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1913910 18199N Y
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PIotY

21913 91N15AANITN5 L5453
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2. e uaniy (Professional Education) 93 wienn
naxdvunu (Core Course) 12 wein
nauIgaNIAU-UsAY (Major Requirements) 57 whein
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5 123 whein
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1. viundanesialy (General Education) 24 w#uhgfg

8PV IMUNANgATRaUAERTIMIIN

#1919 W1DINE

Y o 4 A U AyrUsAunau
INEIUN 1YYV Do bNIN - & v
NBUIB-NA NIDNUAITN S
NEUAMNWIINGE (9 viEnn)
EN101 | Everyday English 3 -
EN102 | Social English 3 -
EN103 | Global English 3 -
NFUAIYIYIUININNBLIVITN (15 Miaefin)
GEO11 | Thinking Skills for Lifelong Learning 3 -
GEO012 | Citizenship in Society and International 3 -
Community
GEO13 | Technology and Innovation for the Future 3 -
GEO014 | Aesthetics and Well-being for Life 3 -
GEO15 | Entrepreneurial Spirit and Financial Literacy 3 -
574 24 ViRl
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2. WUINIYaN1E (Professional Education) 105 #urena

2.1. nawdwwnu (Core Course) 18 wigiin

o - < - MUY Fy1U9AUNaU

INEIVN I1YVYIVYI . a LNIM o & v

nUWNA NIDNUAITN S
ENL101 | English Grammar | 3 -
ENL111 | Listening and Speaking | 3 -
ENL221 | Reading Foundations 3 -
ENL231 | Introduction to English Linguistics 3 -
ENL341 | Introduction to Literature 3 -
ENL351 | Introduction to Translation 3 -

32 18 Ve RRk
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2.2. ngxdYanEau - U3AU (Major Requirements) 60 niagin

IWEIY 518703 ar,lm:‘l N3 'azmilaﬂuna?;
NBUIP-NA NIDNUAITN S
AAUTINBEAY (36 NUIEAA)
ENL102 | English Grammar |I 3 \ABL3uW ENL101
ENL181 | Study Skills for English Majors 3 -
ENL182 | Thai Usage for English Majors 3 -
ENL201 | English Grammar for Practical Use 3 LBl ENL102
ENL211 | Listening and Speaking Il 3 \AEL3eY ENL111
ENL222 | Paragraph Writing 3 -
ENL223 | Reading Skills Development 3 LAY ENL221
ENL224 | Essay Writing 3 LABLSEY ENL222
ENL311 | Discussion Skills Development 3 -
ENL312 | Presentation Strategies 3 -
ENL421 | Introduction to English Research Writing 3 LABLSEY ENL224
ENL481 | Intercultural Communication 3 -
AIUNEPNERS (12 Yiein)
ENL232 | English Phonetics and Pronunciation | 3 -
ENL331 | English Phonetics and Pronunciation I 3 LABLIeU ENL232
ENL431 | English Morphology and Syntax 3 -
ENL432 | Sociolinguistics 3 -
AUIIIUAR (6 NUIBAA)
ENL342 | British and American Literature 3 LABLSUU ENL341
ENL441 | Contemporary Fiction \AELIeU ENL341
Aun13kla (6 i)
ENL352 | English-Thai Translation 3 \AEL3eU ENL351
ENL451 | Thai-English Translation 3 LABLSYU ENL351
57U 60 aVelal
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2.3. NAITIRNIEAY - 1Hen (Major Electives) dmTuununisfnyuwuuund tnfnwvdensey
15 NU2UAH hATAINSTULNUNITANYIRUUENRNAANEY UNANWNADNLIEY 6 NUILTA

nnedvdellil
o - 4. U FvUsAUnNaUY
SNEIY 51839731 - LN - Y
NBUIB-NA NIDNUAITN S
ENL511 | Seminar in Contemporary Issues 3 -
ENL512 | Public Speaking 3 -
ENL513 | Listening Skills Development 3 -
ENL521 | English Business Writing 3 -
ENL531 | World Englishes 3 -
ENL541 | Literature across Cultures 3 -
ENL542 | Children’s Literature 3 -
ENL543 | Mythological Background to the English 3 -
Language
ENL551 | Business Translation 3 LAEL3UU ENL351
ENL552 | Translation of Literary Works 3 LAELSYU ENL351
ENL553 | Translation for Digital and Streaming Media 3 \ABLSE ENL351
ENL561 | English for Service Industry 3 -
ENL562 | English for Professional Development 3 -
ENL563 | Business Communication for 3 -
Entrepreneurship
ENL564 | Business Communication for Marketing 3 -
ENL565 | Teaching English as an International 3 -
Language
ENL566 | Material and Assessment Design for English 3 -
Language Teaching
ENL567 | Organizational Communication in English 3 -
ENL568 | English for Customer Service 3 -
ENL581 | English through Arts and Culture 3 -
ENL582 | English for Communication in the Digital 3 -
World
ENL583 | Selected Topics in the English Language | 3 -
ENL584 | Selected Topics in the English Language |I 3 -
ENL585 | Special Topics in Language and Culture 3 -
594 15/6 ViRl
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2.4. ngEimenuaulaanizau (12 videin) dnfinwaunsadenseulaain
1) NgUAYINNIAITDUTRIRUEUYLRAEASHATN1TIANITNTTIBRTEIfMvua i dungy

Jrranuaulanig e

2) nguivveIrnzduinuzIyveranswaznsInn1sn eyl luvivanuauls

&
BRINIE NI

3) naudnnnindnnissanguimualnluizauaulaene nsusuvasusednn

lunguimenuaulaanglieglunaniiavesnnud

2.5. nauvaniafinw (9 miein) duniuwnunsAnwiwuuannadny ity

. a 4 MUY v 1UeAUnau
INEIYN I18Y2IY D - LNIn o X v
RUWNH VIDWUAIUZ
CO 301 | Pre-Cooperative Education 3 -
EN 400 | Cooperative Education 6 LAELseU CO301
57U 9 NN

3. nunIVNaRNLES (Free Electives) 6 miehin
Unfnwaunsadeniseusgivaundaasuluunninerdunsunn visidenseulusiedn
ol 1udaulitesnin 6 mieia

o o 4 o MUY Fv1UeAUnau

TUEIY 18DV .- Nsn - X Y

BUWNA NIDNUAITU Y
ENL586 | Film Appreciation 3 -
ENL587 | International Language and Cultural Studies 3 -
EN402 English in Music and Movies 3 -
EN403 English Conversation at Work 3 -
EN4O6 | Creative English Presentation 3 -
EN409 English for International Communication 3 -
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8PV IMUNANgATRaUAERTIMIIN
A1U13YINIIIANTIINTNDINYIALLTDATY

1. MuNITIRNWINLY (General Education) 24 w#uhgfg

Y a 4 U9 y1U9AUnau
INEIUN 1YYV Do LN3IN - X v
NBUIB-NA NIDNUAIUS
NEUAWNWIDINGE (9 viein)
EN101 | Everyday English 3 -
EN102 | Social English 3 -
EN103 | Global English 3 -
NFUVIYIUININNBLIVIAN (15 niaefin)
GEO11 | Thinking Skills for Lifelong Learning 3 -
GE012 | Citizenship in Society and International 3 -
Community
GE013 | Technology and Innovation for the Future 3 -
GEO14 | Aesthetics and Well-being for Life 3 -
GEO15 | Entrepreneurial Spirit and Financial Literacy 3 -
59U 24 VYo il

nangnsUSyayes Auzuysemans wazn1sdanisnisviesiies Unsfinw 2567

/11



2. vumIvane (Professional Education) 93 viuiefin
2.1 ngudvunu (Core Courses) 30 wagin

IWEIY s18ed Q’,]m:! LNIA °Z’"§“ﬂ““a°‘i
NBUIB-NA NIDNUAIUY

TCM101 | Introduction to Tourism and Hospitality 3 -
Industry

TCM102 | Law and Ethics in Tourism and Hospitality 3 -
Industry

TCM103 | Accounting and Financial Management for 3 -
Tourism and Hospitality Industry

TCM201 | Communicative English for Tourism and 3 -
Hospitality Industry

TCM202 | Creative Technology for Tourism and 3 -
Hospitality Industry

TCM301 | Consumer Behavior and Service Psychology in 3 -
Tourism and Hospitality Industry

TCM302 | Entrepreneurship and Human Capital 3 -
Management for Tourism and Hospitality
Industry

TCM303 | Digital Marketing and Innovation Strategies in 3 -
Tourism and Hospitality Industry

TCM401 | Research for Tourism and Hospitality Industry -

TCM402 | Trends and Issues in Tourism and Hospitality -
Industry

gt 30 VYo Rl
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2.2 ngAvIaNIay - JaAU (Major Requirements) 18 w3efin

IWEIY 518703 ar,]m:l N3 "’Zmi,fﬂ””a“;‘
RUIB-NA NIDNUAIUY
TCM111 | Losgistics for Tourism and Cruise Management 3 _
TCM211 | Geography for Tourism and Cruise 3 -
TCM212 | Tourism and Cruise Operations 3 -
TCM311 | Sustainable Destination Management for 3 -
Tourism and Cruise
TCM312 | Experience Design for Tourism and Cruise 3 -
Management
TCM411 | Crisis Management for Tourism and Cruise 3 -
Pl 18 VAVe Rl
2.3 NgudvIamesu - den (Major Electives) 21 vihefin
dhAnwannsadendounguivianiziu-den I8 1 nau anndaivselud
- ngadrnisdanismsvieadien
o - “ - AU Fy109AUNDY
INAIVN IYVDIVYN Co- LAIM - X Y
BUIBNA NIBWUAIUNY
TCM221 | Tour Planning Organizing and Operations 3 }
TCM222 | Alternative Tourism 3 -
TCM223 | Information Technology for Tourism Industry 3 -
TCM321 | English for Tourism Industry 3 -
TCM322 | Thai Studies for Tourism Industry 3 -
TCM323 | English for Tour Guides 3 -
TCM421 | Principle of Tour Guides 3 LABLTeU TCM322
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- ngurINMsIanIsnIsvieaiigiadusiela Inssans waznisuss

Y o 4 U y1UeAUnau
INEIUN I1YYBIVYN Do- L3N - & Y
NBUIB-NA NIDNUAITN S
TCM231 | Introduction to MICE Management 3 -
TCM232 | Venue and Facility Management 3 -
TCM233 | Meeting and Incentive Travel Management 3 -
TCM331 | English for MICE Industry 3 -
TCM332 | Convention Management 3 -
TCM333 | Exhibition and Special Event Management 3 -
TCM431 | English for MICE Project Pitching and 3 -
Negotiation
- naAvInsTanIsmsviaaiis i dsgunm
o o 4 o U v 1U9AUnau
INEIUN INYYBIYN D o- L3N - X v
KUBYNA NIDWUAIUN Y
TCM241 | Introduction to Wellness Tourism 3 -
TCM242 | Recreations for Wellness Tourism 3 -
TCM243 | Marketing for Wellness Tourism 3 -
TCM341 | English for Wellness Tourism | 3 -
TCM342 | Integrated Wellness Tourism Resource 3 -
Management
TCM343 | Service Design and Experience for Wellness 3 -
Tourism
TCM441 | English for Wellness Tourism |I 3 -
- NFXIINTIANTTTRATIRY
o a 4 a U v 1UsAUnau
INEIU I1YYBIVUN oA N3N - X Y
BUWNA NIDNUAITN S
TCM251 | Room Division Management for Cruise 3 -
TCM252 | Basic Culinary Operations for Cruise 3 -
TCM253 | Food and Beverage Services for Cruise 3 -
TCM351 | English for Cruise | 3 -
TCM352 | Dinning Operations for Cruise 6 -
TCM451 | English for Cruise |l 3 -
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2.4 ngEimenuaulaniza (12 viein)

Tneaaniseulinsu 12 e

- NAYIVINITINNITNANTVIDNE

Unfnwianisadenseunguigianuaulaanizaiu 1a 1 ngu annguiziselidl

o o 4 a U y1U9AUnau
INEAIVN INYYBIUYI A LNIM - & Y
nUB-NA NIDNUAITN S
TCM521 | Community Based Tourism Management 3 -
TCM522 | Creative Tourism 3 -
TCM523 | Gastronomic Tourism 3 -
TCM524 | Cultural Heritage Tourism Management 3 -
- nauAnsianismsvieadfisaiieidusata Inssans uaznsusya
o - < - U Fy109AUNDY
INAIVN INYYBIVYI D o- LNIM - & Y
nuWNH VIDWUAIUZ
TCM531 | Service Providers in MICE Industry 3 -
TCM532 | Event Concept and Design 3 -
TCM533 | Sport Event Management 3 -
TCM534 | Festival and Cultural Event Management 3 -
- mjm%mmi%’mmimwiauﬁmL%aqsumw
o - < - U Fy109AUNDY
INAIVN INYYBIYI Doa LNIM - X Y
nuUWNH VIDWUAIUZ
TCM541 | Holistic Psychology for Wellness Tourism 3 -
TCM542 | Spa Management 3 -
TCM543 | Wellness Cuisine and Beverage 3 -
TCM544 | Local Wisdom for Wellness Tourism 3 -
- NHNIVINTIANTTOAT Y
o - a - AUIUY FY1UsAUNDY
INAIVN INYYBIUYN D - N3N - X Y
nUWNH WIDWUAIIU
TCM551 | Introduction to Wine 3 -
TCM552 | Basic Patisserie 3 -
TCM553 | Bartending Services for Cruise 3 -
TCM554 | Food Styling and Design for Banquet 3 .
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2.5 NENIVINIYINNUTENAINBNITN (12 viefn)
UnAnwiaiunsadenisounguizniwidelsemaiieua1dn 1d 1 ngu 31nnquiv,
nolull lngideniseulviasu 12 wiiefn

- NENIVINIWIAY
o - “ - U Fy1U9AUNDY
INEAIVN INYYBIUYI A LNIM - X v
nUWNA NIDNUAINUY
THAO11 | Chinese for Personnel in Tourism and 3 -
Hospitality Industry |
THA012 | Chinese for Personnel in Tourism and 3 WABLSeY THAO11
Hospitality Industry |I
THA013 | Chinese for Personnel in Tourism and 3 ABLSEY THAO12
Hospitality Industry |l
THAO014 | Chinese for Personnel in Tourism and 3 LABLSEY THAO1L3
Hospitality Industry IV
- NRUIVINW NG
o - - I7UIUY Fy1U9AUNaU
INREIVN IYVDIVY oA 519 - X Y
BUWYNA NIDNUAITU Y
THA021 | Korean for Personnel in Tourism and 3 -
Hospitality Industry |
THA022 | Korean for Personnel in Tourism and 3 LABLSEY THA021
Hospitality Industry II
THA023 | Korean for Personnel in Tourism and 3 LABL38Y THA022
Hospitality Industry Il
THA024 | Korean for Personnel in Tourism and 3 LABLSEU THA023
Hospitality Industry IV
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- NI

INAIY 1803 a?mj‘ fE) ’sz::mnmi
NBUIB-NA NIDNUAITN S
THAO031 | Japanese for Personnel in Tourism and 3 -
Hospitality Industry |
THAO032 | Japanese for Personnel in Tourism and 3 LABLIeU THAO31
Hospitality Industry |I
THAO033 | Japanese for Personnel in Tourism and 3 LABLTEU THA032
Hospitality Industry Il
THAO034 | Japanese for Personnel in Tourism and 3 LABLSEU THAO33
Hospitality Industry IV
- g
o o 4 a U9 v 1U9AUnau
INEIUN IYYBIUN D o- LNIM - & Y
KUBYNA NIDWUAIUN Y
THAO041 | French for Personnel in Tourism and 3 -
Hospitality Industry |
THAO042 | French for Personnel in Tourism and 3 LAY THA041
Hospitality Industry |I
THA043 | French for Personnel in Tourism and 3 LABLSEU THA0A2
Hospitality Industry |l
THAO044 | French for Personnel in Tourism and 3 LABLIEU THA043
Hospitality Industry IV
- NANITIMWIEUY
v o o MUY v UsAunau
INEIUN IYYBIUYN oA LNIM - X Y
KBUYNA NIDNUAITN S
THAO51 | Spanish for Personnel in Tourism and 3 -
Hospitality Industry |
THAQ052 | Spanish for Personnel in Tourism and 3 LABLYU THAO51
Hospitality Industry |I
THAO053 | Spanish for Personnel in Tourism and 3 LABLIEU THA052
Hospitality Industry Il
THAQ054 | Spanish for Personnel in Tourism and 3 LABIFEU THAO53

Hospitality Industry IV
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- NN YT

IREAIY 5183039 Q?m:l LNIA ’sz::mnmi
KUWYNA NIDNUAITN S

THA061 | German for Personnel in Tourism and 3 -
Hospitality Industry |

THA062 | German for Personnel in Tourism and 3 LABLSEY THAO61
Hospitality Industry |I

THA063 | German for Personnel in Tourism and 3 LABL3EU THA062
Hospitality Industry Il

THA064 | German for Personnel in Tourism and 3 LABLSEU THA063

Hospitality Industry IV

3. uInIvLaanyEs (Free Electives) 6 viul8nn

o = v = = a A da a Y] K% ! I\ a A
uﬂﬁﬂw’lf\]waﬂLaaﬂL’iEJui’lEn“mau‘wLU@&@UIU@JWWIEJ’@EJH@W}W lelu@EJﬂ']'] 6 NUIYNH KBID

daniseulusiedvneselull

o - < - AU Fy1U9AUNDY

INEIUN I1YYBIVYN . A LAIM - X v

KRUWBYNA NIDNWUAINUY
HT101 | Competencies Development for ASEAN 3 -

Tourism Professional
CO301 | Pre-Cooperative Education 3 -
TH101 | Characteristics of the Thai Language 3 -
TH212 | Thai Usage 3 -
TH215 | Styles in Literary Works 3 -
TH216 | Thai Usage in Mass Media 3 -
TH217 | Writing for Business 3 -
TH301 | Thai Literary Studies 3 -
TH302 | Modern Thai Literature 3 -
TH304 | The Art of Criticism 3 -
TH314 | Thai Literature for Tourism 3 -
TH315 Literary Arts in Song 3 -
TH324 | Foreign Languages in Thai 3 -
THA401 Language, Society and Culture 3 -
THA14 | Thai Manners and Personalities 3 -
THA416 | Thai Wisdom and Literature 3 -
54 6 nein
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4. BNV INNUsZTAUNISUIVITN (Professional Internship) 6 wiaedin

v =2 = = fa ) 1 v dy
UnAnwanunsadeninUssaunisallvdnle 2 wuu fell

- WHUNSANYILUUUNR 98ADIaanslausaulIvn TCM261 way TCM361
- LHUNNSANYIRUUENRNARANET FzfAnsamstlouseuivn TCM471

IWEIY 518703 Q?mf N30 "’Zmi,fﬂ””m;‘
NBUIB-NA NIDNUAINUS
TCM261 | Internship in Tourism and Cruise Industry | 3 LAELFEU TCM221
%30 TCM232
TCM361 | Internship in Tourism and Cruise Industry |l 3 LABLSYU TCM261
TCM471 | Cooperative Education in Tourism and Cruise LABLSYU TCM101
Industry wagaeuls CO301
Pl 6 aVell
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8PV IMUNANgATRaUAERTIMIIN

#1971391N159ANTSN1S LTI

1. MuNITIRNWINLY (General Education) 24 w#iigfg

Y o 4 U9 y1UeAUnau
INEIUN 1YYV A LN3IN - X v
nuUB-NA NIDNUAIUS
NEUAWNWIINGE (9 viein)
EN101 Everyday English 3 -
EN102 | Social English 3 -
EN103 | Global English 3 -
NFUVIYIUIMNNBLIVIAN (15 niaefin)
GEO11 | Thinking Skills for Lifelong Learning 3 -
GE012 | Citizenship in Society and International 3 -
Community
GEO13 | Technology and Innovation for the Future 3 -
GEO14 | Aesthetics and Well-being for Life 3 -
GEO15 Entrepreneurial Spirit and Financial Literacy 3 -
59U 24 aVelal
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2. MV UANE (Professional Education) 90 nigin
2.1 naxidvunu (Core Course) 27 nuIeNA

Y a 4 o U9 Fv1UsAunau

INEIU IYYBIVN o N3N - Y

nUB-NA NIDNUAITN S
HM101 | Introduction to Hospitality Industry 3 3
HM102 | Introduction to Hotel Business 3 -
HM103 | Communicative English | 3 -
HM104 | Communicative English I 3 -
HM105 | Inner and Outer Self Development 3 -
HM201 | Guests and Customers 3 -
HMZ202 | Service Design 3 -
HM301 | Research for Hotel 3 -
HM302 | Industry Integrated Studies 3 -

59U 27 nIein
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2.2 ngudvuamizau - UsAuU (Major Requirements) 30 vithgfin

L L MU y1UeAUnau
INEIUN I1YYBIVYN AeRa bNIN w%aﬁummfg’
HM106 | Housekeeping 3 -
HMZ203 | Food and Beverage 3 -
HMZ204 | Culinary Fundamentals 3 -
HM205 | Front Office 3 -
HMZ206 | Hotel Management System 3 -
HM207 | Hotel Design 3 -
HM303 | Human Resources 3 -
HM304 | Marketing and Innovation for Hotel 3 -
HM305 | Restaurant 6 Bl HM204

594 30 Vel
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2.3 NI Namgiu-Laen (Major Elective) 33 muigfin

- NFXIYIANNAULARNIEIUB I TULALLATORY

2.3.1 nawdranuaulaeniy (Special Interest) 21 vitdgin
UnAnwiaiuisadeniseunauivianuaulaanizld 1 nau annguiviseluiinieiden
SeuameseIrannguivenuaulaanglag Alaluamg auATy 21 Miedn

o - - AU Fy1U9AUNDY

INEIUN I1YVYBIVYI - LNIM - X Y

BUWBNA NIBNUAIUY
FB101 Patisserie 3 -
FB102 | World Cuisine 3 -
FB103 | Traditional Thai Cuisine 3 -
FB104 | Traditional Thai Dessert 3 -
FB105 | Thai Royal Cuisine 3 -
FB106 | Thai Fast Food 3 -
FB107 | Food Carving 3 -
FB108 | Continental Cuisine 3 -
FB109 | Oriental Cuisine 3 -
FB110 | World Beverage 3 -
FB111 Wine 3 -
FB112 | Coffee and Tea 3 -
FB113 | Cafe 3 -

- mju%mmmaﬂaLawwé’mmﬁ@Lﬁyml,l,azu%mimms

Y o g a MUY vUsAunau

INEIUN IYVDIVYI oA 519 - X Y

BUWNA NIDNUAITU Y
BQ101 | Banquet and Catering 3 -
BQ102 | Food Cost and Revenue 3 -
BQ103 | Banquet Sales and Marketing 3 -
BQ104 | Event Planning 3 -
BQ105 | Venue Decoration 3 -
BQ106 | Food Styling and Design 3 -
BQ107 | Bartending and Mixology 3 -
BQ108 | Banquet Service 3 -
BQ109 | Banquet Cookery 3 -
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- naydrmuaulalgugunLazal

INAIY 1803 a?mj’ N3 'azmi:ﬂunat

NBUIB-NA NIDNUAIUS
WS101 | Basic Wellness Knowledge 3 -
WS102 | Spa Management 3 -
WS103 | Wellness Service Design 3 -
WS104 | Wellness Cuisine and Beverage 3 -
WS105 | Massage Therapy 3 -
WS106 | Aesthetic Therapy 3 -
WS107 | Body Treatment 3 -
WS108 | Recreational Activities for Wellness 3 -

- ngrdvenuaulalenzaugUsTnaunslswsy

o - - 71U FyrUsAUNaY

INEIUN IYYBIUN oA LAIM - X Y

BUYNA NIBNWUAIUY
HB101 | Entrepreneurial Competencies 3 -
HB102 | Law and Ethics for Hotel 3 -
HB103 | Financial Accounting for Hotel 3 -
HB104 | Sales and Marketing for Hotel 3 -
HB105 | Digital Media Management for Hotel 3 -
HB106 | Innovative Technology for Hotel 3 -
HB107 | Strategic Planning for Hotel 3 -
HB108 | Hotel Business Project 3 -
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2.3.2  NAMINWRRUTEMAINDURAN 12 Mihein

tnAnwianuisaideniseulaannguiviniwiisUssmaiionuendnld 1 nguain
naudvdelull viaideniSeuanizs1edNnNnguinnwiislsemeiivesuednlag Mualy
ARY AUATU 12 NI8AR

- NRNIVINWIBINGY
FWeIY se¥ein mlm;u NSA qjq?ﬂmat
NUB-NA NIBWUAIUN
HM612 | English for Room Division Operations 3 -
HM613 | English for Restaurant Operations 3 -
HM614 | English for Hotel Sales and Marketing 3 -
HM615 | English Reading and Writing for Hotel 3 -
HM616 | English for Kitchen Operations 3 -
HM617 | English for Wellness and Spa 3 -
- NENIYIN1WIAUY
IRAIY 180 Q?m:! N3N qzjq?ﬂmat
NnUB-NA NIDNUAITU S
THAO011 | Chinese for Personnel in Tourism and Hospitality 3 -
Industry |
THA012 | Chinese for Personnel in Tourism and Hospitality 3 LABLREUY
Industry I THAO11
THAO013 | Chinese for Personnel in Tourism and Hospitality 3 LABLREUY
Industry Il THAO012
THAO014 | Chinese for Personnel in Tourism and Hospitality 3 CRICE)
Industry IV THAO013
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- NFNIVINYUNNA

INAIY 1803 Q:]m;u fE) ’sz::mnmi
NnuUB-NA NIDNUAITN S
THAO021 | Korean for Personnel in Tourism and Hospitality 3 -
Industry |
THAQ022 | Korean for Personnel in Tourism and Hospitality 3 CRICE)
Industry I THAO021
THAO023 | Korean for Personnel in Tourism and Hospitality 3 CECRD)
Industry Il THA022
THA024 | Korean for Personnel in Tourism and Hospitality 3 LAELIEU
Industry IV THA023
- AU
eIV 1803 Q?mf N30 qzq?ﬂmat
BUBNA NIDWUAIUNY
THAO031 | Japanese for Personnel in Tourism and 3 -
Hospitality Industry |
THAO032 | Japanese for Personnel in Tourism and 3 CEERD!
Hospitality Industry |I THAO031
THAO033 | Japanese for Personnel in Tourism and 3 CRICE)
Hospitality Industry |l THA032
THAO034 | Japanese for Personnel in Tourism and 3 LABLREUY
Hospitality Industry IV THA033
- NS
eIV 1803 Q’I]‘IJ’J;L! N3N qzjq?ﬂmat
nuUB-NA NIDNUAITN S
THAO41 | French for Personnel in Tourism and Hospitality 3 -
Industry |
THAO42 | French for Personnel in Tourism and Hospitality 3 LABLREUY
Industry I THA041
THAO043 | French for Personnel in Tourism and Hospitality 3 CHERD!
Industry Il THA042
THAO44 | French for Personnel in Tourism and Hospitality 3 CHERD!
Industry IV THAO043
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- NI

IWeIY e%ein Q:]m;u n3n ’sz::mnmi
NnuUB-NA NIDNUAITN S

THAO51 | Spanish for Personnel in Tourism and Hospitality 3 -
Industry |

THAO052 | Spanish for Personnel in Tourism and Hospitality 3 LABLREU
Industry I THAO051

THAO053 | Spanish for Personnel in Tourism and Hospitality 3 CECRD)
Industry Il THA052

THAO054 | Spanish for Personnel in Tourism and Hospitality 3 LAELIEU
Industry IV THAO53

- NRUINNY T
eIV 1803 Q?mf N30 qzq?ﬂmat
BUBNA NIDWUAIUNY

THA061 | German for Personnel in Tourism and Hospitality 3 -
Industry |

THAQ062 | German for Personnel in Tourism and Hospitality 3 CRICE)
Industry Il THA061

THA063 | German for Personnel in Tourism and Hospitality 3 CRICE)
Industry Il THA062

THAO064 | German for Personnel in Tourism and Hospitality 3 LABLREUY
Industry IV THA063
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3. NIV NARNLES (Free Electives) 6 vienin
tnAnwrzdeadoneuseinduntaaeuluuninerdensamm laitdesndn 6 wilein
wsaideniseuluseividadaluil

o R 1Y F¥1UsAUNDY
INREIVN INYYBIVYN VA N3N o & v
BUW-NA NIBNUAINUY
CO301 | Pre-Cooperative Education 3 -
HM513 | Flower Arrangement 3 -
HM526 | Advanced Patisserie 3 \AEL3uU FB101
HM712 | The Art of Food Photography 3 -
HM713 | Confectionery Art 3 -
HM714 | The Art of Cake Decoration 3 -
HM717 | The Art of Flower Craft 3 -

4. wuanIvIUszaunsalivIdn (Professional Internship) 6 wiaein
InAnLADRs 8LV RNUTTAUNSARITINATU 6 NI

o - < - U FyrUsAUnaU
NIV 18UV Co- 1NsA - X v
KRUWBYNA NIDNWUAINUY
HM401 | Internship | 3 -
HM402 | Internship I elRey HM401
HM403 | Cooperative Education in Hotel Industry elseu CO301
EREl 6 nIEnn
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1. viwndanesialy (General Education) 24 w#uqgfg

8PV IMUNANgATRaUAERTIMIIN

#1913 INTIANT5FINAA8NTUY

Y o 4 U9 y1UeAUnau
INEIUN 1YYV A bNIN - X v
nuUB-NA NIDNUAIUS
NEUAWNWIINGE (9 viein)
EN101 Everyday English 3 -
EN102 | Social English 3 -
EN103 | Global English 3 -
NFUVIYIUIMNNBLIVIAN (15 niaefin)
GEO11 | Thinking Skills for Lifelong Learning 3 -
GE012 | Citizenship in Society and International 3 -
Community
GEO13 | Technology and Innovation for the Future 3 -
GEO14 | Aesthetics and Well-being for Life 3 -
GEO15 Entrepreneurial Spirit and Financial Literacy 3 -
59U 24 aVelal

nangnsUSyayes Auzuysemans wazn1sdanisnisviesiies Unsfinw 2567

/29



2. NIV ANTE (Professional Education) 93 viaenn
2.1 naxdvunu (Core Course) 12 wiagfin

o - “ MUY Fy1U9AUNaU
INEAIVUN INYYBIUYI - LNIM - X Y
BUWNA NIBNUAINUY
ABM150 | Introduction to Hospitality Industry for Aviation 3 -
ABM156 | Consumer Behavior and Service Psychology in 3 -
Hospitality and Aviation Industry
ABM250 | Trends and Issues in Hospitality and Aviation 3 -
Industries
ABM451 | Research for Aviation Industry 3 -
594 12 aVelal
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2.2 A IanIzau - Jadu (Major Requirements) 57 nihgfin

Y o 4 A U9 AyrUsAunau
AU 318387291 | wnen o .,
nuUB-NA NIDNUAIUS
ABM111 | Introduction to Aviation 3 -
ABM102 | Airline Business 3 -
ABM107 | Airlines Personality and Image Development 3 -
ABM201 | Airport Management and Operations 3 3
ABM203 | Aviation Geography 3 -
ABM211 | Aviation Safety and Security 3 -
ABM212 | Airline Business Management and Organizations 3 -
ABM213 | Communicative English for Career in Aviation 3 -
Industry
ABM217 | Airlines Marketing 3 -
ABM218 | Aviation Law and Regulations 3 -
ABM312 | Managing People in Airlines 3 :
ABM313 | Airlines Customer Relations Management 3 -
ABM316 | Budget Airline Service Management 3 -
ABM317 | Public Relations for Airlines Business 3 -
ABM318 | Revenue Management in Airline Business 3 -
ABMA10 | Internship 3 aould ABM102
ABM412 | Airlines Strategic and Innovation Management 3 -
ABM416 | Seminar in Airline Business 3 -
ABM418 | Career Preparations for Aviation Industry 3 -
574 57 aVelal
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2.3 AR NANIEAU - 1dBN (Major Elective) 12 wiiefin
UnAnwianunsaideniseunguivianizenu - den e 1 nguaindvsielull vseidenieu
DNIEIIEIVINNGUITNAN AU - LFRNIAT IUATU 12 dIedn

.- - MUY Jy1UsAUnau
TAEIY 183U L. N3N o Y
KBUIB-NA NIDNUAIUF
nauil 1 mauinislasansniadiy
ABM321 | Ground Passenger Services 3 -
ABM325 | Passenger Services in Action 3 -
ABM326 | Communicative in English for Ground Passenger 3 -
Personnel
ABM327 | Reservations and Ticketing 3 -
ngudl 2 Msudmstlasasuueiosdy
ABM334 | Communicative English for In-flight Passenger 3 -
Personnel
ABM335 | Economy Class In-Flight Services 3 -
ABM336 | Budget Airline In-flight Services 3 -
ABM337 | Business-First Class In-flight Services 3 -
nguil 3 MsvudsdudmisemawazyfiRnuany
0ADINIALIU
ABM345 | Air Cargo Management 3 -
ABM343 | Ramp Operations 3 -
ABM346 | Aircraft Weight and Balance Control 3 -
ABM347 | Air Transportation and Logistics 3 -
52 12 AVelRl
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2.4 nawdymnuaulalameanu (12 vihefn)

N§1331ANALLARNIEAIUY N159ANT55IARE8N5TY

dmsudnAnwnseuluaivivinisdnnisgsfaaienisiu aunsadeniseunguivinig

aulaaneg 1nsednsieluil viedenewanizTeivannguinanuaulaanizaule 4 Mia
Tupniz uAsU 12 niefn

Y o g MU AyrUsAunau
INEIUN IYYBIUN - L3N - X Y
BUBNA NIDNUAIUY
ABM325 | Passenger Services in Action 3 -
ABM326 | Communicative in English for Ground Passenger 3 -
Personnel
ABM334 | Communicative English for In-flight Passenger 3 -
Personnel
ABM335 | Economy Class In-Flight Services 3 -
ABM345 | Air Cargo Management 3 -
ABM343 | Ramp Operations 3 -
ABM515 | Airline Business Ethics 3 -
ABM516 | Airline Service Designs Thinking 3 -
ABM517 | Safety and Emergency on Board in Action 3 -

3. BUINIYLANLES (Free Electives) 6 Mienn

UnAnwazdendeniseusedydun Milaseulunriinerdengann livesndin 6 viuiefin v3e

dansgulusiedvnseldil

.- ‘- U FyrUsAunau
TNAIYN 832U . N3N - Y
KUWBYNA NIDNWUAINUY
ABM306 | Airline Business Branding -
ABM344 | Airline Catering Operations & Management 3 -
ABMA403 | Skills Development through International -
Experience
ABM408 | Crew Resource Management 3 -
ABM414 | Entrepreneurship and Commercial Planning for 3 -

Airline Related Business
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WHUNISANBINUNANEAT
ATUYBEANENTLAZNITIANIINT TV

#1919V 1NW1DIN
FudN 1
First Semester 1/1 2567
IUAURUIAN
C : : :
oHrse Course Title U 1/1 U 1/2 qu 2
Number
Unil | avna | Un@ | awna | UnA | anna
GEO11 | Thinking Skills for Lifelong Learning 3 3
ENL181 | Study Skills for English Majors 3 3
6 6
First Semester 1/2
IUURUIAN
C . . .
oHrse Course Title U 1/1 U 1/2 qu 2
Number
Unil | anna | Un@ | awna | UnA | anna
Technology and Innovation for the
GEO13 3 3 3 3
Future
GEO14 | Aesthetics and Well-being for Life 3 3 3 3
EN101 | Everyday English 3 3 3 3
ENL101 | English Grammar | 3 3 3 3
GEO11 | Thinking Skills for Lifelong Learning 3 3
ENL181 | Study Skills for English Majors 3 3
12 12 18 18
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Second Semester

IUIUNULEAA
C 1 1 1
oure Course Title U /1 U 1/2 U 2
Number
Un@ | auna | Un@d | avda | Un@ | auna
GEO12 | Citizenship in Society and International 3 3 3 3 3 3
Community
GEO15 | Entrepreneurial Spirit and Financial 3 3 3 3 3 3
Literacy
EN102 | Social English 3 3 3 3 3 3
ENL102 | English Grammar Il (Pre: ENL101) 3 3 3 3
ENL111 | Listening and Speaking | 3 3 3 3 3 3
ENL182 | Thai Usage for English Majors 3 3 3 3 3 3
ENL101 | English Grammar | 3 3
18 18 18 18 18 18
Summer Session
IUIURUIAA
C : : :
ourse Course Title U /1 U 172 U2
Number
Und | auna | Un@ | duna | Un@ | @una
GEO11 | Thinking Skills for Lifelong Learning 3 3
ENL102 | English Grammar Il (Pre: ENL101) 3 3
ENL181 | Study Skills for English Majors 3 3
9 9
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#1919 1NW1DIN g

