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UNUNISANEILUUUNG
1. ynedvdnsily (General Education) 24 i
- MR WIBINGY 9 mhgin
- NFNIVIYIUINTVNYLINAN 15 wihein
2. MV IaNIe (Professional Education) 105 meia
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Y0V INUNNANgATRaUAERTUIIN

#1U139101¥IUFINT

1. wmm%mﬁnmﬁ"ﬂﬂ (General Education) 24 #u38nia

o .. U FvdsAunau
IWEIUN IYYBIVYN . bNIN o & Y
nuB-NA NIDNUAITU S
NEUIWMNWIINGE (9 viiein)
CEN101* | Everyday English 3 -
CEN102* | Social English 3 -
CEN103* | Global English 3 ,
NFUIYIYIUINTNNWLIVIWN (15 niIefin)
CGEO011 | Thinking Skills for Lifelong Learning 3 -
CGEO12 | Citizenship in Society and International Community 3 -
CGEO013 | Technology and Innovation for the Future 3 -
CGE014 | Aesthetics and Well-being for Life 3 -
CGEOQ15 | Entrepreneurial Spirit and Financial Literacy 3 -
534 24 | wihein

vanewe * Inaeuduniwdingy
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2. wuINIvILan1z(Professional Education) 105 #u38na

2.1. ngudvwnu (Core Courses) 39 nuI8fn

.- - MUY v 1UsAunau
INEIVN INYVYBIYN . LAIM o & Y
NUWYNA NIDNUAITU S
CCL111 | Elementary Chinese for Communication 3 -
CCL121 | Elementary Chinese Listening and Speaking 3 -
CCL131 | Elementary Chinese Reading 3 -
CCL141 | Elementary Chinese Writing 3 -
CCL112 | Intermediate Chinese for Communication 3 aould CCL111
W38 lASUNTaYIRIINALUA
CCL122 | Intermediate Chinese Listening and Speaking 3 goule CCL121
W39lR3UN150UIRIINALUA
CCL132 | Intermediate Chinese Reading 3 aouls CCL131
W39lR3UN150UIRIINALUA
CCL142 | Intermediate Chinese Writing 3 aouls CCL141
W38 LA UNTaYIRIINALUA
CCL213 | Advanced Chinese for Communication 3 aoule CCL112
W38 LA UNTaYIRIINALUA
CCL223 | Advanced Chinese Listening and Speaking 3 goule CCL122
W39l93UN150UIIRIINALUA
CCL233 | Advanced Chinese Reading and Writing 3 gouls CCL132 way CCL142
W39l93UN150UIIRIINALUA
CCL251 | Chinese Grammar 3 -
CCL352 | Chinese for HSK 3 -
594 39 NG
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2.2. nguvIamEaU - JeAU (Major Requirements) 57 vithgne

o L. U FvrUsAunau
INAIVN INYYBIVYN . N3N - Y
nuUWNA WIDWUAIUZ
CBC211 | Business Chinese | 3 -
CBC221 | Business Chinese Listening and 3 -
Speaking |
CBC231 | Business Chinese Reading | 3 -
CBC241 | Business Chinese Writing | 3 -
CBC312 | Business Chinese |l 3 aouly CBC211
W38 LA UNTaYIRIINALUA
CBC322 | Business Chinese Listening and 3 aouls CBC221
Speaking Il W38 LA UNTBYIRIINALUA
CBC332 | Business Chinese Reading |l 3 gouls CBC231
W39lR3UN150UIRIINAMUA
CBC342 | Business Chinese Writing |l 3 aouls CBC241
W39lR3UN150UIRIINAMUA
CBC351 | Chinese for Presentation in Business 3 -
CBC352 | Chinese for Business Negotiation 3 -
CBC453 | Chinese Translation and Interpretation 3 -
for Business
CBC261 | Introduction to Chinese Business 3 -
CBC362 | Overview of China 3 -
CBC363 | Chinese Consumer Insights 3 -
CBC364 | Chinese Business Culture 3 -
CBC365 | Marketing Principles 3 -
CBC366 | China Market Strategy and Integrated 3 -
Marketing Communication
CBC367 | China Trade and Investment Policy 3 -
CBC468 | China Today 3 -
59U 57 VAVe Rl
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2.3. NANIYNANIEAU - 17BN (Major Electives) 9 vihgfin

o - 4. MU FvdsAunau
INEIUN IYYBIVYN . bNIN o X Y
nuB-NA NIDNUAITUN S
NENIVINTATENINUTTNATY
CBS411 | China Import-Export Regulations 3 -
CBS412 | China International Trade Process 3 -
CBS413 | China E-Commerce 3 -
NEUIYINIIAAAAINAIY
CBS421 | China Digital Marketing Strategies 3 -
CBS422 | China Digital Marketing Content Design 3 -

CBS423 | China Digital Marketing Tools and Techniques 3 -

nguAYINIIAAIANTYiIRIEIdmTUaNANAY

CBS431 | Tourism and Hospitality Marketing for 3 -
Chinese Customer

CBS432 | Tourism Product Planning and Design 3 -
for Chinese Customer

CBS433 | Chinese Content Creation for Tourism 3 -

and Hospitality Industry

74 9 WUILAR

3. MUINIVA0NLES (Free Electives) 6 nuenn

" 4. U FvdsAunau
INEIVN 18UV LN3IM v
Wigin WIONUAUS
CCF001 | Chinese in Entertainment Media 3 -
CCF002 | Chinese in Social Media 3 -
CCF003 | Chinese for Basic Presentation 3 -
323 6 ORI

a wva

wewA:nse3vmdu 3 (3 - 0 - 6) wuanlunisussens 3 Flusdedunv laednsinUun
Sufusgninnfnyiarennsdiaeutaznsfinysegaueeindnw 6 Gilussiedunv
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WNUNTANYIANUNANGATINeFBUIUBIATY
#1911 W1AUFIND (537INIATENINUTENA)

