Transformation
AnwiAnuvane audnwuy dn3 nifiuaziaiainvesnnmdunadiesdialy
dsaalne deslanuavdanndunilutagiuuazeunan 1wy dsenAda denunsiausssy Wudu e
Sviviunsasundasesdenueineg sanfaSeuiituiedin dwndeuiidwadequans 4 47 Ao
e Ta &en waz Jyayn lendenuSusegsiudugpuludeslfesadimuguuaylsiifondouddy
In this course, students will learn about definitions, attributes, rights, civic
duties and freedom associated with citizenships and social transformation of Thailand and
global communities in current times and in the future, such as digital society, multicultural
society. To be able to live peacefully and happily with others, it is important to understand
evolving changes and learn about 4 dimensions of the environments affecting health,

namely, body, mind, society and wisdom.

AN, 103 wmelulaBuaruinnssusiioounan 3(3-0-6)
GE 103 Technology and Innovation for the Future

AnWIUNUM WIAA NI SINRnsUsEendldimalulaguazuinnssuaiu
#199) jaiunswaunguamdisludsauaielnl wanszvuiisidenisdniudin dseu uaziasugha
naenauAnuINslivsyloviuarnmsduaseminddumadyg s nmaluladuazuinnss

In this course, students will learn about concepts and innovative technology
and applications aiming to better a quality of life of people in a new society, including how
technology and innovation affects our livelihood. The course also covers information on

intellectual property protection as a result of technology and innovation.
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fn. 104 quvdsamiugunnziiiein 3(3-0-6)
GE 104 Aesthetics and Well-being for Life
Seusnsledinegralnuanaufialsiazianssutunuinis Wayuuednaly
Besquvssnmiliisadesiuiiauardsauainaudatsdng 4 uaziin finasenismseguestin
AIAULAZTAIUSTIY
In this course, students will explore relevant theories and concepts of
aesthetics related to life and society and learn to cultivate positive outlook and attitude and
understanding of different forms of taste and beauty, which will enhance their perception of
diversity and enable them to appreciate art, music, literature, images, films and other forms
of art. Students will also learn how to depict their imagination via communicative design
using images, colors, calligraphy and other related tools to create value-added identity and

characteristics to services, products and media.

#in. 105 RusiinTmesdinniazUseinuinludvesan 3(3-0-6)

GE 105 Global Alliance and Emerging Issues
Anvimsianniusmileseduuiurimaasvgiawarnisilosidamansenusie

nsasunlamdsnuuay Saussaludealan wed-lausuiuddaiitntulmivosUssvmulan
In this course, students will learn about international economic and political

collaborations and developments affecting/constituting changes globally, in order to

understand key global issues.

. 106 m’mif‘wwmiL‘EuLLazmiﬁwmaﬂNﬁﬁu 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

Anwinsdaniswazdndulanisnistuegreiiuszdning sensinnisnisiiuday
YARAKAENIAMU TTInIsiaLnegnes By Tnesjatiunsysannisesdmiuiiiaenadosiuuiun
il gy wazdanududfgy Lﬁ@iﬁlﬁuﬁ\‘i{@w’lLLazLLU’JV]’Nﬂ’]iLLﬁlGUE]EJ"NLﬁug‘dﬁﬁm

In this course, students will learn about management and effective financial
decision making, including personal finance management and sustainable development and
personal finance literacy, with special attention on integrated knowledge for local

community and society, in order to highlight key issues and offer practical solutions.
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fn. 107 Imgaramnudugusznauniswaginuensdugi 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁmsnLLaxﬁwm@mé’ﬂwmzﬁﬁ”]ﬁ’zgiumia%f’]ﬁm%igﬁgwmﬂﬁLﬁuﬁﬂizﬂaums TnaLtiu
nsAnuuuLdIves Useneudenisiaudnadneassd warnisualsalonialunisduuazdniy
Aamsegndinausssuuazaiesssn finnegfihiiannsatuagyhauduiiuliogisdiuszansua seud
waznasindulaviunewnnisal
In this course, students will study and develop important characteristics of
entrepreneurial mindset, with an emphasis on a combination of creativity and
entrepreneurship and explore entrepreneurial opportunities while learning about business
best practice and ethics including leadership skills and qualities, effective leadership
characteristics which will enable them to effectively work as a team and be able to make

well-informed decision when required.
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2. w9 AN (99 wilenn)
2.1 nguRvIMNU (36 UI8NA)
an. 303 AN ANV TN TN AFENS 3(3-0-6)

EN 303 English for Communication Arts Profession

Bouiuariinnslinwanguiieidesiuindnimamans msilsuaznisetudu
Usziurnuidilafionludemnasudssiansineg mssuland nsdeansseNaTluMsiastugnd
MstaFes Twansiiauenu Beudmsldnrundinguludemaruuazdeindetsdinussulay
RRERNNVRETEY

In this course, students will explore communicative English used in
communication arts related careers including listening, reading, and making sense of media
content and key messages as well as taking a brief from the client, pitching, telling stories,
and giving a presentation. The course also introduces students how to use proper English on

media and online platforms.

ue. 001 nsdoans : wuAAMquikarnsUFTR 3(3-0-6)
CA 001 Communication : Theories and Practices

ﬁmsnLLmﬁﬂmqwﬁmﬂmSﬁami NSEUIUNIT LUUT1ADY LareIAUIENauYDINIS
doa1s msliuiale Wawinis unuvvind ausuReveu waztledefidisv Swadenisdeansly
USUNAS ﬂ?igaﬁﬁizﬁ’j’]ﬂ‘Qﬂﬂa NN5A0E150IANT NTAOAITTLIINTTAUSIIU NTFOAITUIAYY
18

This course examines communication theories and approaches. Students will
learn how to evaluate the effectiveness of communication. The course also focuses on

human communication theories, mass communication theories, and new media innovations.

uel. 002 ﬂgummazﬁaﬁiim% 3(3-0-06)
CA 002 Media Law and Ethics

ﬂﬂwmmmwadmummﬂ‘UﬂQ'mmJ AnwnaininlunisuansnuAnLiy veulRYes
nSlEanNS way mm%‘uNmﬂiaumaﬂa%mmaﬂaammu i’mmﬂﬂiﬂwumummummﬂiuLm‘wum
ﬂgwu’lﬂwLﬁwaumﬂmmaﬂﬂuaama%u ﬂg‘mJ’]EJLﬂEJ?ﬂUﬂ’I‘i@@Jﬂ‘iE]ﬂQUﬁIﬂﬂ ﬂgwmammmaaa%ﬁa
ﬂgmmmﬁhaﬁw%’wéﬁumﬁ]mm 18 IheesUsTIIve e snaTy

This course emphasizes on the critical analysis of mass media laws and
ethics. Students will explore interactions between laws (rights and freedom) and code of
ethics (professional ethics) that affect media. The course also puts emphasis on legal rights,

intellectual property rights, and legal restrictions on the media.
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uel. 003 Aadzuvensym 3(3-0-6)
CA 003 Art of Speaking

AnwmaninaueiazsUuuun1suausenng1eg Mswseudeya n15ULENALAR
iUy waznslideuszney mstinduniswanuingussasduazlonafiuansneiu el
awsai lUlrludidnuszdriusarnsusznouondnlasgediuss@nsnam

In this course, students will learn about the principles and types of speeches,
presentation, and visual aids. The course also provides students with hands-on experiences

in speaking for different occasions and purposes, on a daily basis and in the workplace.

ue. 004 NSANUN WA 3 (2-2-6)
CA 004 Digital Photography

ﬁﬂ“lﬂ']‘l/lﬁ]“l‘:}{]LLﬁ‘“‘UQ‘U@ﬂWiﬂ’]EJﬂ']W ﬁ'J‘LJ‘Ui‘”ﬂE]‘UWN‘] mmﬂaamﬁmaavmaummaua
LG]EJ’J Laua @UﬂimLaill ANTAIAILEY SEUUTUTINAIN ALATLDEN LAY ﬂ'ﬁ‘Uu‘WﬂlWﬁ n1590
psAUsznaun lAnAMIRLLazanLAan wluTUsLn suAvuary e luussyndldiunisg
anennlusiazUsziavlamunza

The course aims to provide students with an understanding of the basic
principles and application of digital photography. Topics include camera operation, shooting
styles, image adjustments and corrections using image editing software, digital photo printing,

aesthetic understanding, and applying them for different types of photography.

ue. 005 Aavzurinsianises 3(3-0-6)
CA 005 Art of Storytelling
Anwiguuuunsiadesiivsngludeyssiandneg msiadesiiudesd nmuas
Fos audnvnziimsiveaiendn wadamsianieaiiodearsanuvuneuazanuiinliedied
Usgansan nsldunuinisuagyszaunisaiseusilunisadisassadondn suduinuennsils ns
vewnUsifin msdenassilemn nsAndiaszi LLazmsa@ﬂ’Lﬂﬂ'smﬁaim,a%umstmL'%‘Iaqaei'mﬁﬁaﬂz
The course aims to examine various forms of storytelling in contemporary
media through both verbal and non-verbal communications. Students learn the techniques
of how to develop listening and seeing skills and how imagination and personal experiences

can be utilized to create a unique and effective communication.

ue. 006 nsdeansnsmanalugARvia 3(3-0-6)
CA 006 Marketing Communications in Digital Age
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Anw1AuMNIEURINITRaIn nann1srataat g A NdNRUSTENINNITRAINNY
3 doasmisnana wunliweansdeansnmsnanuaznginssuguilnn ssdusznouvesnsAeans
nsnan 3esilensdeansnisnanaine finseunquitsiifeewlatuazifeeulatindounsding

The course aims to provide students with an understanding of the meaning of
marketing and marketing communication, the principles of modern marketing, relationships
between marketing and marketing communication, trends of marketing communication
strategy. The basic theories of human communication, mass communication, and new media

and technology are explored.

uel. 007 mMsjwiniudeuasdeyatnans 3(3-0-6)
CA 007 Media and Information Literacy
ﬁﬂwmmﬁﬂwmzLLaSﬁiiumamaﬂéaLwiazﬂssm‘m UNUIW 1T 9365951 AAENIY
ANSURRTe U HDREAIAL NANTENURBESUANS BVBNavesAaronisiles LAsugA e dunu uaz
Swusssn Tnowunisianudila Sinsed Gaanu dning wazdedniuaundnngud uaz
mneLARMSTUNsAea el ARN3ivnTiude
The course aims to provide students with an understanding of moral issues
and social responsibilities of digital media consumers. The impact upon sender and receiver,
digital footprint, cyber security, cyber bullying, and fake news. Students will learn how to

critically analyze the social media phenomena using communication and cultural theories.

1@, 008 wnltmeluladeunisdeans 3(3-0-6)

CA 008 Trends in Communication Technology

(%
aa v

Anwdsguuvusazuunliumeluladmsiunsieanseaiiviansusitagiuluauis
au1An UINNTTUNIMIUUNIaldaaTey (Smart Devices) JULUUATNY flasunladluagnanng
iw‘umm‘wim‘wLLazﬂizmﬂLﬁmﬁLﬁummm%’@qq syuvdumedidn el uazdevaousa U
JuiAAle 360 s wazwealuladnmiaiiouass (Virtual Reality) @nunsadunaluladnisdedns
fananludszendlilunsvhausudeluynguuuuls

The course aims to introduce various platforms and the future trends of
communication technology in digital age. Students will learn the background of new
communication and information technology, and explore the way how technologies
influence our everyday lives these days. Emphasis is on the rapid growth of smart devices
and broadcasting technology, new media, convergent media as well as 360 video, and

virtual reality (VR) technology.

uel. 009 donazganatuiis 3(3-0-6)
CA 009 Media and Entertainment Business

ﬁﬂwﬂﬂﬁuﬁﬂwmz LLazﬂmauﬁ’a%dﬁlaf?@aaulaﬁuazaaﬂlaﬁﬂizme'wﬂ FRetos
ﬁ”ULLO@%QQﬁﬁﬁﬂﬂiiﬂJﬁqiﬁﬁ]ﬁuLﬁﬂLL@SQG]&’]‘Mﬂiiuﬁgwﬁiiﬁ(‘lﬁa’m‘waﬂﬂLL%J‘LN wanislawan N3
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Usggduiud nmsdnfanssufivay 189 Snsdeulosuunfndunisnain n1sdeaisnisnain n1s
Uszilluaniunisal mMeileseside uagngudinene 115ATIERUTUN MTINSUsLNAETS A1
UspilluAMUANAT HRDAIUNITUSMITINUTINITULAS

The course explores the characteristics of offline and online media related to
the entertainment and creative industries, i.e. advertising, public relations, and event
management. Emphasis is put upon combining marketing concepts, marketing
communication, situation analysis, media and audience analysis, contextual analysis,

strategic planning, cost-benefit analysis, and entertainment business management.

uf. 011 Uﬁﬁ’ﬁmimiaaﬂLLUUﬁ%ﬁqaiiﬁLﬁam 3(3-0-6)
CA 011 Creative Design Workshop

Anvmdnmsilosuvasmsesnuuuasassd Meldluussnunsesnuuy Tag
wdlifunuuandisresueeniuy nquid walian1seenuuuuagnisusznouaiiei uuuLa
wafindug Asdulunussnuuy

In this course, students will explore basic graphic design concepts, widely
used graphic design software, the difference between vector and raster graphics, color

theory, design techniques, model construction, and other key design techniques.

ueA. 118 UsenupaRAardoaniuiadedu 3(3-0-6)
CA 118 Introduction to Broadcasting and Streaming Media

ﬁﬂmﬁﬂﬂmﬁﬂwmz JULUY LLa36\‘1%5%6%6&518m‘iuuﬁ'aﬁmusaﬂLLﬂﬂﬁ?}uﬂLLazﬁa
anduils uazasiloUfURndnuazraiisassdnanuasyiouiudanisfudeny esugia nidles
wialulad wazinusIsy

This course explores characteristics, formats, and elements of broadcast and
steaming media content. Students will create content in light of social, economic, political,

technological, and cultural contexts.

2.2 ngsAyamemu - T3 (30 i)
wd. 201 maduguseniasenis 3(3-0-6)

BRS 201 Broadcast Announcing

Anwuarininveniseanides nsuaaldes waznsldidesednegnaeeniudny se
ax 1% ] = Y ~ & v a & v -
wnsualadeunnseslunisesnides I@BgdLuuﬂﬁiﬂJﬂLUu;ﬂﬂizmﬂ waznAlANITIUURNUTENIALIND
$18N15UTELANHNNE ﬁni’lamia’]izﬂ’g’mi $18N1TUUTN LaZI18NI5U7

This course provides students with hands-on experiences in broadcast
pronunciation, audio production, voice performance techniques, articulation, broadcast
announcing for various types of program formats including educational, entertainment, and

NEews programs.
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. 202 maa3esludondia 3(3-0-6)
BRS 202 Digital Media Narrative

AnwinazSoudndnddny wazmadanis@euunluguuuusneg Tudeddvia laodl
fgusrasAilonsBoufifsafunsidnsesnsiieszinagnénindeou uazgamnsaussyndld
sUsuvrasUnTIEnsidegamnyan uiieusaiiFesldeseadeassd

In this course, students will study the core principles and techniques of digital

content writing and writing strategies. The course also focuses on script formats and creative

storytelling.
wa. 203 N15DBNWUUAS 1NETIAITUNAR 3(3-0-6)
BRS 203 Production Design

ANYINUFIUNITEONLULATINETIANUNEATIENTRE AT A TIALUTIAUNSoAENS
uarludunaia dnAnwazdilanguidmansvdnuaganiunisainisdsnuiuegnad eidudouly
Tunseenuuulasanisnansensinsimiogisadisassduasmunzay naonauidoudiugiunis
PONLUU BIAUTENOUANY VaensHanTIenIsnsial lidiezdu nisesnuuuanudn n1sinau
wagdnudasunundunin nseenuuuludesdusznevfad warnseenuuuiFendsauaruas Uy
Fiu

This course teaches the fundamental principles of production design, both
aesthetically and technically. The course also emphasizes on the analysis of audience and
current events for broadcast program design. Students will learn about design principles and
elements of broadcast production including concept formulation, visualization, art direction

as well as sound and lighting design.

Wd. 204 wadianiswaneuludedisa 3 (2-2-6)
BRS 204 Digital Media Production Techniques
AnvmguitinuiiRuasfnuguudumadatuiugiunisudnsionts msldgunsal
Adviaadtelvl Weliiriusemelulagnisudnsents Mudsuwladliegasngs Fnwussiavuas
EULLUUGUENL?]%‘IE]QﬁE] gunI0leee) FnnzauwaziiUszaniamdednvasnsnanTien1ssudenndes
JUUSUNFIPULAZ TAIUSTTUY
This course teaches the fundamental theories and techniques of digital media
production. Students will learn how to use the latest digital production equipment and keep

themselves up to date with today's fast changing media production technology. The course
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also emphasizes on production equipment formats that are suitable and effective for

content production.

M. 205 nsasaileniiiodeansuils 3(3-0-6)
BRS 205 Streaming Media Content Creation

Anway BJﬂU{]‘UG]ﬂ’]iLGZJEJ‘Ll‘U‘VIi’WSJﬂ’]ﬁLWBﬁ’E]ﬂG]SiJiN I@EJLIJ‘L!LLU’JV‘W@‘WU%WU 3‘1JLL‘U‘U
1As9d319 wag Luaﬁﬂﬂaﬂiqﬁlﬂﬁi‘lﬁﬁ’mﬁaﬂﬁliﬂLLU‘U maamuﬂum’mwama n198 WEJ‘I/I’P]@L?ENiT]
ﬂi%U'}Uﬂ’]iﬂ@ﬁiNﬁi’iﬂ LLazﬂW{L“UﬂWUﬂuﬂ'ﬁﬂWEJ‘I/IE]@LiE]\ﬁ’]’J‘VIN@'WUﬂ’]WLLﬁ%LEﬁENVILﬂlI’]%ﬁiJ

In this course, students will develop scripts for streaming media. The focus is
on program structure and a variety of content. Students will learn how to research, develop

creative thinking process, and visually and aurally tell stories.

Wa. 301 nsfneuddniuuTenuAashazdoanuils 3(3-0-6)
BRS 301 Broadcasting and Streaming Media Insight

Anw Aias1esd Ansainanunedeingnszaeidenaringlnsimddmndyd de
anduils Aeansnsay warlnsiatAdva MuuIunmnsiiudee iasugia nisdles uagTwusssy
Hadeiitnaroosdnsguinmenis iemmems sesmaniseenainia uaznguiuilan Tnsianzdn
nﬂaﬂﬂﬂiﬁaaﬂiuaa%u

In this course, students will learn how to analyze and critique commercial
programs shown on broadcast, public, digital, and streaming media. The course will also
explore the influences of social, economic, political, and cutual contexts on media

organizations, content, channels, and audiences.

. 302 maduffusznounsduusenunaihsuardoaniuila 3(3-0-6)
BRS 302 Broadcasting and Streaming Media Entrepreneurship

Anw1ANNMINY UNUW wagamanvarrain sugUsenaumsiuinglnsvietiay
deaniuila naenaufinuiiesvianinuindeudifidninasenissnduianis suldud nsuimsauy
Wlgu1gBIANg N5INTLUUNTINTIENTT MIIATIEYnaY J5uasidimung n3danisaugsia n1s
AN TYUUTEN MIMUNITUYU UAZN1TAAIN

This course examines the definition, roles, and charactersitics of broadcast
and streaming media operators, and factors that influence the operation of broadcast and
streaming media including corporate policy, programming strategies, audience analysis,

business administration and management, fundraising, and marketing.
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. 303 Usgiufnwilugsianiseoneinadeaniuds 3(3-0-6)
BRS 303 Special Issue in Streaming Broadcast Business

Anwrdmsznussiautdaguni wuafa swufiwansenudiuiauinisuagaly
Wasuulas maenauiinssiunliiugsiaiiieadesiumsesnennadeansuils doingnszaneides
wazingnsimieszdugiinig uay uuludssduihauls Wudsslevdludeszaunisains
FAnangiianuiiasyszaunisalludv@n Inewiunsfneinszndunsdfng

This course examines issues, approaches, and trends related to regional and
international broadcast and streaming media. Students will explore case studies from those

professionals in the broadcast and streaming media industry.

. 401 AnousuusonuranAazdoaniuds 6 (0 - 40 -6)
BRS 401 Broadcasting and Streaming Media Internship
Sgrdadurion : dnAnududi 4 Tl wesimbeinazaulumeiviameiu-Taiuniosedin
lanzaU- laenlitesnan 27 wiiein
nsEnuvestn@nwivanPingnszatedes aanilinglnsiiagd gUsenaunis w3e
psAnswARTeNsudeaniuil luaiaiSeugavneneuduiansne wielvdnAnuiluszaunisal
UM UMINERTIEN1T MIIATIBANT MSAAUTIBATT N581899 NSKER NsBeuun Wudu e
th@nwagfosimenulszneunsiinnunaz/mIefnviduaiinsiuufanguiiiioai sassd
Tasan1sdsanisdnen ﬁqﬁazagjﬂflsflﬁmimua:uLLazmsﬂizLﬁuma%ﬂmmsééwﬁ’uwmsmu
NYUDN
In this course, students will pursue internship opportunities with broadcast
stations or streaming media organizations during their last semester prior to graduation.
Students will gain hands-on experiences in production, programming, directing, and
scriptwriting. Upon completion, students will write an internship report or an individual

paper under the supervision of their advisor and outside professionals.

Wd. 402 RTINS AUNIIUTOALAGRA LA Ao amnSLTs 6(4-4-6)

BRS 402 Degree Project

Sedaduniou : thanwdutdl 4 July wasiimheinaranlusieivnianzau-saiuniosein
WWEAu- W@enlitdesnin 27 wuaein
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mMsmguiuaznannisfiounnasiol juRileadassiuagnanmasu luguuuy
swnsivarnuans lnedilsdangudmne uasdesnamameunduanu vlugmsasadendli
aonndestuUTuNLIndey fanunsnthlulszendldldlugmanmnssaivdn

In this course, students will apply theory and disciplines they have learned
throughout the curriculum to develop a creative degree project in accordance with target
audience, platforms, and social contexts. In addition, the project should serve as a

steppingstone for their future career in the broadcasting industry.

2.3 gAY - den (18 mihefin)

Y]

Wd. 311 NSHANTIENTINYNITLABFLITLUURTIIR 3(2-2-6)
BRS 311 Digital Radio Production
FudsAuneu:  d@ould ana. 204

Anwinszurunts walle uagdnisndnsenisingnszaioidsaduiiugiu fnw
Usglan JYLUUTIENS nAdANISAIUAN N1SARMD WaENITNANLFEY AaAIUulNNEnT18A1S
IngnasraeidosUssanene Aldemsudulssloniudfuas

In this course, students will learn about basic radio production techniques,
program formats, sound controlling, editing and mixing, as well as digital radio production.
Nd. 312 NSHANTIENTINYIMSFLsEUURITA 3(2-2-6)
BRS 312 Digital Television Production
Jdsdunew:  asuld ma. 204

Anwuariinufoiniandnsensinglnsimiluszuuddva dunounisnansiens
mﬂﬁfﬁ,mﬁﬂﬂﬁmamm‘%'minﬁl,wmzamﬁugﬂLL‘U‘Ui’]sJmiLLazwlﬂiuiaﬁimﬁﬁﬁmmﬁwﬁ@qqﬁga
e ndmndled wazsemaiteUszleviasisug filnunazidulsslovifugiuasaeniui
ANNAIANLATYINUAL IWUSTTY

This course aims to teach digital television production, television production
process, storytelling techniques for commercial and public service programs that align with

audience interests and socio-economic and cultural contexts.