FudN 2

First Semester 2568
IUIUNULEAA
l\i:)r:r;:r Course Title U 1/1 U 1/2 U2
Und | auna | Un@d | évna | Un@ | auna
EN103 | Global English 3 3 3 3 3 3
ENL20L English Grammar for Practical Use (Pre: 3 3 3 3 3 3
ENL102)
ENL211 | Listening and Speaking Il (Pre: ENL111) 3 3 3 3 3 3
ENL221 | Reading Foundations 3 3 3 3 3 3
ENL222 | Paragraph Writing 3 3 3 3 3 3
XXXXX | Special Interest | 3 3 3 3 3 3
EN101 | Everyday English 3 3
18 18 18 18 21 21
Second Semester
UIUAULAN
l\(l:jr:r;:r Course Title U 1/1 U 1/2 U 2
Unil | avna | Un@ | avna | UnA | @una

ENL223 | Reading Skills Development (Pre: ENL221) | 3 3 3 3 3 3
ENL224 | Essay Writing (Pre: ENL222) 3 3 3 3 3 3
ENL231 | Introduction to English Linguistics 3 3 3 3 3 3
ENL232 English Phonetics and Pronunciation | 3 3 3 3 3 3
XXXXX | Special Interest Il 3 3 3 3 3 3
XXXXX | Free Elective | 3 3 3 3 3 3
18 18 18 18 18 18
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Summer Session

IUAURUIAR
C 1 1 1
oure Course Title U /1 U 1/2 U 2
Number
Und | auna | Un@ | duna | Un@ | @una
Technology and Innovation for the
GEO13 3 3
Future
GEO14 | Aesthetics and Well-being for Life 3 3
6 6
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19191 W1DIN g

FUUN 3

First Semester 2569
IIUIURUINA
Course . ; ;
Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una

ENL311 | Discussion Skills Development 3 3 3 3 3 3
ENL331 | English Phonetics and Pronunciation |I 3 3 3 3 3 3

(Pre: ENL232)
ENL341 | Introduction to Literature 3 3 3 3 3 3
ENL351 | Introduction to Translation 3 3 3 3 3 3
ENLXXX | Major Elective | 3 3 3 3 3 3
XXXXX | Special Interest lll 3 3 3 3 3 3

18 18 18 18 18 18
Second Semester
FUIUAULAN
C : : :
omrse Course Title U /1 U 1/2 U2
Number
Unil | avna | Un@ | avna | UnA | @nna

ENL312 | Presentation Strategies 3 3 3 3 3 3

British and American Literature (Pre: 3 3 3 3 3 3
ENL342

ENL341)
ENL352 | English-Thai Translation (Pre: ENL351) 3 3 3 3 3 3
ENLXXX | Major Elective Il 3 3 3 3 3 3
XXXXX | Special Interests IV 3 3 3 3 3 3
ENL421 | Introduction to English Research Writing 3 3 3

15 18 15 18 15 18
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Summer Session

IUIUNUILAAN
Course . . .
Course Title U 1/1 U 1/2 U2
Number
dn@ | @una | Unk | awna | UnA | duna

ENL432 | Sociolinguistics 3 3 3
ENL481 | Intercultural Communication 3 3 3

6 6 6
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19191 W1DIN g

JulN 4

First Semester 2570
IUIUNULEAA
l\i:)r:r;:r Course Title U 1/1 U 1/2 U2
Und | auna | Un@d | évna | Un@ | auna
ENL431 | English Morphology and Syntax 3 3 3 3 3 3
ENL441 | Contemporary Fiction (Pre: ENL341) 3 3 3 3 3 3
ENL451 | Thai-English Translation (Pre: ENL351) 3 3 3 3 3 3
ENLXXX | Major Elective Il 3 3 3
ENLXXX | Major Elective IV 3 3 3
XXXXX | Free Elective |l 3 3 3
CO301 | Pre-cooperative Education 3 3 3
15 15 15 15 15 15
Second Semester
IUURUIAN
l\(l:lj)r:r;:r Course Title U 1/1 U 1/2 Ju 2
Unil | avna | Un@ | a@vna | UnA | @una
ENL421 | Introduction to English Research Writing 3 3 3
ENLA432 | Sociolinguistics 3 3 3
ENL481 | Intercultural Communication 3 3 3
ENLXXX | Major Elective V 3 3 3
XXXXX | Free Elective I 3 3 3
EN400 | Cooperative Education 6 6 6
15 6 15 6 15 6
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WHUNISANBINUNANEAT
AMZUYVEAEATILAZNITIANTINTHIDNED
A1U13YINITIANTINTNDUNYIALITDATY

T 1
First Semester 1/1 2567
IUIUNULEAN
l\fjr:rbs:r Course Title U 1/1 U 1/2 U 2
Und | auna | Un@ | duna | Un@ | @una
GEO11 | Thinking Skills for Lifelong Learning 3 3
TCM101 | Introduction to Tourism and Hospitality 3 3
Industry
6 6
First Semester 1/2
uUNUEAA
JS:EZr Course Title U 1/1 U 1/2 U2
Unil | avna | Un@ | avna | UnA | auna
EN101 | Everyday English 3 3 3 3
GEO012 | Citizenship in Society and International 3 3 3 3
Community
GEO13 | Technology and Innovation for the 3 3 3 3
Future
TCM102 | Law and Ethics in Tourism and 3 3 3 3
Hospitality Industry
GEO11 | Thinking Skills for Lifelong Learning 3 3
TCM101 | Introduction to Tourism and Hospitality 3 3
Industry
12 12 18 18
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Second Semester

IUIUNULEAA
C 1 1 1
oure Course Title U /1 U 1/2 U 2
Number
Un@ | auna | Un@d | avda | Un@ | auna
EN102 | Social English 3 3 3 3 3 3
GEO14 | Aesthetics and Well-being for Life 3 3 3 3 3 3
GEO15 | Entrepreneurial Spirit and Financial 3 3 3 3 3 3
Literacy
TCM103 | Accounting and Financial Management 3 3 3 3 3 3
for Tourism and Hospitality Industry
TCM111 | Losgistics for Tourism and Cruise 3 3 3 3 3 3
Management
HT101 | Competencies Development for ASEAN 3 3 3 3 3 3
Tourism Professional (Free Elective I)
EN101 Everyday English 3 3
18 18 18 18 21 21
Summer Session
FUIUAULAN
Course ; ; ;
! Course Title U 1/1 U 1/2 U2
Number
Unil | avna | Un@ | avna | UnA | @nna
GEO11 | Thinking Skills for Lifelong Learning 3 3
TCM101 | Introduction to Tourism and Hospitality 3 3
Industry
6 6
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A1U13YINTIANTINTNDUNYINALITDAT9Y

FudN 2

First Semester 2568
IUAURUIAN
Course Course Title U 1/1 U 1/2 U2
Number = = = =
dna | d@una | Une | @nna | Una | duna
EN103 | Global English 3 3 3 3 3 3
TCM201 | Communicative English for Tourism and 3 3 3 3 3 3
Hospitality Industry
TCM211 | Geography for Tourism and Cruise 3 3 3 3 3 3
XXX Xxx | Major Elective | 3 3 3 3 3 3
xxx xxx | Special Interest | 3 3 3 3 3 3
xxx xxx | Professional Language for Career Course | 3 3 3 3 3 3
TCM102 | Law and Ethics in Tourism and 3 3
Hospitality Industry
18 18 18 18 21 21
Second Semester
IUAURUIAN
Course Course Title 'i:u 11 ‘éu 1/2 U2
Number - = = =
dna | d@una | Une | @nna | Unm | duna
TCM202 | Creative Technology for Tourism and 3 3 3 3 3 3
Hospitality Industry
TCM212 | Tourism and Cruise Operations 3 3 3 3 3 3
xXxx xxx | Major Elective Il 3 3 3 3 3 3
XXX xxx | Major Elective |l 3 3 3 3 3 3
xxXx xxx | Special Interest Il 3 3 3 3 3 3
xxx xxx | Professional Language for Career Course 3 3 3 3 3 3
Il
GEO12 | Citizenship in Society and International 3 3
Community
18 18 18 18 21 21
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Summer Session

IUIUNUILAAN
Course Course Title U 1/1 W 1/2 U2
Number = = = = = =
dnm | duna | Unm | duna | Un;a | duna
TCM261 | Internship in Tourism and Cruise Industry 5 3 3
|
3 3 3
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A1U13YINTIANTINITNDUNYILALITDATY

Ul 3
First Semester 2569
IUIUNULEAA
Course Course Title 11 U 1/2 U2
Number = = = = = =
dnel | duna | Una | duna | Un@ | d%na
TCM301 | Consumer Behavior and Service 3 3 3 3 3 3
Psychology in Tourism and Hospitality
Industry
TCM311 | Sustainable Destination Management for 3 3 3 3 3 3
Tourism and Cruise
XXX Xxx | Major Elective IV 3 3 3 3 3 3
XXX Xxx | Major Elective V 3 3 3 3 3 3
xxx xxx | Special Interest Course |ll 3 3 3 3 3 3
xxx Xxxx | Professional Language for Career Course 3 3 3 3 3 3
Il
GEO13 | Technology and Innovation for the 3 3
Future
18 18 18 18 21 21
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Second Semester

IUIUNULEAA
Course Course Title U 1/1 U 1/2 U2
Number = = = = = =
dnel | duna | Una | duna | Une | d%na

TCM302 | Entrepreneurship and Human Capital 3 3 3 3 3 3

Management for Tourism and Hospitality

Industry
TCM303 | Digital Marketing and Innovation 3 3 3 3 3 3

Strategies in Tourism and Hospitality

Industry
TCM312 | Experience Design for Tourism and Cruise 3 3 3 3 3 3

Management
xxx xxx | Major Elective VI 3 3 3 3 3 3
xxx xxx | Special Interest Course IV 3 3 3 3 3 3
xxx Xxxx | Professional Language for Career Course 3 3 3 3 3 3

\%

18 18 18 18 18 18
Summer Session
IUURUINAN
Course Course Title 'a;'u 1 ‘éu 1/2 i«lu 2
Number = = = = - =
dna | d@una | Une | @nna | Unm | duna

TCM361 | Internship in Tourism and Cruise Industry 3 3 3

Il

3 3 3
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A1U13YINTIANTINITNDUNYILALITDATY

Jui 4
First Semester 2570
ITUIUNUILARN
Course Course Title U 1/1 W 1/2 U 2
Number = = = = = =
dnm | duna | Unm | duna | Un;a | duna
TCM401 | Research for Tourism and Hospitality 3 3 3 3 3 3
Industry
TCM402 | Trends and Issues in Tourism and 3 3 3 3 3 3
Hospitality Industry
TCM411 | Crisis Management for Tourism and 3 3 3 3 3 3
Cruise
xxXx xxx | Major Elective VII 3 3 3 3 3 3
xxx xxx | Free Elective |l 3 3 3
CO301 | Pre-Cooperative Education (Free Elective 3 3 3
1)
15 15 15 15 15 15
Second Semester
ATUIUNU28AAN
Course Course Title U 1/1 W 1/2 U 2
Number = = = - - -
dni | duna | Unm | duna | Undm | duna
TCM471 | Cooperative Education in Tourism and 6 6 6
Cruise Industry
6 6 6
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WHUNISANBINUNANEAT
ATUYBEANENTLAZNITIANIINT TV
81917%1N159AN5115 159U

U9 1
First Semester 1/1 2567
IUIUNRUIAN
Course Course Title U 1/1 U 1/2 U2
Number = = = = = =
dna | d@una | Une | @%na | Una | duna

GEO11 | Thinking Skills for Lifelong Learning 3 3

HM101 | Introduction to Hospitality Industry 3 3

6 6
First Semester 1/2
IUURUIAN
Course Course Title '3:'14 11 léu 1/2 léu 2
Number = = = = = =
dna | d@una | Une | @nna | Unm | duna
GEO012 | Citizenship in Society and International 3 3 3 3
Community

EN101 | Everyday English 3 3 3 3

HM102 | Introduction to Hotel Business 3 3 3 3

HM103 | Communicative English | 3 3 3 3

GEO11 | Thinking Skills for Lifelong Learning 3 3

HM101 | Introduction to Hospitality Industry 3 3

12 12 18 18
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Second Semester

IUAURUIAR

Course Course Title U 1/1 U 1/2 U2

Number = = = — = =
dna | d@una | Une | @nna | Una | duna
GEO13 | Technology and Innovation for the 3 3 3 3 3 3
Future
GEO14 | Aesthetics and Well-being for Life 3 3 3 3 3 3
EN102 | Social English 3 3 3 3 3 3
HM104 | Communicative English lI 3 3 3 3 3 3
HM105 | Inner and Outer Self Development 3 3 3 3 3 3
HM106 | Housekeeping 3 3 3 3 3 3
18 18 18 18 18 18
Summer Session
UIUAULAN

Course Course Title U 1/1 U 1/2 U2

Number = = - - - -
dna | d@una | Une | @una | Una | duna

GEO11 | Thinking Skills for Lifelong Learning 3 3
HM101 | Introduction to Hospitality Industry 3 3
6 6

nangnsUSyayes Auzuysemans wazn1sdanisnisviesiies Unsfinw 2567
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#1971391N159ANN5A15 1S TY

FudN 2

First Semester 2568
IUAURUIAN

Course Course Title U 1/1 U 1/2 U2

Number = = = = = =
dna | d@una | Une | @nna | Una | duna
EN103 | Global English 3 3 3 3 3 3
GEO15 | Entrepreneurial Spirit and Financial 3 3 3 3 3 3
Literacy
HM205 | Front Office 3 3 3 3 3 3
HM204 | Culinary Fundamentals 3 3 3 3 3 3
HM203 | Food and Beverage 3 3 3 3 3 3
XXXXX | Professional Language | 3 3 3 3 3 3
HM102 | Introduction to Hotel Business 3 3
18 18 18 18 21 21
Second Semester
F1UURULAR

Course Course Title U 1/1 U 1/2 U2

Number = = = - - -
dna | d@una | Une | @una | Una | duna
HM201 | Guests and Customers 3 3 3 3 3 3
HM202 | Service Design 3 3 3 3 3 3
HM206 | Hotel Management System 3 3 3 3 3 3
HM207 | Hotel Design 3 3 3 3 3 3
XXXXX | Special Interest | 3 3 3 3 3 3
XXXXX | Professional Language |I 3 3 3 3 3 3
GE102 | Citizenship in Society and International 3 3
Community

18 18 18 18 21 21
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Summer Session

ITUIUNU2BAAN
Course Course Title /1 W 1/2 U2
Number = = = = =
dnd | @una | Une | duna | Un@ | &@rnna
EN101 | Everyday English 3 3
3 3
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#1971391N159ANN5A15 1S TY

FUUN 3

First Semester 2569
ITUIUNUILARN
Course Course Title U 1/1 W 1/2 U 2
Number = = = =
dnm | duna | Unm | duna | Un;a | duna
HM301 Research for Hotel 3 3 3 3 3 3
HM303 Human Resources 3 3 3 3 3 3
HM304 | Marketing and Innovation for Hotel 3 3 3 3 3 3
XXXXX | Special Interest |l 3 3 3 3 3 3
XXXXX | Special Interest Il 3 3 3 3 3 3
XXXXX | Professional Language |Il 3 3 3 3 3 3
HM103 | Communicative English | 3 3
18 18 18 18 21 21
Second Semester
ATUIUNU280AN
Course Course Title 'a;'u 1 ‘éu 1/2 i«lu 2
Number = = = =
dnm | duna | Unm | duna | Un;a | d4na
HM302 | Industry Integrated Studies 3 3 3 3 3 3
HM305 Restaurant 6 6 6 6 6 6
XXXXX | Special Interest IV 3 3 3 3 3 3
XXXXX | Professional Language IV 3 3 3 3 3 3
15 15 15 15 15 15
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Summer Session

ITUIUNU2BAAN
Course Course Title U 1/1 W 1/2 U2
Number = = = = =
dnm | duna | Unm | duna | Un;a | duna
HM401 | Internship | 3 3 3
CO301 | Pre-cooperative Education 3 3 3
3 3 3 3 3 3
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#1971391N159ANN5A15 1S TY

JulN 4

First Semester 2570
IUIUNUIYAAN
Course Course Title w1 W 1/2 U2
Number — — - —
dnm | duna | Unm | duna | Un;a | duna
HM402 | Internship |l 3 3 3
HM403 | Cooperative Education in Hotel Industry 6 6 6
3 6 3 6 3 6
Second Semester
ATUIUNU28AAN
Course Course Title w1 U 1/2 2
Number = - - =
dnim | duna | Unm | duna | Un;m | duna
XXXXX | Special Interest V 3 3 3 3 3 3
XXXXX | Special Interest VI 3 3 3 3 3 3
XXXXX | Special Interest VIl 3 3 3 3 3 3
XXXXX | Free Elective | 3 3 3 3 3 3
XXXXX | Free Elective |l 3 3 3
15 12 15 12 15 12
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WRUN1ANYIRIUNANEGNS
ASNYBEANENSILAZNITIANITNTTIBANET H1913YIN1TTANITNSTLITH
(UnAnwdigulan AUNITINNITNISLIILTH)

T 1
First Semester 1/1 2567
IUIUNRUIAN
Course Course Title U 1/1 U 1/2 Uad
Number = = = = = =
dna | d@una | Une | @una | Una | duna
Entrepreneurial Spirit and Financial
GEO15 . 3
Literacy
EN103 | Global English 3
6
First Semester 1/2
IUIUKULAN
Course Course Title i;u 11 i;u 1/2 U
Number = = = = = =
dna | d@una | Une | @nna | Unm | duna
HM301 | Research for Hotel 3
HM103 | Communicative English | 3
BQ109 | Banquet Cookery (Special Interest #1) 3
THAO031 | Japanese for Personnel in Tourism and 3
Hospitality Industry | (Professional
Language 1)
12
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Second Semester

IUIUNUILAAN
Course ' '
Course Title 3u 1/1 U 1/2 U
Number = = = =
dnm | duna | Unm | duna | Un;a | duna

HM104 | Communicative English II 3

HM105 | |nner and Outer Self Development 3

HM202 | Service Design 3

HM206 | Hotel Management System 3

THAX | Professional Language |l 3
XXX %58
HM XXX

15
Summer Session
ATUIUNU28AAN
Course ' '
Course Title U 1/1 U 1/2 U
Number = = —~ — —~
dni | duna | Unm | duna | Unda | duna
HM402 | Internship I 3
3
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AIZULBEAEATILAZNITIANITNITHIDAUNYD F1U1TVINTTIANITATTLIIUTH
(WnAnwfisulau AMUNISINNITNITISIRIN)

7 2
First Semester 2568
IUIUNRUIAN
Course Course Title ":u 1”1 5;(“ 172 U
Number = - = - - -
dne | duna | Un@ | d@una | Un@ | d%na

HM302 | Industry Integrated Studies 3

HM305 | Restaurant 6

BQ105 | Venue Decoration (Special Interest #2) 3

HTx xxx | Professional Language IIl 3

179
HM xxx
15
Second Semester
IUAURUIAN
Course Course Title 'i:u 11 ‘é‘u 1/2 Uad
Number = = = = = =
dna | d@una | Une | @nna | Una | duna

HM207 | Hotel Design 3

WS104 | Wellness Cuisine and Beverage 3

(Special Interest #3)
HTx xxx | Professional Language IV 3
179
HM xxx
9
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WNUNIANYIRIUNANGNS
ASUYBEANENSLAZNTIANITNTTBATIED H191391N1TIANIINISLIISH
@nfAneiisulau AMUINITHAZLAIDINY)

FUUN 1

First Semester 1/1 2567
IUIUNRUIAN
Course Course Title U 1/1 U 1/2 Uad
Number - = = =
dna | d@una | Une | @%na | Una | duna
Entrepreneurial Spirit and Financial
GEO15 3
Literacy
EN103 | Global English 3
6
First Semester 1/2
IUIUKULAN
Course Course Title i;u 11 i;u 1/2 U
Number = = = =
dna | d@una | Une | @nna | Unm | duna
HM301 | Research for Hotel 3
HM103 | Communicative English | 3
FB102 | World Cuisine (Special Interest #1) 3
THAO31 | Japanese for Personnel in Tourism and 3
Hospitality Industry | (Professional
Language 1)
12
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Second Semester

IUIUNUILAAN
Course Course Title U 1/1 W 1/2 U
Number = = = = = =
dnm | duna | Unm | duna | Un;a | duna
HM104 | Communicative English Il 3
HM105 | Inner and Outer Self Development 3
HM202 | Service Design 3
HM206 | Hotel Management System 3
THAX Professional Language || 3
XXX %58
HM XXX
15
Summer Session
ATUIUNU28AAN
Course Course Title U 1/1 W 1/2 U
Number = = = —~ — —~
dni | duna | Unm | duna | Unda | duna
HM402 | Internship I 3
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AMZUYBEAEATIAZNITIANITNITVIDANEL F1U13VIN1TIANITNTLTIUTY
WNANET8ULaN ATUBINITHAZLAIBINY)

7 2
First Semester 2568
AMUIUNUYAN
Course Course Title ":Iu 1 5;(“ 1/2 Uad
Number = - - -
dnm | d@una | Und | duna | UnA | @nna
HM302 | Industry Integrated Studies 3
HM305 Restaurant 6
HTx xxx | Professional Language IIl 3
ED)
HM xxx
12
Second Semester
ATUIUNU28AAN
Course Course Title 'i:u 1 ‘éu 1/2 Uad
Number = = = =
dnm | duna | Unm | duna | Un;a | d4na
HM207 | Hotel Design 3
Traditional Thai Dessert (Special Interest 3
FB104
#2)
HTx xxx | Professional Language IV 3
50
HM xxx
9
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WHUNISANBINUNANEAT
ATUYBEANENTLAZNITIANIINT TV
#191391N159ANT553NEEN1TTY

U7 1
First Semester 1/1 2567
UIUAULAN
Course Course Title U 1/1 U 1/2 U 2
Number = = = = = =
dn@ | duna | Un@ | @una | Une | duna
GEO11 | Thinking Skills for Lifelong Learning 3
ABM150 | Introduction to Hospitality Industry for 3
Aviation
6
First Semester 1/2
I1UURULAAN
Course Course Title i;u 11 i;u 1/2 svlu 2
Number = = = = = =
dn@ | duna | Un@ | @una | Une | duna
GEO11 | Thinking Skills for Lifelong Learning 3
GEO012 | Citizenship in Society and International 3 3
Community
GEO13 | Technology and Innovation for the 3 3
Future
EN101 | Everyday English 3 3
ABM111 | Introduction to Aviation 3 3
ABM150 | Introduction to Hospitality Industry for 3
Aviation
12 18
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Second Semester

IUIUNULEAA
Course Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
GEO14 | Aesthetics and Well-being for Life 3 3 3
GEO15 | Entrepreneurial Spirit and Financial 3 3 3
Literacy
EN102 | Social English 3 3 3
ABM156 | Consumer Behavior and Service 3 3 3
Psychology in Hospitality and Aviation
Industry
ABM102 | Airline Business 3 3 3
ABM107 | Airlines Personality and Image 3 3 3
Development
18 18 18
Summer Session
IUURUIAN
Course Course Title 'i:u 1 ‘éu 1/2 i«lu 2
Number
Unil | avna | Un@ | avna | UnA | auna
GEO11 | Thinking Skills for Lifelong Learning 3
ABM150 | Introduction to Hospitality Industry for 3
Aviation
EN101 | Everyday English 3
9
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#191391N159AN553NEEN1TTY

FudN 2

First Semester 2568
IUIUNULEAA
Course Course Title 11 U 1/2 U2
Number = = = =
dnel | duna | Una | duna | Un@ | d%na
EN103 | Global English 3 3 3
ABM250 | Trends and Issues in Hospitality and 3 3 3
Aviation Industries
ABM201 | Airport Management and Operations 3 3 3
ABM203 | Aviation Geography 3 3 3
ABM212 | Airline Business Management and 3 3 3
Organizations
XXXX | Special Interest | 3 3 3
ABM111 | Introduction to Aviation 3
18 18 21
Second Semester
IUAURUIAN
Course Course Title 'i:u 11 ‘éu 1/2 i«lu 2
Number - = = -
dna | d@una | Une | @nna | Unm | duna
ABM211 | Aviation Safety and Security 3 3 3
ABM213 | Communicative English for Career in 3 3 3
Aviation Industry
ABM217 | Airline Marketing 3 3 3
ABM218 | Aviation Law and Regulations 3 3 3
XXXX | Special Interest Il 3 3 3
XXXX | Special Interest Il| 3 3 3
18 18 18

nangnsUSyayes Auzuysemans wazn1sdanisnisviesiies Unsfinw 2567
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Summer Session

IUAURUIAR
Course Course Title U 1/1 U 1/2 U2
Number = = = = = =
dna | d@una | Une | @nna | Una | duna
GEO12 | Citizenship in Society and International 3
Community
GEO13 | Technology and Innovation for the 3
Future
6
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#191391N159AN553NEEN1TTY

N7 3
First Semester 2569
IUAURUIAN
Course Course Title 11 U 1/2 U2
Number
Unil | avna | Un@ | awna | UnA | anna
ABM312 | Managing People in Airlines 3 3 3
ABM313 | Airlines Customer Relations Management 3 3 3
ABM317 | Public Relations for Airline Business 3 3 3
XXXX | Major — Elective | 3 3 3
XXXX | Major — Elective |l 3 3 3
XXXX | Special Interest IV 3 3 3
18 18 18
Second Semester
FUIUAUBAN
Course Course Title i;u 1 S;u 172 S;u 2
Number
Unil | avna | Un@ | avna | UnA | anna
ABM316 | Budget Airline Service Management 3 3 3
ABM318 | Revenue Management in Airline Business 3 3 3
XXXX | Major Elective ll| 3 3 3
XXXX | Major Elective IV 3 3 3
XXXX | Free Elective | 3 3 3
XXXX Free Elective |l 3 3 3
18 18 18
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#191391N159AN553NEEN1TTY

Jui 4
First Semester 2570
ITUIUNUILARN
Course Course Title U 1/1 W 1/2 U 2
Number = = = = = =
dnm | duna | Unm | duna | Un;a | duna
ABM451 | Research for Aviation Industry 3 3 3
ABM412 | Airlines Strategic and Innovation 3 3 3
Management
ABMA416 | Seminar in Airline Business 3 3 3
ABMA418 | Career Preparations for Aviation Industry 3 3 3
12 12 12
Second Semester
AMUIUNUIYAN
Course Course Title 'i:u 1 ‘éu 1/2 i«lu 2
Number = = = - - -
dni | duna | Unm | duna | Unda | duna
ABM410 | Internship 3 3 3
3 3 3
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WHUNISANBINUNANEAT
ARZNYBEANEATIAZANSIANIIN YD ALTEN
#191391N159ANT553NEEN1TTY
(Fast Track)

S 1
First Semester 1/1 2567
IUIUNULEAN
Course Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
GEO11 | Thinking Skills for Lifelong Learning 3
ABM150 | Introduction to Hospitality Industry for 3
Aviation
6
First Semester 1/2
IUURUIAN
Course Course Title 'i:u 1 ‘é‘u 1/2 i«lu 2
Number
Unil | avna | Un@ | a@una | UnA | auna
GEO11 | Thinking Skills for Lifelong Learning 3
GEO012 | Citizenship in Society and International 3 3
Community
GEO13 | Technology and Innovation for the 3 3
Future
EN101 | Everyday English 3 3
ABM111 | Introduction to Aviation 3 3
ABM150 | Introduction to Hospitality Industry for 3
Aviation
12 18

nangnsUSyayes Auzuysemans wazn1sdanisnisviesiies Unsfinw 2567 /6T



Second Semester

IUIUNULEAA
Course Course Title U 1/1 U 1/2 U2
Number
Und | auna | Un@ | duna | Un@ | @una
GEO14 | Aesthetics and Well-being for Life 3 3
GEO15 | Entrepreneurial Spirit and Financial 3 3
Literacy
EN102 | Social English 3 3
ABM156 | Consumer Behavior and Service 3 3
Psychology in Hospitality and Aviation
Industry
ABM102 | Airline Business 3 3
ABM107 | Airlines Personality and Image 3 3
Development
18 18
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#191391N159AN553NEEN1TTY

(Fast Track)

7 2
First Semester 2568
IUIUNRUIAN
Course Course Title ":Iu 11 5;(“ 1/2 ?:u 2
Number = = — =
Unm | d@una | Una | d@una | UnA | @una
EN103 | Global English 3 3
ABM250 | Trends and Issues in Hospitality and 3 3
Aviation Industries
ABM212 | Airline Business Management and 3 3
Organizations
ABM211 | Aviation Safety and Security 3 3
ABM217 | Airline Marketing 3 3
ABM325 | Passenger Services in Action (Special 3 3
Interest 1)
ABM 201 | Airport Management and Operations 3 3
21 21
Second Semester
IUURUIAN
Course Course Title 'i:u 1 ‘éu 1/2 i«lu 2
Number - = = -
dna | d@una | Une | @nna | Unm | duna
ABM213 | Communicative English for Career in 3 3
Aviation Industry
ABM218 | Aviation Law and Regulations 3 3
ABM312 | Managing People in Airlines 3 3
ABM313 | Airlines Customer Relations Management 3 3
ABM345 | Air Cargo Management (Special Interest 1) | 3 3
ABM343 | Ramp Operations (Special Interest IlI) 3 3
18 18

nangnsUSyayes Auzuysemans wazn1sdanisnisviesiies Unsfinw 2567 /69




Summer Session

IUIUNUILAAN
Course Course Title U 1/1 W 1/2 U2
Number = = = = = =
dnm | duna | Unm | duna | Un;a | duna

ABM316 | Budget Airline Service Management 3 3
ABM317 | Public Relations for Airline Business 3 3
ABM 203 | Aviation Geography 3 3

9 9
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#191391N159AN553NEEN1TTY
(Fast Track)

7 3
First Semester 2569
IUIUNRUIAN
Course Course Title ":u 11 5;(“ 1/2 ?:u 2
Number = - = = = =
dne | duna | Un@ | d@una | Un@ | d%na

ABM318 | Revenue Management in Airline Business 3 3
ABM334 | Communicative English for In-flight 3 3

Passenger Personnel (Major Elective 1)
ABM418 | Career Preparations for Aviation Industry 3 3
ABM335 | Economy Class In-flight Service (Major 3 3

Elective II)
ABM517 | Safety and Emergency on Board in Action 3 3

(Special Interest IV)

(Free Elective ) 3 3

18 18
Second Semester
IUURUINAN
Course Course Title 'i:u 1 ‘é‘u 1/2 ?:u 2
Number = = = = = =
dna | d@una | Une | @nna | Unm | duna

ABM451 | Research for Aviation Industry 3 3

Airlines Strategic and Innovation 3 3
ABM412

Management
ABM416 | Seminar in Airline Business 3 3

Budget Airline In-flight Services (Major 3 3
ABM336

Elective III)

Business-First Class In-flight Services 3 3
ABM337

(Major Elective IV)

(Free Elective II) 3 3

18 18

nangnsUSyayes Auzuysemans wazn1sdanisnisviesiies Unsfinw 2567 /Tl



Summer Session

ITUIUNU2BAAN
Course Course Title /1 W 1/2 U2
Number = = = = = =
dnd | @una | Une | duna | Un@ | &@rnna
ABM410 | Internship 3 3
3 3
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ANDSUNYSI8IVN

§197173%1019199N 8 W

1. nuandvAnemaly (24 wiqefin)
NAUINNIMINGY (9 iqein)

o w

an.101 AMwdangulutinuszdniy 3(2-2-6)
EN101 Everyday English
Andunslilassaseiiugunazduunvdinguildluiiausys1iu Useneude
msyauuziinueaarlidoyadiud nsusseeyadndnune nayaiadesiiaule Beafiiu
ALY ULAZLS S NF LT TwsaraY TaufinsuanseuRndiuludesiily Snatauninee
NSNA N5 A58 LaENISTEUAITTTIYTUINIG
Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing—through integrated methods.

an.102 AMwdanguluusunmedia 3(2-2-6)
EN102 Social English

Andunisyauaznadoudseloanazdiuiléifulsed ensiujduiusnag
dnu Msuanideuteya maisuliioyu wagnmseBuienrmAnifsafuiFessin 9 Tuusuymiedens
LazgIna lneyatunsiauvineenisedunewasnisiiaue muwealuladuasauAnasneassd

Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.

9n.103 AMwdInguluusunaIna 3(2-2-6)
EN103 Global English

?JmlumimﬁmEJU'szaUm'iaﬁmizqi’]EJangstaﬁf‘uawu LAZLAAIAIINARLITY
RearuTinanuduey i uagdsziutlymilusefuaina Tnogadunisiauinygnns
Foassewinatausssu wasnsdeanslulanidvia Jsddudenisidunadodan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming ¢lobal citizens.
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NFANIYIUINISTINWEININ (15 mihefin)
AN.011 vinwgnsAniitensiieusnaondin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

Vg ud] nann13reINsAn WauinisAnedraduszuu Bndun1sfadaining n1sdn

45198556 N13ARTASIEI N1sARduATIZI NsRauAdenn Tiufiniadeulssrinudnuaziden
iwsesilonuAnfimsnzanluuszgndlfludiauszdriu msviausaznisiseuinaendinldedned
Usgandnn

Theories and practical thinking tools, practice critical thinking, creative and
innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
including how to link and select appropriate thinking tools and effectively adapt to daily life,

professional undertakings and lifelong learning.

AN.012 pnudunadiodludunazguvusswinsUseina 3(3-0-06)
GE012 Citizenship in Society and International Community

MUY AudnuE dvi3 Wil AnuSuRnveuvesnsiunaileaid Tudsaulne
Faenlan uazdnuddia nieuflasuiusuitongsiuiuiduldediadinnugy sadsdviniunisiiniy
vesuszirulud o ludaau iesesfunisldeuulamesuunindouiiasiinasedinwaznisinau
nasnaunsentnluaudfyreinisaieainusindeludausefuniig q Afauwandimig
TUSIIY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society,
global society, and digital society, with ability to adjust and live happily with others while
keeping abreast of and adapting themselves to societal changes which may affect livelihood

and working life; awareness and cooperation at different levels among people of diverse

cultures.
AnN.013 wealuladuazuinnssuiiounan 33-0-6)
GEO013 Technology and Innovation for the Future

UNUIN WUIAA N354T waznsuiusudaiunisidsuuuasadanauian
ufsmsuszgniltinaluladuazuinnssuiudng 9 Wlesjatunisuasmanud msiauiunm
FAnludinnaifolnl nsuidymiiinduludiausesfulaznisyhouedsadieassd nansenures
weluladuaguinnssuiifidonsdniuiin dieu uasiasugia naonaudnwinsldussloviuagnis
é:mﬁaw%’wéﬁumqﬂzgaunﬁLﬁmmﬂmﬂiuiaﬁl,t,azui’mﬂsiu

Concepts, roles, awareness and adjustment to changes of the future and
applications of various types of technology and innovation in knowledge acquisition and
improvement of quality of life in a new normal society including ways to solve life
complexity and challenges, and to enhance creative working life; impacts of technology and
innovation on our livelihood, society and economics, and how to optimize and to protect

the intellectual property arising from technology and innovation.
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AN.014 quUYIENNLAYAUN LT 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

M3¥dndes MsliTindiaulesdesnsedieiinue ldnuAnaisassdlunisaiig
ANNEUHINAUNTEAININUARYE AANTTUTUMUINIG wazin Lo sUAlAWLeY LA 1uKY
AUANSININANTOUVDIAULDS

How to live a meaningful life through various types of arts, recreational
activities and sports; new perspectives for aesthetics of life that influence one’s mind and

how one may plan a path to success from one’s passion.

F1.015 Imgaramududusznaunisuazaiuiniansitiu 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

@mé’ﬂwmzﬁﬁqﬁ'ﬁgiumia%f’lﬁmﬁigfyﬂmmmﬁuﬁﬂimaumi 1A8LIUNITAALUY
Wwes UsgnausenisiianufAnaiieasse waznisuarslenialunisisuuasdiuianisesied
ANTTINAZISEsTIY nsdanisuazdadulanainisiuedieiiusydndua ven1sdanisnisidudiu
YANALALNITANY TN IWaIeg 9By dangfiifiannsaduasinuduiuldodied
Useansua sous uaznadindulaviudeivgnisal

The development of character traits that are vital to cultivating an
entrepreneurial spirit, with an emphasis placed on how to think like an entrepreneur,
opportunities to start and run a business with on the basis of ethics and moral grounds, how
to effectively manage and make financial decisions, personal financial management and
investment, including sustainable development, effective leadership skills development,

teamwork, bold, prompt and well-informed decisions-making.

nangnsUSyayes Auzuysemans wazn1sdanisnisviesiies Unsfinw 2567 /75



2. U AN (105 wienin)
2.1 nguvIunu (18 1ua8in)
19%.101 hensalnundinge 1 3(3-0-6)
ENL101 English Grammar |
hensalnwdinguszaum na wazlassainuszloanuibien

English grammar at word level, tenses and simple sentences.

