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1. viwandvAne il (General Education) 30 wiiaein

F18YDIVINUNANGATUTNN 5§ SNATMIN

#191791N150a10

Y o 4 A MU FyrUsAunau
INEIUN I1YYBIVYN - LNIM - X Y
BUWNA NIBWUAIU Y
nguIINWBINge (9 Miaehin)
EN 101 | Everyday English 3 -
EN 102 | Social English 3 -
EN 103 | Global English 3 -
NEUIYPIYIUININNBLIVITN (21 MiIefin)
GE 101 | Thinking Skills for Lifelong Learning 3 -
GE 102 | Citizenship and Social Transformation 3 -
GE 103 | Technology and Innovation for the Future 3 -
GE 104 | Aesthetics and Well-being for Life 3 -
GE 105 | Global Alliance and Emerging Issues 3 -
GE 106 | Financial Literacy and Sustainable Development 3 -
GE 107 | Entrepreneurial Spirit and Leadership Skills 3 -
57U 30 N8

8 \

angnsUSyan3 AzUSNTgIRa Unisiny 2567




2. wUINIV RN (Professional Education) 99 i enn
2.1 ngsdvunu (Core Courses) 48 g

.- .. MUY y1U9AUnau
TUEIY 318831 .. | wsa - Y
BU-NA NIBNUAIUY
AC 200 | Business Accounting 3 -
EC 203 | Introduction to Economics 3 -
LA 102 | Business Law 3 -
LA 301 | Taxation 3 -
MA 102 | Business Mathematics 3 -
BA 207 | Statistical Analysis for Business Decisions 3 -
FI 212 | Business Finance 3 gould AC 200
FI 222 | Managerial Accounting 3 aoulsl AC 200
ey Fl 212
MK 101 | Principles of Marketing 3 -
MG 111 | Organization and Human Resource 3 -
Management
MG 212 | Production and Operations Management -
MG 222 | Entrepreneurship and Business Development aould MG 111
MG 429 | Strategic Management gould MG 111, MG 212,
MK 101 wag Fl 212
W38lASUBRIIRINANUA
EN 014 | English for Exploring the World -
EN 331 | Practical Business English -
EN 332 | Professional Business English -
52U 48 | nuqein

ManansUSUENNT AMLUSMISIINA Un1sAnwl 2567 /9
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2.2 N3y uamIzau - U3AU (Major Requirements) 27 vihefi

.- - U Fv1UsAunau
INEAIVN IYVYIVYI N LNIM - X o
nuB-NA NIDNUAIUY
MK 316 | Product and Innovation Management 3 gouls MK 101
MK 312 | Distribution Channel Management 3 gouls MK 101
MK 317 | Integrated Brand and Marketing 3 gouls MK 101
Communication
MK 314 | Consumer Behavior 3 gouls MK 101
MK 318 | Price Management 3 aoula MK 101
MK 321 | Marketing Research 3 aouls MK 101
g BA 207

MK 421 | Seminar in Marketing 3 aouliivianigau-UsAu
p813toY 2 %7

MK 433 | Marketing Strategy and Planning 3 doulaivianizau-Uesy
p813toY 2 %)

MK 428 | Digital Marketing 3 doulaivianizau-Uesy
pg13toY 2 397

B2 27 nu8nn

10\
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2.3 NGUIYURNIZAU - 17BN (Major Electives) 24  wiigin
PnAnwasnissuivaniau-tdenkitesnii 24 miiein

.- ‘- MU JyrdsAunau
IVEIYN 3189391 . | wn9e - X Y
BUWNA NIBNUAINUY
MK 322 | Customer Relationship Management 3 goula MK 101
MK 325 | Fashion Marketing 3 aoula MK 101139
lpsvaudAnnauus
MK 326 | Advertising and Agency Management 3 gouls MK 101
MK 327 | Purchasing and Negotiations 3 aoula MK 101
MK 328 | Services Marketing 3 aouls MK 101
MK 329 | Marketing Internship 3 douliivianizau-UeAy
pg1toY 2 %7
W3alesUauIRIINALUA
MK 335 | Brand Management 3 gouls MK 101
MK 336 | Creative Selling and Sales Management 3 aouls MK 101
MK 337 | New Business Model Creation 3 -
MK 338 | Creative and Critical Thinking for Marketer 3 -
MK 339 | Sustainable and Green Marketing 3 -
MK 340 | UX & Ul Introduction for Marketer 3 -
MK 341 | Marketing for E-Sports 3 -
MK 411 | International and Global Marketing 3 gould MK 101
MK 412 | Event Marketing and Public Relations 3 gouls MK 101
MK 413 | Direct Marketing 3 gould MK 101
MK 415 | Current Issues in Marketing 3 gould MK 101
MK 416 | Sports Marketing 3 aouls MK 101
MK 417 | Retailing Management 3 gould MK 101
MK 418 | Entrepreneurial Marketing 3 aouls MK 101
MK 419 | Quantitative Analysis in Marketing 3 goula MK 101
MK 422 | Sales Promotion Strategies 3 gouls MK 101
MK 423 | Business-to-Business Marketing 3 gouls MK 101
MK 425 | Independent Study 3 goula MK 101

wangnsuIyan3 AzUITTINg Un1siinw 2567
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.- 4o U Ay 1UeAUnau
IVEIY 3189391 . N3 - X Y
BUW-NA NIBWUAIU Y
MK 426 | Entertainment Marketing 3 aouls MK 101
W38 LA U UIIRINANUR
MK 429 | Marketing for Hospitality Business 3 aouls MK 101
MK 434 | Marketing for Innovation 3 aouls MK 101
MK 440 | Marketing for Game Business 3 aoula MK 101
MK 431 | Art and Design in Branding 3 -
MK 432 | Creative Content Marketing 3 -
MK 441 | Sales Strategy 3 aouls MK 101
MG 325 | Professional Internship 3 goulivianeau-UsAu
ag13oy 2 397
W38 lAsUYliRINANUA
BA 325 | Entrepreneurial Internship 3 goulivianeau-UsAu
ag13oy 2 397
W38 lAsUUliRINANUA
MG 417 | Business Professional Skills 3 -
MG 436 | E-Commerce Management 3 aoulsl MG 111, FI 212
ey MK 101
CA 021 | Consumer Psychology & Behavior -
BD 031 | Creative Brand Storytelling 3 -
dwfutindneiidnlassnisaviafnen
CO 301 | Pre-Cooperative Education 3 -
MG 430 | Co-operative Education aouldl CO 301 wagdvuaniy
Pu-UNAY o813l 3 317
B2 24 nuene

3. NNV IAaNLET (Free Electives) 6 wulefin
infnwazieadoniseusedndunlaaeulunmingrdensunn lidesndn 6 wiiedn

. “ . U Fy1UsAUnaY
SRAIY 318931 | wnm " )
wuwnN WIONUANT
3 ,
3 -
gt 6 NN

12\
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1. vnadvAnwnaly (General Education) 30 #ihefn

3182V IMUNANGATUTN T SNATMINN

A1013YIN15AANS

IRAIY 518%03 a?ua:J N3N 'azmjﬂuna‘lj
nuUB-NA NIDNUAITN S

nguINWBINge (9 Miaehin)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAMYIUINTNNYEAWITIN (21 Vi2ehin)

GE 101 | Thinking Skills for Lifelong Learning 3 -

GE 102 | Citizenship and Social Transformation 3 -

GE 103 | Technology and Innovation for the Future 3 -

GE 104 | Aesthetics and Well-being for Life 3 -

GE 105 | Global Alliance and Emerging Issues 3 -

GE 106 | Financial Literacy and Sustainable Development 3 -

GE 107 | Entrepreneurial Spirit and Leadership Skills 3 -

54 30 nein

wangnsuIyan3 AzUITTINg Un1siinw 2567
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2. wUINIV RN (Professional Education) 99 i enn
2.1 ngsdvunu (Core Courses) 48 g

Y o g a U y1U9AUnau
INEIUN IYYBIUN y & LNIM o & .y
KBUIB-NA NIDNUAIUS
AC 200 | Business Accounting 3 -
EC 203 | Introduction to Economics 3 -
LA 102 | Business Law 3 -
LA 301 | Taxation 3 -
MA 102 | Business Mathematics 3 -
BA 207 | Statistical Analysis for Business Decisions 3 -
FI 212 | Business Finance 3 aoulsl AC 200
FI 222 | Managerial Accounting 3 aoula AC 200
ey Fl 212
MK 101 | Principles of Marketing 3 -
MG 111 | Organization and Human Resource 3 -
Management
MG 212 | Production and Operations Management -
MG 222 | Entrepreneurship and Business Development aould MG 111
MG 429 | Strategic Management gould MG 111, MG 212,
MK 101 wag Fl 212
W30lR3UaULRIINANIUA
EN 014 | English for Exploring the World 3 -
EN 331 | Practical Business English -
EN 332 | Professional Business English -
52 48 | e

EETERN

anansUTa1n3 AzUSYNTEsRa UnisAny 2567



2.2 N3y uamIzau - U3AU (Major Requirements) 27 vihefi

IRAIYN s18Te3v ar,lm} N3 "’Z’“,ifﬂ””m;‘
BUWNA NIBNUAINUY
MG 221 | Business Environment and Management 3 -
MG 319 | Global Business Strategy 3 aould MG 111
MG 321 | Management Planning and Control 3 aould MG 111
MG 322 | Business Research 3 aould MG 111
ey BA 207
MG 323 | Leadership and Team Development 3 aould MG 111
MG 329 | Intelligence Tools for Modern Management 3 aould MG 111
MG 411 | Digital Business Management 3 aouls MG 111
MG 420 | Innovative Business Project Management 3 aould MG 111
ey Fl 212
MG 421 | Seminar in Modern Business Management 3 aould v nanzau-UiAu
ag19oY 2 397
52U 27 | medn

wangnsusaes AngUsmsgIna Unisdnw 2567 15



2.3 NGUIYURNIZAU - 17BN (Major Electives) 24  wiigin

PnAnwasniseudvanigau-tdantitesnin 24 niheis ansiedvne Ul

Y o 4 U v1UsAunau
INEIUN I1YYBIVYN y & bNIN o & .y
KBUIB-NA NIDNUAINUS
MG 224 | Business Ethics 3 -
MG 313 | Motivation Techniques 3 aould MG 111
MG 316 | Service Operations Management 3 gould MG 111
MG 324 | Family Business Management 3 aouls MG 111
MG 325 | Professional Internship 3 aoulamirianzauleAy
9813loY 2 3%
w38 lAsUaYliRaINANUA
MG 333 | Risk and Change Management 3 gould MG 111
MG 351 | Organization Management and Behavior 3 aoulsl MG 111
MG 352 | Knowledge Management for Business 3 aoulsl MG 111
MG 353 | Information Technopreneurship 3 gould MG 111
MG 354 | Management for Aging Society 3 aoulsl MG 111
MG 355 | Social Enterprise Management 3 gould MG 111
ey MG 222
MG 357 | Business Communication and Negotiation 3 aould MG 111
MG 410 | Business Analytics for Strategic Decisions 3 gould MG 212
MG 415 | Current Issues in Modern Business Management 3 aould MG 111
MG 417 | Business Professional Skills 3 -
MG 418 | Business Experience 3 aould MG 111
MG 423 | Management Information Systems 3 gould MG 111
MG 425 | Independent Study 3 gould MG 111
MG 430 | Cooperative Education 9 aoula CO 301
HAZATMANIZATU-TIAY
981998 3 3%
MG 431 | Business Transformation Management 3 aould MG 111
MG 432 | E-Business Transaction Law -

16\
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v a - 37U Ay1UsAUNaY
SWEIYN s18¥0IUN LN5A

midgin vianuaug

MG 433 | E-Commerce Marketing Management 3 gould MG 111
ey MK 101

MG 434 | E-Logistics and Supply Chain Management 3 aoula MG 212

MG 435 | E-=Commerce Payment System 3 gouls MG 111
ey Fl 212

MG 436 | E-=Commerce Management 3 aaula MG 111,

FI 212 way MK 101

MG 437 | Introduction to Data Analysis for Management 3 aoulsl MG 111
MG 438 | Human Resource Management in Digital Era 3 gould MG 111
MG 439 | E-Sport and Recreation Business Management 3 aould MG 111
CO 301 | Pre-Cooperative Education 3 -

53U 24 | mqeia

3. nuNIVNARNLES (Free Electives) 6 wlefin
1. thdnwagdeadonFouneividuiidaaouluumingrdunsann litdesndn 6
niegin
2. Avndoniadvesanvnivinisdanis Mdaaeulianunivdug denSeu Ao 31
MG 101 Ausdidosdunisgsia

o - “ - AU FY1U9AUNDY
AU S18%273%U1 .~ | wsA - X Y
WU2BNA VIONUAINS

3

3

37U 6 NUIBAR
o - “ - U F¥rUsAUnNDY
AU S18%073%U1 .~ | wse - X Y
wU2NA MINUAINS
MG 101 | Introduction to Business 3 -

wangnsusaes AugusmsgIna Unisdnw 2567 7 17



3182V IMUNANGATUTN T SNATMINN

#1912%101509U

1. vnadvAnwnaly (General Education) 30 #ihefn

IRAIY 518%03 a?ua:J N3N 'azmjﬂuna‘lj
nuUB-NA NIDNUAITN S

nguINWBINge (9 Miaehin)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAMYIUINTNNYEAWITIN (21 Vi2ehin)

GE 101 | Thinking Skills for Lifelong Learning 3 -

GE 102 | Citizenship and Social Transformation 3 -

GE 103 | Technology and Innovation for the Future 3 -

GE 104 | Aesthetics and Well-being for Life 3 -

GE 105 | Global Alliance and Emerging Issues 3 -

GE 106 | Financial Literacy and Sustainable Development 3 -

GE 107 | Entrepreneurial Spirit and Leadership Skills 3 -

54 30 nein

18\
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2. wUINIV RN (Professional Education) 99 i enn
2.1 ngsdvunu (Core Courses) 48 g

.- .. MUY y1U9AUnau
TUEIY 318831 .. | wsa - Y
BU-NA NIBNUAIUY
AC 200 | Business Accounting 3 -
EC 203 | Introduction to Economics 3 -
LA 102 | Business Law 3 -
LA 301 | Taxation 3 -
MA 102 | Business Mathematics 3 -
BA 207 | Statistical Analysis for Business Decisions 3 -
FI 212 | Business Finance 3 gould AC 200
FI 222 | Managerial Accounting 3 aoulsl AC 200
ey Fl 212
MK 101 | Principles of Marketing 3 -
MG 111 | Organization and Human Resource 3 -
Management
MG 212 | Production and Operations Management -
MG 222 | Entrepreneurship and Business Development aould MG 111
MG 429 | Strategic Management gould MG 111, MG 212,
MK 101 wag Fl 212
W38lASUBRIIRINANUA
EN 014 | English for Exploring the World -
EN 331 | Practical Business English -
EN 332 | Professional Business English -
52U 48 | nuqein

wangnsuIyan3 AzUITTINg Un1siinw 2567
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2.2 N3y uamIzau - U3AU (Major Requirements) 27 vihefi

- - “ - U Fv1UsAunau
EVGRk ERLRTORL .. | wnsm - X Y
NBUIB-NA NIDNUAINUS
FI 311 | Financial Management 3 gould FI 212
FI 318 | Financial Market and Instrument -
FI 321 | Principles of Investment 3 gould FI 212
ey Fl 318
FI 323 | Financial Statement and Reporting Analysis gould FI 212
FI 332 | International Finance 3 gould Fl 212
ey EC 203
FI 411 | Risk Management gould FI 212
FI 413 | Strategic Financial Management 3 aould FI 212
ey FI 311
FI 421 | Seminar in Finance 3 goulaivanigau-viAy
p813toY 3 %)
FI 427 | Quantitative Analysis in Finance 3 goula FI 212
ez MA 102
57U 27 nu8nn

20\
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2.3 NGUIYURNIZAU - 17BN (Major Electives) 24  wiigin

JnAnwdanisewivanizau-tasnlitosnin 24 e

.- L. U y1U9AUnau
IVEIYN 31838391 . | wn9e - X Y
el NIBWUAIU Y
FI 313 | Credit and Debt Management 3 aould FI 212
FI 314 | Financial Planning and Control 3 aould Fl 212
FI 317 | Personal Finance 3 -
FI 324 | Financial Information Systems Management 3 aould FI 212
FI 325 | Import-Export Financing 3 -
FI 326 | Fixed-Income Securities and Market 3 aould FI 212
FI 328 | Money and Banking 3 -
FI 336 | Financial Technology 3 -
FI 333 | Investment Banking 3 -
FI 334 | Financial Communication 3 -
FI 335 | Securities Investment Consultant and 3 -
Wealth Management
FI 412 | Feasibility Study and Project Evaluation 3 -
FI 414 | Insurance 3 -
FI 415 | Current Issues in Finance 3 -
FI 417 | Real Estate Investment 3 -
FI 423 | Derivative Securities and Market 3 gould FI 212
FI 424 | Securities Analysis and Portfolio Management 3 aould FI 212
way Fl 318
FI 425 | Independent Study 3 aoula FI 212
FI 426 | Research in Finance 3 aauldl FI 212

iz BA 207

wangnsuIyan3 AzUITTINg Un1siinw 2567
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.- i - MU Fv1UsAunau
SWEN 5789939 . _ | wnsa . ¥ )
KBUWYNA NIDNUAITN S
FI 428 | Financial Internship 3 goula ILamgau-UiAu
9819UoY 2 FU130
lp5uaudAnInAuUA
FI 429 | Entrepreneurial Finance 3 -
FI 444 | Financial Engineering 3 aoula FI 321
FI 445 | Big Data Management in Finance 3 -
BA 325 | Entrepreneurial Internship 3 gould Avnanzau-Uiny
9819UoY 2 FU130
lp5uaudAnnauus
dwduiinAneniidnlassnisaviafinen
CO 301 | Pre-Cooperative Education 3 -
MG 430 | Cooperative Education goula CO 301
HaZATUANIZATU-TIAY
pg13toY 3 %)
59U 24 | e

3. BUINIVANLES (Free Electives) 6 #leim

Unfnwagdesdoniseusielvidunlaaeuluuvinedonsanm liteendi 6 wiief

o - .. U AYrUIAUNIY
SHEIYN S18%23%Y" | o & B}
NUIAA MIONUAINS
3 _
3 _
94 6 NUIYAH
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1. vnadvAnwnaly (General Education) 30 #ihefn

3182V IMUNANGATUTN T SNATMINN
d191391n159ansladannduazldguniu

IRAIY 518%03 a?mau N3N gzﬂi\muna?
nuUB-NA NIDNUAITN S

nguINWBINge (9 Miaehin)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAMYIUINTNNYEAWITIN (21 Vi2ehin)

GE 101 | Thinking Skills for Lifelong Learning 3 -

GE 102 | Citizenship and Social Transformation 3 -

GE 103 | Technology and Innovation for the Future 3 -

GE 104 | Aesthetics and Well-being for Life 3 -

GE 105 | Global Alliance and Emerging Issues 3 -

GE 106 | Financial Literacy and Sustainable Development 3 -

GE 107 | Entrepreneurial Spirit and Leadership Skills 3 -

54 30 nein

wangnsuIyan3 AzUITTINg Un1siinw 2567
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2. wUINIV RN (Professional Education) 99 i enn
2.1 ngsdvunu (Core Courses) 48 g

.- .. MUY y1U9AUnau
TUEIY 318831 .. | wsa - Y
BU-NA NIBNUAIUY
AC 200 | Business Accounting 3 -
EC 203 | Introduction to Economics 3 -
LA 102 | Business Law 3 -
LA 301 | Taxation 3 -
MA 102 | Business Mathematics 3 -
BA 207 | Statistical Analysis for Business Decisions 3 -
FI 212 | Business Finance 3 gould AC 200
FI 222 | Managerial Accounting 3 aoulsl AC 200
ey Fl 212
MK 101 | Principles of Marketing 3 -
MG 111 | Organization and Human Resource 3 -
Management
MG 212 | Production and Operations Management -
MG 222 | Entrepreneurship and Business Development aould MG 111
MG 429 | Strategic Management gould MG 111, MG 212,
MK 101 wag Fl 212
W38lASUBRIIRINANUA
EN 014 | English for Exploring the World -
EN 331 | Practical Business English -
EN 332 | Professional Business English -
52U 48 | nuqein

T20 N\

anansUTa1n3 AzUSYNTEsRa UnisAny 2567



2.2 N3y uamIzau - U3AU (Major Requirements) 27 vihefi

.- “ - U Fv1UsAunau
INEIUN INYYBIUYN N LNIM - o
nuB-NA NIDNUAITN S

LM 311 | Logistics and Supply Chain Management 3 -
LM 312 | Procurement Management 3 goulsl LM 311
LM 313 | Inventory and Warehouse Management 3 gould LM 311
LM 321 | Transportation and Distribution Management 3 aould LM 311
LM 322 | International Trade and Logistics 3 gould LM 311
LM 411 | Information Technology for Logistics 3 aoulsl LM 311
LM 430 | Cooperative Education 9 gould LM 301

WaZATUANIZATU-TIAY
p813loY 3 %)
Pl 27 Vil

nangnsusaes AuzUsmsgIna Unisdnw 2567 25



2.3 NGUIYURNIZAU - 17BN (Major Electives) 24  wiigin

naudvnamziu-denuuteanidu 2 nau Ae

- NgUNsIANITUInnIINkavinalulagladafndiiioanavn sy

- ngumsdnnisladadnddmsuniagsiauinisaulalading
PnAnwaunsadenseulannuauaula Tiasu 24 wihefins

ngun1sdnnsudnnssunazimaluladladafndiiognaivnssy

o a . 31U FUsAUnaU
THIY 518387391 . . | \nsm “ .
BUBYNA NIDWUAIUN Y
LM 412 | Logistics and Supply Chain Strategy 3 aaulsl LM 311
LM 416 | Quantitative Methods for Logistics Management 3 aauld LM 311
LM 421 | Seminar in Logistics Management 3 aoula ngudvanie
Au-JIRueEtoy 2 317
LM 422 | Insurance for Logistics Operations 3 aoula LM 311
LM 423 | Warehouse Design and Operations 3 aould LM 311
LM 424 | Transport Safety and Environment 3 aoula LM 311
LM 425 | Material Handling and Packaging 3 aaulsl LM 311
LM 427 | Legal Aspects for Logistics 3 aauldl LM 311
LM 432 | Logistics Research 3 aould BA 207uay LM 311
LM 446 | Business Analysis and Planning for Logistics and 3 aouls LM 311
Supply Chain Management
LM 461 | Operations Cost Control 3 aoula LM 311
LM 462 | Quality Management 3 aoula LM 311
LM 463 | Decision Making for Logistics and Supply 3 aouldl LM 311
Chain Management
LM 464 | Intelligent Support for Logistics 3 aouldl LM 411
LM 466 | Smart Technology and Innovation Management 3 aauld LM 411
for Logistics and Industrial Business
LM 467 | Sustainable logistics and Supply Chain 3 aould LM 411
Management in Digital Era
LM 468 | Fleet Management 3 aould LM 311
LM 473 | Predictive Analytics in Logistics 3 aoula LM 311

26\

Y

NANENIUIYYIN3T ANEUINITIINT UnsAnwn 2567



a a 4

ngun1sdnnsladafnddiuiuningsiausnisinuladannd

.- g - MU AyrUsAunau
YU 518%83YN .| wnen - X Y
KBUIB-NA NIDNUAINUS
LM 323 | Export-Import Management 3 aoulel LM 311
LM 412 | Logistics and Supply Chain Strategy 3 gould LM 311
LM 421 | Seminar in Logistics Management 3 dould nauiv ANy
AU-UIAURENTRY 2 391
LM 422 | Insurance for Logistics Operations 3 aoulel LM 311
LM 427 | Legal Aspects for Logistics 3 aoulel LM 311
LM 432 | Logistics Research 3 aoulél BA 207
wag LM 311
LM 433 | Port and Terminal Management 3 aould LM 311
LM 435 | Air Transportation Management 3 aouls LM 311
LM 446 | Business Analysis and Planning for Logistics 3 aould LM 311
and Supply Chain Management
LM 448 | Airport Management and Operations 3 aoulel LM 435
LM 449 | Basic Aircraft Load Control 3 aoula LM 435
LM 452 | Air Cargo Management 3 aoula LM 435
LM 451 | E-Logistics and Supply Chain Management 3 aoulel LM 411
LM 475 | E-=Commerce Marketing 3 gould MK 101
LM 476 | Electronic Payment System 3 -
LM 469 | Customer Service Management for Global 3 aould LM 311
Business
LM 470 | Last-Mile Supply Chain in E-Commerce 3 aoulel LM 311
Omni-Channel Retailing
LM 471 | Entertainment Supply Chain Management 3 aould LM 311
with Global Business
LM 472 | Tourism and Hospitality Supply Chain 3 aoulel LM 311
Management in Emerging Market
LM 474 | Logistics Service and Supply Chain 3 aoula LM 311

Relationship Management

wangnsusans AugUssgIna Unisdnw 2567 7 27



a

ngun1sdnnsladafnddiniuningsiauinisinuladannd(sda)

.- - MU JyrdsAunau
BV GRL 318¥93Y" . | wnse o Y
KBUIB-NA NIDNUAIUT
LM 477 | Essentials of Social Media & Digital Marketing 3 -
LM 478 | Digital Marketing Strategies 3 gould LM 477
LM 479 | Digital Media Production for Digital Business 3 -
LM 480 | Principle of Graphics Design 3 -
LM 481 | Creative Problem Solving and Critical Thinking Skills 3 -
for Logistics and Supply Chain Management
LM 482 | Introduction to Data Science for Logistics and Supply 3 -
Chain Management
LM 483 | Introduction to Data Analytics for Logistics and Supply 3 -

Chain Management

3. BUINIYLANLES (Free Electives) 6 #uheim

o = v N = a A aa a ) A4 a oA d'
Uﬂﬁﬂwqﬁ]ﬂﬂ@ﬂLﬁaﬂL'ﬁEJ‘Uir]EJ'JSU’]QUVILﬂﬂaaﬁaﬂyumﬂqﬁﬂﬂqa&]ﬂ?ﬂmw ﬂﬁ@?%qau.lﬂsﬂaﬂﬂmgﬂ

IgsueydAlnduiydenia’ vsedeniseuluseivnwielilivesnds 6 wihedn

. L. U FvtsAunau
NIV 18YIY L. N3N - X Y
BUWNA NIDNUAINUY

3 -

3 -

594 6 N8

. “ . U FvUsAUnau
EV RN 18YIY L. N3N - X Y
BUYNA NIDNUAINUY

LM 301 | Pre-cooperative Education for Logistics Students 3 -

28\ AnansUTeens angUsvnTgIne Unisdny 2567



1. vnadvAnwnaly (General Education) 30 #ihefn

3182V IMUNANGATUTN T SNATMINN

#1913v1M1555N58NINUsINA

IRAIY 518%03 a?mau N3N gzﬂi\muna?
nuUB-NA NIDNUAITN S

nguINWBINge (9 Miaehin)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAMYIUINTNNYEAWITIN (21 Vi2ehin)

GE 101 | Thinking Skills for Lifelong Learning 3 -

GE 102 | Citizenship and Social Transformation 3 -

GE 103 | Technology and Innovation for the Future 3 -

GE 104 | Aesthetics and Well-being for Life 3 -

GE 105 | Global Alliance and Emerging Issues 3 -

GE 106 | Financial Literacy and Sustainable Development 3 -

GE 107 | Entrepreneurial Spirit and Leadership Skills 3 -

54 30 nein

wangnsuIyan3 AzUITTINg Un1siinw 2567
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2. wUINIV RN (Professional Education) 99 i enn
2.1 ngsdvunu (Core Courses) 48 g

o 4. U FvUsAUnNaU
ARSIV S7838IU1 . N30 - Y
BUWNA NIBWUAIU Y
AC 200 | Business Accounting 3 -
EC 203 | Introduction to Economics 3 -
LA 102 | Business Law 3 -
LA 301 | Taxation 3 -
MA 102 | Business Mathematics 3 -
BA 207 | Statistical Analysis for Business Decisions 3 -
FI 212 | Business Finance 3 aouls AC 200
FI 222 | Managerial Accounting 3 aauld AC 200
ey Fl 212
MK 101 | Principles of Marketing 3 -
MG 111 | Organization and Human Resource -
Management
MG 212 | Production and Operations Management 3 -
MG 222 | Entrepreneurship and Business Development 3 aould MG 111
MG 429 | Strategic Management 3 aouldl MG 111, MG 212,
MK 101 wag Fl 212
W38lASUBRIIRINANUA
AW
EN 014 | English for Exploring the World 3 -
EN 331 | Practical Business English -
EN 332 | Professional Business English 3 -
duugatuiy
CIB 211 | Chinese for Communication in Business 3 -
Context |
CIB 212 | Chinese for Commmunication in Business 3 -
Context |l
CIB 313 | Chinese for Communication in Business 3 -
Context I
T 48 aVelald

30\

N TNANNNSEUNIATYIFINITEMINUsEImAlUNIATRIN W lTS eIy ENO14,
EN331 uag EN332 dwiutnfnuiseugsiasevniiasemaiaiuin) lumnavesniwli

Seulvn CIB211, CIB212 way CIB313

anansUTa1n3 AzUSYNTEsRa UnisAny 2567



2.2 N3y uamIzau - U3AU (Major Requirements) 27 vihefi

.- “ - U Ay 1UeAUnau
EVGRAY 318%83Y" . . | wn9a - X Y
KBUIB-NA NIDNUAINUS
IB 321 | International Business Management 3 -
IB 322 | International Financial Management 3 -
IB 323 | International Marketing Strategies 3 -
IB 324 | Cross Cultural Organization Management 3 aouls 1B 321
IB 422 | International Business Research 3 aould BA 207
ey 1B 321
IB 423 | Seminar in International Business 3 aauld v nangau-UeAu
Management D89UDY 2 %7
IB 426 | International Supply Chain and Losgistics 3 aould MK 101
Management way 1B 321
IB 430 | International Human Resource Management 3 gould IB 321
IB 439 | Technology for International aouls 1B 321
Business Management
PPtV 27 | mibhyfn

wangnsusaes AuzUsmsgIna Unisdinw 2567 /7 31



2.3 NGUIYURNIZAU - 17BN (Major Electives) 24  wiigin

.- “ - U y1U9AUnau
EVGRk ERLRTORL . . | wsa - Y
KBUIB-NA NIDNUAITN S
IB 325 | Global Business Experience 3 aould MG 111
ey 1B 321
IB 326 | Foreign Market Entry Strategies 3 -
IB 421 | International Economics and Trade Policies -
IB 424 | Consumer Behavior in Global Market 3 gould MK 101
ke 1B 321
IB 425 | International Product and Price Management 3 aauls MK 101
hay 1B 321
IB 427 | International Integrated Marketing Communication 3 aouls MK 101
ey 1B 321
IB 428 | International Distribution Strategies 3 gould MK 101
ey 1B 321
IB 429 | International Accounting and Taxation aould IB 321
IB 431 | Legal Issues in International Business 3 gould LA 102
ey 1B 321
IB 432 | International Business in Asia-Pacific Countries 3 aould 1B 321
IB 433 | International Business in European Countries 3 aouls 1B 321
IB 434 | International Business in Latin American Countries 3 gould IB 321
IB 435 | International Strategic Management 3 gould IB 321
IB 436 | International Investment and Portfolio Management 3 aould FI 212
ey 1B 321
IB 437 | Current Issues in International Business Management 3 aouls IB 321
IB 438 | Independent Study 3 aouls 1B 321
IB 440 | International Business Internship goula NGNIN
ANULANIZ-UIAY
9819pY 2 377
IB 442 | Global Entrepreneurship 3 aouls IB 321
IB 443 | Cross Cultural Communication and Negotiations aould IB 321
IB 444 | International Business in Middle Eastern Countries 3 gould IB 321

32\
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.- L. U Fv1UsAunau
ARSIV 318831 .. | wse - Y
BUW-NA NIBWUAIUY
IB 445 | International Business in African Countries 3 aould IB 321
IB 446 | Developing an International Business Plan 3 aould IB 321
FI 325 | Import - Export Financing 3 goula FI 212
BA 325 | Entrepreneurial Internship 3 goulanguin
LRWIZAU-UIAY
p813toY 2 %)
v3alasuaull
NAUUA

CO 301 | Pre-Cooperative Education 3 -

MG 430 | Cooperative Education 9 aoula CO 301
waTNRUIVNANY
AU-U9AY

9819URE 3 91

MG 417 | Business Professional Skills -
IB 472 | Seminar in Business Issues 3 gould IB 321
ey IBC 181
IB 448 | International Business in Emerging Countries 3 aoulsl IB 321
IB 449 | Global Business and Innovation 3 aould IB 321
IB 450 | Export-Import Management 3 aouls IB 321
IB 451 | International Trade Documents 3 aould IB 321
IB 452 | Customs Systems 3 aoula 1B 321
IB 453 | International Business in ASEAN Countries 3 aauly 1B 321

IB 455 | International Business Management and 3 -

Sustainable Development Goals (SDGs)
IB 456 | International Product and Process Standards 3 -
IB 457 | International Business Management and -
the Changing World Order
BTV 24 NN

wangnsuIyan3 AzUITTINg Un1siinw 2567
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dmfusjautiuiy

.- - U v1UsAunau

e GRE e RL | n9e o Y

nUWNA NIDNUAIUS
IBC 181 | China in New Era 3 -
IBC 182 | Chinese Business Culture 3 -
IBC 283 | Chinese Consumer Insights 3 -
IBC 284 | China International Trade Process 3 -
IBC 385 | China Market Strategy in Global Market 3 -
IBC 386 | Trade and Investment in China 3 -
IBC 487 | China Digital Content Marketing 3 -
IBC 488 | Entrepreneurship for China Business 3 -

52U 24 | medin

3. nuNIVNARNLES (Free Electives) 6 wilefin
infnwagieadoniseuseindunlaaeuluumingrdensunn lidesndn 6 wiiedn

yIavapnseuluswIvnamelul

o .. 71U FvUsAUnau
TREIY T8IV o | w99 o X .
wiena WI9WUAN;

3 -

3 -

52 6 Teihl
U v1UsAUnNaUY
IREIY 5183039 wig | N3N

fin vianuaug

CBL 121 | Elementary Chinese Listening and Speaking 3 -
CBL 222 | Intermediate Chinese Listening and Speaking 3 gouls CBL 121

P39lASUNIT

aulFIINANUA

BEZIRN
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1. vnadvAnwnaly (General Education) 30 #ihefn

3182V IMUNANGATUTN T SNATMINN

#1013 IN15NANNANA

IRAIY 518%03 a?mau N3N gzﬂi\muna?
nuUB-NA NIDNUAITN S

nguINWBINge (9 Miaehin)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAMYIUINTNNYEAWITIN (21 v3enin)

GE 101 | Thinking Skills for Lifelong Learning 3 -

GE 102 | Citizenship and Social Transformation 3 -

GE 103 | Technology and Innovation for the Future 3 -

GE 104 | Aesthetics and Well-being for Life 3 -

GE 105 | Global Alliance and Emerging Issues 3 -

GE 106 | Financial Literacy and Sustainable Development 3 -

GE 107 | Entrepreneurial Spirit and Leadership Skills 3 -

54 30 nein
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2. wUINIV RN (Professional Education) 99 i enn
2.1 ngsdvunu (Core Courses) 48 g

.- .. MUY y1U9AUnau
TUEIY 318831 .. | wsa - Y
BU-NA NIBNUAIUY
AC 200 | Business Accounting 3 -
EC 203 | Introduction to Economics 3 -
LA 102 | Business Law 3 -
LA 301 | Taxation 3 -
MA 102 | Business Mathematics 3 -
BA 207 | Statistical Analysis for Business Decisions 3 -
FI 212 | Business Finance 3 gould AC 200
FI 222 | Managerial Accounting 3 aoulsl AC 200
ey Fl 212
MK 101 | Principles of Marketing 3 -
MG 111 | Organization and Human Resource 3 -
Management
MG 212 | Production and Operations Management -
MG 222 | Entrepreneurship and Business Development aould MG 111
MG 429 | Strategic Management gould MG 111, MG 212,
MK 101 wag Fl 212
W38lASUBRIIRINANUA
EN 014 | English for Exploring the World -
EN 331 | Practical Business English -
EN 332 | Professional Business English -
52U 48 | nuqein

36\
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2.2 N3y uamzau - U3AU (Major Requirements) 27 3efin

. - MU JyrUsAunau
e GRE 183U Lo |wmse| L g Y
KBUIB-NA NIDNUAIUS
DMK 101 | Essentials of Social Media & Digital Marketing 3 -
DMK 202 | Consumer Insights and Behavior 3 gouls MK 101
DMK 311 | Product and Brand Management in Digital Platform 3 aoula MK 101
DMK 312 | Pricing and Budgeting Management 3 gouls MK 101
DMK 314 | Integrated Marketing Communication Management 3 aoula MK 101
DMK 316 | Omni-channel and E-Marketplace Management 3 -
DMK 412 | Digital Marketing Research 3 aouls MK 101
ey BA 207
DMK 419 | Data Management in Digital Marketing 3 gouls MK 101
DMK 421 | Seminar in Digital Marketing 3 gouls MK 101
54 27 | e

wangnsuIyan3 AzUITTINg Un1siinw 2567
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http://defdocs.ucb.ac.uk/service/module/F169

2.3 NGUIYUAMIZAU - 17BN (Major Electives) 24 vhehia

SHEIY

51839737

AU

280

L3N

Fy1U9AUNaU

WIONUANS

DMK 321
DMK 322
DMK 323
DMK 325
DMK 326
DMK 327
DMK 328
DMK 329
DMK 330
DMK 331

DMK 411
DMK 415
DMK 418
DMK 423
DMK 501
DMK 502

DMK 503

DMK 504

DMK 505

DMK 506

DMK 507
DMK 508

Digital Marketing Strategies

Digital Marketing Content and Design
Digital Marketing Tools and Techniques
Creative Digital Innovation

Advertising and Media Management
Digital Marketing Campaign Design
Search Engine Marketing

Inbound Marketing

Influencer Marketing

Digital Marketing Internship

Digital Planning and Analytics

Current Issues in Digital Marketing
Entrepreneurial Marketing
International Marketing

Celebrity & Influencer Branding
Evangelist Acquisition and Engagement
Management

Appearance, Voice Work and Personality
Development for Influencer

Acting for Personality Development
Digital Media Production Workshop

Strategic Brand Management & Digital Brand

Communication
Graphics Design Workshop
E- Logistics & Supply Chain Management

in Digital Business

aaule MK 101

WD W LW IWIVLWIWIWLWIWLWIW|W

aaulovanIza1u-UIAU
2819UBY 2 371

aaule MK 101

W W LW IW W W

38\
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.- L. U y1UsAUnau
ARSIV 318831 .. | wsa - Y
KUW-NA NIBNUAIUY
DMK 509 | Inventory & Warehouse Management 3 -
in Digital Business
DMK 510 | Predictive Marketing & Marketing Automation 3 -
DMK 512 | Digital Brand Communication 3 -
DMK 513 | Professional Selling and Negotiations 3 -
DMK 514 | Innovative & Advanced Marketing Technology 3 -
DMK 515 | Digital Marketing in Service Business 3 -
DMK 516 | Digital Marketing in Business to Business (B2B) 3 -
CO 301 | Pre-Cooperative Education 3 -
MG 430 | Cooperative Education 9 aoula CO 301
A NANIZATU-TIAY
ag13oy 3 397
594 24 | medin