. 313 NSHANTIENNINSRRARTIELS 3(2-2-06)
BRS 313 Streaming Media Production
FwdeRunieu: @auld wa. 204

AnwnarfinUfRnisudnsionismnsdoaniuds n1sununisinauslasinis
funeunismaninenis waiauazAavznisdisnendess Wunisauazniswausen i
a319a55A wlanluyl fnman uazliuselevideguasuazdenulagsiu Tneadadaladowinaonnis
AR 919 lAssaiansdenunaz ausssy dngaulunisnga a9

In this course, students will explore streaming media production. Emphasis is

put on proposal development, production process, art & techniques of storytelling, and
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creative thinking. Students will focus on how to produce useful programs for the audience

and society while taking into consideration social and cultural structures and production

resources.
Wd. 321 N15DONLUULALILATAUNS 3(2-2-6)
BRS 321 Sound and Music Design

Anwinsuszgndliidenazauniludeaniuis iedearsuazaienonliossni
Aosnstaueluuslnneg wassassAkasiussdnsnm dndnwiaslarnUf UAn suan duease
WulUsunIuReNiImes naenaumsanNauiildFuteumnefees juRnistuiindes lng
:;Jq'ﬁLﬁumamuﬁﬁmﬁuﬁaaﬁuﬁa 917 Sufasens laiasents swliinsvhavenlavansie
Hudu natnAnuniiannsosenuuuuasdnidends b eussinnausdlfneanunguithne
faenpdesfiuaninnsamednuuas Tausssu

This course focuses on how to create and apply sound and music for
streaming media in order to communicate and narrate creative stories. Students will use
computer programs and sound laboratories to design and produce audio content, such as
jingles, titles, and commercial spots, among others. Students will also learn how to choose

the right sound and music for the right programs and audiences.

INd. 322 NINARTIYNITNOALAFALALTIINITER 3(2-2-6)
BRS 322 Podcast & Live Production

AnwuagiinUjuRnisnansienisneauaad 5uien1sinsenisan Inedndnwas
IFSuneunuentifinisudnsienis maamumimuqummﬁmwmiﬁmmzau 99NBINIANIY
SEUUBURSLIN RaEANIANISANY

In this course, students will produce podcast content while gaining hands-on

experiences in podcast and live production, producing and management throughout the

semester.
Wa. 323 ASHAMIDMNES19ETIAAI NS U LAY AL ALAS 3(2-2-6)
BRS 323 Creative Content for Sound and Music

nsiinadeassdfnssufitewiifeifestuniseonuuuyszaunisalvesiils Tnenns
THdsanas aun3 wazidesUszneu lodaaiuniswdnsienislunainvaissuuuy Tnefunis
assassAMensTndomannadesiusaouvestiildusuuuusia

In this course, students will create special activities and programs that

increase good listening experience for listeners. Emphasis is put on utilizing and incorporating
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music and sound effects that enhance creative content production. Students will focus on

creating suitable programs for different groups of audience.

Wd. 331 NINARTIENISTUUYYY 3(2-2-06)
BRS 331 Youtube Production
AnwiuazinujUAnisndnadvidlelusduvusienisauladaladuuuiioondn
dwsunseunsuuteswiwenivledgny Huiinnsadieressianis nmsasegiugun nisldnagns
MINInaIakUUAIa ieluslumdesnenisilugnismeld uasdesonlugiiivesianisdos
sremseaulailusuian
This course focuses on professional lifestyle video content production and
distribution on YouTube. Other topics of emphasis include creating a YouTube channel,
building a fanbase as well as applying digital marketing to promote the channel, make

money, and become the future owner of online content channels.

ME. 332 nsuanderudussuaiioutazanuduaiuasy 3(2-2-6)
BRS 332 Virtual Reality and Augmented Reality for Media Production
AnwruseiRmansuazimuinisvesnisidmaluladairsnnuduasanileu (VR)
warAduasuasy (AR) lunundndeuazauesniuuain wdnmsilesdu vorluisuazariauash
14 dnenmaeinisldarnuduaianiion (VR) wavaruduadaady (AR) Weowdlayn duady
M3ma1n viseadsassFuinnssude
In this course, students will study the history and development of Virtual
Reality (VR) and Augmented Reality (AR) for media production and scenic design, projection
mapping, production software and hardware, innovative content design, innovative media for

performances, sales promotion, and effective communication.

. 333 N1388NLUVAN 3(2-2-6)
BRS 333 Set Design

Anwraueenuuuain uaz fagusznovainildluundnsionissiuuusingg
VANN150NKUY N1SHEN N133auas N3 luld nsAndengunsaluseneuann Bnufdfdnasieann
LazNTIANIERUSTNOURTN

In this course, students will learn about set and props design, design

principles, lighting design, as well as set construction and props purchasing and

procurement.
. 341 NSLARNILAZNITAINUAITWERIALATINSTIAL 3(2-2-6)
BRS 341 Acting and Directing for TV Drama

Sguimallanisuans uazn1smiunisuaniion1suanasasinsvini uasd3dniade
ansuila lngldausugumamnualznisianaisluguhuureansyn n15eenides dan vmne 10
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Preidduaiyadnuazanuiulaidudemii uaranusatlussgndldlunudomds nudnis
asuadnanuazensiuguszniatng fSns Undnsenising @allu dnuang

This course teaches acting and directing techniques for dramas and series on
television and streaming media, fundamental principles of acting, voice training and
projecting, gestures, among others. Students will learn how to perform for the camera, build
their confidence and good personality as a news anchor, television host, disc jokey, artist,
and performer.
Wd. 342 NSHAUIUN 3(2-2-6)
BRS 342 Script Development

AnvuagiinufoRnisdouunaiiassdazasinsiim uasddnnsdeaniuils lnoiiy
nsfuairdeya nsvuIun1sAnadeassA MsldRunuins Aauslunsaienenizessn nsldnwi
Wingan wazdenndesnunguiinnang

This course focuses on principles and techniques of scriptwriting for TV
dramas and series. Students will learn how to gather information, exercise creative thinking

process, visualize and tell stories, and use proper language for the right audience.

Wd. 343 NNARazATINTYIAL 3(2-2-6)
BRS 343 TV Drama Production

AneeadUsEnauRaENITUIUNIa9aTIRarAs NS uasdsdn1deansudis s
AIVANNITNER NISAAUAITHAAS AITAITUAIN N1FAINUKE NMTAREBNENLAAT N1TOBNRUUIY
a¥e mamiufatl nsdasie awleufRuasnannanuiiniomnsunsldseiuioadn

This course explores the elements of drama series on television and
streaming media and their production process. Emphasis is put on producing, directing,
camera and lighting, casting, production design, and editing. Students will produce a TV

drama series at a professional level.

7@, 031 WMATANI AU AT U 3(2-2-6)
JR 031 Investigative Techniques
Anwuagfinduiinuslumahimiddumudevmureangnisaithgtuiifntusily
wasAUsTIne NsAnUIERL stanzmunast nMsdududeya nsiivsiusudeya
WunsalAnuilulsediung 4 017 nailles esugia diau Awanden vav audeaTessulunis
189UV LﬁaﬁﬁLauaﬂﬁuﬁaﬁﬁﬂaﬂuwaﬂﬂwaﬂaiuqﬂwaamsam
This course focuses on how to investigate and gather news for events that
occur in Thailand and abroad. Techniques for investigation, collection, and search of news in
topics such as politics, economy, social and environment etc. will be studied throughout the

course. This course also emphasize on the ethics in trans media.

2. 034 nsasavdenuazidenaulaialed 3(2-2-6)

136 wangnsUSoyayes anzlinarans Un1sfnu 2567



JR 034 Blog and Vlog for Lifestyle

MUY wazadsassinanudunsdeuuien uasndneiidale itdemludnuae
Tavldlad ievaueniuderenuies

In this course, students will create their own works such as writing blogs and
creating video content that represents personal interest and lifestyle and then posting on
their preferable social platform.

8. 035 N3ENIAERIi0De 3(2-2-6)
JR 035 Mobile Journalism
Anwuariinufoirnuensliuinnssuuameluladlunsiorn wasndmdomye
Tnsiinilnsdnitlete vdedoluunanilosusing 4 Minavaidesnldesimng,
In this course, students will build and practice skills in mobile journalism such

as news reporting with mobile devices or other real-time capturing tools.
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3. WAV ADNLET (6 WUINN)
. 551 Ingnsyaneideauayingnsiaiiledany 3(3-0-6)
BRS 551 Social Broadcasting
Anwinnuddnuesdeingnizneidssuayinglnsiminasnudeadeln o9 lu
Feoa indseunldifonswaunden Tnedimunaiothneluladmaesszuunndudelunisiam
YUYW TUSAARAIUTINT M9 Tudia nasnlussuiiiunumveingnsegidesuasing
Insviend warfoadslvaififinadeninunaiayiimivasUsene
This course explores the importance of broadcast media and new platforms,
such as social media. The core purpose of the course is to use those media for community
development and social engagement. In addition, students will learn about the roles of

broadcast and new media in developing the country.

ME. 552 NISHAANTIBAIIARY 3(2-2-6)
BRS 552 Sports Program

Anwimaia 38019 LaENITUIUNTHENTIHNISAMIUTELANGII) 193Ny Insvied
wazdoaniuils n1si@euunenisivl MsaieassAguuuuTensTivnzauivuingussasduas
naudmne

This course aims to instruct students how to produce sports programs for

television and streaming media that align with program’s objectives while serving the right

audience.
. 553 N5PONLUULANEIMT UGN SViFY 3(2-2-6)
BRS 553 Lighting Design for Television

AnwuunAanguiuarinufua iensoenuuuuasdmiundnsonisinsimily
FULUUAI9Y nelunazuonaniud 817 518n15917 918n152115R S19n1382R5 TngoonLUULES
mmzamﬁuf@qﬂizaﬂﬁ%aﬁwmi wazngudmne

This course aims to introduce the theorethical and practical approaches to
lighting design for studio and field television production. They will learn suitable lighting
designs for different television programs, such as news programs, variety shows, and TV

dramas, among others.
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4. 554 nstddsdlunuingnsgaedsanglnsviag 3(2-2-6)
BRS 554 Voice Work in Broadcasting
= A aa v o = v ) aa A a =
Anwunatiaisnisldides uazniseenidedignanesis weldluaingnszaneides
glnsiimy Tuguuuusneg Wy n15UsenIATIen1s N15UTseIemanITel N1sdun1¥el n13anily
FIUNNT NTNINY 8% TIuTsEnduliAnAMLTIIY
This course aims to introduce voice techniques and proper pronunciation for
different broadcast program formats, such as radio and television announcements, broadcast

narration, interviews, and voice-over and dubbing, among others.

M. 555 Foauaznmlunudesuarty 3(3-0-6)
BRS 555 Sound and Vision in Contemporary Media
Anwuuilihuazunumvesausslunudeasinavusmats Anwdnvae sUuuy
vosnunIUszianene Waenndasiunin nisidenldaunsusznauludeanduissineg 1f s1ens
AT a¥AT NNBUAS @13AR wazS1en1sanUsELANANe 9 [Wudy
This course aims to teach the trends and roles of music in contemporary
mass media. Students will explore music genres and apply them to streaming media, such

as music program, drama programs, film, documentaries, and live programs, among others.

Nd. 556 $18N1TA8D9VITY 3(2-2-6)
BRS 556 Horror Program

Anwnalla 35015 wedaiiiay Nsaevin n1sinse suluinisaingursemans
NNAULEDS AURTUIZNDU LA NIZUIUNITNERTIINITALDIVTEYUIZLANAN 9) \elkeunsnIade
Inglnsiia wagdoandudl

This course explores techniques, styles, special effects, shooting, editing,
sound design and aesthetics, music, and production process for horror shows and content to

be distributed on television or streaming media.

M. 557 A15A18ANNIANALNIIINA 3(2-2-6)
BRS 557 Aerial Videography
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Anw Feus warinujUianisanenniaviatiniseniamegunsallasu Inefnuiis
sUkUY vllavedlasu matlaisnisdu Jenguanewavnisveluaygyintunistulasuy naenaufndu
wadiamsaenwdavimiluguuuudig o Welflunuin msed azastnsimiuaznunmeuns

In this course, students will learn about aerial photography by using drones.
The course emphasizes on the types of drones, how to operate drones, laws and
regulations, drone licenses, and aerial shooting with drones for news programs,

documentaries, TV dramas, and films.

Wd. 558 IEANTDINIT 3(2-2-6)
BRS 558 Culinary Programs

Anwunatia 35015 WAtANLAY 15018911 N1SAARAD WAL NTEUIUNITHARTIBATT
DIMTUTLLANAE Lﬁ@LNBLLWiWW%@%V@IVﬁﬁﬁﬁ wazdoanIuils

This course teaches special effects, shooting, and editing techniques in

culinary programs for television and streaming media.

IME. 559 3I8N13E13AR 3(2-2-6)
BRS 559 Documentary Program

Anwunaila 35113 M5E1589 LAENTFUIUNTHARTARYTELANANGY MFeing
vt wavdeaniuie nsideuunaisaf n1saseassAsuiuvansadtuig imungauiu
TUTEaIR NANETY kaELIAEaNaINA

This course aims to teach students the art of storytelling, radio, television,
and streaming media production process. Students will learn how to write scripts and create

new documentaries that align with program’s objectives while serving the right audiences.

INd. 560 seMIvieiien 3(2-2-6)
BRS 560 Travel Program

Anwnuatla 35019 watafilAY 1518V N1TAARD LAYy NTTUIUNITHANTIBNTT
vioafigaUszinneing q luiAfinannvany Wlewmeunsmedeinglnsim! uazdeaniuis

In this course, students will explore techniques, presentation, special effects,
shooting, editing, and production process for travel programs to be shown on television or

streaming media.

Wd. 561 nsnandadnIinle 3(2-2-6)
BRS 561 Music Video Production

Anwimata 185015 WwAtANLAY N15A18YI1 ANSHARD LAY NSTUIUNITHARTIEAIALD
lewmeunsmedeinglnsiml uazdoaniuils
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In this course, students will learn about special effects, shooting, and editing

techniques in music video production for television and streaming media.

INd. 562 nMseeNLUUNISKANT1NEe 3(2-2-6)
BRS 562 Cross-Media Production Design

Boud a¥rsassd dnujuinisldmada senuuuienssufiewiiinsysannisiude
19U M3 TIngyndeansuilaiiinnsdndiliuwiussneu iensdnsensinsvieiiiysanmsdu
nsdnmeuldsa (Wudu

In this course, students will learn how to use cross-media production
techniques to create and design multi-platform events, such as online radio and television

streaming with concerts, among others.

WE. 563 nsafrenmnsiinadeulmiiienundn 3(2-2-6)
BRS 563 Motion Graphics

Anwinsesnuuulazainsiiniedeuliitesulngimd wazdearislvsiinag Tuya
Pa90u Faudnszurunisidudusenuuy luaudsnsiluldludessy dunisfinufiRasennn
Tusunsumeufinnes thAnwagldFeudnisadaninuuusis 2 87 uae 3 T3 naeraufnuuasiindu
mzmumiw?ﬁ'augﬂLmeumwmﬁ\lﬂm%ﬂm Tmsngaufunisiiauenudeadisl Wy
Insvieniszuuidva dossulatiuuduleding uaznisiauensiinedeulmuulnsdwidlede

In this course, students will learn how to design and create motion graphics
as well as incorporate them into television and streaming media. Empahsis is put on
providing students with hands-on experience in computer software, 2D and 3D visualization
while understanfing the shift in motion graphics design and presentation for new media such
as digital television, web-based media, and smartphone.

Wd. 564 ASHANTI8NIUSEANTIENNSVUINEL 3(2-2-6)
BRS 564 Short-form Production

AnwuariinufuRnnanansiensingnszaneides uaginglngdimi aunndu (short-
form) Usglanaiee laun alensasea (Spot) Useniediau3nisaisisaie (Public service
announcement) {d@A3ALe (Musicvideo) @15ARB9ANT (Corporatevideo) A19819318013 (Teaser)
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wazs1ensdudutaaee (Filen Tnswunsnauamiudn Msdaanesitoya nadouun s
sULuuMstauefiaisassd uazansonoulandanudoinisvessguiudsonisuazaniil

This course aims to study and practice in short-form content production, e.g.,
spot, public service announcement, music video, corporate video, viral clips, teasers, and
fillers for broadcast and streaming media. The course emphasizes on idea formulation &
synthesis, scriptwriting, and creative presentation that align with advertisers’ satisfaction and

expectation.

ue. 551 NSAUAIDATE 3(0-0-12)
CA 551 Independent Study
= % [ 1 a A aov CY % <@ A a cal o ¢
AnwiAuaTegsaziden Wielduluiide Ussiiunislymnidwemansninfne
Tierwaulaidufivey Tnednvinssauneglinisnivaueeseansdnusnm
In this course, students will delve into a certain research topic related to
communication arts that they are interested in. Students will write a research paper under

the supervision of their instructor.

U, 552 NsAeaTIIATUSEINIUSEINA 3(3-0-6)
CA 552 International Mass Communication
ANW15PUUNISA0a15UIATUTDIUTHNARY WaZN15H0A1TUIAYUTENINIYF
WisuWeuanuwmileuuaranuuwanddlaeidunieinuingnsgatedeawaringlnsvied Junsien
TassasvassyuulunsdasUssmaniauduiusrodiny insusia uagnsdles
The course aims to introduce international mass communication systems,
compare similarities and differences of broadcasting systems in different countries as well as

analyze the structure of mass communication and its influences on society, economy and

politics.
uf. 553 nsdeansiiienwaL 3(3-0-6)
CA 553 Development Communication

ﬁﬂmummwwﬁﬁﬁmmmiﬁaaﬂiﬁﬁﬁiamiﬁwmqﬂﬂa YUYY GGG AR PN T il
Yy Qﬂaiiﬂiumiﬁamﬂﬁaﬂ’mmLLazLLuammLﬁlm Anwinaziiaseiuloutsnisdeasunayna
AUNTAMUIYAAR YUY FIAY LATYIND WaznI1Tiiles swdumuuImIsnisiinsdoansluld
WanUssnalag1adiussandug

In this course, students will study the roles and functions of communication
for human, community, and social developments as well as problems and drawbacks facing

development communication. Students will also analyze the impacts of national

142 wangnsUSoyayes anzlinarans Un1sfnu 2567



communication policy on human, community, social, economic, and political developments

while applying development communication approaches to effectively develop the country.

ue. 554 NSUINTIVINTHAFIAL 3(0-6-6)
CA 554 Integrated Academic Social Responsibility

Anw 1Seuin1dnlasinsuimsIvnsiigusulardaulugUwuusneg wu nsli
AMuUsnwn Msousy MsdaUszyn M3daniiienu wagn1sdnfanssuineg Afinnsysanmsdeen
WMYINITIAUNSITIUNTARU N1TI38 warnsiyinsedauinusssy

In this course, students will learn about different community services and
social contribution initiatives, namely academic advising programs, trainings, meetings,
conferences, seminars, and special events that integrate interdisciplinary knowledge into

educational settings, research, and art & cultural preservation programs.

e, 555 nsdelasansiienisiiausauiudany 3(0-6-6)
CA 555 Social Engagement Project

Anuftannsdalassnisiiientsildiusiusiodenn nsussauduiusiugadiduls
daudelunisiauinszuiunisiidnsiy Seus e T SwassassAgauusylovdludiuniieg
fineuaussienIufaINIuardenAd e UUTUNTBIIANITNATTUALLONTY BIANITBATE BIANT
513U BIRNTIVIAN uazdsrulaeninegrndugusssy

This course provides students with practical experiences in social engagement
projects, stakeholders engagement and collaboration, co-learning, co-thinking, co-working,
and co-creating social contribution projects that align with the goals of government and

private sectors, independent, community-based, professional organizations, and society as a

whole.
Ul 556 N1IANISNANIAAUAT 3(3-0-6)
CA 556 Music Festival Management

Anwnilom wuamudn Usugn FULUUTDIIUNANIAAURT FflauuanaInIy
UsElAnaun3 MINRUINUNANIaANRSgaIna geatuisiiAgtesiumanianua’ @nwideisnng
Anasnsassd aaonIuAnwnszuIunsdayniunou WetnlduioRess Iesnsgndeadnla

This course focuses on principles, philosophy, and types of music festivals for
different types of music. Students will also learn about music festivals’ international
outreach, entertainment businesses related to music festivals, creative process, production

process, and music festival management.

ue. 557 nsUURNIsImANIanuss 3(0-6-6)
CA 557 Music Festival Workshop
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AnUfdRnisn1sdameanianunslugunuunIe N15ARES19ETIA N15BBNKUY N3
W38N N15USMSIVYSEANA N15KARFe N13Matn N5USEEEURLS N15ALTUNTSANLKLOLY
maamunismumﬁmL‘Vlﬂmaﬂum%nﬂ%umau

In this course, students will learn how to initiate, design, plan, and organize
different music festival formats. The course teaches students how to manage budgets,
produce and incorporate media for marketing and public relations as well as execute the

overall plan.

Ufl. 558 INYINTNIG 3(3-0-6)
CA 558 Military Science
Anwiliinanuianudilannuduiussenitammsiunaseulunistesiudseinag
sasdiaudanudilaegunismnaiefuineinimms aunsadumdeiiaats vianmdila
naensuaInsnUsziudeya wuida uazvdngiulmia anunasteyaivainvans Tnethdeyadils
Ul lunmsudladymseanunisaififatusasauonuzuumudlalymldogeadieassd
In this course, students will explore civil-military relations for national
security, military science, and fact finding procedures. Students will also learn how to
evaluate data, concepts, and evidence from diverse sources of information, utilize data to

solve problems, and suggest constructive solutions to problems.

UA. 559 NSWAILNAAETLAILR 3(3-0-6)
CA 559 National Security Development
AnwlmAnaudanudilaluFosmnuimlummms anusiunsUasnfou i
LLazqmsmam% salfueaiufausniy Y9N TINLBLATN1TUTEAIUNISURURTENINama
Gouuaznms suazneliAnauiuaaensouiad
In this course, students will explore general military science, strategic national
security, and the importance of collaboration and coordination between civilians and

soldiers for national security.
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1. nundrAnemaly (30 wiaefin)
NAUINNWDINGY (9 Mienin)

o w

8n. 101 AMwdanguludinuszaniu 3(2-2-6)
EN 101 Everyday English
Andunslilassaseiiugunazduiunvdinguildluiiausys1iu Ussneude
mMsyauuziiauesarlidoyadiud nsusseeyadndnyne nsyaiadesiiaule Beafiiu
ALTEULAZLSHENF U T Aavay Tauiinsuansanudaiuludestily Sntatamuninee
NSNA N15H M58 kaENISTEUAITTTIYTUINTG
Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills -

speaking, listening, reading, and writing—through integrated methods.

an. 102 AedInguluuunmedIny 3(2-2-6)
EN 102 Social English
Andunisyauaznadeulsyleauazduiliiduussdn wemsiujduiusnig
GEGH ﬂ’]‘iLLaﬂLUgEJuﬁﬁauua mMswSeuidieu warnsesuieaudaieatudesing 9 Tuusunmsdiny
LazgIna lneyatunsiauvinvenisefuseaznisiiaue meawmaluladvazmuAnaseassed
Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.
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an. 103 AMwdangeluuiunaina 3(2-2-6)
EN 103 Global English

HnrunsusseneUssaunisallagseyseazidenatuayuy LAZLANIAINUARALIAY
Rerfudinanuduey My wazUszidudgmilusefuaina Taegatfunsimuninegnis
deanssenineiausssu uwaznsdeanslulanddva deddyseonsilunadiedlan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming global citizens.