Now.111 nsilauagnisun 1 3(3-0-6)
ENL111 Listening and Speaking |

mMswaiEIfUanunisaing q ludinysgdrfuazyseiuiinauls msilafiody
Useihunan '3Lﬂiwﬁ6i’fau”a LAZADUAUDIDEL LAY

Speaking for a variety of everyday situations and topics of interest; listening
for main ideas, analyzing information, and responding appropriately.

now.221 flugunseny 3(3-0-6)
ENL221 Reading Foundations

nseruiiornudile nslduiun nisdulaaruddy nsheszid nasdila
Anuvanelagty Msteneanudilalunmsaumenislsuiuiinuagasy

Reading for comprehension, using context, understanding main ideas,
analyzing words, understanding inferences, and expressing comprehension through journals

and summary.

N0w.231 AFNENTNIBING L UDAY 3(3-0-6)
ENL231 Introduction to English Linguistics
Vg uiiasuiazavliieItosiunmwmansn1wdingy

Fundamental theories and the related fields of English linguistics.

Now.341 25saunssuoedu 3(3-0-6)
ENL341 Introduction to Literature
psfUsznaUug LI vz TN TTNTINNTWISINgY TN siing ey
Uszhus Useaninaun nIinus wieunazas
Basic elements and general characteristics of English literature, with readings

in prose, poetry or plays.

n99.351 nsulaldesdy 33-0-6)
ENL351 Introduction to Translation

wdnnsulaidecdu Yeymlunisuda fﬂiﬁlﬂLL‘Uaﬂo’]LLazﬂiSIEJﬂﬂ;T/\iéjﬂﬂi]ULﬂubLVlS ey
Inedusingu

Basic principles and issues in translation; practice in the translation of words
and sentences from English to Thai and Thai to English.
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2.2 gAYy - Uadu (60 nihein)
PUTNBEN1Y (36 WiBAn)
10102 hensalnendinge 2 3(3-0-6)
ENL102 English Grammar |I
FsAunew:  weSeU Now.101
Prerequisite:  ENL101
hensalnmwndanguluseduad uaslassairaseloagiuuunng o

English grammar at phrasal level and various types of sentence structure.

N0w.181 inweNsleud mMivinfnwaiuniwdangy 3(3-0-6)
ENL181 Study Skills for English Majors

ﬁmyzmi?iamiﬂwwﬂé’qﬂqmﬁaﬂﬁu wullfualunis@neiniwidangy
sdugANAN®Y N1IINUNLNSANYINIIMENERT 1ENT3TUTTANITYINT TInTEInAuAuLA
9198etayanINMAINIYNTY Buwmesiln wazgutoyadianvseiind

Basic English communication skills, suidelines for studying English in higher
education, following a degree plan, academic ethics, with practice in searching for

information and giving references from dictionaries, the Internet and electronic databases.

N91.182 nslgnielnedmsuinfnwaivniwsangy 3(3-0-6)
ENL182 Thai Usage for English Majors

nanmslantwlng nsdulamnudnfy nsWsudenty wavilnfinuzn1serulaznis
Weuluiinuszaniu

Principles of Thai usage; finding main ideas, paragraph writing, and practice of

reading and writing skills for everyday life.

199.201 hensalasdinguitensliludeufon 3(3-0-6)
ENL201 English Grammar for Practical Use
leAunew:  PeSEY Now.102
Prerequisite:  ENL102
nsEinldhennsalnwsangulutiuniivainvans sunsenuuazmaideu

Practice of English grammar in various contexts through reading and writing.
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nNow.211 nsilauagn1snm 2 3(3-0-6)
ENL211 Listening and Speaking |l
IUsAUnow:  WheReU Now.111
Prerequisite:  ENL111
miﬁﬂLLaumi‘WﬂLﬂmﬂuamumamﬂﬁ]%umd qiuaﬂﬂm msflafieduuseidiundn
ﬂ?ﬁLLEJﬂLL"du“UaLV]‘\]‘\]NLLa mummmmmmu 'i’JlIVNﬂ'ﬁ“LﬂL?m’e]LUENGWI@EIGLSU?IE]LV]ﬂIUIaEJWLMlI’luﬁiJ
Listening and speaking on current social issues, listening for main idea,

distinguishing between facts and opinions, and making basic presentations using appropriate

technology.
N9Y.222 N3 TEUIZAUL DU 3(3-0-6)
ENL222 Paragraph Writing

p9AUsznoULazlATIAs19vesgeuin Lazilnloutentinuszlanena o

The elements and structure of paragraphs with practice in different types of
paragraphs.
N99.223 NSHAILYINYENITDIU 3(3-0-6)
ENL223 Reading Skills Development

UIAUNDY : LABITIU NOW.221
Prerequisite: ENL221

ViNYen1581UT3AT1Z9 N1SLeNToLiaasanazANAALAY N15AAIL N1TOYLI
LATNNTASAUTIY N15anenenAutnlalunseumenSleulRATE

Critical reading skills, distinguishing between facts and opinions, making

interpretations, inferences, and judgements, and expressing comprehension through written

analysis.
NoW.224 ASLTYULSLIAY 3(3-0-6)
ENL224 Essay Writing

WIAUNDU:  LABISHU NOW.222
Prerequisite:  ENL222
NABUAZNIZUIUN LTI UTEIANUUIZLANAN )

Strategies and the process of writing various types of essays.

NoWY.311 NINAUINNBEN1TRAUTY 3(3-0-6)
ENL311 Discussion Skills Development
wannsuazanvaza e ildldneuluiidaddinds n1ssuUssiAunan n1suans
ARy SaElnilsuazeRuse
Principles and style of language used in discussions on controversial topics,

understanding main ideas, giving opinions, through both listening and discussions.
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N99.312 NAYNSNITUNEUD 3(3-0-6)
ENL312 Presentation Strategies

wannsuaznagndnisiauenanvlufiansisay nsinilsuazyaiiednauely
sUsuUee 1 Tavis msiindiauenanilaglidomaluladfmanzay

Principles and strategies for making public presentations; practice in listening

to and speaking in various forms of presentation, including the use of appropriate

technology.
now.421 mMasunuiteilowudunundingy 3(3-0-6)
ENL421 Introduction to English Research Writing

WTIAUNDU:  LAYREU NOY. 224
Prerequisite:  ENL224

VANMISWEUNUTIIINT JUBUUVBINYT AANTLAZEIUIL N1T00AAINLAY
GEALGIPREY E‘LJLL‘U‘UﬂﬁéJNa\‘i mi‘ﬁﬂLauasﬁa;ﬂahgﬂ%\‘imiw N3 UNUAH NITYITUTIUIUNTH NS
wansmLAnLLasALILT NS

Principles of academic writing, language style, vocabulary and expressions,
paraphrasing and summarizing, citation styles, presenting in the form of tables, graphs, and

charts, writing bibliographies, expressing opinions, and academic argument.

N99.481 nsdeanstiuiausssy 3(3-0-6)
ENL481 Intercultural Communication

%qwﬁﬁmﬁu E‘ULL‘U‘Uﬂ’]i%@ﬁWi WA IaL TAUsTIURuANES SITeENRR
Ainszikaziienuenusandenaimusssulaeangluaauiivhay

Basic theories, communication styles and the concepts of culture and effects
on language, with analysis and interpretation of cultural differences, focusing on the

workplace.

AUNEIFNERS (12 wiein)
N9Y.232 dvnemansuaznisoanidsaniwsingy 1 3(3-0-6)
ENL232 English Phonetics and Pronunciation |

ofereildluniseenidesnivdingy muuanieseninsnnsasnanasides dndnws
msizqﬁ'}”lu'guwmm‘hﬁ’] NSHAGLEBATE AT WY TUS sunineendeuarilafiosnuesdoass
WATNIYVULAWDING Y

Speech organs used in English pronunciation, distinctions between spelling
and sounds, the phonetic alphabet, recognizing syllables in words, production of vowels and
consonants, with practice in pronunciation and listening to distinguish English vowels and

consonants.
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N9WY.331 AAansLazn1300Nd8IN1¥BINgY 2 3(3-0-6)
ENL331 English Phonetics and Pronunciation |l
WUIAUADU:  LABISHUY NOW.232
Prerequisite:  ENL232

ninnseonidusi Uselen wasdennnuniwsingy saunsinilaazeendedy
seaum tazuselun

Principles of pronunciation in words, sentences, and messages, with practice

of listening and pronunciation at word and sentence levels.

N9W.431 NTATERALazUTElIAN8INg 1Y 3(3-0-6)
ENL431 English Morphology and Syntax

dulszneuuazlasiainavesd 18 wazusslen uagiindiasiziindedsiiuviuazde
ZRNG

The parts and structure of words, phrases and sentences, with analysis of

printed and digital texts.

NoW.432 ATIPNERTEIAL 3(3-0-6)
ENL432 Sociolinguistics

AuduRusseninnwazdiny Jadensdauiididninasenisldniw suds
wumwdangulan wagfindeszinruildluuuneng o

The relationship between language and society, social factors that influence

language use, World Englishes and analysis of language in various contexts.

PIUITIUAR (6 WUIBAR)
N89.342 I3TUNTIUDIN WAL LU Y 3(3-0-6)
ENL342 British and American Literature
NUIAUADY:  LABLSYU NewW.341
Prerequisite:  ENL341

dnwaig wunAn Tausssunaranmdinuiusngluissunssudainguuazeiwisulu
GHELRNE

Characteristics, approaches, culture, and social background from various eras

of British and American literature.
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now.441 JuisAnTILELY 3(3-0-6)
ENL441 Contemporary Fiction
TIAUNDU:  LABITEU NDY.341
Prerequisite:  ENL341

LudfawazITmunisvestuliisansinady ananduAANIITINNTTY Laviln
ARzl

Concepts and evolution of contemporary fiction, literary movements with
critical analysis.

AunN1skla (6 Mhein)
NW.352 nsudagenguiulne 3(3-0-6)
ENL352 English-Thai Translation
IUsAURoU:  ABREU NOW.351
Prerequisite:  ENL351

wanmsuazhumensuidymilunisuvaniwsinguduntvilng auuaneig
slassadievesnvuay Tamsssy Savsinulanudeudseane

Principles and solutions to issues in English-Thai translation; differences in

language structure and culture, and the translation of different types of written texts.

now.451 msuﬁalwmﬁué’mqw 33-0-6)
ENL451 Thai-English Translation
IsAUnow:  LABREU NOw.351
Prerequisite:  ENL351

wannskazkuInnskidymilunisulanieinedun1w18sngy anuLanei
slassadrvesn ey ansssy saviinulanudeulssansig

Principles and solutions to issues in Thai-English translation; differences in

language structure and culture, and the translation of different types of written texts.
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2.3 NIAYLANILAY - 1HaN
ANSTULNUNSANYILUUUNG UNANWHEDNBEU 15 VN8R Ward IS ULNUNIT

Anwuvaniadne UnAnwdensey 6 nuleis a1nseivnselul

now.511 duuunUszinuiagiu 3(3-0-6)
ENL511 Seminar in Contemporary Issues
= a @ a [ < o oA gj
n1sHnkansauAaiuiedfulseiiulagiuinuiaulansludssnalneuas
plsena laen1sedusne nMsilsusesnnnu waznmsdiauslnglddemaluladimunzas
Expressing opinions on current issues from Thailand and abroad through

discussions, essays and presentations, using appropriate technology.

NBY.512 mswalufiansisae 3(3-0-6)
ENL512 Public Speaking
MENMIHAENAITNITNATUTIANT1TUETULUUA 9

Principles and techniques for various forms of public speaking.

nNow.513 NISWAIUNYINYENITIN 3(3-0-6)
ENL513 Listening Skills Development

nadslun1sileguuuudng 9 asiaunEIgaInnITis waznsinflaiiedu
anszandny suvanantuiinainnisits

Techniques for different forms of listening, making summaries, interpreting

meaning from listening, listening for main ideas and note-taking.

new.521 NSREUNIIBINGYBEINTD 3(3-0-6)
ENL521 English Business Writing

NANNITIEUY waznTHNATEUIANUIBLALBNANIITIND LONA1TAAYNINGINT way
asluandlvduazn1inain

Principles and practice of writing business correspondence and emails,

essential business documents, and commercial and marketing texts.

N0w.531 UINWBINgulan 3(3-0-6)
ENL531 World Englishes

NN HaEIIRIUINITVRIUIUINIBITINgElan N1SHNAIRTIETLazATIUSEULEY
sUwuunslgunndangulan uTdnvarneTaLssIILay AL

Theories and the evolution of World Englishes; analysis and comparison of

usage in World Englishes, with their cultural and social characteristics.
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now.541 135UNTIUT W TUUFTTY 33-0-6)
ENL541 Literature across Cultures

wRauaioriaussn dweu warmsliniuluassanssuanUsymeaing 9
Adsuntoutadunwdings annsen Andiesei Wisudiey uasdendanse)

Concepts and content on culture, society and the use of language in
literature from a variety of countries, written or translated into English, through reading,

analysis, comparison and written criticism.

Now.542 ITIUATTULYNIVU 3(3-0-06)
ENL542 Children’s Literature

LUIAA UL NATBNITUHY Lﬁam LAEITRIUINITVDIITIUATTULENIVY WaTHN
AAnnunssanIsueTETdendne

Concepts, style, writing technique, content and evolution of children’s

literature and practice in the interpretation of chosen works of children’s literature.

Now.543 pivdamansalilunwndingy 3(3-0-6)
ENL543 Mythological Background to the English Language

Unsafuuazsutundn uuiAavdnuazuisunativesunsafuuazduiufiusingly
AWDINGY ITTUNTTUNIDINGY wae IRUsITUUTEu ey

Major stories from mythology and legend; recurring mythological themes and

allusions in the English language, English literature, and popular culture.

new.551 nsuUaegsna 3(3-0-6)
ENL551 Business Translation
0sAUAeU : LABEEU NOW.351
Prerequisite:  ENL351

ﬂ’]i‘r}jﬂLL‘UaL@ﬂﬁ?iLLaBLﬁ/@W@ULLUUﬁiN y ﬁiﬂUQiﬁ%%Wﬂﬂ?iﬁ’]ﬁlﬁﬂi]wl,‘f]ujﬁ’m’ﬂ%EJ
wazmwlnedunundenge Taeldseduniw mdwi uasdnnuiigndesmmnzas

Practice in translation of various types of business documents and content
from English to Thai and Thai to English, with appropriate register, vocabulary and

expressions.

N99.552 NSLUAITIUNTIN 33-0-6)
ENL552 Translation of Literary Works
IsAUROU : LABISEU NOW.351
Prerequisite:  ENL351

n1saaszrnaznseAtdgyuilunisuda nrsuiuunuda waznisinulasiu
1FTUNTTUUTELANFN 9)

Analysis and solutions to translation problems; translation revisions; practice
in translation of various types of literary works.
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N9Y.553 nsulaifiedendvauazdeaniuis 3(3-0-6)
ENL553 Translation for Digital and Streaming Media
TIAUNDU © LAITEU NDW.351
Prerequisite:  ENL351

vanmslunsuadenuguuuusing q fwsunsluunanlesuddvauaznsaniuis
AsAinARIAs1E9t Arnuduaty wesmsinulaiem Tuusunasva

Principles of translation of various text types disseminated via digital and

streaming media; text analysis and interpretation; practice in translating content in digital

context.
N0W.561 A1 WAMTUFINANITUINNS 3(3-0-6)
ENL561 English for Service Industry

Admst @y wazmsiinansldnenifeadesiunsujianulugsianisuinis
Wy Msvieaiien mslsausuuaznsty uensiinlddomaluladlunmsieunasiiauenay

Terminology, useful expressions and practice of language used in the service
industry including tourism, hotel and airline sectors; applying technology in correspondence

and presentation.

N0Y.562 AwSanguiten TN TN 3(3-0-6)
ENL562 English for Professional Development

afUsEnavdfAgiionisatinsnu nadeulseifge nisnsenluainsaunaznis
dumwalanu nmslivinwenwsanguidndu lumsasinsausaznsufifny wazansomluaniud
Wy

Essential elements in job applications, resume writing, completing application
forms, job interviews; necessary English skills for job applications and the workplace,

including etiquette in the workplace.

199.563 msdeansmegsnaiiennududusenouns 3(3-0-6)
ENL563 Business Communication for Entrepreneurship
Y] @ v aal 44' v = v
nannsilugusenaunis nasn1sdeans sukuunueUsEnauns n1sinnsly
Adnd duu warnwnlddmiuguseneunis
Principles of entrepreneurship, communication strategies and the practices of

entrepreneurs; practice in vocabulary, expressions and language for entrepreneurs.

nNew.564 MsdeansvnagsiaLiion1snain 3(3-0-6)
ENL564 Business Communication for Marketing

w&nN1AaIn Naisn1sdedns WazIULUUY01IUNIINITAAIR Hnnstdandng
AUy waznwldnsnIsean

Principles of marketing, communication strategies and types of marketing

work; practice in vocabulary, expressions and language used in marketing.

84 N\ wdngnsUSaynyes anzuysemans warn1sianisnisvieniies Unsfinw 2567



N9Y.565 nsdounwsIngwduntwana 33-0-6)
ENL565 Teaching English as an International Language

V¥ NTAoULALTISAOU NSReNLULTEULATRUNTAINSBUNSARY WaENSHNII
uNunNsdeU donisasunaznisUsediuna n1stnvhnisaeuy

Teaching theories and methodologies; the selection of materials and

equipment; practice in preparing lesson plans, teaching materials and assessment; a teaching

practicum.
Now.566 nseenuUUAsNsasuLarmMITaNansITeudd My

NSABUNIDINGY 33-0-6)
ENL566 Material and Assessment De5|gn for English Language Teaching

ﬁﬁﬂﬂ?iLLﬁw’Jﬁﬂ’ﬁﬂ’ﬁ@@ﬂLL‘U‘UﬁE]ﬂ']iﬁE]ULLa ma’mmamiwaui ﬂ?iNﬂ@@ﬂLL‘U‘UﬁE}
ﬂ?iﬂa‘ULLagﬂﬁi’m&Iaﬂ’]3L’§8ugﬂWiﬂ’laﬂﬂi]‘iﬂﬂﬂﬂﬂ“lﬂuﬂﬁiﬁﬂ We 91U Uazllyu

Principles and methods for material development and assessment design;
practice in designing materials and assessment for learning of English listening, speaking,

reading, and writing skills.

NOW.567 ma?iamiaaﬁﬂslﬁummé’ﬂﬂq‘w 3(3-0-6)
ENL567 Organizational Communication in English
LnAKarnaNNsTuAIAUNTAasluesdng Ussianuazsuuvunsdeasiy
03Ans Msldvinwenwssnguiidndusionisdoasesdnsluguuuusing q msdoansnau msdeans
Mg Usdulnyyn n1siasasieses
Concepts and principles of language and organizational communication; types
and patterns of organizational communication; essential English skills for various types of

organizational communication, group communication, communication with supervisors, and

negotiation.
NOW.568 mwwé’mqmﬁamw%miaﬂﬁﬂ 3(3-0-6)
ENL568 English for Customer Service

ﬂ’]f"‘i‘WVI ﬁWU’JuVlL‘VTlI’]“’ﬁlI {139 ﬂ?iLLﬂ{jﬂJW‘l LA L“I/W’]Uﬂﬂ’]iﬁ@ﬁ’]iﬂ/]LﬂEJ’J“UENﬂ‘UﬂWﬁ
U%ﬂ’]i@jﬂﬁ"l miﬁmmiﬂugﬂmLLazmiaiNamwuwmﬂUQﬂm

Terminology, useful expressions, etiquette, problem solving, and
communication techniques relevant to customer service; how to deal with customers and

build good customer relationships.
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N9w.581 AN WINARULLAL IUUTITY 3(3-0-6)
ENL581 English through Arts and Culture

FULUUNIE nsimL MsEnldFEmY duau sauensuansauAndiuuasnns
afuTerenuRaUzuazTausTsTIidonfnw

Language style, interpretation, practice in the use of vocabulary and idioms,

with discussion and expressing opinions on arts and selected areas of culture.

NO.582 mwdanguitenisdeanslulanddsa 3(3-0-6)
ENL582 English for Communication in the Digital World

SnuazuarUszsnnuededdta nsfiansananuidedievesans Hnnnslddny
d1uau LLasEUqummﬁmmsauﬁuﬁmwiasﬂﬁzmw

Characteristics and types of digital media, evaluating credibility of information,

vocabulary, expressions and language style appropriate for different types of media.

N94.583 wdeamzigiunsdingy 1 33-0-6)
ENL583 Selected Topics in the English Language |

nstndndiasgiuare Ausesidelaniivraulafertunimsinge dinn uay
TUNUTITY

Analysis and discussion of selected topics concerning the English language,

society, and culture.

N0w.584 Tdelamzigiunmdingy 2 33-0-6)
ENL584 Selected Topics in the English Language |I
nsindndiesgiuareAuseitelanizivraulafertunssenge dinu way
TAIUFTY
Analysis and discussion of selected topics concerning the English language,

society, and culture.

nN9¥.585 WITONLAYATUN WAL TRIUT T 3(3-0-6)
ENL585 Special Topics in Language and Culture

Wdoanzauiiuiaula nisldnrwiainalussuszme WiruAnwiwaznisaay Ty
AnuTiaSemuUS unuazTaLany

Special topics of interest; the use of international languages abroad; field trips

and workplace visits for real-life experience in context and special topics.
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2.4 ngavIayEulaRza1u (12 niiuin)
JnAnwaunsadenseulaain

1) ngaAvAinIIvB vz weman sazn1sinnssviadie s musl Ly
nquimAnuaulalanziny vise

2) ngaivvesnurdufinuzayvemanlagnsinnsnsvioaisreyliElmnduin
AnuaulaanzIu 3o

3) ngsAvAneAnawsanguimualiiduivieualaemeiiu msuuasy
516391 Tunguivanuaulaemegmulveglunaiiiavesnnud

2,5 ngaRmaniafnw (9 miiein)
af.301 WSEUEMN AN 33-0-6)

C0O301 Pre-Cooperative Education

(@ msuunuaniafine (for Cooperative Education Program))

wurAALarAULYIlaTrULanfafne) Lazn1smssuAunsanlun1svineu
LESNATIVINYLAIUA 9] 9191 NITHIBULDNEITANATIIU N1TEoNan1LUTENOUNT WATANISISU
nsduntwel Msvawinuglunisdeans ﬁﬂugmwumiﬁamiiwdw Generation wagn15l4
Meranaienisdeans sawdanisdeanstiuTmusssu uaﬂmﬂﬁé’m\‘iLﬁuﬁﬂwsmiﬁﬂmuﬁ]uﬁu
og A sasTAluIaLsTuednsunnsi1e F3ndnelunsiausiudugdy fmadalunsiaun
a1sunluazUSUmle Bvinwziangiwinndn 3y udusenaunts wadan1sideusigany n1s
Uiaue waztensuuiluseninauiinu wazanudasadsluaniudsznaunis FIUAIAUTITY
938559 HAza3IUTIUlLITTIN

Concepts and understanding in cooperative education system and
preparation for applying jobs such as how to prepare documents for job application, how to
choose the right company to work, techniques for job interviewing, the development of
communication skills in both Generation communication styles and the international
communication, cross- cultural communication and also focusing on Creative team work
skills in the different organizational cultures, the Psychology of working together, techniques
emotional development and adaptation, Improving professional skills and entrepreneurial
spirit and furthermore, the Report writing, Presentation, the best practices during work in the

workplace, Morality, Ethics and professional ethics.
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9n.400 annafne 6(0-35-0)
EN4QO Cooperative Education
(@ msunuaniafine (for Cooperative Education Program))
IUsAUAeU:  LABLSEUY @A.301
Prerequisite:  CO301
AnufRnulumhsnuvieuidnilfetestudnuugivien Tagldsuauiiurey

(%
Y

nawien uardesiidilusujuiRnuldesndt 16 dUanei sadfAnvideaaussisaiunisin
UFTRuitane 3

Practical work experience in an organization or company in the field of the
students’ major for a minimum of 16 weeks, with students presenting a report as required

by the department.
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3. WuIAIYUARNLET (6 RUIwNA)
tindAnwazdeadenFouneivduililaaeuluuvmiinerdengunn lidosndn 6
wiheiin veodenSeulunedndeluid
NO.586 ANBUATITNBAL 3(3-0-6)
ENL586 Film Appreciation
vdnnaeiLariTinnsainmeuns wnfauazAalznisidnites Indnsgiviefinang
e n1wn Adnyt warduay
Criteria and approaches to film criticism, concepts and the art of storytelling,

analysis and interpretation of content, language, vocabulary and expressions.

nNw.587 NSANBINIWILAZ TUSTINANG 3(3-0-6)
ENL587 International Language and Cultural Studies
anwazlazmIuLenANTEnITiausTsunetazaina Inldnwainalusislseine
TuuFunengg Feufnuauaauiiddnluglsunieeds
Characteristics and differences between Thai and other cultures; using

language in real-life situations abroad; field trips to important sites in Europe and Asia.

8n.402 AIBINGYINNAILAZATNEURNS 3(3-0-6)
EN402 English in Music and Movies

BT UA LAY aunfiun1sAnIuVLNg wSeuvianansauAndiiuielfuun
LWAILAEATNEURNS

Appreciation of English expressions used in music and movies; interpreting

meaning and expressing opinions about music and movies.

9Nn.403 nsaunnASanguluivie 33-0-6)
EN403 English Conversation at Work
E’]ﬂﬁﬂwmﬁﬁaLLa3‘1(3@Lﬁaﬂﬁﬁwmiuamumizﬁﬁua’muma nsdeansmslnsdng
NFOUSU NISUAINE LLa8miLLf’ﬂﬂJ{]zymm'mﬁﬁ]ﬂiimmilf%auiLLazamumaaﬁ’lam
Practice of listening and speaking skills required for work, telephone

communication, appointment making, and problem solving in simulated situations.

8n.406 ABINGUEMTUNMTULEURBE AT 19ETIA 3(3-0-6)
EN406 Creative English Presentation

wadan1sUNaueeg19as9aTIa kazauisaldn1wsingulunisunauslaagig
fhla

Techniques for creative presentation and presenting with confidence in
English.
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9Nn.409 AT HNON1TFDATIENINUTENA 33-0-6)

EN409 English for International Communication

Anduniwdangy wensinauenanulunuussyudunumisdivinislusedu
UG

Practice of the English language for international seminar and conference
presentations.
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AB3UYI183YN
#19139IN13IANITN5VD AN ILALITETGY

1. vuandmanwialy (24 winefn)

NAIIVINWIDINGY (9 NIein)

an.101 Awdanguludinuszaniu 3(2-2-6)

EN101 Everyday English
Anstumslilassareituguuazdnuniundinguilfluiindsesifu Ysenaudae

mMsyauuzinuesazlidoyadiug nsusseeyadndnue nsyaiadesiiaule Beadiiu

ALTEULAZLS I NF TR savau Taudimsuansarudniiuludesiill Snetaniney
NSNA N5 158U LaENISTEUAIBITITIYTNINT

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing—through integrated methods.

an.102 MwBanguluuTunmedny 3(2-2-6)
EN102 Social English

Andunisyauaznindeulsyleauazdnnuiliiduusedn ienmsiujduiusnig
GNGH miLLamUﬁlaui’faga mMswSeulfieu warnisesuieauAnieafiuEesing 9 Tuusunnediay
LazgIna lngyatunsiauvineenisedunewasnisiaue mewaluladuaznufnasneassd

Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.

9n.103 AMwdanguluusunana 3(2-2-6)
EN103 Global English

AnlunisusseteUszaun1sallnessysneazidunatuayl LasianiniuAnLiu
AerruTinananduey nsien uagdssifuiymilusefuaina lnegadunisiauninuenis
deansseninaTausssu uwaznsdeanslulanidta deddyreonsilunadiedlan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to
becoming global citizens.
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NFANIYIUINISTINWANTIN (15 iefin)

AN.011 vinwgnsAnLitensiSouinaondin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

Vg ud] nanN13eIn15An Wauin1sAnegradussuu RndunsAndaning n1san
45198556 N13ARTASIEI N1sARduATIZI NsRauAdenn Tiufiniadeulssrinudnuaziden
iwsesilonuAniivinzauluuszgndliluTinusedriu msvihanulaznisSeuinaondinldediad
Usgandnn

Theories and practical thinking tools, practice critical thinking, creative and
innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
including how to link and select appropriate thinking tools and effectively adapt to daily life,

professional undertakings and lifelong learning

AN.012 pudunadiosludinunasuyussminaUseng 3(3-0-06)
GE012 Citizenship in Society and International Community

MUY AudnYay 33 wihil AnusuRnveuvesnsiunailodin Tudsaslne
Faenlan uazdnuddia nieuflasuiusuitongsiuiuiduldediadinnugy sadsdviniunisiiniy
vesuszirulud o ludaau iesesunswisunlatvesuunwindoudinsinadedinuaznisvieny
nasnaunsentnluaudfyveinisadisanusiusieludiausedusig 9 A3AuuANA1MIg
TUSIIY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society,
global society, and digital society, with ability to adjust and live happily with others while
keeping abreast of and adapting themselves to societal changes which may affect livelihood

and working life; awareness and cooperation at different levels among people of diverse

cultures
AnN.013 wealuladuazuinnssuiisounnn 33-0-6)
GEO013 Technology and Innovation for the Future

UNUIN WUIAA N354T waznsuiusudaiunisidsuuuasadanauian
ufsmsuszgniltinaluladuazuinnssuiudng 9 Wlesaunisuasmanuy mswamnnuam
FAnludennaiolnl nsuidymiiniuludindszsfuuasnisinauegasneEssd nansenuyes
weluladuaguinnssuiifidonsdniuiin dieu uasiasugia naonaudnwinsldussloviuagnis
é:mﬁaw%’wéﬁumqﬂzgaunﬁLﬁmmﬂmﬂiuiaﬁl,t,azui’mmsm

Concepts, roles, awareness and adjustment to changes of the future and
applications of various types of technology and innovation in knowledge acquisition and
improvement of quality of life in a new normal society including ways to solve life
complexity and challenges, and to enhance creative working life; impacts of technology and
innovation on our livelihood, society and economics, and how to optimize and to protect

the intellectual property arising from technology and innovation
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AN.014 AUVIINNLAYAUN L TAN 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

M3¥dndes MsliTindiaulesdesnsedieiinue ldnuAnaisassdlunisaiig
ANNUHIUAUNTEANIINNUARYE AANTTUTUMUINGT WAz STIUBITUAINULEY WA I1IUNY
AUANSININANTOUVDIAULDS

How to live a meaningful life through various types of arts, recreational
activities and sports; new perspectives for aesthetics of life that influence one’s mind and

how one may plan a path to success from one’s passion

F1.015 Imggramudugusznauniswazauinianisii 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

@mé’ﬂwmzﬁﬁqﬁ'ﬁgiumia%f’lﬁmﬁigfyﬂmmmﬁuﬁﬂimaumi 1A8LIUNITAALUY
Wwes Usgnaudenisiianufnaineassd waenisuaimilonialunisSunasdniuianisedned
ANTTINAZISEsTIY nsdanisuazdadulanainisiuedieiiusydndua ven1sdanisnisidudiu
YANALALNITANY TN IWaIeg 9By dangfiifiannsaduasinuduiuldodied
Usgansua sous uaznadindulaviudelvgnisal

The development of character traits that are vital to cultivating an
entrepreneurial spirit, with an emphasis placed on how to think like an entrepreneur,
opportunities to start and run a business with on the basis of ethics and moral grounds, how
to effectively manage and make financial decisions, personal financial management and
investment, including sustainable development, effective leadership skills development,

teamwork, bold, prompt and well-informed decisions-making
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2. RUIAIBRNIE (93 %BUIWNH)
2.1 nguRvImAU (30 u38in)

M"3.101 awdidessuReiugravnssumsviesiisiarnnsuins 33 -0 - 6)
TCM101 Introduction to Tourism and Hospitality Industry

ATMUINT JUlUU Uszan 1As9as9 LLasé’ﬂwmmmqmaWﬂﬁmmsviauﬁmuaz
NUINT dnuarn1sviularANNdiusreessRauIMsUssne 9
Evolution, form, type, structure and characteristics of the tourism industry and

services, work characteristics and relationships of different types of service businesses

MN5.102 nINELazaTTIUTIlugRaNIIN T Tlen
WAYNITUINIG 3(3-0-6)
TCM102 Law and Ethics in Tourism and Hospitality Industry

nguuneiliglfugsAalsusy gsadiied wazdusenevedndagnad
wssiwﬁ’cyajaﬁﬁﬁaﬂ%ﬁmLLasﬂﬂ@Lmﬁ wszssaAnsiunaieduda ﬂg]wmaﬁﬁm%
AFe1Nns AANINT MIAUIALIUEY WaznguIneTiAsRUAadey 9558UsTAEUsENeUgIAARL
nsvieafieanarnsuinig

Laws related to hotel business, Tourism business and professional tour
guides, Tourism Business and Guide Act, Incentive Travel Act, laws related to taxes, customs,

transportation and environmental laws, ethics of service business operators

V¥15.103 N30 BLAEN1SINNITNINTRUEMSURAMNTSUNITVIDALTYY
WAENITUINNG 3(3-0-6)
TCM103 Accounting and Financial Management for Tourism and Hospitality Industry

Anudiiugruialunamstnd degamenistiyd nmsmuaunigludfioduasulmian
5553nAu1alueadng MIAATILRTBLNNSEUYegsAa A mFluReIRUfuY sTnsed
sgridun - Unal - ils meleseieedunu msdaieuussnasiionisnausuriilsuagnis
AU mmﬁﬁ’ﬂﬂﬁmﬁumﬁmﬂi miaNLLr;JurmiLLazmiu?w’limﬂuqiﬁﬁlmwimLﬁaaLLazmi
usnseumalulagansauma

Basic knowledge of accounting, accounting information, internal control to
promote good governance in the organization, business financial report analysis, general
knowledge related to cost, cost-volume-profit analysis, break-even analysis, budgeting for
profit and investment planning, basic knowledge of taxation, profit planning and

management in tourism and service businesses through information technology
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n15.201 nsAeansnwSnqudniugnanmnIsInSTioien

WAZNITUINIT 3(3-0-6)
TCM201 Communicative English for Tourism and Hospitality Industry

IN¥eNITNILAY miwwmmaqﬂquamumiﬂuama’mmiumimaqmmu,a N9
UINS ANIlate wazd1uiu Uwauwmsuuwu%mwmmmﬂmsmaaﬂamumsmmﬂ 9 hazinAlle
fﬂﬁlﬂLﬁuaiuqmﬁ’lﬁﬂiillﬂ’]ii/]ENLW’d’JLLﬁ%ﬂTﬁUiﬂW?