2
[

U 1
First Semester 1/1 2567
IUIUNUILARN
C 1 1 1
ourse Course Title fu 1/1 fu 1/2 fu 2

Number

Unf | @una | Unk | awna | Unk | a@nna
CGEO11 | Thinking Skills for Lifelong Learning 3
CCF001 | Chinese in Entertainment Media (Free 3

or Elective I)
CCF002 | Chinese in Social Media (Free Elective 1)
6
First Semester 1/2
IUIUNUILARN
C 1 1 1
ourse Course Title U /1 U 1/2 U 2

Number

Unf | @una | Unk | awna | Unk | a@nna
CCL111 | Elementary Chinese for Communication 3 3
CCL121 | Elementary Chinese Listening and 3 3

Speaking

CCL131 | Elementary Chinese Reading 3 3
CCL141 | Elementary Chinese Writing 3 3

12 12
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Second Semester

IUIUNUILAN
C . . .
oure Course Title U /1 U 1/2 U 2
Number
Unf | @una | Unk | awna | Unk | a@nna
CEN101 | Everyday English 3 3
Technology and Innovation for the
CGE013 3 3
Future
CCL112 | Intermediate Chinese for Communication 3 3
CCL122 | Intermediate Chinese Listening and 3 3
Speaking
CCL132 | Intermediate Chinese Reading 3 3
CCL142 | Intermediate Chinese Writing 3 3
CCF003 | Chinese for Basic Presentation (Free 3 5
Elective II)
21 21
Summer Session
AUIUNULAN
C 1 1 1
ourse Course Title U 1/1 U 1/2 fu 2
Number
Unf | @una | Unk | awna | Unk | a@nna
CGEO11 | Thinking Skills for Lifelong Learning 3
CCF001 | Chinese in Entertainment Media (Free 3
or Elective 1)
CCF002 | Chinese in Social Media (Free Elective 1)
6

nANgRIUTYYIAT Inendeununfidu Unsdinwn 2567 9




#1913810181UFIN (F3RIN1TATENINUETINA)

UUN 2

Ree

First Semester 2568
IMUIUNULEAA

I\Tjr:::r Course Title U 1/1 U 1/2 U 2
Un@ | auna | Un@ | avna | Und | @una

CEN102 | Social English 3 3

CGE012 | Citizenship in Society and International 3 3

Community

CGEO014 | Aesthetics and Well-being for Life 3 3

CCL213 | Advanced Chinese for Communication 3 3

CCL223 | Advanced Chinese Listening and Speaking 3 3

CCL233 | Advanced Chinese Reading and Writing 3 3

CCL251 | Chinese Grammar 3 3
21 21

Second Semester
IIUIUNUIAN

l\fjr:rs:r Course Title U 1/1 U 1/2 U 2
Unil | anna | Un@ | avna | Un@ | anna

CEN103 | Global English 3 3

CGEOLS Entrepreneurial Spirit and Financial 3 5

Literacy

CBC211 | Business Chinese | 3 3

CBC221 | Business Chinese Listening and Speaking | 3 3

CBC231 | Business Chinese Reading | 3 3

CBC241 | Business Chinese Writing | 3 3

CBC261 | Introduction to Chinese Business 3 3
21 21

10 N\
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#1913810181UFIN (F3RIN1TATENINUETINA)

Fuii 3
First Semester 2569
UIUAUBAN
C . . .
ourse Course Title U /1 U 1/2 U 2

Number

Und | auna | Und | avfa | Un@ | anna
CBC312 | Business Chinese I 3 3

Business Chinese Listening and Speaking

CBC322 ! 3 3
CBC332 | Business Chinese Reading Il 3 3
CBC342 | Business Chinese Writing |l 3 3
CBC362 | Overview of China 3 3
CBC363 | Chinese Consumer Insights 3 3
CBC364 | Chinese Business Culture 3 3

21 21

Second Semester
F1UIURULAAR
Course . ' '
! Course Title U 1/1 U 1/2 U 2

Number

Unil | duna | Und | duna | Und | @una
CCL352 | Chinese for HSK 3 3
CBC351 | Chinese for Presentation in Business 3 3
CBC352 | Chinese for Business Negotiation 3 3
CBC365 | Marketing Principles 3 3
CBC366 | China Market Strategy and Integrated 3 3

Marketing Communication

CBC367 | China Trade and Investment Policy 3 3

18 18
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#1913810181UFIN (F3RIN1TATENINUETINA)

Ree

uun 4
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First Semester 2570
UIUAUBAN
C . . .
ourse Course Title U /1 U 1/2 U 2
Number
Und | auna | Und | avfa | Un@ | anna
CBC453 | Chinese Translation and Interpretation 3 3
for Business
CBC468 | China Today 3 3
CBSxxx | Major Elective | 3 3
CBSxxx | Major Elective I 3 3
CBSxxx | Major Elective llI 3 3
15 15




ABTUYT18IV
MWPINYUIUVIAIU (F1913V1N181UFINA)

1. vuanduanwialy (24 winefn)

NANINNIHINGY (9 Miein)

99n.101 AMdangelutinuszaniu 3(2-2-6)

CEN101 Everyday English
Andunslilaseassiugunazdununvdinguilliludinuszsiu Usznoudae

mMsyanuzinuesiarlideyadiud nsussersyadndnvaue nsyedasesiavla Fesiidu

AUTEULATLTINENFud T ITeRazAL TuEimsuanseuAnditludentily Snielaurnus
NSNA N5 M58 UarNITTBUMEITTIIYTAINIT

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing—through integrated methods.