NF3NIYIUINITINWANTIN_ (21 i)

. 101 vinwgnsAnLitensiSouinasndia 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anwngul] nann1sveInIsAn imuin1sAned 1 luszuu 919 MIAABININGY N3

Anad19assA NsARIATIEY N1sAndaasiest MsAnuAdam Wudu sutimsiteulasmnudnuay
2 44' = a A aa o w ° a Y]

mmimaamﬂiawammm‘mL‘Vimzaul‘ﬂﬂizE;ﬂ(;ﬂ,sé’ﬂummﬂizmau NIV NIULAZNITLILUINADA
Tnlaegradiusyansnm

In this course, students will learn about theories and practical thinking tools
such as critical thinking, creative and innovative thinking, analytical thinking, synthesis
thinking and problem-solving thinking, including how to link and select appropriate thinking

tools and effectively adapt to their daily life, professional undertakings and lifelong learning.

An. 102 audunadion warmsidsunamesdny 3(3-0-6)
GE 102 Citizenship and Social Transformation
AnwiAnunane audnwur dn3 nifiuaziaiainvesanmdunadiesdialy
daalny deulanuardenuduiflutligiuuazeuan Wy dieuRdva dnunyiausssy Wus uile
Sviviunnsdsundasuedsnusineg saufaieudituidin danndouiidimarequae 4 47 fo
e Ta dsen waz Jyayn lendesdSusegsiudugpuludeslfesadimuguuarlsiifondouddy
In this course, students will learn about definitions, attributes, rights, civic
duties and freedom associated with citizenships and social transformation of Thailand and
global communities in current times and in the future, such as digital society, multicultural
society. To be able to live peacefully and happily with others, it is important to understand
evolving changes and learn about 4 dimensions of the environments affecting health,

namely, body, mind, society and wisdom.

@n. 103 weluladuasuinnssudiioaunn 3(3-0-6)
GE 103 Technology and Innovation for the Future
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ANWIUNUIM WUIAA N33WTY Tudanisussendldinaluladuazuinnssuaiu
#9q aitiunsianngunmdinludeesadioln nansznuiddensaindudin dnu waziasugio
naenauAnuINslivsyloviiarnsduasemindaumatygiiAsannmeluladuaguinngs

In this course, students will learn about concepts and innovative technology
and applications aiming to better a quality of life of people in a new society, including how
technology and innovation affects our livelihood. The course also covers information on

intellectual property protection as a result of technology and innovation.

fiv. 104 quvssnniuguneileTin 3(3-0-6)
GE 104 Aesthetics and Well-being for Life
SeuimslitinegrlinuA1ainaudadsuazianssutdunuinis Wayuesinyly
Besquridsnmiisadesiudinuasdenuainnudazeins q uazfvn filarenisdisieguosdin
ALK IAIUSTIY
In this course, students will explore relevant theories and concepts of
aesthetics related to life and society and learn to cultivate positive outlook and attitude and
understanding of different forms of taste and beauty, which will enhance their perception of
diversity and enable them to appreciate art, music, literature, images, films and other forms
of art. Students will also learn how to depict their imagination via communicative design
using imases, colors, calligsraphy and other related tools to create value-added identity and

characteristics to services, products and media.

#in. 105 RusinsnsdaaniazUseinuialulvesan 3(3-0-6)
GE 105 Global Alliance and Emerging Issues
ANBINITHAIUIAMUINTDILAVUIUIYIANIUATHFAILATN1SLDITIHINANTEN UMD
d' [ [ (% ~ ¥ =3 o v a a d%’ 1
nsasuuUasmsdsaniaz dausssuludsailan olauseudagifetulndvssuszviaulan
In this course, students will learn about international economic and political
collaborations and developments affecting/constituting changes globally, in order to

understand key global issues.

. 106 mmﬁmam'ﬁﬁuLLazﬂ’]iﬂ’wuwaéwé’q@u 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

Anwin1sIaniskazindulaniinistiued19lused@nsuna NIN159nN19N15RUEI
UARAKATNITAIMNY TININTHAUI08198098U Tnegatdunsysannsesrnuingenndasiuusun
& A [ < o w P Y @ e 1 [d
Wi guvu wavdsnududdny ieliudsdamuaziuimemsudluegradugusssy
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In this course, students will learn about management and effective financial
decision making, including personal finance management and sustainable development and
personal finance literacy, with special attention on integrated knowledge for local

community and society, in order to highlight key issues and offer practical solutions.

fn. 107 Inyannudugusznaunsuazyinwenisdugin 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁmenLLazﬂ’wmamé’ﬂwmzﬁﬁﬁ@uﬂWia%ﬁﬁmﬁﬁyﬁymmiLﬂuﬁﬂigﬂaumi JGEn
M3AnLUUEITes Usenaudenisiianufnasieassd wagnisuarmlenialunisiiuuagdiu
Aamsednsdinausssuuaraiesssy dnnegdihiiannsatuagihsduiiuldesnadiussaning seus
waznadndulaviuiegnisel
In this course, students will study and develop important characteristics of
entrepreneurial mindset, with an emphasis on a combination of creativity and
entrepreneurship and explore entrepreneurial opportunities while learning about business
best practice and ethics including leadership skills and qualities, effective leadership
characteristics which will enable them to effectively work as a team and be able to make

well-informed decision when required.
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2. NIV AN (97 vIEnn)
2.1 nRuArILAY (27 iiein)
uA.005 AaUzurisnaianies 3(3-0-6)
CA 005 Art of Storytelling
Anwiguuuunisiandesiiusngludeyssiandneg msiadesiudesd nmuaz

Fos audnvaziinsiivesdeadn mﬂﬁﬂmil,a'wL'%'aaLﬁaﬁ'amsmwwmaLLazmmifﬁﬂlﬁazmﬁ
Usgansnn ﬂ’]ii‘fljaum‘lﬂﬂ’ﬁLLag‘Ui%ﬁUﬂ’]ﬁaji@U(;f’ﬂuﬂ’]iﬁ%’mﬁiiﬁl:%‘@ﬂLalﬁ JIUDWINwEN1THE NNS
sosUssdiu madenassidomnsfsiinnest uaznsaglanruiiduaiunindFesesedifaus
The course aims to examine various forms of storytelling in contemporary
media through both verbal and non-verbal communications. Students learn the techniques
of how to develop listening and seeing skills and how imagination and personal experiences

can be utilized to create a unique and effective communication.

1A.012 Aavziuniaidlies 3(3-0-6)
CA 012 Arts and Politics
= wa 13 o d' Ao o a P =
Anwusgiaanudunn Wauin1s nsiedsulmndrfgnisdalzsiiont sideslu
Usemaange anuduiusseningdals n1sidies Usswau wazdvswanflsonuuaziu
A study of history, development and significant movement in Arts for Politics

in selected nations. A profound investigation on inter-related influence of Art, Politics and

People.
UF.014 AaUzN1INNEAINLTIAILAR 3(2-2-6)
CA 014 The Art of Conceptual Photography

ANSATRUALUIAALUAITAIEAIN NITEEBIAUTENBUNINAAUE hasmATLAISANS
fngnnLiedeAuviEng 915UnIANTEN
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Defining concept in photography. The use of art composition and techniques

of conceptual photography to communicate meanings and emotions.

uA.015 UjuRnsideAauruavdenu Imusssy 3(3-0-6)
CA 015 Art and Socio-Cultural Research Workshop

AnwsefouiSmidusiufaUy deuuayTausssy au mmAesEa 9asIAly
11338 93581U55luNITe AnUfuRniside

A study and practice of methodology in Art and Socio-cultural research.

Value, creativity, innovation and ethics in research.

14f.019 TUUSTIUAINANUFIAUUD LT 3(3-0-6)
CA 019 Digital Culture and ME

AnwnanuduiusvesiiestuiuiausssuAiva Ndwmaronisasesing Sausssy
ANAR gﬂLLUUﬂ’]ﬂ%%emLLagﬂﬁ%}ULﬂ?ﬂlauﬁ'ﬂﬂw\humﬂiuiagLLazauLﬁla%Lﬁ@ dieviaudiladn
waluladlulmdudivaedediowndudiuniwesdinUszaTunazsUsenevadrsauduimusssy

A close investigation on relationship between SELF and Digital Culture. The
forming of self, culture, ideology, way of life concept and social drive enforcement via
internet technology. Comprehending how technology plays an integral part in our daily life,

not merely a tool, but a constructed culture.

1A.020 I B ALY 3(3-0-6)
CA 020 Spirit of Southeast Asia

Anwusziianuduun Yausssuusewnd mau iasvgha naidles Ailasedin
auduey wavdnanuwallunisadisassdnufaUzvemuruawiaiug

History of culture, religion, economics, politics which affect the way of life
and the identity in art creation of Southeast Asian community.

AUe. 108 AavynsuaniionsAunuiies 3(3-0-06)
PFA 108 Performing Arts for Self-Discovery

nsliRauznisuanaiied1saa Auny waznszminilumuies ilugausjsivlunis
FonidumaTinnaussunsoun lnegeiauniineg Anuamnsa anvain uazsnanualifiedvdn
Aavznisuans

Using Performing Arts as a tool for self-exploration, self-discovery and self-
recognition. To choose a passion-driven way of life with determination. Developing skills,

expertise and identity for performing arts profession.
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Aiva.201 UsziRmansnisuans 3(3-0-6)

PFA 201 Performance Historiography
ﬁﬂmﬂizi’amam%mmamL%ﬁi’mmmiﬁqLwia;mﬁ’n,ﬁm WAIN1IIUTURUULAY

Homenudiugseinnisuansiuifmedsnslunsiargaasionslulanny Tunnuasay Suoen
Historiographical study of performing arts development from the beginning; its

form and relationship between performing arts and social dimension in each period of both

Eastern and Western world.

AUa.202 assinusIsTTuNIIUNTaTAT 3(3-0-6)

PFA 202 Anthology of Dramatic Literature
AnwUseiRnazassinusissaunssunsazasienvadian fagdouldiduiauinis

funsUsEiud Anflovesdsmmazgaaliy nasnaunrendumnaiideiuiudfnauazaniui
Historiography and anthology of world dramatic literature which reflects the

development in art of poetry, social value and universality of time and place.

2.2 nEAT eIy (70 nilefn)

2.2.1 ﬂﬁjﬁﬁmﬁugm (21 ihgiin)
Ava.171 NWARd 1@ Uy 3(0-6-3)
PFA 171 Acting | : Being Beings
AnwazUfUuRn1ImanIsuansincIenIsnssuAunseuingRuneuantazngly
YRIUNLAAT AB 379N18 N1IHBUAATE (Relaxation) Uszamdura (Senses) ununis (Imagination)
@75 (Concentration) A31AB4N13 (Objective) N15i1dn19as19a35A (Creative Mode) Wagn1ie
afin (Being) sjsufuRiieviananilandnnsizeanisuanadionislaiuans (Acting Is Not Acting) N3
wanafaUizen (Acting Is Reacting) n1suansfonisilu (Acting is Being)
A practical study of Acting regarding the actor’s preparation of inner and
outer materials; physical, relaxation, senses, imagination, concentration, objective, creative
mode and state of being, in order to comprehend the acting principles that “Acting is not

» [13

Acting”, “Acting is Reacting” and “Acting is Being”.

AUg.203 AaUrNSWeuInNIsaras 3(2-2-6)
PFA 203 The Art of Dramatic Writing
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Ay 13ULuUTeINISBsuunUssanenag faunazas unameuns unazasinsad
UNNISHARIARRAZNISHARIAITTaUSTIAME LY Tnefinsandeesdusenauddy &nuasfivasiivinli
mafudenisazasiarunifienn mahnadeudinsasasiussandldiudemussamene

A study of writing formula for dramatic writing; play, screenplay, TV. Drama,
script for live performance and digital performances. Major elements of dramatic writing
which create unique dramatic sense. How to adapt the dramatic writing style with different

contents.

Fvd. 273 AaUshINIIAAUNITHEARS 3(0-6-3)
PFA 273 The Art of Directing

AnwuuiAauasnnuiidestudmiunistifunisuans UnUmesEfAunsuanad
Tslotinuandy 633191 fuu AaUs wazaywd NSAVUALAUANUAR (Theme) WWIAA (Concept) wag
N13859N MLTIUTEINY (Visualization)

A practical study of fundamental theories of Directing. The role of a director
and the collaboration with the artistic team. The responsibility of director for audience, art,

and human beings. The critical thinking process for defining Theme, Concept and

Visualization.
AUd.301 nsd1sIRgnamnsTuTuLislan 3(3-0-6)
PFA 301 Survey of World Entertainment Industry

d1579 N salvesgnamnssutuiialan Lﬁammm’imem‘lﬁﬁu’amwuammﬁau
ﬂiuLLﬁﬁ’J’uJL‘UaEJULL‘Uaﬂ {]a%mﬂdmﬂmmuuamnan i’]ﬂJ‘VNNaﬂiuVl‘UVlﬁleaﬂ‘UEJG]ﬁ'TIﬁﬂiilIU‘UWN
i”ﬂ‘UﬂMﬂ’]ﬂ“UﬁNUi“mﬁLLa“i fulseina ﬂ?iﬁi’]\‘iﬁiiﬂm@%’m%fmu mauaummmmmmmﬂm
TZENGG}LLauQ‘Uﬂﬂﬂ 3$‘UU§§$ﬂ% SUEJ\‘Wl’NLLaﬂaﬂ’mL‘U’]QQ@Z’{’]‘ViﬂSSS\ISSWUIaﬂ“U’eNuﬂLLﬁﬂﬂ QN@@LLﬁuQ
a¥sassidem

Survey of the world entertainment industry, in order to analyze the trend of
popularity, the current of changes and its causes which have impact on regional and local
entertainment industry. The creation of sustainable content which suits the needs of
creators and audiences. Business system, gateway of opportunities for the actors, creators to

enter the world entertainment industry.

Fiva.303 nsmaeLiiodsnndnsuRalynisuand 3(3-0-6)
PFA 303 Social Marketing for Performing Arts

Anwvdnuazuuifavesnsiataiiodiny Msinseaiaiiedsunildifielasinis
Wedanuuaz Tausssy warfiausnsuaniegsasassAwasiinUseansnimasan

A study of principles and ideas of social marketing. The creative use of social

marketing in socio-cultural and performing arts project for utmost potential.
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AUd.304 nai%mﬁt,éﬁawaqazmnﬁ ANUASLALATUEN
shudeRdia 3(3-0-6)
PFA 304 Narrative Mechanics of Theatre, Film, and Digital Performance Production
nalilunsianSeseasasindl smeund warnsuansiudendta tdneueI
yeadavrlunisianiesiliuignis (Dramatic Action) lun1sfuindeu dnvaranuuanaud
Tensalansdonmihsnuadeasiduasnssuunsnan maamumiLLUig‘ULﬁamsﬁmﬁa
Mechanics of storytelling in theatre, film and digital performance production.
Focus on the same common characteristics of the art of storytelling which employs
Dramatic Action as a driving force. The grammatical differences of each medium. Units and
departments of each medium and its creative process. The transformation of styles will also
be investigated.

Fla.374 avAsiaNIHAL 3(0-6-3)
PFA 374 Theatre for Development

Anwiauluun ssuuisnisuans W&ummﬂaﬁazmﬁL@Mﬂ%ﬂﬁaﬁamiﬁuw%u
nadsTdymdsnulngldfauznisasas wuamslunisiauseninsasasiudeny naonausieg
sULUUYRsazAsATlysAINNTEuUMAINIANY 19U axAsaiIeassA (Creative Drama) azAslun1sAny
(TiE) agmsyuvyu (Community Theatre) azﬂimaﬂﬁz\fgﬂﬂﬂ“ﬁ (Theatre of the Oppressed) uazazAs
Ui (Dramatherapy) TaAsazasifionsiauuywduardsmiluguuuudueg

A practical study of Theatre for Development; history, development,
performance process and its communication with community. Using dramatic arts for social
reflectivity. Working in collaboration with drama and society. Form, style and process of
Creative Drama, Theatre-in-Education (TiE) and Community Theatre.

2.2.2 NgHvUNAY (36 nUIenA)
Ava. 161 NTESNATIABZATLAZNITUARIARYA 1 3(0-6-3)
PFA 161 Theatre and Digital Performance Production |

Anwinsruaunsuasiin fiRnuludieddyreanisuans feudiuainuasiai
(Stagecraft) n13A1FULIT (Stage management) wad (Lighting) 4d84 (Sound) tA304LAINTEY
(Costume) wagdenay (Multimedia) Taflsn1saruaudFUNTLAAS (Show Mastering)

A practical study mainly focuses on working in theatre’s departments;

stagecraft, stage management, lighting, sound, costume, multimedia and showmastering.

AUd. 162 A1SAS19ATIAALATHALNTHENSAITIA 2 3(0-6-3)
PFA 162 Theatre and Digital Performance Production |I
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ﬁﬂ‘l&ﬂLLagﬁ%ﬁﬂﬂiiﬁ&laﬁuaaﬂzﬂﬁLLﬁﬂﬂﬁNﬂllNﬂ?ﬂi%ﬁ’jﬂﬂ?iLLﬂﬂQaﬂUUL'Jﬁﬁ’Uﬂﬂi
Twaluladadelndliiiauianssudavznisuansiiiauuvaniml unauls TnednAnwden
UitRmiludeddnmeinisuanmuiioudanuadladufiem

A practical study mainly focuses on the convergence of live and new
technology-driven performances, in order to create innovative performing arts. Students

work in theatre’s departments of their interest.

AUE.261 N385 9853AAZATLATNITUANIATA 3 3(0-6-3)
PFA 261 Theatre and Digital Performance Production |l
Anwnazadeassananufalsnisuansaesuinvoulluiiniimiisaunianis
wansnuiin@nwaulakaziiniuadn n1sdeaisaiiudn N13618N9AANS NITUTUITIU N3
UIUTAUFUAUS miammmLLazmuQu@mmwmawmluﬂwﬁmu%’uﬁmja'u dINTa1evondan
(Live Streaming) Tuiinmsuansaniudonavia naensunsadieassfiiemainnsuansaniiiode
AdTa TulATINITNTUARIVBIAEREATUNINEIENTUNN tasInsAaUznsuanstinus viselasanig
5u‘] AP iuaLens
Working as Head of theatre’s department of expertise. Practicing
communication skill, teaching skill, administrative skill, relationship management, quality
controlling. Live streaming and creating digital content from live performance produced by

BU Theatre Company.

AUd.262 NTASNATIAZATUAZNITUARIARA 4 3(0-6-3)
PFA 262 Theatre and Digital Performance Production IV
AnvuazadsassAnsuansrudonaTa Wy 334 InAey MWEURSIWINGL T18n5
Tuifsguuuudug msafedadnuailunany nagnslumameunsnasilivszauarmdusalulan
ooulatl Tngldilugruauifnufadzmauandunsadisassdediadiondnual
Creating digital performance; series, sit-com, short film and other variety
program with identity. Strategy in enhancing the work to be successful on-line by using

performing arts background of knowledge uniquely.

FUd.281 Wavaan 1 : Aavvwisnisiadoulm 3(0-6-3)
PFA 281 Body Electric | : The Art of Movement
AnwnseSsuanunseumussnisvesinuans nsldssneuasnsiadeulnaiie
asvassliAnAaUsiayaandidennumune g
Actor’s physical material preparatory. Using body and movement to create a

meaningful movement art on stage.

AUA.282 PAIAAT 2 : WNAILATNNSLAU 3(0-6-3)
PFA 282 Body Electric Il : Song and Dance
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Anwnisldiseniesazmsiadeulmiiind wnekazdanaenUsralufunauay
AURS N1SAmNAAILAzAUATTeAenIINEfBdal n1sFeazduluazaTias

Using body and movement to create rhythm which is harmonized with song
and music. The interpretation of song and music to express the meaning through singing and
dancing in Musical Theatre.

AUE.172 NISWART 2 : WALNYBILaEENUINTTY 3(0-6-3)
PFA 172 Acting Il : Human Essence and Autoperformance
nsdrsaingAunisluvesinuans ieduwuiszaunisal dyvingiar e1sual
ANFAN AURBINTT kaveauFUAuEslug IuENYEY Tous “AuRse” uag “auasdla” lunis
wand wazAnuenuludnlavestinuans asgntindanuddguaziusiavesulugiusinuaniias
uyusifiirodiny auassdmsuanafenildingfivainaues (Autoperformance)
Inner-self exploration for discovering experience, instinct, emotions, objective
and self-acceptance as human beings. Truth and Sincerity in Acting. Exaltation in actor’s
mind and soul. Realizing the responsibility and mission of the actor for society. Creating an

Autoperformance from inner material.

AUd.271 ASUAAY 3 : AINSA LIIUTITOUT AUABINIT LAZLUINIG
WeN1suansazATFtuuLAZSTINYIATIoN 3(0-6-3)
PFA 271 Acting Ill : Love, Passion, Desire and Approaches for Realism and Naturalism

Anwl Aadilarusn wssussawn mmﬁaﬂmigmwwhm YBIUYWE {1
ﬁﬂﬁiﬂuazmﬁauaﬂ%ﬂaﬂ ALLLINILAENG Y N1TALATHUIFITENLATFITUYIRTEN 19U LnDY
Fawiu (The System) ¥84 ABUALALAL @nfl@a1nan (Constantin Stanislavki) 1aeg Wien (The
Method) 98¢ & @ns1@109n (Lee Strasberg) LazluINNTBILLUNDIA Walues (Sanford Meisner)
lufia waewl (Michael Chekhov) awmaan wontaes (Stella Adler) 81 eLfiu (Uta Hagen) uag
driinduq Aldsudvnasnaniaaad eSous Wisuiflsuanummzanuazisnsldusias
L‘VlﬂﬁﬂLﬁaLLﬁ{]QJmm\‘imiLLamLawwqﬂﬂa

A profound investigation of love, passion and desire through portraying major
roles in dramatic literature, using Modern theories and practices; Stanislavski’s The System,
Strasberg’s The Method, Meisner, Chekhov, Hagen and other schools inherited from

Stanislavski, in order to experiment, compare each technique to solve individual’s problems

in Acting.
Ala.272 ASHEARS 4 : kUINNaNSHhanaaselvl 3(0-6-23)
PFA 272 Acting IV : Modern Approaches in Acting

AnwlarinnisiansiuwuInisatelng 1wy n13euan (Improvisation) U84 3loan
aludu (Viola Spolin) 39 Ineusiuuuuedgsn (Junk’s Archetypal Work) guviemansuenuausn
(Atlantic’s Practical Aesthetics) U89 1030 uusLdin (David Mammet)
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A practical study of new approach in Acting; Spolin’s Improvisation
Technique, Junk’s Archetypal Work and Mammet’s Atlantic’s Practical Aesthetics.

FUe.305 m'imaauLﬁaﬁ’mLaaﬂqﬂafmimammam 3(3-0-6)
PFA 305 Auditioning

fumeunarisindsuiudnfunismaaeuiiiedaidenyaainsmnanisuans adnuand
HoBNWUY kagh3iuauieneg Tunsuans Mswleuuseiinadny n1suegeuntinges (Screen
Test) mMawSeuumiionsimdan nseruundidmeIenlit (Cold Reading) iaifunisvnaausiie
ANLEBNTIULATINITNITULARAIVBIAMEALATUNINGITUNTINN azATAaULNITHANITNUS NTaN1T
nandluIsnseTnmufiniaien eysia

The process and self-preparatory for auditioning in theatre and entertainment
business, including actors, designers and other positions. Resume and biography preparation.
Screen Testing and preparing script for audition. Cold reading. Auditioning in BU Theatre
Company’s project or professional industry.
FAUd.306 nMTRaUzATLERS 3(3-0-6)
PFA 306 Performing Arts Criticism

Anwmguiinisuaniuaznsiansainisuans uniansainsuansiddauedan anen
YosuniansaififdeffinnsAatzuardann Jausssunisiansel nsléniwilunisiansal Bnnisideu
UMIATUNITUARIUTZLANA

A study of theories and criticism in Performing Arts. Selected major world
dramatic criticism. Value of criticism and its role towards art and society. Criticism culture,
The art of language and writing in criticism, Writing criticism for various genres of Performing
Arts.