Basic English listening and speaking skills used in the tourism and hospitality
industry; technical terms and expressions; basic conversations taken from various simulations

and presentation techniques in the tourism and hospitality industry

V13202 welulafadiassidmiugramnssunsvieaiion
WAYNITUINIS 3(3-0-6)
TCM202 Creative Technology for Tourism and Hospitality Industry

msmaluladuazuinnssuanlvlugramnssunsvionisarnisuinisednsasns
d39m ﬁﬂi%%%%ﬂﬂw LLﬁ%ﬁiN‘Ui%ﬂ‘Uﬂ’ﬁmz‘ULLUUIM&J%}FLLﬂIEﬂ%U%ﬂ’ﬁ wﬁﬂm'ﬁmamiﬁmui’mmsﬂw
7 ilelelunsdansgramnssunisviesfisauaznsuing

Creative use of technology and innovation in the tourism and hospitality
industry efficiently and create a new experience for customers, principles of innovative

thinking for use in the management of the tourism and hospitality industry

M¥3.301 waAnssuiuslnauasdningnuinslugnavinssumsvieaiien
WAZNITUINIT 3(3-0-6)
TCM301 Consumer Behavior and Service Psychology in Tourism and Hospitality
Industry

dnwazvesuilaa nszurumsdndulavesifuslae Yededidmanenginssuguslaa
LLu’ﬂﬁmaﬂwqaﬂﬁmm‘iﬁTﬂﬂiuqmammimm‘iﬁaﬂLﬁmLLazmi‘U%mS NSUTH UM U T UTTTY
Y09ruUIRAe q Jymiiinainauuanaiamisiausssy Jadeffidninadonisiadaydulnly
oUIAR LUIARANuANIRINTAITes ndnuyweduiuslunisuinng Jedefidansnasonu
UINg

Characteristics of consumers, consumers’ decision-making process, factors
affecting consumer behavior, trends in consumption behavior in the tourism and hospitality
industry, comparison of cultures of different peoples, problems caused by cultural
differences, factors influencing future growth, psychological theoretical concepts, principles

of human relations in service, factors influencing service jobs
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o |

MIN3.302 N1 U Usznaun1suazn1sTnn1snuuyeddnsugnaInnIsuN1sviouN e,

)

WAENITUINIG 3(2-3-6)
TCM302 Entrepreneurship and Human Capital Management for Tourism and Hospitality
Industry

LN 19NsULUIZNOUNTT NANNISUIMITIANIT NMITINUNUNNGINT NITAIWIN
AUNUMLIVRIHAUTENOUNIT N1TAMUANALENENNTINA nMsdnn1snidss MslasuaianNAn
A519853AN195579 NITUIMITNULYBE N15INUNUAIFIAY NITATINILALAAEDNYAAINT N3
HneusuwainuiyAaing
n1sviwduiia nsuszliunanisufdReu nsusnisAimeuunukazaiainis n1351595nw
yaans usssdusuazngmnefifeitos

Entrepreneurial approach management, principles business planning, cost and
profit calculation, business strategy formulation, risk management, enhancing business
creativity, human capital management, manpower planning, recruitment and selection of
personnel, personnel training and development, teamwork performance appraisal,

compensation and welfare management, personnel retention labor relations and related

laws
1N73.303 ﬂaqwémsmmma%ﬁaLLazu%ﬂﬂﬁﬂuqm’mﬂiim’ﬁﬁmLﬁm

WAENITUINNG 3(3-0-6)
TCM303 Digital Marketing and Innovation Strategies in Tourism and Hospitality Industry

dnwazlamzresdudlugsianiseiieanaznisuinig udnnmaind avia ade
M5 NTEUIUNMINENITAAR MsadanagvdilonnuldiuTsunsusiusarnsiiausuinnssy
I 9

Product characteristics in the tourism and service business, principles of digital

marketing, sales techniques, marketing process, strategies for competitive advantage and

innovation
nN3.401 MTidudmiugnanmnIsITisaleILaznTUINSg 3(3-0-6)
TCM401 Research for Tourism and Hospitality Industry

funouuazlsrlenivesnsidelugnamnssunisieadislnasnisuinig nnds
Jayn53ds nseenuuunTide msdusedns msaiaeiesdlefililun1side mafudeya msld
TUsunsuadfiiodinsziteya nmaiiauedeyanside

Procedures and benefits of research in the tourism and hospitality Industry,
research problem setting, research design, research sampling, research tools creating, data

collection, using statistical programs to analyze data, presentation of research data
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M3.402 mnliuuazyszilugnamnssumasieaiionaznsuing . 3(3-0-6)
TCM402 Trends and Issues in Tourism and Hospitality Industry

Uszifusamafeiisafugnaivnssunisieailoanazn1suinis nansznusenis
dudusulutlagtuuazeuian wumidunsnasuiauiwaznisaienagnd nmsudlutlymi
Aertestugnamnssunsvieniiswaznisuinisluaninisalilagiiu

Contemporary issues in the tourism and hospitality industry, the impacts on
operations at present and in the future, guidelines for development planning and strategy
building, solving problems related to the tourism industry and services in the current

situation
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2.2 gAYy - Uadu (18 vihein)
3111 ladafinddusun1sinnsmsvieaiiealazisedansiey 3(3-0-6)

TCM111 Logistics for Tourism and Cruise Management
wdnhluazesiusznaureinisdanisladaing veniaun M1t waznIsene
A15219URY NNTAITIAT MFUSMISANTABIA NTTNSINUNEY UAZATISWAILINITUSNNS MirauLas
npvinefiieatesiunmsdanismeveaiisauaziFedrsngy
General principles and elements of logistics management on land, sea and air,
planning, pricing, marketing management, distribution process, service development,

agencies and laws related to the management of tourism and cruise ships

n5.211 Qﬁmam%ﬁm%’umiﬁmLﬁmLLazﬁaﬁﬁmuJ 3(2-3-06)
TCM211 Geography for Tourism and Cruise
wnAnuaznquiiedtugiimans anmaliussme glionnie uvawieaiieafiddny
TudszmelneuazsiaUssina mnuduiusvesanwalimansiumsvieaiivauaziFedsngy
Geography concepts and theories, topography, climate, major tourist
attractions in Thailand and abroad, the relationship of geography with tourism and cruise

ships management

nN3.212 nMsUfuRM s umvieuisuasFodsgy 3(3-0-6)
TCM212 Tourism and Cruise Operations
LAz TdNNAEfuNMSUiTRNusuNYiendien wazFedsig duneuluns
YR eedusznou mihevuilifeides MsdadeUsyaimaiu nsdnisawinge nmstaue
WAnFueiLATUINTgNAIPuNSYiaieauaziTed sy
Concepts and principles related to tourism and cruise ship operations,
methods and operating procedures, components, related agencies, liaison, port

management, products and services presentation to tourism and cruise ship customers

n3.311 nsIANsTIAvIngUaenIsegedsliudmIunivioien
IGETCRL RPN 3(3-0-6)
TCM311 Sustainable Destination Management for Tourism and Cruise

AUVIINY UENN13VBINITIANTTIANINEUAIENIe nTas1adndriinlunisidlasie
dandounavaneiiudsuntategesiads n153msei N5y ey n15dang
NansENUINIALAdeReIfunsiefisuaziSodaney

Meaning, principles of destination management, creating a consciousness to
pay attention to environmental and climate change, analysis, planning, operations,

environmental impact management on tourism and cruise ships
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NN3.312 mseenuuuUsTauNsaidnsunsdanisnisvieadien

wazsed1I1eY 3(3-0-6)
TCM312 Experience Design for Tourism and Cruise Management

ANUNRUNY LUIAA LLaSUi3LﬂWU’@QU'ﬁSﬁ‘Uﬂ?iﬂjﬂ?iﬁ@%ﬁﬂ’; %umauuamé’umwaq
UTZaUN1TaINITIAUNIS msaaﬂLLUUUwaUﬂ'}iaﬁmi‘vimLﬁmLLazﬁaﬁﬁ’]m

Meaning, concepts, and types of tourism experiences, steps and routes of

travel experience, Tourism and cruise experience design

3411 nsdn1snmgingedmiuntsviesiieanazidedrng 3(3-0-6)
TCM411 Crisis Management for Tourism and Cruise

msu’%mimmL?ilemLLazmi%’@mimaﬁﬂqmmiwumiﬁmiﬁmmi‘vimLﬁmLLaz
Fod131ey taseadevesnsujiRen Tnszigeuds eseu lond wazgUassn n1susnIsInNIg
anmzndennelu nansznulazumailydmiunsdidussiomvieniisaziFed g

Risk management and crisis management of the tourism and ship
management system, structure of the operation, analysis of strengths, weaknesses,
opportunities and treats, internal environment management, impacts and solutions for

tourism and cruise business operations
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2.3 N§IAYUANIEANY - tFBN (21 nilefn)
NF1IYIN1TIANITNITVIBAUTET
MN3.221 N13IUAY N5INT kagnsUURNITNTvIeTIeD 3(3-0-6)

TCM221 Tour Planning Organizing and Operations
VENNTUALLUINNITINUNUNT RO 0T N3EUIUNITUALITNTIATIIUKUTIAA
ﬂ?iL%EJUi”]EJﬂWiﬁ']LﬁH'J N13ANTIAN %umaﬂumﬁmﬁ’nﬁaaﬁgamasluﬂizmml,azizwj’mﬂizmﬁ n19
Ufduiusseriinvieadieafuauluiesiu msudledgmiamenilusswinenisiuies
Principles and guidelines for planning tourism, process and method of writing
a business plan, creating tour programs, tour cost calculation, methods and procedures for
organizing domestic and international tour programs, interactions between tourists and local

people, immediate solving problems during the tour

7113.222 nsvissiInaden 3(3-0-06)
TCM222 Alternative Tourism

ATWUINTT MANNIT UWUIAUAR FULUY LarUssnnveansienfisImiaden
wAnssutinvieaiisanguiimneiiaenadestunsvisndisrmadon seuunsvesiiien ssdUseney
yosgsRafiiAates Tassadswesmsvieaiiodluguuuulvel

Evolution, principles, concepts, forms, and types of alternative tourism, the
behavior of the target group of tourists related to alternative tourism, tourism system,

related business elements, the structure of tourism in a new way

M3.223 welulafansaumadiniugnanmnssunsvioadion 3(2-3-6)
TCM223 Information Technology for Tourism Industry

syuudseits Juneunisdrsesditeaonisiy mi?mﬁu‘ﬁaga“uauﬁmﬁu n13
AMUIUTIAIAUATIABATT NSLUSEUUABITAN oein salw 13ed19ey wunlilwaluladansaumea
dmumsdansnisvieadielueunan

Reservation system, airline seat reservation process, retrieving flight
information reservation, air ticket price calculation, using the reservation system to reserve
car rental, hotel rooms, trains tickets, and cruise ships, trends of information technology for

future tourism management

nN3.321 AwangudmIugRAMNTIINTioaLTien 3(3-0-6)
TCM321 English for Tourism Industry

nsdomsniwidinguilesiu Wuinuwenisilawaznisne dnsinadaiilily
qma’mmﬁm’m/ia\ﬂ,ﬁa’g Umaumm%uﬁugmﬁﬁmw’1ﬂmﬁwamamuﬂﬁfﬂuqmmmmmﬁ
vioaiien

Basic English communication on listening and speaking skills, technical terms
used in the tourism industry, basic conversations taken from scenarios in the tourism

industry
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17322 Tnefnudmiunisveadien 3(2-3-6)
TCM322 Thai Studies for Tourism Industry

Wawnrsanudulne wwiRnuseifaans nisidlesnisunases taswgia deny
uagiausTn ANNIToLaz AL é}'ﬁqLwiaﬁaﬂ'auﬂizi’amam%wﬁaaﬁanqa%’mulmﬁuw% Aaunssy
I5300AF 3350uN558 WiAad ausslve 9nsive udssmaluasusannegidayaiine

Thai evolution, Thai history, politics, governance, economy, society and
culture, belief and religion from the prehistoric period to the Rattanakosin period, Thai fine

arts, Thai literature, Thai dancing, Thai music, Thai food, Thai traditions, and Thai wisdom

heritage
MIN3.323 Mg udmsudeanen 3(3-0-6)
TCM323 English for Tour Guides

finwzn1slinudingquiilonuiingmardiainuenisils n1swe nseru madou
FwvimadiefiAadeaiuendndiaamean vinsgnsiiaussnuiivieniiendunwdngy

English language skills for tour guides including listening, speaking, reading,
writing skills, technical terms related to the tour guide profession skills, presenting tourist

attractions in English language skill

n5.421 wanN1sIIAAmAR 3(2-3-6)
TCcM421 Principle of Tour Guides
IsAUAOU:  LABISEUY YINT.322
Prerequisite:  TCM322

UNUIN NG Qii&JWUiim“Ua\‘iﬂﬂﬂmﬂﬁ N9 19N ULAZNITRTEUNITABUNITLAUN
nsrrIunsMsuuazdseentinvioniien nstivuanuivieuiienfiddy inwelunsudletam
La‘wqwﬁwLLazmi@JLLammUaamﬁmaaﬁfﬂviml,ﬁm mmﬁlﬁmﬁuLmﬁmauﬁmﬁﬁﬁm Aavziay
Sausssunsluazsinsene

Roles, duties, ethics of tour guides, planning and preparation before the trip, process
of receiving and sending tourists at airport, guided visits to major tourist attractions, skills in
solving problems and taking care of the safety of tourists, knowledge of major tourist

attraction sites, arts and culture both domestically and internationally
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nauArINTIanIsMsviesiisniialuseda dnssans waznisuszyu

n3.231 anufilowufertunisdanismsvieaiieaiieiduseia
UnssAnsuaznsUTEAY 3(3-0-6)
TCM231 Introduction to MICE Management

dnwazuazgULuUgsAa ndnnsmsdnnulsery mavieaiivailedusnata msdn
ULARIALAIAZINTIANIT NMTIUKLNITAIR SUUTzaal Tumaunsiuiuns n1sUsziduna
A15UTEAIUNUAUNUIBIUAIT © HANTENUADIATYEAILAZAIALTIN19ATILAZN1 980U
PMAMNIIUNTINLNTIANTUATNTUTEZYY

Characteristics and forms of MICE business, principles of MICE management;
Meeting, Incentive, Event, and Exhibition, MICE marketing planning, budgeting, procedures,

and evaluation; coordinating process, impacts of MICE industry towards economic and social

NN3.232 nsdansanIuTiuazAuieALEAIN 3(3-0-6)
TCM232 Venue and Facility Management
MsdamsanuidnnuadssneeuazandniunsUsyyy Nulnssens s
FONLULANUTIT AL ITULaRSELAN wazfansIUAuaNITnaatugUluumg 9 3AUTENoUTDs
a01uil AnenmvesanuiininadenisuImsinnisanuidnyssyunaginsanis
Management of venues and facilities for meetings and exhibitions, venue
design for trade show and special marketing activities in various forms, elements of the

venue, venue potential affecting meeting and exhibition activities.

MIN3.233 msdamsmsUszyLazmsvisadfiniioidunata 3(3-0-6)
TCM233 Meeting and Incentive Travel Management

Uszinw duneuuazfiznislunisdnaudssyy uaznisiendisufieidusieta
nszvIuMsinnsviesiisniieiduseta msfmunnguidmeneg msaun msdnduureinisdn
TUsunsaviesilen msAnsioUszanuay

Types, procedures and methods for organizing the meeting and incentive

travel, target group determination, planning, costing of the travel program, coordination

process
MN3.331 ausangudmiunmsvienisnielumeia dnssens

warNIUsTYL 3(3-0-6)
TCM331 English for MICE Industry

inwen191899ngy MANImadanineIvedlugnannsun1siaingsanIskaznis
Usza ﬂ’lﬁﬁﬁLLa3ﬂ’lﬁWﬂﬂﬁl’lﬂU'l/]?mVIu’]ﬁT’laE]\‘iiJ’]ﬁ]’lﬂﬁmuﬂ’liﬂjﬁhx‘l 9
English skills, technical terms used in MICE industry, listening and speaking

from scenarios related to MICE industry
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NIN3.332 N153AN13NSUTEYNINAINUIUIR 3(3-0-6)
TCM332 Convention Management

UsglnnvesnulsegAvdnsefunmnni ssfafiieades Fupoulunisdneu s
U3m3dnn1seunIRY 8mnsuaziA3esR AansTulariBn1YesuUTEYL MIUsaunuiy
mhsauiiieades wasmaaueduiiodugiudansussyussiuunnni

Types of international professional convention and related business,
procedures for organizing the convention, financial management, food and beverage,
activities and protocol of the convention, coordinating with relevant agencies, how to

propose to host a host of an international convention

NN3.333 N13INNITNULNTIANISUALAINTIUNLAYNN1TAAA 3(2-3-6)
TCM333 Exhibition and Special Event Management
NTEUIUNITIATLNTIANNT ﬂ’]i'J’NLLNULL@SﬂWiL@%EJlIﬂ’]i ﬂWiLaaﬂﬁﬂﬁu‘ﬁéjﬂﬁﬂiiﬂﬂﬁi

N590NLUUINTIANTS VaUARLAAIFUAILAYHYLIIY NANTENUVRINTTIATNTIANTT N1TUTEAIUNY
fumbeauiiiedes

Process of organizing exhibition, process of planning and preparing of organizing
exhibition, venue selection for exhibition, designing venues and events, Information on
exhibitors and participants, impacts upon operating exhibitions, coordinating with related

organizations

VN3.431 aMwdinguiienislduininaziasainesesdmsulassnunmsvisaiisnieiduseda
UNIIANT UagnsUs 3(3-0-6)
TCM431 English for MICE Project Pitching and Negotiation

ViN¥eN13193910e509MIEN 18aNgy N1sdlLauelusangsnaludaien wsangy
English negotiation skills, presentation of MICE projects in English

NALIYINTIANINM VBN UTIFUA N

M3.241 anufilewiuiefunsvieniisndsguam 3(3-0-6)
TCM241 Introduction to Wellness Tourism

JULUU Uszian WWALUY LAZANYAEURIRAAIINTTUNITUSNISTNEUAIN GNYaienIs
vhaulugnavnssunsviesiiendguamm miuduiuvesgsiauinisussiandng q Afeadesly
DAANYATTUATUINITLTIGVAN

Forms, types, trends and characteristics of the wellness tourism industry, job
characteristics in wellness tourism, relationships among various types of related businesses

in wellness Industry
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NN3.242 Anssutunuinisdmunmsvieadieandsguamn 3(2-3-6)
TCM242 Recreations for Wellness Tourism

ﬂ’.l’]ll‘ﬁlﬂ&l ANy LLa‘“Ui”LﬂVI“UENﬁ‘\]ﬂiiuﬁu%uqﬂﬁlﬁaﬂﬂiﬁa%ﬁEJ'JL%Qa‘UﬂW‘W
‘Viaﬂﬂ’ﬁﬁ]ﬂuuﬁ/luﬂﬂ’liLW@ﬂTﬁV]@QLW’d’JL‘Uﬂﬂ‘Uﬂ’WW ﬂWiLaaﬂLLau‘UquJﬂmisﬁaﬂﬂiMIUﬂﬁiﬁ](ﬂﬂ‘\]ﬂiim
uuwmmnwamwmmmL%Qamm‘w mi?mmmssmuuwmmimamwaﬂL‘Vlmmﬂmm‘w Aanssy
Tununsiivangaututinvieadien

Meaning, characteristics and types of recreational activities for wellness
tourism, principles for organizing recreation for wellness tourism, selection of equipment for
organizing recreational activities for wellness tourism, organizing recreational activities for

well tourism, recreational activities that are suitable for wellness tourists

MIN5.243 Msmandmiunsvienisudeguaiw 3(3-0-6)
TCM243 Marketing for Wellness Tourism

AUNLILYDINITUINITNITAAIN @IUUT2AUNNNITAA1NVDIIURAAIMNTIUNIS
vieafisndequam msisesilonaveanatn nainssuguslaadsguam myiauaznisnensal
AANANNSYIBATiBNTIgUAIN NSUUEILNAINNIYBTIBNTIUATH NNTIIUNLNAENSNIINITAAR
ﬂﬁﬂ/ia\‘il,ﬁml,%\‘i?fumw

Meaning of marketing management, marketing mix of wellness tourism
industry, market opportunity analysis, wellness consumer behavior, wellness tourism market
measurement and forecasting, wellness tourism market segmentation, marketing strategy

planning for wellness tourism.

MN3.341 awangudmiunmsvieaiiondaguan 1 3(3-0-6)
TCM341 English for Wellness Tourism |

n1sdeansniwidenguid osdu wuinvenisilsuagnisye dnsimadaiilily
qmammimm'ﬁmi‘viaaLﬁsnl,%ﬂqsumw Uwaumm%’juﬁugmﬁﬂﬁmmﬂmi’«iﬂaaﬂamumiaﬁu
9REVNIIUMIUSMIViDaTie I Tegunm

Basic English communication focusing on listening and speaking skills,
technical terms used in the wellness tourism industry, basic conversations taken from

scenarios in the wellness tourism industry

N13.342 mﬁmmw%wsnﬂsm'ﬁi/iaﬂl,ﬁ'mL%ﬂ?ftm’lwuuuuuim’m’ﬁ 3(3-0-6)
TCM342 Integrated Wellness Tourism Resource Management
ANUMING WUIAR B3AUTENEUNTVBATIENTIGUAIN NNTIURUTANITNINENS
m'iviml,ﬁ&rsl,%ﬁqsumw LLu’ﬂﬁmamm'svia\‘iLﬁﬂjL%ﬂ?jﬁUﬂﬂWiuau’lﬂm ANINLINADUNITHUITUAIU
mmmmluqaﬁamwiaqLﬁEnLGTNQGUmW
Meaning, concept, components of wellness tourism, wellness tourism
resource planning, trends of wellness tourism in the future, the competitive marketing

environment in the wellness tourism business
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MIN3.343 NRNRUUNITUIMIkasUsTaunsaldmsy
miviaal,ﬁsnl,%aqsumw 3(3-0-06)
TCM343 Service Design and Experience for Wellness Tourism
psAUszneUYRINsvUINsdmTussiansveaiiondsguain nsantdeoenuuy
UinsuarUszaumsalilondnsarinagnsuinminmsvieaiiondeguamm tnsgruuinaiiogunm
Components of services for wellness tourism, service design thinking and

experience for wellness tourism, wellness products and services standards.

MN5.441 Awangudmiumevea e naguain 2 3(3-0-6)
TCM441 English for Wellness Tourism |l
ﬁﬂwmﬂ%’ﬂwwé’aﬂqmﬁamuu%mﬂuqmammmmi‘vianLﬁaaL%aqmmwﬁ% 4
vinwy Awimalafifsdestiuoinnuuinislugnavnssumvienilondaquam vinwennsuiiaue
wazn1seSurelunusingy
English language skills for service work in the wellness tourism industry,

technical terms related to wellness tourism, presentation skills in English language

NAXIYINITIANITIdIT8Y

NN3.251 nsInn1IneisndmIuEed Ty 3(2-2-7)

TCM251 Room Division Management for Cruise
NFANLIUNULAZNITIANITUUTAITAIUNET 1Azt N1TUTZAIUIUIZIIN

WNUNUENSAILvThAURRLnuITuRasWUNdY q nsdanedymauuinisdiumiinuazauuitiy
Front office operations and management and housekeeping work,

coordinating process among the front office service department, the housekeeping

department, and other departments, the case studies and methods for

solving front office and housekeeping work

VINg.252 n1susEnaUemMsTUiUgIUdmTUTadIT gy 3(2-3-6)
TCM252 Basic Culinary Operations for Cruise

nEnmsuazmaiianisusznevemaitoy gunsalluas Tngdiu nannsAnden
Tnaulignaewmunantavuinsuarguenniglunisusenauemsdmiunsdnnissed1sngy

Basic cooking principles and techniques, kitchen equipment, raw materials,
principles of raw material selection to ensure proper nutrition and hysiene in food handling

for cruise ships.

N93.253 MIUINITE I THazIASRRLdmMSUSod ey 3(2-3-6)
TCM253 Food and Beverage Services for Cruise
Imqa%ﬂwﬁﬂﬁLLa“mm%"Uﬁmawmc’hw%nwmmmavm'%'aﬁm UTebnANUa9
9IMTUAZIAT IR wﬂwvmﬂmimimmma 2A303RU N139lRveMNs N15LETNeMTHAY
\A3DIRNUTEANAN 9 N15AVeINT indela-aTedld afuaumU‘U@qmﬂgummummsmLuumima
autaeadulunsinuvesheudnisemsuasiedesiudmiunisianisded sy
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Structure, duties and responsibilities of the Food and Beverage Service
Department, type of food and beverages, food and beverage service skills, table setting,
serving of food and beverages, storage of food, tools and appliances, operator hygiene and

functional safety actions for food and beverage services of cruise ship management

N5.351 AWBINGUAMTULTEE Y 1 3(3-0-6)
TCM351 English for Cruise |
nsdoasntwdinguiesiu wusinuenisilawazniswe dnvimadedlilunis
UINITUULERENT Y Umuwm%uﬁugmﬁﬁwmmﬂmié”laaaamummﬂuﬂﬁﬁmwuﬁaﬁws’]iy
Basic English communication focusing on listening and speaking skills,
technical terms used in the cruise ship service, basic conversations taken from scenarios in

the cruise ships

7119.352 NNSIANIINRIDIMTA M UIS0E Ty 6 (3 -5- 10)
TCM352 Dining Operations for Cruise
E‘ULL‘U‘U PANNITUIMITUAZNITUINIS ﬂ’ﬁ’J'NLLN‘LJLLﬁ8%‘1491QUﬂﬂiﬁﬂﬂWULgﬁJﬂﬁgﬂULLa8
uanAn LT nsAasiegnd nsunlalgymuazeuassalunisdnny LLuﬂﬁmaaqsﬁamﬁmgm
Types, principles of administration and service, planning and procedures for
organizing both inside and outside banquet room, customer contact, solving problems and

obstacles in organizing the event on cruise, trends in the catering business

nN5.451 AN BEUTULTREI Y 2 3(3-0-6)
TCM451 English for Cruise |l
inwernsldnwdinguilenisdeansuudedsaiidudeunnntu laensel fdwy
wazdrurunwdanguidndulunisiinuuudedisy nmswisuainundeudwmiunisasy
AHDINGUEMTUNUIIEI DY
English language skills for more complex cruise communications; English
grammar, vocabulary and expressions required to work on cruise ships, preparation for the

cruise ship English exam

106 wangnsUSyes Ansuyverans wasnsinnisnmsvieaiien Un1sfnw 2567



2.4 ngsvauaulaenzay (12 wiiefn)
NF1IYIN1TIANITNITVIBAUTET
M3.521 QR RNRTI I GAY 3(3-0-6)

TCM521 Community Based Toursim Management
LuaAR MENNNT a9AUTENOUYRINMIYIBLBalnsyuvy nsrUIUNsLaziedadilely
MIsuHUIANIsN TRl yNTUDE1d B MR uAfidnen muakanIENaINNg
viowlen unumanNES Laymstidudamvesiitidulddudslunmsinnisviondiealaeyuy
Concepts, principles, components of community-based tourism, processes and
tools in tourism management planning sustainable development, analysis of potential areas
and impacts from tourism, roles, relationships and participation of stakeholders in

community-based tourism management

N93.522 NIV NTEIATIA 3(3-0-6)
TCM522 Creative Tourism
Audunn i wasndnnisnisvieniiendaasneassh audnvae Usennues

[y

NINYINT KA FUKUUVBINTVIBUNNT@IATIA 039AUTENOURALUIN N ITRIUINT SRl
WunndAnenIn nafnssulazlssinnvoslnyiouenTIaieassd o uhuuuwasnItane?
Nevas

—

History, concepts and principles of creative tourism, characteristics, types of
resources and forms of creative tourism, components and guidelines for tourism
development in potential areas, behavior and types of creative tourists, model cities and
related case studies

I75.523 nsvioaiiendiennns 3(3-0-06)
TCM523 Gastronomic Tourism

NaNATS wuIAA JULUU warUsEnneIRanIsunsieniiendemng muduwus
Y09 MNShar TAIUsIIN Tidmasaa1vsieadu uazemnsUseswA WoAnIsUveINgu MY N3
aaﬂLLUUiWEJms‘viENLﬁa’aLﬁamiﬁauiﬁmﬁummi

Principles, concepts, forms and types of food tourism activities. relationship of
food and culture affecting local food and national food, behavior of target groups, designing
travel programs for learning about food

nN3.524 nsdanismsvieafiendeTnnsssy 3(3-0-6)
TCM524 Cultural Heritage Tourism Management
AudAnyreIn LTy danuuayTansssy sULUUMTIANT ngmneidnanseny
sensdnnismsvienfisndsinusssulugramnssunmsvieadion msdadnssanisuaynnsussy
The importance of sustainability, society and culture management, existing
laws impact on cultural tourism management in the tourism industry exhibitions and

conferences
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nauArINTIANIsNMviesiisniiadusneda dnssanis wasn1sussyu

M3.531 Afldunedesivanamnssumsvieuiisniadusneda dnssanis
wazN1IUTEY 3(3-0-06)
TCM531 Service Providers in MICE Industry

unummiivesiilduisatemdnlugnavnssunisdainssanisuaznsusyam
unu vt fivesgildrnfendedu q unummihivesmiisauniaizuazesnsdng q Addiu
atvayulugnavnIsuMITRInssANsLazNSUTEYY

Roles and responsibilities of key stakeholders in the exhibitions and
conventions Industry, roles and duties of other stakeholders, roles and responsibilities of

government agencies and organizations contributing to the exhibition and convention

industry
9199.532 WUIAABAZNITOBNLUUDLIUN 3(2-3-6)
TCM532 Event Concept and Design

LUIAR JULUU NTEUIUNITODNKULUINISIATINTAMTUBLIUN N19319UKHY
WU TEIIUMTUTIITYUNYEE N15USMIsANNFUTUS n1TRain A5UIMI5ALLELS UAZNNS
Usghllung

Concepts, types, process of event project management design, planning,
budgeting, human capital management, relationship management, marketing, risk

management and event project evaluation

nN3.533 NSIANANTTUTLAMT N 3(3-0-6)
TCM533 Sport Event Management
sULUU Tunaunsaniiuy medadsluniswdndliundmsuianssuiiiaenginn

Concepts, types and process of sport event management

n3.534 N3NNI TIUNANIALAEAINTTUTIIAUT T 3(3-0-6)
TCM534 Festival and Cultural Event Management

EULLUU%HG]E]Uﬂ’l’WT’]LﬁuQ’]u AN1INTTANITNUNANIALAZAINTTUTITAUSITU NA
gnsiausidenamaz ity viedy

Concepts, types and process of festival and cultural event management,

presentation strategy for storytelling and local wisdom
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nauAvINsIansmsvieaiendegunin
MN3.541 InimeresAsmdmiumsvisaiindsguan 3(3-0-6)
TCM541 Holistic Psychology for Wellness Tourism

dnwazvostinviouisndguaw nssvrunsindulauazusagdlalunisliuinisves
tiviesilondegunm Jedeiidsnadenginssutinveaiiondsguamm wnlifuvemginssunisuilan
Tugmamnssumsvisaifiiuaznsuimsvesinvieaiivndsguam

Characteristics of wellness tourists, decision-making process and motivation
for using the service of wellness tourists, factors affecting wellness tourist behavior, trends in

consumption behavior in the tourism industry and services of wellness tourists

NN3.542 N15IANTTAU 3(2-3-6)
TCM542 Spa Management
wa ) o a ad o w a = a [ 3
Uszamnauduun Ussian Lagn15ann1sgsnadyl 18n15UUA LATONND NAAAUY
A9 9 nvEnekazng e leuningites nskaukaugnaalfugunmuaznIsviodnen
History, types, management of spa business, treatment methods, tools,
products, related laws and regulations, combining spa business with wellness and tourism

7.543 ammmzm‘%mﬁmﬁaqmmw 3(2-3-6)
TCM543 Wellness Cuisine and Beverage

AUNUNY UTEtnn AUEIRAY Tnwumsidesdu miaaﬂLLUULNE@WMW?LL@%L@%@Q%M
mm%’aﬁﬁmmﬁﬁim LwﬁﬁﬂmiﬂizﬂaummmazLﬂ‘%@ﬁamﬁ'aqmmw

Meaning, type, importance, basic nutrition food and beverage menu design

according to consumer restrictions, techniques for preparing healthy food and beverages

nN3.544 Qﬁﬁmmﬂﬁaﬂﬁuﬁﬂw%’Uﬂ’lmaaLﬁmlf‘?mqmmw 3(3-0-6)
TCM544 Local Wisdom for Wellness Tourism

ANy Anuddey Uselewd Yssinnveagildyailne ﬁquﬁ{]zy,ﬁyﬂﬁmﬁuﬁguam
?J@JI‘V]‘EJLLa8Qﬁﬂipjip}7ﬁ%UNﬂ%ﬂﬂﬁ@ﬂausu 4 ﬁ’m%wiam,ﬁml,%aqsumw

Meaning, importance, benefits, types of Thai wisdom. both traditional local

wisdom of Thailand and wisdom received from other localities for wellness tourism
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naIvINTIANITSTedITRY

MN3.551 asiloswiuAeaiula 3(2-3-6)
TCM551 Introduction to Wine

UseRmnunduan dusiie Yssanuazedavedhil sunsunisnds nsifiuine
n1seuaaINLAZNIsiAenTe Nsdenfulssmuemsiimuneiuldusazaia savdvedind ms
Ausnwlilugumpdifoensadluiiuifidnnudsuslameseinia nsliauasdslag anudiFes
Talfuguam

History, origin, type and type of wine procedures for production, storage,
reading labels and wine selection, choosing the right food for each type of wine, taste of
wine, wine storage, how to store wine at the right temperature, opening and serving wine,

knowledge of wine and health

IN3.552 yunouilowdiu 3(2-3-6)
TCM552 Basic Patisserie

nénnsuazmatiamahuutey ssdlsenouvesuLduiiug gunsallunsh Tnghu
wannsandeningaulvignassmumanlasuinisuazaveudy

Principles and techniques of baking, elements of basic desserts, kitchen,
equipment, type of raw materials, how to select raw materials according to nutritional and

hygiene principles

NN3.553 nsHaNASeRLd s USed T 3(2-3-6)
TCM553 Bartending Services for Cruise

\30sfuuardunan vinfiduoaneseduarlifueanesed gunsal Aarnisuay
AR WagN1SH A5 N1IAIUIUAIUNANTDNAT IR X miﬁﬁm}auﬁmaumﬂizqﬂﬁﬁ'amimaG]
\3oshudmiuudedisey

Drinks and ingredients, alcoholic and non-alcoholic types, equipment, drink
mixing style and serving, calculation of the ingredients of the drink, applying local ingredients
to produce beverages for cruise

NN3.554 1sPBNLULLaEIRLAteIMIE M UUEe 3(2-3-6)
TCM554 Food Styling and Design for Banquet
3§m§LLa31,1/1@‘13@mwmLmemﬂugULLUULLaﬁwuﬁiiuﬁm 9 miﬂixqﬂﬁﬁﬁmqau
wazYaniivarnvanediniuiaudieing mannudsensdmivnudadssuudodisgy
Methods and techniques of food decoration in various styles and cultures,
application of raw materials and other variety of materials for garnishing food, food

decoration techniques for dining on cruise
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2.5 N§IATIM WA IHINANBURI TN (12 nilefin)

NG
n3n.011 mwﬁuﬁugmﬁm%’uqﬂa’mﬁuqmammimmiﬁaaLﬁm

WAZNIFUINIT 1 3(3-0-6)
THAO011 Chinese for Personnel in Tourism and Hospitality Industry |

[

N138911 NMITEUMSNYINTYIUToU Mmdnn Lensalseauiiugiu nsaunuily
PinUszdiu nMsorudernudy 9 wazldneumauugiu
Reading, writing basic Chinese characters, vocabulary, basic grammar,

everyday conversation, reading short passages, answering basic questions

15n.012 mwﬁuﬁugmﬁm%’uqﬂmﬂﬂu’qmammimmi‘via\‘iLﬁaa
WAYNITUINIT 2 33-0-6)
THAO12 Chinese for Personnel in Tourism and Hospitality Industry |I

ITIAUNDL:  LABEEU N9N.011
Prerequisite:  THAO011
N1581U N15KWEU N1 LLagmquaEhwiaLﬁmmﬂmwﬁuﬁugmﬁm%’uqﬂmﬂﬂu
gAEMNIIUNTeTEIArNTUINT 1 Adwi JUUszlen duru waghensaliiisadeatuuium
§3RAUINTIEAUAY NFEUNUT N1581uToANNlUUTUNGIAIUINIS miaqﬂu‘fam wazlgulselen
Reading, writing, speaking and listening continuing from Chinese for Personnel
in Tourism and Hospitality Industry |, vocabulary, sentence, expression and grammar related
to elementary service business context, conversation, reading text in service business

context, summary of content and write sentences

n3n.013 MwIuiugudmsuyranslugnamnssunsvieie,
WAYNITUINIS 3 3(3-0-6)
THAO013 Chinese for Personnel in Tourism and Hospitality Industry Il

WIRUNDY:  LABLSEY N9N.012
Prerequisite:  THA012

N15914 NS N1INA LA ANSHe AANA ’iU‘Ui‘”IEJﬂ d1uu LLa‘“VL’JEJ’]ﬂ’imVI
LﬂEJ’J‘EJENﬂ‘U‘Ui‘U‘Vlﬁiﬂ%Uiﬂ’]ﬂ‘Uiu@“U‘VlE‘N‘U'L!G]E)ﬁ]’]ﬂﬂ’]‘l?ﬂ(’]‘\]ﬂWU%’Wﬁ’]%iUUﬂa’mﬂuafﬂﬁ’ﬁﬁﬂiillﬂ?i
‘VlE)\‘iW]EJ’JLLﬁuﬂWi‘UiﬂWi 2 fin¥eN1IHe LATAITOIUUNAINY NITAAINY ﬂiu‘U’]‘Llﬂ’]iLEUEJULWQ
Ansedoans wazmIsnaLaninmAndilluUTuIMIsgsRaUINg

Reading, writing, speaking and listening, vocabulary, sentence patterns,
expressions and grammar related to service business context at a higher level following
Chinese for Personnel in Tourism and Hospitality Industry I, listening and reading skills,
interpretation, writing process for communicate and expressing opinions in the service

business context
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n3n.014 awFuiugudmsuyeainslugnamnssumsvendio
WAYNISUIANT 4 3(3-0-6)
THA014 Chinese for Personnel in Tourism and Hospitality Industry IV
defunew:  welseu n1sn.013
Prerequisite: THAO13
38U Nadeu e wagnnsils noudtaFeuididne sUUszlen diuau uay

Y
(%
a ~

hpnsalfiisadestuuiungshauinslussduiidudentiunaiuIuiiugmdmvyaainsly
QAAMNTIUN VBN TEIAZNITUIANT 3 Tinwennsile n3eu MaTeuunay 912 dudu ddnd
Wy MafeNdugs wagnsaunuiluaniunisaiig q Tuuiurmiagshioinig