3. MUY LARNLES (Free Electives) 6 miigfin
infnwagresdeniouneivdundaasuluimiinerdensunn lidesndn 6 wiiedn

. L. U FvtsAunau
WY 318Y03U1 | wn " )
RUWNA WIONUAINT
3 -
3 -
32 6 NN
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3182V IMUNANGATUTN T SNATMINN
A1 INTIURUNNTRULAZATAMU

1. vnadvAnwnaly (General Education) 30 #ihefn

IRAIY 518%03 a?mau N3N gzﬂi\muna?
nuUB-NA NIDNUAITN S

nguINWBINge (9 Miaehin)

EN 101 | Everyday English 3 -

EN 102 | Social English 3 -

EN 103 | Global English 3 -
NEUAMYIUINTNNYEAWITIN (21 Vi2ehin)

GE 101 | Thinking Skills for Lifelong Learning 3 -

GE 102 | Citizenship and Social Transformation 3 -

GE 103 | Technology and Innovation for the Future 3 -

GE 104 | Aesthetics and Well-being for Life 3 -

GE 105 | Global Alliance and Emerging Issues 3 -

GE 106 | Financial Literacy and Sustainable Development 3 -

GE 107 | Entrepreneurial Spirit and Leadership Skills 3 -

54 30 nein

Ta0 N\

anansUTa1n3 AzUSYNTEsRa UnisAny 2567




2. wUINIV RN (Professional Education) 96 U eAn

2.1 ngadvunu (Core Courses) 51 g

SREIY 518397397

U
Yd8nn

bN3IN

AdeAunau
WIONUANS

FIP 107 | Business Accounting

FIP 213 | Managerial Accounting

EC 201* | Microeconomics

EC 202* | Macroeconomics

FIP 101 | Business Law

FIP102 | Business Mathematics

FIP 212* | Statistical Analysis for Business Decisions
EN 014* | English for Exploring the World
EN 331* | Practical Business English

EN 332* | Professional Business English
FIP 103* | Management

FIP 105* | Marketing

FIP 106* | Entrepreneurship and Business Development

FIP 104* | Business Finance
FIP 214 | Financial Market and Institutions

FIP 211 | Foundation of Financial Planning

FIP 221 | Principles of Investment

Wekseu FIP 107

WeLSey FIP 107

W I W LWL IWILIVL WL VL WLV W IWLWIWL | W

WELSeY FIP 104

PPV

U
—

NUIYAR
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2.2 N Nanzau - JaAU (Major Requirements) 36 widefin

Y a 4 A MU AyrUsAunau
INEIUN IYYBIVN oA N3N - & Y
nuUB-NA NIDNUAITN S
FIP 222* | Financial Reporting Analysis 3 eLseu FIP 104
FIP 312 | Investment Planning 3 LAELSU FIP 211
ey FIP 221
FIP 313 | Insurance Planning 3 eLReu FIP 211
FIP 314 | Retirement Planning 3 BlReu FIP 211
FIP 323* | Economics for Financial Planning 3 -
FIP 324 | Financial, Banking and Securities Law 3 -
FIP 415 | Tax and Estate Planning 3 BlReu FIP 211
FIP 416 | Integrated Financial Plan Construction 3 Wekseu FIP 211,
FIP 312, FIP 313,
FIP 314 way FIP 415
FIP 425% | Real Estate Finance and Investment 3 BLseU FIP 221
FIP 426* | Professional Skills for Financial and 3 -
Investment Planner
FIP 433 | Financial Planning Internship 3 LABLsE FIP 416
FIP 435 | Practicum Training in Financial Planning 3 LABLsE FIP 416
594 36 NN

a2\
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2.3 NGUIYURNIZAU - 17BN (Major Electives) 9 i

" L. MUY vUsAunau
INEIUN IYYBIUN LA L3N - X v
nUB-NA NIDNUAITN S
NANIYINITAINY
FIP 431 | Cryptocurrency and Digital Assets 3 -
Investment
FIP 432 | Foreign Exchange Market Investment 3 -
FIP 436 | Mutual Fund Investment in Practice 3 -
FIP 437 | Stock Investment in Practice 3 -
FIP 438 | Derivatives Investment in Practice 3 -
FIP 441 | Securities Analysis and Portfolio 3 WAaLSe FIP 221
Management
FIP 442 | Fixed-Income Securities and Market 3 LAELSU FIP 221
FIP 443 | Derivative Securities and Market 3 BLseu FIP 221
FIP 444 | Financial Risk Management 3 LAELSU FIP 221
FIP 445 | Current Issues in Financial and 3 LAELSU FIP 221
Investment Planning
FIP 446 | Advanced Investment Planning 3 BLFeU FIP 221
FIP 447 | Global Financial Market and 3 \eLseu FIP 214
Financial Crises
NANIYINITINHLAITEY
FIP 434 | Preparation for Internship in Financial 3 -
Sector
FIP 451 | Family Financial Planning 3 LAELSU FIP 211
FIP 452 | Behavioral Finance in Wealth Management 3 \AELSYU FIP 312
FIP 453 | Marketing for Financial Services 3 LAELSU FIP 312
FIP 454 | Consultative Selling Skills 3 -
FIP 455 | Technological Application in Personal 3 BLseu FIP 211
Financial Planning
594 9 VaVeRhl

wewne * Iideuduniwmsaingy
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3. nunIVNARNLES (Free Electives) 6 miefin
Unfnwagdeadoniseuseindunlaaeuluuminerdonsann litdesndn 6 miefin v3e
doniSeulusedvnwalull

. - d - MUY Fy1U9AUNaU
Ei/GRRN 318387391 .| wnen - X Y
nUWNAN ‘I/I‘SEJW‘L!ﬂ'ﬂ&lg
34 6 WUILARN

o - “ - I7UIUY Fy1U9AUNaU
EGREN 3183271 . .| wn3n - X )
“UBN/ VIDWUAIUZ

FIP 141 | Basic Wealth Management 3 -

FIP 142 | Introduction to Alternative Investments 3 -

BEZIRN

a
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WNUNTANYIAUNANGATANEUINIITSIND

#1913%1N130A19
T 1
First Semester 1/1 2567
MUIUNUIEAA
NCuor:Ezr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna

GE101 | Thinking Skills for Lifelong Learning 3 3
MK101 | Principles of Marketing 3 3

6 6

First Semester 1/2
IUIUNUILNN
Nclj)rterrkjsr Course Title U 1/1 U 1/2 U 2
Unf | avna | Un@ | @una | UndR | @wina

GE101 | Thinking Skills for Lifelong Learning 3 3
MK101 | Principles of Marketing 3 3
EN101 | Everyday English 3 3 3 3
GE102 | Citizenship and Social Transformation 3 3 3 3
GE103 | Technology and Innovation for the Future 3 3 3 3
LA102 | Business Law 3 3 3 3

12 12 18 18

wangnsuIyan3 AzUITTINg Un1siinw 2567
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Second Semester

MUIUNUIEAA
C . : :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | @una
EN101 | Everyday English 3 3
EN102 | Social English 3 3 3 3
GE104 | Aesthetics and Well-being for Life 3 3 3 3 3 3
GE105 | Global Alliance and Emerging Issues 3 3 3 3 3 3
GE106 | Financial Literacy and Sustainable 3 3 3 3 3 3
Development
AC200 | Business Accounting 3 3 3 3 3 3
MG111 | Organization and Human Resource 3 3 3 3 3 3
Management
18 18 18 18 18 18
Summer Session
IuIUNUEAN
C 1 1 1
ore Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | avna | Un@ | anna
GE101 | Thinking Skills for Lifelong Learning 3 3
GE102 | Citizenship and Social Transformation 3 3
GE103 | Technology and Innovation for the Future 3 3
9 9

Ta6 N\
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#1913%711150 870

PUUN 2

First Semester 2568
MUIUNUIEAA
’\ICUO:]E; Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
EN103 | Global English 3 3 3 3 3 3
GE107 Entrepreneurial Spirit and Leadership Skills 3 3 3 3 3 3
EC203 Introduction to Economics 3 3 3 3 3 3
FI212 Business Finance 3 3 3 3 3 3
MG212 | Production and Operations Management 3 3 3 3 3 3
MA102 | Business Mathematics 3 3 3 3 3 3
MK101 | Principles of Marketing 3 3
18 18 18 18 21 21
Second Semester
IUIUNUIEAA
gj:r;:r Course Title U 1/1 U 1/2 U 2
Und | aufa | Un@A | auna | Un@A | @wia
BA207 | Statistical Analysis for Business Decisions 3 3 3 3 3 3
FI222 Managerial Accounting 3 3 3 3 3 3
ENO14 | English for Exploring the World 3 3 3 3 3 3
MG222 | Entrepreneurship and Business 3 3 3 3 3 3
Development

XXXXX | Major Electives | 3 3 3 3 3 3
XXXXX | Free Electives | 3 3 3 3 3 3
18 18 18 18 18 18

wangnsuIyan3 AzUITTINg Un1siinw 2567
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Summer Session

Tas \

ANUIURUIYAAN
C . . .
ore Course Title U 1/1 U 1/2 U 2
Number
Unf | @una | Unk | awna | Unk | a@nna

EN102 | Social English 3 3
LA102 Business Law 3 3

6 6

anansUTa1n3 AzUSYNTEsRa UnisAny 2567




#1913%711150 870

FUUN 3

First Semester 2569
UAUNUNN
C . . :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | @ufa | Und | duna | Un@A | @wna

EN331 | Practical Business English 3 3 3 3 3 3
MK316 | Product and Innovation Management 3 3 3 3 3 3
MK312 | Distribution Channel Management 3 3 3 3 3 3
MK317 | Integrated Brand and Marketing 3 3 3 3 3 3

Communication
MK314 | Consumer Behavior 3 3 3 3 3 3
MK318 | Price Management 3 3 3 3 3 3

18 18 18 18 18 18
Second Semester
uIUNUEAN
Course ; ; ;
i Course Title U 1/1 U 1/2 U 2
Number
Unil | auna | Un@ | a@vfa | Un@ | anna

LA301 | Taxation 3 3 3 3 3 3
EN332 | Professional Business English 3 3 3 3 3 3
MGA417 | Business Professional Skills 3 3 3 3 3 3

(Major Electives II)
MK418 | Entrepreneurial Marketing 3 3 3 3 3 3

(Major Electives IlI)
XXXXX | Free Electives lI 3 3 3 3 3 3
CO301 | Pre-Cooperative Education 3 3 3

(Major Electives V)

15 18 15 18 15 18

wangnsuIyan3 AzUITTINg Un1siinw 2567
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Summer Session

50 '\

MUIUNUIEAA
C : . ;
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | @una
MK329 | Marketing Internship (Major Electives V) 3 3 3
3 3 3

anansUTa1n3 AzUSYNTEsRa UnisAny 2567




#1913%711150 870
JuUN 4

First Semester 2570
MUIUNUIEAA
’\ICUO:]E; Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna

MG429 | Strategic Management 3 3 3 3 3 3
MK321 | Marketing Research 3 3 3 3 3 3
MK428 | Digital Marketing 3 3 3 3 3 3
XXXXX | Major Electives V 3 3 3 3 3 3
MK421 | Seminar in Marketing 3 3 3 3 3 3
MK433 | Marketing Strategy and Planning 3 3 3 3 3 3

18 18 18 18 18 18

Second Semester
IIUUNUIAN
chrir;:r Course Title U 1/1 U 1/2 U 2
Und | avia | Und | auna | Und | duna
XXXXX | Major Electives VI 3 3 3
XXXXX | Major Electives VII 3 3 3
XXXXX | Major Electives VI 3 3 3
MG430 | Cooperative Education 9 9 9
(Major Electives VI)
9 9 9 9 9 9

wangnsuIyan3 AzUITTINg Un1siinw 2567
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WNUNTANYIAUNANGATANEUINIITSIND

#197391n159a1a (UnAnwiieulou)

T 1
First Semester 1/1 2567
MUIUNUIEAA
Course : ;
Course Title U 1/1 U 172
Number
Wigulau Wigulau
GE101 Thinking Skills for Lifelong Learning 3
GE107 Entrepreneurial Spirit and Leadership Skills 3
6
First Semester 1/2
IuIUNUEAN
Course ; ;
Course Title U /1 U 1/2
Number
Wigulau Wigulau
EN103 Global English 3 3
EN331 Practical Business English 3 3
GE105 Global Alliance and Emerging Issues 3 3
MA102 Business Mathematics 3 3
MG212 Production and Operations Management 3 3
15 15

52\

anansUTa1n3 AzUSYNTEsRa UnisAny 2567




Second Semester

IIUUNUIAN
l\(l:t:)rirkjjr Course Title U 1/1 U 1/2
Wigulau Wigulau
GE104 Aesthetics and Well-being for Life 3 3
EN332 Professional Business English 3 3
LA301 Taxation 3 3
AC200 Business Accounting 3 3
MG222 Entrepreneurship and Business Development 3 3
MG417 Business Professional Skills 3 3
BA207 Statistical Analysis for Business Decisions 3 3
21 21
Summer Session
UL
l\(lztj)rir;:r Course Title U 1/1 U 1/2
Wisulau Wisulou
GE101 Thinking Skills for Lifelong Learning 3
EN102 Social English 3 3
XXX Major Electives 3 3
6 9

wangnsuIyan3 AzUITTINg Un1siinw 2567
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#197391n159a1a (UnAnwiieulou)

7 2
First Semester 2568
IIUUNUIAN
Course : ;
Course Title U 1/1 U 1/2
Number
Wisulau Wigulau
MG429 Strategic Management 3 3
MK321 Marketing Research 3 3
MK316 Product and Innovation Management 139 2% 3 3

RINEANU-UIAU (D)

MK317 Integrated Brand and Marketing 3 3
Communication %38 33 N1EAU-U3eU (31)

FI212 Business Finance 3 3
XXX Major Electives |l 3 3
XXX Major Electives |l 3 3

21 21

54 N\ wdnansUTeens angUsvnsgsne Unisdnwn 2567



Second Semester

IIUUNUIAN
Course : ;
Course Title U 1/1 U 1/2
Number
Wigulau Wigulau
MK421 Seminar in Marketing 3 3
MK433 Marketing Strategy and Planning 3 3
FI222 Managerial Accounting 3 3
GE106 Financial Literacy and Sustainable 3 3
Development
GE107 Entrepreneurial Spirit and Leadership Skills 3
ENO14 English for Exploring the World 3 3
MK418 Entrepreneurial Marketing 3 3
18 21
Summer Session
IuIUNUEAN
Course ' .
Course Title U 1/1 U 1/2
Number
Wigulau Wigulau
MK329 Marketing Internship %39 Major Electives By 3 3
XXX Major Electives IV 3 3
6 6

wangnsusae3 AuzUsmsgIna Unisdnw 2567/ 55



WNUNTANYIAUNANGATANEUINIITSIND

d191391N1959AN3
T 1
First Semester 1/1 2567
MUIUNUIEAA
NCuor:Ezr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna

GE101 | Thinking Skills for Lifelong Learning 3 3
MK101 | Principles of Marketing 3 3

6 6

First Semester 1/2
IUIUNUILNN
Nclj)rterrkjsr Course Title U 1/1 U 1/2 U 2
Unf | avna | Un@ | @una | UndR | @wina

GE101 | Thinking Skills for Lifelong Learning 3 3
MK101 | Principles of Marketing 3 3
EN101 | Everyday English 3 3 3 3
GE102 | Citizenship and Social Transformation 3 3 3 3
GE103 | Technology and Innovation for the Future 3 3 3 3
LA102 | Business Law 3 3 3 3

12 12 18 18

56\
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Second Semester

MUIUNUIEAA
C . : :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | @una
EN101 | Everyday English 3 3
EN102 | Social English 3 3 3 3
GE104 | Aesthetics and Well-being for Life 3 3 3 3 3 3
GE105 | Global Alliance and Emerging Issues 3 3 3 3 3 3
GE106 | Financial Literacy and Sustainable 3 3 3 3 3 3
Development
AC200 | Business Accounting 3 3 3 3 3 3
MG111 | Organization and Human Resource 3 3 3 3 3 3
Management
18 18 18 18 18 18
Summer Session
IuIUNUEAN
C 1 1 1
ore Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | avna | Un@ | anna
GE101 | Thinking Skills for Lifelong Learning 3 3
GE102 | Citizenship and Social Transformation 3 3
GE103 | Technology and Innovation for the Future 3 3
9 9

wangnsuIyan3 AzUITTINg Un1siinw 2567
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A1013YIN15IANS

PUUN 2

First Semester 2568
MUIUNUIEAA
’\ICUO:]E; Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
EN103 | Global English 3 3 3 3 3 3
GE107 Entrepreneurial Spirit and Leadership Skills 3 3 3 3 3 3
EC203 Introduction to Economics 3 3 3 3 3 3
MA102 | Business Mathematics 3 3 3 3 3 3
FI212 Business Finance 3 3 3 3 3 3
MG212 | Production and Operations Management 3 3 3 3 3 3
MK101 | Principles of Marketing 3 3
18 18 18 18 21 21
Second Semester
IIUAUNUIAN
Course Course Title U 1/1 U 1/2 U 2
Number
Und | aufa | Un@A | auna | Un@A | @wia
BA207 | Statistical Analysis for Business Decisions 3 3 3 3 3 3
FI222 Managerial Accounting 3 3 3 3 3 3
ENO14 | English for Exploring the World 3 3 3 3 3 3
MG222 | Entrepreneurship and Business 3 3 3 3 3 3
Development
MG221 | Business Environment and Management 3 3 3 3 3 3
MGXXX | Major Electives | 3 3 3 3 3 3
18 18 18 18 18 18

58 '\

anansUTa1n3 AzUSYNTEsRa UnisAny 2567




Summer Session

ATUIUNU28NA
C . , .
ore Course Title U 1/1 U 1/2 U 2
Number
Un@ | d@una | UnfA | duna | Un@ | @nna

EN102 | Social English 3 3
LA102 Business Law 3 3

6 6

wangnsuIyan3 AzUITTINg Un1siinw 2567
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A1013YIN15IANS

FUUN 3

First Semester 2569
MUIUNUIEAA
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
EN331 | Practical Business English 3 3 3 3 3 3
MG329 | Intelligence Tools for Modern 3 3 3 3 3 3
Management
MG319 | Global Business Strategy 3 3 3 3 3 3
MGXXX | Major Electives Il 3 3 3 3 3 3
MGXXX | Major Electives lll 3 3 3
CO301 | Pre-Cooperative Education (Major 3 3 3
Electives V)

XXXXX | Free Electives | 3 3 3

15 18 15 18 15 18

Second Semester
uIUNUEAN
l\(I:Lj)r:ESr Course Title U 1/1 U 1/2 U 2
Unil | auna | Un@ | a@vfa | Un@ | anna

LA301 | Taxation 3 3 3 3 3 3
EN332 | Professional Business English 3 3 3 3 3 3
MG321 | Management Planning and Control 3 3 3 3 3 3
MG322 | Business Research 3 3 3 3 3 3
MG323 | Leadership and Team Development 3 3 3 3 3 3
MGXXX | Major Electives |l 3 3 3
MGXXX | Major Electives IV 3 3 3

18 18 18 18 18 18

60 '\

anansUTa1n3 AzUSYNTEsRa UnisAny 2567




A1013YIN15IANS

7 4
First Semester 2570
MUIUNUIEAA

NCuoriEzr Course Title U 1/1 U 1/2 U 2

Und | auna | Und | avna | Und | auna
MG429 | Strategic Management 3 3 3 3 3 3
MG411 | Digital Business Management 3 3 3 3 3 3
MG420 | Innovative Business Project Management 3 3 3
MGA421 | Seminar in Modern Business Management 3 3 3
MGXXX | Major Electives IV 3 3 3
MGXXX | Major Electives V 3 3 3
MGXXX | Major Electives VI 3 3 3
XXXXX | Free Electives | 3 3 3
XXXXX | Free Electives lI 3 3 3

15 18 15 18 15 18

Second Semester
UL
nfjr:E:r Course Title U 1/1 U 1/2 U 2
Und | auia | Und | @una | Un@ | awna
MG420 | Innovative Business Project 3 3 3
Management
MG421 | Seminar in Modern Business 3 3 3
Management

MGXXX | Major Electives VII 3 3 3
MGXXX | Major Electives VIII 3 3 3
XXXXX | Free Electives |l 3 3 3
MG430 | Cooperative Education (Major Electives Vi) 9 9 9

15 9 15 9 15 9

wangnsuIyan3 AzUITTINg Un1siinw 2567
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WNUNTANYIAUNANGATANEUINIITSIND

#19739101590015 (UnAnwieulau)

T 1
First Semester 1/1 2567
MUIUNUIEAA
Course : ;
Course Title U 1/1 U 1/2
Number
Wigulau Wisulay
GE101 Thinking Skills for Lifelong Learning 3
GE107 Entrepreneurial Spirit and Leadership Skills 3
6
First Semester 1/2
IUIUNUILNN
Course ; ;
Course Title U /1 U 1/2
Number
Wigulau Wigulau
EN103 Global English 3 3
GE101 Thinking Skills for Lifelong Learning 3
GE107 Entrepreneurial Spirit and Leadership Skills 3
MA102 Business Mathematics 3 3
MG212 Production and Operations Management 3 3
MG319 Global Business Strategy 3 3
AC200 Business Accounting 3 3
15 21

62\

anansUTa1n3 AzUSYNTEsRa UnisAny 2567




Second Semester

IIUUNUIAN
l\(l:t:)rirkjjr Course Title U 1/1 U 1/2
Wigulau Wisulay
BA207 Statistical Analysis for Business Decisions 3 3
LA102 Business Law 3 3
FI212 Business Finance 3 3
ENO14 English for Exploring the World 3 3
MG221 Business Environment and Management 3 3
MG222 Entrepreneurship and Business Development 3 3
MGXXX Major Electives V 3 3
21 21
Summer Session
UL
l\(lztj)rir;:r Course Title U 1/1 U 1/2
Wisulau Wigulou
GE104 Aesthetics and Well-being for Life 3 3
MGXXX Major Electives | 3 3
MGXXX Major Electives I 3 3
9 9

wangnsuSyaes AuzUssgIna Unisdinw 2567 7 63



#19739101590015 (UnAnwieulau)

7 2
First Semester 2568
IUIUNUIAN
Course : ;
Course Title U 1/1 U 1/2
Number
Wisulau Wigulou
EN331 Practical Business English 3 3
MG329 Intellisence Tools for Modern Management 3 3 3
MG429 Strategic Management 3 3
MG411 Digital Business Management 3 3
MG420 Innovative Business Project Management 3 3
MGXXX Major Electives llI 3 3
MGXXX Major Electives IV 3 3
21 21

IR

anansUTa1n3 AzUSYNTEsRa UnisAny 2567




Second Semester

IIUUNUIAN
Course : ;
Course Title U 1/1 U 1/2
Number
Wigulau Wigulou
FI1222 Managerial Accounting 3 3
EN332 Professional Business English 3 3
MG321 Management Planning and Control 3 3
MG322 Business Research 3 3
MG323 Leadership and Team Development 3 3
MGA421 Seminar in Modern Business Management 3 3
LA301 Taxation 3 3
21 21
Summer Session
UL
Course ; ;
Course Title U 1/1 U 1/2
Number
Wisulau Wigulou
GE105 Global Alliance and Emerging Issues 3 3
GE106 Financial Literacy and Sustainable 3 3
Development
MGXXX Major Electives VI 3 3
9 9

wangnsuIyan3 AzUITTINg Un1siinw 2567
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WNUNTANYIAUNANGATANEUINIITSIND

#19713UIN53U
T 1
First Semester 1/1 2567
MUIUNUIEAA
NCuor:Ezr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna

GE101 | Thinking Skills for Lifelong Learning 3
MK101 | Principles of Marketing 3

6

First Semester 1/2
IUIUNUILNN
Nclj)rterrkjsr Course Title U 1/1 U 1/2 U 2
Unf | avna | Un@ | @una | UndR | @wina

GE101 | Thinking Skills for Lifelong Learning 3 3
MK101 | Principles of Marketing 3 3
EN101 | Everyday English 3 3 3 3
GE102 | Citizenship and Social Transformation 3 3 3 3
GE103 | Technology and Innovation for the Future 3 3 3 3
LA102 | Business Law 3 3 3 3

12 12 18 18

66 '\

anansUTa1n3 AzUSYNTEsRa UnisAny 2567




Second Semester

MUIUNUIEAA
C . : :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | @una
EN101 | Everyday English 3 3
EN102 | Social English 3 3 3 3
GE104 | Aesthetics and Well-being for Life 3 3 3 3 3 3
GE105 | Global Alliance and Emerging Issues 3 3 3 3 3 3
GE106 | Financial Literacy and Sustainable 3 3 3 3 3 3
Development
AC200 | Business Accounting 3 3 3 3 3 3
MG111 | Organization and Human Resource 3 3 3 3 3 3
Management
18 18 18 18 18 18
Summer Session
IuIUNUEAN
C 1 1 1
ore Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | avna | Un@ | anna
GE101 | Thinking Skills for Lifelong Learning 3 3
GE102 | Citizenship and Social Transformation 3 3
GE103 | Technology and Innovation for the Future 3 3
9 9

wangnsuIyan3 AzUITTINg Un1siinw 2567
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#1913%101509U

PUUN 2

First Semester 2568
MUIUNUIEAA
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
EN103 | Global English 3 3 3 3 3 3
GE107 Entrepreneurial Spirit and Leadership Skills 3 3 3 3 3 3
MA102 | Business Mathematics 3 3 3 3 3 3
EC203 Introduction to Economics 3 3 3 3 3 3
FI212 Business Finance 3 3 3 3 3 3
MG212 | Production and Operations Management 3 3 3 3 3 3
MK101 | Principles of Marketing 3 3
18 18 18 18 21 21
Second Semester
uIUNUEAAN
l\(I:LTrLrJ]E:r Course Title U 1/1 U 1/2 U 2
Unil | anna | Un@ | avna | Un@ | anna
BA207 | Statistical Analysis for Business Decisions 3 3 3 3 3 3
FI222 Managerial Accounting 3 3 3 3 3 3
ENO14 | English for Exploring the World 3 3 3 3 3 3
MG222 | Entrepreneurship and Business 3 3 3 3 3 3
Development

FI311 Financial Management 3 3 3 3 3 3
XXXXX | Free Electives | 3 3 3 3 3 3
18 18 18 18 18 18

68 '\

anansUTa1n3 AzUSYNTEsRa UnisAny 2567




Summer Session

ATUIUNU28NA
C . , .
ore Course Title U 1/1 U 1/2 U 2
Number
Un@ | d@una | UnfA | duna | Un@ | @nna

EN102 | Social English 3 3
LA102 Business Law 3 3

6 6

wangnsuIyan3 AzUITTINg Un1siinw 2567
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#1913%101509U
FUUN 3

First Semester 2569
MUIUNUIEAA
’\ICUO:]E; Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
EN331 | Practical Business English 3 3 3 3 3 3
FI323 Financial Statement and Reporting 3 3 3 3 3 3
Analysis

FI318 Financial Market and Instrument 3 3 3 3 3 3
XXXXX | Major Electives | 3 3 3 3 3 3
XXXXX | Major Electives |l 3 3 3

CO301 | Pre-Cooperative Education (Major 3 3 3

Electives V)
XXXXX | Free Electives lI 3 3 3 3 3 3
18 18 18 18 18 18
Second Semester
IIUAUNUIAN
Course Course Title U 1/1 U 1/2 U 2
Number
Und | aufa | Un@A | auna | Un@A | @wia
LA301 | Taxation 3 3 3 3 3 3
EN332 | Professional Business English 3 3 3 3 3 3
FI332 International Finance 3 3 3 3 3 3
FI321 Principles of Investment 3 3 3 3 3 3
XXXXX | Major Electives |l 3 3 3
XXXXX | Major Electives lll 3 3 3 3 3 3
15 18 15 18 15 18

70\
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#1913%101509U

JuUN 4

First Semester 2570
MUIUNUIEAA
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
MG429 | Strategic Management 3 3 3 3 3 3
Fld11 Risk Management 3 3 3 3 3 3
Fld13 Strategic Finance Management 3 3 3 3 3 3
Fla27 Quantitative Analysis in Finance 3 3 3
Fl421 Seminar in Finance 3 3 3
XXXXX | Major Electives IV 3 3 3 3 3 3
XXXXX | Major Electives V 3 3 3
15 18 15 18 15 18
Second Semester
IUUNUIAN
I\(I:Lj)rLrJ]ESr Course Title U 1/1 U 1/2 U 2
Unil | auna | Un@ | a@vfa | Un@ | anna
Fl421 Seminar in Finance 3 3 3
Flaz27 Quantitative Analysis in Finance 3 3 3
XXXXX | Major Electives VI 3 3 3
XXXXX | Major Electives VI 3 3 3
XXXXX | Major Electives VIII 3 3 3
MG430 | Cooperative Education 9 9 9
(Major Electives VI)
15 9 15 9 15 9

wangnsuIyan3 AzUITTINg Un1siinw 2567
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WNUNTANYIAUNANGATANEUINIITSIND
81917911593 ladannduazvitelgauniu

T3 1
First Semester 1/1 2567
MUIUNUIEAA
C 1 1 1
e Course Title U 1/1 U 1/2 U2
Number
Und | auna | Und | avna | Und | auna

GE101 | Thinking Skills for Lifelong Learning 3
MK101 | Principles of Marketing 3

6

First Semester 1/2
IuIUNUEAA
C 1 1 1
ore Course Title U 1/1 U 1/2 U 2
Number
Unil | auna | Un@ | a@ufa | Un@ | anna
GE101 | Thinking Skills for Lifelong Learning 3
MK101 | Principles of Marketing 3
EN101 | Everyday English 3 3
GE106 | Financial Literacy and Sustainable 3 3
Development
GE107 | Entrepreneurial Spirit and Leadership 3 3
Skills

LA102 Business Law 3 3
LM311 | Losgistics and Supply Chain Management 3 3

15 21

72 N\ wdnansUTeens angUsvnTgIne UnisAnyn 2567



Second Semester

MUIUNUIEAA
C . . :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | @una
EN101 | Everyday English 3
EN102 | Social English 3 3 3
GE102 | Citizenship and Social Transformation 3 3 3
GE103 | Technology and Innovation for the 3 3 3
Future
GE104 | Aesthetics and Well-being for Life 3 3 3
AC200 | Business Accounting 3 3 3
MG111 | Organization and Human Resource 3 3 3
Management
LM411 | Information Technologies for Logistics 3 3
21 21 21
Summer Session
IuIUNUBAN
Course ; ; ;
i Course Title U 1/1 U 1/2 U2
Number
Unil | anna | Un@ | a@vfa | Un@ | anna
GE101 | Thinking Skills for Lifelong Learning 3
GE106 | Financial Literacy and Sustainable 3
Development
GE107 | Entrepreneurial Spirit and Leadership 3
Skills
9

wangnsuIyan3 AzUITTINg Un1siinw 2567
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81917911593 ladannduazvidelgauniu

24
[

PUUN 2

First Semester 2568
MUIUNUIEAA
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
EN103 | Global English 3 3 3
GE105 | Global Alliance and Emerging Issues 3 3 3
EC203 Introduction to Economics 3 3 3
FI212 Business Finance 3 3 3
MA102 | Business Mathematics 3 3 3
MG212 | Production and Operations Management 3 3 3
LM313 | Inventory and Warehouse Management 3 3
LM311 | Logistics and Supply Chain Management 3
21 21 21

BETERN

anansUTa1n3 AzUSYNTEsRa UnisAny 2567




Second Semester

MUIUNUIEAA
C . : :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | @una
LA102 | Business Law 3
BA207 | Statistical Analysis for Business Decisions 3 3 3
FI222 Managerial Accounting 3 3 3
MG222 | Entrepreneurship and Business 3 3
Development
LM312 | Procurement Management 3 3 3
ENO14 | English for Exploring the World 3 3 3
XXXXX | Free Elective | 3 3
LM411 | Information Technology for Losgistics 3
LMXXX | Major Electives | 3
18 18 21
Summer Session
uIUNUEAN
C \ : :
e Course Title U 1/1 U 1/2 U 2
Number
Unil | auna | Un@ | a@vfa | Un@ | anna
MK101 | Principles of Marketing 3
MG222 | Entrepreneurship and Business 3
Development
6

wangnsuIyan3 AzUITTINg Un1siinw 2567
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24
[

FUUN 3

81917911593 ladannduazvidelgauniu

First Semester 2569
MUIUNUIEAA
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
EN331 | Practical Business English 3 3 3
LM321 | Transportation and Distribution 3 3 3
Management
LM322 | International Trade and Logistics 3 3 3
LMXXX | Major Electives | 3 3
LMXXX | Major Electives Il 3 3 3
LMXXX | Major Electives Il 3 3 3
LM313 | Inventory and Warehouse Management 3
18 18 18
Second Semester
IUUNUIAN
gjr:z’:r Course Title U 1/1 U 1/2 U 2
Und | aufa | Un@A | auna | Un@A | awia
LA301 | Taxation 3 3 3
EN332 | Professional Business English 3 3 3
MG429 | Strategic Management 3 3 3
LMXXX | Major Electives IV 3 3 3
LMXXX | Major Electives V 3 3 3
15 15 15

76\
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Summer Session

ANUIURUIYAAN
C . . .
ore Course Title U 1/1 U 1/2 U 2
Number
Unf | @una | Unk | awna | Unk | a@nna
XXXXX | Free Elective | 3
LM301 | Pre-Cooperative Education 3 3 3
(Free Electives II)
3 3 6

wangnsuIyan3 AzUITTINg Un1siinw 2567
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81917911593 ladannduazvidelgauniu

YU 4
First Semester 2570
UAUNUNN
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Und | @ufa | Und | duna | Un@A | @wna
LMXXX | Major Electives VI 3 3 3
LMXXX | Major Electives VI 3 3 3
LMXXX | Major Electives VIII 3 3 3
9 9 9
Second Semester
IIUUNUINN
chrl:]r;:r Course Title U 1/1 U 1/2 U 2
Unil | anna | Un@ | avna | Un@ | anna
LM430 | Cooperative Education 9 9 9
9 9 9

78 N\ wAnansUTeen3 angUsvnTgsne Unisdny 2567



WNUNTANYIAUNANGATANEUINIITSIND

a

d1913vnN13IaMsladafnduasvindldauniu (Jaiundvianauiisyladaing)

FUUN 1

First Semester 1/1 2567
MUIUNUIEAA
C 1 1 1
e Course Title U 1/1 U 1/2 U2
Number
Und | auna | Und | avna | Und | auna
GE101 | Thinking Skills for Lifelong Learning 3
MK101 | Principles of Marketing 3
6
First Semester 1/2
IuIUNUEAA
C 1 1 1
ore Course Title U 1/1 U 1/2 U 2
Number
Unil | auna | Un@ | a@ufa | Un@ | anna

GE101 | Thinking Skills for Lifelong Learning 3
MK101 | Principles of Marketing 3
EN101 | Everyday English 3 3
GE106 | Financial Literacy and Sustainable 3 3

Development
GE107 | Entrepreneurial Spirit and Leadership 3 3

Skills
LM311 | Logistics and Supply Chain Management 3 3

Essentials of Social Media & Digital 3 3
LMaT77 _ ,

Marketing (Major Electives 1)

15 21

wangnsuIyan3 AzUITTINg Un1siinw 2567
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Second Semester

UAUNUINN
C : : :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | aufa | Un@A | duna | Un@A | @wna
EN102 | Social English 3 3
GE102 | Citizenship and Social Transformation 3 3
Technology and Innovation for the 3 3
GE103
Future
LM321 | Transportation and Distribution 3 3
Management
AC200 | Business Accounting 3 3
MG111 | Organization and Human Resource 3 3
Management
LM411 | Information Technology for Logistics 3 3
21 21
Summer Session
IIUAUNUIAN
C : : :
e Course Title U 1/1 U 1/2 U 2
Number
Uni | auna | Un@ | a@vfa | Un@ | anna
GE104 | Aesthetics and Well-being for Life 3 3
LM312 | Procurement Management 3 3
LM313 | Inventory and Warehouse Management 3 3
9 9

80 '\
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PUUN 2

%

d1913vnN15IaMmsladafnduasvindldauniu (Jaiundvianauiisyladaing)

First Semester 2568
UAUNUNN
Course Course Title U 1/1 U 1/2 U 2
Number
Und | @ufa | Und | duna | Un@A | @wna
EN103 | Global English 3 3
FI212 Business Finance 3 3
LM470 | Last-Mile Supply Chain in E- Commerce 3 3
Omni-Channel Retailing
(Major Electives II)
LM451 | E-Logistics and Supply Chain 3 3
Management (Major Electives Ill)
LM479 | Digital Media Production for Digital 3 3
Business (Major Electives V)
LM480 | Principle of Graphics Design (Major 3 3
Electives V)
18 18
Second Semester
uIUNUEAN
C 1 1 1
ore Course Title U 1/1 U 1/2 U2
Number
Unil | anna | Un@ | avfa | Un@ | anna
BA207 | Statistical Analysis for Business Decisions 3 3
FI222 Managerial Accounting 3 3
MG222 | Entrepreneurship and Business 3 3
Development
LA102 | Business Law 3 3
ENO14 | English for Exploring the World 3 3
LM469 | Customer Service Management for Global 3 3
Business (Major Electives VI)
18 18

wangnsusaes AuzUIsgIna Unisdnw 2567/ 81




%

d1913vnN15IaMmsladafnduasvindldauniu (Jaiundvianauiisyladaing)

FUUN 3

First Semester 2569
UAUNUNN
C . : :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | @ufa | Und | duna | Un@A | @wna
EN331 | Practical Business English 3 3
EC203 Introduction to Economics 3 3
LA301 Taxation 3 3
MA102 | Business Mathematics 3 3
MG212 | Production and Operations Management 3 3
LM322 | International Trade and Logistics 3 3
GE105 | Global Alliance and Emerging Issues 3 3
21 21
Second Semester
uIUNUEAAN
Course ; ; ;
i Course Title U /1 U 1/2 U 2
Number
Unil | anna | Un@ | avna | Un@ | anna

EN332 | Professional Business English 3 3
MGA429 | Strategic Management 3 3
LM421 | Seminar in Logistics Management 3 3

(3}aw1du Digital Commerce Logistics)

(Major Electives VII)
LM4é4 | Intelligence Support for Logistics 3 3

(Major Electives VIII)
LM463 | Decision Making for Logistics and Supply 3 3

Chain Management

(Free Elective I)

15 15

82 '\
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Summer Session

ANUIURUIYAAN
C . . .
ore Course Title U 1/1 U 1/2 U 2
Number
Unf | @una | Unk | awna | Unk | a@nna
LM301 | Pre-Cooperative Education 3 3
(Free Electives II)
3 3

wangnsuIyan3 AzUITTINg Un1siinw 2567
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d1913vn15Iamsladaanduasvindldauniu (Jaiundianauiisyladaiing)

i 4
First Semester 2570
ANUIURULYAA
C . . .
ore Course Title U 1/1 U 1/2 U 2
Number
Unf | @una | Unk | awna | Unk | a@nna