Ava.373 N1391UBONLEFLUNBAAIUNLEY 3(0-6-3)
PFA 373 Oral Interpretation
Anwinisesnidesnundnaisdneans InufuRniseuesnideaiodaninununy

A A

NSAAIUITIUATIUHIUAITONUDDALELY N1TO1UBDNLEL LN ﬁamwwaﬂ UITYINTA LazeITual
AN

A practical study of Oral Interpretation using Articulatory Phonetics. The
interpretation of literary works via Oral Interpretation. Oral interpretation for communicating

images, atmosphere and emotions.

2.2.3 nuvAaUTnS (7 wiiefin)

Avd.491 nseseulaTINISAaULNISLARITNUS 3(0-6-3)

PFA 491 Degree Project in Performing Arts Preparatory
N9M3EUlATINSAAULNSLEASENUSAIUNITUERNS HIBNITASNETIARLASLALAIS

LERIRRTE WU A1SAIAUNITRAAT NISTEUUN LAZNITENRUURIN Lad AONEL LATBILAINIEY
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Snnemsndniiednauasomsisury sussdsvufuanaieivdatzmsuansimun lngriu
ANULYBULaTNSAIUANANAMANAIAINAaUE A THARS TnAnwiazameToulddeiiloldy
auﬂamﬂﬂmzﬂismmiﬁLwiq&y’ﬂmanm%wﬁaﬂzmmamLLﬁawhﬁ?u

A Degree Project Preparatory in Acting, or Theatre and Digital Performance in
Directing, Scriptwriting, Scenic Design, Lighting Design, Multimedia Design, Costume Design

and Producing to present to the public with departmental approval.

AiUa.492 Aavznsuanslinug 4(0-8-6)
PFA 492 Degree Project in Performing Arts
nINAUIlATINISAaUZN1TULEAITINUSATUNITUAAS NIDNITASNATIABZATLAZATS
LAAIRINA 19U N13AIAUNITUART NSTOUUN WATNITEONLUURIN Wad AoNaN 1ATBIAINTE
s1unemsnanluganuanysainfennazidauansieasnsavuniemeunsiudonava tnfnyioy
amuideuldsaideldfueuiRanamgnssunisfiuniilnentaimAatznisuans uaglduaniua
anufnvthanmswsesnslessnsluseduanasgumuiineisdals msuanatuaud i
A Degree Project in Acting, or Theatre and Digital Performance in Directing,
Scriptwriting, Scenic Design, Lighting Design, Multimedia Design, Costume Design and

Producing to present to the public with departmental approval.

2.2.6 AgEAvIREN (6 L)
Ava.371 ASUERY 5 : LI NNSLERIRaAUdatullayssINTRTon 3 (0 -6 - 3)
PFA 371 Acting V : Departure from Realism & Naturalism
Anwiwaginnisuaniwuidedudadouuarsssuyaten wu WBndiusaduia
(Expressionism) tusavLisu (Brechtian) WOULESA (Absurd) napAIUALATLALANSLAAILLINARDS
uuu%uq
A practical study of Acting in Anti-Realistic and Naturalistic style;

Expressionism, Brechtian Theatre, Absurd Theatre and other experimental styles.

AUa.372 NSUEARS 6 : NTUARITUES 3(0-6-3)
PFA 372 Acting VI : Acting Master Class

HAnUuaIsn1siesenilynn nsundyninianisians LienmuIAAINY8INIS
wansludgmnutufausiivsedln wasinuvinue auaunsovestinuansdgrnuduiooidn
An advanced practice of problems analysis and solving in Acting in order to

improve the quality of Acting to its utmost, and develop actor’s skill to professional level.

Ava.361 N385 19ETIARLATUALNITLARIATVA 5 3 (0 - 6 - 3)

PFA 361 Theatre and Digital Performance Production V
LADNATINETIALAZHANNANURANIAR LYY B2ATT W eI ABULETA WIRNTIUNT

nansanUszinndu Taevimihiigidunisuans filsuum fesnuuuriennag viogs1uensuans
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(%
Y]

NI0ATNATIALATNAANAIIUNITUANIRTIA LYW azATINTIA B354 Aeunsau s1en1sUUIS 1y
uinnssunsuansidvayssiandun lagvivihittnuans girfunisuans Gillouun deenuuurie
199 feenmuaziiunm fiade faiasdmadaiiay fennensndn lneauelassnsiiiel
AP WANTAUN

Planning and creating live performance; such as, stage play, dance, concert,
and other innovative live format by directing, writing, designing or producing the show. Or
creating digital performance; such as, TV Drama, series, short film, variety show, game, and
other innovative digital format by acting, writing, designing, cinematography, editing, special

effect, producing with departmental approval

AUd.362 NTASNATIABZATUAZNITUANIATYIA 6 3(0-6-3)
PFA 362 Theatre and Digital Performance Production VI

HONAIIETIA FRLA WATNAANAIUNITHANIAR LY AzATIN WIedal ABWEsH
uinnssunsuansanUsziandug Taesinmihigidunisuans flsuun feonuuurienisg uie
HEIUILNITUARS YTRATNATIALALHANNANUNITUAAFRTES LU azasinsviad T34 ANEURSEY
s18M5TUA 1y WIRNSIUNITHARAITaUSEN BN tnevihutAthuans AffuNIsuans gLy
un goaniuuienie garenmuaziiunin ganse gasieassAamatdaniey fo1uien1snds g
auslasimsiieliniaiv fAansan

Creating and developing live performance; such as, stage play, dance,
concert, and other innovative live format by directing, writing, designing or producing the
show. Or creating digital performance; such as, TV Drama, series, short film, variety show,
game, and other innovative digital format by acting, writing, designing, cinematography,

editing, special effect, producing with departmental approval.
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3. BUINIT AN (6 UI8NA)
o = v a a a A A a a ) - a a
UnAnwagdedionseunedndunidaasuluuminerdenganmn viesigiviaen
LA NAUNLINAAIANSUIDN1AIVIDUTDIAUNLLTAFDU NI95183VNADNLETNAIAITIRAULNITWEANTA
aau Litasnin 6 e Aes1edvaalul

Ava. 711 MsazATrIRtugHaznsUsziRmansiny : Ussihuuas
N3EUIUTD 3(3-0-6)
PFA 711 Theatre Ethno-Historiography Studies : Issues and Methods

nsAnwIUsyiReansn1sazaslaefitseisademuyinugissawn nMsiivue
Usziufnuifouaznszuauislumsinuide Tnufoanisdnuiteluiuiiass

A study of theatre historiography focusing on ethnicity. Research methodology
in Theatre Ethno-Historiography Studies. Onsite practicing.

AUa.712 ALATYY 3(3-0-6)
PFA 712 Puppetry

AnwusziRnmduan wagitaunisnsuansazasiuislulsandlneuagyiy
LWy NMET1U NMIneasudavu n1stasasiunldlunisuansiate vieldsiududaniiie
$IN99)

A study of history and development of Thai and Asian Puppetry. Puppet
construction and performance. Puppetry in contemporary performance and convergence

with multimedia.

Ala. 713 avAsiy 3(3-0-6)
PFA 713 Mime
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AnwusyTannuduinvesazashy Binenedeldlunsderuninenuisnig
vosawasly Anuansazasltifesdun Taedn@nwvidudiuunlassFouasUssifunuAniidomnis
doansifugan

Historical study of Mime. Physical training and preparatory. Practicing Mime by
developing plot and idea to communicate with audience.

Ava.714 w1 dansade 3(3-0-6)
PFA 714 Contemporary Dance
AnwdsyiRuasdTannnsvesseisiuaty dnvinueduiiugiuvesseiisuady wun
FBnsindu MsyiauevennzsytImatofianud iy mnsauagiauninesesisiuai
A study of history and development of Contemporary Dance. Basic training

and practice of Contemporary Dance.

Aa. 715 wnAadlne 3(3-0-6)
PFA 715 Thai Dance

Anwrvuusssullen Ussinddey aunsvzvasung@allne 155unssunisuant dan
ANMLNBTBWINST AUAS LATDILAINY NTTAndngnInisSeunisasuugAadineludlagdu
nasnauAnwiaaunmvesgatineludinnilagiu iethlugnsinneidymuazuuimaly
nsdsasuungAading

A study of Thai Dance focusing on tradition, aesthetics, dramatic literature,
movement and meaning, music, costume, Thai Dance Education and the status of Thai

traditional dancers in contemporary society. A critical analysis of problems in supporting Thai

Dance.
Ald. 764 wnlthiAaUsludenava 3(3-0-6)
PFA 764 Art Trend in Digital Media

Anwuwilduvesdauden wmadads waswelulaBnisudndenivauardoseularly
Hagturetlneuaziuszine InsthAauzanszandlunsdouun sonuude nanuazddunin

A study of art, technique and technology in producing and creating Digital and
Online Media in Thailand and other countries. The art of writing, designing and visualizing
Digital and Online Media.

Ava. 717 AFRN 3(3-0-6)
PFA 717 Scene Painting
Anwunellaiugiukaznaasdddianiurnuusie Aaruisadiunysuldlunisie

= v
syunedannie
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Basic technique in scene painting. Experimenting on different surfaces and

materials for scene painting adaptation.

AUa.718 Useidin1sazas 3(3-0-6)
PFA 718 History of Theatre
Anwifmuinisvesnmsazasuazunazasausafiinvesarasay Tuan n3n ladu
adfelunAauinennis aufaasasadelnl naenaudtauinisvesesasayTusen wu Sude Ju giu
warlng TnewSoudiouadon maun S ez SausssufitinanonuLANAUeINIazas
A study of Drama and Theatre development since Greek, Roman, Renaissance
to Modern Drama. Development of Eastern Drama and Theatre; India, China, Japan, Thai, in

comparison of value, religion, society and culture.

FAva. 719 N13ANYINITUEARIAING 3(3-0-6)
PFA 719 World Performing Arts Studies

Anwiniswanswuulsemaldonvesyindian Tuee glsy atusni weansni Tusiu
s JULUU guvides wagdviwavesdenuuas Tamsssuihlugguuuunisuanasvasie

A study of Traditional Theatre in Asia, Europe, America, Africa, focusing on its
development, form, aesthetics and socio-cultural influences that lead way to Contemporary

Performing Arts.

Ala.720 ATATHLIUDDN 3(3-0-6)
PFA 720 Oriental Drama

AnwiUsedfuagiTaiuinisvesarasnedueon JULUU N1SLAAS ASUILEUE
255mNsINNsaTAs wazdnnisazashdfyieesing duiie Ju a‘jﬂu dulailides wagUszine
InalmeslunginnaAedeny Tussnidedls

A study of history and development of Oriental Drama, focusing on form,
performance, presentation, dramatic literature and significant playwrights of Thai, India,

China, Japan, Indonesia and other countries in Southeast Asian community.

Ava. 721 laws 3(3-0-6)

PFA 721 Opera
AnwuseiRnaziimuinisvesaraslewst unazasifinudiAguasiunieu fs
U s

77 NAINISUTENUS ANWALUBIVINYINUDY NISHNEUVDIUNLARNS TRIUSITIUNTVUALAT O TILALLS
avAsaLUIN
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A study of history and development of Opera. Books, poets, writing style,

music style, opera singer training, opera culture and opera theatre.

AUa. 722 ATATLUIAYY 3(3-0-6)
PFA 722 Brechtian Theatre

ANWINGULALITIUNTIUNITALATVBILUINBANLUIAYY (Bertolt Brecht) nalisnis
?iaamﬁa%ﬂfgmLLazLLu’mwmsLLﬁﬂzgmL‘%'aqa"i’muLLaz%aﬁﬁm FEUUTBNITHEANS BNSNANGYNIT
avAsURLUIAYITIReNTazATINavems Tunnuazvasing

A study of dramatic works of Bertolt Brecht. Communicative way in
performing social problems and suggested solution. Influence of Acting approach and

Brecht’s dramatic theory on Western and Thai Contemporary Theatre.

AUA.723 AzATUOULASA 3(3-0-6)
PFA 723 Absurd Theatre

ﬁﬂmwﬂwﬁmeﬁmmwmmmmuaLLEJUL??!%@ UALRYUUNAEATLOULESA
ANduiusTEnIvazasLeudinfudnulasmau n1sudiauearasuauldsa warUisensuuly
nziunnuazluyszinelng

A study of Absurd Theory and dramatic literature. Absurd playwrights.
Relationship between Absurd and religion. Absurd Theatre presentation. Reaction of Western

and Thai audience.

Ava. 724 Avegaluazas 3(3-0-6)
PFA 724 Women in Drama and Theatre
AnwunumanunmuesndefiaziousenumnaisunIsunisazas daudefn
dstlagtiu Anvmnudeuundsvesindeuunasavds naenaumsvinuvesmdaiiisadestu
NUENS
The role and status of women reflected in dramatic literature. Theme and

idea of female playwrights. Women in Performing Arts.

AUa.725 azAslun1sAng 3(3-0-6)
PFA 725 Theatre in Education

Anwngufvesazaslunisfinyl nanwazuuinsujiivesasaslunisfinuly
pzfunn Junounisdisatiymnisadisassd fauinisnisdouduediinaiu nsfeaisuay
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AnseiURRsemesey TunEnwnanuvesnguazaslumsinululsendlne Welinsu s
Yoymlunisadrassanaznsaiugu

Theory of Theatre-in-Education (TiE). Principles and practice of TiE in the
West. Process of selecting issues and problems to create TiE. Development in learning of
team. Communication and analysis of audience’s reaction. The works of TiE groups in

Thailand. Problems in producing and administration.

AUa.726 mmamuﬁaﬁmmqﬂéﬂmw 3(3-0-6)
PFA 726 Acting for Personality Development

Anwnasfinduiinwgitugiuresnisuans wunisdsanueaiiofeuiuasdle
fmAuiiugruvestinuans Tiud $19n1e 1dee Uszamduia 915UNANNTAN FUAUINIT WAHA Lay
ussgslafinelmAnnisnseiniteliiAnauiulaludnoniwnisianioonvenuies uazaunsnas
thluldlunsusudgayadnam dszgndlifuamesuiifosdemseludinysydriu

A practical study of Basic Acting to improve personality. Focusing on self-
exploration to understand actor’s materials; body, voice, senses, emotions, imagination,

rational motivation that causes action. The adaptation of Acting in daily life.

Ava. 727 ATATLINAY 3(3-0-6)
PFA 727 Musical Theatre

Anundnvaizvetarasmas nifiveunaduazasnas madouiloies madoud
09 Wouunazasinas 1 5oq

Style and characteristic of Musical Theatre. Functions of song in Musical. Book

writing, lyric writing. Practicing writing a Musical Play.

AUa.728 avATEMSULAN 3(3-0-6)
PFA 728 Theatre for Children
Anwguiuu e wagiinufd

a

mydaueazasdus) Inedingudvunewdande wWin
LagLy1IvUY
A study of form and content in Theatre for Children. Presenting a short play

targeting at young audience.

Fvd. 729 VOB NITRAAALNITAAUNITUARS 3(3-0-6)

PFA 729 Theories of Acting and Directing
AnwvunAnuaznguinnsuaniuaznisiiunisuansvesinnsazasiisiaau ddny

yesmsazasasieluy Fnsvhauvestnuaniuazgdunsuanaidfy arwduiugszninmgu

NTUAAILATNITAINUNNTUER
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A study of theories of Acting and Directing invented by important dramatists
of Modern Theatre. Important actors and directors at work. The relationship between Acting

and Directing theories.

AUa.730 EALUINANDY 3(3-0-6)
PFA 730 Experimental Theatre
Anw1iTmuinisvesazasuuImaasslugavasavasadelnidunauistdagdu uas
winlilueuannsimuaingUszasuazisnisnaass n1sUssliunad159909a2ATLUINARDS
A study of Experimental Theatre Development from Modern Drama to
present time and future trend. Defining the objectives and designing the experiment. The

evaluation of Experimental Theatre.

AUa.731 waa U ludinusiueds 3(3-0-6)
PFA 731 Shakespeare in Contemporary Society

Anwiunazasveriadey weaded lnedmsziiaanusvadelulsyifuniiude
Rerfudsaunisiliesfiasssy nsinnuunazasveaaesifiedoansiufuusivasis nasnau
Anwlseiiuaruuaanlunisiiunazasveusaaleosudanandudnvarazassavaiealy
sstssimanarlulssmdlnesusieU §ienves

A study of the works of William Shakespeare, focusing on its contemporary
idea about society, politics, morality. The interpretation of Shakespearean plays for today’s
audience. Production history of Shakespearean plays in Thai and other countries and the

audience’s reaction.

Ava.732 lanunnssy 3(3-0-6)
PFA 732 Tragedy
Anwdnuae 15983519 Lazesdusznauvesunazastanunssy Wisuileuazas
Tanugnssuiidanuddnlugeatiosine duudlanuignssundnaudslanuignssuadielyl
Characteristics, structure and elements of Tragedy. Comparison study of

Tragedies from Greek to modern era.

AUE.733 AUUNNTTU 3(3-0-6)
PFA 733 Comedy

Anwianuwiy 1ATIaiaz0IRUITnouTIUNaEATEIUINNTIU UTTANUBIALAS
auungnss Wisuifleuagasguugnssuifanudialugaadoinag

Characteristics, structure and elements of Comedy. Sub-genre in Comedy.

Comparison study of Comedies in each era.

AUE.734 QivdsarITauinnisazasing 3(3-0-6)
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PFA 734 Background and Development of Thai Theatre

AnwuseiAmans ITau1n1s wasgindainisazasing dunsganawe1sesITUaIeY
aﬂwmmaumﬂ%‘uu ﬂ’]iﬂﬂ‘iﬂauﬁil‘iflEJN’]WUE]@J@VI’N‘U?JJG]W]E‘W? ’Jssmm ﬂﬂHWiULLUUﬂ’]iLLﬁm
LLauﬂ'ﬁ‘LﬂLﬁuaiﬁmmﬂjiiﬂ«IﬂiiﬂJﬂﬂia ﬂilVI‘UVNLLUUi’W‘Uﬂ’mﬂLLa LL‘U‘U‘IN‘IJE]‘L! 'i’JlIVNLL‘U‘UUiuLWﬂJUEIJJ
uazuuUsznien suihluganudilansaunismansuigdaluagAatznisuansvedlne fiillg
A laludsnuuay Tnussusinfsguuuunsianssuady

A study of history, background and development of Thai Theatre since Oral
Literature Period to present. Form, style and presentation of Court Drama and Folk
Performances. Aesthetics of Thai Dance Theatre and its reflectivity of society and culture.

Form which remains in contemporary performance.

AUd. 735 nTazAIRYRE TusanAeslafne 3(3-0-6)
PFA 735 Southeast Asian Theatre Studies

Anw1Usedd ITauins suiuunsians nsdlaue LAZITIUNTTUNTALATTINI
tinnsazasfidrfglugfinaeidensfusenidedd Wenudladesulusnmiuisusz ey
T saimnUAsRmAausvesiaUznsuandlugiinig

A study of history, development, form and style of presentation, dramatic
literature and major playwrights of Southeast Asia, in order to understand the root of ASEAN

community. Practicing ASEAN Performing Arts.

AUE. 736 NNSANBILAZITULDNNARAUZNITUAAIUIUIYIA 3(3-0-6)
PFA 736 Individual Study and Research in International Performing Arts
miﬁﬂmuaﬁ%’sLaﬂmﬁiuﬂimﬁuﬁ@ﬁﬂmau%Lﬁmﬁuﬁaﬂzmnmmimzﬁuﬁm%&
wazlasuaudRannimivAalsnsuans
Individual Study and Research in International Performing Arts focuses on

profound issues selected by students with departmental approval.

Ala.737 nsAnwwnluLAaUzNsLansTINETy 3(3-0-6)
PFA 737 Contemporary Trend in Performing Arts

Anwvguf] 1ann1T LuIAn waznsdtaueRalznisianssivady suduwualily
NANVRINISHANITEAUAINS Hiungufdauluganie 019 USvargaratada Usvaenadelu way
USgreavasadelnd suiiludgnisiasgvingufimnemesnufalznisuans

A study of theories, principles of Contemporary Performing Arts. Major trends
and the concepts of major philosophies; Classic, Modern and Post-modern. Analysis and

criticism of Performing Arts theories.

Avd. 739 JUSDILALAUNT 3(3-0-6)
PFA 739 Musical Performance

nangnsUSoyay1es auzliinaeans Un1sdnw 2567 165



Anwinugiumelian1stuses nsimunaumigla nseeniduawasfinwnunsluga
$13)
Basic techniques of singing; breath control, vowel vocal technique, diction. A

study of Music History.

Ava.743 IsuARAUNI ey 3(3-0-6)
PFA 743 Aesthetic Appreciation of Literature

nouiissuafidowiu Anwiaunisniwluissued Wisuifisudnuusmiouwas
uANANeTEInsILARuAazUsTan Tedesuia Seunses unagas mslesgiuignisluassund
AnumnssanssusuadefidauddyedinauassneUssnea

Theories and aesthetics of literature. Comparison study of Prose, Poetry, Play.

Analysis of Dramatic Action. Major literatures in Thai and other languages.

Avd.744 UNTgUUNALATLAENTESNETIANY 3(3-0-6)
PFA 744 Playwrights and Playwriting

AnwUsziflaznauvestnilisuunazasdify wsstunalavestnsulunisasng
HA9TY LONANEAILATUUINTSL T Lﬁaﬁﬂmajmﬁmeﬁﬂm%uummmmm wavilnadnana il
NS NERNIZAY

Biographies and works of major playwrights. Inspiration, identity and style in

writing. Analysis of student’s writing style and practice writing with uniqueness.

Aiva.745 azAs NMneuas witlene : AalsilSuuliiou 3(3-0-6)
PFA 745 Theatre, Film, Narrative : Transformation of Style
Anwanuuanasluisnsiiauedessadeatuiiuniasasnd fmeuns wasun
ERE msLL‘Uigﬂmﬂﬁawﬁqlﬂﬁﬁamwﬁm As1zIssAImualaseadne nsandudes n1s
USuideu Wisdin viieaaneu Welimuizauiusssumivesdeiifidefuardosdafiunnseiu lny
aatedfyuazuiumuRavdnvesdedliidedsnsudiu
A comparison study of storytelling in Theatre, Film, Narrative. How same story
transforms in different media. Analysis of structure and adaptation for different media with

theme remaining.

Ava.746 ATATNUIAN 3(3-0-6)
PFA 746 Drama and Society

AuduiuSsEninsazasLazdeny Anwiunazas unnmeund sveslneuas
ilszmeluyngaioiuandiiuisdvinafifvoruveasasiudanu
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A study of intertwined relationship between Drama and Society from plays,
screenplays of Thai and other countries.

Ava. 747 AZATASNATIA 3(3-0-6)
PFA 747 Creative Drama

HnsuinyekazlseuInaItUeeianIsuaLATATINETIA WU NSLAAIAEATAR NI1TLAT
inu azasriuazasiar n1slddamily uazmsldBumuinis §Feuindasdodindunisiianseu
azAsaieassd auansnasuFiRnnaueeiunguinfdutimaneg TngrhnadBwandunsiam
Wnlndugidnan Sanaues nduansesn §3nn1sineusandugdu fuflefdu fivaua uaz
Wannsseuslususne 1a

A practical study of Creative Drama and its techniques; Improvs, Tales,
Puppetry, Shadow Play, Mime and Imagination. Creating a play targeted at young audience
using aforementioned techniques to improve children’s skills; learning, self-recognition,
expression, collaboration, rational.

fiUa.748 azastTmbesdy 3(3-0-6)
PFA 748 Fundamental of Dramatherapy

Anwmdn nszuaung uaznquilumnhAatznisazasunsiaun uarUszgndliiiie
Uiz‘l%ﬁmaﬁmmiﬁuﬂLLazﬂwﬁ'm%'ﬂm UnAnwagiloniavinanuiunssuiunsaiuyanakIwmnAatn
vosazastirlumaieuuardrsanues savsldAnumdnnsdesdu weda warlasaiiaues
azas1tn nouindningiieites

Theories and principles in Dramatherapy and its adaptation in medical fields.
Using Dramatherapy for self-realization and self-recognition. Basic approach, techniques and

structure of Dramatherapy. Related theories in Psychology.