Reading, writing, speaking and listening, as well as learning vocabulary,
sentences, expressions and grammar related to service business contexts at a more complex
level from Chinese for Personnel in Tourism and Hospitality Industry lll, listening, reading,
writing news articles Idioms, terminologies, advanced interpretations and conversations in

various situations in the service business context

NAUIPNNNING
15n.021 mmmeﬁ‘ﬁugmﬁm%’uuﬂmﬂﬂuqmamniiumsﬁmLﬁﬁa

WAYNITUINIT 1 33-0-6)
THAO021 Korean for Personnel in Tourism and Hospitality Industry |

¥
v A

11597 N13WEUAITNYINTBUNIMELTBIAY AFNY iensalseduiiugiu n1s
aunuluddnuseiniu Mmygutennudu q wazlanaumauugy
Reading, writing basic Korean characters, vocabulary, basic grammar everyday

conversation reading short passages and answering basic questions

19n.022 MwnmanugudmsuyrainslugnaIvnsIunsio e,
WAYNITUINIT 2 3(3-0-6)
THA022 Korean for Personnel in Tourism and Hospitality Industry I

IsAUAew:  weEeU n19n.021
Prerequisite: THAO21

N1587U ASAEU ATYA LLazmianshwiaLﬁaqmﬂﬂmwmmﬁﬁugmﬁm%’u
uﬁmﬂﬂuqmammimﬁﬁauﬁmLLazﬂﬂiU%mi 1 ANANA ;J‘U‘Uiﬂ*&m drunu waghensaifiiedes
AUUTUNEINIUINITILAUAU NMFaunu n13erutenuluuiungsiauinis msaa;mﬂfam WALl
Uselon

Reading, writing, speaking and listening continuing from Korean for Personnel
in Tourism and Hospitality Industry |, vocabulary, sentence patterns, expressions and
grammar related to elementary service business contexts, conversation, reading texts in the

service business context, summary of content and write sentences
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73n.023 m‘tsnLﬂ’maﬁugmﬁ’m%uﬂmﬂﬂuqmammiumﬁﬁmLﬁﬁn

WAEAITUINIG 3 3(3-0-6)
THA023 Korean for Personnel in Tourism and Hospitality Industry Il
IsAUAoU:  LABREU 190,022
Prerequisite: THA022

n1381u M9dou n1swa wagnisila Adwst UUsElen duau wazliensald
Lﬁ'm%’aﬂﬁ’w’%wqiﬁw%151u33§1’uﬁqq%ugiamamwmm%ﬁjugmém%’uqﬂamﬂuqmamﬂiwmi
vioufleruazn1susnag 2 faweni1sile wazn1581uUNAIY N15AAY NTEUINNISITEuLie
Ansiodoans uazmawaLanInNuAniLluUTUIM9gIRaUInIg

Reading, writing, speaking and listening, vocabulary, sentence patterns,
expressions and grammar related to service business context at a higher level following
Korean for Personnel in Tourism and Hospitality Industry I, listening and reading skills,
interpretation, writing process for communicate and expressing opinions in the service

business context

n3n.024 AMwnnaNugudmsuyaainslugnamnssun ey
WALNIIUING 4 33-0-6)
THAO024 Korean for Personnel in Tourism and Hospitality Industry IV

FUPUNDU:  LAYLSEU NSN.023
Prerequisite:  THA023
115814 NSWEN N1TYA Lazn1ie nieuraseuimdn suustlea duiu was

Y
(2

hgnsaifiieadestuuiungsieinislussdufidudoutunnawunudiugiudmniuyaainsly
QAEMNTIINMSVDATEUALN1TUINIT 3 Tinwensils Mse1u MaBeuunady 111 duau Adnv
HIRE miamm%uqq wagnsaununluanIunIsaling 9 luusunniegsiauinig

Reading, writing, speaking, and listening, as well as learning vocabulary,
sentences, expressions, and grammar related to service business contexts at a more
complex level from Korean for Personnel in Tourism and Hospitality Industry lll, listening,
reading, writing news articles Idioms, terminologies, advanced interpretations and

conversations in various situations in the service business context

AU
73n.031 mmm’jﬂuﬁugmﬁ’m%’uqﬂmﬂﬂuqma’mmﬁmmiﬁauﬁm

WAEAITUINNG 1 3(3-0-6)
THAO31 Japanese for Personnel in Tourism and Hospitality Industry |

11581 MAgumdnyIngUuUewy mdnd hensalseduinugiu nsaunu
TudiaUsginiu n1seudenudu 9 waglanaumauiugIu
Reading, writing basic Japanese characters, vocabulary, basic grammar

everyday conversation reading short passages and answering basic questions
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n3n.032 m*mfﬁﬁuﬁugmﬁw%’uqﬂmﬂﬂuqmammiumsw’aaLﬂ?im

WAENITUINT 2 3(3-0-6)
THAO032 Japanese for Personnel in Tourism and Hospitality Industry II
WTeRUNeY:  LABLSEY N9N.031
Prerequisite: THAO031

N15814 NSALU N15YA LLazmﬁ'ﬂqasiwiaLﬁaamﬂmmzjﬁuﬁugmﬁm%’uqﬂmﬂi
Tugnaimnssunisvieafisanaznisuinis 1 Adwvi sudselon dwnu warhensaififeadestu
USUNTINIUINITTEAUAU N15aunu Nseudenuluuiungsiausnig nsasy e uanidou
Uszlon

Continuous reading, writing, speaking and listening continuing from basic
Japanese for Personnel in Tourism and Hospitality Industry |, vocabulary, sentence patterns,
expressions and grammar related to elementary service business contexts; conversation;

reading texts in the service business context, summary of content and write sentences

n3n.033 AMwdduiugiudmsvyaainslugnainssunisveien
WAENITUINNG 3 3(3-0-6)
THAO033 Japanese for Personnel in Tourism and Hospitality Industry |l

IUsAUAoU:  LABEU N19n.032
Prerequisite:  THA032

n1381u M9dou n1swa wagnisile Adwst sUUsElen d1uau wazlensald
Aeadestuuiunssiauinislussduiigiudeanadiuiugudmsuyaainslugnamnssums
vieuflganarn1susntg 2 Wnwen1sile wagn13eIuLNAIIN N15AAIIN NSEUIUNITTBuLile
Ansedoans wazmIsnaLaninmAniuluUUIMIsgsRIUIANg

Reading, writing, speaking and listening, vocabulary, sentence patterns,
expressions and grammar related to service business context at a higher level following
Japanese for Personnel in Tourism and Hospitality Industry II, listening and reading skills,
interpretation, writing process for communicate and expressing opinions in the service

business context

n3n.034 aduiugiudmiuyaanslugnannnssunisviondien
WAZNITUINIT 4 3(3-0-6)
THAO034 Japanese for Personnel in Tourism and Hospitality Industry IV

wdeRunieu: 1AvLSU N3N.033
Prerequisite:  THA033
115971 N15AEU NTNA wazn1sile nieuraSeuia1dne sUUslen duiu uas

3
hgnsaifiAgitestuuiungshauinislussduiidudoutuannuduuiiugudmivyaainsly
QRAMNTIINIVIDATEINALNITUINS 3 vinwensils Mse1u MaTeuunady 411 dudu Adn
Wy Msfedugs wagnsaunuluaniunisaiig q Tuudurmiagshiauinig

Reading, writing, speaking and listening, as well as learning vocabulary,

sentences, expressions and grammar related to service business contexts at a more complex
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level from Japanese for Personnel in Tourism and Hospitality Industry I, listening, reading,
writing news articles Idioms, terminologies, advanced interpretations and conversations in

various situations in the service business context

nauAT AT aa
n3n.041 mmﬂ%’qmaﬁugmﬁm%’uqﬂmﬂﬂuqmammiumﬁﬁaam?’isn

WAZNIFUINIT 1 3(3-0-6)
THA041 French for Personnel in Tourism and Hospitality Industry |

¥
v A

115874 MSWEUFIgnYIA e INTuAaUaY AdnY laensalseAuiugIu A3
aununludinUsedniu nMseudennudy q wagldnauAinuugIu
Reading, writing basic French characters, vocabulary, basic grammar everyday

conversation reading short passages and answering basic questions

n3n.042 A liumaiugudmivyaanslugnavnssunisvioaile
WAYNITUINIT 2 33-0-6)
THA042 French for Personnel in Tourism and Hospitality Industry II

AUIFUnDU:  LABREU 1190.041
Prerequisite:  THAO041

N1981U N1SLTEU N13YA LLazmi‘anEhwiaLﬁaqmﬂmwm%’qLﬂaﬁug’luﬁm%’u
yaanslugnamnssumsvieadisanaznsuinig 1 Adwi suusglen o waghennsalfifeades
AUUTUNEINAUINITTEAUAY NMTaunu n1serudenuluusungsiausnig miaqﬂﬁam wazLeu
Uselon

Reading, writing, speaking and listening continuing from French for Personnel
in Tourism and Hospitality Industry |, vocabulary, sentence patterns, expressions and
grammar related to elementary service business contexts, conversation, reading texts in the

service business context, summary of content and write sentences

n3n.043 A Fumaiugudmiuyaansiugnavnssunsviesilen
WAZNIFUINIG 3 3(3-0-6)
THA043 French for Personnel in Tourism and Hospitality Industry |l

TIAUNDU:  LABIIEU NTn.042
Prerequisite: THAO42

N1587U N5A8Y N1SHA wagni1sila Ardn sUUselen drudu wazliensald
Aendasfuuiungsiauinisluseduiigelusonnawifamaiugudmiuyrainslugnamnssy
M ufieanarn1su3nig 2 nwen15ie Wazn1TEIUUNAIY N15AAIN NTTUIUNITTELLTe
Ansefioans wazmsyauaninmAndiuluUiumsssAIUINNg

Reading, writing, speaking and listening, vocabulary, sentence patterns,
expressions and grammar related to service business context at a higher level following

French for Personnel in Tourism and Hospitality Industry I, listening and reading skills,
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interpretation, writing process for communicate and expressing opinions in the service

business context

n3n.044 awlsamaiugudmiuyaanslugnamnssunisvioaiien
LAYNITUINIT 4 3(3-0-6)
THA044 French for Personnel in Tourism and Hospitality Industry IV

IUsAUnew:  LABREU M190.043
Prerequisite:  THA043

N1591U4 NSV N1INE LLas RRES WiEJZ.J‘I/NLSEJuiﬂﬂFiWVI 3‘1.]‘1.]5@)18?’1 41U uay
bL'J’EJ']ﬂim‘l/lLﬂ‘éJ'J"UENﬂ°l.l°Ui‘1.J‘I/lﬁiﬂ"i]‘UifﬁSs[,‘Lli‘”fﬂ‘U‘1/]GU‘LISUEJIJ"U‘L!‘\]’lﬂcﬂ’ﬁ&}”lNiﬂL??TE‘I‘IN‘LJ%’]uﬂ’TVT'i‘LI‘l.JF‘;]E‘YV]{L‘L!
’qmammiumiwmmmLLasmiUimﬁ 3 finwgn15He N394 ATTBUUNAIIY D17 d1UU ANENA
g mfinnutugs wasnsaunuiluaonumsaliing q Tudunmegsiauinig

Reading, writing, speaking, and listening, as well as learning vocabulary,
sentences, expressions, and grammar related to service business contexts at a more
complex level from French for Personnel in Tourism and Hospitality Industry I, listening,
reading, writing news articles Idioms, terminologies, advanced interpretations and

conversations in various situations in the service business context

Q5L AR IRTY
73n.051 m‘maLﬂuﬁugmﬁm%qﬂmﬂﬂuqmammimmi‘viaal,ﬁm

WAZNITUINIT 1 3(3-0-6)
THAO051 Spanish for Personnel in Tourism and Hospitality Industry |

N15974 NMSWeumSnYINwaulowu A hensalssAunugiu nMsaunun
Tudiadsginiu N1seudenudy 9 wagldnaumaIuugIu
Reading, writing basic Spanish characters, vocabulary, basic grammar everyday

conversation reading short passages and answering basic questions

73n.052 m‘tsmaLﬂuﬁugmﬁm%’uqﬂa’mﬂuqmmﬂmiimmivimLﬁﬂ’a
WAENITUINIG 2 3(3-0-6)
THAO052 Spanish for Personnel in Tourism and Hospitality Industry |I

IUIAUNDU:  LABISEU NTN.051
Prerequisite: THAO51

115814 N15KWEU N1 LLazmiWaashwiaLﬁawmmmmﬂuﬁugmﬁm%’uqﬂmﬂi
Tugnamnssunisvieaivanaznisuinis 1 Adnyi UUselon dwau warhensalfeadestu
USUNTINIUTNITILAUAY N15aUNU N1581u70ANIUUTUN §3AIUTNIS msaqmﬁam wazllg Y
Uselon

Reading, writing, speaking and listening continuing from Spanish for Personnel
in Tourism and Hospitality Industry |, vocabulary, sentence patterns, expressions and
grammar related to elementary service business contexts, conversation, reading texts in the

service business context, summary of content and write sentences
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N3n.053 mmaLﬂuﬁugmﬁm%’wﬂmﬂﬂuqmamnsimms‘vimLﬁm

WAENISUINNG 3 3(3-0-6)
THA053 Spanish for Personnel in Tourism and Hospitality Industry |l
IsAuAew:  LABEU M19n.052
Prerequisite:  THA052

n1381u M9dou n1swa wagnisila Adwst UUsElen duau wazliensald
Lﬁ'mﬁﬁaqﬁw%uquﬁ%’%ﬂW{LuizﬁuﬁqqsﬁuﬁiamﬂmmaLﬂuﬁugmﬁm%’uqﬁmﬂﬂuqmammsums
vieufleruazn1su3nig 2 Wnwenisila uagn1se1uuNAIN N15AAIN nTEUILNITTEuLie
Ansiodoans uazmawaLanInNuAniLluUTUIM9gIRaUInIg

Reading, writing, speaking and listening, vocabulary, sentence patterns,
expressions and grammar related to service business context at a higher level following
Spanish for Personnel in Tourism and Hospitality Industry II, listening and reading skills,
interpretation, writing process for communicate and expressing opinions in the service

business context

13n.054 mmaLﬂuﬁugmﬁm%qﬂmﬂﬂuqmammimmivi’eNLﬁm
WAZNIFUINNT 4 3(3-0-6)
THAO054 Spanish for Personnel in Tourism and Hospitality Industry IV

ATIFUADU:  LABIREU 1190.053
Prerequisite:  THA053

N1587U N1SALU NITNA waTNITils W%@Mﬁg\‘iﬁﬂuiﬁ’]ﬁwﬁ sUlselen d1udu uay
hgnsaifiietestuuiungsfaninislussiuiidudontuanawauiiugudmivyaainsly
QAAMNTIUNTVIBLTDIALANTUIANT 3 Tinwensils nseu MaTeuunAL 911 dudu ddni
HIRE miamm%uqq wagnsauvunluanIunsaling 9 luuSunniegsiauinig

Reading, writing, speaking, and listening, as well as learning vocabulary,
sentences, expressions, and grammar related to service business contexts at a more
complex level from Spanish for Personnel in Tourism and Hospitality Industry lll, listening,
reading, writing news articles Idioms, terminologies, advanced interpretations and

conversations in various situations in the service business context

NANIVINW YOI
N3n.061 aiwestuiugudmiuyaanslugamnssunisviesiien

WAYNITUIAIS 1 3(3-0-6)
THAO61 German for Personnel in Tourism and Hospitality Industry |

[
v A

N19814 N5 W8 URINYINTY e sTUUIIU AN liensalssAuiiugIu n13
aunuluddnuseiniu Mygruteonnudu q wazlanoumauugy
Reading, writing basic German characters, vocabulary, basic grammar everyday

conversation reading short passages and answering basic questions
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N3n.062 mmL&Jaiﬁuﬁugmé”m%’wﬂmﬂﬂuqma’mmiumiﬁaaLﬁm

WAENITUINT 2 3(3-0-6)
THA062 German for Personnel in Tourism and Hospitality Industry II
WNTIRUNBY:  LABLSEY N9N.061
Prerequisite: THAO061

381U n1adou N1y waznisiliegiedeiiiesainaiwisesuiiugiudmi
yaannslugnanmnssunsvieaieanazn1suing 1 ddwi suuselen duau waghensaiiiAnatos
AUUTUNEINAUINITTEAUAY NMTaunu n1serutenuluuiungsiausnis miagﬂlfjam wazLeu
Uszlon

Reading, writing, speaking and listening continuing from German for Personnel
in Tourism and Hospitality Industry |, vocabulary, sentence patterns, expressions and
grammar related to elementary service business contexts, conversation, reading texts in the

service business context, summary of content and write sentences

N3n.063 M ngasiunugIudmsuyRaInslugnaImnIsunIsie e
WAYNITUINIS 3 3(3-0-6)
THA063 German for Personnel in Tourism and Hospitality Industry llI

IsAUAOU:  LABEU M190.062
Prerequisite:  THA062

N1591U NS N1INA LA A1SHe AANA i‘U‘Ui“’IEJﬂ d1uu LLﬁ”l’JEJ’]ﬂﬁﬂJ‘VI
LﬂEJ’JGUENﬂ‘U‘Ui‘U‘1/1ﬁiﬂﬁ]‘Uiﬂ’]isLUiu@UVlﬁ\‘isﬂum@f\]’]ﬂﬂ']H’]LEJEJiﬂJ‘L!WU%’]Uﬁ’WﬁU‘Uﬂ@’]ﬂﬂugﬁlﬁ’mﬂiitﬂ
ﬂ?i‘VlENL‘V]EJDLLauﬂﬁiUiﬂ’ﬁ 2 MiNweAISHe LagnITeIUUNAIY N15AAIIY ﬂiu‘U']‘lAﬂ’]iL‘UEJ‘LJL‘WEJ
Ansedoans wazmsyauaninmAndiluuTumessRaUINg

Reading, writing, speaking and listening, vocabulary, sentence patterns,
expressions and grammar related to service business context at a higher level following
German for Personnel in Tourism and Hospitality Industry I, listening and reading skills,
interpretation, writing process for communicate and expressing opinions in the service

business context

N3n.064 MEIgeTINNUg UM UYAAINTIUREIMINTTUNTYIBATED
WALNITUIANS 4 3(3-0-6)
THA064 German for Personnel in Tourism and Hospitality Industry IV

wdeRuieu: 1AL N3N.063
Prerequisite:  THA063

13811 Mailisu n1sna wagnnsils wieuaFeudmdnyt suusslea drunu uas
hensaififgdesiuuiunssiauinmslussiuiidudoutuannwisesiuiugiudwivyaainslu
QRAMNTIINIVIDATEINALNITUINS 3 vinwensils Mse1u MaTeuunady 411 dudu Adn
Wy MaRedugs wagnsaunuluaniunisaiing q Tuudurmiagshiauinig

Reading, writing, speaking, and listening, as well as learning vocabulary,

sentences, expressions, and grammar related to service business contexts at a more
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complex level from German for Personnel in Tourism and Hospitality Industry lll, listening,
reading, writing news articles Idioms, terminologies, advanced interpretations and

conversations in various situations in the service business context

Y
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3. WNINYWADNLES (6 UIwNA)
tinfAnwiadeadenFouseivduiilaaouluuminerdonsann Litdesndn 6
mhedn viedenSeulusedvteluil
5.101 MeiRAITIILEYAAINTINTNiDA 18T 3(3-0-6)
HT101 Competencies Development for ASEAN Tourism Professional
maweuaumieudvhanuliAnInasvieaiiod mswamuiyadnain nsusdaneg
1semmdean Msafrayvedusiug nsfndedeats n1suinisgndn msduaiuguouniouay
audasndolufivheu Jausssunisvaulunbenuiifeatestunisiendien nstinduuas
Wawesranugnisiluuaainsivdnaina
Preparation for tourism professionals, personality development, grooming,
social manners, interpersonal relations, communication skills, customer service, hygiene
promotion, workplace safety and culture in the tourism as a workplace, development and

practical learning to become global professionals

ar.301 AnAafng 3(3-0-6)
C0O301 Pre-Cooperative Education

wulAALazANIN LT UUERRAANY N1TwTauALnS e luN1SYINU A1SeTeu
WAATENATIIU NISEENanIUYIENOUNTT WATlANITIUITUNITENATwal n1TRRIUYnwelunis
doans ﬁgﬂugmwumiﬁaa’ﬁizmqq Generation wazn1sldn1wranaiianisdeans soudanis
deanstuimusssu Fneensvhoudufivessadassdlutausssuesdnsfiunandne 3ndnelunis
ﬁwqwuéamﬁuﬂﬁu watalunisimuioisualuazrysudl nezlaniza1ulvndn Indgeyiu
AUTENaUNTT allAn19@sus189U n1sidaue wazdedsufUnluseninaljifnu uagaiy
Uaeadeluaniulsznauns 5\‘1@mm‘im 39T UATATTVIUTIULWINITN

Concepts and understanding in cooperative education system and
preparation for applying jobs, how to prepare documents for job application, how to choose
the right company to work, techniques for job interviewing, the development of
communication skills in both generation communication styles and the international
communication, cross- cultural communication, creative team work skills in the different
organizational cultures, the psychology of working together, techniques emotional
development and adaptation, improving professional skills and entrepreneurial spirit, the
report writing, presentation, the best practices during work in the workplace, morality, ethics

and professional ethics

8.101 anwazn1wlny 3(3-0-6)
TH101 Characteristics of the Thai Language

anwuzd1Aguesn v ineawdss Auazlszlun anuduiusszniiesnlsznau
voanwlng uwazmswisuwlawesnising

The salient features of the Thai language in terms of phonology, lexicon, and
syntax; the interrelationships between the constitutive elements of the Thai language; and

the evolutionary changes occurring within the Thai language over time.
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N8.212 nsldnwine 3(3-0-6)
TH212 Thai Usage
nann1sldniwlneg nsdvlaanudrdgiieldatenanainuiainufauasiniinue

<

[

sumsila ya 81 wazideu ileRndedeansludinysedriu
Principles of effective Thai language usage, comprehending essential ideas to
convey knowledge and thoughts, and developing listening, speaking, reading, and writing

proficiencies for competent daily communication.

N8.215 aannwlududeu 3(3-0-6)
TH215 Styles in Literary Works

Swawdaneuuusms 9 invlunudou sauiinieszidanvvesindeud
waula

The various stylistic linguistic techniques exhibited in written compositions,

including the analytical study of distinctive language styles employed by notable writers.

8.216 nsldnuineludesnasu 3(3-0-6)
TH216 Thai Usage in Mass Media
Wannsuazdnuwarnsldnsneivingludemavulssandeg ludsansed
wazUuLiiang
The evolution and characteristic usage of the Thai language as manifested in

various forms of mass media, both in the documentary and entertainment genres.

n8.217 nMsideuilogsnia 3(3-0-6)
TH217 Writing for Business

‘Viﬁﬂﬂ’]iL%‘EJ‘ULﬁ’e]@Wi@ﬁqiﬁﬁ]LLaziT‘Umi AMsHmUIALEIsalunslgun1w g
ilefnsiogsia wagswnslitiusyansam

Principles of writing for business and government correspondence, developing

proficient Thai writing abilities for effective business and government communication.

718.301 1550un I IneAne 3(3-0-06)
TH301 Thai Literary Studies

m’miﬁug’luLﬁaaﬁuaﬁimﬂiiﬂma ﬁﬁugﬂLLUU iom wwida dnvarmnssudad
uanguiidesuvenssunslne

Foundational knowledge of Thai literature encompassing literary forms,
subject matter, conceptual foundations, artistic characteristics, and introductory theoretical

frameworks pertaining to Thai literary studies.
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8,302 1550unssulveaietagiu 3(3-0-6)
TH302 Modern Thai Literature

ninds nuvuzidudiugunuy Wenn auA1 wuada wagnadisnisaiisassd
wsunsnilnedausatossniad 5 feadetagtu waswnltuvenssunssulne

The background, stylistic hallmarks, thematic content, artistic values,
conceptual underpinnings, and creative strategies employed in Thai literary works from the
reign of King Rama V to the present day, as well as the emerging trends in contemporary

Thai literature.

18,304 Aavzn1siansel 3(3-0-6)
TH304 The Art of Criticism

Aanudunnveinisiansal nquijuazAauznisiansalissunssy 9uiansalvesin
F9130dlve Wn3973al wazUssliuaassanssy

The historical origins of literary criticism, theories and artistic approaches to

literary critique, critical works by Thai critics, practicing criticism and evaluating literary merit.

78.314 2550unssulveitensvieaiien 3(3-0-6)
TH314 Thai Literature for Tourism

Usgdamuifuun L‘ﬂjawwamiimﬂiimyu‘dﬁgzLLamiimﬂ'ﬁiua’mﬁﬂwaj
anuduiudsenitnssunsmlngfun oo ndeiausssy et luussgndldlugsianis
viouilen

The historical origins, narrative content of oral and written Thai literary works,
the relationship between Thai literature and cultural tourism, with the aim of applying this

understanding to the tourism industry.

78.315 155auAadluinas 3(3-0-6)
TH315 Literary Arts in Song

AHIIUTINANIYY N15LEENLTLAENITETIAT AISLTEULSEINDEAT N1SLELINTS
Wiguiiey waglanvidu arnmaslng

The linguistic aesthetics, diction and lexical choices, rhetorical arrangement of

words, use of figurative language and metaphors, and worldviews expressed in Thai song

lyrics.
8324 mwesuszmaluntwlng 3(3-0-6)
TH324 Foreign Languages in Thai

A1 drduresdlulselon duruluniwilnefisuuianaiwidisusema nns
RRGEETN] dnunaznsdsunlaniduanumnewazides

Word and word order in Thai sentences, Thai idioms and expressions derived
from foreign language borrowings, lexical coinages, and the semantic and phonological

evolution of idioms and expressions.
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18.401 NYINUAIPULAZ TUUTTTY 3(3-0-6)
TH401 Language, Society and Culture

auduRusseninnwinefuusunmisding wazSausssulng Rerfuaude
Aflen uagittinaulny

The relationship between the Thai language and the sociocultural context of

Thai society, concerning the beliefs, values, and way of life of the Thai people.

y8.414 WsEMULaTYAANNNINg 3(3-0-06)
TH414 Thai Manners and Personalities
nsldinvemnsnisaeanslagniosmuunsemuasdenulng wanzauiuniamaz
uayilyadnamia
The ability to utilize communication skills appropriately according to Thai
etiquette and societal norms, suitably adapted to the given time and context, while

projecting an admirable personality.

N8.416 Qitayaylvneiuissaunssy 3(3-0-6)
THA16 Thai Wisdom and Literature

mmiﬁmﬁ’uqﬁﬁm@,mﬂwmmmmq6] AnuduiussenIgidayalvediuissanssy
Ine uazidendnwiinsesnssaunssulnefifinnuduiusfugddygylne

Knowledge of various branches of Thai wisdom, the relationship between
Thai wisdom and Thai literature, and the selection for analytical study of Thai literary works
connected to Thai wisdom.
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4. ¥ IBIRNUTZTAUNTAIIBTN (6 WLein)
N93.261 ?Jmmluqmammmmiviml,ﬁsnl,t,am'%aﬁﬁw 1 3(0-235-0)
TCM261 Internship in Tourism and Cruise Industry |
TIAUNDU:  LAYIREU NN19.221 Y30 LABLTIU YIN5.232
Prerequisite: TCM221 or TCM232
Anulugrainnssunisieniloluasdedrsgyvieniisauiiieatedldvidly
UseinAlarA1aUseine miﬁﬂmﬁazagjmaiéfmamuqu@LLaLLainzLﬁuwasuaamsuﬁmﬁ'wﬁu
whenufisuin@nuditinau
Internships in the tourism and cruise industry or related agencies both in the
country and abroad. This study will be supervised and evaluated by the department in

conjunction with the internship accepting agency.

M3.361 AnnilugnanvnssumsviondienaziGediing 2 3(0-35-0)
TCM361 Internship in Tourism and Cruise Industry |I
TIAUNDU:  LAYIREU NNT.261
Prerequisite:  TCM261
Ansulugramnssumsioniisanasdedmguienisnuiiieidesldnly
‘UﬁzwmLLazGifm‘Uizmﬁmiﬁﬂwﬁﬁ]zagjmﬂé’msmuqmqLLaLLazUizLﬁuwaﬁuaaawﬁméwﬁu
mhenuisutin@nuiditinau
Internships in the tourism and cruise industry or related agencies both in the
country and abroad. This study will be supervised and evaluated by the department in

conjunction with the internship accepting agency

nMNs.471 aviadnulugnanmnssumsvieadivanazSedingy 6 (0 - 35-0)
TCMAT1 Cooperative Education in Tourism and Cruise Industry
FsAunew:  welseU ng.101 waz dauld @r.301
Prerequisite:  TCM101 and CO301
nuessluaaudsznaunislugiusnidnauvesaniulsznounis InufuRauiy
nanluaniuUszneunis nedszeznatlidesndt 1 n1anis@nw wie 16 dUav Fadunudid
A ieldunuiitulsraunsahinu AnssfuaneivInvesindnuindelaseanu Mduanui
Wusgleanessans saudadinisussifunanisvinanuainan1asgsnivanIuysynouns way
ﬁfﬂﬁﬂma}3&1’@&%’@1/‘1"137&1&maqﬂmaﬂwaﬂﬁﬁamuawﬁaﬁﬂwmé’qLﬁ%‘ﬁ]éW'ﬁﬂﬁﬁﬁWg
Work in the establishment as an employee of the establishment full-time
work in the workplace with a period of not less than 1 semester or 16 weeks. It must be a
quality job or a job that emphasizes work experience that matches the student's
professional field or project. The performance will be evaluated by the faculty together with
the workplace. Students must prepare a report summarizing the performance of the

cooperative education after completion of the work.
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ANDSUNYSI8IVN
#191331N15ANTITNF LTS

1. vuandvAnewialy (24 wiinefn)

NAIIVNWIDINYY (9 wi8fin)

an.101 Awdangulutinuszaniy 3(2-2-6)

EN101 Everyday English
Anstunslilassarefiugunasdiunvdinguiildludinusesiu Ussnaude

mMsyauuzinuesazlidoyadiug nsusseeyadndnue nsyaiadesiiaule Beadiiu

ALYE LA N IuT R ava Taudsmsuansarudniiuludesiill Snataminee
NSNA N5 NM58U UagNISTEUAIEITLTIYTUNINT

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing—through integrated methods.

an.102 AN uluusuNEIay 3(2-2-6)
EN102 Social English

Andunsyanaznndeutstloauazdruuiliiduusedr iennsiiu fauiusma
GNGH miLLamUﬁlaui’faga mMswSeulfieu warnisesuieauAnieafiuEesing 9 Tuusunnediay
LazgIna lnegatunsiauvineenisedunewasnisiiawe muwealuladuasmuAnasneassd

Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.

9n.103 AMdInguluusunaIna 3(2-2-6)
EN103 Global English

AnlunisusseteUszaun1sallnessysneazidunatuayl LasianiniuAnLiu
AearuTinanuduey i uagdssiutlymilusefuaina Tnogadunisiauinygnns
deanssenindimusssu uaznisdeanslulanidta deddysonsilunadiedian

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming global citizens.
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NFANIYIUINISTINWANTIN (15 iefin)

AN.011 vinwgnsAnLitensiSouinaondin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

Vg nnn13e9n15An Wawin1sAregradusyuu BndunisAnidadnng n1sdn
45198556 N13ARTASIEI N1sARduATIZI NsRauAdenn Tiufiniadeulssrinudnuaziden
iwsesilonuAnfimsnzanluuszgndlfludiauszdriu msviausaznisiseuinaendinldedned
Usgandnn

Theories and practical thinking tools, practice critical thinking, creative and
innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
including how to link and select appropriate thinking tools and effectively adapt to daily life,

professional undertakings and lifelong learning

AN.012 pudunadiosludinunasuyussminaUseng 3(3-0-06)
GE012 Citizenship in Society and International Community

ANuvIe ALYy dv3 wihil AnuSuRnveuvesnisiiunaiiodin Tudsnulne
Faenlan uazdnuddia nieuflasuiusuitongsiuiuiduldediadinnugy sadsdviniunisiiniy
vesuszirulud o ludaau iesesfunisldeuulamesuunindouiiasiinasedinwaznisinau
nasnaunseninluaudrfyveinisadisausinioluderusedueng 4 Aflanuunndianig
TUSIIY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society,
global society, and digital society, with ability to adjust and live happily with others while
keeping abreast of and adapting themselves to societal changes which may affect livelihood

and working life; awareness and cooperation at different levels among people of diverse

cultures
AnN.013 wealuladuazuinnssuiisounnn (3-0-6)
GEO013 Technology and Innovation for the Future

UNUIN WUIAA N354T waznsuiusudaiunisidsuuuasadanauian
ufsmsuszgniltinaluladuazuinnssuiudng 9 Wlesjatunisuasmanud msiauiunm
FAnludennaifolvl nsuidymiintuludindszsfusasnisiauegt @d1easse nansenuves
weluladuaguinnssuiifidonsdniuiin dieu uasiasugia naonaudnwinsldussloviuagnis
é:mﬁaw%’wéﬁumqﬂzgaunﬁLﬁmmﬂmﬂiuiaﬁl,t,azui’mﬂsiu

Concepts, roles, awareness and adjustment to changes of the future and
applications of various types of technology and innovation in knowledge acquisition and
improvement of quality of life in a new normal society including ways to solve life
complexity and challenges, and to enhance creative working life; impacts of technology and
innovation on our livelihood, society and economics, and how to optimize and to protect

the intellectual property arising from technology and innovation
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FN.014 AUVIINNLAYAUNIZLETAN 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

M3¥dndes mslidindinulesiesnisegieiinue ldauAnaisassdlunisaiig
ANNEUHIUAUNTEAININUARYE AANTTUTUMUINIG wazAn SvviuenTuAlRULeY LAY IIUNY
AUANSININANTOUVDIAULDS

How to live a meaningful life through various types of arts, recreational
activities and sports; new perspectives for aesthetics of life that influence one’s mind and

how one may plan a path to success from one’s passion

F1.015 Imggramudugusznauniswazauinianisii 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

@mé’ﬂwmzﬁﬁqﬁ'ﬁgiumia%f’lﬁmﬁigfyﬂmmmﬁuﬁﬂimaumi 1A8LIUNITAALUY
Wwes UsgnausenisiianufAnadieassd waznisuaranlenalunisisuuagsiiufanisesidl
ANSTTINAZISESTIY In1sdanisuardndulanienisiues 1eliusAntng wan1sdanisnsiuday
YANALALNITANY TN IWaIeg 9By dangfiifiannsaduasinuduiuldodied
Usgansua sous uaznadindulaviusewnnisal

The development of character traits that are vital to cultivating an
entrepreneurial spirit, with an emphasis placed on how to think like an entrepreneur,
opportunities to start and run a business with on the basis of ethics and moral grounds, how
to effectively manage and make financial decisions, personal financial management and
investment, including sustainable development, effective leadership skills development,
teamwork, bold, prompt and well-informed decisions-making
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2. vAdv ANz (90 wilenn)
2.1 nguRvIMAU (27 Mul8in)
n5.101 HUFIWYAAMNTINUINNS 3(3-0-6)

HM101 Introduction to Hospitality Industry

TTUUINIT pYUNGVRIPERV JGESGERN WATANYLURIGAAIMNTTUNTUIANT dNwey
NMINULaEANNENTUSYRIIAUTNTUTTLANANG 9

Evolution, types, categories, structure, and characteristics of hospitality
industry. Jobs and relationship of service businesses

n3.102 ﬁugmqﬁﬂmm 3(3-0-6)
HM102 Introduction to Hotel Business

A RayvosgsRaTiinusy Anvazianizuesgsiaiinusy yanadfalugsiadiin
w53 Fwun15vedlsasunaziinn Ussunnuesiifinusy n15uinisuardesiulsnnuagain sns
Au3nislulsausy iessuiinusy lassaiisesdnsuagszuunsuimsdanislsausy saudmiig
LarAUTURATOUTDIALULSUTULALNANN 9 Uaslsansy

Importance, characteristics, important persons, evolution, categories, services,
facilities, price rates, standards, organization structure, management system, jobs and

responsibilities of accommodation businesses

n3.103 mmé’anqmﬁams%ams 1 3(3-0-6)
HM103 Communicative English |

mdmsimadiauazdruruildlugnamnssulssusy nsvinme nssulnsdn nisuen
JULAZIA NTUBANN ﬂ’]iﬁ@‘Uﬂ’]ﬂJﬂ??ﬂﬁ@x‘iﬂ?i%@ﬂ@ﬂﬁ’] LLammaummeﬁguﬁugmiuamum'iaiﬁm
q MdnTulunslvusnis

Vocabularies and expressions used in hotel industry. Greetings, taking phone
calls, date and time telling, giving direction, customer enquiries, and basic conversation in

service situations

n3.104 mmé’aﬂqmﬁaﬂﬁﬁami 2 3(3-0-6)
HM104 Communicative English |l

Mawn s 81 wasideu MAstestugsialsusy nsuusirdafusitazuinsves
T59us3 N15iRTIwieses nmsfuiledudeuniesvesuaniuniudange madenldseduniund
WinzauiuanIunsallun1svineu