LM430 | Cooperative Education 9 9

9 9

84 \  AnansUTeye)n3 AnzUSvNTgIne UnisAnuyn 2567
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WNUNTANYIAUNANGATANEUINIITSIND
A19138N133aNsladannduasialdauniu (Infnwiieulon)

T 1
First Semester 1/1 2567
MUIUNUIEAA
Course ; ;
Course Title U 1/1 U 1/2
Number
Wigulau Wisulay
GE101 Thinking Skills for Lifelong Learning 3
GE107 Entrepreneurial Spirit and Leadership Skills 3
6
First Semester 1/2
uUIUNULAN
Course ; ;
Course Title U /1 U 1/2
Number
Wigulau Wisulay
EN103 Global English 3 3
GE107 Entrepreneurial Spirit and Leadership Skills 3
LM322 International Trade and Logistics 3 3
MA102 Business Mathematic 3 3
MG212 Production and Operations Management 3 3
AC200 Business Accounting 3 3
15 18

wangnsusaes AuzUssgIna Unisdnw 2567/ 85



Second Semester

IUUNUIAN
Course ; ;
Course Title U 1/1 U 1/2
Number
Wigulau Wisulay
FI212 Business Finance 3 3
BA207 Statistic Analysis for Business Decisions 3 3
MG222 Entrepreneurship and Business 3 3
Development
LM312 Procurement Management 3 3
ENO14 English for Exploring the World 3 3
LA301 Taxation 3 3
LMXO01 Major Electives | 3 3
21 21
Summer Session
uIUNUBAN
Course . .
Course Title U /1 U 1/2
Number
Wigulau Wigulau
LM301 Pre-Cooperative Education (Free Electives) 3 3
GE101 Thinking Skills for Lifelong Learning 3
LMX02 Major Electives Il 3 3
6 9

86 '\
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A19138N133aNsladannduasialdauniu (Infnwiieulon)

7 2
First Semester 2568
IIUUNUIAN
Course ; ;
Course Title U 1/1 U 1/2
Number
Wisulau Wigulau
FI222 Managerial Accounting 3 3
EN331 Practical Business English 3 3
MG429 Strategic management 3 3
GE106 Financial Literacy and Sustainable 3 3
Development
LMX03 Major Electives Il 3 3
LMX04 Major Electives IV 3 3
LMX05 Major Electives V 3 3
21 21
Second Semester
IIUAUNUIAN
Course ; ;
Course Title U /1 U 1/2
Number
Wigulau Wigulau
LM430 Co-operative Education 9 9
9 9

wangnsusaes AuzUSsgIna Unisdnw 2567/ 87



Summer Session

88 '\

IUUNUIAN
Course ; ;
Course Title U 1/1 U 1/2
Number
Wisulau Wigulau
GE104 Aesthetics and Well-being for Life 3 3
GE105 Global Alliance and Emerging Issues 3 3
EN332 Professional Business English 3 3
9 9
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WNUNTANYIAUNANGATANEUINIITSIND
#1U139IN5AIANTTTINATENINUSEINA

FUUN 1

First Semester 1/1 2567
MUIUNUIEAA
NCuor:Ezr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
GE101 | Thinking Skills for Lifelong Learning 3 3
MK101 | Principles of Marketing 3 3
6 6
First Semester 1/2
IUIUNUILNN
Nclj)rterrkjsr Course Title U 1/1 U 1/2 U 2
Unf | avna | Un@ | @una | UndR | @wina
GE101 | Thinking Skills for Lifelong Learning 3 3
MK101 | Principles of Marketing 3 3
EN101 | Everyday English 3 3 3 3
GE102 | Citizenship and Social Transformation 3 3 3 3
GE103 | Technology and Innovation for the Future 3 3 3 3
LA102 | Business Law 3 3 3 3
12 12 18 18

wangnsuIyan3 AzUITTINg Un1siinw 2567
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Second Semester

MUIUNUIEAA
C . : :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | @una
EN101 | Everyday English 3 3
EN102 | Social English 3 3 3 3
GE104 | Aesthetics and Well-being for Life 3 3 3 3 3 3
GE105 | Global Alliance and Emerging Issues 3 3 3 3 3 3
GE106 | Financial Literacy and Sustainable 3 3 3 3 3 3
Development
AC200 | Business Accounting 3 3 3 3 3 3
MG111 | Organization and Human Resource 3 3 3 3 3 3
Management
18 18 18 18 18 18
Summer Session
IuIUNUEAN
C 1 1 1
ore Course Title U 1/1 U 1/2 U 2
Number
Unil | anna | Un@ | avna | Un@ | anna
GE101 | Thinking Skills for Lifelong Learning 3 3
GE102 | Citizenship and Social Transformation 3 3
GE103 | Technology and Innovation for the Future 3 3
9 9

90 '\
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#1U139IN5AIANTTTINATENINUSEINA

PUUN 2

First Semester 2568
MUIUNUIEAA
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
EN103 | Global English 3 3 3 3 3 3
GE107 Entrepreneurial Spirit and Leadership Skills 3 3 3 3 3 3
EC203 Introduction to Economics 3 3 3 3 3 3
FI212 Business Finance 3 3 3 3 3 3
MG212 | Production and Operations Management 3 3 3 3 3 3
MA102 | Business Mathematics 3 3 3 3 3 3
MK101 | Principles of Marketing 3 3
18 18 18 18 21 21
Second Semester
IUIUNUILAN
l\(I:LTrLrJ]E:r Course Title U 1/1 U 1/2 U 2
Unf | aufa | Un@ | @una | Und | @wina
BA207 | Statistical Analysis for Business Decisions 3 3 3 3 3 3
FI222 Managerial Accounting 3 3 3 3 3 3
ENO14 | English for Exploring the World 3 3 3 3 3 3
MG222 | Entrepreneurship and Business 3 3 3 3 3 3
Development

IB321 International Business Management 3 3 3 3 3 3
Free Electives | 3 3 3 3 3 3
18 18 18 18 18 18

wangnsuIyan3 AzUITTINg Un1siinw 2567
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Summer Session

92\

ANUIURUIYAAN
C . . .
ore Course Title U 1/1 U 1/2 U 2
Number
Unf | @una | Unk | awna | Unk | a@nna

EN102 | Social English 3 3
LA102 Business Law 3 3

6 6

anansUTa1n3 AzUSYNTEsRa UnisAny 2567




#1U139IN5AIANTTTINATENINUSEINA

FUUN 3

First Semester 2569
MUIUNUIEAA
’\ICUO:]E; Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
EN331 | Practical Business English 3 3 3 3 3 3
IB322 International Financial Management 3 3 3 3 3 3
IB323 International Marketing Strategies 3 3 3 3 3 3
IBX01 Major Electives | 3 3 3 3 3 3
IBX02 Major Electives Il 3 3 3
CO301 | Pre-Cooperative Education (Major 3 5 5
Electives V)
Free Electives II 3 3 3 3 3 3
18 18 18 18 18 18
Second Semester
IUUNUIAN
nfjr:E:r Course Title U 1/1 U 1/2 U 2
Und | aufa | Un@A | auna | Un@A | awia
LA301 | Taxation 3 3 3 3 3 3
EN332 | Professional Business English 3 3 3 3 3 3
1B324 Cross Cultural Organization Management 3 3 3 3 3 3
IB426 International Supply Chain and Logistics 3 3 3 3 3 3
Management
IBX02 Major Electives II 3 3 3
IBX03 Major Electives llI 3 3 3 3 3 3
15 18 15 18 15 18

wangnsuIyan3 AzUITTINg Un1siinw 2567
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#1U139IN5AIANTTTINATENINUSEINA

Ui 4
First Semester 2570
uUIUnLEAN
C : : :
ore Course Title U 1/1 U 1/2 U 2
Number
Undl | auna | Un@ | @vfa | Un@ | anna
MG429 | Strategic Management 3 3 3 3 3 3
1B422 International Business Research 3 3 3 3 3 3
IB430 International Human Resource 3 3 3 3 3 3
Management
IB439 Technology for International Business 3 3 3
Management
1B423 Seminar in International Business 3 3 3
Management
IBX04 Major Electives IV 3 3 3 3 3 3
IBX05 Major Electives V 3 3 3
15 18 15 18 15 18
Second Semester
UIURUEAAN
C 1 1 1
ore Course Title U 1/1 U 1/2 U2
Number
Uni | duna | Und | duna | Un@ | d@una
1B423 Seminar in International Business 3 3 3
Management
IB439 Technology for International Business 3 3 3
Management
IBX06 Major Electives VI 3 3 3
IBXO7 Major Electives VI 3 3 3
IBX08 Major Electives VIl 3 3 3
MGA430 | Cooperative Education (Major Electives VI) 9 9 9
15 9 15 9 15 9

IETERN
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WNUNTANYIAUNANGATANEUINIITSIND
8191791N159AN555N052NUTEINA (3aiuiy)

FUUN 1

First Semester 1/1 2567
MUIUNUIEAA
NCuor:Ezr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
GE101 | Thinking Skills for Lifelong Learning 3
MK101 | Principles of Marketing 3
6
First Semester 1/2
IUIUNUILNN
Nclj)rterrkjsr Course Title U 1/1 U 1/2 U 2
Unf | avna | Un@ | @una | UndR | @wina
GE101 | Thinking Skills for Lifelong Learning 3
MK101 | Principles of Marketing 3
EN101 | Everyday English 3 3
GE102 | Citizenship and Social Transformation 3 3
GE103 | Technology and Innovation for the 3 3
Future
IBC181 | China in New Era 3 3
12 18

wangnsuIyan3 AzUITTINg Un1siinw 2567
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Second Semester

MUIUNUIEAA
C : : :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | @una
EN101 | Everyday English 3
EN102 | Social English 3 3
GE104 | Aesthetics and Well-being for Life 3 3 3
GE105 | Global Alliance and Emerging Issues 3 3 3
GE106 | Financial Literacy and Sustainable 3 3 3
Development
MG111 | Organization and Human Resource 3 3 3
Management
IBC182 | Chinese Business Culture 3 3 3
18 18 18
Summer Session
IIUAUNUIAN
C 1 1 1
e Course Title U 1/1 U 1/2 U2
Number
Und | aufa | Un@A | auna | Un@A | @wia
GE101 | Thinking Skills for Lifelong Learning 3
GE102 | Citizenship and Social Transformation 3
GE103 | Technology and Innovation for the Future 3
9

96 '\
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81913%1N159AN555N052NUTEINA (3auiu)

PUUN 2

First Semester 2568
ANUIURULYAA
C . . .
ore Course Title U 1/1 U 1/2 U 2
Number
Unf | @una | Unk | awna | Unk | a@nna
EN103 | Global English 3 3 3
GE107 Entrepreneurial Spirit and Leadership Skills 3 3 3
EC203 Introduction to Economics 3 3 3
MG212 | Production and Operations Management 3 3 3
MA102 | Business Mathematics 3 3
ClB211 Chinese for Communication in Business 3 3 3
Context |
IBC283 | Chinese Consumer Insights 3 3 3
IBC181 China in New Era 3
21 21 21
Second Semester
AUIURUYAAN
C 1 1 1
e Course Title U 1/1 U 1/2 U 2
Number
Unf | @una | Unk | awna | Unk | a@nna
AC200 | Business Accounting 3 3 3
BA207 | Statistical Analysis for Business Decisions 3 3 3
MG222 | Entrepreneurship and Business 3 3 3
Development
1B321 International Business Management 3 3 3
IBC284 | China International Trade Process 3 3 3
CIB212 | Chinese for Communication in Business 3 3 3
Context |l
18 18 18

wangnsuIyan3 AzUITTINg Un1siinw 2567
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Summer Session

98 '\

UAUNUINN
C . . ;
ore Course Title U 1/1 U 1/2 U 2
Number
Und | aufa | Un@A | duna | Un@A | @wna

EN102 | Social English 3
MK101 | Principles of Marketing 3

6

anansUTa1n3 AzUSYNTEsRa UnisAny 2567




81913%1N159AN555N052NUTEINA (3auiu)

FUUN 3

First Semester 2569
MUIUNUIEAA
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
FI212 Business Finance 3 3 3
LA102 Business Law 3 3 3
MA102 | Business Mathematics 3
IB322 International Financial Management 3 3 3
IB323 International Marketing Strategies 3 3 3
IBC385 | China Market Strategy in Global Market 3 3 3
CIB313 | Chinese for Communication in Business 3 3 3
Context Il
18 18 21
Second Semester
IUUNUIAN
gjr:z’:r Course Title U 1/1 U 1/2 U 2
Und | aufa | Un@A | auna | Un@A | awia
FI222 Managerial Accounting 3 3 3
LA301 | Taxation 3 3 3
1B324 Cross Cultural Organization Management 3 3 3
IB426 International Supply Chain and Logistics 3 3 3
Management

IBC386 | Trade and Investment in China 3 3 3
CCLxxx | Free Elective | 3 3 3
18 18 18

wangnsuIyan3 AzUITTINg Un1siinw 2567
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81913%1N159AN555N052NUTEINA (3auiu)

JuUN 4

First Semester 2570
ANUIURULYAA
C . . .
ore Course Title U 1/1 U 1/2 U 2
Number
Unf | @una | Unk | awna | Unk | a@nna
MG429 | Strategic Management 3 3 3
B422 International Business Research 3 3 3
IB430 International Human Resource 3 3 3
Management
IBC487 | China Digital Content Marketing 3 3 3
CClLxxx | Free Elective Il 3 3 3
15 15 15
Second Semester
AUIURUYAAN
C . . .
e Course Title U 1/1 U 1/2 U 2
Number
Unf | @una | Unk | awna | Unk | a@nna
IB423 Seminar in International Business 3 3 3
Management
1B439 Technology for International Business 3 3 3
Management
IBC488 | Entrepreneurship for China Business 3 3 3
9 9 9
100 ANanTUTYIRT AMEUIMSTING UnsAnY 2567




WNUNTANYIAUNANGATANEUINIITSIND
#1U13YINTAAINAING

T3 1
First Semester 1/1 2567
MUIUNUIEAA
course Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | auna
GE101 | Thinking Skills for Lifelong Learning 3 3
MK101 | Principles of Marketing 3 3
6 6
First Semester 1/2
IuIUNUEAA
C 1 1 1
ore Course Title U 1/1 U 1/2 U 2
Number
Unil | auna | Un@ | a@ufa | Un@ | anna
GE101 | Thinking Skills for Lifelong Learning 3 3
MK101 | Principles of Marketing 3 3
GE106 | Financial Literacy and Sustainable 3 3 3 3
Development
GE107 | Entrepreneurial Spirit and Leadership 3 3 3 3
Skills
EN101 | Everyday English 3 3 3 3
DMK101 | Essentials of Social Media & Digital 3 3 3 3
Marketing
12 12 18 18

wangnsusans AgUIsgIne Unisdinw 2567/ 101



Second Semester

MUIUNUIEAA
C . : :
ore Course Title U 1/1 U 1/2 U 2

Number

Und | auna | Und | avna | Und | @una
EN101 | Everyday English 3 3
EN102 | Social English 3 3 3 3
GE102 | Citizenship and Social Transformation 3 3 3 3 3 3
GE104 | Aesthetics and Well-being for Life 3 3 3 3 3 3
GE105 | Global Alliance and Emerging Issues 3 3 3 3 3 3
MG111 | Organization and Human Resource 3 3 3 3 3 3

Management
DMK101 | Essentials of Social Media & Digital 3 3
Marketing

DMK202 | Consumer Insights and Behavior 3 3 3 3 3 3
MA102 | Business Mathematics 3 3 3 3

21 21 21 21 21 21

Summer Session
uIUNUBAN
Course ; ; ;
i Course Title U 1/1 U 1/2 U2

Number

Unil | auna | Un@ | a@vfa | Un@ | anna
EN102 | Social English 3 3
MK101 | Principles of Marketing 3 3
GE101 | Thinking Skills for Lifelong Learning 3 3

9 9

102 ANanTUTYIRT AMEUIMSTING UnsAnY 2567




#191991N15Ma10AINA

PUUN 2

%

First Semester 2568
UAUNUNN
C . . :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | @ufa | Und | duna | Un@A | @wna
EN103 | Global English 3 3 3 3 3 3
GE103 | Technology and Innovation for the Future 3 3 3 3 3 3
EC203 Introduction to Economics 3 3 3 3 3 3
DMK311 | Product and Brand Management in Digital 3 3 3 3 3 3
Platform
AC200 | Business Accounting 3 3 3 3 3 3
DMKXXX | Major Elective | 3 3 3 3
GE106 | Financial Literacy and Sustainable 3 3
Development
GE107 | Entrepreneurial Spirit and Leadership Skills 3 3
18 18 18 18 21 21

wangnsuTyan3 AzUIIgINg Un1siiny 2567
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Second Semester

MUIUNUIEAA
’\ICUO:]E; Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | @una
ENO14 | English for Exploring the World 3 3 3 3 3 3
FI212 Business Finance 3 3 3 3 3 3
BA207 | Statistical Analysis for Business Decisions 3 3 3 3 3 3
DMK316 | Omni-channel and E-Marketplace 3 3 3 3 3 3
Management
DMK312 | Pricing and Budgeting Management 3 3 3 3 3 3
DMKXXX | Major Elective | 3 3
MA102 | Business Mathematics 3 3
15 15 15 15 21 21
104 ANanTUTYIRT AMEUIMSTING UnsAnY 2567




#191991N15Ma10AINA

FUUN 3

%

First Semester 2569
MUIUNUIEAA
’\ICUO:]E; Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
EN331 | Practical Business English 3 3 3 3 3 3
FI222 Managerial Accounting 3 3 3 3 3 3
MG212 | Production and Operations Management 3 3 3 3 3 3
DMK419 | Data Management in Digital Marketing 3 3 3 3 3 3
DMK314 | Integrated Marketing Communication 3 3 3 3 3 3
Management
DMKXXX | Major Elective Il 3 3 3 3 3 3
18 18 18 18 18 18
Second Semester
IIUAUNUIAN
gj:r;:r Course Title U 1/1 U 1/2 U 2
Und | aufa | Un@A | auna | Un@A | @wia
EN332 | Professional Business English 3 3 3 3 3 3
LA102 | Business Law 3 3 3 3 3 3
LA301 | Taxation 3 3 3 3 3 3
MG222 | Entrepreneurship and Business 3 3 3 3 3 3
Development

DMKXXX | Major Elective Il 3 3 3 3 3 3
DMKXXX | Major Elective IV 3 3 3 3 3 3
18 18 18 18 18 18

wangnsuTyan3 AzUIIgINg Un1siiny 2567
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Summer Session

UAUNUINN
C . . ;
ore Course Title U 1/1 U 1/2 U 2
Number
Und | aufa | Un@A | duna | Un@A | @wna

DMK331 | Digital Marketing Internship 3 3 3

(Major Elective V)
CO301 | Pre-Cooperative Education 3 3 3

(Free Elective II)

3 3 3 3 3 3
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#191991N15Ma10AINA

%

7 4
First Semester 2570
MUIUNUIEAA
NCuoriEzr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna
MG429 | Strategic Management 3 3 3 3 3 3
DMK411 | Digital Planning and Analytics 3 3 3 3 3 3
(Major Elective VI)

DMK412 | Digital Marketing Research 3 3 3 3 3 3
DMK421 | Seminar in Digital Marketing 3 3 3 3 3 3
XXXXX | Free Elective | 3 3 3 3 3 3

15 15 15 15 15 15

Second Semester
IuIUNUBAN
l\(I:LTrLrJ]E:r Course Title U 1/1 U 1/2 U 2
Unil | auna | Un@ | a@vfa | Un@ | anna

DMKXXX | Major Elective VII 3 3 3
DMKXXX | Major Elective VIII 3 3 3
XXXXX | Free Elective |l 3 3 3
MG430 | Cooperative Education (Major Elective V) 9 9 9

9 9 9 9 9 9

wangnsuTyan3 AzUIIgINg Un1siiny 2567
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WNUNTANYIAUNANGATANEUINIITSIND
8191791N1IANAIE (3fauidnvaigsnandnanasuuTuABUNgLaUIYDS)

FUUN 1

First Semester 1/1 2567
MUIUNUIEAA

C 1 1 1

orse Course Title U 1/1 U 1/2 U 2
Number

Und | auna | Und | avna | Und | auna

GE101 | Thinking Skills for Lifelong Learning 3 3

MK101 | Principles of Marketing 3 3

6 6
First Semester 1/2
IuIUNUEAA

C 1 1 1

ore Course Title U 1/1 U 1/2 U 2
Number

Unil | auna | Un@ | a@ufa | Un@ | anna

GE101 | Thinking Skills for Lifelong Learning 3 3

MK101 | Principles of Marketing 3 3

GE106 | Financial Literacy and Sustainable 3 3 3 3

Development

GE107 | Entrepreneurial Spirit and Leadership Skills 3 3 3 3

EN101 | Everyday English 3 3 3 3
DMK101 | Essentials of Social Media & Digital 3 3 3 3

Marketing
AC200 | Business Accounting 3 3 3 3
15 15 21 21
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Second Semester

MUIUNUIEAA
C . : :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | @una
EN102 | Social English 3 3 3 3
GE102 | Citizenship and Social Transformation 3 3 3 3
GE104 | Aesthetics and Well-being for Life 3 3 3 3
GE105 | Global Alliance and Emerging Issues 3 3 3 3
MG111 | Organization and Human Resource 3 3 3 3
Management
DMK202 | Consumer Insights and Behavior 3 3 3 3
DMK504 | Acting for Personality Development 3 3 3 3
(A anzau-laen 1)
21 21 21 21

wangnsuTyan3 AzUIIgINg Un1siiny 2567
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% a

1971391591098 (U TURUD955NIN

9 9

PUUN 2

%

a sa 4
wauammsuwauﬂg LOULYDT)

First Semester 2568
UAUNUNN
C : : :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | @ufa | Und | duna | Un@A | @wna
EN103 | Global English 3 3 3 3
DMK311 | Product and Brand Management in Digital 3 3 3 3
Platform
DMK322 | Digital Marketing Content and Design 3 3 3 3
AruanIzau-Laen 2)
DMK505 | Digital Media Production Workshop 3 3 3 3
(A naniziu-1aen 3)
DMK507 | Graphic Design Workshop 3 3 3 3
(A anzau-laen 4)
DMK508 | E-Logistic & Supply Chain Management in 3 3 3 3
Digital Business (3utan1gau-1aen 5)
18 18 18 18
Second Semester
uIUNUEAN
C : : :
e Course Title U 1/1 U 1/2 U 2
Number
Unil | auna | Un@ | a@vfa | Un@ | anna
ENO14 | English for Exploring the World 3 3 3 3
FI212 Business Finance 3 3 3 3
DMK312 | Pricing and Budgeting Management 3 3 3 3
DMK316 | Omni-channel and E-Marketplace 3 3 3 3
Management
LA102 | Business Law 3 3 3 3
XXXXX | 3y nannds 1 3 3 3 3
18 18 18 18
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819179N1IANAIE (3fafuidnvalgsnandnanasuuTuABUNgLaUIYDS)

9 9

7 3
First Semester 2569
MUIUNUIEAA
Course ; : ;
Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | auna
EN331 | Practical Business English 3 3 3 3
FI222 Managerial Accounting 3 3 3 3
MG212 | Production and Operations Management 3 3 3 3
DMK314 | Integrated Marketing Communications 3 3 3 3
Management
EC203 Introduction to Economics 3 3 3 3
MA102 | Business Mathematics 3 3 3 3
GE103 | Technology and Innovation for the Future 3 3 3 3
21 21 21 21
Second Semester
IUUNUIAN
C ; \ .
e Course Title U 1/1 U 1/2 U 2
Number
Und | aufa | Un@A | auna | Un@A | awia
EN332 | Professional Business English 3 3 3 3
MG222 | Entrepreneurship and Business 3 3 3 3
Development
LA301 | Taxation 3 3 3 3
BA207 | Statistical Analysis for Business Decisions 3 3 3 3
DMK412 | Digital Marketing Research 3 3 3 3
DMK503 | Appearance, Voice Work and Personality 3 3 3 3
Development for Influencer
(A nan1zeu-1aen 6)
18 18 18 18
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9 9

a a 0%

nafdvauazuuTUAdUNgIaUIYDS)

7 4
First Semester 2570
UAUNUNN
C : : .
ore Course Title U 1/1 U 1/2 U 2
Number
Und | @ufa | Und | duna | Un@A | @wna

MG429 | Strategic Management 3 3 3 3
DMK419 | Data Management in Digital Marketing 3 3 3 3
DMK421 | Seminar in Digital Marketing 3 3 3 3
DMK323 | Digital Marketing Tool and Technique 3 3 3 3

(A anzau-laen 7)
DMK510 | Predictive Marketing & Marketing 3 3 3 3

Automation (A Ldentas 2)

15 15 15 15
Second Semester
uIUNUEAAN
C . . .
e Course Title U 1/1 U 1/2 U 2
Number
Unil | auna | Un@ | avfa | Un@ | anna

DMK331 | Digital Marketing Internship 3 3 3 3

(A anzau-laen 8)

3 3 3 3
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WNUNTANYIAUNANGATANEUINIITSIND
#1071 INTINUHUNTRIULATATAMU

T 1
First Semester 1/1 2567
MUIUNUIEAA
NCuor:Ezr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna

EN101 | Everyday English 3
GE101 | Thinking Skills for Lifelong Learning 3

6

First Semester 1/2
IUIUNUILNN
Nclj)rterrkjsr Course Title U 1/1 U 1/2 U 2
Unf | avna | Un@ | @una | UndR | @wina
EN101 | Everyday English 3
GE101 | Thinking Skills for Lifelong Learning 3
GE102 | Citizenship and Social Transformation 3 3
GE106 | Financial Literacy and Sustainable 3 3
Development

FIP107 | Business Accounting 3 3
FIP214 | Financial Market and Institutions 3 3

12 18
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Second Semester

MUIUNUIEAA
NCuor:Ezr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | @una
EN102 | Social English 3 3
GE105 | Global Alliance and Emerging Issues 3 3
GE107 | Entrepreneurial Spirit and Leadership Skills 3 3
EC201 Microeconomics 3 3
FIP102 | Business Mathematics 3 3
FIP104 | Business Finance 3 3
18 18
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A1 INTINURUNTRIULAZATAMU

PUUN 2

First Semester 2568
MUIUNUIEAA
l\lcuor::rlszr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna

EN103 | Global English 3 3
GE103 | Technology and Innovation for the Future 3 3
GE104 | Aesthetics and Well-being for Life 3 3
EC202 | Macroeconomics 3 3
FIP211 | Foundation of Financial Planning 3 3
FIP221 | Principles of Investment 3 3

18 18

Second Semester
IIUUNUIAN
Course Course Title U 1/1 U 1/2 U 2
Number
Und | aufa | Un@A | auna | Un@A | @wia

ENO14 | English for Exploring the World 3 3
FIP212 | Statistical Analysis for Business Decisions 3 3
FIP213 | Managerial Accounting 3 3
FIP222 | Financial Reporting Analysis 3 3
FIP312 | Investment Planning 3 3
FIP313 | Insurance Planning 3 3

18 18
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A1 INTINURUNTRIULAZATAMU

7 3
First Semester 2569
MUIUNUIEAA
l\lcuor::rlszr Course Title U 1/1 U 1/2 U 2
Und | auna | Und | avna | Und | auna

EN331 | Practical Business English 3 3
FIP101 | Business Law 3 3
FIP314 | Retirement Planning 3 3
FIP324 | Financial, Banking and Securities Law 3 3
FIP415 | Tax and Estate Planning 3 3
FIP425 | Real Estate Finance and Investment 3 3

18 18

Second Semester
uIUNUEAN
I\(I:Lj)r:rkj:r Course Title U 1/1 U 1/2 U 2
Unil | anna | Un@ | a@vfa | Un@ | anna
EN332 | Professional Business English 3 3
FIP103 | Management 3 3
FIP105 | Marketing 3 3
FIP416 | Integrated Financial Plan Construction 3 3
FIPA26 | Professional Skills for Financial and 3 3
Investment Planner

FIPXXX | Major Elective 1 3 3

18 18
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A1 INTINURUNTRIULAZATAMU

7 4
First Semester 2570
MUIUNUIEAA
C . : :
ore Course Title U 1/1 U 1/2 U 2
Number
Und | auna | Und | avna | Und | auna

FIP106 | Entrepreneurship and Business 3 3

Development
FIP323 | Economics for Financial Planning 3 3
FIPXXX | Major Elective 2 3 3
FIPXXX | Major Elective 3 3 3

Free Elective 1 3 3

Free Elective 2 3 3

18 18
Second Semester
uIUNUEAN
C 1 1 1
e Course Title U 1/1 U 1/2 U 2
Number
Unil | auna | Un@ | a@vfa | Un@ | anna
FIP433 | Financial Planning Internship 3 3
FIP435 | Practicum Training in Financial Planning 3 3
6 6
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ANDS U187
#1013 150 a9

1. nunIvIANEIN2L (30 Bulin)
NAIINNWIDINYY (9 UM

o w

an. 101 Awdangulutinuszaniy 3(2-2-6)
EN 101 Everyday English
AnslumislilassadsiugusazduunmdanguildluiaUszsiu senaude
mawﬂmmsﬁmmmLLaﬂﬁsﬁmﬂadauﬁa NSUTIYIUYATNAN YUY mawﬂmﬁ&ﬁaaﬁau% Seafhu
ANTBULATLI WA FudIuFITe wRazAY Taudenisuansaudndiuluiesialy Snd et
Winwen1sua NM3ils 119581 wagn WU IBysINs
Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing-through integrated methods.

an. 102 AN uluusuNEIay 3(2-2-6)
EN 102 Social English

Anduniswauaznndeulszleanazduiuiliifulsed iilemsiujduiusnig
dapy ﬂﬁsLLaﬂLﬂﬁﬂu%yJa M3USeuleu wagn1sesuremnuAnieafuSesnig 9 Tuusunnig
deanuazgIn lnegadunisiauiyinvenisedusnguasnisinaus sumaluladuazaiiude
GERNGERTY

Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-
related contexts, with emphasis on developing discussion and presentation skills along with

digital skills and creativity.

an. 103 AMdInguluuunana 3(2-2-6)
EN 103 Global English

?Jmluﬂ’ﬁUﬁiEJ’lEJUszaUﬂ’ﬁaﬂmaizuimazLaaﬂaﬁuawu LAZLARIATUAALAY
Aeafuinauduey ey wasUssfulymilusedvana Tnesjadunsiamuninuenns
Foassewinatausssu wasmsieanslulanida Sedhdysenisidunadedan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming ¢lobal citizens.

a
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NEUAIYIYIUINTNNBLIVITN (21 viienin)
fn. 101 vinwznsaniionisifounaonTin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anwmged] wannsvein1sin iawin1sAnegaduszuy 919 Msfaldainng nns
ARAs19EsIA MsARTATIZ NsRnduATIzel 3Rl Wudu sudinsdenlesnnufnuay
annsadeniesesiiomnudniivanzasludsegndliludiausedriu mevhaulaznsBouinaee
Mnlag1ediuszansnm

In this course, students will learn about theories and practical thinking tools
such as critical thinking, creative and innovative thinking, analytical thinking, synthesis thinking
and problem-solving thinking, including how to link and select appropriate thinking tools and

effectively adapt to their daily life, professional undertakings and lifelong leamning.

fAn. 102 audunaiies warmswdsuulasmesdsay 33-0-6)
GE 102 Citizenship and Social Transformation

Anwiauning Audnwy dns uihfivaviaininvesaudunaiilesifly
dspailne dsmlanuazdsauduiillutlagiulazounan 1y dnuAda dsaummamusssy (Jud
Wieiwiviunisiasundasvesdanusingg saudadoufiauisdin Aunedenidsmasiequnie 4 7
fio ne 1o denu uaz doyan lenfesususeysuiugduludeslfesaiimuguuayliifondou
o

In this course, students will learn about definitions, attributes, rights, civic duties
and freedom associated with citizenships and social transformation of Thailand and global
communities in current times and in the future, such as digital society, multicultural society.
To be able to live peacefully and happily with others, it is important to understand evolving
changes and learn about 4 dimensions of the environments affecting health, namely, body,

mind, society and wisdom.

. 103 welulaBuaruinnssuiiioauan 3(3-0-6)
GE 103 Technology and Innovation for the Future

AnWIUNUIN WIAA N53TIL SINdansUsEendldinaluladuazuinnsuniu
w99 Mjatfunsiannauaminludeuadelnl nansenuifsonsaidudin e waziasugia
naenauAnunslivsyloviuarmsfuaseminddumataifaannmaluladuazuinns

In this course, students will learn about concepts and innovative technology
and applications aiming to better a quality of life of people in a new society, including how
technology and innovation affects our livelihood. The course also covers information on

intellectual property protection as a result of technology and innovation.

a a
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fv. 104 quvssamiugunngLiiein 3(3-0-6)
GE 104 Aesthetics and Well-being for Life
Seuinsldiined1alinuA1nauAalzuazianssudunuinis Wayaueslnily
BesquvsnmiliAsadesiuiiauazdsanainnufialzineg wazfw Adnadenisdseguesdin
AANLaL INUTITU
In this course, students will explore relevant theories and concepts of
aesthetics related to life and society and learn to cultivate positive outlook and attitude and
understanding of different forms of taste and beauty, which will enhance their perception of
diversity and enable them to appreciate art, music, literature, images, films and other forms
of art. Students will also learn how to depict their imagination via communicative design
using images, colors, calligraphy and other related tools to create value-added identity and

characteristics to services, products and media.

. 105 WusdnsnedsnunazUssiuinlmivedlan 3(3-0-6)
GE 105 Global Alliance and Emerging Issues
ANYINITRAILIAUTINTBILAVLIUIVIANILATEFNIRAEN T DNdINANTEN D
= o [ [ 4' 1 [ o w aa X 1
nsdsuuvamediauuazTausssuludsanlan et laussinuddgiiinduludesslszviau
Tan
In this course, students will learn about international economic and political
collaborations and developments affecting/constituting changes ¢lobally, in order to

understand key global issues.

. 106 mmﬁmqmaﬁuuazmiﬁ@umashaé"ﬂ@u 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

Anwinisdanisuazdnaulanianisduedneiiuszdning sensdanisnisiiuday
yARRLAYNITAY TITaNSimLIEesiy Tnesatiumsysannisesdaruiiiaenadesiuuiun
il gy wazdanududAgy Lﬁaiﬁl,ﬁuﬁaﬁmmLLazLmeamiLLﬁlmasmLﬁugﬂﬁiiu

In this course, students will learn about management and effective financial
decision making, including personal finance management and sustainable development and
personal finance literacy, with special attention on integrated knowledge for local community

and society, in order to highlight key issues and offer practical solutions.

a
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. 107 Imgaraenudugusznaunisuazyinuensiludin 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁﬂmLLazﬂ’@um@mé’ﬂwmzﬁﬁwﬁzﬂumia%ﬂﬁm?zyjﬁmzumw‘f]u@fﬂssnamﬁ Tty
nsAnUUEIYeY Usgneudienisiinnudnadieassd waznisuaamlenialunsdunasdndy
RAansedrelinusssuuaraiesssy fnnefihfiannsadwagyhauduiinldeswivssansua sous
waznandulaviusewgniel
In this course, students will study and develop important characteristics of
entrepreneurial mindset, with an emphasis on a combination of creativity and
entrepreneurship and explore entrepreneurial opportunities while learning about business
best practice and ethics including leadership skills and qualities, effective leadership
characteristics which will enable them to effectively work as a team and be able to make

well-informed decision when required.

a a
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2. NUINIVRANIE (99 HUWAR)

2.1 naadyLnY (48 niein)

nauIvUnyd
U%. 200 nsUnAgIna 3(2-2-5)
AC 200 Business Accounting

AN TAILINITNIATURYT UNUIMNSUYTNLRDEIAL RANLAMY NITILATIZH N3

Ly

witn IUUNUTLUANTIBNUNINITRY ULagMTTATITIBIuUNaNIsiy sIumMsdnyinisindeyanis

Flulduselovidmiugsia wazdedninvesdoyanieinsUiad nasnaulsusssuYadizITnnis

e Ce
2 2
2D

Study of the evolution of accounting, the role of accounting towards society,
criteria, analysis, record-keeping, classification of financial reports and preparation of financial
data, including study of the use of accounting data for business and limitations of accounting

data, as well as ethics in the accounting profession.

NAUIBATEANENT
Af. 203 \AugAansiUanuy 3(3-0-6)
EC 203 Introduction to Economics

ielvidnAnuilfiFeuiuaziirlandnnsmaasugemansiiisadusngnisainis
wiswghaly  FIeUszdniu Anwrfenisminuasiandua s1a1dadenisnde nquinisuae s1ele
UszrrAdiuysznoaureeselalsssed n1sEu N3R89 NsAnseiuAlIza naenaun1sly
ulgunesingg WleviliAnAsesnyfavthmaasegia

In order for students to learn and understand economic principles related to
economic events in daily life; study of pricing of goods, production factor prices, production
theories, national income, composition of national income, finance, dealing internationally, as

well as the use of different policies to stimulate economic development.

NAUIYINGUNY
nu. 102 NOUNUTINY 3(3-0-6)
LA 102 Business Law

wa LY 1 cal

AnwmdnngranewayIsuURnuvanngraneunwasnalsgiineanunsusenay
3519 JULUUBIANTTINT TUABUNITIAAILAENITANTUIUYDIFURUUBIANTNNGIND LonimneAdeyey 9
d1AYUIATeY Wy dyadenty dygndming dygndin Wudu sudinguaneietunisnain

Y]

A

)

a
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Study of legal principles and practice of civil and commercial law relating to
business, business models, procedures for establishing and operating business organization
models, important contracts such as sales contracts, property contracts, loan agreements, and

including laws relating to digital markets.

nu. 301 N13N180INS 3(3-0-6)
LA 301 Taxation

ﬁmsnu,mﬁmLLazﬂ’mmﬂummaamﬁmm ANwolY ﬁﬁﬂLﬂmeﬁ 3%ﬂ73ﬂ58lﬁlu n13
ANNAULAZNMIIANUAIBOINTAN 9 AuUszanaTenIng warn18u 9 Mieades suldun aSEuld
yanasssuan MERulAdRyana MEEUlin a i91e Syadiu aSsiaems e1nsuanud
A¥ranIng MBassnadia wazn8du 9 MAerdes 1y an¥nsiuusan aSedmiduming
Y Foyeunn8deu Wudu A ILAAN UL ULERIS 18552 AN FUSTANAN 9

Study of concepts and history of taxation, characteristics, criteria, assessment
methods, calculation and collection of various duties and taxes under the Revenue Code and
other related taxes: personal income tax, corporate income tax, withholding tax, VAT, specific

business tax, stamp duty, customs duty, excise tax, and other related taxes such as inheritance

tax, real estate tax, double taxation agreements, including different tax submission deadlines.

naIYLT U
ARl 102 ANIRANANTTINA 3(2-2-6)
MA 102 Business Mathematics

[y [y

Anwivdagda Heidy auduvesdiulas gnsnismieyiusvesilendy n1sm
Ageanuazmanvesilsiduiiduiusiuniegsia eyiusuiediu Suiitnsdu wagnsuszgndlumis
5379 oynsy wasmsthiernudieseynsululilumagsia welsindnuldfienuimandinenans
othawaifisslunmsinugsiarislumeguiuasnisUssens

Study of calculus, functions, gradient of curves, formulae for finding function
derivatives, maximum and minimum values of functions related to business, partial derivatives,
integration and application of integration understanding to business, series and using
knowledge of series in business in order to provide students with sufficient mathematical

knowledge in business studies, both theoretical and applied.

a a
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us. 207 NTIATIBINERRNENIARFLEINN9G3AA 3(2-2-5)
BA 207 Statistical Analysis for Business Decisions
AnwkuAnfiugiuveadiiieInunsiteyauiwsgsiieldlunmsnensaluas

nsdndulaniegsia lnefnwdsmsdaiiudoya nsiauuilibndigaiunans nsinn1snsyateves

'
al

LEINUANRALWAEAEIU NS

[ I

4
Foya Audeslu n1sUszuiua NMsMadeuauuRgIuNNEaRa
ATIZRANULUTUTIU NIsVRdBUANNRFIUMEEADRLAaLATS N19IATIZRNITaNARELAZANENTUS
i’mﬁﬂmﬁmiwﬁauﬂimnm

Study of fundamental concepts of statistics relating to data analysis for
forecasting and decision-making in business, with study of methods of data storage, measures
of central tendency, measures of data distribution, probability, estimation, testing statistical

hypotheses of mean and proportion, analysis of variance, testing hypotheses using chi-square

statistics, regression and correlation analysis, and time series analysis.