AUg.749 STUUNSANYILUS UG 3(3-0-6)
PFA 749 Comparative Education System
AnwugalTeuiisuseninssuunisfineiveding dangy awsni Usewmelungy
o Ty wazUsuinadug luiode AATIENAWY A0 T azlhuININITRAILIANAIN
N1SANYN
A comparison study of Thai, British, American and ASEAN Education. Analysis

of strength and weakness and approach for educational development.

Ava. 750 a¥ATHAYNITANYT : USUINISTENITHLNYYS 3(3-0-6)

PFA 750 Drama and Education : The Integration for Human Development

nangnsUSoyay1es auzliinaeans Un1sdnw 2567 167



| [

AnwimudifyvesarasidnonsiauIn1sAnwIvew @ NsEUIUNITYIIUINIS
nan1sazATiiulassasawaransevemangnIn1sAnylulsewmelne Anoenuuundngns N3
Bounsaey MsUssduna wazfifinisaiidutuSeuvedsaSeuluiiuiioss

The importance of Drama and its impact on development of nation’s
education. The process of converging Drama with the curriculum in Thailand. Designing

curriculum, evaluation and onsite-practice at selected schools.

AUa.765 UfURN1sazAsUTZAUANY 3(3-0-6)
PFA 765 Theatre in Education Practicum

Anwmguiuaznaisvesazasussiiufinw udnuazuuimisdunisianud ey
Anduirdesilonamsuansdmivaiuazasssiiufnuinazazasyuey 1wy axasld nsariniy
azATHN AUA3 Sounal sxUn uRalzian N1seRNRUUAIY AasnIuLNudazas (Theatre Games)
susndudemmhendugurusas fiRmsaiduiuiiaie

A practical study of Theatre-in-Education. Principles, approaches and
techniques; Mime, Tale, Shadow Theatre, Music, Singing, Dance, Children Art, Camp Design

and Theatre Games.

AUR.753 UURNsazATYIIY 3(3-0-6)
PFA 753 Community Theatre Practicum

Anwdnuwaz WU LaznITUILNMIVRsAzATYNYY Endumsiauazasilosimun
YwU MionsazasionsuanieenieainassAvesy vy avasuNINALNIRso UMY IYNYY
nsasieauilawasduius A nsuRseau1Bnyuy n1sasaRuA liAIuARTUYRIYLYY WagnT
Ugnilsfanssumenisazasivdedulue

Principles, approaches and process in Community Theatre. Creating Drama for
community development. Building understanding and relationship with community’s

members. Building values for community’s artist. Nourishing sustainable Drama activities in

community.
Ald. 754 Aot uveding 3(3-0-6)
PFA 754 Thai Traditional Media

Aniuinvemsuansdeiiutiuvesditeu sulunsoseddglunisvifanssusiigeg

oy iFeuuussanien Ussndion quviorvosdeiiutu Innsuansduiiugiu Bmsuans
Aofutuussinnenag fuRadufiutiu iy nilsmeqe des §16n Aun inasiutudieg sauds
nsaziduiiutunaenauansnoudisAnuarUssgnafausnisuansvasine wlfifuedesde
doansiudunnardennsnaiie

A practical study of Thai Traditional Media as a tool to communicate and

work with the community. Learning tradition, culture and aesthetics of Traditional Media.
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Practicing different genres and styles; Shadow Puppet, Pleng Choi, Lamtad, Likay, Traditional

Songs and Folk Performances. Adapting Traditional Media for contemporary audience and

society.
Avd.755 Aotiutulueduny Yuoenidedld 3(3-0-6)
PFA 755 Southeast Asian’s Traditional Media

AnwzUuuurasmskansiuturessamdlueidons Susenidedls n1seifin n1s
fsseg nisduay mIanauRaTuLansUTUFerLogsnvasdoiiutiiu adianisuans e
a1z Bnmsuansdeiiuthuvesssmanneg uasnaiunld vieusvandldluagasiiionsiaun

A study of Southeast Asian’s Traditional Media. Its origins, existences,
continuities, mixtures and adaptations for survival. Techniques in practicing and performing.

The usage and adaptation of Traditional Media in Theatre for Development

Fva. 756 lAsIn1sAaUzNsLansanag 3(3-0-6)
PFA 756 World Performance Project
AnuFtFnislumsadsanudilalufiadznisuandunlansien s svinidedeya
NNFORNLUUAIAAUN LazdnvinlasinIsazAstoyY M‘%@ﬂﬁiamuﬂasajmﬁ’ﬁms maiéfmi@]ua AIUAN
LLaﬂﬁﬁ’]ﬂ‘%ﬂwﬂJm@’]miéﬁ@LLﬁi’]EJ"}m
A practical study project focusing on World Performing Arts. Research
methodology and process. Managing Performing Arts Project or training for public with

departmental approval.

AUa.757 asatuUsraun1IadfalznshansuIuIYIF 3(3-0-6)
PFA 757 International Performing Arts Internship

n3fnen geu Anduileairaaludszaunisal uazaiuiduAatznisuana
wwAluaniunisine wienmzazasinsUsemne fifnnuuiiefuniaivdalznisuans uay
tnAnwdedlasuendfnnaainfalenisianinouamsileu

An internship at Performing Arts Institutes or Theatre Companies in other
countries which have an affiliation with The Department of Performing Arts, to broaden
students’ views and experiences. Students must have departmental approval prior to

registration.

AUA.758 ININYIUITTUNTTUNNTALAT 3(3-0-6)
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PFA 758 Psychology in Dramatic Literature
Anw3nIngnlunulIsTuNIIUNITazAs ANYIUNIATIEivisen1sdaniiasenius,
gAY ITYAENNMMTEANIENInliUnG Wiaihludanudnlamarasnianududouldedi

)]

A study of Psychology in Dramatic Literature. Case studies of psychoanaly sis

of characters with personality or mental disorder, in order to understand complex characters

in plays.
AUd.759 I950UATTUNITALATHLIUDDA 3(3-0-6)
PFA 759 Eastern Dramatic Literature

Anwmssunssunsasasae Tusendusefnauiellagtu Tnslanizegndanssunsay
MsavAsvesdu MU uarduife

A study of Eastern Dramatic Literature from past to present. Focusing on
Chinese, Japanese and Indian Dramatic Literature.

AUE.760 I3IUNTIUNTALAT N 3(3-0-6)
PFA 760 Thai Dramatic Literature

Anwnssanssunsazasvedinesausaivense Shulndunsneudu nsemafinusly
WizUMANAaNsTUINnddIegin wazunazasatetagiu

A study of Thai Dramatic Literature from Ayutthaya, Early Rattanakosin, King

Rama VI, to present.

Fila.762 UJURNTUNINITUATR 3(3-0-6)
PFA 762 Dramaturgy Workshop
AnufuinisungnssuiitaliniuazasiulasinisaUznisuanatinug

A practical study on Dramaturgy for Degree Project in Performing Arts Festival.

AUa.763 azasngludinusiuads 3(3-0-6)
PFA 763 Thai Drama in Contemporary Society

Anwavasinedagiu veazasinsimi azasludessularl wazavasiad lusuilom
LUIRA WazAASTTIRAYowUE0IT LA IAzAT IlelAT s ia wasTiouvesdsanine ey
Aflnvosruludiny aaonaumuduiusseiarasuazdnusuaiofddvnaseiy

A study of Thai Drama in contemporary society, focusing on TV Drama, Online
Drama, and Stage Play. Analysis of plot, theme and value reflected from content and

characters, in order to see more clearly the reflection of contemporary society and the
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value shared by its members, and intertwined relationship between Drama and

contemporary society.

ANB3UNYTIEIU
#1913 1NINEADLIUN 1aZN15IANITUNTIANITHAZNITU YN

1. wuadvianemnaly (30 wiaeia)
NAUINNWDINGY (9 Mienin)

an. 101 Awdanguludinusziniu 32-2-6)
EN 101 Everyday English
Andunslilassaseiiugiunazduunvdinguililuiiausys1iu Ussneude
mMsyauuzinueaazlidoyadiud nsussensyrdndnuar msyadaiesiiaula Fesiidu
AYEULATU SN T U e sazAY SauEssuansnuAniuluEewill Snataunrnus
N5 M58 1158 LagNSUAITTITIYTINIS
Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills -

speaking, listening, reading, and writing—through integrated methods.

an. 102 AedInguluuunmedIny 3(2-2-6)
EN 102 Social English
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Andunisyauaznindeulseleauagduiliiduused wensiujduiusnig
dau msuanideuteya naiUsuliiou wagmsesungauAniatuesng q luuFunmedanu
Lazgsna lneyatunsiauvineenisedunewasnisiiawe muwealuladuagauAnaseassd

Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.

an. 103 AMwdanguluuiunaina 3(2-2-6)
EN 103 Global English

?]ﬂﬂ]lm’]i‘UiiEJ’]EJUiSﬂUﬂ’ﬁﬁlﬁﬂﬁliS‘UqﬂEJaBLaEJﬂﬂﬁUﬁlgu LAZLAAIAILAALIAY
RerruTinanuduey nsvieu uagdssiiutymilusefuaina Tnogadunisiauninysnns
Foasseninatausssu wasmsieanslulanfdia Sedhdysenisidunadedan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming global citizens.

NALRYYIAUNITINYEINTN (21 vihein)

fn. 101 vinwgnsAnLiiensiSouinaondin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

ﬁﬂwmqﬁsﬁ NENNITVIINITAN WAIUINI5ANBENLTUTEUU 819 NMSAATEINING N3

ANAS19E5IA N15ANTATIER NMSARELATIET NMsAnwATW Wudu satensdenlesninufnuay
= o a a A ot Aa o w ° a v

a’lmiaLaaﬂLﬂiamaﬂ’mmwmmzamiﬂﬂizqﬂmiﬁi’ﬂuﬁn’mﬂizmw NIVNNULAZNITIIEUINADA
FInlAeg1ediusz@nsnn

In this course, students will learn about theories and practical thinking tools
such as critical thinking, creative and innovative thinking, analytical thinking, synthesis
thinking and problem-solving thinking, including how to link and select appropriate thinking

tools and effectively adapt to their daily life, professional undertakings and lifelong learning.

Fin. 102 ansdunaiiies wazmsiAsuLasesdsan 3(3-0-6)
GE 102 Citizenship and Social Transformation

AnwiAuvane audnwuy dn3 nirfuaziaiainvesnnmdunaiiesdialy
daalny deslanuavdannduniluiagiuuazeuian 1w deeuAda dauwyTausss s il
Sviviunsasundasesdinuineg Tufaioudituiedin Aunndoufidwarequniig 4 47 Ao
e Ta &en uaz dyayn lewdesSushegsiuduipuludnsldegnaiauauuaylsiifondouddu
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In this course, students will learn about definitions, attributes, rights, civic
duties and freedom associated with citizenships and social transformation of Thailand and
global communities in current times and in the future, such as digital society, multicultural
society. To be able to live peacefully and happily with others, it is important to understand
evolving changes and learn about 4 dimensions of the environments affecting health,

namely, body, mind, society and wisdom.

. 103 weluladuazuinnssuiiieaunan 3(3-0-6)
GE 103 Technology and Innovation for the Future

ANWIUNUIM WUIAA N33WTY TudanisUssendldinaluladuazuinnssuaiiu
f19q) yjaiunsimungunmdisludsauaiol nanszvuislionisdnidudin dseu uazsiasugho
naenauAnuNslivseloviuarnmsduaseminddumadgg s nmaluladuazuinns

In this course, students will learn about concepts and innovative technology
and applications aiming to better a quality of life of people in a new society, including how
technology and innovation affects our livelihood. The course also covers information on

intellectual property protection as a result of technology and innovation.

fv. 104 quvssnniuguneiilein 3(3-0-6)
GE 104 Aesthetics and Well-being for Life
Seusnsledinedrsliauaananudalsiazianssutiunuinis Wayuueddndly
Besquridsnmiisadesiuiinuazdenuainnudalzeing q uazfivn flnarenisdisieguosdin
daAuLar InusIIY
In this course, students will explore relevant theories and concepts of
aesthetics related to life and society and learn to cultivate positive outlook and attitude and
understanding of different forms of taste and beauty, which will enhance their perception of
diversity and enable them to appreciate art, music, literature, images, films and other forms
of art. Students will also learn how to depict their imagination via communicative design
using images, colors, calligraphy and other related tools to create value-added identity and

characteristics to services, products and media.

An. 105 WuslinsnsdanuuazUsziiuiaivivedlan 3(3-0-6)
GE 105 Global Alliance and Emerging Issues
ANYINTAMLIAIUTINTBTLAUUIUIVIANIBATYTAILAL NI DINdINANTENUAD
A [ LY [ = £ <3 0o u o a X 1
nswWaguwlamadiauuazdaussaludenulan walavssiauddgniiadulmiveslsznaulan
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In this course, students will learn about international economic and political
collaborations and developments affecting/constituting changes globally, in order to

understand key global issues.

fv. 106 AwSvansRuka iR 9d 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

Anvinisdanisuarndulanienisduedefiusyaning san1sdanisnisiduday
yARAKAZNNTAMU TaTansinenadsBu Tnesiunsysannisesdainsilaenadosiuuiun
il gy wazdanudud gy Lﬁ@IﬁLﬁuﬁaﬂﬁgmLLasLmeaﬂ'ﬁLLf’ﬂmasmLﬂugﬂﬁism

In this course, students will learn about management and effective financial
decision making, including personal finance management and sustainable development and
personal finance literacy, with special attention on integrated knowledge for local

community and society, in order to highlight key issues and offer practical solutions.

fn. 107 Igeunudugusznaunmsuassinvensdudih 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁmenLLazﬁwmﬂmé’wwﬁﬁﬁ@uﬂﬁa%ﬂﬁmﬁﬁyﬁgmmiL{‘Juﬁﬂizﬂaumi JGEn
nsAnuuULEIves Usenaufienisinnudnadieassd uaznisuaramilonalunisiiuuazdnily
Aamsedndinausssuuazaiesssu dinneihiiannsatuasyhauduiuldoisiussavsna soud
waznadndulaviuneinnIal
In this course, students will study and develop important characteristics of
entrepreneurial mindset, with an emphasis on a combination of creativity and
entrepreneurship and explore entrepreneurial opportunities while learning about business
best practice and ethics including leadership skills and qualities, effective leadership
characteristics which will enable them to effectively work as a team and be able to make

well-informed decision when required.
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2. BUINIVNANIZ 87 UU8NA
2.1 naadunu (27 nuaein)
yA. 161 A1SANENTNINDADAIIUTUNE 3(2-2-6)

CA 161 Visual Communication in Photography

Anwilugiunisdnenin msdnesdusznaun iediamssienlssnameng q o
doarnumane leun N13818AINYAAS N1TE1BAMTININYE wazn1Ta1enIngefals lagin
Ujdanisarenim nnsdanisladnn nsenusisnim sasnaun1sinwludeansiieussaaim
Tnguszase

This course provides understanding towards basic concepts of photography
and visual composition. Students will learn several photography techniques such as portrait
photography, commercial photography, and artistic photography. In this course, students will
practice taking photos, managing image files, retouching, and presenting their ideas through

visual communication.

. 005 Aavzuranisianises 3(3-0-6)
CA 005 Art of Storytelling
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AnwnsunuumsiaBesiiunngludevsziandng 4 msaiFesiiudesd nwuay
Fos quanwariaisivesdead madanisiandeaiiedearsaiunuisuazainuianliegaed
Useansam nsliunuinisuasUssaunisaiseuslunisasassaendt saudainuenisils nns
sownUswiu madenasaiidom msAeiasey wazmsasUlanuiiduaiunisiaiiesedeiifals

In this course, students will study different styles of storytelling that are
presented in various media. Students will learn techniques and characteristics of storytelling
through verbal, visual, and voice. In particular, the course will teach students the techniques
for effectively conveying meanings and feelings. They will be able to create stories based on
their imagination and experience. The course will also provide knowledge assets that
enhance students’ listening skills and ensure that students are able to gather points, choose

the right content, think critically, and summarize the themes for artistic storytelling.

uA. 006 nsdeansMIRaelugARaia 3(3-0-6)
CA 006 Marketing Communications in Digital Age

Anvuuandosdiu nini waresddsznevresnisnan Tneduiieninisaanai
Fuindeudiadoya (Data-driven Marketing) nsldussoneideaiiesransnmnguilmune
(Persona) MytATIEMiduNI9N1sAndulagnan (Customer Journey) Whlandannisainauusunuaz
\3esdlon1sdeansnatnideiava

In this course, students will learn the principles of fundamental marketing
and the components of marketing focusing on the concept of data driven marketing.
Students will be able to understand their target audience using Persona strategy and
Customer Journey tactic. In addition, students will learn how to build a brand and

implement tools of digital marketing communication.

uel. 162 nMlaszvideyatiuaulageEn 3(3-0-6)
CA 162 Data Analytics and Insights
Anundnwny siavesdeys tunsunismunuteyagnéifioguuunanilasuues
99An3 (Customer Data Platform) Auteyauudedsruseular msdninioudeyauaznisuszaana
foya naenaunsliiedesdiofiugilunsinmsideyaddnieussyndldlunmsneuunisioans
This course will teach students types of information and a process of data
collection. Students will use real data retrieved from social media as well as from a
Customer Data Platform provided by organizations. Additionally, the course will give an
emphasis on data preparation and evaluation. Students will be able to use basic tools for

analyzing data and implement the data for creating a communication plan.

any. 001 Aavy sadouwazlaniAdal 3(3-0-6)
EDM 001 Taste, Art and Globalization
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AnwiAudiAyresdalsnainuuuusazenale wazauduiusveInIy
indeulmvesAauzlugaanaiing ﬁgﬂuaammzﬂwﬁu sufauunAnvesdaliuauddy Aifnase
safouvesgaafoiiazviournuaufals musenuuuilet nuuniy vioTuusssusmaivanold
Usunwatlan1Adau

In this course, students will learn about the importance of various art forms in
different eras. Students will understand art movements from the past to the present. In
particular, how the art concepts produced by famous artists influence design, fashion, and

contemporary cultures in the context of globalization.

any. 111 WARANTTUNAUDINUNDINUBIUN LaZNISIANISTNTIANIS
IGERPRIPEA R 3(2-2-06)
EDM 111 Presentation Techniques for Event and MICE

Anwinannis LLEWE‘ULLUU%@QﬂWiVj@Lﬁ@ﬁ’]LﬁuaVI’Nﬁqiﬁf\] NTTUIUNITINNUNUNIT
tiaue fausnstuaUssdiu nsreddudenfiaviiaue nessus mMssenuuUkarn1INaR
Feusznounsinaue nstiniinvenistiave naenauissuiiededniunisalsng o floraiintuly
MsUsEritetiausiy

In this course, students will study the principles and styles of speech for
business presentation. Students will learn the process of making a presentation including
setting points, structuring content, designing and producing materials for a presentation.
Furthermore, students will get a chance to practice and build their presentation skills as well

as cope with situations that may arise unexpectedly during the presentation.

AN, 112 ﬂ’]i@@ﬂLLUUﬂi’IWﬂLﬁ@ﬁuaL'ﬁIﬁ LaZNITINNITUNTIANT
wagnsUTEYY 3(2-2-6)
EDM 112 Graphic Design for Event and MICE

AnwImdnnns ngui uazmadaniseenuuuniiindiiisadeaiieatiaassday
pankuunI lnginujuRnenisldneuiiwesngiin saudanstnufuiininme1sds (Reference)
N1909NULUULTIAINUANAS19dT5A (Creative Design) LagN1TWAIUIIIUBONLUU (Design
Development) tlesmudiiusi wagnsdanisiinssanisuay sz

In this course, students will learn concepts, theories and techniques of
graphic design. Students will use computer graphic software to create their own graphic
works based on references. The concepts of creative design and design development for

Event production and MICE management will be discussed.

any. 113 UjtRnsuesniuuiionandnnudiu wagnsdanisingsanis
wagnsUTEYY 3(2-2-6)
EDM 113 Event and MICE Production Design Workshop
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A waniilafiugiunisesnuuunulassadne dmdunudiiud wagnisdanis
InssamswaznisUszan THu 17 a1n mamnusanuiiuazaninuanden linsmmaud 0sns
Y89gnA1 InqUsTasAn1sidan anudaeade lgunsenmnisdals argladedndinveiaiuas
suvszanas neflnuiRn1sndn n1sUsznou uazn1sindenulassadiswazqunsainnussaniu
(Props)

This course will teach students basic knowledge of structural design which
covers the design of stage, backdrop, props, and other decorations. When creating the
design, students will need to take consideration towards client brief, objective, safety,
aesthetics, as well as limited budget and time. Students will acquire hands-on experience

from producing the structural design and props for the Event production and MICE

management.
any. 211 NVNNELALASYsTINIUGINIBIUN waEN15IANTTINTSANTS

IGERPRIPEA R 3(3-0-06)
EDM 211 Legal and Ethical Issues in Event and MICE Business

Anwinannis ARG mmmimmgmmaﬁLﬁlmsi’fmﬁ'uqiﬁﬁ]%ﬁuﬁ LAZNITANNT
Ins3ANsuarn1sUTEY lngATauUARUNYUINEAIUANDIAT NTANAUQLANITIANIUNNTAN AT
AUATBIENSYRIUIIAA ninddunslag avEuseu n1svidennad iazdaya iauﬁy’mmﬂﬁﬁ’mu
maﬁmiaﬁagaﬁauqma LLazﬁﬁaﬁiimaﬂﬁﬂizﬂau‘imﬂ%w

In this course, students will learn about the principles and legal measures
related to event business and MICE management which include Building Control law,
Supervision of the Exhibition, Consumer Right Protection, Intellectual Property, and Labor
Rights. In addition, students will learn practices related to personal data protection and

professional ethics.

2.2 gAY - TaAU (45 miein)

BNy, 500 AN ENONITFOETEUSUBIUNA Lazn139nn13TINTIAnIs
wazn1IUTEIY 3(2-2-6)
EDM 500 Communicative English for Event and MICE

Boudidwimaia Inufuanisldnudnguiiisatesiudiiun uagnisdnnns
unssAnsuagn1sUTEl iienssulang (Brief) nsviauesu (Presentation and Communication
Skills) wazn15v189U (A Pitch) H1un15d0ans n1siaSes (Storytelling) N19t9531 (Negotiation)
wagmslifutinla (A Persuasive Speech) gnén tilslifussartmanemismsdeans

In this course, students will learn technical terms used in the field of Event
production and MICE management. The course will encourage students to practice using
English when getting a brief, having a presentation, and selling a pitch through storytelling

techniques, persuasion, and negotiation in order to achieve communication objectives.
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amnl. 101 ganaBLiust uagnsdanisinssamauazmatssgudesiu - 32-2-6)
EDM 101 Introduction to Event and MICE Business

Anwwuiauan Useian suuuu fumeu dnwagmsduiuau fumimtiiives
yaans esAUsENeUYeIgIne wazdadeiinasionisaiaiulnuedgsianisnandLiui uaznnsdnms
InssAnsarnsUsEYN 9ININTEUIUNTHERNY Laznsdanisanandes InUfdRunis da
AANTTUBLIWY LaEN15INN1INITUTEYURALNISIATNTIANTS ﬁmiﬁﬂmg}muuaﬂamuﬁ

This course will provide knowledge assets towards concepts, types, and
working process of Event and MICE business. Business components and job descriptions of
people working in this industry will be discussed. In addition, students will enhance their
understanding towards risk management and factors impacting the Event and MICE business.