99n.102 AwdanguluuIunmedsny 3(2-2-6)
CEN102 Social English

Andunisyauaznindoudseloauazduiuiliifudsed iionsiiufauiusms
ﬁ’mmmmamﬂﬁau%;ﬂa nswSeuifiou uagn1seduteanuAaieatuitesing q TuuSunmedaay
wazgIna laggatunsiauineenisedunewaznisiiaue mewaluladuazaufnasneassd
Practice speaking and writing frequently used expressions for social interactions, exchanging
information, making comparisons, and explaining ideas in social and business-related
contexts, with emphasis on developing discussion and presentation skills along with digital

skills and creativity.

391.103 Awdanguluusunana 3(2-2-6)
CEN103 Global English

?JmJumi‘Uiimaﬂiza‘umizﬁmszqiwazLﬁaﬂaﬁuayu LAZLANIANUARLTIY
ReafuTinanuduey mviieu wazuszfulgmlussivana lassadunisiamuisinugnis
fFoansseninatmusssy warnsdeanslulanidva Jsddsentsilunadiodan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming global citizens.

NANgATUTYYIT Inedeununidu UmsAnw 2567 13



NR1ANYIUINSINWATIN (15 thein)

FN.011 vinwznsaniilenisisousnasedin 3(3-0-6)
CGEO11 Thinking Skills for Lifelong Learning

Vgud nann13veINsAn auin1sAnegradusyuu Bndun1sAnlddning nsae
45194556 N13AATIATIZI NsARduAsIER n1sRnkATann sauenisidenlesaudnuasiden
inseafioanuAnfinzanlulsegndldludinusedfu maiauuaznsieudnasndinldedidl
Usgandam

Theories and practical thinking tools, practice critical thinking, creative and
innovative thinking, analytical thinking, synthesis thinking and problem-solving thinking,
including how to link and select appropriate thinking tools and effectively adapt to daily life,

professional undertakings and lifelong learning

AN.012 mmlﬂ‘uwaLﬁaﬂuﬁﬂﬂmLLazsqmsumdeUizmﬂ 3(3-0-6)
CGEO12 Citizenship in Society and International Community

ALY AudNwAE 3B il amnufuiiaveuvesmailunaiiesid Tudaulne
Hannilan wardsnuAdvia nioufivrusuiuiioogiududuldosnaiinnugy nudeviiunininiy
vosUszinulng 9 ludsau Wiesessunmsdsuntamesuunwadeudivsinadedinwasnisviay
naenaunseninlumudidyvesnisadieninusudeludenusedusing 9 Aflanuuandiamig
IUUTTIY

Concepts, traits, rights, duties and responsibilities of citizenship in Thai society,
global society, and digital society, with ability to adjust and live happily with others while
keeping abreast of and adapting themselves to societal changes which may affect livelihood

and working life; awareness and cooperation at different levels among people of diverse

cultures
2A1.013 weluladuaruinnssuiisounan 33-0-6)
CGEO13 Technology and Innovation for the Future

UNUIM WUAAA M55l waznisususdniunisuasuudaswedlaneauian
sufsmsuszgndldinaluladuazuinnssususing q Wegaunisuaisnaiiuy nmsiauiaunm
FAnluderuaiolnl msudlymiietuluiinusesriuaznsrhauetadneadssed nansenuves
waluladuazuianssuiitsensdidudin deu waziaswsio aaenaudnuinslivsslovinagnis
fuasemindaumataifeannmaluladuazuinns

Concepts, roles, awareness and adjustment to changes of the future and
applications of various types of technology and innovation in knowledge acquisition and
improvement of quality of life in a new normal society including ways to solve life
complexity and challenges, and to enhance creative working life; impacts of technology and
innovation on our livelihood, society and economics, and how to optimize and to protect

the intellectual property arising from technology and innovation

14\ wangasuTaes Inerdeunuwadu UnsAnen 2567



FN.014 AUVIENNLAYAUN LT 3(3-0-6)
CGEO14 Aesthetics and Well-being for Life

mMs3andates msliinfinuesdosnsedisfinue TWamwAnaisassdlunsaiis
ANUAVNIUFUNTENINIINOUARUE AANTTUTUNUINIT kasin SWTueITUalnULeY LAEIIUKY
ﬁ'J']lIE‘?’]L%"ﬂ‘\]’]ﬂﬂ?’]ﬂ‘ﬁ@U“UEN@ULEN

How to live a meaningful life through various types of arts, recreational
activities and sports; new perspectives for aesthetics of life that influence one’s mind and

how one may plan a path to success from one’s passion

9AN.015 Imgayamudugusznauniswazauinianisii 3(3-0-6)
CGEO15 Entrepreneurial Spirit and Financial Literacy

@mé’ﬂ‘wmzﬁﬁﬂﬁzﬂumaa%’ﬂﬁmﬁmmwmmmﬂu@fﬂizﬂamﬁ TAgLUNITANLUY
Wves Usgnaudenisiainudnadieasse wazniswarsmlonialunissuiassnduionisesnsd
AMEITULALITEFITY AN153nNTsuazAndulanienisiuedeliussansua fansdanisnsdudau
YARALAENITANY TN AINeE1sS By T nefinfiamisatuasiauduiiuldegaed
Usedndna seu3 uaznadnaulaviusiewvsnisel
The development of character traits that are vital to cultivating an entrepreneurial spirit,
with an emphasis placed on how to think like an entrepreneur, opportunities to start and
run a business with on the basis of ethics and moral grounds, how to effectively manage
and make financial decisions, personal financial management and investment, including
sustainable development, effective leadership skills development, teamwork, bold, prompt

and well-informed decisions-making

ANgRsUTYYIAT Inendeununidu Unsdnwn 2567 15



2. RUINITRNIE (105 1280R)
2.1 ngaRuunu (39 nhein)
909.111 AWIFUNDNTHRANTTLAUAU 3(3-0-6)

CCL111 Elementary Chinese for Communication

Fdwvinudu 600 /M 18 Usgloauarlasaainen i Fuiiug i Bnduinuensils
Mana MIe1u MadeunIuildluiinusedriu aseunia cuedisn dsseudiauls

600 Chinese vocabularies, phrases, sentences and basic Chinese structures. To
practice listening, speaking, reading and writing Chinese skills used in daily life, family,

hobbies and things which interested in.