Speaking, listening, reading, and writing English in hotel business. Hotel
products and services recommendation, negotiation, and dealing with complaints. Selection

of appropriate language level to the working situation.
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n%.105 nsiausaungluLazneuen 3(3-0-6)
HM105 Inner and Outer Self Development

a v L3

ﬂ’ﬂll‘lﬁll'mLLﬁ%ﬂ'}’]ﬂJﬁ’]ﬁfyfdaﬂﬂ’ﬂﬂJaaWﬂﬂ/lNE]']iiJﬂjLLagUﬂaﬂﬂWW A1IINNTTIBDITULU

9
[ v [

AU N155UIMILBATAIAN N1FIANITANULATEN ANUMLNEWAZAUAIAYTDIINYENINEHIAL NS
fanu3ns msdeans audangu msdanmstigmiementh fauafiBauan msdanisan 1sem
NFIANNTEUIUNTAAUIUTUUTIUATNNIN NITUAINIY NISETUAINENYAIMIENTHAIMEIRAEIIN
W

Meaning and importance of emotional intelligence and personality, emotional
self-management, self and social awareness, stress management, meaning and importance
of soft skills, service mind, communication skill, flexibility, problem solving, positive attitude,

time management, social manner, personality development process, facial and hair

grooming
n3.201 LUNKAZNAT 3(3-0-6)
HM201 Guests and Customers

ANuAIAYvaINIsidlanenkazgnA AULANANNI9TREEIIN W58 mMTunIT
Tuinsuwvnuazgniinsimusssy nquinginssuguilan Jadeidmasdongingsy Ininenis
U3N13 NM3sullion1sioaieu

Importance of guest and customer understanding, cultural differences, service
etiquette for guest and customers from different backgrounds, consumer behavior theories,

behavior factors, service psychology and dealing with complaints

n5.202 N1599NWUUNITUINNG 3(3-0-6)
HM202 Service Design

NIEUIUNITUAZITN1T99ALULUTNTINY lasin1sAnigsesnuuy (Design Thinking)
wilglun1sseylon1anisasnauinnssy Weu wasnaaauLuIAnuINIT v

Process and means to design new service by utilizing concept of Design

Thinking to identify opportunities in innovation creation, development, and experiment new

services.
n5.301 nMsseionsTsusy 3(3-0-6)
HM301 Research for Hotel

FuneunarnszuIunsIfesunsiswsy nmsselayminisise nseenwuunis
3o nsdusedne msaaaieadledililunisiiuteua maiudeya nsldlsunsuadfiiiotinszs
RHG maamumﬁaﬁﬂi’]EmaLﬁaﬁﬂﬂﬁwmqiﬁﬂuﬁm&m 9

Procedures and principle of conducting research for hotel, research question
making, research design, sampling, research tools for data collection, data collection, data

analyzing software, and result discussion for business development purposes
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n3.302 NsREUsTINAURRamMINg Y 3(3-0-6)
HM302 Industry Integrated Studies

Tassuannsdifing asdrus Uszaunisal wazdsuinuddgsiuiuiusznounis
MeuNlugnaINTIUlTIUTULALUINNS

Project from case studies, knowledge, experiences and issues from industry

partners in hotel and hospitality industry
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2.2 gAYy - U3du (30 thein)
n3.106 it 3(2-2-7)
HM106 Housekeeping

sruUMsTansnuLiTg assa1eveensusmsuHunLithuy dumiagnthi
vosusardrulunuusithu 9538 ussaivdnvemiinnu saudeddngunsaling q uazionansi
Aerdedunuuitiu suneulunsufoinuluusazunun InujiRinsianuazenviosin wae
fuftarsisnraglulssy madanenlsl fesh msfinsedeansfugnéuasnmsudiymianizmd
PADAIUIUUIATAY 9

To study the housekeeping management system, the structure of the
housekeeping department's job management, positions, and responsibilities of each section
in the housekeeping job, professional ethics of employees, including knowledge of various
equipment and documents related to housekeeping work. Students also learn the steps in
performing tasks in each department, practicing cleaning rooms and public areas within the
hotel, arranging flowers, linen rooms, communicating with customers, resolving specific

issues, as well as other service jobs

n3.203 2IWNIUALLATOIRY 3(3-0-6)
HM203 Food and Beverage

‘Ui%LﬂVl‘ZJENﬁﬂ']U‘U%ﬂ’]i@’]WﬁLLaSL?"]%‘IEN?]I@J ‘Vi‘ﬁ?‘ﬁl AUIURAYDU "\]iiﬁﬂ‘lﬁiﬂﬁ“ﬁ’]‘?ﬁ/\l
ﬁuaw‘hmemuﬁagﬂmmuﬂmmiu,azLﬂ'%laqﬁu UszLnnuesevnsuaziaiosiy gunsaifiltlunis
U3n1501MnTUaTIAT AL suwuuMslAuIng gULLum’m%’m‘gm Funounsliuinisenaiaiesia
msdnlfizomis Madl nudinsifulazyhauaoinlfy in3esdle-iaseddnundnannivia
RENMP]

To study types of Food and Beverage service, roles, responsibilities, and
professional ethics of positions in the food and beverage department, types of food and
beverage, equipment used in food and beverage service, service styles, catering styles, steps
in providing food and beverage service, table setup, serving, as well as table clearing and
cleaning. Additionally, students learn how to use utensils and equipment following food

hysiene principles

n3.204 flugununs 3(3-2-7)
HM204 Culinary Fundamentals

ndnnsuazinaian1sUsznavemaiiesiu gunsalluada TngAu vdnmsdaiden
fmgRundnlnwuinisuazaueunsiglunissenouens vnmauasmaianisUssnauoimsidesiu
gunsallue$ dngau nannsdadeningaulvigndesnuvantasuinisuazgueundielunisuseneay
2IUNT

To learn basic principles and techniques of food preparation, kitchen
equipment, ingredients, principles of selecting nutritious and healthy ingredients for cooking.
Students also study the principles of selecting appropriate ingredients based on nutrition

and health for food preparation.
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n3.205 NN 32-2-7)
HM205 Front Office

AU URN15InNITdIUNT 1AT9a319909NTUTMNTNUAIUNTNDLTIUTUA MLV
waznthiivesudazununlusuaumii asse i TInveinisuinig nisldswasnusege International
Phonetics Alphabets n15ldaunsalsing o Sumounisiuses mssulnsdny N13UsNISAUYeYa
I1En3 MsAnsiedeansiugndn msUszanunufuueundy uaznsudlelymianemii

This course focuses on practicing in front office department. Students learn
about organizational structure of hotel front office department, including roles and
responsibilities, and professionalism in service. Students have an opportunity to use
International Phonetic Alphabets for communication, use of various equipment, learn steps
for reservations, handle telephone calls, manage information and news, communicate with

customers, coordinate with other departments, and handle specific front office problems.

n3.206 FTUUNITIANITLIATY 3(3-0-6)
HM206 Hotel Management System

n15a319lUsINE nN15USNISIANIT Reservation A19ALTEUNTT check in N1SUTNNS
IAN15gnAAELLTN NsARAILYTeM1e 9 TINRNTEUIUNITNITABUTUGNANEIUNEINIUATT
anduauluszuu Opera mmiﬁug’mﬁaﬂmi%’mmﬂmzw Cloud uazinaluladdy q Aldlunis
UURnulsssy

This course covers the following topics: creating customer profiles, managing
reservations, check-in procedures, customer service during their stay, calculating expenses,
and front desk operations using systems like Opera. Additionally, students gain a basic

understanding of cloud management and other technologies used in hotel operations.

n5.207 N1590NUWUULTILTY 3(3-0-6)
HM207 Hotel Design

TN MTBBALUY Waznsdnnsminensisgiifeadesiulsausuuazgsiad
wn 1oun madenlddsssanuazanlufesinuarenans nsdanisanuvaende uasdandey
N1FIANITNAINUY AFAIUANLAEALTUUTBUUITS muﬁﬂ'ﬁwuqsﬂ’lﬁw}aﬁgﬂﬂ’mﬁluLLaszJuaﬂ
SUGREICAEY

This course covers the meaning and importance of planning, designing, and
managing various resources related to hotels and accommodation businesses. Topics
include selecting and utilizing amenities in guest rooms and buildings, managing safety and
environmental concerns, energy management, maintenance and repair operations, as well as

internal and external healthcare systems within hotel buildings.
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n3.303 NN NTUYWE 3(3-0-6)
HM303 Human Resources

ANUVINELAZAIUAIAYVINITIANITNINYINTUY WY N1TINUNUNTIALATIET
29ANT N15UNLENIIIEIAY N3asIT N3Rnden anTeundesifiealinsnunarduniuaiay
NSWAILINNBUTY NMFUIMSAMBUWNULALATARNT N1TUTHIIUNG LaSN)MUIELIIU

This course covers the meaning and importance of human resource
management, organizational structure planning, workforce planning, recruitment, selection,
job preparation, and interviewing. It also covers training and development, compensation

and benefits management, performance evaluation, and labor laws.

19.304 NsAA1ALaTUIRNITUEIMS UL IS 3(3-0-6)
HM304 Marketing and Innovation for Hotel

dnwazianzvesdudnlugsialsausuuasiiin vénnseaaiiedianldlugsia uay
WATANISYIY AABAIUNTTUIUNNTANHUIY maa%wﬂaqwﬁlﬁammﬁm%uLLasaﬂizﬁumsLm%’u
wazn1sassuinnssulu o

This course covers the unique characteristics of products in the hotel and
accommodation industry, marketing principles for business use, sales techniques, as well as
operational processes. Students learn how to create strategies for competitive advantages,

improve competition, and create new innovations.

n3.305 ANAIANT 6(3-5-10)
HM305 Restaurant
WUsAUReU : WPeREU N3.204
Prerequisite:  HM204

sUuvunaznsdalassaimiinazasseiussavesyaainslufnaiais ndnnis
MNUNULREAIUANTIBNITOINIT M5988 N19M5995U mﬁﬂLﬁULLazmiLﬁﬂ’«hﬁman N1SNES
9115 MIUSNITINTIEnnsfmaiiietestuianissamens n1sAnUfURluiesljURnIs
ANRIANT

The students will learn about the principles and structure of roles, as well as
the ethics of personnel in the hospitality industry. They will also learn the principles of
menu planning, food control, procurement, inspection, storage, and distribution of raw
materials, as well as food production and service. Additionally, students gain knowledge
about the principles of calculation that are relevant to hospitality businesses. The students

will have practical training in the hospitality laboratory.
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2.3 NHIAYUANIEANY - tFBN (33 MleAn)
2.3.1 ngEivanuaulamganu (21 vihein)
napAvALaulalRzsue kAL SAL
9A.101 YUY 3(3-2-7)
FB101 Patisserie
wadanisvhueuieIsnsiaukuusg 9 Anufiisrtulssanvusouduiiugiy
mMawdeniaiesle gunsaluazimgAvlumsviivuney udlnvuinisuazguounsielunmsvhuutey

Baking techniques using various mixing methods, fundamental knowledge of
baked goods types, preparation of tools-equipment and ingredients for baking, as well as

nutrition and wellness aspects in baking

9A.102 91NIENA 3(3-0-6)
FB102 World Cuisine

AU dnwMLAUYeI9 1M TUINIEIR TusssulunsSuUsENILeINS
ﬁlﬁlqauLLﬁ%’gULLUUﬂ’]iUiBﬂ@U@’]MﬁﬁIL‘ﬁm@ﬂﬁlﬂ‘wﬂj%m‘wa’mﬂa’]ﬁl

Origin and distinctive features of international cuisine, cultural aspects of

dining, unique ingredients and culinary styles of diversity

9A.103 oslneaaia 3(3-2-7)
FB103 Traditional Thai Cuisine

Uszifnnuduinvesemising gunsaluazingiv edauaziSnsuszneveims
Inedszaneng q udsdnuazvesemisinglusdazain nsunzadnidesduiiiensanusaany uay
nseRnkUUWYESURIMIiNg

History of Thai cuisine, equipment and ingredients, techniques and methods
for various types of Thai dishes, characteristics of Thai cuisine in each region, basic carving for

dish decoration, and design of Thai menu.

9A.104 yusllnemaiy 3(3-2-7)
FB104 Traditional Thai Dessert

Usginnudunvesuulne gunsaluayingdiu weallauasisnisivuulveysean
#1e  Tfeguennse uazmdminnssngquitisadestuvusine

History of Thai desserts, equipment and ingredients, techniques and methods
for various types of Thai desserts, as well as health and wellness aspects, and English

vocabulary related to Thai desserts
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9A.105 DIMTANFUTIN 33-2-7)
FB105 Thai Royal Cuisine

UsgiRanuduun Ussinvenmsusaziiesdu nssudslunsussnavenmswazaiy
UsrdinlumstiausvesonsUssamiu o luidazgioane

History, regional food types, culinary techniques and presentation intricacies

of each regional cuisine

?A.106 9WNIUAIUVDS LN 3(3-2-7)
FB106 Thai Fast Food
vinwennsUsznevemsnusuildiunudendmivfuszneunslugaasugia
a¥19as3A Anwuvasiunvesingiueiadldsing q AnseidunuuagyTnnanaddniea sauds
L‘%&Jui‘iﬁmia%’mpmLﬂﬂﬁﬁ’umms
Quick dish preparation skills popular among entrepreneurs in the creative
economy era, studying the sources of ingredients and various equipment, analyzing costs

and portioning per dish, as well as learning methods to add value to food

9A.107 NISLNZAINDINNT 3(3-2-7)
FB107 Food Carving

mMaouiangunsal nsfmideningdu waznsiAvinwiiienisfudseniu s
AAWFIIIUBINTT NITUTENDUDINIS LaZNITIALEASENTIANT BJ’]U%UG]EJULL@%LV]ﬂﬁﬂ 130 A ﬂ’]i‘ﬁl}u
n1sden NI LLazmingaé’ﬂmma’mﬁugm

Preparation of equipment and materials, selection of ingredients, and storage
for consumption. Food decoration, food assembly, and exhibition arrangement using

techniques such as cutting, slicing, peeling, molding, and basic carvins.

2A.108 91selsy 3(3-2-7)
FB108 Continental Cuisine

Ussinnownsagiunn welamnizlunisusznevenmsagiuan nsussyndnislda
fan U %aaiumgmmmzi’umgu 1 1 msdenldingAumuneiulseianeimsngiunn uaznis
JausisauemsiugUiuuaieassd

Western cuisine types, specific techniques in preparing Western cuisine,
application of stock, soup, and sauce in other Western dishes, selection of ingredients

suitable for Western cuisine types, and creative plating and presentation of Western dishes.
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9A.109 91MN3LOLTY 33-2-7)
FB109 Oriental Cuisine

N1skden N3N IRgRU Lﬂ%.aﬂll'i;ﬂ wazgunsal "3§ﬂWiﬂﬁzﬂaummi%’juﬁugmsum
onsiduifesluewnsdu uu inva

Ingredient selection, preparation, seasoning and equipment for basic food

preparation in popular Chinese, Japanese, and Korean cuisine

8A.110 \A3BeANaNa 3(3-0-6)
FB110 World Beverage

mnudunuardnvausisuresaesiuummnd Jaussaulunsuilan fngAuuas
EULLUUmsﬁimﬁ@maﬂé’ﬂwcﬁmawmﬂwmwimm

History and distinctive features of international beverages, cultures of

consumption, ingredients, and consumption patterns that are unique to various countries

pA.111 Tl 3(3-0-6)
FB111 Wine

Use¥amnudusn duside Yssnnuazsinvedhyd dunaunisudn nsiiuine
MseuRaNLaTNsEeNnTe sdisdensulsemuemsiimunsiulniudavede savdvesiay
mafusnwlg msdiauazdseilnd audideshiifugunm

History, origin, types and varieties of wine, production process, storage,
reading labels, and selecting wine. Choosing food that pairs well with each type of wine,
flavor of wine, wine storage, opening and serving wine, and knowledge about wine and
health.

am.112 NNWLLATYT 32-2-7)
FB112 Coffee and Tea
v X v A Y & < ~
AIUFLUBINULNYINUNUNLAZY) Usetnnaznisildonwanniuiuagluyn watinnis
YINUNFURUUAN 9 N15a19asIATIINISIATowRL N1sidendenavnisauwasnyaunsal
Basic knowledge about coffee and tea, types and selection of coffee beans
and tea leaves, techniques for brewing various styles of coffee, creative drink menu

development, equipment selection and maintenance.

9A.113 AN 3(2-2-7)
FB113 Cafe

aufibesfuinafuniu Yssnvuaznindoniudaniu n1sadisasdaenis
AosPu n1sdentenagmiguainungunnl wadiansweniuguuusing 4 saufenisdanisgsia
Frunun Inuiansadunugsiaaluviesdiminig

Basic knowledge of coffee, types of coffee beans and selection, creating

beverage menus, equipment selection and maintenance, various coffee brewing techniques,
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including managing a coffee shop business, practicing coffee shop business operations in a

laboratory.

mjﬁsmmmau%LawwéfmmﬁmL??&NLLaw%msmmi
39.101 mu%’mgmuaw%mimms 3(3-0-6)
BQ101 Banquet and Catering
mmiﬁaﬁuﬁaaﬁ’umi@i’%ﬁumﬁmém ﬂizmumsﬂﬁmwazqﬂé”] NITINNY
Saides pnuidedlunisdndes
Introduction to catering operations, sales process and customers, catering

planning, and risks.

93.102 NSAUINAUNULAZILTMNS 3(3-0-6)
BQ102 Food Cost and Revenue
nguiuazmniluldminerdesiunisuimsduyuluiiusiig 9 lugsfalswsy ns
Usmsdnnissnelavesgsialsausy ﬂaqwéﬁ’lu’i’lmﬁmmaaL‘ﬁuﬁl,mjﬁuiumm@ suludsnsinnana
Us¥NouUNITUBIGINg
Theories and applications related to various aspects of cost management in
the hotel business, revenue management of hotel business, competitive pricing strategies,

business performance evaluation

22.103 MSYULAZNSAAIAUSAEDS 3(3-0-6)
BQ103 Banquet Sales and Marketing

JULUUNMTVIBUAZNITAAIA 3%?11'5%68%‘14@81&?115%’18 anﬂiimqﬂﬁﬁmaw‘izmm
MsRasIAUaTLRALN

Sales and marketing models, sales methods and procedures, customer

behavior, pricing and selling packages.

99.104 NNTINUABUBLIUN 3(3-0-6)
BQ104 Event Planning

AINeuarU T Tt B Funaun1sTasiiud ulssyunuduan o
WARSAUAT IUNTNTT AINTIUFUNUINIT AANTIUNWEIAN N1TINLRUIVUTENULAZLIAT N1SIaeN
d01ufl Msvuds NMSUITMTTANISAILLEYS

Meaning and types of events, event management process, conference and
trade show, ceremonies, recreational activities, social activities, budget and time planning,

choice of location, transportation, and risk management.
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99.105 MIANLAERIUT 3(2-2-7)
BQ105 Venue Decoration

Usedd anudunn wazwuifniferfunisanudsaniuil ndnnisesnuuuuas
aeAusEnauAal JULUU N153196HY NITAIUANAMAIN NTaT1easIAkarnIsdenldTanaunsal
dwdunnussanuilulaniaing o ufseadasadslunsufdfnu

History, origin and concept of venue decoration, principles of design and art
composition, planning, quality control, creativity and selection of materials for decorating

venues for different occasions, and operational safety.

99.106 N1500NLUULAZINLAIDINIT 3(2-2-7)
BQ106 Food Styling and Design
Tnswagimaianisanusiemsiuguuuuiasianusssuan 9 nsuszgndldingsiv
LLﬁ%’?ﬁﬂﬁ‘Mﬁ’]ﬂﬁﬁ’]EJ@JWRG]J@LLGix‘iE]’]W]iLﬁE]ﬁ%’N%u\‘i’m
Methods and techniques for decorating food in various styles and cultures,

the variety of material usage for creating a masterpiece.

98.107 NINAULAZODNLUULATDIAY 3(2-2-7)
BQ107 Bartending and Mixology
anIn3eshuUsznde 9 Niilddueanssediludiudszneu nisdenldaunsal

[

MOAU WMANANITNANLATEIAN NTATNATIATIENITIATRRNTTALYY 9 LazN1IANLAY N1TATIN

Q

UNU
Various types of drink recipes with and without alcohol, selection of
equipment, materials, mixing techniques, creation of new beverage menus, decorations, and

cost calculation.

99.108 msu'%mﬂumul,ﬁym 3(2-2-7)
BQ108 Banquet Service

Uszanwosmsliusnsemisuaziniesulunssnaes JURUUYRINTLETH Tan
gunsal Msdaldzfulsenueims msdaassnidnemu msuimsdanisnan sundaasiiianu
Suiisveulumsliuinisormsuaziniesilunsiniaes

Types of food and beverage services in catering, forms of serving, materials,
equipment, dining table setting, staff allocation, time management, positions and

responsibilities in food and beverage service in catering.
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99.109 nsUsEneUeTMIA M UNASS 3(3-2-7)
BQ109 Banquet Cookery

ﬂi%“U"JUﬂ'li‘:]J(ﬂﬂWiLLag’JWQLLNu"‘\TﬂLgﬂﬂ N1IVALLUUINYNITDINIT mﬁ@%@uaz
FownTeuingAunazgunsal madonimaiianisusznouemsiunganfudnuasuUTELANANg |
laun N15UINITOMITHUUYNLNA LLaSL‘?iG]LiJH

Banquet management and planning procedures, menu design, procurement

and preparation of materials and equipment.

nauinANuaulaRmziugunnLaraUn

da.101 ANEugIUF LU NsLieguaIm 3(3-0-6)
WS101 Basic Wellness Knowledge

SULUU Uszian LudlduuagdnuizadgnarnIsunIsuInIsideaunin Usennves
HANAUILAZUINISAEFUAIN dnwaznITvIuLazaNsIau e liuInslugsAan1TuInIsige
FUNN AUFUNUTVRITINIUINTUTEANGNA 9 ‘1'7iLﬁaﬁaﬁuqmammmmw%mn%aqmnww

A comprehensive introduction of wellness hospitality industry, type of
wellness products and services, functionary characteristic and key competency at the
appropriate professional level in a related area for wellness hospitality, ecological wellness

business in wellness industry

#d.102 N159AN15aUn 3(3-0-6)
WS102 Spa Management

Uszdaeandusn Ussianvesaln msdanisgsioats nstidanaziniesile
SATaER fuaieng ldlugsiaaun nsinsnainvesgsnvaUl MskaunaugsAaaUIfunIs
%’ﬂmqsumwuazmiviauﬁm ﬂ{]‘mﬂEJLLazﬂQizLﬁUUﬁLﬁU%‘ﬁl@ﬂﬁUﬁqiﬁﬁlﬂﬂﬂ

Fundamental history, type of spa businesses, managing spa business,
procedures and tools for spa therapy, including the various types of spa amenities, created
marketing concept for spa business, integrated spa business with wellness tourism, law and

regulation in a related spa business

de.103 miaaﬂLLUUﬂWiU%miLﬁaqmmW 3(3-2-7)
WS103 Wellness Service Design
mmﬁﬁugmmﬁﬂ53ﬂaueuaﬂﬂWislﬁu'%ﬂ’liéi’m%'uqsﬁﬂqmﬂ’1W ATEUIUNITNIT
THU3NSULUUATUNRINTUINIS NsAnLiseenuuUUINsuazUsEaunsalifiendn fasiuaznnsuinis
Lﬁaqmmw mmgmu%mmﬁae@mw
Principle of service component for wellness business, holistic perceptive for
service process, design thinking for service design and experience of wellness products and

services for wellbeing standard
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de.104 mmmazm%qﬁmﬁaqmmw 33-2-7)
WS104 Wellness Cuisine and Beverage

ndnlnsuinindosiu msseniuuyemisuaziaiesiuniudosiiavesuilng
wallan1sUsznauemsLagiAsesiuiloqunm Ussvuedanse s msuilnasgauna nnsti
USH00uAae’ N15AMUAeIMIS A1Ensuienms anuidesrelsnainnisuslag wagaudesnis
AN URIUARLYARA

Basic knowledge nutrition and wellness concepts, creative thinking skills in
applying basic nutrition knowledge to special needs, preparing and cooking methods in
health-related recipe, nutrient analysis, balance consumption, determine caloric intake,
Dietary guidelines for making food choices, food allergies, risk of nutrition-related diseases,

applied nutrition and dietetics into individual-based approaches

#d.105 nsuInUIUn 3(3-2-7)
WS105 Massage Therapy
mmi’ﬁug’mﬁmﬁ’uma‘imﬂ Aulaendelunsuindmiunisiounanguasinw
FUAN VavnuazTanssE g o UssianueInisuin 1semkazassenussalunisug
Knowledge of the anatomy, hand-on techniques in performing therapeutic
touch, appropriate ability to perform the techniques all the different styles of massage and

bodywork, massage ethics and rules

ad.106 RV TOI e RatY 3(3-2-7)
WS106 Aesthetic Therapy

UTZLNNYDINITUIATTATUAINNL miaaﬂLL‘UUngéfmmmmmhﬂ 5 WBNITLNTBY
wandnet Terunardenissy T ndnnsuazduneulunisasilothdnuuiing msdensansuii
wngandmsunstiaiiaaua

Type of athletic service, creating a specific aesthetic treatment programs,
providing product and service methods, the role of facial massage therapy, principle and

procedures of aesthetic massage, identify skincare product appropriate for beauty treatment

@a.107 N19AKATNNNY 3(3-2-7)
WS107 Body Treatment

m’mL“ﬂumsuaﬂﬂ’l'ﬁﬂ’]ﬁ'ﬂﬁamEJLﬁaqum%EJmam%LLazﬂ’li%luvj ndnnsuardunouly
nsasflevidnuumenmuesiunisinm sauludamadalunisdenndasuginng q fuunzaudndu
n15UNUnRIN"e

The fundamental concepts of body treatment for esthetics and rehabilitate,
principle and procedures of body treatment, including identify skincare product appropriate
for spa body
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#e.108 NANTTUUUNUINTLYIFVA N 3(3-2-7)
WS108 Recreational Activities for Wellness

AUNUNEY ANYY LAaLUTTIANYBININTTUTUNUINTBIGVAIN NANA15IN
uuwmmsmammw ﬂ’]iLaE]ﬂLLa Uiy Elﬂﬁlisd’e]ﬂﬂimIUﬂﬂﬁf\]ﬂﬂf\]ﬂiiuuuVIuﬂﬂﬂi N159ANINTTU
uu‘vm’lmiwmm"amﬂuaﬂmwummmmmiLa‘m“ﬂau

Definition characteristic and type of recreational activities for wellness, the
concept of recreation toward health promotion, indicating and applying health and wellness
activities program for recreation, developing recreation and leisure activities for specific

requirement

nasdvIAuaulaRnzauLUsENoUNT Ty
MN.101 aussouzgUIENeuUMs 3(3-0-6)
HB101 Entrepreneurial Competencies

nanniswseuaunsounisilugusznaunis nsueamlenialugsia Aude
a%’waiiﬂﬁ[,umaa%ﬁﬂqiﬁﬁ] ﬂiiBWUiimiuﬂﬂiﬁﬂqiﬁ% mmiﬁ}ug’mﬁ’mmmfﬁu MIUEIMIRUNU N3
ﬁWLauavLataﬁlﬁjﬁﬁ] M33RATIHATUSINTNSNGINT WiIRRuAuEBY

Getting ready to be entrepreneur, business opportunity seeking, business
creating ideas, business ethics, fundamental financial knowledge, fund raising, business

pitching, resources management, and sustainability concept.

HN.102 NVENELAZATETTINEMTUTIAALIUIY 3(3-0-6)
HB102 Law and Ethics for Hotel

ﬂgwuﬂaﬁLﬁaaﬁuqﬁﬁﬂiiﬂLLﬁu ﬂ{]%ﬂ?ﬂﬁLﬁlﬁJ’JﬁUﬂﬁﬁaﬂﬂi AaNINg NTANUIANVUE
LLagﬂQmﬂaﬁLﬁﬂaﬁuéﬂLLmﬁam %3&1wiiw:iﬂi%ﬂauqiﬁﬁ]ﬁmmmmLﬁaaLLazm‘m‘%mi

Hotel law, tax law, customs, transportation, environmental law, and ethics for

tourism and hospitality entrepreneur.

WN.103 Ugyain1sRudmsulsasuy 3(3-0-6)
HB103 Financial Accounting for Hotel

mma‘wu%ﬂumdmiumﬂiLwai‘ﬁummwumu sindulauas £AUANNITANTEUIIUYY
ﬁqiﬁﬁliix‘iLLiu %;ﬂamﬂmwiy% mimuqumﬂumamLaiaﬂmLﬂmﬁiimﬂﬂUWaiuaﬁﬂﬂi ATIATIEN
SIU9IUNATHUVBITINT mmiﬁiﬂﬁmﬁ%ﬁunu ﬂ’l'ﬁmi’]zﬁizwj’mﬁuwu — USua - Als ns
3Lﬁiﬂzﬁﬁg@ﬁunu N1359ANISUUTZUN LLazmmi‘ﬁﬂULﬁ*&J’Jﬁumﬁmﬂi dion1seuruails n1s
amuuaznIsUTMsIUlugsalsausy

Basic accounting knowledge for planning, making a decision, and operating
hotel business. Financial data, internal control to support good governance in organization,
financial report analysis, basic cost knowledge, analysis of cost — quantity — profit, break
even analysis, budgeting, basic tax knowledge, profit planning, investing and hotel business
management.
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NA.104 N13918KALN1TNAINENTULTILIY 3(3-0-6)
HB104 Sales and Marketing for Hotel

Tassasns wihiwazanusuiavevvesieusuaznisnainlulsausunagssiadiin
N1FINUNUNNNITAAIN N15VIBFUALEZUTNITVILTILITY N1TIAVIDNAITNITVIE TINBELAZIENT
Tumsidmugnéitedausduduazuiniging q saufsnmsuimsneld uazmnhuinnssunas
welulagadelvdunldlunmsuinisgsia

Structure, role and responsibility of sales and marketing in hotel and
accommodation business. Marketing plan, hotel products and services selling, sale
document preparation, how to approach customers to introduce products and services,

income management, and introducing innovation and technology to business management.

HN.105 nsIANTSaeRIad MUl Y 3(3-0-6)
HB105 Digital Media Management for Hotel
sUBUY ANdADY 1eazBeadauansing n1sUsrenaldvasdendviaguiuunig q 7

THlugsAalsausy suluadsnsdaide uavnsnedemislunisdeasludengudmuneiienis
Uszandusitus uaznsdeansteyaiiiuseansnm

The importance and difference of digital media applications in the area of
service industry, media development, communication channel planning for effective public

relations and information communication.

WN.106 wialulaguinnssudmsulsansy 3(3-0-6)

HB106 Innovative Technology for Hotel
arwdidesiuresmnialuladuaruianssuldlugnamnssulsausuuazgsiad

finusuegsaisassAuassiuaty emsdidunusdieiiuszansam uazairsuszaumsalgiuuy

TdligSuusnis udsdnvmannismenisfauinnssulud 9 dieldlunsumsdanisisausy
Technology and innovation adoption in hotel and lodging businesses in

creative ways for the most effective operation and delivery of exciting consumer experience.

Developing new ideas for new innovations of the future hotel management.

HA.107 NSIHHUNAENSAMTULTILTY 3(3-0-6)
HB107 Strategic Planning for Hotel

aNvElaNIZY0IAUAKArUINITIUEIAALTWIY AT grALaNnTalunTLYdu
95309 NIAMUALlEUIELAEIURUNAENS IUAIUANG 9 SaudsnsimILagnsanlunsgsnali
HOAARBINULNUNALNS

Products and service characteristics in hotel businesses, analyze competitive
potentials, establish policies and form strategic plan and perspectives, implement initiative

actions according to strategic plan.
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HA.108 1A599UTINALTaUTH 3(3-0-6)
HB108 Hotel Business Project

nsUssfiuanmuwandeuiemelusasnieuenasing malnsziuunltuuaziena
Tunsvigsie sudaiauitonenianguiussu iR faiusuwezsiiugsionieldmuine
VDIABIANTY

Internal and external environment evaluation. Trend and business
opportunities analysis. Theoretical and practical knowledge application in planning and

executing business plan under supervision of instructors.