NANIVIVINITTIND
ne. 212 NSRUGINT 3(3-0-6)
FI 212 Business Finance

FwdeRunieu : aeule uv. 200

Anwunum mihfuara3esssun1gInaressinnismianisiu msudmsnisiuly
psAnsgIAaLilelfusTaItmIBosAng Msliasgiaunindfddalunsdniunu e Suan
Runumyudey dum Qﬂwﬁmiﬁw MATzRsaTd L InITiudesiy NSIAMIRUYUINNUNA
L‘Eunuﬁy’q*ﬁwzﬁgul,t,amzazma NITANUINAUYUVBLIUNY N1TAINUBE 19T UTEANTA N naenIu
nAnAEIfUYaAveIRum NI B IAN

Study of the roles, duties and business ethics of financial managers, financial
management in business organizations to achieve organizational goals, analysis of major
operational assets such as cash, working capital, trade receivables, basic financial ratio analysis,

financing from both short-term and long-term sources, calculation of capital costs, efficient

investment, as well as concepts of the value of money over time.

a
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4. 222 nsUQIUINT 3(2-3-6)
FI 222 Managerial Accounting
AntsRuneu : @auld U, 200 uay Ny, 212
Anwinslivsslevdandeyamstyuazsunsiuiiionsuimsau msieses
Tasamsasmu M3sulszna wnAnReriuduny manneidunuasilsfionsnusulagnis
Anaulaveweusng
Study of the use of accounting data and financial statements for management,
investment project analysis, budgeting, concepts of cost, cost and profit analysis for planning

and decision-making by management.

9a. 101 NANNIIAAN 3(3-0-6)
MK 101 Principles of Marketing

ANWUIANLAMAEIUNIIAAIN AIUVLNY TOULYS AUdATY wkazu3nIs
VOINANTUAFII NIFIAUTELANFUAT NITINUNY AISLEONUDINIINITIINUY Wlauemsnesan
WAENNSEWEUNITINNUIY NTIATIERRazNISEeNAaaLT e ?ﬁmé’amﬁﬁ%w%wamamﬁmmm
pasmauNITVNIsMImuAINIaaLarAnmAnufidesiuieatumnainsevinessna

Study of concepts related to marketing, definitions, scope, importance,
functions and services of various market types, product classification, planning, selection of
distribution channels, pricing and sales promotion policies, analysis and selection of target
markets, environments influencing marketing, as well as finding methods to control marketing

and study of basic knowledge about international marketing.

9. 111 N139AN1TDIANITHATNTNEINTUWE 3(3-0-6)
MG 111 Organization and Human Resource Management

ANWILWIAR NguY wagmtiivdnnian1sdanis Wi msauey nsdnesdnis nns
i mﬁg\ﬂ,ﬁ] nsdeans LATNITAIVANTIND AABAIUNITIANITTINTENINUTENA TINDIANY
FEUUNTUSINSIUYAAR UTENDUMIENITINMNUMAIAY NTATTNILALARNLEBNUAINT NISHNBUTY
W uazmsUsziiunansufoRnunisluesdnig lnedffinsdsunlamosaninuindendil
NasEN1TIANIST U sEmARaEsEInaUsne

Study of concepts, theories and main functions of management: planning,
organization, guidance, motivation, communication and business control, as well as
international business management, including study of personnel management systems

consisting of manpower planning, personnel recruitment and selection, training and

a a
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performance evaluation within the organization, by considering environmental changes that

affect management both domestically and abroad.

. 212 N15IANTITNUNEALAZNITATUIUY 3(3-0-6)
MG 212 Production and Operations Management
ﬁﬂmmmiﬁmﬁmﬁ'mﬁ’umzmumiwEmﬁu@ﬁLLaz‘U%mi Tudaustunouvasns

Faauladenndndost nmsmviiaiing n1sdadslsenunarditneuy nM5uRuiEnIsRan 113
INEIAUNITHERN NITUTMTAUAIAIARY AABATUNITAIUANAMNINYBIAUATUAZUINS

Study of basic knowledge of the production process of goods and services,
from the decision-making process on product selection, finding a location, plant and office
layout, planning capacity, production scheduling, inventory management, and quality control

of goods and services.

an. 222 maduusgnaunisuaznsianngsna 3(3-0-6)
MG 222 Entrepreneurship and Business Development
wUsduneu: aauls an.111

ANWIAUYIY UNUIM UTelan AudnvaekainyrveadusEnaums Inseiiag
Usziiulomanisgsiafioimuinaduguszneunts dvuauuamenssudussislugiuuuyes
wugsAakitelfidunumslunsimunfiansnssiugsfinse naenaulseiiuanudesdienaasdl
HANTENUABEINY

Study of definitions, roles, types, characteristics and skills of entrepreneurs,
analysis and assessment of business opportunities for developing entrepreneurship, defining
business operating practices in the form of a business plan to be used as a guideline for setting

the direction of actual business operations and assessment of risks that may affect the

business.
an. 429 NSIANISFINAYNS 3(3-0-6)
MG 429 Strategic Management

Fdadunew: aeuld An.111 9n.212 #8101 war N9.212 viselausyiRainaAmus

Anwmnud 18013 uaEnIEUILMITMRUNAYNS Tinsieiannizuadonsianiely
LazNEUBNBIAMITidNaseN s mMUANAgYS LaryIaNMIMansfunTUIMIssIRasie Wield
Nuusunagnslunsairsanulfivisumenisutstu shunsliinudiasimisgsia wien salfinui

AnTuasmnegsianduaiaadiolunisinszt MNurunagnsuaznsinaulanisgsia

a
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Study of theories, principles and strategic planning processes, analysis of
internal and external environmental conditions of the organization affecting strategy
formulation, and integration of business management fields in order to plan strategies to gain
a competitive advantage, through the use of business simulation games or real business case

studies as analytical tools, business strategy planning and decision-making.

NANIVINIW
an. 014 Mwdangudmiunsiseuslan 3(3-0-6)
EN 014 English for Exploring the World

Wawiauausalunisisens wasdisrannuduldvedian wu duuinnssu du
TAUTITURALLUIAIINAR Imamia"mLLazLﬁduaummﬁaﬂqwazm'ﬂ%mﬂiuiaﬁﬂizﬂaumiﬁauiﬁgﬂu
wazuenfeuiou nudninuedumsiluazyaluaniunisaifivainraisainnsdeudienues
TureslfumRn1smen1w

A competency-based English course that focuses on student-centered
exploration of the world through the use of English language and technology. Reading about
a variety of topics provides a springboard for tasks both inside and outside the classroom.
Students are equipped with knowledge about the world especially about its different cultures,
peoples, and ways of thinking. Self-study learning in a language laboratory will allow the

students to improve their listening and speaking skills in different situations.

an. 331 AN19INOWFINATIUUR 3(3-0-6)
EN 331 Practical Business English
Souikaginldnwidingugsiaiedadedearslilananiuiaenis wu nsly
AMsanguitenisvedeyanisds@eduimsanmunevisedumesiidn waznsldniwdingulunis
dl' [ [d ¥
doansnielueadns 1ludu
This course will look at the English needed to achieve business communication;

for example, studying and practicing English in ordering merchandise by mail or on the Internet

and practicing the English structures that are needed when communicating within organization.
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an. 332 AYITINWIINUBDNTN 3(3-0-6)
EN 332 Professional Business English

Bouiiagfinnislinudaingussialdediiontdn itethlulidadedeasnegsia
Tuanunsalang 9 wu nMsldnudinguiiienisiasandesesmienisé nsldnudangulunis
daueduuayuinig Wudu

Learning and practicing business English in a professional manner for
communication in a variety of business situations, such as the use of English for trade

negotiations and the presentation of goods and services.

a
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2.2 Ry - 19AU (27 wiiefin)

na. 316 N133nNSHANT U azUInNIIY 3(3-0-6)
MK 316 Product and Innovation Management
Fvdsdunew: aoauld ma. 101

AnwIuuAnlAgIfuN1TUINITUALNITIARKUNAgNENERSuel N13TRUTEIAN
HARS N9 drulszaundnduan as1duan ussydue U1gaain 299583nnan e wasAnwids
NSEUAUNTHAILILAENIIUNY N1t AR ueTlvsidngnann ielugunuusdadusiuianssy
wAnSuriusuUgslniniondnfuiiisuuuy fetuneun1saiisuuanuin nsndunsos
LWIAUAA NMTUTHEIURARUIAMLAA N153LATIENLEN1ENINEINY MTHMUINERAUIFULUY NS
NAFRUARIA AADAIUNITATUTIAITIIATUTEANS N INaRAAdoeduanIUNITAINIINTITAAA bY
T2ty uaznmsadnanuwanssltundadunsuinisneiunusiiundn sl

Study of concepts relating to product management and strategy planning,
product classification, product mix, branding, packaging, labels, product life cycle and study
of development and planning processes, bringing new products onto the market in the form
of innovative products, modified products or me-too products, from the process of creating
ideas, refining ideas, evaluating ideas, analysis of business opportunities, development of
prototypes, testing the market, as well as making real business operations effective under

current market conditions, and product differentiation, including positioning new products.

fa. 312 N159ANITYDININITINIIMUNE 3(3-0-6)
MK 312 Distribution Channel Management
sAuneu: a@eula ma. 101

ANWIANNNINNY i’mqﬂizaﬂﬁ AMUEIAY ANNWINEDUTIAINANIZNUABYBINIINTG
ININUIY A15IURULATIAS19U99TDINNITIATINUNY UNUIMULaZUTELANTBINDAIAUNATS
EULLUUIMﬁsuaﬂmiﬁﬂdﬂLLazmiﬁ’lﬂﬁﬂ SInNsRAALIENISAT NNTNEINSAILAZNNSUSINSANE e
M3UIMsNsTnds Msuimsadsaudn nmsdavuazindoudedui quinszanedui nasnau
Anundeszuumalladansaumaildluszuunisnszaieduduuunaunany (omnichannel)

Study of definitions, objectives, importance, and environmental factors that
affect distribution channels, planning distribution channel structure, the roles and types of
middlemen, new forms of wholesale and retail trade including marketing for trade, forecasting
and order management, delivery management, warehouse management, storage and

movement of goods, distribution centers, and study of information technology systems used

in omnichannel distribution systems.
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na. 317 M3APANIUUTUALAZANIAANALUUYIANNT 3(3-0-6)
MK 317 Integrated Brand and Marketing Commmunication
tsRunau: @auld ma. 101

ﬁﬂmmmilﬁmﬁwﬁmﬁ’ums%msmsmmm UTUINTUUTUALAZNTAAARTUAIY
Uszaun1snann daulsvaunisdearsnisaain nslavan Msaaasunisue nsUssenduius n1s
°ZJ'1EJI@?JW'fIﬂQ'TU’U’WEJLLaBﬂ’]iG]a’WWI’NG]i\‘I U’e)ﬂ"mﬂ‘ﬁl E.]J\‘iﬁﬂ‘lﬁﬂ5\‘1ﬂ’]iU%%’]iﬁl’JUﬂﬁSﬁﬂJﬂﬁiéaﬂ’]i
msmmmwuaaulaﬂ ANTINUHUNITEULASUNITNANA maamumsmamé’m'guq ﬁLﬁlﬂ’Jsﬁaﬂﬁ}Uﬂ’]i
i’]’mmiLLazUizLﬁumams?iamimsmmm

Study of basic knowledge of marketing communication, brand integration and
marketing with marketing mix, marketing communications mix, advertising, sales promotion,
public relations, sales through staff and direct marketing; in addition, study of management of
online marketing communication mix, marketing promotion planning, as well as other areas

of marketing related to the management and evaluation of marketing communication.

Ma. 314 WoANIIUEUTLAA 3(3-0-6)
MK 314 Consumer Behavior
rtsRunau: @aula ma. 101

Anwmdnnisuasnguiiugiuiuininewasnginssuduilan nmsieneidade
melusazneueniiidninadennfinssuguilna mslinsiesinszuiunmsdndulate dausznouly
Aan1Taszuindalm mﬁwsm%@uﬂa nsUsvidiumaden nmsdindulade wavmsUseiiunands
M3t masmIunsAnYIRen1TIdengAnsauduilnaduiiugiu mlesgideyadsdnvasuilaa
WAENINININGT

Study of basic principles and theories of consumer psychology and behavior,
analysis of internal and external factors affecting consumer behavior, analysis of purchasing
decision processes, also including awareness of problems, data collection, evaluation of
alternatives, purchasing decisions, and after-purchase evaluation, as well as study of basic

consumer behavior research and analysis of consumer and psychological insight.
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Ag. 318 N1359AN1331A" 3(3-0-6)
MK 318 Price Management
wdsdunew: aauld ma. 101
ﬁﬂmLLmﬁmLﬁ‘mﬁumiﬁmmasmi’mqLLmuﬂaqwﬁ‘ﬁmﬁm Wlaue lunssesan
fslusedudnanuagddndiming aaenaunsieneianminadeunisnsudeiuiiioadnsaniuiis
wolvgsanbinuguslng wavasanulaSounensudetu anvaansalunisyimlswenisnain
Study of concepts related to management and planning of pricing strategies,
pricing policy at the level of both manufacturer and distributor, as well as analysis of the
competitive environment in order to create maximum consumer satisfaction and build a

competitive advantage and ability in

marketing profitability.

na. 321 N1TIUAAA 3(3-2-6)
MK 321 Marketing Research
dsAunew: @eula ma. 101 uag uUs. 207

AnwINTzUauNITIIENITRAIN N1TeRNLULATNITIdTlMMLIEAvanIuNITaluaY
n3wensislog nsgusnedns mllasideya nsaduuuiiudoya Bmsiudeya nnsliada
wazlUsunsudnsagulunisussanana nsdiauenanisive waznisussendldnasnuideiunis
ANUHUNITAAN

Study of marketing research processes, designing research methods suitable for
existing conditions and resources, sampling, data analysis, data collection design, data

collection methods, use of statistics and off-the-shelf software in data processing, presentation

of research results, and the application of research to marketing plannins.

fa. 421 AUUIMIINITAANA 3(3-0-06)

MK 421 Seminar in Marketing

dsAuneu: deuldivianizau-UiAU pg1etes 2 390
ANYINIIANLTUIUNNAIUNITIAINVBIBIANTTINAII Wi duesAnslulssmauay

Arauseina Wielimsuimnudndonazainuduman naonaulenInieg LagluInunlyves

03Ans uenanil SadsuduariindunisinernuifiBouussendld Weuudsmdly Tnel38ms

JLANANBILATNNTRAUTIUNAY LﬁaLm%ummw%famfiaumiuﬁﬂamuﬁ’uaqﬁﬂimauaﬂiuamﬂm
Study of marketing operations of real business organizations, both domestic

and foreign, in order to understand successes and failures, as well as the various problems
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and solutions of those organizations; in addition, learning and practice in applying knowledge
for revision through brainstorming and group discussion in preparation for working with external

organizations in the future.

a. 433 NALNSWAZNITINUHUNITAAN 3(3-0-6)
MK 433 Marketing Strategy and Planning
FdsRuneu: deulivawizau-Uidvegstioy 2 390

Anwinisivuaulouignansnain neiunisldnsalfng wasnmsiluussyneld
a39luidegsha welin@nwiarunsonilodgminazinunuldosisindnnis TruTadnunds
AnudnsauardumarveinislduleutenianiseaialunainuaieJusuu 019 wleugfunIsuus
drunain nsimuanguidmunen1an1naln n1siuadbniaRdaine wazulouieaiudiu
UEaunIen1snag IuuuInan1sUSURMILLAEY wagn13AUANNTIALTLIUNIINISAaIRN el
NANAIYTITURALANNTUNAYOUADFIAY

Study of marketing policy formulation focusing on the use of case studies and
applying them for real business purposes so that students are able to use principle for
problem-solving and planning, including study of successes and failures in the use of various
forms marketing policies, such as market segmentation policies, defining marketing target
groups, product positioning and marketing mix policies, and including plan implementation
and control of marketing operations according to principles of

ethics and social responsibility.

fa. 428 N1SNANNAIYA 3(3-0-6)
MK 428 Digital Marketing

Fussunau: @aulaivianizaiu-TiRuegnaties 2 3u0

A a ¢

AnwmdnmsiiAafunsmaiasiiudendvia wazkuieievedumediin sz
sULuuNInaigBanvsedngd uagdiaszvauduiusseninsaundneng 4 Tulassasegsiendva
naenuAnuimguiifsrfuduszaumensnainddsia ednnuszgndldlussdnsgsianie
S1unpeuazmnlumsUsznoussia wieuadnundnnsienesinginssuvesiuilon Suandu
Usgleminenisadrennuduiusnisnismain wasfinwidanisiiganssy nsdoriedudiiude

Siannselinduszianeng 9
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Study of principles relating to digital media and Internet marketing, analysis of
forms of electronic commerce and the relationships between different members in the digital
business structure, as well as study of theories of digital marketing mix to be applied to
business organizations or to facilitate business operations, and including study of principles of
consumer behavior analysis useful for creating marketing relationships, and study of sales

transactions over various types of digital media.
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2.3 NgaAYaNIgau - §en (24 niiein)

ma. 418 mssandmiumsidugusenaunis 3(3-0-6)
MK 418 Entrepreneurial Marketing
FdsAuneu: @ould ma. 101

ﬁﬂw’m‘wmﬁnLLazmﬁmmsmﬂmsmmmﬁm%’umiL‘ﬁJuéﬁJizﬂaumi ANWILAZI TN
WWQﬂﬁimaﬁmLﬁaﬁﬂLﬁuqiﬁﬂ Tnefiansandadedundeunislunarneuenesdnsiidamansznuse
N13ANTUTIND IUHUNALNTNNITAAAEMTULUTENBUNIT 0191 N1TUUIEIUAAIR NSAITIUA
na1almug N13390WNLEN19N150a19 UlgugaiuNandug usIedue n1sasanTIduA
AMNUATIALAZTDINNNITINI MUY LAZNITELESUNITAAIA

Study of roles and marketing management for entrepreneurship, study and
marketing planning for running a business by consideration of internal and external
environmental factors affecting an organization’s business operations, planning marketing
strategies for entrepreneurs such as market segmentation, defining target markets, market
positioning, product policy, packaging, brand building, setting prices and distribution channels

and promotional marketing.

na. 322 MSUSMIENANEUTTUS 3(3-0-6)
MK 322 Customer Relationship Management
JdsAuneu: a@eula ma. 101

Anwiilonunartuneuraanisuimagninduius nagnslunisinwignéiuuas
a¥1sgnénlml unumuagniivesiuims winew walulad wazdeyatnn ansiiddenisuims
anAmduIus naenaunstimalian1suImsgnmduiusiuldlunisaseauanunsal unisudady
wazarwienelalifuguilnn uenaind ffnuiielsy TovduasdeRanarnfiiatuannsuims
andnduiusingldnstlAnwivesednsgsiveiing o

Study of definitions and procedures of customer relationship

management, strategies to maintain and expand the existing customer base, the roles and
duties of managers, staff, technology and news about customer relations management, as
well as use of customer relations management techniques to build competitiveness and

customer satisfaction; in addition, study of benefits and errors arising from customer relations

management using case studies from a variety of business organizations.

a

134 ANanTUTYIRT AMEUIMSTING UnsAnY 2567

] LAY



fg. 335 NTIANITUUTUA 3(3-0-6)
MK 335 Brand Management
FdsAunew: a@oula ma. 101
Anwesduszneunardedeiifidvinasemiuduiavesnsadedndnvalvosuusus
LAZNAgNENINALILUTUS NTeeNLUUUTIYA Mk Ransanissuuuureandeaiielilunis
fnsiodeans ileasrenisuslunusudliAntutunguanditimne naantunag nduaznaisluns
a$rauusud Idanuwdunsuasysususudlnduiivensulussivanna
Study of elements and factors that influence the success of brand identity
creation and brand development strategies, packaging design and consideration of the form
of tools used for communication in order to create brand awareness among target customer

groups, as well as strategies and approaches for building strong brands and adjusting brands

to receive international acceptance.

8. 336 NNSVYUUVASNATIALAZNITIANITAIUAITUE 3(3-0-6)
MK 336 Creative Selling and Sales Management
dsAuneu: @euld na. 101

ﬁﬂﬂ’]ﬂ’NﬂJiLﬁax‘ié}JULﬁlﬂ’JﬁULV]ﬂﬁﬂﬂ’]iGUWEJ LagNISUITUITNITVY ‘?J!ﬂi’lllﬁﬂﬂ’]i’ﬂﬂ
LN UNTITUNY ﬂ’ﬁWEJ’]ﬂiﬂjEJEJWU']EJ ﬂ’]iifﬂ@ﬂﬁﬂ’]iﬂ?ﬂ%’]ﬂ i’JﬂJﬁg\‘iﬂﬂiU%%’ﬁWﬁﬂ\‘ﬁu‘U’]ﬂ 5UU33ﬂEJU1U
ﬁ?ﬁlﬂ'ﬁﬁii‘vﬂ ﬂ’ﬁﬁ@La@ﬂ ﬂ'ﬁﬂﬂ@Uill mﬂﬁmamammu ﬂ’]i@ﬂ"\] ANTUTHISLIAN NTIANITBIUN
LWANISVIY NITUTELHUNE LLﬁBﬂTﬁﬂ’JUﬂﬂJWﬂﬂ\‘ﬁusﬂﬁﬁl maaﬂﬁl‘l\m’ﬁLﬂ%iﬂﬂ%ﬂﬂ%‘iiEJ’]UiSﬂJLﬁEJELﬁL‘fJUﬁﬂ
Wi

Study of basic knowledge of selling techniques and sales management
consisting of sales planning, sales forecasting, sales organization management, and including
sales force management consisting of recruitment, selection, training, compensation,
motivation, time management, sales territory management, evaluation and control of sales

staff, as well as enhancing the code of conduct for good salespeople.

na.337 nsas1alieanisgsiaguuuulng 3(3-0-6)
MK 337 New Business Model Creation

Anwdangud wuamsiazndnmsaislumanisgsiaitedilanalnnsiuues
337a3UkUUANe 9 Tunaie saudsfnwiesdusenaudiAguasnisadisluwmanisgsivedislslele
Usgdvnasinisnsdanisiulassaiisiunu uaznsidfsgndn iilensdosealunisaiialina

gsnvlualluewnan
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This course aims to equip students with the principles of the Business Model,
to understand the working mechanism of various business models in the market. You will
learn key elements and concepts of creating an effective business model to build a new

business or improve existing business performance.

M9.338 AUANASNATIARAZANUANTININBEMTUTINN1IHAIN 3(3-0-6)
MK 338 Creative and Critical Thinking for Marketer

IS8USNITUIUNTANIUBEAT 19ETIALUNITATINANUNIINITAAIALAL ANYINTT
'3W1ﬂ‘1§'3mmj%umuasjNﬁmé’ﬂmmazm&;wa UnauenaunInIsnatntaegisiaula sauden
UHURN15a519as3ARAUNINITIAINAIBNATIATENTTENY 9
Auvanimidfieldnuiiunniauazuadie

This course aims to equip students with the learning process of creative and
critical thinking to create marketing activities. The course will provide students with a thinking
process for initiating and presenting marketing works, including practicing creating marketing
tasks with various new ideas and innovative techniques. You will learn about criticisms with

principles and reasons.

Ma.339 nsmaafionnudidunaznsnatndiden 3(3-0-6)
MK 339 Sustainable and Green Marketing

'
I [

mMsBeuifsanuaulavesuilaaiimiuldlafudunndonnaznineinsifidida
FnidefinyInsiinmInain nagnsnanInan uazuaunsaInegedBulpeddddannden
wazildiuladiudelunisiinisnaianasndndue Anviuanugsiawuunisnaindid el s3uds
wnlthmesgsiaitenisneliiAnnsiisdedanudrusam

This course aims to provide students with a concept of consumer behavior and
business practice that considers green products and environmental issues. This course teaches
how to make a sustainable marketing strategy and marketing plans considering the
environment and Marketing Stakeholders. In addition, you will learn about the latest Green

Marketing Business and Sustainable businesses trend, including how to introduce green

products as a marketer.

a
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78.340 LUzt UX & Ul dwiduiinnismanaitesdu 3(3-0-6)
MK 340 UX & Ul Introduction for Marketer

Anwifangul wuImauasnanMsuUatuseswemnAnn1sinuvesineanwuy

=

Uszaunsalgld (UX) uag dneenuuudiudnsedld (UN) 1Seuitauuifnnssuiuns uagiinued
sududesdulunisase Ux/Uniledudiuumanasuliiuinnsraalunsuimsen fadudn
vilueiesdlefiistestundniarinazuinslugadivia

This course aims to provide the concept and basic practical skills for UX/UI
Design for management which is based on a design-centric approach to user interface and
user experience design and offers a practical visual communications technique. You will learn

UX/UI development stages, from user research to defining a project’s strategy, scope, and

information architecture, to developing sitemaps and wireframes.

99.341 nMsnamdrsUNsLa st uRBiannseding 3(3-0-6)
MK 341 Marketing for E-Sports
Anwuagshanudnlafesugramnssuiindidnnsedind (E-sports) fAnTulval
LUIMIN1SAATR waznsafnwilunaiafnndidnnsetind E-Sports saudsluaagsiauasuuiniena
gn5N159a1A E-sports AnwiesAUsEnaunanuwazikulfinlun1sassazduasudiudssaunig
nseanaLiieduasufanssufundidnnseing
This course aims to introduce students to the understanding of the new
emerging industry of E-sports. You will understand the market, marketing approach and case
study in the E-Sports market, including various business models and marketing approach in
the E-sports market. You will learn key elements and concepts of how to create and promote

marketing mix.

na. 325 NIRANR AR 3(3-0-6)

MK 325 Fashion Marketing

Fdadunew: aeuld ma. 101 vilelasueudAvINANUA
AnwUsziamAsadesfunnduiniosusinig tatosusedy wazaUnIalNnNT

ANNLINRBUNNNITNATA LUIlTNYRIERaIMNTTH uazAnimaliafig 9 aaenaudnwdnagnsns

WBITUVNINTAAN FUNBRS LT 5197 YIVNINITIRs N LaynsanasNIRaInTEIAUA LY
Study of the history of fashion clothing, accessories, and gadgets, marketing

environment, industry trends, and technical terms, as well as study of marketing competition

a a
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strategies in terms of products, price, distribution channels and marketing promotion of fashion

products.
fa. 326 N159ANIS LA WULAZUSENAILNUY 3(3-0-6)
MK 326 Advertising and Agency Management

wdsdunew: aould ma. 101

AnwUsE IR AUKNIEY AUENAY LarUTTINNURINITIAYN ununatifivearng
vimsnilavanvesuismilavan uazuisndumilavan vonnissinundinsadisassitue
Iszmm @ﬂﬁﬂi%ﬂ@U‘U@ﬂ%ﬂﬂ?ﬁI%‘Hmﬁ Ui%Lﬂ%éﬁﬁﬂJ‘Vq A1ATEANLLAYILATAITUNTAIN A1TIANTT
LﬁEJ’JﬁJUﬁEJI"JJUﬂM ﬂ’]’i'ﬂ\‘iLLNUﬂ'ﬁiﬂnﬁ\iﬁﬂ'ﬁI%‘lﬂﬂﬂ ﬂ'ﬁ‘U’i%Lﬁu‘diga%%ﬂ’]Wﬂﬂﬂ"ZJ‘qu ZBRIRAY
npmnetedsduiiifedetunislavanuasmhsnuiiaivayunsudatuamlawn

Study of the history, definitions, importance and types of advertising, the role
of companies’ advertising management department and advertising agencies; in addition, the
study of the creation of advertisements, composition of advertisements, types of printed
media, broadcasting, advertising media management, advertising campaign planning,
evaluating advertising effectiveness, as well as laws and regulations relating to advertising and

agencies supporting advertising production.

fa. 327 MIsATanarnIsassieTes 3(3-0-6)
MK 327 Purchasing and Negotiations

Jrderunau: a@auls ma. 101

¥ o
= o A v

ANYIAIINTUIY AIUFIAYLAZNANNITVDINITINGD TUADULAZNTEUIUNITT

A 1

8703 UN15TATO N1TINMHUNITIANT kagn1siAdeudeIngAundwnasreuleu1en1sdnee n1s

d15930ayaveInd iy Yoyandnsia LL@S%@H@@@’]@%UG] Fsndusouleuviensddordasilo
LLazﬂaqwémaﬂmiﬁfﬂﬁﬁa ﬂ’]’i‘:fﬂﬂ’lﬁLE]ﬂﬂ’l’i?qfﬂJUQJ,’]ﬂ’ﬁﬁ@%E] AADAIUANBININATANITLITIIRD TN
qiﬁﬁ]LﬁaﬁﬂﬂﬂﬁzqﬂmﬂﬁﬂumﬁﬁaLLazmiﬁi’wLﬁuﬁansiumqqiﬁa%u6]

Study of definitions, importance and principles of purchasing, steps and
procedures related to purchasing, procurement planning and movement of raw materials that
affect purchasing policy, surveying distributor data, product data and other market data
necessary for purchasing order policy, tools and strategies, managing purchasing contract
documents, and study of business negotiation techniques to be applied to purchasing and

other business activities.

a
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fg. 328 NSAAIAUINIT 3(3-0-106)
MK 328 Services Marketing
tsRunau: @auld ma. 101

ﬁﬂb"?ﬂ’]i@laﬂﬂﬁlLﬁIEJ’JﬁUﬁjﬁ‘UU%ﬂ’ﬁGiN i 5’33J17|’jQV|QH§LLaﬁLLU’Jﬂ’J’]mﬁﬂ%@\iﬂ’]iMﬁ’m
Usnsadelvy maenaudselanveegsiausnis nsiruagnAdnving wasngRnIsuAIINABINTT
UDIGNAN uennil Sednwifenisiinsgianiunizal LAEMYUANAENSYDINAIAUINTT 819 N1
FIWAUIUINIG N1TESNAMULANAI9YBIUINS LUl 591 maamﬁﬂmiﬁﬂmﬁawammmwhmi
3N wavnsassmnuduiusiniugndn emnudisavesgsiauinis

Study of marketing relevant to a variety of service businesses, including theories
and concepts of modern services marketing, as well as types of service businesses, defining
target customers and customer demand behavior; in addition, study of situation analysis and
strategy formulation of the service market such as service positioning, service differentiation,
including study of quality of service and establishing good customer relations for the success

of service businesses.

3. 329 NNSENIUAITUNITAAN 3(0-9-0)
MK 329 Marketing Internship
Fwdsdunew: aeuliiviamziu-Usdu ageles 2 331 vidslasusudiAnnanuf
AnwmdnnsuazuuAnmenssanalunisdiiiugsia lnemsiinaaufiRasaile

Usslowflunisiaunuay msdumdaym msdnszet sasmsmuuamenisuiledagminingu
UnAnwivgaestlnlfuAnuaiunisaaraluaaiulsenaunisgsnanselulasinisinauves
wﬁ‘wmé’smaiéfmiaLLmeﬂmmiéﬁﬂ‘%ﬂwﬂmamﬂﬂmzazwmlﬁjﬁasm’jﬂ 200 %39 uae
nAnwFesiainenuasunanisiinu iRy WeAuanmstinau

Study of marketing principles and concepts in business operations through real
practical training in work planning, locating problems, analysis and approaches to problem-
solving; students must take a marketing internship in a business establishment or in the

university internship program under the supervision of a program advisor for a period of not

less than 200 hours and must complete a summary report upon completion of the internship.
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pa. 411 NIRaInIENINUITIALaz szaulan 3(3-0-6)
MK 411 International and Global Marketing
tsRunau: @auld ma. 101

AnwAnudAgreInIsnalnszilssvalazszaulan @anInsaunisAlan n1s
FIUNFUMAATYIRATRIUTEWAAN 9 annewindenluseUsena lassainaaznisaiuanues
BIANTIENINUTENA N1TIFERAINTENINNUTENA NAENSN1SAAINTENIUsena sulsenaume na
gNSHANANNUATTIAENTURIATENINUTENA NSIIIgRaIneIUsEne NSALETUNITAATN
FENINUITNA N15RULAZNTITdUUsZaNNIIna1n PaanIuAnEBIuleuIeNITELESNNITAN
Gh\‘iﬂ'isLwﬁﬁy’wmmﬂ%ﬁmaLLasmﬂLaﬂﬂju

Study of the importance of international and global marketing, an overview of
global trade, economic groupings of different countries, local conditions in other countries,
structure and operation of international organizations, international market research,
international marketing strategies consisting of product and pricing strategies for international
markets, gaining access to foreign markets, international marketing promotion, planning and
use of marketing mix, as well as study of policies for promotion of international trade in both

state and private sectors.

fa. 412 NSIANINTIUNTRAALALNITUTEVIEUNUS 3(3-0-6)
MK 412 Event Marketing and Public Relations
vsAuney: d@auld ma. 101

AN mENNISAEIRUNISTARINTTUNIINITAAIN waznTUszduRusTiAed ey
msaanmdnual Teides wazanudiiusseninsesdnstuamsisue saensuAnuiianagnsluns
duasun1sna1niun1sinianIsumIenIseatn wazn1sussedunusiiielianusyansatnlunis
A0ETINNIINAIALUUATUINDS

Study of principles of marketing activities and public relations related to
building image and reputation, and the relationship between organizations and the public, as

well as study of strategies for marketing promotions and marketing and public relations

activities for effective integrated marketing communications.

a
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fg. 413 NIIARIANINAT 3(3-0-106)
MK 413 Direct Marketing
tsRunau: @auld ma. 101

ANEIMENNITVDINITAAIANIINTS ATULANFAIITENT19NITVIRDIANIRATIAY
nsnaIakvURLAL F8nsaiegudouagnArainundsnielusaznisuen n1sminuangugnén
Wane n19vden3snisnataniansafiinzaufunsneinseazaniunisel aaenaufnuidnis
ponuvulAsasileflilunsnaiamiensiingg nagnduaznisnaununislinsnaiamansaiterdibe
ndugné saansUssiiunanagnsily

Study of principles of direct marketing, differences between direct marketing
and traditional marketing, methods of creating customer databases from internal and external
sources, defining target customer groups, selecting methods of direct marketing appropriate
to resources and conditions, as well as study of designing tools for use in various forms of
direct marketing, strategies and planning the use of direct marketing to reach target customers,

including evaluation of the strategies used.

fa. 415 Usziiuagiumenisnaie 3(3-0-6)
MK 415 Current Issues in Marketing
tsRunau: a@suld ma. 101

Anwiiade wuiAn 35015 sudenagnsniesniseataadelndluwiniegsia vie
wiesloanzdaduimuinisneniseaislde fviuatie viefdudufiawls vioduwusliud
adnluewan eustlemilunsiamnanude uagn1svhauvesindn

Study of topics, concepts and methods, including modern marketing strategies,
in the business field, or specialized tools which are the latest marketing developments, or are
of current interest, or are important trends for the future, in order to be of value to the

development of students’ thinking and work.

na. 416 N1IAAIANKY 3(3-0-6)
MK 416 Sports Marketing
Fdadunew: aauld ea. 101

Anwmdnnig wuada Fimunnisvesnsnaiafimn annzwndeuiidvinasenis
Naununsnanlagliinidudeiirdeduilan nsifununuteyauazsnisiinszingdnssu
AUslaa nsiruagnAngudiviing nsimuIndEadue M15USITIA1 N15IRTINUNY NMsduasy

nsnan aaenaunsnEatuayulun1sdnianssuffevesiunaInfiu
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Study of principles, concepts and evolution of sports marketing, environmental
factors that influence marketing planning by using sport as a medium to reach consumers,
data collection and analysis, consumer behavior, definition of target customers, product
development, price management, distribution, marketing promotions, and identifying sponsors

to support activities related to the sports market.

ma. 417 N159ANTSANUAN 3(3-0-6)
MK 417 Retailing Management
Fdadunew: aeuld ma. 101
AnwnsunuuresgIiafiudnUssinneng 4 naRnssunistevesgndn nsvhgsiadn

a 1

UANkuumaInNvaneteIn1e N13aIaNagnsNIeNIINaIAvesssiaiiuan 01 nsidenu viaduagyina
figs mMsvimasrushildgumuuasmeluladansauma n1susmsgnénduius uenainil Ssinw
fan1sneunuuasnsindedud nmsdmdennandaeidniiu diulsraunisdeasnianisaaindn
Uan NMSUSMITNANITIIU N159NLUULALAITANLAISIUAT MADAIUNISLAUSNITLALAITEUILAIY
agmnunanAtugsnanuan

Study of various types of retailing business, customer purchasing behavior,
running a multi-channel retail business, creating marketing strategies for retail businesses such
as selection of sources and location, supply chain management and information technology,
customer relations management; in addition, study of product planning and purchasing,

product selection for stores, retail marketing communication mix, store management, store

design and decoration, as well as provision of customer services and convenience in retail

businesses.
fa. 419 NS ATILITIUTLIUNI9NTHAA 3(3-0-6)
MK 419 Quantitative Analysis in Marketing

Fwdsdunew: aauld ma. 101

ﬁﬂmﬁmﬁ’umﬁmeﬁ@w%mmiugﬂLLU‘U@'N6] fmngaufuanugiun1snate
TagiunsthunAsmmguiiifsrdestunmsiinseidwimalulflumsdadulanaznaumusy
N159919 LU N5LPauN1sanneeLiady N1SIATILVINISUILEN N1TAATILVBUNTUVBIIAT NqY)
LOIABY AIKUUNITINRBIANIUNITAL N15ATIERNIARFULD N1IMIRANYIL LagNITIATILIAIY
Jululdwadasinig

Study of various forms of quantitative analysis suitable for the marketing field,

focusing on theoretical concepts of quantitative analysis in marketing decision-making and
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planning, such as the use of linear regression, discriminant analysis, time series analysis,
queuing theory, model simulations, decision-making analysis, determining break-even points

and project feasibility analysis.

ma. 422 NAgNSNNTALATUNTYY 3(3-0-6)
MK 422 Sales Promotion Strategies
wdsdunew: aould ma. 101

An¥IAIUNLIY ANENAY 1/1‘13’1‘17{LLaﬁmqﬂizmﬁmaﬂmidqLa%mmisma Wanns
duadunisuedisjsgiuilan msduaiunisveiisjigaunats nsdaaiunisvieiyagniinaueie
waznsasaiunisnelaeiudiuin FuneuteanisiuruIzasouAauRINITIAT A unTTal
NNSINLHUNTAUFIUNITUIY ATNAFBULNUNNTALATUNITVIY MTUHUANITAULKY LaTNIT
UszillunanagnsnIsaasunisue

Study of definitions, importance, duties and objectives of sales promotions,
including sales promotions aimed at consumers, middlemen, sales staff and sales promotion
by retailers, the planning process covering situation analysis, sales promotion planning, testing

of promotional plans, plan implementation and evaluation of sales promotion strategies.