In addition, an off-site study visit will be included.

o, 102 N130ONLULLAZA519853AUTTAUNTAIAUBLIWN 3(2-2-6)
EDM 102 Event Experience Design and Creation

AnwuuauAnRgnseanuuulsraumsniuuuBiiusizunuusing 4 idlufifives
Nuituaziran ﬂhumia’ﬁywaiiﬁumﬁ@ﬁmaum’méfaﬂmig‘dLL‘U‘UW"N 9 AANTTU nMsvdenassannud
LATLIA N1TBONKUUANIUA NSANUAtENNLIASaLLaraIRUsZNaUa 9 tnefiladeUsyaunisal
vosfiirruiieairsnwidngniu (Engagement) siodud U3nis visarthmunedu o Bndfuinis
Javinangns (Sketch) N15mnmE1ads (References) N1svidirmianiseanuuy (Mood Board) Lite
doansenuAnnstiaueaudiiun uaznsdnnisingsans uazmsussyuldognsiiussananm 4
m‘iﬁﬂm@ﬂmuaﬂamuﬁ

This course will provide knowledge assets for experience design for event
production considering both space and time. Students will be encouraged to create and
design the event corresponding to several requirements and audience experiences. The
course will also focus on the creation of event activities, venue selection, and design.
Audience engagement with a product or service embedded in the event will be discussed.
Students will also learn how to make a sketch, find references, and design a mood board for

presenting ideas for Event and MICE management. In addition, an off-site study visit will be

included.
any. 103 A1SIANITHALAITINLEUDLIUN LALANTIANITUNTIANTT

wazn1IUTEIY 3(3-0-06)
EDM 103 Event and MICE Management and Planning

Anwiunfn sULUU waznsruunslumsuImsiansTusaaiiediuyssgndldi
N1THAABLINY KagA15IANTITUNTIANITUALNITUTEYN N1TINUHY N1TAMUASUUTEUIU NS
UImsnuyana MaUszaunuiugiiedtes mavimseadiiusugildlddnnds mensei
foyasnunsnatn msdanismuidies wagmsusziung
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In this course, students will learn concepts, types, and a process of project
management that can be applied to Event production and MICE management. In particular,
the course will teach students about project planning, budget allocation, human resource
management, and negotiation with stakeholders. Also, students will be able to analyze

marketing data, and have understanding towards risk management and project evaluation.

any. 106 nsdeuunitonusiu waznsaRnsinssams
wazN1IUTEY 3(2-2-06)
EDM 106 Scriptwriting for Event and MICE

AnwmannisuagiinUJURnseudssianeng o lowa nsilsudiduanu n1sdey
UNAENT N5 BsuauNINAY N1slguunifvirdegndidads wagnsawmud1munereanisinau
sdaianudaaulunisldnivwaznisdeudiotlUldlunsduiununisndndiiui wazn1sdn
UnssAnsuaznsUTEAY

In this course, students will study concepts of scriptwriting and several types
of script (e.g., sequence of an event, MC script, speech, artistic video script). When writing
the script, the clarity of the script and the purpose of an event will be taken into

consideration.

N, 212 nMslaTeianuiagladafind 3(2-2-6)
EDM 212 Venue and Logistics Analysis

Anudnseiiud vieanuiilunisdanuiimunzauduaudssanss 9 laun
nEnnaeTluNsRnsuT MsNnunuiesanuiinay taswadeiiugiuvesanuiitnny seuu
as1agUlna wuanenistleadu uazuflvaniunisaising 9 WelsmngAvsuyszanalun1sdnanu
paenauRuteRivsalunsinRe vuds wazfilduiedesluszuuladaindetsliussavsnm
ﬁmiﬁﬂwﬂ@jmuuaﬂamuﬁ

This course covers essential knowledge about venue analysis. Students will
learn how to choose a suitable venue for setting an event considering general guidelines,
floor plan, venue, infrastructure, utilities, and safety policies. Students will be manageable in
designing the event within the limited budget and effectively dealing with all parties

involved in the logistics system. In addition, an off-site study visit will be included.

Y. 213 UftRmsiflonudiiuy uaznisdansinssamsuagmsussyy 3 (2 - 2 - 6)
EDM 213 Event and MICE Workshop
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Anwiwuafn waziiugunisideunsallunswdnnudiiud nsindjiinsdanud
U waeN153nN1ENIIANTITUTEYY 1ngeHUNISANLTLLEEEBNN N HIUNITOBNRUUKAY
HANBIAUTZNBUANN 9 tALA N1TasNaTIARINULazfl ssuulas @ e Jafflfy welafivay n1s
A519UTIEINANIUNTIANY Tandsnslaianiuludunannesusaulay

This course aims to provide knowledge assets about principles of
fundamental equipment usage for Event production and MICE management. Students will
get hands-on experiences from designing and producing materials for the event such as
stage and backdrop, lighting and sound systems, multimedia, special effects, and other

event ambient. Also, live streaming through online platforms will be discussed.

any. 301 mMsndndonnuazideaiienudiiud wavnisdanisivissenis
IGEIRPRIFEA Y 3(2-2-6)
EDM 301 Audio-Visual Production Workshop for Event and MICE

AnwuuAnuazguuuuveanslidenin uazideslunsnannudiius Inufdinis
TEuun NMsEnen1n uwansiase Taudennsndadenin nsfinideuln nseenuuuLds warnns
T¥aun3UsenauudlIv wagn1sIAnTsinTsAnIsuasnsUsEYY

This course aims to establish and cultivate a comprehensive understanding of
audio-visual production for Event and MICE management. Students will learn about
scriptwriting, cinematography, editing, audio and visual production for public relations and
event promotion. The course also covers essential knowledge about sound and music

design for Event production and MICE management.

anyl. 302 WAlLLAENSHENDLIUN LagnsTaNstnssanskaznIsUseyy 3 (2 - 2 - 6)
EDM 302 Technology for Event and MICE Production

AnwunalulaBuaruinnssudiude Bouinmmhau dnvaznslinuuaznisins
vanTesiouazgunsal nslddenan Wioldluniseanuuunisuaniuund nsaiean was deq
wediafivmsnalulaslmifinawelanwienufussadriulanaiiow (virtual) wu euadaatiou
Virtual Reality (VR) A211359t@50 Augmented Reality (AR) $9089@ 015099 NLUULNURINITYINNIU
(Data Flow) iielidilan msannazinsununisidousdegunsal Bnufvanislduinnssy way
wialulagriunisinfanssuiilay

This course teaches students about media technology and innovation.
Students will be able to use and install tools and equipment. Students will also learn how
to use mixed media in order to design stage, backdrop, light and sound, as well as special
effects. In addition, new innovative technology such as Virtual Reality (VR) and Augmented

Reality (AR) technology will be used in the development and production of special events.

ANy 303 U URN590NWUUUTEaUN15AIBL I UUNANNAY 3(2-2-6)
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EDM 303 Hybrid Event Experience Workshop

A wagflnufURdneud iulusUuuunaunay durunsdiueg mnsas
nsidiusin Maseuissuunmsienendyaanmuasides nstaiansunusiiuilugunanviesy
soulatfinarnnats wfsnsidvteyasiuszuvesulatduuuiBealnl uaznisszyfnuves
FemanuBiiunt imsfnugauuenaniud

In this course, students will learn about hybrid event workshop including a
working process, event engagement and participation, as well as visual and sound
broadcasting systems. Live and streaming through several online platforms will be discussed.
The course also includes knowledge assets towards real-time data collection and audience

identification tracking. In addition, an off-site study visit will be included.

2Ny, 304 mmL%jﬂfﬂﬁyugmqmammimmﬁﬂmiﬁmiﬂmi

IGERPRIPEA R 3(3-0-06)
EDM 304 Understanding MICE Industry

Anwinnudifey uazUssanuosaulssyy mavieufaielueta suduuun
wazuinssanis sdahenudiledduney wazismslunsdnauguuuusng q Msidenaniud
Weldlun1sdnau n1sussatuanufunilsnuiiieddes nszuviunisdndula ﬁa%’aﬁﬁma&ia
‘quﬂiimuﬂﬂﬂ ﬂm‘m‘wLﬂﬂmﬂmmLmnmﬂmnmuﬁiiu AADAIULUIAN quwg]vmawnwmw
Auades wardadefifidninaseauuinig iammﬂ%Sauuauuamammaﬁﬂm% meanaely uay
AgUaNUILINe

This course will teach students about the importance and types of MICE,
reward travel, seminar, and exhibition. The steps of operation, sequence planning, the
selection of event venues, and partnership collaboration will also be discussed. The
students will also learn about the consumer’s decision making process and factors affecting
consumer behaviors, cultural differences and conflicts. In addition, relevant psychological

theories, as well as internal and external factors affecting the MICE industry will be reviewed.

aNY. 305 INBEN1939Y 3(3-0-6)
EDM 305 Research Skills

ANEILUINIG VOULIH WAZNTZUIUNITITeUSEIUNS (Evaluation Research)
wé’ﬂmﬁmwﬁﬁﬁayja%’jmm malakarIsnsitonuudieg wWisldlunsussfiuneusunnaununy
(Pre-event Assessment) N13AAMIUNITNINIU (Monitoring) wazn13inUssansua (Effectiveness)
VOINUBLIUN waENSIANTUNTIANITHAL MUY

In this course, students will learn about scope and approach of research, a
process of research evaluation, secondary data analysis, and research techniques and
methods. Students will use these knowledge assets for pre-event assessment, monitoring,

and measuring effectiveness of the event and MICE management.
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aNd. 306 ﬂ?i'J’NLLNuﬂWi?ﬁLﬁ%Mﬂﬁ@aﬂﬂLﬁﬁ]ﬂﬂuaﬁuﬁ

LaZNNTINNTUNTSANSULAE AU YN 3(3-0-06)
EDM 306 Promotional Planning for Event and MICE

ﬁﬂi‘:ﬂﬂﬁ%‘U’JUﬂWiﬂ?iTl’NLLNuﬂ’]iﬁiﬂLﬁ%J\lﬂ’li@aﬂﬂL‘If\l‘aﬂqugL’EUﬁ LazNITINNIT
UNsIANNT wagnsuseau é]jﬂLLGiﬂ’liSJLﬂ'iﬂ8ﬁ§§ﬁﬁﬁ’3uﬁﬂ’ﬁaﬂ N1558YINUITANA NITIUHUNAENS
msfmdulaidentdintesile 1Wu msUsznduiug nislavan mslddurgeuwe’ mIduaiunisme
MIMANANNINT UazinTesledu eussgingussasdlunsduaiunsnain

This course will provide knowledge assets towards marketing communication
planning for Event production and MICE management. The course will teach students how
to analyze stakeholders, identify marketing objectives, and plan strategies for promoting the
event. In order to achieve communication objectives, students will learn how to choose the
right marketing tools such as public relations, advertising, influencer marketing, or integrated

marketing communication.

o, 421 BIIUdUSUBIANT 3(3-0-6)
EDM 421 Corporate Event

Anwrsuuuy Funoun1saniuau wmadaddlunisndnsiius wazn1sinns
UnssAnisuazn1sUssY \ieoeAns ﬁyjﬂmﬂ%’guazmmaﬂ%u WienIsmeunsUsZEEuRLS Nsadns
AUKNNUTENINBIANTHATNAMTORTUUTNNT N13AUESUNITVIBLNFUAILAENITUINNT NSRS
Auduarnsuinislmal @ msadunisasevinilunsidud AnufiRlaeldiuaaeg nsnee
msmﬁi’fauua N1IAIVANIUUIZANEY NIZUIUNITNITNERDLIUN WALNIIANTUNTIANSUALNTUTEYY
Wieussainguszasdmudiimun nsudmsanuduiusiugiamlddmuds msinsizideyas
MsmanALazidumIMsRuEIavesuilaa msdnisenades msUssidiusa

In this course, students will learn about steps of event operation and
techniques for Event production and MICE management for organizations - both government
and private sectors. Knowledge assets about public relations, relationship management, new
product launching and promotion, and brand awareness will be included. Students will be
able to apply the knowledge about event planning, information search, budget control of
Event production and MICE management. Also, stakeholders relationship management,
marketing data and customer journey analysis, risk management, as well as event evaluation

will be discussed.

Ny, 422 ADULETALATINANIAAUAT 3(2-2-6)
EDM 422 Concert and Music Festival

Anw wagiinuuR Usziam annudifey SULUU NSEUINNTT ADILLANANY WAZKLNAR
Tuﬂwauﬁﬂ’amwaaqiﬁwam%%mLLazm@mamum%ﬁy’aLﬂyawﬂ’] (Front-Of-House) wazilianda
(Back-Of-House) titeliidlanmsmuazsndsanunsaforauee 1dud meidengdnssuguilan
M5u1eUns nMsvnaveuiees nMsdnvununundn Msidenaniudl MsfvuaLLIAa Suau ng
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ponuuud Tassadns uas § des msnanuazings msdassudatiy (Line Up) msudmsuazadng
ﬂ'J’]ﬂJﬂﬂJW‘Uﬁﬂ’Uﬂa‘Uu (Artist’s Management) warNISUTEIAUNUSIU @aaﬂﬂuﬂWiUiﬁﬂi’ﬂﬂﬂ’]i
mﬁﬁmﬁ,ﬂﬂ Ades wazanunsellinnde mmiﬂﬂmmmuaﬂamuw

In this course, students will study the importance, types, process, differences,
and principles of concert and music festival operations. To provide an overview, a front-of-
house and a back-of-house of the operation will be discussed. Students will get hands-on
experiences from researching consumer behaviors, selling tickets, fundraising and finding
sponsorships, creating a plan and main theme, finding venues, designing a stage and
structure, producing light and sound, lining up a performing sequence, and managing
relationships with artists. Also, students will further develop skill sets related to public

relations, utility and risk management. In addition, an off-site study visit will be included.

2.3 NgRYamemU - den (15 mihein)

ANy, 423 dulanzyana 3(2-2-6)
EDM 423 Private Event
Anwn warlnuJUAn1519uaY N15eenwUY NM3ARFULUY Tuneu nadialglunis

a a

wandIuiimwienguidivaneianis WeneuaussrufeInITanzfiYeFuuIng Wy 1y
U3NIVEINITIBLATTUADULTURNANA S ULUTUAALATTIATEs udssnansdInd TuTuda
NULAINY YDA NuAm e BiuvilensuaussnNdpssveiengUuuuNslET IRl
wuvatuRnIe ﬁmiﬁﬂmamuuaﬂamuﬁ

This course will provide knowledge assets towards planning, designing,
concept development, and a working process of private event production. Students will
learn special techniques that are designed for serving the needs of niche customers. These
private events are, for example, an after-sales service event or a private event for luxury
consumers, a private party (i.e., birthday party, wedding celebration, hobbies party event) or

a special event for people with niche lifestyles. In addition, an off-site study visit will be

included.
any. 424 e 3(2-2-6)
EDM 424 Fashion Show

Anwdnuazany Junsunsiiiuiy sadUsENay uaENITINURUNITNEAIIY
wiidulyd leadsuszaunisalgafivavlsifugidrsimauundulyd Wy nsdauansundulydiiio
downawu nsdananwudulsfidielduansdud madauanundulyideidugs nisdnuansundy
Tvddeindngasy msdauanaudulyiyanaifideids s Bnufianununisdaouidulyd g
MsAnwIgaULeNan I

This course will enhance students’ understanding towards unique
characteristics, components, as well as working and planning process of fashion show

production. Students will learn several types of fashion shows such as a fashion show for
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the press, a fashion show for product launch, a fashion show for promoting high fashion
brands, a fashion show for ready-to-wear clothes, and a fashion show for celebrities. In
addition, an off-site study visit will be included.

ANy, 425 N5RNHUUANENTIISBUIUAL e o 3(2-2-6)
EDM 425 Knowledge Center and Museum Design

ANWINaNNIS UsElan NIEUIUNITEDALUY miﬁmumﬁam ﬂ'ﬁLaI']L%‘IEN HaTNII
4519U558INA AUGNTISEUS wasiiiaaue sufaseuinisussynaldmelulaguasuinnssuly
sUuuuAaUsAda (Digital Art) ioeonuuuidaseassd uazaireUszaunisaiufdusius
(Interaction Experience) fiunanduigidnian Anufofniseonuuuilenn wasnisadisuszaunisal
UFdsius qudnisidoud wagifisAnst imsAnwigauuenaniui

This course will provide knowledge assets towards concepts, types, working
process of knowledge center and museum. The design process of storytelling and ambience
for the knowledge center and museum will be discussed. Students will learn how to apply
technology and innovation in digital art, as well as how to create creative designs and

memorable interactive experiences for audience. In addition, an off-site study visit will be

included.
Ny, 426 DU 3(2-2-6)
EDM 426 Sport Event

AnwuasinufoR U dumeunisduiuey inadaislunismandiuiluaenis
A7 19U N1TIANITUUITURW N13dauTsTudaladn NoLUAN SLUTUART T InToNITuaAITZINg
NSUIITUARN ﬁmiﬁﬂmamuuaﬂamuﬁ

This course will provide knowledge assets towards concepts, types, and a
working process of sport events such as sport competition, opening ceremony, or
performances during a sport event. Students will also learn from an off-site study visit at a
sport event.

. 427 N3IAUTENIAANNY 3(2-2-06)
EDM 427 Beauty Contest

Anwl waginU U JULUU 11997190 LasmATiATatun153nUsEnInAIINey
PABAAUNTTEBNKULLAAN 31 1ok n1suandled uas @ uasides nsvniatiuayu uazeadusznay
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Juq lunsuszmannuamszduimia seiudsema sedugiinim wagszdulan InsAnwigaiy
uaﬂamuﬁ

In this course, students will learn about types, a process of planning, and
techniques for operating a beauty contest event. The course will cover the knowledge about
sponsorship and the creation of a concept, theme, clothes, performance, light and sound.
Other related factors that are relevant to the operation of a beauty contest event on a
local, national, regional, and global scale will be discussed. An off-site study visit will also be

included.

gy, 428 Biwiflensannetaiusseu uavUsen 3(2-2-6)
EDM 428 Event for Cultural Heritage

AnvuariinUioR dumeunisiuduny waidadslunisuandiuiionismeuns
Sausssu wazlsend drunsldanuiiddymalseiamans usanlan luaufeausssuyssng
Sy eussloninenisviondien Lﬁaﬁ%auaL‘%'ENLﬁ"}LLazQﬁﬁiymyﬂmaﬂ%ﬁmﬂﬂuiuﬁuﬁ n13599
Anssufitayguiuudng o ieidudiuniwosilsnuarlugraimnssunisieadien finsfnuig
uuenanLi

This course will provide knowledge assets towards production techniques and
a working process of an event for cultural heritage. The course will focus on how to operate
an event at a historical landmark or at a world heritage site, and how to include
contemporary culture into cultural tourism. Students will be able to create a value chain for
the tourism industry by presenting local wisdom in their event concept. In addition, an off-

site study visit will be included.

oy, 431 n1seenwuUalnadLIun 3(3-0-6)
EDM 431 Event Styling
AnwmdnnsmdnineiifinadeuuiAnvenisesnuuuiiioad1sussennia ansue)
wagauanSinudiwilianulaniu axviousluuy alad wazondnualianizyeiu aulse
doansuavadinmalviunudiiu aaensunginssuluanimundounanienm suilnasdonis
ponuUUURUTUSTIAR T sz e edidnsuaufudiiu
This course will provide knowledge assets towards psychological concepts
that affect ambient design as well as the audience's emotion and experiences. Event
uniqueness considering styles and characteristics that convey event values will be discussed.
Students will also learn the audience’s behaviors in a physical environment that could

impact the design of an interactive event.

Ny, 432 A15IALALUNDINUDIUN WALAITIANITUNTIANTT
IGEIR PRI EAY 3(2-2-06)
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EDM 432 Catering for Event and MICE

Anwuazvharudila uasind foRiRsatuauifugudunsdadssisuivly
ﬁqiﬁﬁ]?}'ﬁuﬁ LLazmﬁﬂmi‘ﬁ‘wiiﬂm3LLasﬂﬁﬂissqmaEh\‘iﬁﬂiz?mﬁmw WU Uspinnue in1simaes
USTNNUBI0MITUAZIATDIAY g‘dLLUUﬂ?iﬁﬂiﬁzLLasmimmuu‘Eé}yzmmi ﬁmiﬁmsﬂ@muuaﬂamuﬁ

In this course, students will enhance their understanding towards
fundamental knowledge of catering for Event and MICE. Types of catering, food and
beverage categories, table settings, and table manners will be discussed. Students will also
learn from an off-site study visit.

Ny, 433 nsdan1sAatiu wavdungiouees 3(3-0-6)
EDM 433 Artist and Influencer Management

AnwisduwuunisinnisRatu wazdurgioulee famSunudiiug wagn139nns
nssanisuazn1suseay Tngvhanudiladnune waswusuidiuyanavesdaly Lazdungiouges
dieiden waznaununsldfatiu wazdungioueesldodiavnzay samfenisuimsinnislubosd
Aeadewineg wu feulalunisindns 8983 shsaddennadunisdiszidu nsuanslas nsld
amseuns tieliiAnmufianelafufiierdesyndie

This course focuses on artist and influencer management for Event
production and MICE management. Students will understand characteristics and personal
branding of artists and influencers and be able to choose or plan to utilize these people in
the event suitably. Other related activities including terms of employment, copyright,

payment agreement, and image publicity will be discussed.

N, 434 FTUUNIITHAALEDY WA LaznImn 3(3-0-6)
EDM 434 Sound, Lighting and Visual Production System

AnwrAuuL1e AUdAY LazldnlaussiANUeTEUULIALY LAILazAIN io
PonuUUUsEaUNTA asesualiarauanegelligunsenin lngaemenriuuad & Fee Laznw
TRz AUUIELANTDNIUBLIUN

In this course, students will learn about the meaning and the importance of
sound, lighting, and visual production systems. Students will be able to design a user
experience that generates emotion and aesthetic feelings among the audience through the

lisht and sound.

DY, 435 URURNITNURBNLUULES 3(2-2-6)
EDM 435 Lighting Design Workshop
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Anw oy NﬂUQ‘UGﬁ UumiaamwuLLaﬂWamﬁmmanum Seusaunsalnng N
3’J§JVNE]E]ﬂLL‘UULLNUN\‘Iﬂ']'iL“UEmG]aﬁlﬂﬂimi”‘U‘UlW (Flow chart) LiEJUiLi@QWE]‘HQﬂﬁE]E]ﬂLL‘UULL?NL‘WE]
nsdeas N1sianises NsEneNenenTNalng 9 VONIUDLIUN ummnmmmuaﬂamu%

This course focuses on lighting design for event operation. Students will learn
about lighting theory for communication and how to design an electrical flow chart.
Storytelling techniques that convey different emotions will be discussed. Students will also

learn from an off-site study visit.

DNY. 436 NIHARSHAIIUNNTOBNUUY N1SKERFBNTNRAZLAES 3(2-2-6)
EDM 436 Audiovisual Production Showcase

Anw wariinUftRdauaninanunisesnuuy thiaue msldnm o uas donould
(Interactive) wagdonau (Multimedia) 53183n15U3M5dANS Wieasearuthaulaluanudiiuild
ATINUATIUABINITVBIEI Y Usztanvesny wazadeanudseivlaliiugunsiuny dnsdnw
@Jﬂ’luuaﬂamu‘ﬁ'

In this course, students will acquire knowledge about audiovisual production.
With an aim to create an interesting event that meets the client’s need as well as impresses
the audience, they will practice designing and creating an interactive audiovisual production

through multimedia. Students will also learn from an off-site study visit.