03.121 N5TLAZNITNAN W AUTEAUAY 3(3-0-6)
CCL121 Elementary Chinese Listening and Speaking
?JﬂwuﬁﬂwmsﬁqLLazmswﬂmwnﬁwﬁwﬁmwﬁuﬁugm 600 f1 ANwIUNAUNU
Tinountun3uildludinusedfu aseunis nuefisn Asseudfiauls
To practice listening and speaking skills from 600 basic Chinese vocabularies.
Be able to communicate in conversations in Chinese that are used in everyday life, family,

hobbies, and things which interested in.

9N3.131 N139UNYITUTZAUAY 3(3-0-6)
CCL131 Elementary Chinese Reading

wmafiannsenu Bnsuiinvenisenueenidesuardulanudifydentwduanddng
mm%uﬁugm 600 FAEITesiuTInUsEI iU AseuAd Musfisn Assausiiaula

Reading techniques. To practice reading aloud skills and to grasp Chinese
media from 600 basic Chinese vocabularies related to everyday life, family, hobbies, and

things which interested in.

909.141 NSWHUNTIAUIZAUAU 3(3-0-6)
CCL141 Elementary Chinese Writing
sUkuundsusasfinduinuenadsulssloanudsnivuogsduaind s
amAuitug iy 600 MiieadesluTinussdriu aseunss suefisn Asseudadiauls
Writing style and practice of writing short Chinese essay sentences from 600
basic Chinese vocabularies related to everyday life, family, hobbies, and things which

interested in.

16\ wangasuTaaes Inerdeunuvadu Unisdnwn 2567



NQ.112 awIudion1sdoansseiunans 3(3-0-6)
CCL112 Intermediate Chinese for Communication
FwdeRunieu : aauld 909.111 wseldsuniseyliRanmAnud
Prerequisite: CCL111 or Dean’s approval

AANNAN1YIAU 900-1,200 A1 18 Uszleanazlasiasisheinsalnwiduszaunais
Anruiinwzn1sfla msye n13eu Madsunuduiifsadesiudeny n1smsedin nvieu ns
SeU

900-1,200 Chinese vocabularies, phrases, sentences and intermediate Chinese
grammar structures. To practice listening, speaking, reading and writing Chinese skills related

to society, living, working, and studying.

N9.122 NsTlaLaENIINANIITUTEAUNAI 3(3-0-6)
CCL122 Intermediate Chinese Listening and Speaking
wdeRunieu : aeuld 903.121 wIelasuniseudiRanaAnuA
Prerequisite:  CCL121 or Dean’s approval

Anruinwen1silaazn1snnaINAIENA1913U 900-1,200 A1 HndunIsaunun
U358y wansruAnuluSesnidetestuding msfse®in My msiFeu

To practice listening and speaking skills from 900-1,200 Chinese vocabularies.
Be able to converse, describe, and express opinions on matters related to society, life, work,

and learning in Chinese.

919.132 N1381UNIUTTAUNAN 3(3-0-6)
CCL132 Intermediate Chinese Reading
Fwdadunew: asuld 209.131 viselesumseudfainanuf
Prerequisite:  CCL131 or Dean’s approval

wmafiansenu Anduinueniseusaziularnuddydenwsiuainmdniniwniu
900-1,200 FAendasiudsauy n3d1sadin Meviianu nsiFeu

Reading techniques. To practice reading skills and the comprehension of
Chinese media from 900-1,200 Chinese vocabularies related to society, living, working, and

studying.

ANgRsUTYYIT Inedeununidu UmsAnw 2567 17



909.142 NSWHUNIYITUTEAUNAN 3(3-0-6)
CCL142 Intermediate Chinese Writing
FwdeRurieu: @auld 909.141 wseldsuniseyliRanmAnud
Prerequisite:  CCL141 or Dean’s approval
sUsuUMaTuLasiinduinuensdoumuissnvIuanddminiuiuiiug
900-1,200 FAiiintosiudeny Msmsadin nsvieu msiSeu
Writing style and the practice of Chinese essay writing skills from 900-1,200

basic Chinese vocabularies related to society, living, working, and studying.

909.213 mwﬁwﬁamiﬁamﬁxﬁuqq 3(3-0-6)
CCL213 Advanced Chinese for Communication
Fwdadunew: asuld 209.112 viseldsumseudfainanuf
Prerequisite:  CCL112 or Dean’s approval

FENT A3 Y 1,500 ¢ 28 UsvleauarinssaiisheinsaintuiIuituseuiy
AnFuinwen1sils n1sue N1seu Madeuneiuiieadestulseifmans Aauiausssu Ussbiu
Uagduvesduuazlan

1,500 Chinese vocabularies, phrases, sentences and more complex Chinese
grammatical structures. To practice listening, speaking, reading and writing Chinese skills

related to history, arts and culture, and current issues of China and the world.