Aa. 423 NIARINTENINNGINT 3(3-0-6)
MK 423 Business-to-Business Marketing
FsAunew: @auls aa. 101

ANWINANNTT AUAIATY UTLLANTBINAIATENINGINT NYANTTULALNTZUIUAIS
findulate MauivsaNduiuSsEinegsia wiadinn39s91ReTes MITATIEE N1TeUKL N3
AMRUAAIUUITLAUNIINITAAIA LLazm'ﬁ‘UizEgﬂ@“i‘i’f‘izﬂUWﬁﬂjsuéﬁLﬁﬂmaﬁﬂﬁ PaRRAUNTUTSILUNE
LAZNNIAIUANAAIATEUINNGINT

Study of principles, importance, types of business-to-business marketing,
purchasing decision-making behavior and processes, management of business-to-business
relations, negotiation techniques, analysis, planning, determining marketing mix, and the
application of e-commerce systems, as well as evaluation and control of business-to-business

markets.
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na. 425 NsAnYIaNIZUARS 3(0-6-6)
MK 425 Independent Study
tsRunau: @auld ma. 101

Anwitidenietymiitnnwiaula waziferdessuiviennisdiunisnain tae
siatevietgmitndnwauladudeslduniseudiainenansdivinu Fadndnwidesdunin
wnudeya nvilATNg waziauenanuludeniedamiu

Study of topics or problems of students’ own interest related to major subjects
in the marketing field, and approved by the student’s advisor; students must carry out

research, collect data, organize a project and present the results on that topic or problem.

fa. 426 N3AAAGINATULTAS 3(3-0-6)
MK 426 Entertainment Marketing
Fdadunew: aeuld ma. 101 viveldsusuliRanAuUR

ANYINANNTT UNUIN ‘Mﬁ’]‘ﬁ' LaENISANTUALTINLIENIINTITRAA dIUUTEaUNg
M@ Lagnsitenaniiisadussatuiis 00 amgund ausd fwn aauayn viewdlen was
anutuiis WWudu maenunagnimanisnainiliieaiunisue msdaaiunisue mslewan ng
Usgwnduiud uaznsnananienss Nnaseanuduiavesgsfatuiia

Study of principles, roles, responsibilities and defining marketing targets,
marketing mix, and marketing research related to the entertainment industry such as films,
music, amusement parks, tourism and entertainment venues, as well as marketing strategies
related to sales, sales promotion, advertising, public relations and direct marketing, that affect

the success of entertainment businesses.

fa. 434 N13AIREINTUUIRNTI 3(3-0-6)
MK 434 Marketing for Innovation
JdsAuneu: @euld ea. 101
= a U o L aa o a g.ll 6
Anwuwifia nann1s AnudAsy wardsnisdunaluladgugeludssend Tolunis
PUHUNITIAIN MITRUINERSuln ieliaenndeiuaudeintsvewmaintudagduuaziite
Id v a Y a g.// v =2 = a aa
Juuwimelunmsdedulaniensnainvesuinis stunsdsdnuitinisdsuwlamianaluladn
AINANTENUABNIIAIVUANALNENNTNAINVBIBIANT
Study of concepts, principles, importance and methods of the application of

advanced technology in marketing planning, new product development to meet current
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market demand and provide guidance for executives’ marketing decisions, including study of

technological changes that affect an organization’s formulation of marketing strategy.

na. 429 nsnandnUgINaRousy 3(3-0-6)
MK 429 Marketing for Hospitality Business
AdsAuneu: d@ould ma. 101

AnwinmsanvesssiadeusuLarUInng Sulsznousegsialsausy vieaile ae
N30 Suewns aun Wiy Anwiszuunisuimsdans Yadvdanndeunsluuaznieuenasdns
fdenansznuson1sdans uagnisiniugsiafouiuLazuinig naonaufnwinisausy n1sda
TaseafisesAng Msden1s msUszauau msmuay anzasdufiuaznisatisusegela ms
UImaminensuyed mMsnain wazmsliuinstindunis dhviesiien LAZ WUNEULEU AaaAIU
NSANYIANITTUULNUNTAAIATBITINIABUTULALUTNNT

Study of an overview of hospitality and service businesses, consisting of hotel,
tourism, airline, restaurant and spa businesses; study of management systems, environmental
factors, internal and external to the organization, that affect management and operations of
hospitality and service businesses; as well as study of planning, organizational structure,
command, coordination, control, leadership and building motivation, human resource
management, marketing and providing service to travelers, tourists and guests, and study of

writing marketing plans for hospitality and service businesses.

ma. 440 NSAAAEIMIUTINANY 3(3-0-6)
MK 440 Marketing for Game Business
wdeRuneu: aeuld na. 101
Anwinnsinvesgiianuyszianeie wesiamdiladenisAnideinuiie
povauondumng mahnsieasnisniseaaifieluslan Anvifedesniansdndweieinui
manthiuveuuguuuudidnnsetind Anwinisdafanssuduiiieasnanissuilunisidindiny
Study of an overview of various types of games business to understand thinking
of games titles in order to respond to target groups, marketing commmunications to promote
games; study of distribution channels both in-store and electronic and event organization to

build awareness of games launches.
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ma. 441 NALNENITUNY 3(3-0-6)
MK 441 Sales Strategy
Fwtsdunew: @ould ma. 101

Anwmdnns wwada audidty msdvuanagnsnsneg eaieeauldiuieuly
msudedu saaimslieneianimwadon nginssuuilan madis uaznisdoanstuguilan i
damansenusenagnsnsveiieligsadulaldedieiiusyansnm

Study of principles, concepts, importance, and formulation of sales strategies.
to create a competitive advantage including the analysis of the environment Consumer
behavior, accessibility and communication with consumers that affect the sales strategy to

grow the business effectively.

na.431 RauzuaznITeRNLUULNDN T ILUTUA 3(3-0-6)
MK431 Art and Design in Branding

Anwmnuifiufausuagndnniseanuuy wu nsldavienisinesddsznou wield
Tufunsadeuusud 1wy mssenuuuussatast Tald Auiliuins uardoseulay ileadreanna
Waulauagdaasuininerdengudming

Study of theories of art and principles of design such as use of color or texture
for branding purposes such as packaging design, logos, service areas and online media to

create interest and make a psychological impact on target groups.

§18.432 NNSAAIAADUNUALUIAS19ETIAS (3-0-6)
MKd432 Creative Content Marketing

AnwaEnsueeg1sad1iasssuazn1seenuuuLh endmiudediunisnainly
sunuuvesdeya sUaw nsmilnnsedale tenszdumnuaile nsuende waziinsenvieliiv

509

»CN

Study of creative sales methods and content design for marketing media in the
form of information, pictures, graphics or video to stimulate interest and word of mouth

recommendations, and increase sales for the business.
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an. 417 Vinwedmiudngshadieandn 3(3-0-6)
MG 417 Business Professional Skills

Anwnagflinduvinuesineg Adudusensiaiuaiivypdnnmvesmnudulingsiaile
21TN 917 MIWwuyAdnamaelukaznguen uyveduus IsevnIedeay miwumiuﬁsqmu
nsAnsedoasMegsAa way Wadanstiausegnasiondn

The study and practice of various skills necessary to enhance the personality
of business professionals, such as internal and external personality development, human
relations, social etiquette, speaking in the community, business communications and

professional presentation techniques.

an. 436 N5l Bdnnseting 3(3-0-6)
MG 436 E-Commerce Management
JrTerunau: @aule an. 111, N9, 212 wag ma. 101

a

Anwinszuaunsdameganaluszuunsmddnnsedind waznmsdnnisgsinlugluuunisin

]

a o a a o 1%

5211I19g309MUgsAY §3fafugnAn uasgnAfiugndn Beudineadunsdanaiuled nsamlamuuy

9 9 Y

szuuaulaendy Jyniwasauassavesssuunismdiannsetind aaensulszandldaiuiau
nspa1ndiannsedng n135ueRuuudumesiis NM3IANITAUAAIRSILAYNNITNTEAUAUAIINAT
dsoooulay] unzngumunefiieadestunisigsnssumedidnnseindiiunsdnrhgsialusUuuy
Wdlgdiannselindass

Study of the process of setting up businesses in electronic trading systems and
business management in the form of trade between businesses, between businesses and
customers and between customers; learning about setting up websites, domain name
registration, security systems, problems and obstacles of electronic trading systems, as well
as the application of knowledge of electronic marketing, accepting electronic payments,

inventory management and product distribution from online orders, and laws related to

electronic transactions conducted by businesses in true e-commerce models.

an. 325 NFANUAIIVTN 3(0-9-0)

MG 325 Professional Internship

Fndadunew: aeulsiranginu-dadu sgredes 2 v vielasueudAvnAnUA
Anwiszuunisyinauasdduaniulsznaunis wasAnwinwimislunisundymisiigg

Tumsdidugsin WedduadslvidnAnudiaumieudiuanuednannsujoRauiiugiuested

(% I v = 4 =2 a wa a = I 1 I3
nanNIskazldussuu T,mEJuﬂﬂman%61ENNﬂﬂgumwmiﬂuamuﬂszﬂaumsmaaﬂﬂmimm LU
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nanlitesndn 200 Halus WnAnwidesdnirduiinauiuilunsuiofnuluseninmisin
U UReu iauﬁu’ﬁ’mmuaqﬂmamﬁﬂﬁﬁamuuazﬁ’]LauamamiﬂﬂﬂﬁﬁamuLﬁaéuqmm{c’lﬂﬂﬁﬁ’amu
Study of real-life work systems in the workplace and study of approaches to
problem-solving in business operations to enhance students’ professional readiness through
basic principled and structured practice; students must undertake real training in a workplace
or other organization of not less than 200 hours; students must record their progress at work

during the internship and on completion must complete a report and make a presentation on

their performance.

Us. 325 nsENUAUEUTENOUNNS 3(0-9-0)
BA 325 Entrepreneurial Internship
FwdeRuneu: asulddriamizau-Usdu agntey 2 31 vislasueudifainanud

a

AnwIndyyvesdusenauns ANUANETI9ETIA Nsuaramlenialunisamu
g3naluale 133ARIDIANTT NITIIUAL n15UJURUATY N13UINIsTsAeegrnluszuy wazm
wwImstunsundym lnginAnwagdednanululasinisinauvesemiinelds anglanisauaves
ALNNSETIYInulasins wiernalussdnisene Wuduaulidesndt 200 Falue uagin@nu
é’aﬁﬂﬁﬁwﬂmajﬂmamiﬂmmlﬁa??uqmmiﬂﬂmu

Study of entrepreneurial spirit, creative thinking, seeking out new business
investment opportunities, setting up an organization, planning, actual implementation,
systematic business management and finding approaches to problem-solving, with students
training in the university internship program under the supervision of the program advisor or

training in an organization for not less than 200 hours and students must complete a summary

report on completion of the internship.

ufl. 021 TN aTNGANTINHUTINA 3(3-0-6)
CA 021 Consumer Psychology & Behavior

Anwiaudileuundn nguinisdeiner dauinerieasunginssuguslan
ﬂﬁ]%ﬁla'\‘iNaGiaﬂ'ﬁzmumiﬁm?{u%ﬁuaﬂéﬂﬂﬂﬂ anﬂiiuﬁﬁiﬂﬂﬂwmw&hm LAZLUINIINIT
Uszgndlimginssuguslnaiiionsieans

The course aims to provide students with an understanding of the concept,
theory of psychology, sociology that relates to consumer behaviors, factors that influence the
process of making decision of consumers, different types of consumers, and the way in which

to apply the consumer behaviors for communication.
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du. 031 MsaiaFosTnUTUARE9EE9ATTA 3(3-0-6)
BD 031 Creative Brand Storytelling

FAnwinnumane 535uA wariivesaufnaiisassd wieunsindumadauas
FnsAnuuusineg eluaiswnAnuarnisaiisassddosmliiuuusud vonanifidouayld
ﬁﬂwﬁ%muaﬁLéaamaaLLUiuﬁé’aagﬂﬂwwLLazLﬁam m"mmiL%aumiaauiugﬂl,wm15U§ﬁ’§ﬁu’uwu
NANLALIIEYAAR

Students will spend the beginning of the course learning about the nature of

creativity. Later on, individuals will practice their storytelling skills including creating a brand

story and telling brand story through creative illustration and content.

an. 301 W3 UARNFANE 3(3-0-6)
CO 301 Pre-Cooperative Education
AnwnwiAauazanudlavesssuvaniafnumeaenauunisimisunnunieoulay
ANWEAIUAINY 917 N15IT8UIAUUIBALIATIIU N1TEonan 1uYTENaUNTT WATlANITIUISUNTS
Funwalanu msfausineglunsdears yadnam nnsvirauuiin afreassdnisiiaudae
A9NT30 5 & TAIUSITNOIANT IMATANITANDE1NAT19ETIA WATANITITIUTIBIULAZNITULEUD
”ﬂwmﬁlﬂuﬁﬂizﬂaumi AREIIUIILTTTU 5908995581U530d WAV ITN Vo AsURURIUIENINNTT
UURMu wazauvasndsluaniulsznaunis
Study of concepts and understanding of the cooperative education system,
and the preparation of various skills such as writing job application letters, selecting a
workplace, job interview techniques, developing communication skills, personality, team work,
creating work through 5 S activities, organizational culture, creative thinking techniques, report

writing and presentation techniques, entrepreneurial skills, ethics and professional codes of

conduct, conduct while working, and safety in the workplace.

an. 430 annaAne 9 (0 -35-0)

MG 430 Co-operative Education

JdsAuneu: @auls dd. 301 wazIP a1 U-UIAU penatay 3 391
Anwiszuunisinauasluaniudsenaunisgsialugiusninauvesaniy

Usgneumaifiaiasuadliinfnuniamumieudunuednanmsfinuiiugiuedisiivinnsg

waniduszuu thnwezdositilusmsrieuegrafunatnusdlitesnin 16 §am wie 1 Aa
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Javihduninauivinlun1sujuinuluseninanisufofau imﬂgﬁwmuagﬂNamiﬂﬁﬁ’amu
wasiiauenanIsUfiRnudleduganisufifia

Study of real-life work systems as an employee in a business to enhance
students’ professional readiness through basic principled and structured practice; students
must work full-time for not less than 16 weeks or 1 semester, including work evaluation by
their advisor and workplace; students must record their progress at work during the internship
and both complete a report and make a presentation on their performance at the end of the

internship.
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ANDS U187
#1917991N159ANS

1. vuandvAnewialy (30 wiinein)

NAIINNWIDINYY (9 NUIehA)

an. 101 Awdangulutinuszdniy 3(2-2-6)

EN 101 Everyday English
Anslumislilassadaiuguiazduunmdanguildluiauszsiiu senaude

mMsyanuzihnuesuaglideyadiud nsussereyadndnyay nsyadaiesfiauls ey

AUTE AT NN FudIuTvemAazAY Saudan1suansauAniuludetaly Sndaiaun
Winwen1sua NM3ile 115811 wagn WU IByIIINS

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills -

speaking, listening, reading, and writing-through integrated methods.

an. 102 A8 uluusuNEIAY 3(2-2-6)
EN 102 Social English

Anduniswauaznndeulszleanazduiuiliifulsed iilemsiujduiusng
dapy miLLaﬂLiJ?iisJu%ida M3USeuleu wagn1sesuremnuAnieafuSesnng 9 Tuusunnig
danuazgine lnegadunsiauiyinvenisedusenarnisunaus aewmaluladuazaudo
GERNGERTY

Practice speaking and writing frequently used expressions for social
interactions, exchanging information, making comparisons, and explaining ideas in social and
business-related contexts, with emphasis on developing discussion and presentation skills

along with digital skills and creativity.

an. 103 AMdInguluuunana 3(2-2-6)
EN 103 Global English

?Jmluﬂ’ﬁUﬁiEJ’lEJUszaUﬂ’ﬁaﬂmaizuimazLaaﬂaﬁuawu LAZLARIATUAALAY
Aeafudinauduey nsviau wazdssdiudgmluseduaina Tnogatdunsfmuninyenis
Foassewinatausssu wasmsieanslulanida Seddysenisidunadedan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming ¢lobal citizens.
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NF23YIYIUINSTNWEIVIIN (21 ndrefin)
AN, 101 vinwznsaniionisifounaonTin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anwmged] wannsvein1sin iawin1sAnegaduszuy 919 Msfaldainng nns
ARAs19EsIA MsARTATIZ NsRnduATIzel 3Rl Wudu sudinsdenlesnnufnuay
annsadeniesesiiomuAnfimunzanluyssgndldludinuszdriu mehaulaznsiseuinaen
Finlaeg1aduszdnsam

In this course, students will learn about theories and practical thinking tools
such as critical thinking, creative and innovative thinking, analytical thinking, synthesis
thinking and problem-solving thinking, including how to link and select appropriate thinking

tools and effectively adapt to their daily life, professional undertakings and lifelong learning.

fAn. 102 audunaiies warmswdsuulasmesdsay 33-0-6)
GE 102 Citizenship and Social Transformation

Anwiauning Audnwy dns uihfivaviaininvesaudunaiilesifly
dspailne dsmlanuazdsauduiillutlagiulazounan 1y dnuAda dsaummamusssy (Jud
Wieiiviunisiasunlasesdinumingg sufaSeuiituiedin dwndeuiidwmaregquaniy 4 7
fio ne 1o denu uaz doyan lenfesususeysuiugduludeslfesaiimuguuayliifondou
o

In this course, students will learn about definitions, attributes, rights, civic
duties and freedom associated with citizenships and social transformation of Thailand and
global communities in current times and in the future, such as digital society, multicultural
society. To be able to live peacefully and happily with others, it is important to understand
evolving changes and learn about 4 dimensions of the environments affecting health,

namely, body, mind, society and wisdom.

. 103 welulaBuaruinnssuiiioauan 3(3-0-6)
GE 103 Technology and Innovation for the Future

AnWIUNUIN WIAA N153TIN SNdansUseendldinaluladuazuinnssuniu
w99 Mjatfunsiannauaminludeuadelnl nansenuifsonsaidudin e waziasugia
naenauAnuINslivsyloviuarnsduasemindaumadggiiAsannmeluladuazuinngs

In this course, students will learn about concepts and innovative technology
and applications aiming to better a quality of life of people in a new society, including how
technology and innovation affects our livelihood. The course also covers information on

intellectual property protection as a result of technology and innovation.
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fv. 104 quvssamiugunngLiiein 3(3-0-6)
GE 104 Aesthetics and Well-being for Life
Seuinsldiined1alinuA1anauAalziazianssutdunuinis Wayuwesnadly
BesquvsnmiliAsadesiuiiauazdsanainnufialzineg wazfw Adnadenisdseguesdin
AANLaL INUTITU
In this course, students will explore relevant theories and concepts of
aesthetics related to life and society and learn to cultivate positive outlook and attitude
and understanding of different forms of taste and beauty, which will enhance their
perception of diversity and enable them to appreciate art, music, literature, images, films
and other forms of art. Students will also learn how to depict their imagination via
communicative design using images, colors, calligraphy and other related tools to create

value-added identity and characteristics to services, products and media.

. 105 WusinsnedsnunazUssinuinlmivesdan 3(3-0-6)
GE 105 Global Alliance and Emerging Issues
ANYINITRAILIAUTINTBILAVLIUIVIANILATEFNIRAEN T DNdINANTEN D
= o [ [ 4' 1 [ o w aa X 1
nsdsunvamediauuazTausssuludsanlan e lausziuddyinatulmivesussaan
Tan
In this course, students will learn about international economic and political
collaborations and developments affecting/constituting changes globally, in order to

understand key global issues.

. 106 mmﬁmqmaﬁuuazmiﬁ@umashaé"ﬂ@u 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

Anwinisdanisuazdnaulanianisduedneiiuszdning sensdanisnisiiuday
YARRLAYNITAY TITINISRLIE1989EY Tnegadunmsysannisesdaruiiiaonadastuuiun
il gy wazdanududAgy Lﬁaiﬁl,ﬁuﬁqﬂaujmLLazLmeqmiLLfﬂéﬂasmLﬁug‘dﬁﬁm

In this course, students will learn about management and effective financial
decision making, including personal finance management and sustainable development and
personal finance literacy, with special attention on integrated knowledge for local

community and society, in order to highlight key issues and offer practical solutions.
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. 107 Imgaraenudugusznaunisuazyinuensiludin 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁﬂmLLazﬂ’@um@mé’ﬂwmzﬁﬁwﬁzﬂumia%ﬂﬁm?zyjﬁmzumw‘f]u@fﬂssnamﬁ Tty
nsAnUUEIYeY Usgneudienisiinnudnadieassd waznisuaamlenialunsdunasdndy
Ransedielinusssuuayaiesssy fnngiifamsmiuazyhauduiulfedsliuszaning sous
waznandulaviusewgniel
In this course, students will study and develop important characteristics of
entrepreneurial mindset, with an emphasis on a combination of creativity and
entrepreneurship and explore entrepreneurial opportunities while learning about business
best practice and ethics including leadership skills and qualities, effective leadership
characteristics which will enable them to effectively work as a team and be able to make

well-informed decision when required.
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2. VUINIVUANTE (99 WiIwNA)
2.1 naadyLnY (48 niein)

nauIvUnyd
Uv. 200 n5UnAgINa 3(2-2-5)
AC 200 Business Accounting

AN TAILINITNIATUYT UNUIMNSURTNNRDEIAL NANLAY NITIATIZR N5

Ly

Wi IWUNUTLANTIBNUNNNITRY Lagn159RrINTI891UNaNT5RY Saiednwinsideyania

v A

aluldUselovldmiugsia wavdedninvedtoyanan1stnyd AaenlIuasusITUVRIYITN NS

o
LY

ol

Study of the evolution of accounting, the role of accounting towards society,
criteria, analysis, record-keeping, classification of financial reports and preparation of financial
data, including study of the use of accounting data for business and limitations of accounting

data, as well as ethics in the accounting profession.

NAUIBATEANENT
Af. 203 \AugAan iUy 3(3-0-6)
EC 203 Introduction to Economics
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Study of pricing of goods, production factor prices, production theories,
national income, composition of national income, finance, dealing internationally, as well as

the use of different policies to stimulate economic development.

NAUIYING MY
nu. 102 NOUNUTINY 3(3-0-6)
LA 102 Business Law
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Study of legal principles and practice of civil and commercial law relating to
business, business models, procedures for establishing and operating business organization
models, important contracts such as sales contracts, property contracts, loan agreements,

and including laws relating to digital markets.
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nu. 301 N15N180INT 3(3-0-6)
LA 301 Taxation

AnvuuiAnuazanuiunnvesn18e1ns dnwag naninue 35n15Useldiu ns
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Study of concepts and history of taxation, characteristics, criteria, assessment
methods, calculation and collection of various duties and taxes under the Revenue Code
and other related taxes: personal income tax, corporate income tax, withholding tax, VAT,
specific business tax, stamp duty, customs duty, excise tax, and other related taxes such as
inheritance tax, real estate tax, double taxation agreements, including different tax

submission deadlines.

nauIyLeUsun
AR 102 ANINANARTTINT 3(2-2-6)
MA 102 Business Mathematics
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Study of calculus, functions, gradient of curves, formulae for finding function
derivatives, maximum and minimum values of functions related to business, partial
derivatives, integration and application of integration understanding to business, series and
using knowledge of series in business in order to provide students with sufficient

mathematical knowledge in business studies, both theoretical and applied.

us. 207 mMlginsadAiiensdadulangsia 3(2-2-5)
BA 207 Statistical Analysis for Business Decisions
Anwuuidniiugiunsadafiieatunisihdeyauiesesidiolsluniswensaiuay
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Study of fundamental concepts of statistics relating to data analysis for
forecasting and decision-making in business, with study of methods of data storage, measures

of central tendency, measures of data distribution, probability, estimation, testing statistical
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hypotheses of mean and proportion, analysis of variance, testing hypotheses using chi-square

statistics, regression and correlation analysis, and time series analysis.

NANAYIUINTIIND
ne. 212 QUESPLERD 3(3-0-6)
FI 212 Business Finance

dsAuneu:  d@sula um. 200

Anwunuv wﬁw'ﬁ'LLam%aﬁssumqaﬁﬁwaqﬁ%’mmimqm'ilﬁu nMsUTMIIN1TRuly
E‘Nﬂﬂiﬁiﬂ‘ﬂL‘WE]&[MUiiaLﬂ’WIQJWEJ@Qﬁﬂi ﬂ’]i’]Lﬂi’]UMﬁUVﬁWEJVIﬁ’]ﬂEUI‘Uﬂ’]iﬂ’]L‘NUQ’m 219 W¥UEN
N'UVI‘HWMUL'JEJ‘LJ aum aﬂ‘ﬁuﬂ'ﬁﬂ’] ﬂ’ﬁ’]Lﬂiﬂ”ﬁ@@i’]ﬁflu‘ﬂ?\‘iﬂ'ﬁNuL‘UENG]'LJ miﬁmmuumummmm
L\TUVJ‘U‘I/N? Adk auu,a YY) mimmmmuwmamunu miamuamwﬂi ANTAIN MaBnU
mnAnAEIfUYAA1YeIRLINTEYIIAN

Study of the roles, duties and business ethics of financial managers, financial
management in business organizations to achieve organizational goals, analysis of major
operational assets such as cash, working capital, trade receivables, basic financial ratio
analysis, financing from both short-term and long-term sources, calculation of capital costs,

efficient investment, as well as concepts of the value of money over time.

3. 222 NURQYTUTING 3(2-3-6)
FI 222 Managerial Accounting
dsAunew:  asuld uv. 200 waz Ny, 212
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Study of the use of accounting data and financial statements for management,
investment project analysis, budgeting, concepts of cost, cost and profit analysis for planning

and decision-making by management.

an. 111 N153AN1TBIANITHATNITNEINTUYE 3(3-0-06)
MG 111 Organization and Human Resource Management

AnwuuaAn nwl uazvthindnmansdanis 1A nsneusu msdnesdng ms
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Study of concepts, theories and main functions of management: planning,
organization, guidance, motivation, communication and business control, as well as

international business management, including study of personnel management systems
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consisting of manpower planning, personnel recruitment and selection, training and
performance evaluation within the organization, by considering environmental changes that

affect management both domestically and abroad.

an. 212 NISIANTIUNERLAZNITAN LU 3(3-0-6)
MG 212 Production and Operations Management
Anweufidosiuiatunssuiumandnaudnasuints dukwsduneunesnis
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Study of basic knowledge of the production process of goods and services,
from the decision-making process on product selection, finding a location, plant and office
layout, planning capacity, production scheduling, inventory management, and quality control

of goods and services.

aN. 222 msﬁlui{ﬂizﬂaumiLLazmiﬁﬁumqﬁﬁ’«J 3(3-0-06)
MG 222 Entrepreneurship and Business Development
wtsdunew: @ould an.111
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Study of definitions, roles, types, characteristics and skills of entrepreneurs,
analysis and assessment of business opportunities for developing entrepreneurship, defining
business operating practices in the form of a business plan to be used as a guideline for
setting the direction of actual business operations and assessment of risks that may affect
the business.

an. 429 NSIANTSINAYNS 3(3-0-6)
MG 429 Strategic Management
FwdeRuieu: aauld an.111 An.212 98.101 wag N4.212 viselasun1seudAanaAmud
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Study of theories, principles and strategic planning processes, analysis of
internal and external environmental conditions of the organization affecting strategy

formulation, and integration of business management fields in order to plan strategies to gain

a
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a competitive advantage, through the use of business simulation games or real business case

studies as analytical tools, business strategy planning and decision-making.

#a. 101 NANNIINAA 3(3-0-6)
MK 101 Principles of Marketing

AN UUIANLAMAEITUNITAAIN AVILVLNE TOULYS ANdIATY whuazu3nIs
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Study of concepts related to marketing, definitions, scope, importance,
functions and services of various market types, product classification, planning, selection of
distribution channels, pricing and sales promotion policies, analysis and selection of target
markets, environments influencing marketing, as well as finding methods to control marketing

and study of basic knowledge about international marketing.

NANIVINIW
an. 014 Mwdangudmiunisiseuslan 3(3-0-6)
EN 014 English for Exploring the World

Wawiruausalunisiseus wasdisiannudulivedian wu duuinnssu du
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A competency-based English course that focuses on student-centered
exploration of the world through the use of English language and technology. Reading about
a variety of topics provides a springboard for tasks both inside and outside the classroom.
Students are equipped with knowledge about the world especially about its different
cultures, peoples, and ways of thinking. Self-study learning in a language laboratory will

allow the students to improve their listening and speaking skills in different situations.

an. 331 W1 BIINATIUYUA 3(3-0-6)
EN 331 Practical Business English
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This course will look at the English needed to achieve business
communication; for example, studying and practicing English in ordering merchandise by mail
or on the Internet and practicing the English structures that are needed when communicating

within organization.

a a
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an. 332 YD WIINBDNTIN 3(3-0-6)
EN 332 Professional Business English
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Learning and practicing business English in a professional manner for
communication in a variety of business situations, such as the use of English for trade

negotiations and the presentation of goods and services.

a
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2.2 n@iviameganu - Usdu (27 wihein)
an. 221 ANNUIARBUNNTIAIMALNTIANTS 3(3-0-6)

MG 221 Business Environment and Management
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Study of the characteristics, setting up and management of various forms of
business including sole proprietorships, partnerships, limited companies and public
companies, management objectives and concepts of different types of business such as
community enterprises, state enterprises, small and medium-sized businesses (SMEs),
multinationals and social businesses; the ability to analyze the roles and duties of businesses
at various levels in terms of value of global production and social role, as well as
understanding the economic, social and political environments affecting business operations
and organizational changes; knowledge and understanding of the skills necessary to manage
various areas of an organization’s business activities in order to develop the basic knowledge

and skills for students to use in adapting to the changing business environment in the future.

an. 319 nagnsgsNasEulan 3(3-0-6)
MG 319 Global Business Strategy
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Study of strategic management processes of international businesses from
analysis of environmental conditions affecting formulation of strategy, formulation of
strategy, implementing strategy, control and evaluation, and including utilization of various
strategies and techniques in management according to the level of international organizations

to increase competitiveness of multinational organizations.
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an. 321 NFVNHHULAZNITAIUANAIUNITIANTS 3(3-0-06)
MG 321 Management Planning and Control
FdsAuneu:  d@ould an.111
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Study of the importance and process of planning, defining organizational
objectives and policy and decision-making processes within organizations, the importance of
control, methods and design of control systems, as well as performance evaluation based

on various job control techniques.

an. 322 WygINg 3(3-0-6)
MG 322 Business Research
tsAuneu:  a@ould an. 111 wag us. 207
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Study of definitions, types and scope of business research, writing research
proposals, the research process, defining problems and objectives, research design, data
collection and sampling, data analysis and presentation of results, application of research
results to formulation of business strategy, common research problems and solutions,
including new research techniques and the use of modern technology to increase the

efficiency and quality of research.

an. 323 AMEuAEN TN 3(3-0-6)
MG 323 Leadership and Team Development
FtsAuneu: aould an.111
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Study of definitions and models of being a leader, the role of leaders in
determining the direction and enhancing operational efficiency of the organization, creating
feelings, attitudes and motivation, employee work satisfaction in order to create cooperation

between personnel at all levels of the organization, developing teamwork for executives to

a
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learn to be good leaders, including case studies of leaders of leading global organizations

and management of diversity within organizations to meet organizational goals effectively.

an. 329 rsesiledaniorlunisinnisgsivadielvs (3-0-6)
MG 329 Intelligence Tools for Modern Management
AdsAuneu: a@ould an. 111
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Study of business process management through integration of intelligence
tools for successful management within organizations, trends in technology affecting modern
management or modern business processes, techniques, opportunities and obstacles in the
use of intelligence tools for work, efficient management using virtual teams, collaboration
between departments or organizations through information technology and the Internet,
including case studies in ethical and legal issues related to the use of intelligence tools in

modern business management.

an. 411 N3IANNIEINANNA 3(3-0-6)
MG 411 Digital Business Management
dsAunew: aeuld an. 111
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Study of types of digital or electronic businesses, consumer behaviour and
digital business markets, including off-the-shelf websites, social media and various platforms
used for digital business operations, establishing credibility and maintaining the security of
digital business systems, with strategic planning for marketing and digital business
management, customer relations management, case studies from existing digital businesses,

including ethical and legal issues relating to digital business operations.

a a
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an. 420 N153AN1LATINISTININIANTTY 3(3-0-6)
MG 420 Innovative Business Project Management
JvsAunew: @ould an.111 way ne.212
AnwwunAn Naed) Ysennveswinnssy waensuszenduinnssuantdlunisaniiy
ssnanlaAnudiAyvesuldenasningdunalygy1@nefen Tz UuIunISU0INITINUNUNIT

9
o a

aduanukaznismivanululasinisiugsianinnssudnvilasinisnisgsnaniduinnssulag

o =

Arflafansadanazuarmilonialun1singsin msdieszianudululivnisdiunisamu ns
%’maﬁim%’w&J'1ﬂﬂuaaﬁmsqaﬁamﬁm%a%’m%’w nafdununsadaiii nassiu Ml
Hymguassalunsvilasens saenaumsinnsanuideaiielilassnisannsoduiulueged
Usgandnmuazussqusyanonagean

Study of concepts, theories and types of innovation and the application of
innovation in business operations, understanding the importance of research and intellectual
property, the process of planning operations and job control in innovative business projects,
setting up innovative business projects that aim to create and seek out business
opportunities, analysis of investment feasibility, resource allocation within business
organizations, procurement, creation of standards indicators, analysis of obstacles to project
implementation and risk management in order for projects to be carried out with maximum

efficiency and effectiveness.

an. 421 dunwmensInnisgsnaadelng 3(3-0-6)
MG 421 Seminar in Modern Business Management
AdsRunau: @auld Ivanizau-UsAu ag1etien 2 317
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Study and analysis of significant management issues in current situations
through the application of management concepts, theories and techniques to problem-
solving or proposing appropriate solutions to management issues through discussion, giving

opinions in class and making reports.
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2.3 NFIAYANIEAY - L§8N (24 Miehin)
an. 224 93YTITUFING 3(3-0-6)
MG 224 Business Ethics
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Study of the concept and origin of ethics, reasoning and the need for ethics in
business, management systems and good corporate governance in business organizations,
roles, duties and awareness of corporate social responsibility, business ethics towards

stakeholders, and discussion of case studies in various issues relating to business ethics.

9n. 313 mﬂﬁﬂmia%ﬂmiq@ﬂﬁ] 3(3-0-6)
MG 313 Motivation Techniques
FvsAunew: @euls an.111
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Study of the definition, role and importance of motivation in organizations, as
well as theoretical concepts of motivation, both monetary and non-monetary; study of
concepts related to motivation in employees’ work, and the application of incentives to

increase productivity or profit for the organization.

an. 316 N139AN1332UUNSIAUINTS 3(3-0-6)
MG 316 Service Operations Management
wtsdunew: a@auld an.111
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Study of the principles, importance and roles of service work, including service
management processes of design, development and service improvement; learning
techniques, strategies and effective service management, as well as the application of
technology to enhance service efficiency, creating value and satisfaction for users and the

ability to apply service concepts to the work of a variety of organizations.
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an. 324 nsIanTsgInalunseunss 3(3-0-6)
MG 324 Family Business Management
FwdeRunew: @ouls an.111
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Study of being a family business entrepreneur to develop planning,
operations, analysis and solutions of problems occurring in family businesses appropriate for
current economic conditions, including developing new concepts and planning for future

expansion and stable growth.

an. 325 N1SRNUALITITN 3(0-9-0)
MG 325 Professional Internship
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Study real work systems in the workplace and approaches to problem-solving
in business operations to enhance students’ professional readiness through basic principled
and structured practice, with students taking an internship of not less than 200 hours in a
workplace or organization; students are required to keep a record of their progress during the

internship, with a performance summary report and presentation at the end of the internship.