ANy, 437 UFuRnIsuNEndIulalouds 3(2-2-6)
EDM 437 Virtual Production Workshop

Anwn uaginufuRdnnudiiuvivulaniaiiousss (Virtual Reality) 1ioa¥1eassd
Uszaunisaluvulanaiiou laseuiniseanwuudszaunisal n1sasianisidiusiu aunsaluay
walulafdmiunshnmaiiouss Sntsanansmilussandlddmuanud duildoeanngan g
miﬁﬂmgmuuaﬂamuﬁ

This course teaches students about a virtual production workshop for events.
Students will learn about interactive experiences as well as tools and equipment for virtual
reality creation. Students will be able to create immersive experiences by suitably applying
the Virtual Reality (VR) technology into the event production. Students will also learn from

an off-site study visit.
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Ny, 438 N385 1INATATILALNININ 3(2-2-6)
EDM 438 Visual Effects

AnwasAusznauiiugiu BouimsUsenounmeninaeiila eaanadauay
mstnauefimzanfuudiuinagnsianisinssanisuagnisussyuau Indfiannssa
29AUITENOUIU 3 ﬁama%fwmwﬁﬁﬂ’mﬂ?{aulm ﬂWiL‘U?i‘EJ‘UﬂWW LRENIDDNLUU Lﬁaa%ﬁﬁmmaw
wla a3 aunsuardu q Aldlununsiedeulndienmnaiin

This course will provide fundamental understanding toward components of
visual effect. Students will learn how to assemble a picture with visual effects and be able
to create techniques and presentations that are suitable for the event and MICE
management. They will also practice combining 3D elements to create moving images and
transition. The design of visual effects, images, colors, music, and other elements used in

motion graphics will be discussed.

DNy, 439 nsuAndesafiiie 3(2-2-6)
EDM 439 Multimedia Production

Anwiinvraudiiugiuiedduiedadfiiie e1f doaa1unsiiin (Graphic)
awadeulyn (Animation) 1des (Sound) 3viet] (Video) wardedu 9 Readostusmdiiuiuagnis
Fansinssanisuagnisuseyy tileadndonaunauliiindadTifo jdusius (interactive
Multimedia) Uigd139191U(Participants) ANYILAZISEUINTLUIUNTEDNUUY IUHULAZAITIANTT
Tnensldrenfinmesuuuieadnlunisiennumueuasianinadnsooninauiidosnisle

This course provides knowledge assets towards fundamental skills of
multimedia production including the design of graphic, animation, sound, video, and other
media for Event production and MICE management. With an aim to produce mixed media
that create interactions and drive engagement among participants, students will also learn a
process of planning using computer management in order to convey a specific meaning and
deliver expected outcomes.
3. N2 IYIUsTAUNITAIINTN (6 Wiein)
WL, 440 NSRNIABITN 6 (0 - 35 - 0)
EDM 440 Professional Internship
Idsrunew:  duihsiearaulidesndn 90 wuleia wazsieivnanizau-Uidu bitdesnin 27
nene

n1snauvesin@nwiugusenaunislugsnadiiun uagn1sdanisiinssanisuas
mMsUszy vostindnw lunaBsuaarieneudifanisdnw ieliin@nwiiluszaunisailuau
F1@n InetinAnwirdosiimenulsenaunisinnusaz/mMiefnudunitiioadeassAlasenis
dusansfinm ﬁqﬁ%ag}'mﬂé’mmauauLLazmiUizLﬁumaﬁuaammséiwﬁ“wﬂ’mmumauaﬂ

This course is offered to the final year students. It will introduce students to
the actual working system of event and MICE management business. Students will be able

to enhance their career readiness skills. They are required to prepare either a report
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explaining what they have learned after the completion of the work or a report for
developing their degree project. Students will be under the supervision of a lecturer

together with people from the corporate sector.

oml. 441 1ATINTaTInUG 6(2-8-05)
EDM 441 Degree Project
dsdunau : dmiheAsazaulitesnin 90 wihefia waziFausiedvianizau-Uinu bideenii
27 wihedn (Seulunianisdnwieaiule)
nstmguiwazndnnsiiseusiondnduny Tnensnuduai tiauslasins
uarnAntunuiitdnuuriiduaiuassdlnsregnielinisnuauuasnisssiiunavose1ansdy
ATUANIY
In this course, students will apply theories and concepts to produce works
through research, Students will create a project proposal and produce creative works under
supervision and evaluation by the lecturers.

4. BNV ADNLES (6 WiEin)
o 451 NMSNRILAULBIALUATNAN 3(3-0-06)
EDM 451 Self and Personality Development

ANBIUNUIN BazANEIAYTDINITAMUIAULDY LLazmiﬁwmuﬂaﬂmwﬁﬁc&iaqﬂﬁa
TuruBiuiuagmsdansinssanisuasnsUssgy saiandnnmstanyednameing 4 nsdugin
wazn1In1saldudiin nsfndedeasiientsviaududin n1susenie wsemmedeay s
a1sualkardnla naenauMTATIUYYERLTUSTULT I

In this course, students will study the importance of self and personality

development and be able to apply it when working in the Event and MICE management
industry. Students will learn the concepts of personality development, leadership,
teamwork, dress etiquette, social manner, emotional and mental development, as well as
relationship building.
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any. 452 N139AINLAZ NITATNMUTUAIANTS 33-0-6)
EDM 452 Festival Marketing and Branding

Anwmdnnisusuituil (L acemaking) N1SUINITIANITNANIG N1TUILUIAA
NNIRAINNIUTY EJﬂGIﬁLGU L'ﬁlIGNLLG]ﬂ'ﬁ'JLﬂ'iﬂ”ﬁ/iLLiﬂ’NsL’ﬂﬂ‘Uﬂi‘“‘U’Juﬂﬂimﬂmﬂ,’i} ASAURIAUNITANTAUA
°UE]Lﬁu@‘ﬂiﬂ@Lﬂ‘uLWE]QQI‘-UIWLGU’]i’JiJQWULVIﬂﬂWa ﬂ’ﬁ@lﬂi’]ﬂ’]LLﬁu’JﬁﬂWi‘-ﬂ’m‘U’]EJUGﬁLSUWTMN’]‘L! N1TWRIUN
LL‘U’JF’]@LLauaﬁlﬂLLUUﬁuﬂﬂﬂﬁuaﬂﬂﬂﬂiuwu (Event Merchandise) 5']3J‘I/N’Jﬁﬂ'liLﬁ@ﬂl%m’i@ﬂm@ﬂaﬂﬂﬁ
nsRan diedaasunisinmenia

In this course, students will learn about the principle of place making for
festival marketing and branding, the analysis of motivation and decision-making process.
Students will be able to create a unique selling point for a festival. Also, ticket pricing and
distribution strategy, concept development of event merchandise, and marketing

communication strategy for promoting the festival will be discussed.

DNy, 453 s tulusud U 3(3-0-6)
EDM 453 Gamification for Events

AnwiAuning asrUsenau kiegdle wavdssanvesiauiny I5Aanisuinalnves
naluny Afedu 019 uduAzuuu (Point) wisnsn (Badge) An5198usU (Leaderboard) wldiiie
A319NINOUAUBY UavN1THAIUTINVBEIUNTBRIAURINTTY setenissy Trnmstuwaa
nudieguInUssanalglunudiiug

This course provides knowledge assets about definitions, components,
motivations, and types of gamers and gamification. Mechanics of gamification including point
and badge collection, leaderboard, and gaming engagement will be discussed. Furthermore,

notices of gamification for event production will be reviewed.

any. 454 ﬁjﬁ%ﬁLﬁmﬁaﬂqmﬁmnﬁu%ﬁuﬁ WAZNIFINNITUNTIANITIAL
n1sUsu 3(3-0-06)
EDM 454 Related Business in Event and MICE Industry

ANWIUTEAN ANUTAINTATY AINEIATY JULUU NTEUIUNTT LaslUIAAlUNIS
UftRrudesiuresgshedifidalunisatiuayu sademth (Front-Of-House) uaslomds (Back-
Of-House) ilolidlafuiaslaguniu (Supply chain) veanudiiuvinaznisdninssanisuaznis
UTeal WU qﬁﬁ%aq&f'g amzidyy uazt15eRu (Ticketing, Registration, and Payment gateway)
ﬁqiﬁﬁ]mimmmazm%ﬂﬁmLLaz%’@L?:EN (Food and Beverage and Catering Service) §5129a%"
AdeAn (Manpower Service) 33A339mas1eann Iaseaine wazdanigunsalusenauain
(Construction and Props Service) U3n15n1sHandazAuUuLie (Show and Entertainment
service) qiﬁ%ﬁﬂLﬁﬂaLLazﬁﬁﬂ (Travel agent and lodging service)
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In this course, students will study the variety, importance, types, process, and
principles of operations for related business in the Event and MICE industry. To provide an
overview of the operation, a front-of-house and a back-of-house of the operation will be
discussed. Students will enhance their understanding of a supply chain and get hands-on
experiences from learning about ticketing, registration, and payment gateway. Other related
businesses including food and beverage and catering service, manpower service,
construction and props service, show and entertainment service, and travel agent and

lodging service will also be reviewed.

BNy, 455 MsusmsIansgaiuayuanusiiun
LazNNSINNTINIIANSULAEANTUTE Y 3(3-0-06)
EDM 455 Event and MICE Sponsorship Management

Anuunumuazaud ey Ussamvesdatiuayy msldinuennsaeansiitel i
19 M133N15AUNITEN N15IUTIM MIUsERdEUTUS raenIunIsUTMSIANISEatiuayuUBLIu
N133nINTIANTLAENTUTEYN0E19HB DN

In this course, students will study the role and type of sponsorship. Students
will understand the importance of sponsorship and how to use persuasion skill in convincing
the promising sponsors. Financial management, promotion, public relations, and sponsorship

management will also be discussed.

2Ny, 456 NSUSMITIANITNUBLIUN wazn15IntnssAnIs
waznsUsEYLag1edEu 3(3-0-6)
EDM 456 Event and MICE Sustainability Management

ANIANNLIY AUFIADY NITINWHY 1AZ NIFABTUIIUVDINITINIUATLLUIAR
nsWeg iy ileadsaugamnuiuingeust Arudnndeu Wy nsanuezvende n1slden
waznsdInduanldlva sudeay wu n1sinwaglinineinsuprasgegfsssy NMsdwasungl
duTvesLrWiBdy uaduATygia Wy Msdualuuinnssy nsadisa

In this course, students will enhance their understanding towards the
importance, meaning, and process of Event and MICE Sustainability Management. This course
aims to educate students about how to balance responsibility for environmental, social, and
economic aspects. For the environmental aspect, waste reducing, reusing, and recycling will
be emphasized. Concerning the social aspect, the course will focus on human resources,
local community participation. For the economic aspects, students will be encouraged to

think about promoting innovation and creating jobs.

ANy, 457 AuNdaUasn 3(2-2-6)
EDM 457 E-Sport Event

192 wangnsUSoyayes anzlinarans Un1sfnu 2567



AnwgUiuukaEnann1sUIMITNTIANISuYsiudalasnguuuusng 9 lneasoungy
FIUAN9URLN N1T08ALUY A3RIRuALT g nagNsnN1TALLNOIU N1sUTEEUNE LAt
NILUIUNTANAINTTUTIET19ETIAGUTUNITInNUBaURSH N1svuanaensnIsAnsaLazyans
atuayu malinsgnagauamalidng wagssldiosiu msvimsyaansuaziuaunum
wififidAylunisandunisdaenu nsudledym LaraUassnlun1sINU AasnauIATIER
HansENULazklTNvegIianswsiuidaUasnlusuing

In this course, students will study principles and several types of E-sport
event management. The course will provide knowledge about how to plan and create the
E-sport event, how to set objectives and strategy, as well as how to evaluate the
effectiveness of the event. Students will be encouraged to design creative activities related
to the E-sport event. Sponsorship strategy, budget estimation, human resource management,

problem-solving skills, cause-effect analysis, and trends of E-sport business will be discussed.

Ny, 412 N3AUAINDATE 3(0-0-12)
EDM 412 Independent Study

AnwAuninegwazden nieddsluiide Usvidumiedgmnieiiunisnandiiu
uazmsinnsinssansuaznsUses AdnAnuilanuauladufiay lnsdaisenunielinig
AIUANYID1TY TIUTAW

In this course, students are expected to deeply study or conduct a research
study focusing on current issues or problems in the Event production and MICE
management. Students will explore a topic of their interest and develop a report under the

supervision of an advisor.

ANDSUNYSI8IU
410713 U1N1SHANLUBNNES 1985 AATUSTAUNISIRANG

1. vuanduAneialy (24 winefn)

NAIVINWIDINGY (9 NiIein)

8n.101 AMwdanguludinlszaniu 3(2-2-6)

EN101 Everyday English
Andunslilassaseiiugunazduunvdinguildluiiausys1iu Useneudie

mMsyanuzinulesuatlridoyadiud nsussereyadndnuae msyadadesdiaule Besiiy
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AUTDULALLINEN AU ILFve Al SauTsnsuansasAniiuluSosialu BnvieRauninug
NNA N7 158U UaENISITEUAIEITITIYTUINTG

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing—through integrated methods.

9n.102 Ae8InguluuundIny 3(2-2-6)
EN102 Social English

Andunisyauaznisdeulsyleauazduuiliiduusedn emsiujdusiusng
&pu mMsuandsudeya nsisulitey wazmseSuneauAnRsItuEesg o Tuuunmaedeny
LazgIna lneyatunsiauvineenisedunewasnisiiawe muwaluladuazauAnaseassd

Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.

9n.103 AMwdanguluuiunaina 3(2-2-6)
EN103 Global English

?]m]umimimaﬂizaumizﬂmiz‘q3’18@8L§8®aﬁual§u LAZLANIAIUARLIAY
RerruTinanuduey i uagdsziutlymilusefuaina Tnogadunisiauninygnns
Foasseninatausssu wasmsieanslulanidia Seddysenisidunadedan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming global citizens.

NALRYIYIAUNITINYEINAN (15 vihein)

fn.011 vinwgnsAnLiiensiBouinaendin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

‘mqwﬁ NANNI5V9IN5AR Weun1sAneg1nduszuy HnlunisAadiaining n1san

#45719859A N15AAILATITIE NTARFIATIER N1sAALATUY M SudenIsienlusnuAnLaziden

A = a A ot Aa o w ° =~ % Aa v a

Lmamamﬂmwmmsaulﬂﬂizqﬂmiﬁé’flummﬂimnu mimmuuazmuwugmaa@mmlmmm
YLANTNIN

Theories and practical thinking tools, practice critical thinking, creative and

innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
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including how to link and select appropriate thinking tools and effectively adapt to daily life,
professional undertakings and lifelong learning

AN.012 pnudunadiosludinunasyuyuseninaUseng 3(3-0-06)
GE012 Citizenship in Society and International Community

ANuvINg Aadnwaly v wihil mnusuiinveuvesnisidunailieadid Tudsesilne
Haenlan uazdnuRdve nieuflzdiufuiioogiuiulBuldeneinnugy ymdevirunafioty
vosuszirulud o ludaay iesesunsildsunlamesuunndouiiasiinasedinwaznisineu
naenaunszriinluauddyvesnisassausindeludausedudie q Aflanuuanaimia
IUNUTITY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society,
global society, and digital society, with ability to adjust and live happily with others while
keeping abreast of and adapting themselves to societal changes which may affect livelihood

and working life; awareness and cooperation at different levels among people of diverse

cultures
An.013 weluladuaruinnssuiiieaunan 3(3-0-6)
GEO013 Technology and Innovation for the Future

UNUIN WUIAA N153Lin7IY wagn1sUsusdfunisiuasundasvesaneuin
sufssuszgnalfimaluladuazuinnssudiusing q wlesjadunisuaismanug msimuiaunm
Fnludipnaiolnl nsuitymiliniuludindsesrfuuasnisinauegiaseEsss nansynuves
weluladuaguinnssuiididonsdniutin dieu uaziasugia nanaud nuinmslivsslomiuaznis
Auasemsndaumsdagiifnannmaluladuazuinnssu

Concepts, roles, awareness and adjustment to changes of the future and
applications of various types of technology and innovation in knowledge acquisition and
improvement of quality of life in a new normal society including ways to solve life
complexity and challenges, and to enhance creative working life; impacts of technology and
innovation on our livelihood, society and economics, and how to optimize and to protect
the intellectual property arising from technology and innovation
FN.014 AUVIINNLAYAUNIZLETAN 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

Ms3andes msliTiniinulesiesnsednsinaan lHnuAnasisassAlunsaiig
AUFUHIUAUNTENINAINMUAAUY AINTTUTUNUINTT wazAn §Lﬁ1ﬁuaﬂiua§muLaﬂ LAZINWNY
AUASININANVOUVDIAULDS

How to live a meaningful life through various types of arts, recreational
activities and sports; new perspectives for aesthetics of life that influence one’s mind and

how one may plan a path to success from one’s passion
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F1.015 Imggramudugusznauniskazauinianisti 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

Qmé’ﬂwmsﬁﬁwﬁmlumaa%ﬁm’immcumilﬂué"ﬂszﬂau N3 IneldunisAnLuy
F1ves Usgnausienisiinnufnaineassd warnisuarwnlonalunisunasduiuionisesisd
ANSITULAZATEFTTN Hn1sdnnisuazdndulanianisiueeeiiusednsua Fansfanianisduday
YARALAENITANY TN sRaIag 98By Sanagdihfianansntiuagyiauduiiulfested
Usedndng seu3 wagnandndulaviusiaimnnisal

The development of character traits that are vital to cultivating an
entrepreneurial spirit, with an emphasis placed on how to think like an entrepreneur,
opportunities to start and run a business with on the basis of ethics and moral grounds, how
to effectively manage and make financial decisions, personal financial management and
investment, including sustainable development, effective leadership skills development,

teamwork, bold, prompt and well-informed decisions-making

2. RUINIVUANTE (96 Wwnn)
2.1 nasdunY (33 miiein)
an.014 AMwdangudmiumsiseuslan 3(3-0-6)
ENO14 English for Exploring the World
WA aunsalunsiteus wazdrsremnuduluvedan wu Auuinnssu du

TAUSTIULAZLWIAUAR Tnensanuuaziligunwsinguuwaznisitimaluladusenaunisiseunaly
LazuBNosIEU TIUNENTInwemunsHlakaryaluan1unTalinaINaIgaINN 15U IMEnULDS
TuresluRnsnean1w
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A competency-based English course that focuses on student-centered
exploration of the world through the use of English language and technology. Reading about
a variety of topics provides a springboard for tasks both inside and outside the classroom.
Students are equipped with knowledge about the world especially about its different
cultures, peoples, and ways of thinking. Self-study learning in a language laboratory will

allow the students to improve their listening and speaking skills in different situations.

ue.013 HUNNUITAUNTAILUUATYS 3(3-0-6)
CA013 Digital Experience Journey
nqufn1sdeans nMsdeasunavu wualduvesnisdearsnisnain nsiATIE
nginssmesiFuamslulangaddva nsiihisdenasonvesdfuans aiifvesaniuil daanan uaz
unasvosy saufamsaisassfidomiuanzautudesns aniunisaiuazaudesnisvediuans
Communication theories, mass communication theory, trends of marketing
communication strategy, consumer behavior analysis in the digital age and consumer access
to media and content at anytime, anywhere, and on different platforms. Students will
explore how to create the right content for the right channels and at the right time to satisfy

consumer needs.

UA.170 N13AENANAIAAS19ETIA 3(2-2-6)
CA170 Creative Digital Photography
Wé’ﬂm'ﬁﬁugmuazmﬁﬂisqﬂﬁ%’miﬁhamwﬁ%ﬁa N13AIUANLUUAY 9 N9
Usudsaudlunmlagldvenyinng anudilalugunios uaydvsnavesintin Jausssu Ardeuilo
Wnussendldlunumenmsuadelulagdu
Basic principles and application of digital photography. Shooting styles, image
adjustments and corrections using image editing software, aesthetic understanding and the

influences that cultures, values in hopes of applying them to contemporary photography.

uA.171 ANUlIgeamnssullemassasIAkarUsraunsaladvia - 3(2-2-6)
CA1T1 Understanding Creat|ve Content and Digital Experience Industry

WUIAR Useeny Wu%mﬂivmumimmumu m’nmumu’msﬂaaawwmLﬂméua\‘i
dnwargsiafiiieides srudsdninaveanaluladlulangaiia Alnadefmuinisvesniudn
domuarusraunsaifdviaadnassdsuuuueg q Muasiomuiiensgnaimns

Approaches, types, and the process of creative content as well as relevant
jobs and business models. Students will discuss the impact of digital technology on the

creation of various forms of trending creative content and digital experience.
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UA.172 AaUzuazaupanNLUUIINALY 3(3-0-6)
CA172 Art and Contemporary Design

Aavzvainguuuy anuadeulnivesfavsudavegaadenudeinauielagiu

9 9
adda Y 1

LuaRnveRalunudfy Suddninavesialsifnanedadin Tausssy warAdouiiowiun
Uszgnaldlunueeniuuiivaislulagiuedlisadey

Different art styles, historical and current art movements, and the influences
that art and notable artists have on lifestyles, cultures, and values in hopes of applying

them to contemporary design.

UA.173 Aavzuransinaus 3(3-0-6)
CA173 Art of Pitching

AavgnisdnauaUsenneng q Manseutdeya Mmydiaueawdn nsldidss nisly
devUsznou madnausnuingusrasduazlemanuandng eldludinuszdrfunaznmisuszney
p13wnleogeliusyansnn

The course aims to provide students with an understanding of the principles
and different forms of presentation. Emphasis is on the preparation and the delivery of
thoughts through the use of speeches. Upon completion, students will be able to prepare
and deliver well organized speeches in various occasions and be effective communicators in

everyday life.

uA.174 nsdeuunadeassauasnadinnsanses 3(3-0-6)
CA174 Creative Scriptwriting and Storytelling
JeuunuaznsaSetesadassadniudeiaisUszaunisalfdva Ussnoudie
fluguvesninaides lassaadessn swdsmstaundoniliaenadestugsuaatmnees
AULDY
An introduction to creative scriptwriting and storytelling for digital experience
platforms. Emphasis is put upon basic storytelling elements, narrative structures, and story

development for the target audience.

UAL175 nseENLUUNLEY 3(2-2-6)
CA175 Basic Design

psfUsEnauiugiu wazlinujdiniseonwuunmlneldvausg nn & fadnus
Iningrluniseeniuy Tadmdnniseenuuy Tnglddriatanuazmaiaiioaireninueailunig
PBAUUY

Basic design and exercising a design skill by applying visual elements, image,

color, text, design psychology and principles regardless of materials or techniques.
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uA.176 Aevfmasifietiglunseenuuy 3(2-2-6)
CA176 Computer Aided for Design

Anufuinsldneufiumesiienuesnuuuniiin Whluedesdlowazimaiaiznislu
mslfia3esilo msasiendnus anussuiuuilunazoonuuunim msasradu & sUss 3Unse ms
dn11999AUTZNOU NULUILNTUABLNLABSAIMTUNITIBNLUUNTITN

A computer-aided for graphic design practice with the focus on character
design, retouching, visual design, line, color, shape, form, composition through the use of

computer graphic design software and applications.

UA.177 MNIOBNLUUIEDISILATAIUANAS19ETSA 3(2-2-6)
CALTT Story Design and Creativity

AnimuInuAnassassAlun1sadaiessn nsadausssunialalunseaniuy
LﬁamLmeamiLLﬁﬁmumﬁaLmeNmia%'mui’mmiﬂmmaamwuﬁﬁé’ﬂwmmaww

Equips students with creative story designing skills. Students learn how to

build design ideas and inspiration, identify problems, and create innovations for design.

uA.178 nvEneLarasysTINlugIRanIsNanUsEauNITal
AVAES9ATIA 3(3-0-6)
CA178 Law and Ethics in Creative Digital Experience Production Business

‘3wwm-§wé'ﬂmiﬁu§mﬁuamgwmsJLLazﬁ]‘%aﬁiimmﬂﬁﬂizﬂauqiﬁwizaumiaﬁ
A3vang19adieassd Wedisufduiudseninngvuie Gvsuaziadnin) uazaiesssa
(a53nUTITRsiTTn) Sedinatunisassassdidon nelfanuddyfuanimanguue vans
maleyay uazdosiinsng q SuAnndnuusiarizvasdeusarUssnn

Critical analysis of fundamental legal and ethical principles for the creative
digital experience industry. Students will explore interactions between laws (rights and
freedom) and ethics (professional ethics) that influence media content creation. Emphasis is

also put on legal rights, intellectual property rights, and legal restrictions on various media.