9.223 nsilalagMIYAN1eUTEAUG 3(3-0-6)
CCL223 Advanced Chinese Listening and Speaking
FwdeRuneu: aauld 909, 122 vislasuniseudifainamud
Prerequisite:  CCL 122 or Dean’s approval
Hnsurinwen1silalazn1snaanAENIA1w1I3u 1,500 A1 HnRuAITaunul usseny
wansauAaiuluFossniAgtestulse iimand Aauiansssy Yseiutligtuvesduuaslan
To practice listening and speaking comprehension. To be able to converse,
describe, and express opinions on Chinese media related to history, arts and culture, and

current issues of China and the world from 1,500 Chinese vocabularies.

18\ nangnsuTauyes Inendeunuvadu UnisAnwn 2567



903.233 NFBTULAZNSREUNTIAUTEAUES 3(3-0-6)
CCL233 Advanced Chinese Reading and Writing

FwdeRuieu: @auld 909.132 uay 9n9.142 vselasuniseydfannaAmu

Prerequisite: CCL132 and CCL142 or Dean’s approval

a

Anduniserudulannuddy Teszdiasideunansmudndiivaindeniwiy
Aeadestuuseiaemans AauTausssu Uszihutagiuresduuazlan a1nddnia1wndu 1,500
To practice reading comprehension, to analyze and write opinions from
Chinese media related to history, arts and culture, and current issues of China and the world

from 1,500 Chinese vocabularies.

9013.251 Tensaidu 3(3-0-6)
CCL251 Chinese Grammar
Taseasehiennsal ndea A1 28 Uselea wazn1siasienaiuysenauvesuselun
Grammatical structures, morphemes, vocabularies, phrases, sentences, and

sentence analysis.

203.352 AeIuiionsaeU HSK 3(3-0-6)
CCL352 Chinese for HSK

fdne d1unu Tassasaslaensal n1sils nsenu wazmslou Wewssuaundoy
lumsaeuinszAuaUIAwITUTEAUNAI

Vocabularies, expressions, grammatical structures, listening, reading and

writing in order to prepare for the intermediate level of Chinese proficiency test.

NANgRsUTYYIT Inedeununaidu UmsAnw 2567, 19



2.2 gAYy - Uafu (57 vihein)
A5U.211 AWAUFIND 1 3(3-0-6)
CBC211 Business Chinese |

AANY 28 1AT9a31901913ugIAe Anvinwenisile wa 814 Weudegsnalu
anunsainisAeansifagsAafifiuiunvainvats nsunun nsuuiil Mskuziiedns s
doanslunuidivmsgsiauarianssudu q Mieades n1svedlsausulifugnén nisifananegnén
nMsdauendndue N13ANYIFULULVRIAINAIABUTU ANaNaT AINE19878Ns ANnaveunaly
Puidiesgsia madutuiindeanumslnsdmi MseSuiensmuazunuginisgsia n1sUse

Business Chinese words, phrases, and grammatical structures. To practice
listening, speaking, reading, and writing skills in various business situations, welcoming,
greetings, self-introductions, company introductions, communication in banquet launching
and other related events, hotel reservations for customers, making an appointment, and
product introducing. To study in context of welcome speech, farewell speech, thank you
speech, speech for blessing, taking and leaving messages, describing charts, graphs and

diagrams, and setting meeting.

95U.221 N5TaLAZNITNANIWIAUTIAT 1 3(3-0-6)
CBC221 Business Chinese Listening and Speaking |

?JﬂwuﬁﬂwmﬁﬂﬂLLazﬂﬂﬁwuﬂiuUVlauwmﬁﬁamjwmEJLawwiuamumiaimaﬁﬁﬁ%ﬁ
AU MIyanuztauesiiensaiasnu Msdunvaliainsau mswauaznisiulannu
UsENIAEIEITRUE N1THAINITUTEYN NMITWAIMNUANITVRINY Mshuzid Mshideyauasidunves
wandtust mayetnasdeuldennawig 4 msfeanslunudssgsia sy

A practice of listening and speaking skills in the specific-purposed
conversation for effective correspondence in different business situations, self-introductions
for job interview, job interviewing, public speech announcement, meeting notification, work
schedules notification, providing product information and details, explaining the term and

conditions of various agreements, a communication in business events.

5U.231 N1591UNYITUTIAA 1 3(3-0-6)
CBC231 Business Chinese Reading |

Anduinvznseuazianudiladon lem deufiasss uavswazdenddnly
Sluagsia Tufinde Useniasng 4 anmanevialy asvanenisgsna Bnduniserudulaniuiiedum
wazdugteyanidesnislunisanan Muunns wazuuurlesuniagsianig q uuulesuien
wuunesuainsu wuunesunisal Wudu

A practice of reading and understanding expressions, content, facts and
important details in business emails, notes, announcements, general letters and business
letters. To practice reading comprehension by finding and matching required information in

schedules and business forms, visa forms, job application forms and leave request forms.
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95U.241 NSAHUNIAUTIND 1 3(3-0-6)
CBC241 Business Chinese Writing |

"3’%&633‘0LL‘UUmn%u@aq%ﬁ%Lﬁaﬁ]mjwmaLa‘ww Hnrun15@8uni1319iIMunnis
LAZAITNUNUUDE1E NM19T8UIAT NI kAU U N150euntisdeunds nsWudsenin
IMNELEUMNEASERTT MsTeuanneand oy aanneaithe aie MWL UNTNED LTy
ihsuanu madeunilvdeveunu nufmaidsuntideuuzihaueaileainganu ammneainsay
TRETRLITEY

Method and pattern of business writing. To practice writing skill in context of
simple working schedule program, graphs and charts analysis, notification, announcement,
formal letter, assisnment letter, sick leave letter, personal leave letter, invitation letter, and

thank you letter, including writing recommendation to apply for a job, cover letter and

resume.
96U.312 AYIFUTINT 2 3(3-0-6)
CBC312 Business Chinese ||

wndeRuneu:  aeuld 5u.211 vielasuniseudfainaAmud
Prerequisite:  CBC211 or Dean’s approval
MmN 28 uarlaseainan1wAugsia Andurinweils wa 910 Weu luanuniseinis

193917389 wagn1seAUTEsTRANaINatsuazdudou nslaunTIAEUM nsAnasteny
dudn Mvuatndudweududi suuuunisauds Aureussadue nsiesaveiduiunuusiiie s
\AEIVDIUTENEA MsssesaLiionsudyan ms3enfesrnaeainuisngan (Jusiu

Business Chinese words, phrases, and grammatical structures. To practice listening,
speaking, reading, and writing skills in complex and various business situations related to
negotiation and discussion in business issues price quotation, purchase agreement,
scheduling a delivery appointment, mode of transportation, packaging, sole representative

agreement, contract negotiation and signing, and partnership liability claim.