2.3.2 nguAnnwiaUszinaiiesue1dn (12 wiefn)

h@nwannsadeniFeuldannguiviawansuszimaiienue1wld 1 nguain
nduiveludl wioidenFouaniznelvannguivinwslsemaiionuoiinlag Mdaly
ARIL AUATU 12 M8

NANIYINYIDINY Y
ns. 612 AM9angudmunsUURMUReviaain 3(3-0-6)
HM 612 English for Room Division Operations

AN 28 druau iauﬁga?]ﬂﬁﬂmmiﬁamimmé’@ﬂqmﬁamiﬂﬁﬁ’amﬂuumuﬂ
Usmsdrumiuazurunuddiu lawn nsulnsdnn nsdrsesiesin nisdeusu nislideyaniu
NISUINT N5T15EANUTNT NsmeVaNeIdalsenTodvesgna1 N15InN1sUoTaseu

Vocabulary, phrases, idioms with practice in English communication skills for
Room Division and housekeeping department operations; dealing with phone calls, making
room reservations, welcoming guests, giving information to guests, cashiering and answering

guests enquiry as well as dealing with guest complaints.

ns. 613 MwdangudmsunsuiRnusemns 3(3-0-6)
HM 613 English for Restaurant Operations

et 13 drunu TdininuenisieansnundinguiiensuoRaus s
uaziadosin Taun nsiulnsdwi nsdsesiitls msfeusu msliteyafuemsuaziaiedy s
F152ANUTNNT NINBUAUDITRITENTDIVBINAT N1FIANTTRTBATLY

Vocabulary, phrases, idioms, with practice in English communication skills for
food and beverage operations; dealing with phone calls, seat reservations, welcoming guests,
introducing menus, cashiering, answering guests’ enquiry as well as dealing with guest

complaints.
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ns. 614 M1 v nsuNSUUROURNENSTIBLAENTAATA 3(3-0-6)
HM 614 English for Hotel Sales and Marketing

AFNT 28 duau iamﬁ’jﬂﬂﬁﬂmms?iamimmé’qnqwﬁamiﬂﬁﬁ’amué’mﬂ'ﬁmaJ
LarnN1IRaR tauA NSSUINTANA A5F0USU NS IEUORUAILAZUINITVRILTILIN NTAINUADAT)
ATUINIT NT5LA5A19BTOY NITRBUAUDIUBITENTDIUBIINAT N15IANTTTRTRMTEY

A study of English structure and vocabulary used in hotel sales and marketing
operation, such as taking telephone calls, welcoming guests, presenting hotel products or

services, hotel pricing, negotiation process, responding to guests’ requests and dealing with

complaints.
ns. 615 msa'mLLazmsﬁaummé’aﬂawﬁaﬂﬁiiqLmJ 3(3-0-6)
HM 615 English Reading and Writing for Hotel

Anvinwgniseuuazuvanumneanenaisnnsanguiililugsialsusy sauds
Anvinwen1si@lgunividengy lagwiunisnsenuuunesy n1sdeuldngs gn501113 N1slaney
renanshugukuusng 9

Practice reading and interpreting English documents used in the hotel

industry; including writing skills which emphasize form filling, writing notes, cooking recipe,

and responding documents in any kin d of form.
ns. 616 MBI EdEmTuNISUURIIUATY 3(3-0-6)
HM 616 English for Kitchen Operations

Ffwat 98 duau ueiinTnuenisteansnwsinguiensufiinudiuanua
I dumising 9 lua¥s nsssydsznnvesgunsainy msldnueiesnia saufaniseduie
WALANITVINEINIS

English structure and vocabulary used in kitchen operations, such as roles and
positions in the kitchen, knowledge of kitchen tools and equipments, instructions of using

tools and equipment, and some cooking techniques explanation.

ns. 617 ABINUAMTUNITUTNSNRgUN NazaU) 3(3-0-6)
HM 617 English for Wellness and Spa
n13581u W9 Yawazdeun1wsengwludaadiemiluguamdvasanulueging

L% L3

Adniniieatesivguninuasauluegiia nsldniwideingulunisiansesneatuaunin ns

a U

v Adda A & = = aa & )
BUINYINVINTINNLTUFUNIWALAZ AT NALTUNI 1IN Y

—

Reading, listening, speaking and writing English language in wellness lifestyle
and well-being context. Health and well-being related vocabularies. English usage in health

story telling. Healthy lifestyle and well-being learning in English.
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NAIYINIIU

15n.011 mwﬁuﬁugmﬁm%’uqﬂmﬂﬂuqmmmiiumwimLﬁaa
WAYNITUINIT 1 3(3-0-6)
THAO011 Chinese for Personnel in Tourism and Hospitality Industry |

[

N1381U NMSUmSnYINT¥ oy fmdni leinsalszauiiugu nsaunuily
In Usgdru niseudennudu o uavldnaumaiuiiugu
Reading, writing basic Chinese characters, vocabulary, basic grammar,

everyday conversation, reading short passages, answering basic questions

n9n.012 awduitugudmuynanslugaamnssunsviaiien
WALNIIUINNG 2 3(3-0-6)
THAO12 Chinese for Personnel in Tourism and Hospitality Industry |I

IsAunow:  Wweleu 1sn.011
Prerequisite:  THAO11
N1581U N15KWEU N1 LLagmquaEhwiaLﬁmmﬂmwﬁuﬁugmﬁm%’uqﬂmﬂﬂu
gREMNIIINTeLEIMArMIUINNG 1 Mt sUUsETen dwau wazhensaifiieadosiuuiun
§3NUINTILAUAY NTaUNUT NMIB1utenUluuIuNgsnaIuINGg miaqmﬁam wazulselyn
Reading, writing, speaking and listening continuing from Chinese for Personnel
in Tourism and Hospitality Industry |, vocabulary, sentence, expression and grammar related
to elementary service business context, conversation, reading text in service business

context, summary of content and write sentences

n3n.013 awauitugudmuynanslugaavnssunsvioadien
WAENITUINIG 3 3(3-0-6)
THAO013 Chinese for Personnel in Tourism and Hospitality Industry |li

TIAUNDL:  LABEEU N9n.012
Prerequisite:  THA012

N13814 N19W8Y NSHA Lazn13ile Adnm sUUselen druau wazliensald
LﬁlEJ’J%’ENﬁ'u‘U%‘Uquﬁﬁm%ﬂ’ﬁiuizﬁuﬁqﬁwiaﬁ]’1fmWww?luﬁug’luﬁ’m%‘uqm’mﬂuqma’mﬂiiumi
vioufleruazn1suinag 2 faweni1sile wagn1561uLNAY N15AAY NTEUINNISTEuLie
Anseioans wazmsyaLaninmAndivluUsUIsEs RTINS

Reading, writing, speaking and listening, vocabulary, sentence patterns,
expressions and grammar related to service business context at a higher level following
Chinese for Personnel in Tourism and Hospitality Industry I, listening and reading skills,
interpretation, writing process for communicate and expressing opinions in the service

business context
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n3n.014 awFuiugudmsuyerainslugnamnssumsvtendien
WAYNISUIANT 4 3(3-0-6)
THA014 Chinese for Personnel in Tourism and Hospitality Industry IV
defunew:  welsey n1sn.013
Prerequisite: THAO13
38U Nsdeu e wagnnsils ndouaSeudddn suuselen dutu uas

Y
(%
a ~

hensaifiisadestuuiungshauinslussduiidudeniuanaiwIuiiugmdmvyaainsly
QAEMINTIINMSVIDATEIMALNITUINT 3 Vinwennsile 38 Madisuunany 412 dudu Adw
Wy MafeNdugs wagnsaunuiluaniunisaising q Tuudurmiagshiauinig

Reading, writing, speaking and listening, as well as learning vocabulary,
sentences, expressions and grammar related to service business contexts at a more complex
level from Chinese for Personnel in Tourism and Hospitality Industry Il listening, reading,
writing news articles Idioms, terminologies, advanced interpretations and conversations in

various situations in the service business context

NAUIPNNNING
15n.021 mmmeﬁ‘ﬁugmﬁm%’uqﬂmﬂﬂuqmamﬂiiumsviaﬂLﬁaa

WAYNITUINIT 1 3(3-0-6)
THAO021 Korean for Personnel in Tourism and Hospitality Industry |

[y

N1597U N15WEUAISNYINTBINIMALIUBIAY A1ANI Le1nTalseAunugIy N3
aunuluddnuseiniu Mmygutennudu q wazlanaumauugy
Reading, writing basic Korean characters, vocabulary, basic grammar everyday

conversation reading short passages and answering basic questions

19n.022 Mwnmanugudmsuyrainslugnavinsunsio e,
WAYNITUINIT 2 3(3-0-6)
THA022 Korean for Personnel in Tourism and Hospitality Industry |l

IsAUAew:  weEeU n19n.021
Prerequisite: THAO21

N1587U ASAEU ATYA LLazmiansmsiaLﬁaqmﬂmmmmﬁﬁugmﬁm%’u
uﬁmﬂﬂuqmammimﬁﬁauﬁmLLazﬂﬂiU%mi 1 ANANA ;J‘U‘Uiﬂ*&m drunu waghensaifiedes
AUUTUNEINIUINITILAUAU NMFaunu n13erutenuluuiungsiauinis msaa;mﬂfam WALl
Uselon

Reading, writing, speaking and listening continuing from Korean for Personnel
in Tourism and Hospitality Industry |, vocabulary, sentence patterns, expressions and
grammar related to elementary service business contexts, conversation, reading texts in the

service business context, summary of content and write sentences
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73n.023 m‘mLﬂ’maﬁugmﬁ’m%uﬂmﬂﬂuqmammiumﬁﬁa&LﬁEJ’J

WAEAITUINIG 3 3(3-0-6)
THA023 Korean for Personnel in Tourism and Hospitality Industry Il
IsAUAoU:  LABREU 190,022
Prerequisite: THA022

n1381u M9dou n1swa wagnisila Adwst UUsElen duau wazliensald
Lﬁ'm%’aﬂﬁ’uﬁwqiﬁaﬁmﬁuasé’fwﬁqqﬁuﬁiamﬂmmmm%ﬁjugmé’m%’uqﬂamﬂuqmammﬁmmﬁ
Vioufleruazn1susnag 2 faweni1sile wazn156UUNAIY N15AAY NTEUINNIT T BULIe
Ansiodoans uazmawaLanInNuAniLluUTUIM9gIRaUInIg

Reading, writing, speaking and listening, vocabulary, sentence patterns,
expressions and grammar related to service business context at a higher level following
Korean for Personnel in Tourism and Hospitality Industry II, listening and reading skills,
interpretation, writing process for communicate and expressing opinions in the service

business context

n3n.024 AMwnnaNugudmsuyaainslugnamnssun ey
WALNIIUING 4 3(3-0-6)
THAO024 Korean for Personnel in Tourism and Hospitality Industry IV

ndsfunew:  AeLSeU 15n.023
Prerequisite:  THA023

13811 Madsu n1sya waznnsils wieuaFeudidn suusslon diuau uas
hgnsaifiieadesiuuiungsfavinislussduiidudeutuanawinmaiugudmsuyaansly
QAEMNTIINMSVDATEUALN1TUINIT 3 Tinwensils Mse1u MaBeuunady 111 duau Adnv

l|anE MSAANTUEY WavnisaununluanIunsalae 9 luuiuimnegsiauing

3

Y
[
=1

Reading, writing, speaking, and listening, as well as learning vocabulary,
sentences, expressions, and grammar related to service business contexts at a more
complex level from Korean for Personnel in Tourism and Hospitality Industry I, listening,
reading, writing news articles Idioms, terminologies, advanced interpretations and

conversations in various situations in the service business context

AU
73n.031 m‘mm’jﬂuﬁug’mﬁ’m%qﬂmﬂﬂuqmammmmsﬁaﬂLﬁ&ﬂ

WAEAITUINNG 1 3(3-0-6)
THAO31 Japanese for Personnel in Tourism and Hospitality Industry |

11581 MAgumdnyIngUuUewy mdnd hensalseduinugiu nsaunu
TudiaUsginiu n1seudenudu 9 waglanaumauiugIu
Reading, writing basic Japanese characters, vocabulary, basic grammar

everyday conversation reading short passages and answering basic questions
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n3n.032 m*mfﬁﬁuﬁugmﬁw%’uqﬂmﬂﬂuqmammiumsw’aaLﬂ?im

WAENITUINT 2 3(3-0-6)
THAO032 Japanese for Personnel in Tourism and Hospitality Industry II
WTeRUNeY:  LABLSEY N9N.031
Prerequisite: THAO031

N15814 NSALU N15YA LLazmﬁ'ﬂqasiwiaLﬁaamﬂmmzjﬁuﬁugmﬁm%’uqﬂmﬂi
Tugnaimnssunisvieafisanaznisuinis 1 Adwvi sudselon dwnu warhensaififeadestu
USUNTINIUTNITILAUAU N1TaUNUT N158uTeANluuSUNgIRAUINIg miaqﬂﬁam IREIAY
Uszlon

Continuous reading, writing, speaking and listening continuing from basic
Japanese for Personnel in Tourism and Hospitality Industry |, vocabulary, sentence patterns,
expressions and grammar related to elementary service business contexts; conversation;

reading texts in the service business context, summary of content and write sentences

n3n.033 AMwdduiugiudmsvyaainslugnainssunisveien
WAENITUINNG 3 3(3-0-6)
THAO033 Japanese for Personnel in Tourism and Hospitality Industry Il

IUsAUAoU:  LABEU N19n.032
Prerequisite:  THA032

n1381u M9dou n1swa wagnisile Adwst sUUsElen d1uau wazlensald
Aeadestuuiunssiauinislussduiigaiudennasduuiugrudmivyearnslugaamngsunis
vieuflganarn1susntg 2 Wnwen1sile wagn13eIuLNAIIN N15AAIIN NSEUIUNITTBuLile
Ansedoans wazmIsnaLaninmAniuluUUIMIsgsRIUIANg

Reading, writing, speaking and listening, vocabulary, sentence patterns,
expressions and grammar related to service business context at a higher level following
Japanese for Personnel in Tourism and Hospitality Industry II, listening and reading skills,
interpretation, writing process for communicate and expressing opinions in the service

business context

n3n.034 aduiugiudmiuyaanslugnannnssunisviondien
WAZNITUINIT 4 3(3-0-6)
THAO034 Japanese for Personnel in Tourism and Hospitality Industry IV

wdeRuneu: LAl 15N.033
Prerequisite:  THA033
115971 N5 LU NN wazNISHle nFouraseuIAAN JUUsElen dudu uag

U

a0

Junugudmsuymainsluy

v 9

hgnsaifiAgitestuuiungsauinislussduiidudoutuainnim
QAEMINTIINSVIDATEMANITUINT 3 vinwennsils 198U Madeuunam 910 dwau A
Wy MaRedugs wagnsaunuluaniunisaiing q Tuudurmiagshiauinig

Reading, writing, speaking and listening, as well as learning vocabulary,

sentences, expressions and grammar related to service business contexts at a more complex
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level from Japanese for Personnel in Tourism and Hospitality Industry I, listening, reading,
writing news articles Idioms, terminologies, advanced interpretations and conversations in

various situations in the service business context

nauAT AT aa
n3n.041 mmﬂ%’qmaﬁugmﬁm%’uqﬂmﬂﬂuqmammiumiﬁmLﬁm

WAZNIFUINIT 1 3(3-0-6)
THA041 French for Personnel in Tourism and Hospitality Industry |

1
v A

115911 MIAeufBnYINYNTIAandiUesiu Ardnd hensalseAuiugiu n1s
aununludinUsedniu nseudennudy q wagldnauAinuugIu
Reading, writing basic French characters, vocabulary, basic grammar everyday

conversation reading short passages and answering basic questions

n3n.042 A liumaiugudmivyaanslugnamnssunisvionilen
WAYNITUINIT 2 3(3-0-6)
THA042 French for Personnel in Tourism and Hospitality Industry II

AUIFUnDU:  LABREU 1190.041
Prerequisite:  THAO041

N1981U N1SLTEU N13YA LLazﬂ’]iansiflwiaLﬁaaﬁ]Wﬂmwm%’ﬂmaﬁugmém%’u
yaanslugaavnssumvieadisanaznsuinig 1 Adwi susglon o waghennsalfiieades
AUUTUNEINAUINITTEAUAY NMTaunu n1serudenuluusungsiausnig miaqﬂﬁam wazLeu
Uselon

Reading, writing, speaking and listening continuing from French for Personnel
in Tourism and Hospitality Industry |, vocabulary, sentence patterns, expressions and
grammar related to elementary service business contexts, conversation, reading texts in the

service business context, summary of content and write sentences

n3n.043 A Fumaiugudmiuyaansiugnavnssunsviesilen
WAZNIFUINIG 3 3(3-0-6)
THA043 French for Personnel in Tourism and Hospitality Industry |l

TIAUNDU:  LABIIEU NTn.042
Prerequisite: THAO42

N1587U4 N5A8Y N15HA wagn1sila A sUUsElem duau wazliensald
Aendasfuuiungsiauinisluseduiigelusonnawifumaiugudmiuyaainslugnamnssy
Msrieufianarn1su3nig 2 nwen15ie Lazn1TEINUNAIY N15AAIN NTTUIUNITTEWIE
Anseioans wazmIyaLaninmAndivluUsUIsEs RTINS

Reading, writing, speaking and listening, vocabulary, sentence patterns,
expressions and grammar related to service business context at a higher level following

French for Personnel in Tourism and Hospitality Industry I, listening and reading skills,
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interpretation, writing process for communicate and expressing opinions in the service

business context

n3n.044 awlsamaiugudmiuyaanslugnamnssunisvioaiien
LAYNITUINIT 4 3(3-0-6)
THA044 French for Personnel in Tourism and Hospitality Industry IV

IUsAUnew:  LABREU M190.043
Prerequisite:  THA043

N1591U4 NSV N1INE LLas RRES WiEJZ.J‘I/NLSEJuiﬂﬂFiWVI 3‘1.]‘1.]5@)18?’1 41U uay
bL'J’EJ']ﬂim‘l/lLﬂ‘éJ'J"UENﬂ°l.l°U3‘1.J‘I/Iﬁiﬂﬁ]‘U3ﬂ’1ﬂui“’(5]‘1.11/1GZi‘U‘?1’6]‘1,4“(1‘1,4"\]’mﬂ']‘lﬂ’llihﬂL.?’TEWVU%’TLAE!’]1/13°U°LJ€"’1Eﬂﬂﬂfu
’qmammiumiwmmmLLasmiUimﬁ 3 finwgn15He N394 ATTBUUNAIIY D17 d1UU ANENA
g mfinnutugs wasnsaunuiluaonumsaliing q Tudunmegsiauinig

Reading, writing, speaking, and listening, as well as learning vocabulary,
sentences, expressions, and grammar related to service business contexts at a more
complex level from French for Personnel in Tourism and Hospitality Industry I, listening,
reading, writing news articles Idioms, terminologies, advanced interpretations and

conversations in various situations in the service business context

Q5L AR IRTY
73n.051 m‘maLﬂuﬁugmﬁm%qﬂmﬂﬂuqmammimmi‘viaal,ﬁm

WAZNITUINIT 1 3(3-0-6)
THAO051 Spanish for Personnel in Tourism and Hospitality Industry |

N15974 NMSWeumSnYINwaulowu A hensalssAunugiu nMsaunun
Tudiadsginiu N1seudenudy 9 wagldnaumaIuugIu
Reading, writing basic Spanish characters, vocabulary, basic grammar everyday

conversation reading short passages and answering basic questions

73n.052 m‘tsmaLﬂuﬁugmﬁm%’uqﬂa’mﬂuqmmﬂmiimmivimLﬁﬂ’a
WAENITUINIG 2 3(3-0-6)
THAO052 Spanish for Personnel in Tourism and Hospitality Industry |I

TIAUNDU:  LABISEU N9N.051
Prerequisite: THAO51

115814 N15KWEU N1 LLazmiWaashwiaLﬁawmmmmﬂuﬁugmﬁm%’uqﬂmﬂi
Tugnamnssunisvieaivanaznisuinis 1 Adnyi UUselon dwau warhensalfeadestu
USUNTINIUTNITILAVAUY N15aUNUT N15eutenuluusungsiausnig miaqmﬁam LazLlg Y
Uselon

Reading, writing, speaking and listening continuing from Spanish for Personnel
in Tourism and Hospitality Industry |, vocabulary, sentence patterns, expressions and
grammar related to elementary service business contexts, conversation, reading texts in the

service business context, summary of content and write sentences
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N3n.053 mmaLﬂuﬁugfluﬁm%'uuﬂa'mﬁuqmmmiimmﬁﬁaqLﬁm

WAEAITUINIG 3 3(3-0-6)
THA053 Spanish for Personnel in Tourism and Hospitality Industry |l
WTIAUNDY:  LABLTEY N5N.052
Prerequisite: THA052

n1381u M9dou n1swa wagnisila Adwst UUsElen duau wazliensald
Lﬁaa%’aaﬁuu%uwqaﬁau%nwﬂuwé’fvﬁgqﬁuﬁaﬂﬁﬂﬂwwnaLﬂwﬁugmﬁm%’uqﬂa’mﬂuqmammsumi
vioufleruazn1susnag 2 faweni1sile wazn1581uUNAIY N15AAY NTEUINNISITEuLie
Ansiodoans uazmawaLanInNuAniLluUTUIM9gIRaUInIg

Reading, writing, speaking and listening, vocabulary, sentence patterns,
expressions and grammar related to service business context at a higher level following
Spanish for Personnel in Tourism and Hospitality Industry II, listening and reading skills,
interpretation, writing process for communicate and expressing opinions in the service

business context

N3n.054 m‘lsﬂaL‘Uuﬁug’luﬁm%‘qﬂa’m'ﬂuqma’mmimmiﬁmL‘ﬁm
WAENISUING 4 3(3-0-6)
THAO054 Spanish for Personnel in Tourism and Hospitality Industry IV

IUsAunew:  ABEEU M190.053
Prerequisite:  THA053

n1591U ﬂ’ﬁL“UEJ‘LJ ATTNA LAS N394 WiEJlWI\‘iLiEJUiﬂ’]ﬁ‘WVl TU‘UiuIEJﬂ 41U Lay
1’3EJ'miiL!‘VILﬂEJ’J“UEJ\‘iﬂU‘Ui‘U‘V]ﬁiﬂf\]‘Uiﬂ’]ﬂui‘”G]UVI‘ZJUGZIEJUGUU‘R]WﬂﬂTHWﬁLUUWU%’WU%’Mi‘UUﬁ@’mﬂu
Q@ﬁ?ﬂﬂ‘iiﬂﬂ?i%@ﬂmﬂ’lLLaSﬂ’ﬁ‘Uifﬁ‘i 3 in¥en1SiHe N158IU ASWYUUNAINY V17 F1UIU ﬂ’]ﬁ‘W‘V]
HIRE miamm%’juqq wagnsaununluanIunsaling 9 luusunniegsiauinig

Reading, writing, speaking, and listening, as well as learning vocabulary,
sentences, expressions, and grammar related to service business contexts at a more
complex level from Spanish for Personnel in Tourism and Hospitality Industry lll, listening,
reading, writing news articles Idioms, terminologies, advanced interpretations and

conversations in various situations in the service business context

NANIVINW I DTIY
73n.061 m‘mLaaiﬁuﬁugmﬁm%qﬂaWﬂﬁsluqm’lwﬂﬁuﬂm/iaﬂLﬁm

WAZNITUINIT 1 3(3-0-6)
THA061 German for Personnel in Tourism and Hospitality Industry |

[
v A

115874 NMSWUAIBNYIN YN TIURU AANY LignsalseAunugIy N3
aunuluddnuseiniu Mygruteonnudu q wazlanoumauugy
Reading, writing basic German characters, vocabulary, basic grammar everyday

conversation reading short passages and answering basic questions
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N3n.062 mmL&Jaiﬁuﬁugmé”m%’wﬂmﬂﬂuqma’mmiumiﬁaaLﬁm

WAENITUINT 2 3(3-0-6)
THA062 German for Personnel in Tourism and Hospitality Industry II
WNTIRUNBY:  LABLSEY N9N.061
Prerequisite: THAO061

381U n1adou N1y waznisiliegiedeiiiesainaiwisesuiiugiudmi
yaannslugnanmnssunsvieaieanazn1suing 1 ddwi suuselen duau waghensaiiiAnatos
AUUTUNEINAUINITTEAUAY NMTaunu n1serutenuluuiungsiausnis miagﬂlfjam wazLeu
Uszlon

Reading, writing, speaking and listening continuing from German for Personnel
in Tourism and Hospitality Industry |, vocabulary, sentence patterns, expressions and
grammar related to elementary service business contexts, conversation, reading texts in the

service business context, summary of content and write sentences

N3n.063 M ngasiunugIudmsuyRaInslugnaImnIsunIsie e
WAYNITUINIS 3 3(3-0-6)
THA063 German for Personnel in Tourism and Hospitality Industry llI

IsAUAOU:  LABEU M190.062
Prerequisite:  THA062

N1591U NS N1INA LA A1SHe AANA i‘U‘Ui“’IEJﬂ d1uu LLﬁ”l’JEJ’]ﬂﬁﬂJ‘VI
LﬂEJ’JGUENﬂ‘U‘Ui‘U‘1/1ﬁiﬂﬁ]‘Uiﬂ’]isLUiu@UVlﬁ\‘isﬂum@f\]’]ﬂﬂ']H’]LEJEJiﬂJ‘L!WU%’]Uﬁ’WﬁU‘Uﬂ@’]ﬂﬂugﬁlﬁ’mﬂiitﬂ
ﬂ?i‘VlENL‘V]EJDLLauﬂﬁiUiﬂ’ﬁ 2 MiNweAISHe LagnITeIUUNAIY N15AAIIY ﬂiu‘U']‘lAﬂ’]iL‘UEJ‘LJL‘WEJ
Ansedoans wazmsyauaninmAndiluuTumessRaUINg

Reading, writing, speaking and listening, vocabulary, sentence patterns,
expressions and grammar related to service business context at a higher level following
German for Personnel in Tourism and Hospitality Industry I, listening and reading skills,
interpretation, writing process for communicate and expressing opinions in the service

business context

N3n.064 MEIgeTINNUg UM UYAAINTIUREIMINTTUNTYIBATED
WALNITUIANS 4 3(3-0-6)
THA064 German for Personnel in Tourism and Hospitality Industry IV

wdeRuieu: 1AL N3N.063
Prerequisite:  THA063

13811 Mailisu n1sna wagnnsils wieuaFeudmdnyt suusslea drunu uas
hensaififgdesiuuiunssiauinmslussiuiidudoutuannwisesiuiugiudwivyaainslu
QRAMNTIINIVIDATEINALNITUINS 3 vinwensils Mse1u MaTeuunady 411 dudu Adn
Wy MaRedugs wagnsaunuluaniunisaiing q Tuudurmiagshiauinig

Reading, writing, speaking, and listening, as well as learning vocabulary,

sentences, expressions, and grammar related to service business contexts at a more
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complex level from German for Personnel in Tourism and Hospitality Industry lll, listening,
reading, writing news articles Idioms, terminologies, advanced interpretations and

conversations in various situations in the service business context

3. wNIAIYERNLET (6 defn)
Unfnwiazdendonseusednaunleaouluumingrdonsann lidesndi 6
wiefn veidenieuluelvidaselul

ar.301 Aniafne 3(3-0-6)
C0O301 Pre-Cooperative Education

wurAALarAU1lasruvaniafinel wagniswssuaunioulunisviieu
LESNATIVINYLAIUA 9] 9191 NITHIBULDNEITANATIIU N1TEoNan1uUTENOUNT WATANISYITU
nsduntwel Msvawinuglunisdeans ﬁﬂugmwumiﬁamﬁwdw Generation wagn15l4
Meranaienisdeans sawdanisdeanstiuausssy uaﬂmﬂﬁéjaijuﬁuﬁﬂwsmiﬁwmLﬂuﬁu
ogsasasTAluIaLsTueadnsiunnsi1e F3ndnelunsiausiudugdy fwmadalunsiaun
asuniuazUSUmle Bvinwelamzadndn I3a3ygraEusenaunts melanadeuseny n1s
Uiaue waztendsuUnluseninaufinnu wazanudasadeluaniulsznauns FIURIAUTITY
9305550 WaraTTIIUTIAlWIT TN

Concepts and understanding in cooperative education system and
preparation for applying jobs such as how to prepare documents for job application, how to
choose the right company to work, techniques for job interviewing, the development of
communication skills in both Generation communication styles and the international
communication, cross- cultural communication and also focusing on Creative team work
skills in the different organizational cultures, the Psychology of working together, techniques
emotional development and adaptation, Improving professional skills and entrepreneurial
spirit and furthermore, the Report writing, Presentation, the best practices during work in the

workplace, Morality, Ethics and professional ethics.

n3.513 nsdnnenld 3(2-3-6)
HM513 Flower Arrangement
wé’ﬂmmazam‘ﬂizﬂawaamﬁmaﬂlﬁﬁmﬁﬂugﬂLL‘UU@'N 9 NTANLADNAIYUY
maguasnwmenlinaglull msarayarudinlitunasnu mslitaggunsaiivannuanouassiuadie
Principles and component of basic flower and bouquet arrangement, type of
container, flower and leaf maintenance, value-added creation by applying various modern

materials and tools.

nangnsUSyay1es Auzuysemans warn1sdanisnisviesiies Unsfinw 2567 153



n3.526 mumau%ugja 3(3-2-17)
HM526 Advanced Patisserie
UsAUAeU : LABSEUY 9A.101
Prerequisite:  FB101
Mé’ﬂmiLLazLwﬂﬁﬂmiﬁﬂﬁuuuau%ugﬁaEJmiﬁﬁaﬂﬁﬂizﬂauﬁugmmwammuLLaz
AAUFLTINIY
Advanced patisserie principles and cooking techniques, integrating basic
elements with decoration.

n3.712 Aauzn1InngnINeInIg 3(2-2-06)
HM712 The Art of Food Photography

nsdenmidosiuluszuuddva nisléndesuargunsaiineg madianisdienin
9115 N15FRANTNILAIM NIANUsNINEedElUsLsINsTANs A NEneAiTuaT s LAz INgaNU
suingihluldmutagusvasdussnindrety 4

Basic digital photography, digital camera and equipment, food photography
techniques, photography as communication, and photo editing with modern and suitable

image editing software

n3.713 AaugmsvhuuuvuIniaa 33-2-17)
HM713 Confectionery Art

Fsviuuvuntiaa $ngdiu gunsaluaziaieaiionts q ldlunisiganig
UssLneng 9

Confectionery techniques, raw material, equipment and appliances for

creating and designing confections.

ns.714 AaugnMInnusaLAn 3(3-2-7)
HM714 The Art of Cake Decoration
FTnsanusaansuuang 9 suadeden Sngau aunsniuazinIadile

Various contemporary cake decorations, materials, equipment and tools

n9.717 Nuaonliiansdal 32-2-17)
HM717 The Art of Flower Craft

wé’ﬂmmazaqﬁﬂizﬂawmmﬁmmﬂlﬁﬁﬁzuqﬂugmwwm 7 weafiansinnentid
vanuate nnseenuuuliimanzausuaululeniasiig 4 nsUszgndldiangunsalifieains
yaALfuazanduyu Myl sidmauifldlunisnaununsainsassdrasu gramnssunenlsl
msdavunasingiu sluuaesinssuna uazmansndesesdegania

History, values, and patterns of classic and modern flower and leaf art, the art
of sewing and embroidery, use and maintenance of equipment and tools, cost and pricing

calculation, packaging design, and creating value-added for the flower work.
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4. RUINIVINNUTLAUNITAIVITN (6 WUIAA)
n3.401 nsEneY 1 3(0-40-0)
HM401 Internship |

SnAnwranunsainauldndudssnaniestsdsung n1sinaudunisd nw
aadfjoafelilematndnuildinerninuianudlenlaeululdluaniunisaiaselunis
UfuRanulswsy damans 13edrsny aun auaulswsulve anvenisalng satIBEY |
fiieates uazazaundngmsldrododdludinmulaitosndt 400 $alus madnwidazegneldnng
muAugualazUsifiunavesany I mumhssisuindnwdilnany

Students are allowed to do an internship either in Thailand or overseas.
Internship based study enables students to adapt theoretical knowledge to real life
situations in hotel, restaurant, cruise, spa, Thai Hotel Association, Thai Chamber of
Commerce or other service related work placements. Students are required to complete at
least 400 working hours. The internship is monitored and evaluated under cooperation

between the Department of Tourism and Hotel Studies and the work placements.

n3.402 N1SANIY 2 3(0-40-0)
HM402 Internship I
WNTIRUNDY : WABLSEY N3.401
Prerequisite:  HM401

fnAnwrauiseilnauldndlulssmaniontsUszma nrsinaudunisdine
aedjoaielilematndnuldineiniuiaimdlenldzeululdluaniunisaiasslunis
UitRnu Tnsununiith@nwideninujieuasdesaenndosiuimanuaulanmeduitndng
FeniFou uavazaundngasldradleiidaludinelitenndn 400 2l nsfinwrilaregnieling
muAuguaLazUsifiunavesany I wRvmhssiisuindnwidilnany

The advanced internship course allows the students to do an internship
either in Thailand or overseas. The chosen work placement must be different from the
Internship I course. Internship based study enables students to adapt theoretical knowledge
into real life situation in hotel, restaurant, cruise, spa, Thai Hotel Association, Thai Chamber
of Commerce or other service related work placements. Students are required to complete
at least 400 working hours. The internship is monitored and evaluated under cooperation

between the school departments and the work placements
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n3.403 anfafnulugramnssulssusy 6(0-35-0)
HM403 Cooperative Education in Hotel Industry
IUsAUReU : LPBSEU dA. 301
Prerequisite:  CO301

iauassluaaiulszneunislugiusndnauvesaaiulsznaunis InUfuRauay
natluaniuyszneunis tnefiszeznatlidosndn 1 aantsinw w3e 16 dUansi Faduaudid
AN NI LT
ffuuszaunsalinnu fnsafvaivdvdnvesindnwndelassy Mldunuiidudsslevidse
99ANT FUDNN1TUTZEUNANITVINNUIINANITITINAVANIUUTZNOUNIT UazlinfnyiazAes
fovhaenuagunanmsuoRnuanifnymduatafunisufifion

Work in the establishment as an employee of the establishment full-time
work in the workplace with a period of not less than 1 semester or 16 weeks. It must be a
quality job or a job that emphasizes work experience that matches the student's
professional field or project. The performance will be evaluated by the faculty together with
the workplace. Students must prepare a report summarizing the performance of the

cooperative education after completion of the work.
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ANBS UV
#191391N159N1555NEeN15TU

1. vuandmanwialy (24 winefn)

NAIIVINWIDINGY (9 NIein)

an.101 Awdanguludinuszaniu 3(2-2-6)

EN101 Everyday English
AnstunslilassadisituguuardniuneSinguilldludinusesriu Ussnaude

a

mMsyauuzinuesazlidoyadiug nsusseeyadndnue nsyaiadesiiaule Beadiiu
ALYE LA N IuT R ava Taudsmsuansarudniiuludesiill Snataminee
NSNA N5 N58U UaENISTYUAIBITLTIYTUNINT

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing-through integrated methods.

an.102 MwBanguluuTunmedny 3(2-2-6)
EN102 Social English

Andunsyanaznndeutstloauazdruuiliiduusedr iennsiiu fauiusma
GNGH miLLamUﬁlaui’faga mMswSeulfieu warnisesuieauAnieafiuEesing 9 Tuusunnediay
LazgIna lnegatunsiauvineenisedunewasnisiiawe muwealuladuasmuAnasneassd

Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.

9n.103 AMwdanguluusunana 3(3-0-6)
EN103 Global English

AnlunisusseteUszaun1sallnessysneazidunatuayl LasianiniuAnLiu
AearuTinanuduey i uagdssiutlymilusefuaina Tnogadunisiauinygnns
deanssenindimusssu uaznisdeanslulanidta deddysonsilunadiedian

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming global citizens.
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NFAYIYIUINSVINWAVIIN (15 Midqefin)

AN.011 vinwgnsAnLitensiSouinaondin 3(3-0-6)
GEO11 Thinking Skills for Lifelong Learning

nged] ndnn1sveIN1sAn WaunisAnegialuszuy Bndunsiadaining n1sAnasisassa
MsARIATIZI MsRndaasien MsRnuddam sawdinsdenlosmnudnwazidenedesdieninuin
fmnzanludszgndltluTinussdriu mavinuaznsSeudnaentinlsogaissansam

Theories and practical thinking tools, practice critical thinking, creative and innovative
thinking, analytical thinking, synthesis thinking and problem-solving thinking, including how to
link and select appropriate thinking tools and effectively adapt to daily life, professional

undertakings and lifelong learning

AN.012 pudunadiosludinunasuyussminaUseng 3(3-0-06)
GEO012 Citizenship in Society and International Community

AUNNNY AANYAY dND wiihfl anusuRaveuveinsilunadionia ludenyine
Faenlan uazdnuddia nieuflasuiusuitongsiuiuiduldediadinnugy sadsdviniunisiiniy
gosUseiiulng q Tudeay WiesessunsdsunlatvesuiunwindeufivzinaneTinuasnisvinauy
naenaunszriinluaudfyvesnisadsausindeludauseFusig q ATauwnne1ang
TUSIIY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society,
global society, and digital society, with ability to adjust and live happily with others while
keeping abreast of and adapting themselves to societal changes which may affect livelihood

and working life; awareness and cooperation at different levels among people of diverse

cultures
An.013 wmeluladuaruinnssuiieaunan 3(3-0-6)
GEO13 Technology and Innovation for the Future

UNUIN WUIAA N354T wagn1sUsusdfunisiuasundasvesaneuin
sufssuszgnilfimaluladuazuinnssudusing q ilesjadunisuaismannud msimuiaunm
FAnludipnaiolvl nsuitymiliniuludindsesrfuuasnisinauedad19asse nansenuves
weluladuaguinnssuiifidonsdniutin dieu uasiasugia naonaudnwinisldussloviuagnis
Auaseamsndaumsdyaiifnnnmaluladuazuinnssy

Concepts, roles, awareness and adjustment to changes of the future and
applications of various types of technology and innovation in knowledge acquisition and
improvement of quality of life in a new normal society including ways to solve life
complexity and challenges, and to enhance creative working life; impacts of technology and
innovation on our livelihood, society and economics, and how to optimize and to protect

the intellectual property arising from technology and innovation
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FN.014 AUVIINNLAYAUNIZLETAN 3(3-0-6)
GEO14 Aesthetics and Well-being for Life

M3¥dndes mslidandinutesiesnsegieiinue ldauAnasisassdlunisaiig
ANNEUHIUAUNTEAININUARYE AANTTUTUMUINIG wazAn SvviuenTuAlRULeY LAY IIUNY
AUANSININANTOUVDIAULDS

How to live a meaningful life through various types of arts, recreational
activities and sports; new perspectives for aesthetics of life that influence one’s mind and

how one may plan a path to success from one’s passion

F1.015 Imggramudugusznauniswazauinianisii 3(3-0-6)
GEO15 Entrepreneurial Spirit and Financial Literacy

@mé’ﬂwmzﬁﬁqﬁ'ﬁgiumia%f’lﬁmﬁigfyﬂmmmﬁuﬁﬂimaumi 1A8LIUNITAALUY
Wwes UsgnausenisiianufAnadieassd waznisuaranlenalunisisuuagsiiufanisesidl
ANSTTINAZASEsTIY Insdanisuardadulanienisiuedniivssaning Man1sdanisnsiudiy
YANALALNITANY TN IWaIeg 9By dangfiifiannsaduasinuduiuldodied
Usgansua sous uaznadindulaviusewnnisal

The development of character traits that are vital to cultivating an
entrepreneurial spirit, with an emphasis placed on how to think like an entrepreneur,
opportunities to start and run a business with on the basis of ethics and moral grounds, how
to effectively manage and make financial decisions, personal financial management and
investment, including sustainable development, effective leadership skills development,
teamwork, bold, prompt and well-informed decisions-making
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2. wUIAIB RN ( 93 Mu8nn)
2.1 nguvIunu (12 niaein)

5NU. 150 aufideswuAeaiugaamnssunisuinisiientstu 3(3-0-6)
ABM 150 Introduction to Hospitality Industry for Aviation

TIUUINTT JULUU Yszgian 1A59a319 LAYANWULURIAFINNTIUNITUINITUALNNT
Ju dnvaignsvhaukaeaudiusvegIiausnsussaneng 9
Evolution, form, type, structure and characteristics of the hospitality industry

for aviation, work characteristics and relationships of different types of service businesses

5NU. 156 noAnssuUsInAkazInIne1UIN1slugna NI TINITUSNNS
warna1nIsUNNTUY 3(3-0-06)
ABM 156 Consumer Behavior and Service Psychology in Hospitality

and Aviation Industry

dnwaizvesuilaa nszuiumsdadulavesifuilne Yedeiidsmaienginssuguilaa
wlduraangAnssunisuslaalugnalnnssunIsusngg warana nnssunsiy nMswseuiisy
JusssUTIUYIRA1 9 JyrifiAnarnanuuwandimisimusssy Jadefddninadens
wigAulaluewen wunAanquinisinineriferdos ndnuyveduiuslunisuinig Jadedd
vdnasauUINITHaENIsUY