9N, 333 nMsdanIsAudsLarnsUAsuLUas 3(3-0-06)
MG 333 Risk and Change Management
sAunew: aeuld an. 111

AnwIsnsianisesdaud waznsusumnigluesdns Wiesuilefunisiudsuntas
MnanndoTeneslulazeuenedng AnvIuwIAn Vg wazmAlALUNITIUALLAZIRL
seuutlosturudedlussing mimqLLmuﬂaqwéLLazLLmuUﬁﬁamnﬁamw’%mimmL?im WaY
fuileunsAsunadiuesdnismaenaudnumdnnisdanislunngingd nmsdseiiunngingd
uazHansENUTRZIAATY nMsnusuiiesessuiunmgingiuasnisuilatamaniging

Study of methods of knowledge management and adapting within
organizations to deal with changes in environment, both internal and external to the
organization; study of concepts, theories and techniques for planning and developing risk

prevention systems within organization, strategic planning and action plans for risk
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management and dealing with organizational changes, as well as study of principles of crisis

management, crisis and impact assessments, crisis response and resolution planning.

an. 351 N139ANTITBIANITHALNERANTTUBIANIS 3(3-0-6)
MG 351 Organization Management and Behavior
FdsAuneu:  d@ould an.111

Anwiuuinnudn nguesdnsuarlassairsesdnisadelu ion1sdanisnielu
psrmsiiaenndasiunginssuesdnis ngldmnud mnuaunsn naenawinuzuesiilunsuinig
93dn1s  asumsihnuluiivasisinuefuasainuidntunisidmsiuivesdnsvesyaaininiely
03An5 mABmIUSEUSInvEuaznsEUIUMsTAnIsATauanelussdnng ileldussailmunely
NISUIMTURENUTEANT AN

Study of concepts, theories and modern organizational structures for internal
organization management consistent with organization behaviour, using knowledsge, ability
and leadership skills in organization management, creating teamwork, attitudes and feelings
of being part of the organization in personnel, as well as learning skills and processes for

managing conflict within the organization in order to achieve goals in efficient management.

n. 352 NsIANTTAUNSEMTUTIAA 3(3-0-6)
MG 352 Knowledge Management for Business

dsAuneu:  aould an.111

ﬁﬂmummmﬁmmﬂGgﬁumﬁﬂmimmf Ui%Lﬂﬂ/}éjﬂ‘wmﬁJa\‘iﬂ’J’mi NNTASIUATNNT
Idndesdnuiuaruinnssy nszuaunsmsdnnisaag mstheadidaAululdls deuselovd
Tunsaiugsia Yadewrsanudniavesnisdnnisanud uaznsdifinwinisd anisaanuiluesdng
3319

Study of concepts of knowledge management, types of knowledge, creation
and acquisition of a body of knowledge and innovation, the process of knowledge
management, applying stored knowledge for the benefit of business operations, factors in
successful knowledge management and case studies in knowledge management in business

organizations.

an. 353 AusEnaumsnAluladansaumne 3(3-0-6)
MG 353 Information Technopreneurship
Fwdsfunew: @ould an. 111
= a v oo& v 1% =i
ANEINTEUIUNTITIINAULTURUTZNOUNIT Az IUnuuvDINUIEnoUnTITNUsau
Audnsa Tugshandnislénaluladansauwmanazaufnadvassalunsimuiuinnssy Usedy
1oN1an19gsia 1auNumasRALIMATA SEuSTULUUNITYINNIY AaaRUANYIFURUUYDINTITAIYUY
wuulndleasgsialugeamvinssuiieitesiumalulagansaumna
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Study of the process of starting out as an entrepreneur and models of
successful entrepreneurship in businesses using information technology and creativity for the
development of innovations, assessing business opportunities, planning and developing
techniques; learning work models, as well as new models of business investment in

industries related to information technology.

an. 354 mMsdamsgsiaLiiedsnngede 3(3-0-6)
MG 354 Management for Aging Society
JdsRuneu:  d@ould an.111

Anwianudialuiieafugsiadgets nwsuvesgsadgeierilusagsinsssmnea
wualifuvesgsiaggeds gshefiisades nswdsuudamginssuduilaavesigels aunsadle
W wazdnnsgsiaggeislfedaiussavsamuasSsdu

Study of general knowledge relating to businesses for seniors, an overview of
both domestic and international senior businesses, trends in senior businesses, related
businesses, changes in senior consumer behaviour; the ability to understand, develop and

manage elderly businesses efficiently and sustainably.

an. 355 mMsdansesAnsgsiaiiodsay 3(3-0-6)
MG 355 Social Enterprise Management
dsAuneu:  d@ould an. 111uag 9n.222
AnwuunAnuarunumyesmsUsenaumsiiiedenusaluUssimaarinsssmai
Fuindeuaiismnuldsuulandeaiaassdnisdany Soufinuznisanedraduszuu Indgain
Q’Uizﬂaumi miL%IJJﬁuuazmiﬁmﬁmmiﬁﬁﬁf\]Lﬁ@é’fﬂﬂu SRR wuInslunswAtym
Finuwardandotetasassainuuinnssuaslng
Study of concepts and roles of social enterprise, both local and international,
that drive creative change in society; learning systematic thinking skills, entrepreneurial spirit,
starting and managing social enterprises, including developing creative approaches to solving

social and environmental problems through modern innovations.

an. 357 MsAeaILALNSIaTMETIMNNGIAT 3(3-0-6)
MG 357 Business Communication and Negotiation
Fdadunew: asuld an.111

AnwiinuruazsUuuunsdoans ennelusaznieuenasdng lnesnfsiangfingsy
mMsdoasvesilaanyananaglassaiisesAnsfiiinasonisieansiiussansamm Anwiuuida weda
LAYNITIHNUNTTI TR0 TusEuy naenawdentdnagnsuasyseliunagnslunisasa
#o304 LileNsasadesesfiiuszansnmaneldaniunsaldutou

Study of communication skills and styles, both internal and external to the

organization, with regard to individual communication behaviour and organization structures
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that affect effective communication; study concepts, techniques and systematic negotiation
planning, as well as strategy selection and evaluation in negotiations for effective negotiations

in complex situations.

an. 410 mAnnwigsiaiiensdnduladnagms 3(3-0-6)
MG 410 Business Analytics for Strategic Decisions
dsRuneu:  aould an.212

ANWIAUNUIY UTELAN KaZVDULYAVRINITILATIENTayabuldegIAakaLNIg
wensalgsne adauaziaiesdlenneg dmsumslinseideyaluidensio arwduiusssninanis
Ainziteyaluiagsiauaznsneinsalgsie msiiusinsadeya welauazieiesiiosisy dmsu
manensal audsnaimamsneinsalzsialuldlumsdndulaniessio laswudnuizeadsnty
nsdndulaluaniunsaiiilduiueu msUssyndldadfientsdnduls nMsnunuLaznIIAIUAN
AUAIAIATY NITIUNUNITVUAT N15UINISAT0T18kazlATINTT Tnslusunsudsaguun
Uszgnaldlumsiseunisaeu

Study of the definition, types and scope of business data analysis and business
forecasting, various techniques and tools for analyzing business data, the relationship
between business data analysis and business forecasting, data collection, various forecasting
techniques and tools, including applying business forecasts to business decisions, focusing
on decision-making, applying statistics to decision making, inventory planning and control,
transportation planning, network and project management through the use off-the-shelf

software in instruction.

an. 415 Usziiuagiumenisdanisgsiaadelvl 3(3-0-6)
MG 415 Current Issues in Modern Business Management
Fwdsduneu : @ouls an.111

Anwuariinmsivssduinaulawssmgnisaiagtusneg Adatulunsuimany
YIFUIMITHAENTINUILBIANT WA IMAZYTUINITANEATNIIAIUNTEUIUNITIANITAIY HIUNS
Sunuuazlindt ethuuszgndlilunisuimsesansliiAnysyansningage

Study and analysis of interesting issues and current events occurring in the
management of executives and staff of organizations, development and integration of various
management processes, through seminars and debates, to be applied for maximum
efficiency in organization.
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an. 417 Winwedmiutingsialieandn 3(3-0-6)
MG 417 Business Professional Skills

Anwuagiinduinuganeg Adududensaiuaiayadnnmvesenduingsiaile
91 017 msauyaanamnelusazasuen wyweduius insemmnadiay nsyeluiivuy
sAnsedoasMegsAa way Wadanstiausegnasiondn

The study and practice of various skills necessary to enhance the personality
of business professionals, such as internal and external personality development, human
relations, social etiquette, speaking in the community, business communications and

professional presentation techniques.

an. 418 Uszaun13ainiagsneg 3(3-0-6)
MG 418 Business Experience
wtsdunew: a@ould an.111

AnwunAnmafunsinnisesdanug BUFR uasmedaiiternuduialussdns
HIUATSIEUIAINNTAN I M3ldnsalAny1939 vTen15uTTENelaeUsenauni1sEnInadl
paensuMsInYilasimImsgsiedsassieutonisudladymuaznisiuilesioan muindenvedgsia
234

Study of concepts of knowledge management, practices and techniques for
success in the organization; learning from study trips, real case studies or lectures from
business experts, as well as setting up business projects that reflect problem-solving and

dealing with genuine business environments.

an. 423 SPUUAAUNATENTTANS 3(3-0-6)
MG 423 Management Information Systems
dsAuneu: aould an.111
AnwnudIfa ‘quwj PANNIT ANUNUIY LAZUNUINUBINITIANITTZUUAITAULNA
NINFIANTT BIRUTZNBU NM3aIN NMsthszuvasaumamensdansuldlunsifiudssansam
Tun1sudmsaudiusneg vesssfa uenaind dednwidenisdanisidanagnslunisiiszuy
asaumAnUszendlflussdnsmsldszuuansaumaiioatuayunisdnduls asseussaldunisly
sEuUasauWAiionsian1s srudwnliusasiirmnmessyuvasaumaiionsdanisiuounas
Study of concepts, theories, principles, definitions and the role of
management of management information systems, components, development, the use of
management information systems to increase efficiency in various areas of managing a
business; in addition, study of strategic management in the use of information systems in
organizations, the use of information systems to support decision-making, ethics in the use of
management information systems, including trends and the direction of information

management systems in the future.
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an. 425 NsANYILANIZYAAR 3(0-6-6)
MG 425 Independent Study
FwdeRurieu: aauld an. 111
Anwduninseyanaluidesunisianisidndnwaulowazieudfysenis
Fnn139579 waziduideiiiiunseusiRaindaou dnAnwiazdesdaisenuannsdnufuaii
uazmdeyamoaules uaziauenanuideviieseuiaieauysaliesiansdiaou lase191sd
Haouasidugiiugualidmuusiifnfunsimenuuniindnw
Independent study of topics of students’own interests related to major
subjects in management field, and approved by the student’s advisor. Student must carry
out the research, collect data, and present the research results under the supervision and
guidance of the advisor.

an. 430 AnAafne 9(0-35-0)
MG 430 Co-operative Education
AvsAuneu: @euld @ 301 Laglv ez u-UsAueeetey 3 39
Anwisguuntsvinnuassluaaiudsenaunisgsnatugiueninaueeaniu
Usgneuns dawaduasslidnAnudarumieudunuendnainnisufiRauiuguegsindnns
wansduszuu dndnwvsdesdidalusnsihanuegafunauudlitesndt 16 &Uani wie 1 ana
MsAnw Taudedinisussfiunanisvhauane1asenusnuuiuanulseneunsel dninwides
Fnvhtuiinanudmuiilunsufoaouluseninnsuidinu sutssnuananisufoRaom
LLanﬁLauawamiﬂﬁﬁ’amuLﬁaguqﬂﬂWiﬂﬁﬁaqwu
Study of real-life work systems as an employee in a business to enhance
students’ professional readiness through basic principled and structured practice; students
must work full-time for not less than 16 weeks or 1 semester, including work evaluation by
their advisor and workplace; students must record their progress at work during the internship

and both complete a report and make a presentation on their performace at the end of the

internship.
an. 431 nssRnsesRnsidsuntasessiula 3(3-0-6)
MG 431 Business Transformation Management

FsAunew: @eulsd an.111
Anundaunumveanaluladuarnisdsunlamisnuuinnssufidmadonisaiu
§3Aa ITwunsvesesdnsgsiadyadaa sinueidlunassuuuun sy sllouua s imuss
Y8383ANslUEARITA NMsTRLIANENIMLAZAINAINNTAVBIYAINTIANTBULALANNTAVINAUAEN
SufiumnuAsuudasesedulilugaavia
Study of the role of technology and innovative changes that affect business
operations, the evolution of business organizations into the digital age, necessary skills and

forms of work, values and organizational culture in the digital age, the development of the
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capacity and abilities of personnel to be ready and work in response to the rapid changes of

the digital age.

an. 432 npusneifeafussiadidnnseling 3(3-0-6)
MG 432 E-Business Transaction Law

Anwinguaneiferiunmsviigsnssmedidnnseding areilededidnnseiind n1sdn
LaguUINMaAgIfugInssunBidnnsednd aunsevdydAgansaumedidnvseinduazsiuds
ngrneduiifeatestunsigsiamsdidnnselind naemaufnwiuagindunisldnuiiAeaty
nuinedsesdnsssRnnUUldlunmsaedmenatsing weldlunsindiesdnamagsialual
eluduiduenansssnis waedyaysenindiduiudiuviodionu 5auﬁaﬁmmﬂuwmigwu§uq 17'i
Jndusedlddmiuiusenougsiaseln

Study of laws relating to electronic transactions, electronic signatures, trade
and services relating to electronic transactions in accordance with the Electronic Transactions
Act and including other laws relating to electronic businesses; study and practice in applying
legal knowledge on business organizations to the preparation of documents for use in
establishing new businesses, for both official documents and contracts between partners or

shareholders, including other standard contracts required for new business owners.

an. 433 mM3dnnIsmseandmsugsiandivddiannsednd 3(3-0-6)
MG 433 E-Commerce Marketing Management
Jdsdunew: aould an.111 uag ma. 101

ANEIUNUIM ANEIATY LLa”ﬂi”mumiaNLLNuLLavﬁ'mﬂﬁﬂaawémﬂmimam
mmusanawwm%samﬂmaum LisuwaﬂmmamqwgLﬂEJ’Jﬂumuﬂiuammﬂmwmmwa N9
3Lﬂ‘iﬁ”‘w‘wqmﬂ'i'im%NNUST,ﬂﬂvwnﬁiﬂSimmﬁiamaaummuaaaLaﬂmauﬂaﬁﬂmm”mumim
ﬂ’]iﬁ]ﬁ’l@@@‘lﬂ,aum’wLﬂi@ﬂll@ﬂﬁ]‘l/laﬁl’m‘] iy nsldia3esdiodud miaaﬂLLUULQUVLWMNQMWIM
msvmsaaasudd dudu Weliamnsansnagnénsnandvivssiannduddidnnsotndle
9819 ANEA N

Study of the role, importance and managing marketing strategies for e-
commerce businesses; learning principles and theories related to digital marketing mixes,
analysis of consumer behaviour in transactions through electronic media; study of online
marketing processes using various digital tools such as search tools, website design to attract
customers and email marketing in order to be able to put effective strategies into place for

e-commerce businesses.
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an. 434 msdnnshslggumulasladafnddidnnsednd 3(3-0-6)

MG 434 E-Logistics and Supply Chain Management

FwdeRuneu: aauld an.212
ANWILUIAALATNTEUIUNITIANITMING R UNIULATNTVUAIVDITIAINIUE

idnnseding Feudifrtunisivaisuvestoyadidnnseiind uazmaluladfanunsovunldlunis

[y |

famehaldgumuuarladafnddaudzsfafuauiae saenrunisuimsdanisaddudi ns
Faufluaudn uagnisnszanedudlussiamdeddidnnsednd eiuuszanianuazaieniny
Io3gumenisudetuliungsiia

The study of concepts and processes of supply chain and transportation
management for e-commerce; learning about the flow of electronic data and technology in
supply chain and logistics management from upstream to downstream businesses, as well as
warehouse management, storage and product distribution in e-commerce businesses to

increase efficiency and building a competitive advantage for the business.

an. 435 sEUUNSTIsERundagdidnnsedng 3(3-0-6)
MG 435 E-Commerce Payment System
FsAunew: aould an.111 uay ne. 212
AnwdemnudrAguarnistdseuunstiseRurue3ednedidnnseing 1w n1slou
Funmedidnnsedind n1sdseRununang suiasdidnnsedndsuimsiiulnsdniiindeud [y
818nnsolind QR code sruundomndiludu awnsauszgndlduinsnisdrszituiiioniy
UszAnSn1meeenngsna 1y n1suanmangunsddnnseiind msﬁqﬂﬂswmﬁeﬁama ABuans
anuiulanisasvesneutisydudidanseiind anunsaUssfiuanuidsawaznisinnisanudesd
dAgluszuunstiss iy
Study of the importance and use of electronic payment systems such as
electronic money transfers, payments through gateways, electronic banking, banking via
mobile phone, electronic money, QR codes and the PromptPay system; ability to apply
payment services to improve business efficiency such as providing electronic evidence, proof
of transactions, methods of showing confidence of delivery before making electronic

payments, ability to assess risk and manage major risks in payment systems.

an. 436 mM3dnnIsndivddiannsedind 3(3-0-6)

MG 436 E-Commerce Management

Jyrdaruneu: d@aula an. 111, n4. 212 way ma. 101
Anwnsruiunsdassgaialuszuumsdndidnnsednd wagnsdanisgsialusuuuy

nsfseminegsRatugsfe gstatugnd waggndnfugndn Beufifeatunsdasiaiuled n1san

Ty ssuuanudasnds Jgviuazadassavesssuumsddiinnseiind aasnaudssyndly

AUSFUNIsAaInBianseind n15suTieduuuBumesiiln n1sianisdudiAInduan1snszang
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Audnddsdeseulay uazngneiisesunsigsnssumedidnnselindsiiunsdniingsie
Tuguuuumalsddidnnsedindass

Study of the process of setting up businesses in electronic trading systems
and business management in the form of trade between businesses, between businesses
and customers and between customers; learning about setting up websites, domain name
registration, security systems, problems and obstacles of electronic trading systems, as well
as the application of knowledge of electronic marketing, accepting electronic payments,
inventory management and product distribution from online orders, and laws related to

electronic transactions conducted by businesses in true e-commerce models.

an. 437 meleneideyaiiiensdanisidoadu 3(3-0-6)
MG 437 Introduction to Data Analysis for Management
FwdeRurieu: @euld an.111

Anweuming unnuagiimsveamsliasgideyanisgsiatusi Wuinsifu
FIVTINLATAUAUTRLAANTAUNA NITATEUVIYA NITATIVABUANNINYDITIYA UazN1TIATIEN
foya nasnaufnvieiosdiolunieneidoyaduiusaznsinausdeyaiionsldauluosdng
5309

Study of the definition, roles, and basic methods of business data analysis,
including information/data search and collection, data cleaning and preparation, evaluation
of data, and data analysis. Also study of basic tools and techniques in data analysis and

information presentation in business organizations.

an. 438 nsIaNINSnensuywdlugaRava 3(3-0-6)
MG 438 Human Resource Management in Digital Era
dsAuneu: aould an.111

Anwunummiivesnsuimaminensuywdluosdng uasAnuienagns ade
uaztezedilolmi 9 lunsuimaminensyaaalugaddia naensuidedidylufunisuimsuay
Warndnensangud Tnesatiunsssgndliunmansuimsminensuyudifiensiinseidam
wagmuuInauilelaginianisusmaminensuywdlulagiu

Study of roles and functions of human resource management in organizations.
Study of management strategies, techniques, and tools in human resource management in
the digital era, including the study of key topics of current issues in human resources, by
concentrating on the application of concepts in analyses and problem-solving of human

resource management.
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an. 439 nsINSMINIARIBannIeinduaziunuinis 3(3-0-6)
MG 439 E-Sport and Recreation Business Management
FdsAuneu: d@ould an.111

Anwiednvaz Ussian guuuugsie waznisiudusenaunislugaainnssy A
Bldnnselind 1nu wazlunuinis ATEUARUAINITINLNENINGIAY N159AN535AT N15UINIS
YARAINT N159AN13N15RNKAENTTYIINIRaIRd mSuUsenaunislugsiafudidnnseinduay
HUNUINIG

Study of the character, types, business forms, and entrepreneurship
management in E-sports and recreation businesses, including business planning, management
principles, human resource management, financial management, and marketing for

businesses in the E-Sports and recreation industry.

an. 301 W3 UARNFANE 3(3-0-6)
CO 301 Pre-Cooperative Education

AnwuuiAnuazanudilavesssuvaniafneinaenauilunisnseunnunseuuas
NNBEAIUAIG 997 N19TBUIANUIBALATIIU N15E0NADIUUTENDUNIT INATANITUITUNIS
Funwalau mafausinwglunsieals yadnaim msviauduiy afeassdnisieude
AANITU 5 @ TAIUSTINDIANT WATANITANDEIIES19ETIA NATANITI8UTIBULAZNITULEUD
Minwen1sugUsenounts AusIINA3EsIIN TNdnsseussadlinndn deasufuiluseninems
AU waganudasnsieluaniulsenaunis

Study of concepts and understanding of the cooperative education system,
and the preparation of various skills such as writing job application letters, selecting a
workplace, job interview techniques, developing communication skills, personality, team
work, creating work through 5 S activities, organizational culture, creative thinking techniques,
report writing and presentation techniques, entrepreneurial skills, ethics and professional

codes of conduct, conduct while working, and safety in the workplace.
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3. YNNIV WADNLET (6 ENA)
1. dnfnwrgdeadoniseuseinduntaaeuluumingrdensann laitdesndn 6 wiiedn
2. W NERNETVRIA1U1IVIN59ANNT Mlnaulianunigndus) @eniseu Ao 391 an. 101

(%

AUSLUBDIAUNIITIN

Y 9

an. 101 AU URIRUN1NgIAa 3(3-0-6)
MG 101 Introduction to Business

Anvsuuuunsdaiagsie Tenseunauiiiantaieust vesauidie shefudn ua
UTENAAN SNUULANINWINADUYDITINT AINTIUNNGINIAIWNITNER N15RAIN N1TTY UagNIT
UIMsnuYARa ngmanesieg MAsdostugsia andunisiiu lonasiasindnan uaynsuIIng
3915 N1saniugsivedeliasesssy LﬁagﬂﬁugmLLmﬁmaqmiﬁmiqiﬁﬁ]LLazLﬁaiﬁLﬁmmmL%’ﬂﬁ]
Tufanssuwsaziuesgsia suszilulsslenisenisfinuiviamsiusely

Study of business models covering sole proprietorship, partnerships and
limited companies, the nature of the business environment, production activities, marketing,
finance, and personnel management, laws relating to business, financial institutions, credit
and management documents, ethical business practices, to provide a foundation in concepts
of business management and provide understanding of each area of business activity, which

will be useful for further study in specific subjects.
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ANDS U187
#1019V INISEU

1. vuandvAnewialy (30 wiinein)

NAUINNHING (9 Niein)

an. 101 Mwdangeludinuszaniu 3(2-2-6)

EN 101 Everyday English
Andlunislilassadrsfuguuazdnounudnguildluitausesiiu Yseneudae

n1snakuziinuesazlitayadiudl N1susTEIgYAdndnuue mimmﬁaﬁ'mﬁau% Foeidu
ATz TN nFudITITeLAaaY TIufinisuansauAndiuludestaly Sntakaun
WiNwen1sua M3 11587 WagnSWeumMeIBYIUINTS

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing-through integrated methods.

an. 102 AMwdanguluusunmedia 3(2-2-6)
EN 102 Social English

Anduniswauaznndeulssleanazduiuiliifulsed iilemsiujduiusng
dsan nsuandsuteya nswlsuliisy waznsesutsarudnfedfuidessiie q luuiunma
deanuazging lneyadunisiauivinveniseduseuaznisdnaus siumaluladuazaiiude
45198330

Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-
related contexts, with emphasis on developing discussion and presentation skills along with

digital skills and creativity.

an. 103 AMdInguluuunana 3(2-2-6)
EN 103 Global English

AnlunisussesUszaunisallaeszysieasidenatuayy LazuanIndufniu
Aeafudinauduey ey wasUssudymilusedvana Tnesjadunsiamuninuenns
deansseninaiausssy uaznsdeanslulanidta deddysonsilunadiedlan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to
becoming global citizens.
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NF23YIYIUINSTNWEIVIIN (21 ndrefin)
AN, 101 vinwznsaniionisifounaonTin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anwmged] wannsvein1sin iawin1sAnegaduszuy 919 Msfaldainng nns
ARAs19EsIA MsARTATIZ NsRnduATIzel 3Rl Wudu sudinsdenlesnnufnuay
annsadeniesesiiomnudniivanzasludsegndldludiausedriu mevhaulaznsBouinaen
Finlaeg1aduszdnsam

In this course, students will learn about theories and practical thinking tools
such as critical thinking, creative and innovative thinking, analytical thinking, synthesis thinking
and problem-solving thinking, including how to link and select appropriate thinking tools and

effectively adapt to their daily life, professional undertakings and lifelong learning.

fAn. 102 audunaiies warmswdsuulasmesdsay 33-0-6)
GE 102 Citizenship and Social Transformation

Anwiauning Audnwy dns uihfivaviaininvesaudunaiilesifly
dspailne dsmlanuazdsauduiillutlagiulazounan 1y dnuAda dsaummamusssy (Jud
Wieiiviunisiasundasvesdanusingg saufadoudiauisdin Aunedeniidamarequnie 4 7
fio ne 1o denu uaz doyan lenfesususeysuiugduludeslfesaiimuguuayliifondou
o

In this course, students will learn about definitions, attributes, rights, civic duties
and freedom associated with citizenships and social transformation of Thailand and global
communities in current times and in the future, such as digital society, multicultural society.
To be able to live peacefully and happily with others, it is important to understand evolving
changes and learn about 4 dimensions of the environments affecting health, namely, body,

mind, society and wisdom.

. 103 welulaBuaruinnssuiiioauan 3(3-0-6)
GE 103 Technology and Innovation for the Future

ANWIUNUIN WuIAA N153TIN SINdansUsendldinaluladuaruinnssudiu
w99 Mjatfunsiannauaminludeuadelnl nansenuifsonsaidudin e waziasugia
naenauAnunslivsyloviuazmsfuaseminddumadaifaannmaluladuazuinnss

In this course, students will learn about concepts and innovative technology
and applications aiming to better a quality of life of people in a new society, including how
technology and innovation affects our livelihood. The course also covers information on

intellectual property protection as a result of technology and innovation.
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fv. 104 quvssamiugunngLiiein 3(3-0-6)
GE 104 Aesthetics and Well-being for Life
Seuinsldiined1alinuA1nauAalzuazianssudunuinis Wayaueslnily
BesquvsnmiliAsadesiuiiauazdsanainnufialzineg wazfw Adnadenisdseguesdin
AANLaL INUTITU
In this course, students will explore relevant theories and concepts of
aesthetics related to life and society and learn to cultivate positive outlook and attitude and
understanding of different forms of taste and beauty, which will enhance their perception of
diversity and enable them to appreciate art, music, literature, images, films and other forms
of art. Students will also learn how to depict their imagination via communicative design
using images, colors, calligraphy and other related tools to create value-added identity and

characteristics to services, products and media.

. 105 WusdnsnedsnunazUssiuinlmivedlan 3(3-0-6)
GE 105 Global Alliance and Emerging Issues
ANYINITRAILIAUTINTBILAVLIUIVIANILATEFNIRAEN T DNdINANTEN D
= o [ [ 4' 1 [ o w aa X 1
nsdsuuvamediauuazTausssuludsanlan et laussinuddgiiinduludesslszviau
Tan
In this course, students will learn about international economic and political
collaborations and developments affecting/constituting changes ¢lobally, in order to

understand key global issues.

. 106 mmﬁmqmaﬁuuazmiﬁ@umashaé"ﬂ@u 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

Anwinisdanisuazdnaulanianisduedneiiuszdning sensdanisnisiiuday
yARRLAYNITAY TITaNSimLIEesiy Tnesatiumsysannisesdaruiiiaenadesiuuiun
il gy wazdanududAgy Lﬁ@iﬁl,ﬁuﬁaﬂmmLLazLmeamiLLﬁlmasmLﬁugﬂﬁsiu

In this course, students will learn about management and effective financial
decision making, including personal finance management and sustainable development and
personal finance literacy, with special attention on integrated knowledge for local community

and society, in order to highlight key issues and offer practical solutions.

a a
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. 107 Imgaraenudugusznaunisuazyinuensiludin 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁﬂmLLazﬂ’@um@mé’ﬂwmzﬁﬁwﬁzﬂumia%ﬂﬁm?zyjﬁmzumw‘f]u@fﬂssnamﬁ Tty
nsAnUUEIYeY Usgneudienisiinnudnadieassd waznisuaamlenialunsdunasdndy
RAansedelinusssuuaraiesssy fnnefihfiannsaiwagyhauduiinldesiuszavinag sous
waznandulaviusewgniel
In this course, students will study and develop important characteristics of
entrepreneurial mindset, with an emphasis on a combination of creativity and
entrepreneurship and explore entrepreneurial opportunities while learning about business
best practice and ethics including leadership skills and qualities, effective leadership
characteristics which will enable them to effectively work as a team and be able to make

well-informed decision when required.

a
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2. NUINIVIRNIE (99 hUenn)
2.1 naadyLnY (48 niein)

nauIvUnyd
Uv. 200 n5UnAgINa 3(2-2-5)
AC 200 Business Accounting

AN TAILINITNIATURYT UNUIMNSUYTNLRDEIAL RANLAMY NITILATIZH N3

Ly

Wi IWUNUTLANTIBNUNNNITRY Lagn159RrINTI891UNaNT5RY Saiednwinsideyania

palulduselovidniugsia wazdedninvesdoyanensUind nasnaulsusssuvadizIaInnis

o
LY

ol

Study of the evolution of accounting, the role of accounting towards society,
criteria, analysis, record-keeping, classification of financial reports and preparation of financial
data, including study of the use of accounting data for business and limitations of accounting

data, as well as ethics in the accounting profession.

NAUIBATEANENT
Af. 203 \AugAan iUy 3(3-0-6)
EC 203 Introduction to Economics

ﬁﬂ‘wmé’ﬂmimaLﬂs‘wgmam%iﬂé’ﬂmimaLﬂiiﬁgmam%ﬁLﬁ'mﬁuﬂﬁﬂﬂ{]miajma
wiswghaly  FIeUsezdndu Anwifanisimunsiaidudn s1a109densuan ngudnisuas s1ula
Uszn91fduUsznauees1elalsssun@ N15RU N15ARY N1SRRRRAUAINUIZINA AaanaunIsLY
ulsunesnag deviliAnanuaiyimnimaasugia

Study of economic principles related to economic events in daily life; study of
pricing of goods, production factor prices, production theories, national income, composition
of national income, finance, dealing internationally, as well as the use of different policies to

stimulate economic development.

NANIVINY MUY
nyl. 102 IV RELEREY 3(3-0-6)
LA 102 Business Law

ﬁﬂ‘tﬂﬁﬁﬂﬂ{]‘ﬁll']&LLﬁ‘“’JﬁUQ‘UG]G]']JJMﬁﬂﬂ{]MNWEJLLWQLLa”W’mﬂIEWILﬂEJ'JﬂUﬂ'liU'i‘“ﬂE]U

a

ﬁiq"ﬂ EULLUU@ﬂﬂﬂiﬁﬁﬂﬁ] mumaumnmmua ﬂ'ﬁm’]Luu\'ﬂusﬂax‘iiﬂLL‘U'UENﬂﬂi‘VlNﬁiﬂ’ﬂ LE]ﬂL‘VIﬂﬁiUEU’W]

Study of legal principles and practice of civil and commercial law relating to
business, business models, procedures for establishing and operating business organization
models, important contracts such as sales contracts, property contracts, loan agreements, and

including laws relating to digital markets.
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nu. 301 N15N180INT 3(3-0-6)
LA 301 Taxation

AnwnuIAALarAMdUNITBIN188INT anwME NaNLNMe 35n15USELEU NS
AuaznsdaiunBeinsing q aalsznadugng uasn@du q Miedes Suldun mSRuld
yanasssun MEEulddRyana M8Ruldin a f91e mSyadiiia MgsRaens onsuanud
A18AanINg nFasinaniln uagn19du 9 MAeates 1Wu nEn1sFunsan dedamuning
audayayn8deu 1Jusu i muRnaBuRU UL IEN15TsEASUSEATNS 9

Study of concepts and history of taxation, characteristics, criteria, assessment
methods, calculation and collection of various duties and taxes under the Revenue Code and
other related taxes: personal income tax, corporate income tax, withholding tax, VAT, specific
business tax, stamp duty, customs duty, excise tax, and other related taxes such as inheritance

tax, real estate tax, double taxation agreements, including different tax submission deadlines.

nauIyLeUsun
ARl 102 ANAANANSTINT 3(2-2-6)
MA 102 Business Mathematics

Anwivfagda fandu aruduresdiulas gasnismeyiusvailandu n1sm

a o

A1agaLazA1anYoIian Tunduiusiunegsia suiusuady Bufinsdu wazn1suszendlunig
5373 aunsy wazmsie1nnuiiseseunsululdlungsia Weliindnwladanuinadinmans

othanaifisslunisfnwgsianslummnuiuaznisUssynd

Study of calculus, functions, gradient of curves, formulae for finding function
derivatives, maximum and minimum values of functions related to business, partial derivatives,
integration and application of integration understanding to business, series and using
knowledge of series in business in order to provide students with sufficient mathematical

knowledge in business studies, both theoretical and applied.

us. 207 mMeTginsadAiionsdadulaniegsia 3(2-2-5)
BA 207 Statistical Analysis for Business Decisions
AnwuuidniiugtunsadfiAsrfumsihdeyauinseiiieldluniswensaiuay
mssindulanisgsia lnefnwisnisdaivdeya metawwildudddiunans nsinnisnszaneves
foya mnutazdu msUszau nsmedsuaLNAgIUMsaiAAB I UARABLALARdIY N3
AATILRANULUTUTIU NIsVRdBUANURFIUMEEDRALAFLATS N19IAIIRNTITaNaRELAZANENTUS
JITINTIATILIBUNTULIA
Study of fundamental concepts of statistics relating to data analysis for
forecasting and decision-making in business, with study of methods of data storage, measures
of central tendency, measures of data distribution, probability, estimation, testing statistical
hypotheses of mean and proportion, analysis of variance, testing hypotheses using chi-square

statistics, regression and correlation analysis, and time series analysis.

a
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NANIYIUINTIIND
ne. 212 QUESPLERD 3(3-0-6)
FI 212 Business Finance
AUsRuneu : @auld . 200

Anwunum wﬁ"rﬁ'u,avfﬁ&Jﬁsimmaﬁiﬁwaqs’ﬁmﬂﬁmmiﬁu n13UsIINIsRUlY
@ﬁﬂﬂiﬁiﬂ%LW@iWUiiaLﬂ’TmﬂﬁJ@Qﬁﬂi ﬂ’]i’]Lﬂi’]uMﬁUVﬁWEJ‘VI’d’]ﬂEUI‘Nﬂ’]iG’]’]L‘lJUQ’m 97191 Ludn
LQ‘U‘W‘U‘MMUL'JEJU auAn aﬂ‘VﬁJﬂﬁﬂ'] ﬂ’mLm’]mam’mumqmmuwaqmu miﬁmmmumummmaq
L\‘l‘LWl‘LJ‘VNi g auu,a I8YLY mammmmumwuamum miamuammﬂi ANTAIN MaonIUY
LmeLﬂmﬂugammamummwunm

Study of the roles, duties and business ethics of financial managers, financial
management in business organizations to achieve organizational goals, analysis of major
operational assets such as cash, working capital, trade receivables, basic financial ratio analysis,
financing from both short-term and long-term sources, calculation of capital costs, efficient

investment, as well as concepts of the value of money over time.

4. 222 N3URYTUTING 3(2-3-6)
FI 222 Managerial Accounting
FUsAuneu : @auld U, 200 uay N9, 212
Anwinsliussleriandeyamsiyfuazsunisiuiionisuims nu msiases
Imm’ﬁamu ARENRIFHA T LLuaﬁﬂLﬁmﬁJwﬁunu mf}Lﬂiwﬁ(ﬁunuuazﬁWVLiLﬁamiaNLLNuLLazm‘J
Anaulavesieusng
Study of the use of accounting data and financial statements for management,
investment project analysis, budgeting, concepts of cost, cost and profit analysis for planning

and decision-making by management.

9a. 101 NANNIINAA 3(3-0-6)
MK 101 Principles of Marketing

ANYUIANLAMAEIUNITAAIN AIUVLNE TOULYS AudATY weuazu3nIs
VOINANTUAFIIE) NIFIAUTTLANFUAT N1FIUNY NTLEDNTDINIINITIINUIY Wleu18n13He3A7
LarNIANASUNNTI MY MTIRzikarnRdenaa Ay Asadeufiidvsnanisnisnain
passauNTINIEMImuaINIIaaLarAnnanufidesiuieatumnainsevinessna

Study of concepts related to marketing, definitions, scope, importance,
functions and services of various market types, product classification, planning, selection of
distribution channels, pricing and sales promotion policies, analysis and selection of target
markets, environments influencing marketing, as well as finding methods to control marketing

and study of basic knowledge about international marketing.
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an. 111 NSIANITRIANITUATNINEINTUYWE 3(3-0-6)
MG 111 Organization and Human Resource Management

AnwLwIAn Naul WAzt Tnann1an5ianTs WA N33 MsdnesAnIs NS
i n599la M3deas uarn1IMUANGIAY RanauNIsiaNIsgIRasEuineUsEma Tmiedne
FTUUMTUSINSIUYAAR UTENDUAIENITINMNUAGIAY NTATIMILAZARRENUAaINT NMSHNBUTY
War wagnsussifiunanisufiRaunielueadnig lnemisdanisiudsuuuasesanmuindendd
nasien1sSAMsTluUsEARaESEINeUsEine

Study of concepts, theories and main functions of management: planning,
organization, guidance, motivation, communication and business control, as well as
international business management, including study of personnel management systems
consisting of manpower planning, personnel recruitment and selection, training and
performance evaluation within the organization, by considering environmental changes that

affect management both domestically and abroad.

an. 212 NI5IANITIUNARLAZNTTALTLIU 3(3-0-06)
MG 212 Production and Operations Management
ﬁﬂmmmﬁtﬁaaﬁmﬁmﬁumzmummamﬁuﬁwLLaz‘U%mi SRt uReUYEINTg

Faauladenndndont nmsmviiaiing n1sdadalssnukazdinemy MITuRufgn1sEn ns
INEIAUNITHERN NITUTITAUAIAIARY AABATUNITAIUANAMNINYBIAUATMALUINS

Study of basic knowledge of the production process of goods and services,
from the decision-making process on product selection, finding a location, plant and office
layout, planning capacity, production scheduling, inventory management, and quality control

of goods and services.

an. 222 msduiuszneuniswasn1siaugsna 3(3-0-6)
MG 222 Entrepreneurship and Business Development
ntsRunau: dauls an.111

AnwiAuvang unum Usean Audnvazkainyzedusznaums Ieseilay
Usziiulomanisgsiaifiosimuinaduguszneunts fvuauuimenissndussislugiuuuyes
wugsRaiieltduuumisdunmssmueisnisnsdiiugiante saenulseiiuanudssiionaaydl
HANTENUABEINY

Study of definitions, roles, types, characteristics and skills of entrepreneurs,
analysis and assessment of business opportunities for developing entrepreneurship, defining
business operating practices in the form of a business plan to be used as a guideline for setting
the direction of actual business operations and assessment of risks that may affect the

business.
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an. 429 N3IANISBINagNG 3(3-0-6)
MG 429 Strategic Management
FwdeRurieu: @euld 9n.111 9n.212 #2101 uag N4.212 viselasuaylRanAuus

ANWINQUY NENNIT LAZNTTUIUNITINUNUNAYNS Anszaianznandoustanely
LazN1UBNDIAMITIdWAENIIMUANALYS LaryIaNMIMEansFunT sUTINTFIAane Wold
Nuusunagnslunsadreanuliiuisumensudsty sunslfinudiasanagsia wiensdldnui
Lﬁmﬁua%qmwaqiﬁQMWL*‘ﬂuméaﬂﬁﬂumﬁmiwﬁ TN UNAENTUAYNTARAUlANI9EIAT

Study of theories, principles and strategic planning processes, analysis of
internal and external environmental conditions of the organization affecting strategy
formulation, and integration of business management fields in order to plan strategies to gain
a competitive advantage, through the use of business simulation games or real business case

studies as analytical tools, business strategy planning and decision-making.