5U.322 Nsilauagn1sNAN1¥1AUTIAL 2 3(3-0-6)
CBC322 Business Chinese Listening and Speaking |l
Fwdadunew: aeuld a5u.221 wiIelasuniseudAvINANUR
Prerequisite:  CBC221 or Dean’s approval

Anvinyen1silalazn1snalegsia luan1un1salnisiasan g snianIuuTuNYe@naInn Ty
Usziandng o sias1angsnafuafl nseuteseazidenvedlasinig msdeasiuiiousauey
wagsminuAefudgmilufiviinu msdearsludszidumsdudunszuiunsmiegsia 1wy
ANNINVBINANA UTILAZU3NTNAINIIVE N15audlR waznisdoaseu sufenisilsduussiiunas
uamseLAALLALITUTIgsRIULAR 9
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A practice of listening and speaking in business negotiation situations according to the
context of various industries, business negotiation with partners, project description,
communication with  colleagues and supervisors regarding workplace conflicts,
communication in business processes, such as product quality and after-sales service,
approvals and complaints. To practice listening comprehension and opinions expression

regarding business news through various media.

96.332 N581UNIIAUTIND 2 3(3-0-6)
CBC332 Business Chinese Reading |l
FwdeRuieu:  aeuld 25U.231 viselasuniseudAannaAmud
Prerequisite:  CBC231 or Dean’s approval
Anrunisenudvlaninudeyadrdgyluaanuigieaseuy aavuigdgnt ailenns
e Auuzthnsldudndae fuusiduneunisia dan 91891UlATINT T189IUNTE59
LaEN1IARUAN 'ﬁ’lm’lum’mqsﬁi}ﬁu y fiAdes ngseluunaztannaaniegsne saudsEinun1senu
wagyiaudladonluunanu 1sans vienddofurigsi
Practice of reading comprehension in complaint letters, cover letters, travel
guides, product manuals, workflow instructions, contracts, project details and reports, survey
and inquiry reports and other related business reports, business rules and agreements,

including practicing reading and understanding content in articles, journals or business

newspapers.
96.342 N5WEUNIAUTIND 2 3(3-0-6)
CBC342 Business Chinese Writing |l

Fdadunew: asuls A5U.241 wIelasunITeULAINAMUA
Prerequisite:  CBC241 or Dean’s approval

Andunmaidouldneudegsivluaniunisaling 4 Avarnvans nsdiauedud
NSARUANTIWAZIEEA NSABUTULAEN1T0TerIY NsTavany nsdeuaavineesieu wilide
AARINNNAUAT MITIEDAAMINNITTITEAIAUAT ATITEUTIBUUTZLANAN § NITIRYUTIIIUNTT
Usgyu 57897ULATINTT FI8UATITAITIUALNITABUAIY TI89IUANAUNTIVRINISUH TR
FWAINSWeUTaANUFYYT MITeUATeivelalddluuwintegsia

Practice of writing skills in complex and various business situations related to
product introduction, sale-purchase reservations and notices, making an appointment,
complaint letters, collection letters, meeting and meeting minutes, survey and inquiry
reports, project reports, agreement and agreement cancellation, including writing an analysis

of business topic arguments.
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95U.351 mwﬁulﬁamiﬁwLauamqqsﬁﬂ 3(3-0-6)
CBC351 Chinese for Presentation in Business

MANNITHATYTUINITTINYEA1ITUAIUAN 9 Tun 15U Lauetaya 518910 UHUY
Tasamsngsialaglddeiinainvane

Introduction to principles of integration in Chinese language skills for
presentation. The areas include the techniques of business data presentation, business

planning presentation, and business project presentation.

95U.352 mwﬁuLﬁamiwimﬁiaimmﬂqiﬁﬁ] 3(3-0-6)
CBC352 Chinese for Business Negotiation

AU TAUSTTY UITYW) LLazmﬂﬁﬂﬁiﬁi’fwim&iaiaw’mq'ﬁﬁﬁ]msﬁ’l Aaszrtym
TuN191939199509 Laztauaiuziuynnsialalymainnsdldnw

Chinese language, culture and etiquette in order to negotiate for trade and

business. Including the analysis for problem solving in negotiation from case study.

95U.453 NIHUaLAZNITAIUNTYIIUTIGIND 3(3-0-6)
CBC453 Chinese Translation and Interpretation for Business
wann1s wadla vinveniswlanaznisay Innunisudalng-3u Ju-lnglusugsia
Interpretation and translation principles techniques and skills. To practice

Thai-Chinese and Chinese-Thai translation in Business.

95U.261 AusiUeerugsnadu 3(3-0-6)
CBC261 Introduction to Chinese Business

UsElAngsnavesdu JULUUYBI8IANT N15UINI5IANT1TNIIY 89AUTEnouvesssia
wazasyssdlun1sUsEnaugsia
Chinese business, type of organization, general management, business

elements, and business ethics.