2.2 ngaAyamgmMu-UsAy (45 miein)
uln.111 n1seenuuUFedulngiin 3(2-2-6)
CDE111 Infographic Design

TnT1gitaya Seuin1siseuisecdeyanie 9 eg1ulussuurIunNITILELDAIY
Fydnualnam nsi@Fesunun ntaziIdnys sruddnufiRnseenuuuiiiotausdeyals
anunsadeansdoyaimududeuliinlaieuasiivssansamn

Analyze data, design and present complex data in a digestible and effective

fashion by using symbols, charts, and text.
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wum.112 nMseenkuUNITNAEU 3(2-2-6)
CDE112 Motion Graphic Design

wAlATEN1s 18NN warn1seenkuUUNsInndeulnadnsusuasig
Uszaunsalddvianonuuaesifiuavauis sdnufuanslalusunsunsuiiamesdmivau
nsfnedeuln

Motion graphic principles and techniques for two-dimensional and three-

dimensional creative digital experience content using computer programs for motion graphic

design.
uUn.113 mseenuuUIRasiiRLazLetiuty 3(2-2-6)
CDE113 3D Design and Animation

mé’ﬂmiaaﬂLLUUi’quamﬁaLLazLLaﬁm%’u fiusznaudae maa%”mg‘dmﬂ QRERIEAT
Nufa NsTamsuaazia LLazﬂﬂﬂﬁﬂ’aﬂﬁa%”NaiiﬁmwLﬂaaulwa sfadesUsznoufivanyay
funu TneldTusunsuiugnwilugmanmnssuiudn

Principles of three-dimensional object design and animation, including
shaping, texture adjustment, light and shadow management, and creating animation as well

as sound effects through the use of professional computer programs.

uun.114 N lsUlAnaINaTIA 3(2-2-6)
CDE114 Creative Coding

ndnnisuazimaiafiugiuvesnindouldadaiisassd sandantvilusunsy
dane3iiu Tnssaredeya InujtinnsarsassAuszaunsaifdviaguuuuiiunnsiestuainnsdeu
TEndeaseassd dolaldnou wellwdu deanufif (30)

Fundamental coding principles and techniques as well as computer
programming languages, algorithms, and data structure. Students will apply coding skills to
create a variety of creative digital experience content, including interactive media, animation,

and three-dimensional media, among others.

uun.115 nseenuuUNTTiniiien1sdeans 3(2-2-6)
CDE115 Communication Graphic Design
aaﬂLL‘UUﬂﬁWﬂLﬁ@ﬁ%ﬂﬂﬁ@é’ﬂ@ﬂimaﬂqiﬁﬂLLazmﬁmLammu NIIAAUALUINIINIT
Tnsdadnuaiuazasiuseneunsiiin mseenuuudedsfinriuasdossulall saudainsdandeulnd
Graphic design for corporate identity and corporate events. Topics range from
establishing guidelines for the use of logos, graphic elements, print and online media design

as well as preparing files.
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uUn.116 UftRnmInsnande 3(2-2-6)
CDE116 Production Workshop

NSPUIUNSHERGD NITIWNUNITHANT Lwﬂﬁﬂsﬁguﬁugmlumswﬁmﬁa N1988ALUY
A n1daLas nsdresdlszneun nszuaunsluniseennesdieyh Tauensidineluladuas
gunsaindviaaelmilunmandeldegniussansnm uasvnzauiudnvazaulsagyssnniie
asUszaun1salfavia

Media production process, media production planning, basic techniques in
media production, visual design, lighting, composition, shooting and production process,
effective use of modern technology and digital equipment to produce each type of media

content to create digital experiences.

uun.117 UURn1snaInsaneyin 3(2-2-6)
CDE117 Post-Production Workshop

quw‘%azLLawﬁ'ﬂmi%dﬂizmumwﬁﬂmsm81/?’1 WAIUINITNNANUAALAZIATA
M3darieddu nmuazideaiiodonnumaneg maamuﬁauﬁumaumiﬁwm ’nujdRnisldgunsal
wazlusunsudnson nuazdsanereninnesildtuegrsunsvangluassiondn

Introduction to the aesthetic aspects and principles of post-production
process, editing concepts and techniques, audio and visual communication, and professional

digital video editing tools and programs.

uun.118 nseankuUUTEaUNIAlvewlthaznseaniuudumesiig 3 (2-2-6)
CDE118 UX/Ul Design

wannisuaznguinisesnuuulasfiuywdilugudnans Anufd@nisesnuuy
Usraunsaivesdlflusuuuuesulavuazeevlatiinsounguitinszuiumsliaenndosiunginssui
Wasuudadllresdld nmsufduiusseniadliruivleduazueundindu nednded unalulad
BUMBSNYIINAUNTZUIUNIAATNDONLUY

Principles and theories of human-centered design. Students will design user
experiences for both online and offline formats in accordance with evolving user behavior;
examine how the user interacts with websites and applications; and explore interface
technology and design thinking.
uUn.119 NISNANLALDDNLUULE 3(2-2-6)
CDE119 Lighting Design Production

penuUULALABAeAIIMINY NsaNenenolsualauiAned silauniomans
ANBUZVDILAT UTZLNNTVDILAY TIANIIVOILET N1T00NLUULAIFIMSUNITATNUTEaUNITRIA
B wazusdndeguiuusing q nfensldintesdleuazunsaiiiisadeslunisoonuuuuas

Lighting design to convey meaning and create emotional connections with

focus on the characteristics of light, types of light, direction of light, lighting design for digital
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experiences, events and other forms of media production as well as the use of tools and
equipment for lighting design.

uUA.120 N1500ALUUAUASLAZLAEY 3(2-2-6)
CDE120 Music and Sound Design

panuuuldsslusuassussaunsalndna nstdwmalulaglunisaseassanuns
Waslsenau WEeaUTENaY N15818M0A015NAANIANYINANUHIUNSITAUAS LAY MY

gunsnluazlusunsumauiiumes
Sound design for digital experience creation, music technology, background
music, and sound effects. Students will apply computers and software to the creation and

performance of music and sounds that create emotional impacts of the work.

uUn.121 nsasassAiemuarUstaunisainaaiionudiiug
LAENITAAN 3(2-2-6)
CDE121 Content Creation and Digital Experience Design for Event and Marketing

wRRREfUNasaTIRdemuaresnuuuUsEaUMsaiiaTaion1 s uB LA
NMIAINIIANITUAEAINTIUNINITNAINFULUUAN 9 NISHNALINENINEIAT N1TINUKNUNTEUIUNT
AU TINTINNTATNUTTEINARNUUTEAUN TNV T I

Concepts of content creation and digital experience design for events,
exhibitions and marketing activities. Emphasis is put upon learning how to solve business

problems, plan the event production process, and creating an atmosphere through visitors’

experience.

uun.122 msuImslasinisuazmadugussnaunisiuilonasneassd 3 (3 -0 - 6)
warUszaunIIaIAIYIa

CDE122 Project Management and Entrepreneurship in Creative Content

and Digital Experience

n&NNN39NKULEIAY waglinufiRnisuivisiasansiunisndnidenatiaassd
LazUsEaUNSARaYa N1SWaImImu FULUUNSTEANYU SULUUEIND MIUAUEINY TIM0919UNY
NTLUIUNITHER N1IAIVANIVUTENIU NITATIVIYAAINT NITUIMITUAAR N15YINTBLAUBLATINS
n13Uszifiunalasinis na15n19g3na n1suszliugni szuudnd-n1d luunumeeanisdu
HE1IENTHANLATINSUAZEUSENBUNTINUGINANTTATNasIAUTEAUNSalAavA

Business design principles and developing skills in project management in
creative content and digital experience, fundraising, fundraising models, business models,
business planning, production process planning, budget control, recruitment, personnel
management, proposal, project evaluation, business documents, appraisal, and accounting-

tax system, as project director and digital experience entrepreneur.
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uun.123 AMedInguilanIsdeasdmiunsuaniemasneassa
wazUszaunIsalnavia 3(3-0-6)

CDE123 Communicative English for Creative Content and Digital Experience Production
Wauineznsdearsniwdinguearsldusunnisnantonnaseasshuas
Usvaunmsaiiava nefunisdeusdudinuensdemadesiu matiaussu nadouaniuv n1s
@13es Twdintsudneudunundngu
This course is aimed to equip students with English communication skills for
the creative content and digital experience industry. Students will learn about fundamental

communication skills, presentation, scriptwriting, storytelling, and English-language content

creation.
uun.124 ﬂ”ﬁaaﬂLL‘U‘Uﬂi’lWﬂLﬁ@ﬂ%’]ﬂﬂi%ﬁllﬂ'ﬁﬂﬂuaﬂﬁwLL’J@E!’IIE]E.J 3(2-2-6)
CDE124 Environmental Graphic Experience Design

WATIEYINITTUS NefinTsu ANaReIns Jymiveandudmune wasanuyuzianiy
yeausazanufinunsAnudoya Wothlugniseenuvuiiieatreszaunsaifiaenadesdiu
élﬂﬂm%LQW’]%GUaﬂﬁﬂ’]WLL’JWéJ@N

How to analyze perceptions, behaviors, needs, problems of target groups and
characteristics of each location through data insights and create an experience that is

consistent with the specific characteristics of the environment.

uun. 125 UsziufneilugsnallomadsassiuasUszaunsalida 3(2-2-6)
CDE125 Special Issue in Creative Content and Digital Experience Business

UsuiiuiivhaulalusuidemadisassduarUsvaunsaladta waluladlvduasi
Andulvl wadiauazuuufdRiivuads aounisailagiuresgramnssy wualtugsafiietu
nswanitomuarUsvaunisaiavia sunseduTeuasmsiidiuvesindnu

Interesting topics in creative content and digital experience, new and
emerging technologies, modern techniques, the current situations of the industry, and

business trends related to the creative content and digital experience business.

2.3 NgRYamemu - den (12 wihein)

1%

uun.211 mmﬁmmamamwawﬁmqLLazﬁuﬁ 3(2-2-6)
CDE211 Projection Mapping Production

nIUIUNIHARNMIRIBA AL Rguariull AudnvazLasnsThaureddundn
mosiaziAiosats madonliingrieiuilingautusuuuuau mstnauinuesing fuil n1s
funmsverluninaaiesieiuingvdefiufifielmAnnmiliinun muasUssansnmgean saude
nslilusunsumeufinmeiiiisdesiionisasnmasuuinguasiiud
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Process of projecting images on objects and spaces (Projection Mapping) with
focus on understanding features and functions of projectors, selecting suitable display
surfaces for the work, measuring dimensions of objects and spaces, calculating distance
between projector and display surface for best image quality and performance, and using

relevant computer programs to project images onto objects and spaces.

wUn.212 nseenuUUAedumesianiiv 3(2-2-6)
CDE212 Interactive Media Design

vanmsuszgndliinaluladiiessnuuudeufjduiudidsline Tnesatunssuiuay
nsUfduiussEnityvduazaauiiames Inujian1snununingn n1sesnuuulasasne n1s
AIUANNTTHER MITRnIsFuan i eslouazmaiaiimanzay Fuled weundindu iile
AINTIUNNNITAAN ULNITIANIT hazITULANIAaUS

How to apply technology to interactive media design. Emphasis is put on
human perception, human-computer interaction (HCl), production planning, structure design,

producing as well as venue management for corporate marketing events, exhibitions, and art

exhibitions.
uUn.213 mswﬁmﬁammtﬂuﬁmﬁau, ANuduasasy

wazAU IS IHaL 3(2-2-6)
CDE213 VR, AR and MR Production

nannisuazwmadanisidmaluladasrsanuduasaaiion (VR) Anuduasuasy
(AR) wazALdua3 ey (MR)'E']ﬂﬂgjﬁ’amﬂ%ezjawLL?%LLazaﬁmn%LﬁawamLﬁfammif{'mam Aavy
NsildusIw MsduaTunIsea1n Mstadeya saufsmsuntamsuuuuniig 9 \eadeUsvaunisal
ARvIa ALY

Principles and techniques of virtual reality (VR), augmented reality (AR), and
mixed reality (MR). Students will practice using software and hardware to produce exhibit
content, participatory art shows, promotion, marketing, information and various solutions in

hopes of creating digital experiences for users.

uun.214 MMSHARMUBLIUALNNTBIaNNTeTNd 3(2-2-6)
CDE214 E-sports Event Production

AUNLNY WAILINIT BAaLDIRUTENBUVBINITIABIUANLANBIaANTating TN
UFTRNTIIMEUNIHAR N3dantsudedy nmsdanisfiuaniuinazgunsal nsaLKUn1TAATA
MIeENEANSUTEY warnsvndeUssanduius
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Definition, development, and elements of eSport event production. Students
will learn how to design a production plan, organize a competition, arrange a venue and

equipment, devise a marketing plan, broadcast a competition, and produce publicity media.

uUn.215 nseNUUURLTAISa 3(2-2-6)
CDE215 Metaverse Space Design

nszUIUMIENLUUANAdeuATalulanumASe Unssaudd anrtlnenssulee
waunaumaluladaniwndeuatou (VR) uagmaluladingaiiou (AR) ot ldldlunnsaa
UszaunsalRdvadivannnanetnguizasdredunisdaaiuianssumnainisnain n1sdneudiiu
N13ANYY N13AUAT WIBN1ITNaBlaNLElDUATS

Digital environment design processes in the metaverse, three-dimensional
shapes and architecture in combination with virtual reality (VR) and augmented reality (AR)
to create digital experiences for various purposes, including marketing activities, events,
education, research or virtual reality content creation.

UUn.216 nswdnuluszuualouas 3(2-2-6)
CDE216 Virtual Production

Asadrelsraunsailusruuiaiiouass furnsvurunisadassdainadnaly
SULUUATY 9 A1seenwuulssaunisal nsafenisiidiusin dunsldmalulad gunsal uas
lUsunsuaeNiImes

Virtual reality experience creation, ranging from creating digital scenes in
various forms, designing experiences, building engagement through the use of technology,
equipment and computer programs.

wUn.217 nseenuuUUsEaUNMIiitedaasunnsIne 3(3-0-6)
CDE217 Merchandising Experience Design

unumnTiiarAud1fyeen1sad1alseaunisel MInnusatngIu nsad
Uiimmmmzma%’uié’aaﬂisamé’mﬁaﬁgﬁﬁw \eduadunsmeduduaraenmdnvalliuusud
Wunsldimalulad

Role and importance of creating experiences, decorating a storefront,
establishing atmosphere, and forming perception with five senses to promote product sales
and create brand image through use of technology.

uUn.218 nseenuuuUszaumsniluiufiatssne 3(3-0-6)
CDE218 Public Space Experience Design
nszuauNseenuuuUsTaunsailufiuiiarssaslusuousing 9 ffisfust a1y
nanauds auanssae Audnvazianzyosudazanuil faunlduinnsluaniuil uddnuus
Tnssadsvasaniuil ilesenuuuyszaumsalldmnzautuingusvasdvasiuiiansnsusluudazums
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Process of designing experiences in public spaces, museums, open spaces,
and parks, among others. Students will learn about characteristics of each location, venue
customers, and venue structure to design the experience suitably to the purpose of each

public space.

2.4 ngaRyHnUsEaunIaiaIn (6 wiiein)

uUn.411 TassnsnanilomaseassAazUszaunisalnava 6(3-6-8)
CDE411 Degree Project in Creative Content Production and Digital Experience

Jprdadurew : ThAnwtudi 3 Tuly Swhefnavaulidosnin 90 wihedn wasiimheinazanly

s namzau-Uiauldtesnit 27 wheia (Seuluniansfineaeiule)
Prerequisite:  Third-year student or higher and passed at least 90 credits and 27 credits of

major required courses.

Ainnideyaridelassnuiitndnuauls filiaguszasdiionsuaussmiudesns
yosgRamnITL uazdnwtendoyadmiviausiiievesysifnenaznssunis dsusznousiennnase
waznsanandluannfiieades Tasisudaudnisiauslassinesnu fauwasudlonusuidu au
TUdn1InEnIUATIHALINELNINAUGAT 150U il n1siananisSeuvesreinifossiuasiuy
faut 2.00 (13 ©) Tuluiunasininu

In this course, students will develop a project that is aimed to respond to
industry needs. Students are required to present and seek approval of their topic of interest
to faculty members and honorary directors, develop and revise the idea, create the project,
and disseminate it to the public. A C-grade or 2.0 must, at least, be achieved to be

considered passing.

uun.412 Anaudunsuaniemaiisasssuarlssaunisnifaia 6 (0 - 36 - 6)

CDE412 Creative Content Production and Digital Experience Internship

Sodadunou - thnwdudi 3 Juld Swheinazaslitosnin 90 wiiefa wasiimisAnavasly
e R u-vanuldteenia 27 wiiein (SeulunianisAnwineanuls)
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Prerequisite:  Third-year student or higher and passed at least 90 credits and 27 credits of

major required courses.

msiineuvesin@nuifuguszneuns nioesdns wWieliinAnwiiuszaunisal
Aneusunsraniiemadeassauazlszaunisalnana lnetnfnwesdesimenuuszneuns
Anauuag/miefnunduaimsthuundanguiiieatsassdlassnmsdiianisinu sailazegnneld
mimuquLLazmsUizLﬁuNaﬁJmmﬂWiéﬁmﬁ’uwmmmmﬂuaﬂ InutnAnY198A 0l T2YLIaINT
Anusaiaulidesndn 350 $alus wilsiiAu 400 Falus

Students will serve an internship at an external organization in hopes of
gaining professional experience in creative content and digital experience. Students will gain
practical knowledge and skill through real life situations. Upon completion, students will be
obliged to write an internship report or an individual paper under the supervision of their
advisor and outside parties. Total amount of internship period must be between 350 hours

and 400 hours.

3. RUINIYNFDNLES (6 WUBAN)

thnwazdeadenEouneivduiilaaoulundngnsdu 9 vemmingrdongaunm
Lideunin 6 miedn wiethdnwaunsadenteulusieivdmelud
14UA.500 wAdANISULAEAN 3(2-2-6)
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CDE500 Color Grading

WANNIT Nufvesd wuiAnluniseenwuud wavinatialunisuiledSuussdluseuy
favta madenlddnmilaonadewFodorumnenuersunivesnniidionts AnufuRnisuuuss
dmelusunsumeninimasdmiunuuiuwsidlnganiy

Principles and theories of color, color design concepts, digital color correction

techniques, and color selection to convey meaning and emotions. Students will practice
color adjustment with specialized computer programs for color adjustment.
uun.501 mnwiamw%’uqq 3(2-2-6)
CDE501 Advanced Photo Retouching

dasie wilvdy Uuudsduasuasmasnm Wedeasuuifnniudunuinig lngld
Lﬂ%aﬁaLLazL‘Vlﬂﬁﬂmﬂiﬂil,t,ﬂimamﬁ?Lfﬂa%mwwzﬁ’mmiwﬁﬂ’lw%’juqq

Photo editing, problem-solving, color and lighting adjustment to
communicate concepts using tools and techniques from specialized computer programs for
advanced image editing.

14Un.502 N199DNILUUAIAYAT 3(2-2-6)
CDE502 Character Design

penuUUNAzaIsazasiioUszyndldlunsuszaunisalddsia nnsadisginda
anwueldy MAUAR LATAIUADINITUDIFIAYAT YINAIUDILILALEINITOAS19ATLTALABSUD IR
azasluguuudie q drunsidenlddnuazveszusne 3Unse diugs @ wihen nsafraendnuel
Trnumlazas

Character design for digital experiences, backstory, character traits, attitudes
and needs of the characters. Students will understand and be able to create characters in

various forms through the selection of shapes, forms, heights, colors, looks, and unique

identity.
4Un.503 nsuanieaunduLaydeln 3(2-2-6)
CDE503 Short form and New Media Production

HAnujudndndovuindu omsunsludsnufuuasdeluiusziansng 9 laun

ANBUATEY NNeURsiaw alansussd J1dAIaLe a1sanaanns AaUlisa Aleg19s18n1s wae
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semsduduraana lneunisuufn Minngilesduemeidoya Big Data ULUUNS
thiauefiaisassduazmeulandnnufeanisvesniagsiauazdsn

Students will produce short form content for broadcast and new media,
including short film, advertising movie, spot, music video, corporate video, viral clip, teaser,
and filler. Emphasis is put on idea formulation, big data analysis, creative style of

presentation that align with business and social needs.

UUn.504 NsDRNRUULAT AL L UNELATY 3(2-2-6)
CDE504 Application Design and Development
LUININITOBNLUUKAERNUJURNITATIINaIY NIk UnAnduuy
szuvURTRnITsULUUAeY wasmaluladuugunsaideansiifianuvatovats faudnszuaunis
MU MITeUlAn TdanseaniuuUszaunsalver ldhagniseaniuudumesing
How to design creative content, develop an application powered by various
operating systems and technologies on various communication devices. Practicing

production planning, coding, user experience design and interface design (UX/UI).

1Un.505 N150NUUUKAT AL IUWNG 3(2-2-6)
CDE505 Web Design and Development

LININeanLUULarinUiRnsasmau mevauiumamswmalulagfidsa
ﬂ’]iL%EJ&JIEN“?Jj@;JUaLL@%I@NE“I%’NL%ULW"\]

How to design web page and development with digital technology, data

linking, and web page structure.

1Un.506 Aavydenwa 3(2-2-6)
CDE506 Voxel Art

sonuuuLagiinUf RN e manaiia waznmiedeulmanuiid luguuuuieniva
(Voxe) tlaUsznavadradudsidinmava andnenssunava wazduneadeunana Welulalunis
a¥1aUsvaunsalnaaiiuuiuiium B iauaslanaiiousss

How to design and practice three-dimensional visualization, three-dimensional
animation in the form of Voxel (Voxel) to create a digital life, digital architecture, and digital

environment for digital experience creation in the metaverse and a virtual world.

UUR.507 Ty sehvgdmsunisnaalssaunsalfdviaasneassa 3(2-2-6)
CDE507 Artificial Intelligence for Creative Digital Experience Production

a a [ dy ¥ a a a [ a faa o
nufUyeuusevgilowu dndnaveslynuseiugsenisnanuseaunisalaldnia

N15UEUIANANINUALIALD N1T9BNLUUTTUULAABUTENINUYE N1IATITUTAY N1TIATIEN
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ANNFANUAZENMIINGRY N15ARILun Msasieseuuszuunmsindula nsufdRnnung waznis
yhauwuusaluianliannsamuauldilendnyssaunsalfidiaaiiassd

Introduction to artificial intelligence theories, the influence of artificial
intelligence on digital experience production, image processing as well as human-computer
interaction design, such as object detection, sentiment analysis and environment monitoring,
face recognition, decision making system, operational compliance, and uncontrolled

automation process to generate creative digital experiences.

1Un.508 nsudndennuusaasulunuumidy 3(2-2-6)
CDE508 Augmented Reality in Fashion Production
Anuftinsiumaluladnisnandennuduaiaady (AR) wuszndldifleduaiy
M’%@Luﬂ%ﬁagmmuﬁm%uﬁﬂlm%bu HIUNT5Y1ANUN TN INTIU AN BEENg 9 \fiomouauDILaY
SNEANNAEAINABAINABINITVRINGU UMY
Practice of applying augmented reality (AR) production technology to
promote or solve problems in fashion products, ensuring to understand big picture and

various features to meet and facilitate the needs of target audience.
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