NANIVINIW
an. 014 AMwdangudmunsiseuslan 3(3-0-6)
EN 014 English for Exploring the World

Wawiruausalunisiseus wasdisrannuduldvedian wu duuinnssu du
fausssuuaziinuin lnsmssiunasdountsdinguuazmsliineluladusenounnFoudiily
LaZUONYDITEUY iamﬁgﬂﬂﬁﬂmﬁmmﬁﬁaLLazw“mﬁluamumiajﬁumﬂwmsmﬂmiﬁsuﬁé’wmm
Tuesl U151y

A competency-based English course that focuses on student-centered
exploration of the world through the use of English language and technology. Reading about
a variety of topics provides a springboard for tasks both inside and outside the classroom.
Students are equipped with knowledge about the world especially about its different cultures,
peoples, and ways of thinking. Self-study learning in a language laboratory will allow the

students to improve their listening and speaking skills in different situations.

an. 331 ANY19INOWFINATIUUR 3(3-0-6)
EN 331 Practical Business English
Souduarilnldniudangugsiaiiedndedoanslilinanuiideants wu ansly
nwdanquitonisveteyanmsdsdodudmisannneviedumedidn wagnslémudangulunis
doansngluosdng Wudy
This course will look at the English needed to achieve business communication;
for example, studying and practicing English in ordering merchandise by mail or on the Internet

and practicing the English structures that are needed when communicating within organization.

a a
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an. 332 YD WIINBDNTIN 3(3-0-6)
EN 332 Professional Business English

Bovuiuagiinnsldnudanquesialdedsileendn et lldRndedeasmagsia
Tuaounisaling 9 wu nslénwdinguiienisiasasesemenisd msldnwdangulunis
daueduuayuinig Wudu

Learning and practicing business English in a professional manner for
communication in a variety of business situations, such as the use of English for trade

negotiations and the presentation of goods and services.

a
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2.2 n@ivameganu - Usdu (27 vihein)
g, 311 ANSIANITNINITEEY 33-0-6)

FI 311 Financial Management
dsRuney . @aula na. 212

Anwinagns nallakazIsn15dn1sn1eN1Tiued 19dUsEaANSAIN NMTIATIET N3
FANIMAENITINATIRUYY NITINHULALNITNEINTAUNINITHEY 1ATIETI908UNY Aaenau
ulgureniagsAaiisinsnadsenisiadulalunisuinisnisuaieldaniunisalfiuansneiu nns
Uszgndlduuifaniamstulumsliesgivagnisdndulavesuinig

Study of strategies, techniques and methods of efficient financial management,
analysis, financing and allocation of funds, financial planning and forecasting, capital structure,
the influence of business policies on financial management decision-making under different

conditions, the application of financial concepts to analysis and decision-making by

management.
n4. 318 AANANITHULAZATIEITNITNEU 3(3-0-6)
FI 318 Financial Market and Instrument

Anwunumuasninfivesnatanisdunasantunisdululssmelng a1 suiens
e surmswisUsEmAlng natandnnsnduiausznalne aantunistulszandululszme
vy wazan1Tun1siuseninessma wenani Sidnwinalnvesnaianisiiunasauddyves
amﬁ'umiﬁuium&%awiaﬁ'mz‘uuLm‘wgﬁﬁﬂwﬂLLazizUULﬁﬂ-@ﬁﬁﬂaﬂ ulgu1en1sUSMIsanIUu
M33U wazuIANTIUMINIsRLTTiNansENUsenaInN TR ukATa T UASRY

Study of the roles and duties of financial markets and institutions in Thailand,
such as the commercial banks, the Bank of Thailand, the Stock Exchange of Thailand, and
other financial institutions in Thailand and international financial institutions; in addition, study
mechanisms of the financial markets and the importance of financial institutions in connecting
the Thai economy with the global economic system, policies for managing financial

institutions, and financial innovations that affect financial markets and institutions.

na. 321 NANNTAIYU 3(3-0-6)
FI 321 Principles of Investment
AdsAuneu - @eula na. 212 waz ne. 318

Anwmdnnindesiulunisasmu AruuaneiesEninnIses MIeuLAENIILAS
mls é’ﬂwmzLLazLLwéqeﬁjauuaﬁiﬁﬁuﬂ’liameﬁmiamu MIAUINANILAL AT HANBURVILTIANAT
wldFuannisasu meeneidadeiiugiuuasidonanaiia msvssiiugadiiuiaidunis
A9 NITINBRULATNAENTNTAWUILATIANTNINITHY SRYTI miamum@lﬁaﬂgu

Study of basic principles of investment, differences between saving, investment
and speculation, characteristics and data sources used in investment analysis, risk calculation

and expected returns on investment, analysis of fundamental and technical factors, true

a a
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investment valuation, planning and investment strategies for financial instruments and

alternative forms of investment.

na. 323 NTIATIZATIBIIUNNAITRY 3(3-0-6)
FI 323 Financial Statement and Reporting Analysis
FvsAuneu : @oauld ne. 212

AnwwuiAnwaznannstunisldteyanienistiu s189unen1Tiu nqUIzaAves
MsBATIERETIEnUNTEY S0 wiesdle weatiauazdedidnlun1sinszinianisdu nanseny
nMsiUAsuLlasiusieg mMenstyd werdeyaainsunsfululdlugiueduins ives
Aans il thasuuazfaulainly dmiugsiaussiamsng q 1wy g5RgRamnssy widlvenssy
WAYgINIUINIS

Study of concepts and principles for the use of financial information, financial
reports, purposes of financial report analysis, effects of changes in accounting for the use of
financial statements as an executive, business owner, creditor, investor or other interested

parties for various types of business such as industrial, commercial and service businesses.

14.332 NI5RUTENINUTZNA 3(3-0-6)
FI 332 International Finance
AdsAuneu : @ould na. 212 uay FiF. 203
ﬁﬂmmmifﬂﬁugﬂﬂumiU%mimiL‘EuideUizmﬂ STUUNSHUTEINwseina
AAIANITREIUTENIUTENA AaN1391583U Aa1AUTITINRUATIANIUTEINA nalALaz sz UUenT
wanuds Yadefifinansenudenisivundnsuanildsy naenau Anudssiiieadesdiunisii
§9nasENInelseine ﬂaqwéLLazLﬂ%a@ﬁamiﬁmimmﬁw ‘Vi’gﬂLﬂm%IUﬂﬂiiSWNVJUQWﬂ@aWWL?‘I‘LJ
LaEAAIANUTENINUTEINA
Study of basic knowledge of international financial management, the
international financial system, international financial markets, balance of payments, foreign
exchange markets, exchange rate mechanisms and systems, factors affecting the setting of
exchange rates, including risks associated with doing international business, risk management

strategies and tools, and rules for raising funds from international financial and capital markets.

a
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na. 411 UL EeUHIE I 33-0-6)
FI 411 Risk Management
FdsAuneu . @eula na. 212

AnweuidsslussAnsgsfianazantunisiu nszuIuns uazANudRyYeInIg
U3MIANAYY KANTEMUTBIAAALReYaR TN Anwiaudssesantunisdu 38ns
AN A IAZNSUS S AUE B IR AU ST ADULEEILAZNNSUSIISAUEBITNS
M3y nsldeuitusmensiulumstesiunudes

Study of risk in business organizations and financial institutions, processes and
importance of risk management, the effect of risk on company value, studying the risk of
financial institutions, methods of calculating risk and the management of each aspect of risk,
including risk and financial risk management, and the use of financial derivatives in hedging

risk.

na. 413 N15IANINITRUTINALNG 3(3-0-6)
FI 413 Strategic Financial Management
FdsAunew :  a@oula ne. 212 wag ng. 311
ﬁﬂ‘lﬁk’mﬁﬂﬂ’]’iLLﬁBLﬂ%@Qﬁ@INﬂ’]’i’JNLLN‘LJLLa%f\q]J@m’]i‘Vl'Nﬂ'ﬁL‘?‘luﬁl’]ﬂJLLU'JaﬂﬂWiL‘IT\IIJJ%JJth
N195513 ﬂ’]iﬁﬁuamu“aﬁﬁLWNL%QLﬂswgﬁﬂ yjaﬁ%ﬁmaﬂmmﬂ NANDUWNUYBILIUAY Y N1TATUTI
Aans MaudmsAuning wilau Fuyuuazusunsiuiieatvayunisdnduladnagy Svesgsia
warnsdeansnianisiueteiussansan
Study of principles and tools for financial planning and management through
concepts of added business value, the calculation of added economic value, added market
value, return on investment, mergers, asset management, debt, capital and financial planning

to support businesses’ strategic decision-making and effective financial communication.

ng. 421 AUUUINIINITEU 33-0-6)
FI 421 Seminar in Finance
dsruneu:  deuldirieniziu-vinusdises 3 30

AnwidenlovuazUszyndliiunda ndnms uasnguivnanisiu Wielnszsiuazm
LLu’JVl’]ﬂuﬂ’l'ﬁLLﬁlmi’ngwmwm'iL'3uLLazm'iamusuaﬂqiﬁﬁ]muﬂiajﬁms}m%aamumiaiﬂ%;ﬁu wiou
TaueLiienisesant uenand ;:JL'%ﬂusTaﬁaqﬁuﬁ”hmmmﬁwmsﬁuﬁﬁuaﬁaLﬁmamaz
YiauenansAnuAuni Tt uEeu

Study, link and apply concepts, principle and theories of finance to analyze
and work out solutions to financial and business investment problems through case studies
or current situations, with presentations for discussion; in addition, learners research additional

current financial knowledge and present the results in the classroom.

a a
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na. 427 NMTAATIEATIUTUIUNIINITRU 33-0-6)
FI 427 Quantitative Analysis in Finance
FsAuneu : @ould ne. 212 uag Au.102

Anwuuafn LuuIaeeAdinmansiiion1sInguN nmsundamuaznisdndula
mansduegrauszuy sautinmsszendld meleseidaliinafiionensaiuazniudi g
NINTRY

Study of concepts, mathematical models for planning, financial problem-
solving and decision-making, including the application of quantitative analysis for financial

forecasting and problem-solving.

a
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2.3 NFIRYAMIEAU - 1Fen (24 miein)

n4. 313 M3sansaudouazriiay 3(3-0-6)
FI 313 Credit and Debt Management

dsRuneu - aould na. 212

AnwdnuarkaseuAveIn1TUIMAudeuasniau Ussinvvesduilouazviay
audesdunslidude ulsuenmsfasannslidude msdansdude fwesesdnsgsiamly
waranITunaiiuy Tt miiwi'su%’a;ﬂaLﬁ@iﬁﬂumﬁmmmﬁﬁu WBsdeniuni matatund
msUsulassairend msudmsnidditymussvillinelfiAnseld naensunisdnwiteyaain
LASFRYLS

Study of characteristics and scope of credit and debt management, types of
credit and debt, lending risk, loan consideration policies, credit management in general
businesses and financial institutions, including data collection for debt management, methods
of debt collection, debt restructuring, debt adjustment, management of troubled debt and

non-performing loans, and the study of data from the Credit Bureau.

ng. 314 NIIUHULAENNTAIVANNINITRU 3(3-0-06)
FI 314 Financial Planning and Control
JurdsAuneu . aeula na. 212

AnwiAnuddy nTeuIun1TtuIuEuNINIsRY MsTeTsideyadiniuns
TN N133AETT LaEN1TAIUANNIINITRUNETFaIUNITalANe 9 N1siamIuNanis UfuRauld
Hulumuusunis Bnsuitgmuaznisdfuuslagldanuilumsdanismenisiu ndesdiolu
NITINLRNUNNNITRY waznAlANITNEINTAINIINIIRY

Study of the importance of the financial planning process, data analysis for
financial allocation and control under various conditions, monitoring planned performance,
methods of problem-solving and adjusting plans using knowledge of financial management,

financial planning tools and financial forecasting techniques.

4. 317 N3UEILYAAA 3(3-0-6)
FI 317 Personal Finance
ﬁﬂmmmﬁ’]ﬁm%aammwLLNumiféumiﬁ’mumLﬂ’mmamqmﬁﬁuﬁﬁ ASLUIUNIT
TunswnunIsiudiuyana  N1sdnvieunIsdudiuyanalani suna ausielaaldiny wag
sutszanmuduandiuyana Sasdumanisiiudiuyana Msdanisauninduagniaudiuyaaa
wallAluN15a3 13 TENI9NITR[Y N15IUNUNITOBN WHUNITLETIY WHUNITAINY wNUNITUTEAUSY
WHUNTEAIUUARAS WNUNTRUVASNBE kaENITIATIUALNITRUAIUUARALUUBIATIY
Study of the importance of financial planning, setting good financial targets, the
process of personal financial planning, preparation of personal financial statements including
balance sheets, income and expenses statements and personal cash budget, personal

financial ratios, personal asset and debt management, techniques for instilling financial
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discipline, savings plans, spending plans, investment plans, insurance plans, personal tax plans,

retirement finance plans, and creating overall personal finance plans.

na. 324 NIANITIEUUENTAUNANNNITEUY 3(3-0-6)
FI 324 Financial Information Systems Management
dsduneu : aeuld ne. 212
Anwmdnnisuarlasiadsvesssuuasauman1gsAeuinsidvesteya
Usganana naenunsiansiadng uazaudfyvessruuamsauman1ansiuiidnegsia nns
ﬂsz&gﬂm%miaum;ﬁmﬂmiﬁwﬁaﬁwmmiu%mimaﬁu NSITUHUATUANNIAITIEY AT
Usgifluwansadueu n1swensainin sy waznsdndulanisgsiafifiuszansaindae
srUUUfuRnIvneuiames
Study of the principles and structure of business information systems, from
importing and processing data to displaying the results; and the importance of financial
information systems for business, the application of financial information systems for the
development of financial management, financial control planning, performance evaluation,

financial forecasting, and effective business decision-making using computer systems.

n4. 325 nsufienshiduazdsesn 3(3-0-06)
FI' 325 Import-Export Financing

Anwiunum guiuu Bmseliunmsvesaantunisiulunisliuinismenistuiay
audoifionshdwazdeen ndeuniinisannruEsnamsity wasmsnusunsRulunis
ANLUGINITEMINNUTEINA

Study of the role, models, methods of operation of financial institutions in
providing financial services and financing for import and export, including methods of risk

reduction and financial planning in international business operations.

n4. 326 AS1ENTUULALNAIAAT AT 3(3-0-6)
FI 326 Fixed-Income Securities and Market

FsAuneu : @ould ne. 212

Anwinaensiaisnil wesanuduinvesnainasiansuilulsemelng Usvinnas
@N37H N3AIMUATIAN NaREULNY uazlasIad SRS ana ULy Saudmnudes wazdad el
NANTENURBSASIHANDULIUTBIASENTHT M3ianuseulmvssaiiesnswaneuunuasuly
nsSnsusuIAshnemsIansul waznsulasdunindlidundnming

Study of bond markets and the history of the Thai bond market, types of bonds,
pricing, yields and the structure of bond yields, also including risk and factors affecting bond
yields, measuring price sensitivity rate of return changes, setting credit rating levels and

securitization.
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n4. 328 NTRULAZNITTUIAT 3(3-0-16)
FI 328 Money and Banking

AnuAfaninisvesdiuns anuddyvesiuiiddessuuiasugia Bnsdaszuy
funswesUszmelng Jadefitinansenusiouunuiu nalalunsmuauuiinaiy ssuumssuans
Tutszindlng wagn1ssuiasdiannsetind s9uds unumessuAsuislsemalnglunisiiugua
SUIMITNIETE

Study of the evolution of currency, the importance of money to the economic
system, Thailand’s methods of managing the monetary system, factors affecting the amount
of money, mechanisms to control the amount of money, the banking system in Thailand and

electronic banking, including the role of the Bank of Thailand in overseeing commercial banks.

N4.336 wiAlulagn1sku 3(3-0-6)
FI 336 Financial Technology

Anwimalulagniin1siunazisn1sInnmen1TRued 1sluszansnin nsesIvs
N33R ILaEN1TIAATIRUNU N1TINWHULAZNITHEINTAININITREY IATIa5T199098UI U Aaendu
ulsurensgsantdvswasensdndulalunisuimsmstuaeldanunsaliunndnaiu uazAnw
femnudfguessruunistisyRusessuunisiiulaziasugha ssdusenauuazdifefedly szuu
N335 LLazmaiuiaﬁﬁﬁﬁzﬂusswmsﬁt‘hizﬁu U N1sTsERuRIwAsaTediannseiing nns
T192{UNIULAALIE (Payment gateways) LLaSﬂ’ﬁﬂizEgﬂGﬂ“fjJLLU’JﬁGW]NﬂﬁL‘EULLaZLﬁMﬂigaV}%ﬂWW
Y9401AgINUNTIATIEILarN1sAndulaveEuImg

Study of financial technology and effective financial management methods,
analysis, financing and allocation of funds. Financial planning and forecasting, capital structures
as well as business policies that influence financial management decisions under different
circumstances. and to study the importance of payment systems to the financial system and
economy. Components and people involved in payment system and important technologies
in payment systems such as payment through electronic networks

payment gateways and application of financial concepts and sector optimization.

n4. 333 NUYTUNY 3(3-0-6)
FI 333 Investment Banking
ANYINIUNUIMUAZNITANLTUIUAIUIATEUAVDIFNITUNITRU NannITHazmALle
nsNnasuilunelfiadmsunmsiruagadilviuianisuagdamu nsdndmiienanningves
ﬁﬁm’lﬂu'gﬂl,l,uwi’m 9 miamuﬁumqiﬁﬂuwmagﬂLLUU N13AIUTINAINTT AABAIUNITIANITNITLIU
U 9
Study of the role and operations of financial institutions in investment banking,
principles and techniques of investment banking for determining value for businesses and
investors, various forms of securities underwriting of businesses, various forms of business

investment, and other aspects of financial management.

a a
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n4. 334 M5A0a1IN1NITRY 3(3-0-6)
Fl 334 Financial Communication

Anwunummihiivesnsdeansmnanisiiu mstmuaguuuunsnsedeasdmiu
fdnlids nsusmsdesmensiemsmanisiuegieiiuszdniain msadayadiAanislagns
SMuANsEUILNISARsadaNs TN INsENTINYE NS RTINS iusgsadeassalidladieuas
Huszansnn

Study of the role of financial communication, establishing modes of
communication for stakeholders, effective management of communication channels, creation
of business value by defining communication processes, as well as practicing creative financial

communication skills to be understood easily and effectively.

4. 335 rszLusﬁﬂmsamuéfmué’ﬂﬁwETﬁ'Uﬂﬁﬁmimmﬁqﬁl’wwmiﬁu 3(3-0-6)

FI 335 Securities Investment Consultant and Wealth Management
Lﬁaﬁﬂmmmiﬁugmﬁmmiaﬂnuiumawmmuﬂ"ﬂﬂ LATATIAINNISRUAT AN

Fudou asansil NBINUTI wardyTouearanii mmiuazﬂgimﬁwﬁLﬁaaﬁﬁaaﬂﬁlﬂuﬁ

wuzihnsamu T awnsathawddnanludssendldlumsuimsanusisdosnsiuld
Study of basic knowledge on investment in general equities and complex

financial instruments, debt instruments, mutual funds and derivatives, the relevant knowledge

and regulations for investment advisors, as well as the application of this knowledge to wealth

management.
Ny, 412 nsAnwanudululduagmsussidiulasans 3(3-0-6)
Fl 412 Feasibility Study and Project Evaluation

Anwndnnis Tumeu deddn uasalesdiolunsieseiuazysadiunnudulule
Y8alATINITAM Y Meun1IRa1R NSNS MIKER N1y TudsmsinnuuarUssdunalasenis
Tnefnwianianguiuazniaufidsenisdnwmanuduldlfvedassnsamuiieriaueuay
siUTenan1sAnusuiulutusey

Study of the principles, process, limitations and tools for analyzing and
evaluating the feasibility of investment projects in terms of marketing, production, finance,
and including tracking and evaluation of projects, learning both theory and practice by studying
the feasibility of investment projects for presentation and discussion of the results in the

classroom.

a

194 ANanTUTYIRT AMEUIMSTING UnsAnY 2567

] LAY



ng. 414 nsUsEAUNY 3(3-0-6)
Fl 414 Insurance

Anwiseianvesdsuaynsussiudy nsUsznevgsialseiudy mihiuazam
Sulinwouveeustnuseiy aunune wdmnae Sewlvwesmsuseiy msfuaneusyiui
Wz ANLANATEY YaruAunsusssl nhiiuazanuiuinveuesuisnuseiu dvdusslevy
FlFFuannsUseiu nasnau N13RUNTUTERUSY

Study of types of hazards and insurance, operating insurance business, duties
and responsibilities of insurance companies, definitions, rules, conditions of insurance,
calculation of appropriate insurance premiums, coverage of policy surrender value, insurance

benefits and insurance planning.

M. 415 anun1saldagiumnienstiu 3(3-0-06)
FI 415 Current Issues in Finance

Anwndoya 91a13 nsdlAnw weluladuazuinnssumenistuihaulaludagiu
WAUINTVOINAIAEY AAIANU LLazLﬂéaﬂﬁa%’Nﬂ’ﬁﬁulﬂajﬂ U amumiaﬂu‘ﬂmﬁu%a
wnnsalddyrieingamsnineniaiasusiauasnsiuedivyluein

Study of information, news, case studies, technology and financial innovations
of current interest, developments in the financial and capital markets and new financial
instruments, as well as current situations and major economic or financial events and crises

from the past.

N4.417 msawuluedomiuning 3(3-0-6)
Fl 417 Real Estate Investment
ANEIITAIUINITVRIINATHALANILVBINAINDFWNTUNTNIUTEYNALUIAANIINITIY
dielfUsziliuyaredmniuminduasdudosdmduning msdamBuyuanedemiumindlunaie
nuwazndnnindlunain nsuvasdunsndlidundnmsng nsudesdn neayusin edmnsunsng
dunindamunindon maamu%LﬂiwﬁmmLﬁlEJ\‘PUaamaamﬂuaﬁwﬁmw%’wé wazAnwIUTzLaN
yosedmduming wdninasiuarisnislunisusafiusaedmiiundng Jadefidnadenisusediu
51PN MUNING TauA AnwazLazUITANUBIDFITUNING Tomuun dnLIndeu
#n717Y LATEgNILATEIAL st wndelumsUsefiunaedmduninadielfidundnuseiuuasy
Lﬁamia\mu
Study of the evolution of the real estate market cycles and conditions, the
application of financial concepts to the assessment of the real estate value and loans,
financing from real estate in capital markets and securities in the market, securitization, leasing,
real estate funds alternative investment assets and analyzing the risks of investing in real
estate. And study of the type of real estate Criteria and methods for appraisal of real estate

prices and factors affecting the characteristics and types of immovable properties,

a a
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requirements, environment, economic and social conditions, including the concept of real

estate valuation for use as collateral and for investment purposes.

na. 423 AIEnTeYUSuAzRAINB RIS 3(3-0-6)
FI 423 Derivative Securities and Market
FvsAuneu : @oauld ne. 212
Anvussamaesamansewitus aunmauaznalnvesmaaeyiusislussnauas
ialsena ssAnsiAataslunmsmiuguanameyius msUssfiuyarnsaiseyiug dadeid
NANTEVIURETIABIATIEToUNLS uazimadamsldnsanseyiusifiormuanagnsnisasmu
Study of types of derivatives, the evolution and mechanisms of both domestic
and foreign derivatives markets, organizations related to the supervision of derivatives markets,
valuation of derivatives, factors affecting the price of derivatives, and methods of using

derivatives to determine investment strategy.

n. 424 NTIATBIVANNINE WA NITIANINGUNENNTNEG 3(3-0-6)
Fl 424 Securities Analysis and Portfolio Management
AdsAuney - @ouls na. 212 waz ne. 318

Anwmannisamu nMsesevn1sawmulunanning Ussianvemanning n15in
AMNUABILAZNIAWIMNANDULIY N uinsuimsnduvdnnindatelvi aufiuszdnsnimues
AAIANANNTNG LUUTIBDINITAIMUATIAANNTNE Lﬂ%aﬂﬁaiumﬁmeﬁuazﬂizLﬁmﬂaﬂ'w
vanninduaznguvdnning Jedeifinansgnusonsdndulaasmu manszarenmsamuiiioanaay
A9 waznsaangumdnniwg s ansam

Study of principles of investment, analysis of investment in securities, types of
securities, risk measurement and calculating returns, modern theories of portfolio
management, the effectiveness of stock exchanges, tools for the analysis and evaluation of
the value of securities and portfolios, factors affecting investment decisions, spreading

investments to reduce risk, and building effective securities portfolios.

N4, 425 NsAnYIANIZUARS 3(0-6-6)
FI 425 Independent Study
dsAuneu . daula na. 212

Humsinwiemzeyaraiisfuiidonanstuiindnwaule lnee1sdiaey
wazgAnvazinfuimuaidonsmumienuide WisliAnwduaiiidesemios aeldmsgua
waznsiiduuginanesdiaeu

Independent study of financial topics of students’ own interests, on a report
or research topic agreed with the teacher, for the student to carry out their own research

under the supervision and guidance of the instructor.
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na. 426 N153ILNINTIUY 3(0-6-6)
FI 426 Research in Finance
Fvdsduneu : a@ould na. 212 wag us. 207

Anwszdeuinidy suauLsumLLasmmﬁ’ﬁﬁ’zgsuaqmﬁ%’aﬁqLé?iw%mmuam%a@mmw
wd i Anwihdymmnanisdufivhadlalusmedunnvhingde dvhasnuesiiauenaagy
M98y sawdenninanisifeilindszgndldludessia viefmuadudoiauouuzdimiv
nsfinwauaselulusuime

Study of research methods, the scope and importance of both quantitative and
qualitative research, with students researching current financial problems of interest, doing a
report and presenting a summary of their research results, and also applying the research

results to business or as suggestions for further research.

ne. 428 N1SRNIUNINITRY 3(00-9-0)
FI 428 Financial Internship
FwdeRunieu - aeuld Fvnamzinu-Usdusgatey 2 I viselasusydRanauud
AnuftRnumenunstuluesdnsgsiansoantumstuiiladfueydiainaaian
N353 Tngrunasinistinnuaufininenulaznaivnistuimun WeliinAnuldfindy uay
Usrendldnuiniansiulunsuiuinnusse n1eldn1snivaugua kagUssliiunanisvineuan
sntiwihga uenaind thAnwasdesimimenuasnanisiinnudedugansine
Internship in finance in a business organization or a financial institution
approved by the Finance Department, after passing the internship criteria specified by the
organization and the Finance Department, to enable students to practice and apply their
financial knowledge to real-life operations under supervision and with performance
evaluations from the head of the unit. In addition, upon completion, students are required to

submit a report summarizing the results of their internship.

n4. 429 nsRudmsugUsenauns 3(3-0-6)
FI 429 Entrepreneurial Finance

Anundnuaizuedgsia uuIALAzNumensiuiAetes MsnauRumanTsEy
MTIATIZRTIBNUNINITEL NMTUIMsAUNSNSuasnAuRensiuiuay N3IANIIUNUIN
WVARUUAEUEN ARBAIUNNTANYILALUTEIULATING

Study of the nature of business, related financial concepts and theories,
financial planning, analysis of financial reports, asset and liabilities management for operations,

financing from external sources, as well as studying and evaluating projects.

a a
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na.444 IFINTIUNNNITEUY 3(3-0-6)
Fl 444 Financial Engineering
FudsAuneu : d@auld ne.321
Anwiniseenuuunsiauinsiiluldvesuinnssuaiosdionianisiu nssuiuns
witamnianisiduegraduszuu InsAnvdwwidnuaznisidiadesdionienisdudig q ldun
goUtu duqvesiida dyrihaedavaraiay lnewudenszuiunsuddani wazn1sAnegns
asuassfnaenauinuinagnsvesnsliiedesiiomansufion sinnisdundnduasuiiau ns
Untosuazmsdanisarindes sauinisiendtma
Study of the design, development, implementation of financial instruments,
comprehensive problem-solving process by studying the process and applying for various
loans Including fortune contract options for futures and top contracts. Emphasizing process of
solving it requires planning, thinking creatively, and studying the strategies of financial planning
responsibilities, organizing and coordinating with waiters, and managing risks, as well as to

make the Arbitage.

N3.445 N5IANITFIUTRYAMUNNTRY 3(3-0-6)
FI 445 Big Data Management in Finance

Anwrwundnieafumaianisiivsansiy nsdafiu mﬁLﬂiwﬁsﬁagauuﬁa
dieinnsednd nsuimsuasdanisdeyasuialngidiiunisdu Widaugneies Undedio naonau
annsaUsssnanauuuizalyile muaniunisaliiagtunazannisaleunan iewrdeyadina1onn
Uszgnaldlunmsdnaulalunisuimsesans

Study of the concepts of collection techniques, storage, analysis of data on
electronic media. Administration and management of financial big data to be accurate,
reliable, as well as be able to process in real time. According to the current situation and
future forecasts in order to apply the information to make decisions in managing the

organization.

Us. 325 nsENUAUEUTENOUNNS 3(0-9-0)
BA 325 Entrepreneurial Internship
Fwdsduneu - aeuld Iy nantveu-Uiduegeos 2 IyviselasuaylinanAuud
AnwInTyyveusenaunts mNuAnas1eEsIA Nsualamlenialunisamu
gsnaluig n15¥ndtaddn1s NaauRL N1sUFTRMUTSS N15U3NM1353790810 0 UTEUY wasn
wwImstunsuidym lneinAnwagdednanululasinisinaiuresuninerds aeldnisguaves
ANASERUSNwIlATINTs wielnanuluesdnisaneg Wusualddesndn 200 $3lu9 wagtin@nw
éfaq%’mﬁﬁwqma@mamwiﬁﬂqwulﬁaéjugjmmi?]ﬂmu
Study of entrepreneurial spirit, creative thinking, seeking out new business
investment opportunities, setting up an organization, planning, real-life operations, systematic

business management, and guidance for solutions to problem; students must train in the
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university’s internship program, under the supervision of the faculty advisor or train in an
organization for not less than 200 hours and, upon completion, students are required to

submit a report summarizing the results of their internship.

an. 301 W3 HUANNFANE 3(3-0-6)
CO 301 Pre-Cooperative Education

AnwnwiAauazAudlavesssuvaniafnumeasnaulunisimisunnunioulay
NNWZAIUAINS 977 N1STEUIANUIBALATINY N1Taonan ulIZNaUnIT WwATANITITUNTS
Funwalinu msfausineglunisdears yadnam ansviaududin afreassdnisiiaudae
A9NTI0 5 @ TAIUSITUEIANT WATANITANDE1IATNATIA WATANITITEUTIBURAZNITUILEUD
Vinwen1sugUsenounts AMSIINA3EsIIN TNiRsseussadlinndn deasufuiluseninems
AU wazanulasndsluaniulsznaunis

Study of concepts and understanding of the cooperative education system,
and the preparation of various skills such as writing job application letters, selecting a
workplace, job interview techniques, developing communication skills, personality, team work,
creating work through 5 S activities, organizational culture, creative thinking techniques, report
writing and presentation techniques, entrepreneurial skills, ethics and professional codes of

conduct, conduct while working, and safety in the workplace

an. 430 annafnw 9(0-35-0)
MG 430 Cooperative Education
AtsAuneu: @ould ae. 301 wazivianizau-UiAu 981ty 3 317

Anwse ‘U‘Uﬂ?iﬂ/l’]ﬂ?ﬂﬁ]i\‘iiﬂﬁﬂ’]u‘ﬂi ﬂEJ‘Uﬂ’]iﬁiﬂﬁ]I‘Ll%"lu YNUNITUVDIADTU
‘Ui‘“ﬂE’J‘Uﬂ’]iL‘W@L’d‘iiﬂﬁi’]ﬂMUﬂﬂﬂ‘lﬁ%’]ﬁJﬂ’J’]ﬁJWi@ﬂJﬂ’]umuaW‘UWQ’]ﬂfﬁi‘UQ‘UG]ﬂ’m‘wu%’]uaﬁl’]ﬂllﬁaﬂﬂ’ﬁ
LLﬁ%L‘UuiSU‘U ‘L!ﬂﬁﬂiﬁl’]ﬁ]%ﬁ]@ﬁﬂ“{jﬂﬂflﬂ’]i%’]ﬂ’m@EJ'NLG]&JL’J@'W’J@JLL@’JVLMUEJEJﬂ’J’] 16 ﬁ‘U@W‘W ‘Vii@ 1 A1A
N15ANEN i’)llﬁ\‘iﬁﬂ'ﬁﬂiuLﬁu&lﬁﬂ’]i‘l/?’N']L!f\]’]ﬂEJ"If\]'ﬁ*c’j‘ﬁlﬂ‘%ﬂi%il'lﬂJﬁJUﬁﬂ’]u‘Uiuﬂ@Uﬂﬁi ﬁﬂﬁﬂ‘t‘i’]glj@\ﬁ
ﬁ]ﬂ‘V]’1‘U‘L!‘1/1ﬂﬂ’J’]ZLIﬂ’]’J‘Vi‘lJ’ﬂ‘Uﬂ’ﬁUQUGlQ’Hﬂ‘Uiu%’J’Nﬂ?i‘UQ‘Umm‘u 'namﬁwsmuasﬂwamﬁ‘dgumm
LLaumLauamamiiJgumﬂumaaua@miﬂgumm

Study of real-life work systems as an employee in a business to enhance
students’ professional readiness through basic principled and structured practice; students
must work full-time for not less than 16 weeks or 1 semester, including work evaluation by
their advisor and workplace; students must record their progress at work during the internship
and both complete a report and make a presentation on their performace at the end of the

internship.

3. MINIVUTBNLET (6 VLEnn)
tndnwazieadoniseuseindunlaaeuluunninerdensamm laidesndn 6 wiiedn

wangnsUIYnT AngUIMSIINT Unsdnw 2567 /7 199

g



ABYUYS183YT
d191391M33an1sladaAnduazldguniu

1. vuandmaneialy (30 winefn)

NAUINNHINGY (9 Niein)

an. 101 AMdanguludinuszaniu 3(2-2-6)

EN 101 Everyday English
Andlunislilassadrsfuguuazdnounudnguildluitausesiiu Yseneudae

nMsyauuzinueauazlidoyadiui nsussereyaandnuar msyadasesiiaula Seadidu

AUTEULATLSINEN A Ud I TeazAY TaEensuanmuAndiiludesialy Snveaninue
NSNA N5 A58 kaENISTEUAITTTIYTUINIG

Practice basic language structures and everyday expressions, including how to give
informative self-introduction, describe personality, talk about interests and personal passions,
as well as how to express opinions about general issues. Enhance language skills-speaking,

listening, reading, and writing-through integrated methods.

an. 102 Awdangeluuiunmediny 3(2-2-6)
EN 102 Social English
Anduniswauaznndeulssleanazduiuilfiiuuszd ionsilufauiusme
dnu mIwanidsudeya maUsuiiiey wagmseSuieanuAnfeiuEesing o Tuuiumnedsay
wazgIna Tnsgaunsimuninyenisefussuasnisiiaue semaluladuazaufnasnasse
Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-
related contexts, with emphasis on developing discussion and presentation skills along with

digital skills and creativity.

an. 103 Awdanguluuiunaina 3(2-2-6)
EN 103 Global English

?Jﬂsluﬂ’ﬁmaawﬂszaun’rﬁaﬂmaizuimaztﬁaﬂaﬁuauu LAZLARIATUAALAY
AerduTinanudueg i uagdssiduiymilusefuaina Tnegadunisiaundineenis
deansseninsimusssu uwaznisdeanslulanidva dddysonsilunadedlan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming ¢lobal citizens.
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NF1AYIYIUINSTINWAYITN (21 viiidefin)

AN, 101 vinwgnsAniilenisiiousnasndin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anwmged] wannsvein1sin iawin1sAnegaduszuy 919 Msfaldainng nns
Ana%19assn MIRRTATIEI N1sRRdRATIE NMsRawATam Dudu siudansdeuloswnufnuas
annsadeniadesiionnuAniiminzanluuszendldludinuszdriu meihauna gmsiiouinan
Mnlaegadiuszansnm

In this course, students will learn about theories and practical thinking tools
such as critical thinking, creative and innovative thinking, analytical thinking, synthesis thinking
and problem-solving thinking, including how to link and select appropriate thinking tools and

effectively adapt to their daily life, professional undertakings and lifelong learning.

fAn. 102 aadunadios warmsidsunasmesdny 33-0-6)
GE 102 Citizenship and Social Transformation

Anwiauning Audnwy dns uihfivaviaininvesaudunaiilesifly
dspailne dsnulanuazdenuduiiludagiunazeuinn Wy deudda danunniausssy 1udu
Wieiiviunisidsunlasuesdsausineg udaSeufituidia dunndendidmasoaunnis 4 4
fio ne Ta daaw wae Jgyan endonususeghimruiduludeulfedsdiauguuariidendou
o

In this course, students will learn about definitions, attributes, rights, civic duties
and freedom associated with citizenships and social transformation of Thailand and global
communities in current times and in the future, such as digital society, multicultural society.
To be able to live peacefully and happily with others, it is important to understand evolving
changes and learn about 4 dimensions of the environments affecting health, namely, body,

mind, society and wisdom.

. 103 wmelulaBuaruinnssudiieaunan 3(3-0-6)
GE 103 Technology and Innovation for the Future

ANWIUNUIN WUIAA N153IINTY Saudensuszendldinaluladuasuinnssuaiu
#a Tjaiunmsimunaun mdinludinuaising wansenuiiidensduiuiin & uaziasugia
naenauAnuNslivsyloviuarnsduaseminddumadyg s nmaluladuazuinns

In this course, students will learn about concepts and innovative technology
and applications aiming to better a quality of life of people in a new society, including how
technology and innovation affects our livelihood. The course also covers information on

intellectual property protection as a result of technology and innovation.
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fv. 104 quvdsamiugunnziiein 3(3-0-6)
GE 104 Aesthetics and Well-being for Life
Seuinsldiined1alinuA1anauAalziazianssutdunuinis Wayuwesnadly
FesqurdsamiiisatesiuTinuasdinuainnufaleineg waginn duasdenisdisieguesdin
AANLaL INUTITU
In this course, students will explore relevant theories and concepts of
aesthetics related to life and society and learn to cultivate positive outlook and attitude and
understanding of different forms of taste and beauty, which will enhance their perception of
diversity and enable them to appreciate art, music, literature, images, films and other forms
of art. Students will also learn how to depict their imagination via communicative design using
images, colors, calligraphy and other related tools to create value-added identity and

characteristics to services, products and media.

. 105 WusinsnedenunasUseinuialndveslan 3(3-0-6)
GE 105 Global Alliance and Emerging Issues
ANYINITRAILIAUTINTBILAVLIUIVIANILATEFNIRAEN T DNdINANTEN D
= [ [ [ P v =3 o v A a X 1
nsdsullasnsdsnuuaziausssuludiaulan ot lauszinudryitindulmivsslszanaulan
In this course, students will learn about international economic and political
collaborations and developments affecting/constituting changes g¢lobally, in order to

understand key global issues.