Characteristics of consumers, consumers’ decision-making process, factors
affecting consumer behavior, trends in consumption behavior in the hospitality and aviation
industry, comparison of cultures of different peoples, problems caused by cultural
differences, factors influencing future growth, psychological theoretical concepts, principles

of human relations in service, factors influencing service and aviation jobs

SNU. 250 winltunasUsznulugaaimnssunsusniswaznisdy 3(3-0-6)
ABM 250 Trends and Issues in Hospitality and Aviation Industries
Usziitusiuadioifienfugnamnssunisuinig wazenamnssunisdu nansznuse
nsafivauludagduuazeunan wuwimdlunIsnaauimLILagn1sai1enagns ﬂ?iLLﬁ‘l%{]iyJW]ﬁ
Lﬁ'm%’a\‘iﬁuqmamﬂﬁumiﬁma wazgnamnssunisiuluaniinisaiiagiu miLszflsuf]fgmﬁ
Rendosiugnanmnssunisvieafiennazasuinisluannnsaitiagdy
Contemporary issues in the hospitality and aviation industry, the impacts on
operations at present and in the future, guidelines for development planning and strategy
building, solving problems related to the services and aviation industry in the current

situation
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5nU. 451 ﬂ’]ﬁé’]’alﬁaqmammiumiﬁu 3(3-0-06)
ABM 451 Research for Aviation Industry
%”’umauLLawJszT,sJ%ﬁmaamﬁ%’aluqmammwmﬁﬁu nsradgminisitenis
ponLUUMTITy Msduiegn msafraaiesdleflflumaivdeya nsifuteya mslilusunsuada
Wiedlnneideya nasasunmsthiauedoyaiiothluimunssAalugusing 4
Research methods and expected benefits of research for the aviation
industry, the development of research questions, research design, sampling, developing
tools required for collecting and recording data, statistics programming utilized in data

analysis, and the presentation of data useful for a wide range of business development
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2.2 gAYy - Ty (57 mihein)
5NU. 111 nstudosi 3(3-0-6)
ABM 111 Introduction to Aviation
manduan anudidy wazdnuuzvosgaamnisun1stuily eadn1sn1soud

o w a

AMNUALANS) 33LUUUﬁWM%UQG]ﬁ’]MﬂiiQJﬂWTﬁu ANYULOINIALIY WANNITNARNDINIFAYIU E]’]%‘WI‘L!
gramnssunisiu g3Ransdudosiu nisvinernimenu adsdudn nisdanisiiseinieuas
M3aTRIeIna adeeu ilalnesuiliduiesdusznouiiddyuesgramnssunisty
Background, importance and attributes of the aviation industry, the
organization supports aviation with global standards for airline safety, security, efficiency, and
aviation infrastructures, basis of aircraft, basic principles of aviation, law and regulations,
organizations, careers, freight, aircraft manufacture, air cargo services, and air traffic control to

create understanding of the elements of the aviation industry

5nU. 102 g3nagensiu 3(3-0-6)
ABM 102 Airline Business

ANNAAYVRIgIRvEIeNTiY dnwarvesgsivatemsdy madiunulugsiaany
M30u gdwlddmdendnvesgsiaaenistu gsfafifetestunisliuinisglasans gsiavuds
dufnsennia donnasseninalsumaniieadestugsisanenisu uinnssunisliuinislugsia
#1en15Uuy

Background and importance of the airline business along with knowledge of
airline operations, stakeholder, passenger services, air cargo transportation, international

agreements and services innovation related to the airline business

5AU. 107 nsmIYAGNAINLaYNTATINETIA AN ol
dmiuauatenstu 3(2-2-6)
ABM 107 Airlines Personality and Image Development

wmmLLazm’mﬁ'}ﬁmmmiﬁﬁumqﬂﬁﬂmwﬁgﬂmﬁiuuazﬂwuaﬂ Jaduiiiavina
seyadna nsilnmdnualifvesyaainslugsinansnisduuaznnsuinng msemlufiansisus
nsafrafauiusiffuyaeadusuluiimsaisiruafiddonuuiniswarnisuiluaniunisal
LANIZALN

The importance of external and internal personality development, factors
influence personality. Understanding of social interactions, etiquette, proper perceptions, the
influences affecting self-image, grooming and organization and a positive attitude towards

careers in the aviation industry
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5nU. 201 N13IANTTHATN1TALTIUIIUYINDIN A Y 3(3-0-6)
ABM 201 Airport Management and Operations

AN UL ILAZLUININTHAILNINEINIANU NNSUINITNSINNITYININARULIAT
el nstanisuinisdunistiulivaee selagldossanudiulasaieiugiuresaundu ns
Tiuimsglasans dun1se auf1 nsdanisinudaneadesluaumiu WeneliiAinnisiases
uidaym uazaue uwnAnaisassAlunsiansdensdonisluing nmsufuussaunadula
ansaifudruvislunsduaiugavinssunisviouilen paBAaLANNIASNTuT Ul ART LY
auwduls

The history and development of airports, airport management income, airport
operations, airport safety and security management, passenger and cargo services, and the
impact of aircraft on the environment as a whole leading to analyzing, adjusting, and

improving airports for the tourism industry

5NU. 203 Qiimansnisiu 3(3-0-6)
ABM 203 Aviation Geography

dnwaniivssmeuaz imaniiiinadenisnsusunisiu maiueinia uazusund
nsiu iamﬁamﬁmmi‘ﬁh\immﬂLLazqﬁgﬁau%wmmsﬁuﬁmﬁuﬁLﬁuﬂ%’%’aﬁﬁwaﬁiamimaLLNumi
Tuuarnis Yjuanistu

Topography and differences of aviation geography, air traffic, meteorological
conditions, and fundamental aeronautical meteorology regarding flight plan and the

operation of an aircraft

snU. 211 Hsfvuazanuvasnisaiunisiu 3(3-0-6)
ABM 211 Aviation Safety and Security
‘VIE]‘HJjLL@%LLu%ﬁﬂﬁui’]uﬁLﬁﬁ?%@ﬂﬁUﬂ?’]ﬂJUa@@ﬁULLa8ﬂ’]i%'ﬂ‘w’]ﬂ’ﬂllﬂa@®ﬁﬂiu5ﬁﬁﬁ]
n350u saenaudladeusvIvesisiun1siu seuuiisdenistu nsaseiausssuniiulasniy
nsnevausssemsmsaianidu saluiuniesiielunisinns msadisauaseniniuniig
Uaenselugsianisiu
The fundamental concepts and philosophy of aviation safety and security, air
safety systems, safety culture, emergency response processes, as well as measures for
accident prevention through both human and organizational factors, tools for safety

management in the airline industry
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5AU. 212 N5IANTSgIRIEensiuLazeAns 3(3-0-6)
ABM 212 Airline Business Management and Organizations
Tassasauazndnnslumsudmsdanisesdnsasnmsdudesiu msujifnuuas
wihivesdunusng 4 luaensdu dnvarnsuimsnuyana n1sdeas msairusegela waz
amwmmLﬂuéjﬁwamﬂmﬂﬂumi%’ﬂmimamiﬁu
An airline organization structure and fundamental principles of management
for the airline business, operations and duties in different divisions, human resources, airline

resource management, and airline research data management

§AU. 213 mMsdeansnwdanguiiionisendwlugnavinssunisiu 3(2-2-6)

ABM 213 Communicative English for Career in Aviation Industry
AnvinvenisdeansniwdenguitonsdearsedsilonnTn uaztilennsal fdwy

wazduwiuly Yszyndldlunisujifanumuasamnssunistulumsniselsng 4 ldegramnsay
This course focuses on practicing English communication, grammar,

vocabulary, and technical terms used in the aviation industry

snU. 217 NsAaIAgINEIenIsUUY 3(3-0-6)
ABM 217 Airlines Marketing

e uazamdfyvesmmaaiiennuivldlunisnainvesgsiaanenisiuly
Hagtuuarluouan lngldiedesiontanisnatniinsgianmuindon thundsimuanagnivag
N1INAAANT 9 FATIIUHUNITAAIN N1TAIVANKAENITUTLIUNAYDIDIANTS

The theories and the importance of marketing management and sales
aviation industry, situation analysis, as well as internal and external factors, airline marketing
trends and competitiveness, marketing plans, and defining organizational policies to

promote, control, and evaluate the success of the marketing plan

5NU. 218 noraekarvateAumunsiy 3(3-0-6)
ABM 218 Aviation Law and Regulations
viaudleoydnyfifsitestunistunaifoussninsUsema anuuinves
psrnsmstunaieussninsussma missnuiifuguaiansnistunaiieudifimiiieanngseidou
Tavsdungludssma saudanguunenisiusinialng ng tedsduludiuainudasnds n155nw
ANNUARASY NMTEMUIBANLETAIN LavtATegian1sTu
The understanding of international aviation conventions. History of authority
of organizations related to the international aviation industry that supports aviation with

global standards for safety, security and aviation economy
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§NU. 312 nsdanisauluaienistu 33-0-6)
ABM 312 Managing People in Airlines

nannsuTmsianisyeainslugsfiaasnisiu nsadeunnsguiiieidestu
dindunsiduoineludinvesiuszsmingd Mg msnsuay Mdsau msdeans nng
A3597 NMSARLERN N1SRNUTY MIWAUIYAINT hagnTUTEIUNE AADAIUNITINNITADIUNITOL
719 9 uninensuyuedluusunvesgsiaenisiy

The principles of airline human resource management in terms of regulations
and standards regarding basic human factors, job analysis, manpower planning,
communication, recruitment, training, personnel development, and evaluation, along with

handling different situations in human resources for the aviation industry

5NU. 313 nsdanisAnuduiusiugnAluanenistu 3(3-0-6)
ABM 313 Airlines Customer Relations Management
unumuazaLdRvesmuduiusiugnalugsiaanenistu nquiiRetestu
N59ANT ANUFUTUSAUNAT AMAIMYBINITUTNT N1sUSMsANLanelaLazauinAvesg N
nsnmstedesssusazlinudladymiiiniulaeldnsdlfine wazaunsaassassiuuusiasnis
ShwanuduiusiugnAveaniunisailiagdu
The study of the roles and importance of customer relations in the airline
business, theory related to customer relations management, service quality, customer
satisfaction, royalty management and complaint handling through case study, deliver

creative customer management relation cases on the current circumstances

5NU. 316 N139ANISUINTaNENIT0UTIANUTE NN 3(3-0-6)
ABM 316 Budget Airline Service Management
wé’ﬂmiﬁaﬁmﬁmﬁugﬂLLUUﬁqiﬁfﬂﬁuaamUﬂﬂsﬁuiwmﬂiwé’m luinagsna Msasng
AMAT LAY ANWMEAITUINS maama]uﬂaq‘mﬁﬂWSU%MWiaWaﬂﬂiﬁummﬂizmé’ﬂ PANNITAAA LAy
1AT9EF19NTUTITNUVDIBIANTENENTDUSIAUTENER
The course provides basic principles of the budget airline business, business
models, value addition and service characteristics, along with effective strategies of budget

airlines, marketing principles and management structures of budget airline organizations

5AU. 317 nMsUsenduiusiiiegsfaasnisdu 3(3-0-6)
ABM 317 Public Relations for Airlines Business

wanMIUsEENdNTUS TrqUszasilasMINNLNUNMTUTEduTUSTinegsAaane
sty mﬂ%mmﬁgamﬁvumLLazmsﬁ'}LauaLﬁa?ilammawwmé’mﬁuﬁ‘a%f’mwwé’ﬂwaiﬁaiﬁﬂiwﬂg@ia
515 UTUVBITIANANINITTU AABAIUANTINTLUUNSHRANT uarmTldnwideansUssunduius
Tunngingivesgsiamemsduiiagiuuesulaiuazoonlai

A study of public relations principles, the purposes and public relations plan

affecting the airline business, language usage including speaking and presentation skills for
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airlines' public image, along with communication systems and effective language used in

crisis situations

SNU. 318 nsdansnelalugsfiaaenisiu 3(3-0-6)
ABM 318 Revenue Management in Airline Business

dnnsugIud UMt n1sdnmsneldvesaentstu guas USuaunisuaneu
AlAEas Usunansvudainuglagans snsinsvudslagans wasduameeina seldsievitagann
nMswanduglasans AuyuieUTnanimansuglasans uwmaiindssansamitoairssels
geannelimineinsifdndn Jadefiinaseguasd madanisimuasauagsieldivsnzauiungs
gnAvesanensiu MsemuANFuyuLazUIMITeIssevanzaslunsdamsnele

The study of the fundamentals of finance, airline revenue management,
demand, available seat kilometers, revenue passenger kilometers, passenger load factor,
revenue per available seat kilometers, cost per available seat kilometers and occupancy
detection, maximizing net income with limited resources, factors affecting demands, suitable
pricing strategy techniques for airlines targeting customers, cost control and proper sales

channeling, including financial risk management

5NU. 410 N1SHNIL 3(0-9 - 40)
ABM 410 Internship
wntsRuneu : aouls snu. 102
Prerequisite:  ABM102

thanufuagiinuezeing 9 Alddnulduszgnaldlunisiinenuluuismaronisdunas
wihenuiiigades aeldnisauguuagysziiunavesnmnansdsiiunilsnuaeuanisu
UnAnwd /NI

This course enables students to apply theoretical knowledge into an
internship program with airlines and related organization, under the supervision and

evaluation of faculty members in cooperation with the organizations involved

5AU. 412 NsIANTUIANTIUINagNSdmsuanisiu 3(3-0-6)
ABM 412 Airlines Strategic and Innovation Management
AUNUNE N8 HaEANUEIAYYBINITIANISIBINAgNSlugnamnssun1siu n1s
Usaifiuanumsaiuazdadoundentanelunazaisuen i’mﬁgaLLu’ﬂﬁmLLazﬂ’liLLsziasﬁJuiuqsﬁ% A9
TNUHY FNYULNITAIUAULIUIEVOIDIANIT LﬁamimwguLLazmiUizLﬁuma AADAIURNAUNT
a¥auvudiassnagns uazuinnssilnl 9 eaeaailduIsumenswdsiudmivgnamnssy
n30u ngUsegndlinszuaunsainsuianssuifionsulandanminedeniiivdsundaseg s
The definitions, theories and the importance of strategic innovation
management for the airline business, the evaluation of situations through both internal and
external factors, trends and business competition, planning, setting, controlling and
evaluating company policy. Practicing will be given in creating new strategies and innovation

according to the policy of the environmental checkpoint
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5nU. 416 funugsnvaensiu 3(2-2-6)
ABM 416 Seminar in Airline Business
Ansgnlamiang o saudwuilduresgsivaenistu lnednfnwiaglasuilang
U538189 NN SeRaainasiivszaun1sallidndn suuuanannudaiu sasnsuedusielulsznu
Ugymeng 9 shuﬂwm%ﬁﬂmqmsﬁmmﬁlﬁ'mﬁﬁmﬁ’uqsﬁamamiﬁwﬁaLauaLLuzLLu’mwLL?TIGU
Analyzing problems concerning the airline business trends, lecture sessions
led by experienced specialists in related fields. Students will be participating, sharing
opinions, discussing particular case studies and seminars related to airline business then

offering solutions

5AU. 418 nswssuAUnToNdanamnssun1siu 3(2-2-06)
ABM 418 Career Preparations for Aviation Industry
MawdsuaunFesisfunsiuiludnuarendnlugnamnssunisdu anudinly
Aendumsldnwuiiensiomsszninsyana nzdih nsdeuussiadeyadiusufioaasaunns
vaududly waznisiSeudiausssufiuandaiuveauiazosdng u1semmisdeny s2ufenns
pseninlusuAsITN 93u553uv0sny tewieuihdgnamnssunisdu vie o1dndu o egraile
DN
This course emphasizes career preparation for the aviation industry, general
knowledge of interpersonal communication, leadership, resume writing, teamwork and
organizational cultures, social etiquette including moral self-awareness, to prepare students
to work professionally in the aviation industry or other industry for students who are

interested in any other industries
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2.3 N§IAYMANIEANY - tFan (12 iiufn)

dnAnwanasadoniieunguivianizdu-denld 1 nduainnguivselli ude
HoniSuanIzseIv MNNGNIUINIZAU-LFENLA 9 JUATU 12 Mihefn
nguii 1 msuinisdlasansnneiiy

5NU. 321 NSUIMIElAgasnIAi 3(15-3-6)
ABM 321 Ground Passenger Services

unumvesinnudeusuniaiiu lunndinauiinisdsesiifslneans fnny
Fuansefiggme tunsunsufoRnuluduediuazeioen mssmadoudlasars (Sadu) n1s
UftRnudluiesiuses msufuavtni w Uﬁz@maaaﬂfﬁuméaq N1sWsEUENATHaENITUITAIUIY
fumiigaueng q MAeates msquaglasansivay auiludungsafouiifeatestunis
UURMY wazlinistnaniunisaldnass Tuiesufjumns

Roles and responsibilities of ground passenger service as a whole including
reservation, lost and found, arrival and departure procedures, passenger check-in, lounge
and departure gate duties, document preparations and coordination with relevant

departments, special passenger services, including practice in the mock-up operations

5NU. 325 nsasiunsliusnsilagans 3(15-3-6)
ABM 325 Passenger Services in Action

miu‘%mﬁmﬂﬁuaﬂum'ﬁ@LLa;ﬁmsmiﬂszmmw 7 wlsmutulaeans {lnoansi
foansnsquatiufieaudayaniseesdlasansdauimadadu dadaenisiu Ussgedosdy
vdnaaadesdu n1sfnnudunisy nannsdeuseeiniaeny tnedinisliusnisinaiudainen
n13luInagT wardilou fURnnsanenistu warngsedeuasgiudunisiuiifeades Visly
anumsaiunfuarlunsdiiiAng URmaniegnisel

Providing ground services to different types of passengers based on class of
service. A special service treatment based on the reservations. Special passenger handling
from lounge to aircraft, after landing, lost and found and missed connection. Service
psychology, airline operating manuals is applied to related aviation standards, regulations in

both normal and emergency situations

5NU. 326 mi?iaaﬁmmé’aﬂqmﬁamw%mi@mmimﬁ‘ﬁu 3(2-2-6)
ABM 326 Communicative in English for Ground Passenger Personnel
mﬂsi’fmmﬁqﬂqmﬁami?‘%aa'ﬁé’m%’umsﬂﬁﬁ’aqmiua'aumamﬁfmméfau%”umﬂﬁu
Hniinwe n1aaun1sile n1swe N13871 warn1slleu Ingiduninvenisilalaznisun AAns
Tssasaussloadlflunmsufifuthiinutuneusiig 4 ndnnmsdeanstuglasarsluaniunsniuas
U3undiansnafiuy
This course focuses on communicative English skills for ground passenger
service operation: listening, speaking, reading, and writing, with emphasis on listening and

speaking, vocabulary and sentence structure used in different scenarios and circumstances
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5NU. 327 nsdsasfitauazeantnslngans 3(15-3-6)
ABM 327 Reservations and Ticketing

ﬁugmmié"ﬁaaﬁﬁqLﬁamﬂmaaﬁ N13AUAsIAT WUsTTEUALAANT H1uTEUY
nsdsesiils nMseenuazniseunslagans nelinufualuviosufiRnsansauna ionevuaues
ANUAIANTIVD Qﬂﬁﬁ

Fundamentals of passenger seat reservation, price setting, and fare estimation
method via reservation system. Ticket issuance and reading by practicing in the laboratory to

meet customer expectations.

NAUA 2 MIUSMIHlAYENTULLATeITY
5NU. 334 NN5A0ANTN TN UNBNITUINISH AU TUULATDITY 3(2-2-6)

ABM 334 Communicative English for In-flight Passenger Personnel
ﬁﬂwzmﬂ%ﬁamiﬂWﬂ:ﬂé’qﬂqmﬁama‘u?ma;ﬁmamiuum%dﬁﬂuﬁa%’ama 9 WU
NM3U3N15eIMTLaIAeIRNULIAS DY N15UBNIIA N15UsENIARBUN1IERNEY wagn1sUgy
neuaLDowiy ifuinugmsilauasnian fn1ssieosaaumsniaiduiosjifnng
This course focuses on communicative English skills for In-flight Passenger
Service in various topics: food and beverage service, public announcements, emergency

announcements and first aid, with emphasis on listening and speaking skills

5AU. 335 msvimslasansuuedestuluduuszmdn 3(15-3-6)
ABM 335 Economy Class In-Flight Services

unum musuiinreuvesninaudeusuuuaiesduludulsevda inszuinga
ANUUABAdY karn133nwIANUansiy AaAILIsNIsURURIU NaY 5819 asndalfuReuuy
9INALIL TIUTINITUINNTOIMTUALAT AL i’mﬁgﬁ]ﬂﬂﬁﬁmuﬁamﬁﬁami nsuiledegymilu
anunsaling 9 Miieatestuanuvasadowasnisliuinms sufseenwuunsliuinisdesiuly
Fulszndn

Roles and responsibilities of cabin crew in economy class regarding on-board
safety, pre-flight duties, in-flight duties and post-flight duties. Meals and beverages services
with possible safety and customer service concerns will be discussed and practiced in the
mock-up cabin
5NU. 336 miu%mir{ﬂmmiuuméaﬁﬂumsmiﬁuiwmﬂiwé’@ 3(1.5-3-6)
ABM 336 Budget Airline In-flight Services

unuinmthfiveminauieusuumeiesduluatsnistuseUsendnunaraienisiu
Funusil NSEUIUMSASQUARILUABAAY MIwSuAENSsuLarUfTRLABY SEinauasnds
Jieadu n1sliusnisemisuaziaieddy n1suee1ms 1edeny vesfisean waznsUHduRUS e
mMsadannuUseiule wazifiunisuivesuslan anuanmisalunisuddyluaaiunisalsing 9
981900

Roles and responsibilities of cabin crew in budget airlines and low-cost
carriers regarding on-board safety, pre-flight duties, in-flight duties and post-flight duties.
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Meals and beverages including souvenirs establish customer’s impression, awareness and

possible cases will be discussed and practiced in the mock-up cabin

5AU. 337 msuinmsglasansuueadostuluduniluaztugsia 3(15-3-6)
ABM 337 Business-First Class In-flight Services

mnUfmeuaqwﬁmmé’au%’wum‘%'mﬁuslu%wﬁaLLaz%u’uﬁqiﬁa] n1sUHURMUAIUAIT
13150195 uaziATeRil Msguanaasadie safaiidu « Adeasiounewindutiiaiesdy
u sgwiraflendu waznduedosduasen nenslimnudiferiueims wissu qunsaiss 4
1se1m ngaeidou wagmsinUftRnniausuinisiignies thdseiila sanfemnuasnsaluns
widgymilugaiunisal s 9 ag9dloanTn

This course emphasizes advanced knowledge and practice of on-board
services for passengers in business class, including food and beverage service, safety and
emergency, pre-flight duties, in-flisht duties and post-flight duties, etiquette, delivering
professional service, with more complicated, challenging cases and handling issues in the

professional way

ngufl 3 msvudsdudmisenisuagfiRnuaussneiniaeny
5nU. 345 N153ANTAUAINIDINA 3(2-2-6)
ABM 345 Air Cargo Management

N153ANTVUEAUAIMIBINIA N1TUTINIUND TBNTSUAUAIUTELANAIN 9 LoNans
N15vuds duAm1eeIna NMsUURReEUATUATIE NTAIMUATIAT N1SATUINERTIN1BAANINT
nnmneuae Jetiduisatunmsudedudimnsenmavidlulagserinassme

Air cargo management, packaging, acceptance procedures for various cargo
types, document handling, dangerous goods handling procedures, pricing, taxation, domestic

and international air cargo laws and regulations

§AU. 343 nMsUURNUUSIAIUTeN 3(2-2-6)
ABM 343 Ramp Operations

NANNSUURMUUINNAILIININIALIUAIEAINUABANE GNYMLAIUIDNBINIA
B NMIHMATINIINTERENIFENL ErdutumeunsiuiualiuimsaafiuAuLionaey
nstnedeadn-eenanauuiu gunsalliuinisniafiuiu nssuiunsdidesdunissuayAudidi-
99NINOINFAYIY LLazﬂizmumiamaﬁamﬂuﬁuﬁmeﬂﬁﬁamsﬁu

The principle of ramp operating safety procedures, types of ramp, time
setting, process of ramp operation service, departure procedures, arrival procedures,
required ramp operating equipment, baggage handling and communication within the

restricted area
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5NU. 346 mﬁmmmﬁmﬁfﬂLLazﬁzfmmmﬂﬁugm 3(3-0-06)
ABM 346 Aircraft Weight and Balance Control

el mm%’*uﬁmﬁawaawﬁﬂmuﬁﬂﬁﬁ’awﬁwﬁmuquﬁmﬁﬂmmﬂmumu@'ﬁa
UURN15v09 ganliunisiiueinie ﬂgizLﬁ&JULLazmmgmmﬁﬁuwaL%faumﬂauuﬁugmsum‘aiﬁa
5Dy M5zt waziuatutnvesenideuneldaaiunisalsng q Tneideddeded
Aerdestudssnnuasiuy sesmeAsy Uinaniudamamuununisiu wandn n1sdanisd
Aeatestunsdimgnisaiings safidsmasonsfunuazaunnimdnveseniaeu

Roles and responsibilities of load control agents as per standard operating
procedures. standard operating procedures of international civil aviation based on aviation
safety analyzing and calculating load control in various circumstances, refueling in different

types of aircraft, load sheets and unexpected situation handling regards load control

5NU. 347 nsaudImIteINALazladafng 3(2-2-6)
ABM 347 Air Transportation and Logistics
SguduuIman1sdnnisuudidudiniseiniakasladading Funeuiieafuianis
AaNINTuNIsUIILAEEdRONFUAIMNIIBINIA N1FIANTVUAIEUABUATIE NG TElEULAZNINTEIU
Frunisdunadeu fiierdesfunisvudiduimsernisuazladafind sauludauivianisdnnis
AUl dauladiude
Learning to really manage air freisht and logistics. Customs clearance
procedures for dangerous goods imported or exported via air handling. Civil aviation
regulations and national quality assurance to air freight and logistics, plus guidance for

managing operations in collaboration with stakeholders
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2.4 ngavIayEulaRza1u (12 niiuin)

nauIvIANNaLlRnIEaIu NMIIANIsEIRvEensiu
(@miuiind@nwiiFeuluavivinisdanisgsiaaenistu) aunsadenizoungs

Feuadlaeny  mnsglvreld viedendsuamemirannguinauadlaewisdiy

1o o MUnluptizs AUATU 12 Wiehn

SNU. 325 nsAsiunsiiusnsilagans 3(1.5-3-6)
ABM 325 Passenger Services in Action

msuinnafuivlunmspuagiasarssznanens 9 wsudulasans dlasansd
éfmmimi@LLaLﬂuﬂLﬁwmu%’agammaﬁﬂmamiéf&LLGim'iLs?mSu davianensdu Uszpiaiesdu
vdnanains Su nsfianudunise waiansdesseainiaeny tnefinisTiuinisfinadeine
nsTWu3nng wagdile UfoRnisaenistu uazngsudovuinsgiudiunisuiiieades il
anumsalunfuarlunsdliiing TRmmnsegdinisel

Providing ground services to different types of passengers based on class of
service. A special service treatment based on the reservations. Special passenger handling
from lounge to aircraft, after landing, lost and found and missed connection. Service
psychology, airline operating manuals is applied to related aviation standards, regulations in

both normal and emergency situations

5NU. 326 msfomsnndinquiionsuinsglasansniaii 3(2-2-6)
ABM 326 Communicative in English for Ground Passenger Personnel
nsldnusnguiienisdeansdmsumsufoiauluduveminaudouumeadiu
Hnvinwen1eunsils n1swe n1387u wazn1ndey lngdurinvensilaasnisgn fadnd laseasng
Uselon Aldlumsufoinifinnuduneusing 9 vénnisearstudlasarsluaniunisaiuazuiuni
WANAANY
This course focuses on communicative English skills for ground passenger
service operation: listening, speaking, reading, and writing, with emphasis on listening and

speaking, vocabulary and sentence structure used in different scenarios and circumstances

5NU. 334 mi?iamim%ﬂ’5\1ﬂqmﬁamiu%mi;ﬁmmiuumémﬁu 3(2-2-6)
ABM 334 Communicative English for In-flight Passenger Personnel
ﬁﬂ‘tﬂ%ﬂ’lﬂ%ﬁiaaﬁﬂWwﬂéjﬂﬂqmﬁamiu%miﬁﬁﬂEJaﬁiuuLﬂ%‘aﬂﬁuiuﬁ’J%aGh\‘1 9 LU
NMSUINTMMITHaIASEIRLULLAS 09T N1TUBNLIAT miﬂizmmﬁaum’wgmau wagn1sUsa
neuaLDowiy i insemsilaarnswe fnsdaesanunisaiaiduios iR
This course focuses on communicative English skills for In-flight Passenger
Service in various topics: food and beverage service, public announcements, emergency

announcements and first aid, with emphasis on listening and speaking skills
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5AU. 335 mw’%ﬂmﬁmamwum%@uiu%'uﬂiwé’@ 3(15-3-6)
ABM 335 Economy Class In-Flight Services

unum ausuiinseuveminnudousuuuaiosulutuusevdn Anszndnds
ANuYansiy wagn1ssnwimuasnie naenaudsn1sufuRnu new sening wasnasluRnuuy
9INALIL TINTINITUINNTIMTUAZIAT A muﬁgﬂﬂﬂﬁﬁmuﬁawﬁﬁ’ﬁmi nsuiludegmlu
anunsaling q Miertestuaulasndouaznisliuinms sudsesnuuunisliusnsidosiulu
Fulszndln

Roles and responsibilities of cabin crew in economy class regarding on-board
safety, pre-flight duties, in-flight duties and post-flight duties. Meals and beverages services
with possible safety and customer service concerns will be discussed and practiced in the

mock-up cabin

5nU. 345 N133ANTAUAINIDINA 3(2-2-6)
ABM 345 Air Cargo Management

N153ANSVUAEUAINIDINA N1FUTTYNIUMD TFN15TUAUAIUTELANAN 9 Lonans
N15UdsdENAIMI9eINIA NSUJURRRAUAITURNTIE NITAMUATIAT NITATUIUBATINIEAANINT
nuineuay TetiduifsatumsvudduimsenmanislulagsenineUseme

Air cargo management, packaging, acceptance procedures for various cargo
types, document handling, dangerous goods handling procedures, pricing, taxation, domestic

and international air cargo laws and regulations

§AU. 343 nMsUURNUUIIAIUTRN 3(2-2-6)
ABM 343 Ramp Operations

NANN1SUHURNUUTIUEIUIBAINIALIUAIEANUUABAAE ANYUEAIUIDABINA
g1 MISMUATINIAINIFIORINIAEL drsudumeumstiveliuS s auRusienAey
nstiedeadn-eenanauuiu gunsalliudnisniafiuiu nsvuiumsdidesdunissuasAudndn-
9ONINDNIALIY UanszUILNIAnedeasluiiuiunyfifin1stu

The principle of ramp operating safety procedures, types of ramp, time
setting, process of ramp operation service, departure procedures, arrival procedures,
required ramp operating equipment, baggage handling and communication within the

restricted area

5AU. 515 233YIUTIUTINIFBA5UY 3(3-0-6)
ABM 515 Airline Business Ethics

wwAn suieu Ussiiuniasesssusasanusuiaveusodenuludegsiaaisnisiu
msdindulavundnasesssuuazamiuinveusedeny serinsTansssuuandswestunisiiu
gafansiu eszdumfuazaina ansuaznisduasesiuilae ngasdeudetaduiiansnisduses
U videvmweiu flaganseing 9 nsudedumssaiidusssy magnuianisnnsin nsddnw

a o

§37AURTFTTULRE AU URATR U DHIANNI9gININTTU

9
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Concepts, rules, ethical concerns, and social responsibilities. Making ethical
and socially responsible judgments in the aviation business on a national and international
scale. Consumer rights based on ethics and social responsibility, airlines' rules and
regulations impacting management and decision-making, compensation for varied
passengers, fair price competition, and monopoly power abuse. A case study in the aviation

business.

5NU. 516 NISAALTRBNLUVUINITANEN1TUY 3(3-0-6)
ABM 516 Airline Service Designs Thinking

nsAnassassAuinnssuegruduszuy MaueuAnliiinuinnssunisuinisans
n130u Msundyndaasnaasse wWilaausesmsuaslaymvesnguidmangluidazsng ugsiane
msfu wWasulodeliduduluuuinnssuing Winauuagimuinisuinisaisnisdu ads
ANUMUTEUNINTRYTY Nlfin wagn1sInaesalieU]un

Creativity and innovation in a systematic situation, creating innovative airline
services through inventive problem-solving. Understand the needs and problems of the
airline business’ target, convert ideas into service innovation models, value added by

developing airline services, establish competitive advantages, case studies, and practicality

5AU. 517 mmﬂaamﬁsL.Lazﬂ’nzigm,auumﬂ%aﬁu 3(2-2-06)
ABM 517 Safety and Emergency on Board in Action
n1sldgunsaluaznsuuRaunungseideusunnudasadenisdy wagn1sasa
ns¥uiliglasansluduvesnsufifinisnireinia mstiosfugtimgilenaiiatu uazdunouns
UftRmstemaeilasans sudsunummihiivestnduuazwinnudeusvuueiesiu Weinnne
RNLAY maamumimwaauLLazmiiﬂsmumazgmauuumémﬁu
The study of emergency equipment for passenger safety on board, safety
awareness, accident prevention and procedures, including roles and responsibilities of pilots
and cabin crew in an event of an emergency, along with assessment and reporting of on

board emergencies
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3. MeINIVUFINLET (6 vitiEnn)
Unfnwazdendenseusedndunleaeulunmingrdengaimn livesndn 6
wiefn veideniseuluelvidsielull

5NU. 306 nsasansAUmMEmIUgIAvEen1siy 3(3-0-6)
ABM 306 Airline Business Branding
ANUAIRYLATUNUIMYBINITAS IR TAUMAmTUgIIAaensTuandlydluga
mMsdaeEnansi sluiadoudnsasteldewesgsiaaonsdusefuUssmaazaina nng
a$13 uazdnaeansIdudiionisainsnssuieanssausmnagsia eadnns Aud U3NNT wazmnay
soan1iznsinaulauazauinfaveuslnn
The importance, and branding contribution for the airline business in the free
trade area, together with multicultural, economic and social studies for building business
reputation and being acknowledged domestically and internationally. The course includes
strong branding reflecting good governance, business competency, branding through airline

personnel affecting decision making behavior and loyalty of the customers

5AU. 344 N15IANITULALNITANTUIIUNITUTNITOIT

e G R AT R e T 3(2-2-6)
ABM 344 Airline Catering Operations & Management

NFPUIUNITINLAY N158ANTT N1simuauleuieiierfunismIenemisway
iwsesndmivglaoans uazuunliusuuuumnudeanisuilanems saudamsnaununtnnuls
WNIZAUAUANYANTHARNVDILABZTIIAINAIINADINITVDIANUAITTY AFUAUANINDINIT U7
NNAITINAITNNAIUAE SUaﬁmqaumsﬂumwﬁmmmiLLazLﬂéaﬁmwﬁﬂ wazANUaane
NP LATIAS B

Airline catering operations and management, setting policy for food and
beverage preparation for passengers, food consumer trends, manpower planning in each

production line, food quality control, taxation of the produce used, and food and beverage

safety
5NU. 403 nsRUIinweHuUsTaunsallus1aUsene 3(0-9-40)
ABM 403 Skills Development through International Experience

Hnelullagimuiineesing 9 ﬁﬁi”lLwaiaﬂﬂiﬂizﬂauaﬁ%wsluﬁqiﬁwiaﬂLﬁsnLLamﬁms
i N5l A1wReUTEmA wagn1SUTlyLN B e TAINSTINYRITIINNYIA Tngnsiiunludnm
wazlgtinlusinaUszina

This course emphasizes essential skills development for careers in tourism
and hospitality businesses, for example foreign language usage and understanding of foreign

cultures and perspectives. This course requires students to gain international experience
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§NU. 408 N1FUSMININEINTAUNTTY 3(3-0-6)
ABM 408 Crew Resource Management
wannsuTminensiunsuiieliiinnnuuasafonazyssansnwgsgelu
n133an1sn1stu lnelianudrfAyiussuunisiianuuasanulaenduduyvedadonazaiy
Hanan dussauzlunisinanutezanulaonse
A study of crew resource management principles to maximize safe and
efficient aviation management. Emphasizes on the working process and safety concerned

human factor, error, operation and safety competency

5AU. 414 madudmesgsianaznsnaunugsafiieadesiuaenstu 3 (3-0-6)
ABM 414 Entrepreneurship and Commercial Planning for Airline Related Business
miL“‘ﬁJuﬁUizﬂaumﬁguﬁugm Uszlnnvesgsna dnwazn1snainuedgnafiieites
fuanensfudmndlvd M31aUNLUN19§5R991n Business Canva Model Tngfilsiiansduszneud
Ay ununsUf TR nMsnaiaAdsia nsUszfiuaudes nansenunegsie Lagnisaing
Temalumsvens veulwsmsgsAafiietesiuatsnistu
Fundamental business operator, business types, marketing characteristics
related to commercial airline businesses, business canva model planning based on
operational planning, digital marketing, risk management, impact analysis and expanding

opportunities related to airlines business
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