A5U.362 mmifﬁ"ﬂﬂl,ﬁ'mﬁuﬂﬁmw%u 3(3-0-6)
CBC362 Overview of China

Yoyaiivafun1widu giimans sugia nmsilesnisunases deaninusssy
Aaudmusssy 2suad gidygn 91157 esdY N15AnT AuduRuSsEniaUsTInATed U
wialuladlasuinnisy

General information about Chinese Language, geography, politics and
government, sociocultural and international relations in global context, Technology and

Innovation.
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95U.363 Tayalieinguilnalu 3(3-0-6)
CBC363 Chinese Consumer Insights

Foyaidadnnginssuguilaavniulunsiassiesiu nguinginssuguilaa Jinsies
dadonelunazneuendifldvdnasonginssuvesiuslanrniu lagiunsiseuiaindeunaiy
ATFUAN 9 wazmsnudeyaidaide

Consumer behavior theory and Chinese consumer behaviors in each locality
through various media and collecting research data. To analyze the factors influencing

Chinese consumers both internal and external factors.

A5U.364 TUUTTIUNITANU 3(3-0-6)
CBC364 Chinese Business Culture

Jausssu 30930 wmanna Ysendl e MAstestunisduiugsiansdlne-
ULUUTUNANY 9 TausTTum9dum Tausssunenseain Tausssulunisdnnisesans Juusssilu
MIfaReAvIeUTITY wasUTERuNTEeaNST RS TTY

Culture, way of life, festivals, traditions, beliefs those related to Thai-Chinese
business operations in various contexts, product culture, marketing culture, in organization

management culture, dealing with the Chinese culture and cross-cultural communication

issues.
A5U.365 NANNITHAN 3(3-0-6)
CBC365 Marketing Principles

LUIAALLAZUANAITAITARIN AINURUIY UNUIY mmﬁwﬁzy Wﬁ’]ﬁ%@x‘iﬂ’]iﬁ]a’m N9
LUIAIURANA ﬂ’]iLgaﬂ@ﬁ’]ﬂL{]’]‘Vm’]‘&J ﬂ’]iaLﬂi’]%ﬁﬁﬂ’]‘wLL’Jﬂﬁy’eﬁJLLﬁBﬂ’ﬁ‘Uﬁ%LﬁUﬂﬂ’]Uﬂ’]iﬂj%’N
MsnaIn @ruUsTaunamsnan MIsaUsTAnEuA nsidenteamnenisdasiving Weuiennse
A7 LAZNITRLASUNITHANA E|ﬂNUﬂ’]ﬁ’J’NLLNULLagL‘dUEJULLNUﬂﬁimaW’I

Concepts and principles of marketing, definitions, importance, functions,
market segmentation, selection of target markets, analysis of external and internal
environments related to market, the marketing mix, product classification, selection of
distribution channels, pricing and sales promotion. Students are taught and practice ways to

plan and write in Chinese marketing plans.
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5U.366 ﬂaqwﬁmima’m?]ul,l,azﬂ’li?iaa’liﬂ’lsma’mLLU‘ULUJ'im’lmi 3(3-0-6)
CBC366 China Market Strategy and Integrated Marketing Communication

nagnsn1TnaInTeninalsemelunainiu nagnsnisnainvesnanduniuly
panalan gﬂLLUUﬂ’]iL%’]?ﬂiﬁlamﬁi’NﬂizLVIﬁ %é'ﬁwﬂ’l'ﬁLLazﬁﬂgumaumﬁﬂﬁ']Lme’luﬂaqmémimmﬂ (GH
m'ﬁ?iﬁlaﬁmﬁmaﬂﬂLLUUUuimﬂﬂ’li

International marketing strategies in the Chinese market. Marketing strategies
of Chinese products in the global market, patterns for entering foreign markets, principles
and procedures for creating a marketing strategy plan, and integrated marketing

communications.

96U.367 ULHUILNITAMAZNITAWUVDITY 3(3-0-6)
CBC367 China Trade and Investment Policy

ulgune Houlumanmsmnsamu uruiauiasygauasdnuuinivesdu
walAswgRaavyesdu sudsudoulufetestunisiuasnisasuvesiu gULmes%’méﬁqqsﬁ%
vesUszmaRy dunsumsinsuisnitansifuiu

Policies, trade, and investment conditions, China's National Economic and
Social Development Plan, China's special economic zone, trade and investment in China
regulations, China's business establishment model, and procedures for setting up a company
to trade with China.

95U.468 udagiu 3(3-0-6)
CBC468 China Today

HniinwensAninsies nseduse wazuanspuAnsululssiudfny 128157
Rertestuuunduluaninnisaitlagiu

A practice of analytical thinking skills, discussions, and opinions on important

issues, and news related to the current situation in China.
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2.3 NIRRT - Lden (9 ihedn)
- NRUAVINTANTENINUTENATY

959.411 suilpunisudn-deeoniu 3(3-0-6)
CBS411 China Import-Export Regulations

Toyan1msid Useliunain seideudetsdu ngunaeinisuiidndseanndndousidua
Inedu ssrUszneunazionasanymuszilisudetsrulunisiitndsennnainiu

Overview information on evaluating the market, regulations for importing and
exporting Thai-Chinese products, elements and important documents according to

importing, and exporting regulations of the Chinese market.

959.412 NSLUIUNIINIAITATERINNUTENAIU 3(3-0-6)
CBs412 China International Trade Process

WA LUAIUASANSEWIIUSEIWA NSEUIUNNTNNINNTA FemnaduasSeuluniste
Y18TEWINUTLNAUIUIYIFR N15VINFyayn n15dede U599 113971981 N15vuEs N1sUseiung
Yuds wazenansiisadadlunsaiiunisiiidndsesnsenineUsemaiu Hudu

International trade in contents and process of international trade conditions
and agreements, contract, ordering, packaging, payment, transport, shipping insurance, and

import and export including the relevant documents in China.

958.413 Wavdddnnsetindau 3(3-0-6)
CBS413 China E-Commerce

AMNNUIE UNUI AUEIATY NSTUILASVRINEIvEBannselnd unanneasunis
eduinglulsenadu wnilinvesmndygdidnnsaindiu

Meaning, role, importance, and process of E-Commerce including platform to

sell Thai products in China and trends of Chinese e-commerce.

- NANIPININAAFINTAIY
959.421 NAYNSNIINAINFINAIY 3(3-0-6)
CBS421 China Digital Marketing Strategies

N Y wé’ﬂmmazL.Lmﬁmﬁugmmaamsmamﬁ%ﬁa ATIERENITNIINTTAAA
ARTATU WA TUNITIHUNUNAYNS S?Jy’umaumiﬁﬁLﬁmmuasﬂizLﬁumaLLmumuﬂaqwé

The theories, principles, and basic concepts of digital marketing. Analysis of
the China market digital marketing situation, the concept of strategic planning,

implementation, and evaluation of strategic plans.
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958.422 nseenLUULHeMNMIRaaRa AL 3(3-0-6)
CBS422 China Digital Marketing Content Design
ﬂismumiaaﬂLLUUL‘ﬁammimmmﬁ%ﬁa%ﬂugﬂLLUUﬂWiL%UULLasmmmﬂNL‘mesUU ey
Hadefidmarenudidslunsaiaiommsnanidralulssnaiuannsdlfine
Chinese digital marketing content design process in written and systematic
oral form and the factors affecting the success of creating digital marketing content in China

from a case study.

959.423 i3asflouazimaiianisnalnnavaiu 3(3-0-6)
CBs423 China Digital Marketing Tools and Techniques

waila uazismsldnuedesfionsinmaiadidviaduieddanguimine ua
nAndeiiameuwnsuasosiold

Technique and how to use Chinese digital marketing tools to reach the target

audience. To produced media for distribution on the tools.

- nasAvIMIRaam e sdmiugnidu
159.431 MImaIAnTviBaisaLarUInsdmugnAnay 3(3-0-6)
CBS431 Tourism and Hospitality Marketing for Chinese Customer

Mﬁﬂﬂ’ﬁ‘i/qlb’lllﬂ ﬂﬁiﬂ/lé NT1TITIANU LLﬁ%ﬂi%‘U’J‘uﬂ’]i%@ﬂﬂ’]i@]ﬁ’]ﬂﬁ@ﬂLﬁﬂ’JLLﬁ%U%ﬂ’ﬁ
wnlifivemainmvienilslnazuinsdmiugnau waglinszingnssuinvieadiesvnduan
nIalAny

Principle, strategies, planning, and processes of tourism and hospitality
marketing including trends in tourism and hospitality marketing for Chinese customers and

analyze the behavior of Chinese tourists from the case study.

959.432 mi’JNLLB\I‘HLLaB’e}’oﬂLLUUE\Iamﬁm‘ﬁﬂﬁﬁaﬂLﬁEJ’JﬁWM%UQﬂﬁﬁu 3(3-0-6)
CBS432 Tourism Product Planning and Design for Chinese Customer

WENN1T 09AUTENBY wazUTzinNUoINAnSuain e n i Wen1919uNuLaY
gaNUUURANS TN sviediendmsutnveafietvaiu

Principle, component, and type of tourism products for planning and design

of tourism products for Chinese tourists.
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959.433 mimﬁmijawmﬂ@ﬂ%ué’m%’uqmammﬁmmLﬁmuazu%mi 3(3-0-6)
CBS433 Chinese Content Creation for Tourism and Hospitality Industry

nsvIuNTuasmadiamaiaFosidlusuuuumayauaznisdou Bnsdenlduay
SouiSusdossilendmiemaiudimsiearsnisamaluuundugaamnssumsvieadieuas
U3N3 dvduimeunsuazyssnduiuuudouasunaniesuUssnneng 1 Welnznguinviesiien
179U

Process and techniques of storytelling both oral and written, methods for
selecting and arranging words for producing Chinese content for marketing communication in
the context of the tourism and service industry for publishing on various types of media and

platforms to target Chinese tourists.
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3. MNIAYURBNLET (6 aefin)
UnAnwudeniseusigivpunilaaeuluuminerdenunn lddesndt 6 nulefin
vsaideniseuseIvmelull

945.001 muwIuludetudia 3(3-0-6)
CCF001 Chinese in Entertainment Media

i Uselon duaumeniuegieie lufletuiisdudssiansineg imasdu aduduy
AZAT NINBUAS

Basic Chinese words, sentences, and expressions in various types of

entertainment media in China, Chinese songs, short clips, dramas, movies.

985.002 mMwIuludediaussulal 3(3-0-6)
CCF002 Chinese in Social Media
AMUTNIEYRAT Uselea sUkUUTRINIsAeaITn wduludediauoaulatvesiu
= i v a ¢ & i Aa o w
My uNlgdeansiudumesidenloludinlszaniu
The meaning of words, sentences, and patterns of Chinese communication in

Chinese social media. Chinese used to communicate on the Internet that is used in everyday
life.

265.003 m‘m%ul,ﬁ'amsﬁﬁLaua%u‘ﬁugm 3(3-0-6)
CCF003 Chinese for Basic Presentation

EULL‘UUﬂﬁﬁWLﬁuamuﬁwmwﬁu%uﬁugm L%Sui%umauuazmv-ﬂﬁﬂmaﬁﬂLauaﬂm
sapsoslomaluladeganeliiiauiiauls

Presentation styles in basic Chinese. Learn the steps and techniques of

presentations with simple technology tools to make them interesting.
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