. 106 m’mif‘wwmiL‘EuLLazmiﬁwmaﬂNﬁﬁu 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

Anwinisdanisiazindulanienisiiusgiiuszd@nine 19In199AN15A1TH WA
UAAAKAZNITAMUY TINTINTRRILIBE 18U Tnggatunsysannisesdanuinasnadesiuuiun
& A Y & o w A 9 v g o
WU YUY uazdsnuiludngy LW@IML%UO\T{]@MWLL@%LLUDVINﬂ’]iLLﬁlﬂJ@EJ’NL‘U‘IJE‘Uﬁﬁ@J

In this course, students will learn about management and effective financial
decision making, including personal finance management and sustainable development and
personal finance literacy, with special attention on integrated knowledge for local community

and society, in order to highlight key issues and offer practical solutions.

a
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fn. 107 Imgaramnudugusznauniswaginuensdugi 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁﬂmLLazﬂ’@um@mé’ﬂwmzﬁﬁwﬁzﬂumia%ﬂﬁm?zyjﬁmzumw‘f]u@fﬂssnamﬁ Tty
nsAnuUUIEITes Usgnaudienisiianufnadieassd wasnisuarnlenialuninisuuasdniy
RAansegiigausssuuaraiesssu finngfihiannsaiagyihauduiiuldogisiiussansua sous
waznandulaviuiewvsniel
In this course, students will study and develop important characteristics of
entrepreneurial mindset, with an emphasis on a combination of creativity and
entrepreneurship and explore entrepreneurial opportunities while learning about business
best practice and ethics including leadership skills and qualities, effective leadership
characteristics which will enable them to effectively work as a team and be able to make

well-informed decision when required.
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2. AUINIVUANIE (99 viIENA)
2.1 naudrILAY (48 1uaein)

nauIvUnyd
Uv. 200 n5UnAgINa 3(2-2-5)
AC 200 Business Accounting

AN TAILINITNIATUYT UNUIMNSURTNNRDEIAL NANLAY NITIATIZR N5

Ly

Win IWUNUTLANTIBNUNNNITRY Lagn159RrIT1891UNN5RYN TIienwinisideyania

v A

palulduselovidniugsia wazdedninvesdoyanensUind nasnaulsusssuvadizIaInnis

o
LY

ol

Study of the evolution of accounting, the role of accounting towards society,
criteria, analysis, record-keeping, classification of financial reports and preparation of financial
data, including study of the use of accounting data for business and limitations of accounting

data, as well as ethics in the accounting profession.

NAUIYATEANENT
Af. 203 \AugAansiUasu 3(3-0-6)
EC 203 Introduction to Economics

ﬁﬂwméfﬂmivmm'i‘wgmam%ﬁlﬁmﬁ"uﬂﬁﬂg]m'itﬁm\imiwgﬁﬂu TInUsedniu
Anwifan1siimunsindusn s1adaden1snds nqunisnds siulaUssvrvfdiuysznouves
s18lFUsEA N3N N15A&S MIRasefurssEme naenaunslduleuneeneg ievilviAa
ALAIYNINENNLATYFAT

Study of economic principles related to economic events in daily life; study of
pricing of goods, production factor prices, production theories, national income, composition
of national income, finance, dealing internationally, as well as the use of different policies to

stimulate economic development.

NANIVINY MUY
nyl. 102 IV RELEREY 3(3-0-6)
LA 102 Business Law

ﬁﬂ‘tﬂﬁﬁﬂﬂ{]‘ﬁll']&LLﬁ‘“’JﬁUQ‘UG]G]']JJMﬁﬂﬂ{]MNWEJLLWQLLa”W’mﬂIEWILﬂEJ'JﬂUﬂ'liU'i‘“ﬂE]U

a

ﬁiq"ﬂ EULLUU@ﬂﬂﬂiﬁﬁﬂﬁ] mumaumnmmua ﬂ'ﬁm’]Luu\'ﬂusﬂax‘iiﬂLL‘U'UENﬂﬂi‘VlNﬁiﬂ’ﬂ L’e]ﬂLVlﬂﬁﬁUﬂJ’Wl

Study of legal principles and practice of civil and commercial law relating to
business, business models, procedures for establishing and operating business organization
models, important contracts such as sales contracts, property contracts, loan agreements, and

including laws relating to digital markets.
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nu. 301 N15N1H0INT 3(3-0-6)
LA 301 Taxation

AnwnuIAALarAMdUNITBIN188INT anwME NaNLNMe 35n15USELEU NS
FuaznsiaiunBeinsin q mulsznaduning uazn8au o Mieados Suldun MBRulH
yanasssun1 MEEuldlRyana MSRuldin u f91e Syadiiin MFssRaany e1nsuansd
A18AanINg nFasinaniln uagn19du 9 MAeates 1Wu nEn1sFunsan dedamuning
audaynBdou Wusiu FF MU T UL UL IEN 5T 5N SUTATANS 9

Study of concepts and history of taxation, characteristics, criteria, assessment
methods, calculation and collection of various duties and taxes under the Revenue Code and
other related taxes: personal income tax, corporate income tax, withholding tax, VAT, specific
business tax, stamp duty, customs duty, excise tax, and other related taxes such as inheritance

tax, real estate tax, double taxation agreements, including different tax submission deadlines.

nauIyLeUsun
ARl 102 ANAANANSTINT 3(2-2-6)
MA 102 Business Mathematics

Anwivdagda feidy auduvesdiulas gnsnismieyiusvesilendu n1sm

a o

AEgALazA1anYoIan TuNduNusAUNegIRa auiusu1edIn Builinsdu waznsuszgndlunia
5373 aynsy wazmsie1nnuiiseseunsululdlungsia Weliindnwlddanuinedineans

othanaifisslunisfnwgsianslummnuiuaznisUssynd

Study of calculus, functions, gradient of curves, formulae for finding function
derivatives, maximum and minimum values of functions related to business, partial derivatives,
integration and application of integration understanding to business, series and using
knowledge of series in business in order to provide students with sufficient mathematical

knowledge in business studies, both theoretical and applied.

us. 207 mMseTginsadAiionsdindulannagsia 3(2-2-5)
BA 207 Statistical Analysis for Business Decisions
AnwuuidniiugtunsadfiAsrfumsihdeyauinseiiieldluniswensaiuay
mssindulanisgsia lnefnwisnisdaiuvdeya metauwildudiddiunas mainnisnszaneues
foya mnutazdu msUszau MIvedevaNuAgiunsaififsrfudadouazdadiu nns
AATILRANULUTUTIU NIsVRdBUANURFIUMEEDRALAFLATS N19IAIIRNTITaNaRELAZANENTUS
JITINTIATILIBUNTULIA
Study of fundamental concepts of statistics relating to data analysis for
forecasting and decision-making in business, with study of methods of data storage, measures
of central tendency, measures of data distribution, probability, estimation, testing statistical
hypotheses of mean and proportion, analysis of variance, testing hypotheses using chi-square

statistics, regression and correlation analysis, and time series analysis.
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NANIYIUINTIIND

ne. 212 QUESPLERD 3(3-0-6)
FI 212 Business Finance

AUsRuneu : @ould U, 200

Anwunum nihfuazaiessiunisgsiavesdanismienisiu msuImsnisiuly
E‘Nﬂﬂiﬁiﬂ‘ﬂLW@iMUiiﬁLﬂ?%ﬁﬂﬂ@ﬂﬂﬂi ﬂ’]i’]Lﬂi’]UMﬁUVﬁWEJVIﬁ’]ﬂEUIUﬂ’]iG’]’]L‘NUQ’m 97191 Ludn
LQ‘U‘W‘UMMUL'JEJU auAn aﬂ‘ﬁuﬂﬁﬂ'] ﬂ'mLﬂiﬁmamﬂmumammuwamu miﬁmmuummmmm
L\‘IUV]‘LJ‘VN? g auu,a I8YLY mammmmumwuamum miamuammﬂi ANTAIN MaonIUY
LL‘U’JF’]@LﬂEJ’JﬂUi,Iuaﬂ’WJ@ﬂLﬂuﬁ%ﬁuEJuL’Ja’]

Study of the roles, duties and business ethics of financial managers, financial
management in business organizations to achieve organizational goals, analysis of major
operational assets such as cash, working capital, trade receivables, basic financial ratio analysis,
financing from both short-term and long-term sources, calculation of capital costs, efficient

investment, as well as concepts of the value of money over time.

4. 222 N3URYTUTING 3(2-3-6)
FI 222 Managerial Accounting
FUsAuneu : @ould U, 200 uay N9, 212
Anwinslivsslevdanndeyanstyiuazsunisiuilionisuimsau msinsed
Imm’ﬁamu ARENRIFHA T LLuaﬁﬂLﬁmﬁJwﬁunu mf}Lﬂiwﬁ(ﬁunuuazﬁWVLiLﬁamiaNLLNuLLazm‘J
Anaulavesieusng
Study of the use of accounting data and financial statements for management,
investment project analysis, budgeting, concepts of cost, cost and profit analysis for planning

and decision-making by management.

fa. 101 NANNIINAA 3(3-0-6)
MK 101 Principles of Marketing

AN¥UIANLAMAEIAUNITAAIN AINUNNTY VOULLA AUEALY WiuazusnIg
VOINANTUAFIIE) NIFIAUTTLANFUAT N1FIUNY NTLEDNTDINIINITIINUIY Wleu18n13He3A7
LarNIsANASUNNTIIMLIE MSirzikarnndenaatatvane Fwandeuiiiidninaniiniseaain
maamumwﬁ%msm‘uﬂmmimmmLLazﬁﬂmmmiLﬁmG’Tmﬁ'mﬁumimmmzwhwizL‘vm

Study of concepts related to marketing, definitions, scope, importance,
functions and services of various market types, product classification, planning, selection of
distribution channels, pricing and sales promotion policies, analysis and selection of target
markets, environments influencing marketing, as well as finding methods to control marketing

and study of basic knowledge about international marketing.

a
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an. 111 N1SIANTITRIANITHATNINEINTUWE 3(3-0-06)
MG 111 Organization and Human Resource Management

AnwLWIAR NauY WAzt Tnann1an5ianTs WA N33 MsdnesAnIs NS
i n1599la Nsdeans uarNIIAMUANGIAY RaeAauNTIANIIFIRaTENIneUsEMA Tamiedne
FTUUMTUSINSITUYAAR UTENDUAIENNITINMRUAGIAY NTATIMILAzARRENUAaINT NMSHNBUTY
W1 wagnsUssdiunansuiRoungluesdnig Tnemildmaudsuulamesanmuindeudi
nasien1sSAMsTluUsEmARaE I sEine

Study of concepts, theories and main functions of management: planning,
organization, guidance, motivation, communication and business control, as well as
international business management, including study of personnel management systems
consisting of manpower planning, personnel recruitment and selection, training and
performance evaluation within the organization, by considering environmental changes that

affect management both domestically and abroad.

an. 212 NI5IANITIUNARLAZNITALTUNU 3(3-0-6)
MG 212 Production and Operations Management
ﬁﬂmmmﬁtﬁaaﬁmﬁmﬁumzmummamﬁuﬁwLLaz‘U%mi SRt uReUYEINTg

Faauladenndndost nmsmsiaiing n1sdadelsenuuarditneuy nMsuRLi&nIsRan 1g
INEIAUNITHERN NITUTITAUAIAIARY AABATUNITATUANAMNINYBIAUAIMALUINT

Study of basic knowledge of the production process of goods and services,
from the decision-making process on product selection, finding a location, plant and office
layout, planning capacity, production scheduling, inventory management, and quality control

of goods and services.

an. 222 msduiuszneunisiaynsnamNgsie 3(3-0-6)
MG 222 Entrepreneurship and Business Development
ntsRunau: aauls an.111

AnwiAmuvang unum Usean Audnvizkainyzeadusznauns Insienuag
Usziiulomanisgsiaifiosimuinaduguszneunts fvuauuimenissndussislugiuuuyes
wugsRaiielt duuumsunsiivuaiianisnisdniugsients aaenaulsuliuanuidsiionnasd
HANTENUABEINY

Study of definitions, roles, types, characteristics and skills of entrepreneurs,
analysis and assessment of business opportunities for developing entrepreneurship, defining
business operating practices in the form of a business plan to be used as a guideline for setting
the direction of actual business operations and assessment of risks that may affect the

business.
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an. 429 NM3IANISBINagNs 3(3-0-6)
MG 429 Strategic Management
FwdeRuneu: @euls an.111 an.212 92.101 Uag N9.212 viselisun1seudAnINAMUA

ANWINGUY NENNIT WAZNTTUIUNITINUNUNAYNS Anszaianznandouanely
LazN1gUBNEIAMITidasaN s mMUANagYS LarysanmMImanifunsuInsssiase iield
Nuusunagnslunsadreanuliiuisumensudsty sunslfinudiasanagsia wiensdldnui
Lﬁmﬁua%qm1aqiﬁauwLﬁuLﬂ%aQﬁa‘Lumﬁmiwﬁ TR UNAENTLAYNTANFUIANI9EIAT

Study of theories, principles and strategic planning processes, analysis of
internal and external environmental conditions of the organization affecting strategy
formulation, and integration of business management fields in order to plan strategies to gain
a competitive advantage, through the use of business simulation games or real business case

studies as analytical tools, business strategy planning and decision-making.

NANIVINIW
an. 014 AMwdangudmiumsiseuslan 3(3-0-6)
EN 014 English for Exploring the World

Wawiruausalunisiseus wasdisrannuduldvedian wu duuinnssu du
fausssuuaziinuin lnsmssiunasdountsdinguuazmsliineluladusenounnFoudiily
LaZUONYDITEUY iamﬁgﬂﬂﬁﬂmﬁmmﬁﬁaLLazw“mﬁluamuﬂWiaj‘ﬁ'umﬂwmﬂmﬂﬂ’m‘%suﬁé’wmuLaa
Tuesl U151y

A competency-based English course that focuses on student-centered
exploration of the world through the use of English language and technology. Reading about
a variety of topics provides a springboard for tasks both inside and outside the classroom.
Students are equipped with knowledge about the world especially about its different cultures,
peoples, and ways of thinking. Self-study learning in a language laboratory will allow the

students to improve their listening and speaking skills in different situations.

an. 331 A1 WEINATIUJUR 3(3-0-6)
EN 331 Practical Business English
Souduarilnldniudangugsiaiiedndedoanslilinanuiideants wu ansly
awdsnguiiionisvedeyansdidedudmeanineviodumedidn warnsldnmdangulunis
doansngluosdng Wudy
This course will look at the English needed to achieve business communication;
for example, studying and practicing English in ordering merchandise by mail or on the Internet

and practicing the English structures that are needed when communicating within organization.
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an. 332 AYIDINGWIINBDNTIN 3(3-0-6)
EN 332 Professional Business English

Bovuiuagiinnsldnudanqussialdedaiiondn et luldRnsodoasmagsia
Tuaounisaling 9 wu nslénwdinguiienisiasasesemenisd msldnwdangulunis
daueduuayuinig Wudu

Learning and practicing business English in a professional manner for
communication in a variety of business situations, such as the use of English for trade

negotiations and the presentation of goods and services.

a a

wangnsUsans AuzUsIgIna Unisdinwy 2567/ 209



2.2 n@ivamegny - UeAu (27 viein)
na. 311 nsdansladafnduaridgauniu 3(3-0-6)

LM 311 Logistics and Supply Chain Management

AnwiAnuvanekagrann1In1sIanisiadadnduarldguniu audiAyveddad
afnduazldgunuiruiinessdnsuazszuuiasugia ssdusznovvesszutladafnduazldguniy
U M3dade nsnennsaiglasd MsdnnisAuiAeds nsnan MsussatuT msTudiuagnis
nszaedum msliiuinsgndn msdnsedeanssnuladafind n1sdanisladanduazldguyusedu
lan snaentansiemalulagasaunannUssendldlunsdnnisliadafnduayigauniu

Study of definitions and principles of logistics and supply chain management,
importance of logistics and supply chains for organizations and the economic system,
elements of logistics and supply chain systems, such as purchasing, demand forecasting,
inventory management, production, packaging, transport and distribution, customer service,
logistics communications, global logistics and supply chain management, including the

application of information technology in logistics and supply chain management.

na. 312 N15IANITINITANNY 3(3-0-6)
LM 312 Procurement Management
FudsRuneu: d@ould na. 311

AnwiteaudAgyuas InqUIzaIdveInIsTan nTEUIUMIITUAAILABINITUAL
N1599URUNTIAM nszuIuMslunIsIamLasUssliuddndnniig nMsiaseikazilSeuliieunts
v 18TUUIZINALAZNITIATIAINANUITZNA N151959199594LUNNTIATT ATIANSLUTDANAILAY
doyeyr Msusmsdennaskasauduiusiugindiviie SIURREATINNTINRHUNNTT AT s AT 71
dsanan1a319AulaLUIIUNIINTLIITUY D90 IANT

Study of the importance and purpose of procurement, requirements
determination processes and procurement planning, the procurement process and evaluating
distributors, analysis and comparison of domestic procurement and procurement from
overseas, negotiation in procurement, preparation of agreements and contracts, managing
agreements and relationships with distributors, including procurement planning affecting
creation of an organization's competitive advantage.

na. 313 N133ANTTAUAIPIARILAZASIAUA 33-0-6)

LM 313 Inventory and Warehouse Management

wdeRurieu: @euld na. 311
AnwnAsafundnnsifesdunazifonvesnisinnisdudininds ATOUARUDY

Wlgueuay T00UTraIAreInIsINNITAUAIAIARY AUNUYDIAUAIAIAGT UTeLANYaIduAIAIAY

FEUUNNTATUANAUAIAIAGT N1TAMUAUSHIUVBIAUAIAIATS NITNEINTAIAINABINT NITINHNY

Ausoansan nagnsluniseunududiainds uonaind Ssnuiaianssundnvesadsdud s
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2ONLUUASIAUAY T UTzasALaziUsAaveIN1sTANITAdeduAT nagnsnisidenyiiananeues
ARYAUAT Uszlavivasndidua wazuszlosivoindadua

Study of basic principles and content of inventory management covering
policies and purposes of inventory management, inventory costs, inventory types, inventory
control systems, determining inventory quantity, demand forecasting, materials requirements
planning, strategies for inventory control; in addition, study of primary warehouse activities,
warehouse design, objectives and mission of warehouse management, strategies for selection

of warehouse location, types and benefits of warehouses.

na. 321 N1F9ANIINTVUAILAZNTZIWAURN 3(3-0-6)
LM 321 Transportation and Distribution Management
JudsRuneu: d@ould na. 311

AnvnAeafundnnisilesfuresnisvuds aseuaquiswiinfivesssuunisvuds
BIAUIENBUVBITEUUNSUUAS JUKUUMTYUAY UazUseinnvesgusznaunisuuds dofiansanms
LFTUENAUALNITUTNISVOIFURUUNTUUAGUUUASY mil,ﬁaﬂtiiﬂimaumisuudﬂ NSLENLEUNY
LaEA139NISTUEY N15RELd A Tldlunistuds damduuuasasiadaulona1snIsuuadl
wizfunsléau nsdszgnalémaluladansaumaiion1sdnnisnisvuds anudrfgvednis
N38A1UFUAT LAZYRINNITINTINUIY NTINATIAUAIAIAST N1TARIFUAT NAYNTYBINIINITIA
$miie nsdindulafsafunisesnuuutesmanisindmine saunasaiansiasziduyulunns
N3EaN8aUA

Study of basic principles of transportation covering the functions of
transportation systems, elements of transportation systems, modes of transportation and
types of transport operators, economic considerations and services of various modes of
transportation, selection of transport operators, route selection and transportation schedules,
planning transportation times, preparation and inspection of transportation documents,
application of information technology for transportation management, importance of product
distribution and distribution channels, inventory allocation, warehousing, distribution channel
strategies, decision-making regarding distribution channel design, and including cost analysis of
product distribution.

na. 322 nsiuazladasindseninalseime 3(3-0-6)
LM 322 International Trade and Losgistics
wdeRurieu: @euld na. 311

Anwifangun1ansAkazuleuIen1aNIsAIsErIlTEna AnudAyvedlad
afndisogsfaszniaUszmenaznihdifiisddes nagnslunisinnisuaznisuimsszuuladadnd
sEnilsena szuumsididansednduazngrineiiisites Teyaansaumanasnauinaluladi
RendedunisdansszuladafndsenineUssine waznsdlfinuiiisidoes
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Study of trade theories and international trade policy, the importance of
logistics to international business and related functions, strategies for management and
administration of international logistics systems, electronic trading systems and related laws,
information technology as well as related technologies for management of international

logistics systems, and related case studies.

na. 411 wealuladansaumaieladafing 3(3-0-6)
LM 411 Information Technology for Logistics
dsAuneu: d@ould na. 311

Anwtansdnnismaluladansauma g1uteya waznsiiluldlunismununaznis
adunuladafnd wu NMsUssendldlusunsy ERP 1UsLATNEMIUNISHEINTAL N153ANITAITINNT
WAR MIUTMTAUMAIAEY MsAnduuLaYAUINITUdY MIuTInsdaifvauduaziedeudie
Auf uazn133naTaIn1sUuinug nusseaisnsimalulagasaumaniuszenaldlunis
Wauazifislsyansnmszuuladaindningnannngs

Study of management of information technology, databases and their use in
planning and logistics operations, such as the application of ERP programs, forecasting
programs, production schedule management, inventory management, costing and freight
charges, product storage and transfer management and scheduling operations including the

application of information technology to develop and increase efficiency of industrial logistics

systems.
na. 430 annafnw 9(0-35-0)
LM 430 Cooperative Education

Jdsdunew: aould ar. 301 wazdranizau-UsAusEtoy 3 317

Anwiszuunisiiauasluaniudsenaunisgsnatugiugnidnaiuvesaniu
Usgneuns iewaiuasdlidnAnuniamumieudunueninannisuftinuiiugiuesnsiivinnis
wazilusyuu thnwrgdesithluansvhauesiaudunasuuwdsldiesnit 16 §&Uavi vie 1 ana
nsfnw TdedinsUssduranisianuainernsdivinusuduanulsznaunis dnAnwides
%’mﬁﬂiﬂsmuawmamiﬁﬂﬂﬂuLﬁaéuqmﬂﬁiﬂﬁﬁaqwuLLazﬂﬂLauamamiﬂgjﬁamu

Study of real-life work systems as an employee in a business to enhance
students’ professional readiness through basic principled and structured practice; students
must work full-time for not less than 16 weeks or 1 semester, including work evaluation by
their advisor and workplace; students must record their progress at work during the internship
and both complete a report and make a presentation on their performance at the end of the

internship.
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2.3 NFIAYANIU - Lien (24 miein)
na. 323 A159ANNSLNDNTTEIDBNLAZULUT 3(3-0-6)

LM 323 Export-Import Management
dsRuneu: d@ould na. 311

Anwitaseloy TeUsAu nunaeinisaseantaziiiinasnaussouisn1saaning
ﬂ’]iﬁ]ﬂﬁ]\‘lﬂﬂ’]i‘uaﬂLLNuﬂﬁ\‘l@@ﬂLLau‘U’]L%W%@Q@ﬂﬂﬂ’ﬁﬁiﬂﬁ] ﬂiumumimaﬂmaaﬂmamLLauaum
mﬂuﬂmmﬁmiﬂmmmmmum ey ﬂ”li@]\ﬁ']ﬂ’]?[ﬂﬂ”l mumauLLau’;ﬁmimq qlumismumu awfua
Tunsdseanuazriiign mmmﬂfwmawmaauma (Letter of Credit) N15RUND NISAWESUNIS
218 MFVUES N15UTZAUSY LarN1TRTeNLeNaTTIUNTENDONLAZEILY

Study of rules, regulations, export and import regulations, as well as customs
clearance regulations, organization of export and import departments in business
organizations, decision-making processes for selection of markets and products, techniques or
methods of cost calculation and product pricing, procedures and methods of payment, credit
for exports and imports, importance of the letter of credit, packing, sales promotion,

transportation, insurance, and document preparation for export and import.

na. 412 nagvsladanduazldguniuy 3(3-0-6)
LM 412 Logistics and Supply Chain Strategy
dsRuneu: d@ould na. 311
AnwfauifnuasunuImMIaInagnsaunIsInnIsiadafnduwasldauniu nagnslu
N133nNUasAuazlegunIu Mslralluureddanuasduaangs Nagnsn1sINNITATIFUAILAY
miﬂszmsauﬁmaamumstﬁaﬂﬁﬂLaﬁé?qL%Qﬂaqmé wona Nt gafnwilanagnsnIsuuas Nagnsnis
Tdmalulagansaumnalunisdnnisladainduazlgouniu mynunuladadnduazlegunulusedu
ana umaeniemsuiuasunagvsliaenadesiuiimmisuazuunliuvneiunmsianladading
waglgguniu
Study of concepts and roles of logistics and supply chain management
strategies, strategies for supply and demand management, flow of materials and inventory,
strategies for warehouse management and product distribution, as well as strategic location
selection; in addition, transportation strategies, strategies for use of information technology in
logistics and supply chain management, international logistics and supply chain planning, and
including modification of strategies to respond to directions and trends in logistics and supply
chain development.
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na. 416 nMsleTgidssnaiien1sinnisladanind 3(3-0-6)
LM 416 Quantitative Methods for Logistics Management
FdsRuneu: aaula na. 311
Anuiueiesdlonsadinmansuazadanannsouldlunsinnisuazudlotym
nesuladaing suusznaulumelusunsuBudu MULUUAUAIAIAST AILUUAITVUEY AILUUAIS
JAN1IN1999ABY NIFINAUTIVINGIY LazNATANITNEINTA
Study of mathematical and statistical tools that can be used to manage and
solve logistical problems. consisting of linear programs, inventory models, transportation

models, waiting management models, recruitment and forecasting techniques.

na. 421 Aunumssunsiansladafng 3(3-0-6)
LM 421 Seminar in Logistics Management
Fwderurieu: aeuld nduivameau-Usduegatey 2 v

Anunisssifuuasdgmeng 4 Adatulutigtuifnadenisianislodaind lne
dafuadguiludiunisinde dudiainds n1sdanisadedudn nsnseatedudiuagnisouds
fotsfunangmineiiiedesiuladaind Tasindnuidesiaimiainiseng q Alddnwan
Uszgndlunsudladymmeiuladainddsegluguvesnsdlfinm

Study of current issues and problems affecting logistics management, focusing
on problems in purchasing, inventory, warehouse management, product distribution and
transportation, and legal regulations related to logistics, with students applying their
knowledge from various subjects already studied to solve logistical problems in the form of

case studies.

na. 422 nsUsziudoiiiensaidunuladadnd 3(3-0-6)
LM 422 Insurance for Logistics Operations
dsRuneu: a@ould na. 311

ANYIANYULKATYDUIINVDIFINIUTELANANG 9 fiAefesfunsiudunumesinula
Jarnd Wy gFudanisvuds guseneumsvudsdua vinsauasinesiiva glvusnisladafng Ui
deoen LHudu ensudnvaranudssdelunisUseneussfialar e U AANUANATEIN LN TS TT]
UseuseiiAedes

Study of characteristics and scope of various types of business connected to
logistics operations, such as freight forwarders, transportation operators, port and terminal
operators, logistics providers, and importers and exporters, in order to understand the nature

of risk in running businesses and the scope of coverage under relevant insurance policies.

a
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na. 423 N1990NKUULAZNIIANTUIUASIFUAY 3(3-0-6)
LM 423 Warehouse Design and Operations
FdsAuneu: d@ould na. 311
Anwfsnisesnuuuaasdunitaznstdmalulagaisaumnealunisdnnisaddu
gUnsalnsTmAULAZNISENVUAUAT nseenuuuituildsunielufiennsadsdudi duneunis
UfuRnsaddud nisdnasmineininieluadsdum wallan1simszvnisivaiounedudi n1s
PONLUUTEUUKAENSIRaNTaUnsalvudedua
Study of warehouse design and use of information technology in warehouse
management, storage and material-handling equipment, work space design inside the
warehouse, warehouse operating procedures, warehouse resource allocation, material flow

analysis techniques, system design and selection of material-handling equipment.

na. 424 AnulasnduuazaninanasulunIsvues 3(3-0-6)

LM 424 Transport Safety and Environment

FudsRuneu: d@ould na. 311
Anudauntauasdevidumeenulasnsouardandeuiieifunisduiunis

AunsuEs nMsfiueauinsnistesiukaziily Malwseidynikasnisussdiy Msauaung

wAm NsIaLiU Msadsuaznisvudduidunse weluladatslnllunisdanisiudaandey
Study of safety and environmental provisions and regulations relating to

transportation operations, defining preventive and corrective measures, problem analysis and

evaluation, production control, storage, handling and transportation of dangerous goods and

new technology in environmental management.

na. 425 N13ALAEIARLAENITUTINT U 3(3-0-6)
LM 425 Material Handling and Packaging
FwdeRurieu: @euld na. 311

AnwndanthfivesnisdndesTaguagnisussyiiuve dedamareUszansainlunig
Ianstadaind nseenwuukaznsUssendldmalulagdmiuimuiussadan nmsienldaunsallu
nsadgaLazIud1wegiisEansam nufuvedadenunmlunisaniunuretuITeiue

Study of duties of material handling and packaging affecting logistics
management efficiency, design and application of technology for packaging development,
selection of equipment for efficient conveying and transfer, and including quality techniques

for reducing packaging costs.

a a
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na. 427 npusneiieladaing 3(3-0-6)
LM 427 Legal Aspects for Logistics
FdsAuneu: d@ould na. 311

Anunfenguansuarngunaiiiisadestunsianisladafind wu msdndedndis
dmSuaufuarusnis mazeneduinsyuinaseme nsthszsailumenisissnindsvne n1s
yudsdufszrineUssma msvudsduiseilematssuiuy msthidhauduaznisdioandudn ns
Jonulundadusuazimesiita [Wuedu

Study of laws and regulations relating to logistics management, such as
procurement for goods and services, international trading, settlement in international trade,
international shipping, multimodal transport, import and export, and storage in warehouses
and terminals.
na. 432 nITenuladanng 3(3-0-6)
LM 432 Logistics Research
AdsAuneu: a@ould Us. 207 wag na. 311

Anunfennuming Ussinnuazreulunvednsite avuddyveanisideifsenis
dansladafnd n19@eulaseTenTITy nssIuNITIdBlaNsdenIsnITITelimzauiunTITY
meinuladafind nisimuedymuazinguszasd niseenuuudde mausiusudeya NMsinsen
Toya warn1sunauenan Iy wasnsniheaddeluldlunisdadulaninisianisladasind siunaen
AMINIANYIITETTTURAZATIOTUTTUVDIUNINE

Study of definitions, types and scope of research, importance of research for
logistics management, writing research proposals, the research process and selection of
research methods suitable for logistics research, defining problems and objectives, research
design, data collection, data analysis and presentation of results, and application of research
results to decision-making in logistics management, and including study of the researcher’s

ethics and conduct.

na. 433 A15IANISYSBLAZLNDSHNA 3(3-0-6)
LM 433 Port and Terminal Management
JudsPuneu:  a@ula na. 311

A v a

Anwnenudifyvesinseauazinesiivanilieladafing JULUUYDINITVUAIN
nelauazsULuuYennetiva Usednsamuaznmsinusednsninvesnsinnisniseuazinesiia
ARNFUIUSHaNITUTEAUIUYRIsEUUUURMuIUasdUA UYL T ouazmesita walulad
ansaunAd U sianisindeuasnesiva siunaendensianissruvdudaedsiiieadestu
niseuazvesia

Study of the importance of ports and terminals for logistics, types of marine
transportation and terminals, port and terminal management efficiency and efficiency

measurement, relations and coordination of cargo handling systems in ports and terminals,

a
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information technology for port and terminal management, including management of

inventory systems related to ports and terminals.

na. 435 N15IANIINITVUAINIDINA 3(3-0-6)
LM 435 Air Transportation Management
FdsAuneu: d@ould na. 311

Anwnisnnudfyvesnisvudmeniefisiveladafind dnuvazuasUsunnesr
9INALIU N1TIANITANUVDIVINBINABIY gﬂu:uuLLaziz‘uwaqmstiﬁuﬁgqmaﬁluUizmmLag
Aedseina sUnvumsaiiiunuiaznsujianuveinmiaeiuiazaien1siy Iu8an153n15013
yudsdudnmsomaiteliAnUsEaMS A gean

Study of the importance of air transportation in logistics, characteristics and
types of airports, airport capacity management, domestic and foreign airline models and
systems, operations models and operation of airports and airlines including air freight

management for maximum efficiency.

na 446 MTeTgiarinvhunugsaionisianislalafinduarldgunm 3 (3 - 0 - 6)
LM 446 Business Analysis and Planning for Logistics and Supply Chain Management
Fdsdunew: d@ould na. 311

Anwgunuuvesusugsiaiiethluldlunisianisladafinduazldguniu msdmun
Whnnegsia n1salassadiaunugsian1sussdiulon1aniegsia Mansgiauduiussening
33NAULATEEND NMITIATIBRANINWIARDUTIND NTIATIENAANGNALALARYITY N1 TUWUEIY
Aana Msidenaa1nl iy NSUSEIUANEAINBIANTT NMTUTTUIAUNITUAZILATIZANINITRU N9
IN15HEe warn1IIANIINTNeINTYEY N1siauarn1sUseliunagsia dauewnAnlunisaiy
gefandouausunugsRakazmAegiiiothlldlunmsinnisladafnduasldguniu

Study of business plan models for use in logistics and supply chain
management, setting business goals, business plan structure, business opportunity
assessment, analysis of the relationship between business and the economy, analysis of
business environment, market analysis of customers and competitors, market segmentation,
selection of target markets, assessing organizational potential, financial projection and analysis,
production management, and human resource management, measurement and evaluation of
business results, presentation of ideas on business operations together with a business plan

and analysis for use in logistics and supply chain management.

a a
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na. 448 N153ANTaEALLIUIUYINEIN AU 3(3-0-6)
LM 448 Airport Management and Operations
JudsAuneu: d@ould na. 435
Anwgduuunisdnnisuarnsaniunuine A1y A15IAN1TUINIsAUN T
nMsUINsElagauuazduA MIdan1sgnAduiug
Study of models of airport management and operations, aviation services

management, passenger and freight management and customer relations management.

na. 449 NIAIVANUINTININAEIUTUNUGIY 3(3-0-6)
LM 449 Basic Aircraft Load Control

sAuneu: aauld na. 435

Anwnmid auiuiavevvemidnaumuauiintniedesdu Ussinnuagjutes
\3oeduy mﬁLﬂ3’1zﬁLLazﬁwmmﬁmﬁﬂuuLﬂ%aﬁumﬂéfamumizﬁmﬂ6] nMauthuomas s
SuiinthminusiazUssanm

Study of responsibilities of aircraft weight control staff, aircraft types and
models, analysis and calculation of weight on planes under various conditions, refueling, and

each type of weight recording.

na. 452 NNFINNITARIAUAIEINTUNTTUAINI9DINA 3(3-0-6)
LM 452 Air Cargo Management
JdsAuneu:  @oula na. 435

Anwmann13IANITATIAUMAMTUNTVUAIEUAIMIDINTA NITUTTIUYE A5N13
SudumAUszsaneng 9 nsUSURAAUAIBUATIE NITTINUATIAT N1TAIUINENTIAEAANINT
ﬂgﬁmmazsﬁaﬁqﬁuLﬁlmﬁ’umi%udaﬁuﬁwmaaﬂmmwdwﬂizL‘vm

Studying the principles of managing inventory for air cargo, packaging methods,
receive methods with various types of goods, handling dangerous goods, pricing, calculating

customs duties, laws and regulations regarding international air cargo

na. 451 nsdanisladafndiieszuudiannsetinduasldaunumeszuudiannsetind
LM 451 E- Logistics and Supply Chain Management 3(3-0-6)
FwdeRurieu: @ould na. 411

'
U =

Anwesesdiowrdesdionduedidnnsedindsne 4 wavmeluladasaumaiidfey
Tlunsdnnislatafnduazuasliguniu 1w nsdndio maneinsalguasd nsdnnisaudnseds
WA NM5UTIRN MIvudLazAInsEaeEuA Msliuinsgnd wagdu nsdanisladading
wagdnnanswuszaulan aunaeadinisinenadesdiemdesondudsidnnsedndsng quas
walulagansaunaunUssyndldlunisdnnisladafinduasdnnaieiu

Study of various e-commerce tools and the main information technology used

in the management of logistics and supply chains, such as in procurement, demand

a
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forecasting, inventory management, production, packaging, transportation and distribution,
customer service and others, global logistics and supply chain management, including the
application of different e-commerce tools and information technology to logistics and supply

chain management.

na. 475 nseannndlgdianvsetind 3(3-0-6)
LM 475 E-Commerce Marketing
tsRuneu:  aould ma. 101

Anwesesdlondivddidnnseiindsne 4 Wislidlatemnnisve mafiveenie
warn1snsEaeAuAHIusEUUBUme fuUsEIvng q uadrlangAnssunisdeesgnétuulan
vewlatl wenanil HfnedinsnunukarnsuInsaudlusiazdomienisuie msdnden
HARAUI NITUINITTDINIINITVIBLAAZULNATNDTU N1TOONALUULAZAITANLAISIUATWI DI
didnwselind raenaunsbiuinisuazniseuisauasaInknanAly dnfnwifesduain sausim
foya Ayt wazausununsmanasaunslimnduddidnnsedndiitensifiwsene

Study of various e-commerce tools for understanding of sales channels,
increasing sales figures and product distribution through various types of internet systems,
including understanding online customer purchasing behavior; in addition, study of planning
and management of products in each sales channel, product selection, management of sales
channels on different platforms, design and decoration of e-commerce stores, as well as
providing customer services and convenience; students must carry out research, data
collection, analysis and presentation of a marketing plan focusing on the use of e-commerce

to increase sales.

na. 476 szuumstrsyRudiannsedng 3(3-0-6)
LM 476 Electronic Payment System

An¥8InUAIAYYRITEUUNITTITERUABIZTUUNITRULAZLATEENY 09AUTENaULAS
Aiieateslussuunsdisyiu Waunsuwazmaluladiddylussuunstissfu 1wy nsdseRu
dunseTnediannselindg 1A3evigsssumsuaznsioukunedidnnsedng n1stnszRunIuLAg
\8(Payment gateways) 511A53L8nN38dnd(Electronic banking) su1AMSHALINSENT AR UT
(Mobile banking/Payment) Rudiannsefing (Electronic money) QR code szuuniaung (Judu
MsUszgndlduInstiseRuiiefindsedvsninueiniagina Wy msuanmdngumadidnnsednd
(Electronic presentment) miﬁqaﬁiwmi%mw FFuansarnudulanisdevesneudiseiiy
Bldnnsedind Twdenudsaaznsiansanuidesiiddlussuunistsedu

Study of the importance of payment systems for financial systems and the
economy, components and stakeholders of payment systems, development and the primary
technology of payment systems, such as electronic network payments, bank networks and
electronic money transfers, payment gateways, electronic banking, mobile banking/payment,

electronic money, QR codes, the PromptPay system; the application of payment services for

a a
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increased efficiency in the business sector, such as electronic presentment, proof of
transactions, a method of showing confidence in delivery before making an electronic

payment, as well as risk and risk management that is important for payment systems.

na. 461 NNSATUANAUNUNTHER 3(3-0-6)
LM 461 Operations Cost Control
FwdeRurieu: @euld na. 311
ANYININITAUIUAUYUNITHER TTN1TAIVANLALAARUNUNITHEN NI1TAIUANAUYY

[ 1

Tan A1 wazatanelunisnge msﬁmummmmuua“maﬂ%’uﬂsamulﬁdw%u N13AIUAY

q
a

’Jﬁﬂ'ﬁ‘UQUGN'TU LVWWJﬂﬂ’ﬁﬂ'JUﬂiJLLa ammuwumamam ﬂ’]iL‘WQJNﬁWNaLL’ﬁ ﬂ?iﬁ]@]ﬂ’]i@]ﬂﬂﬂﬂﬂ«!ﬂ’]‘w
i’JlI‘VNﬂ’]iﬂ’)‘UﬂiJIﬂEJ'Jﬁﬂ’ﬁ‘Vl’Nﬂ'ﬁUiUSULLa mm@miau i L ﬂ’]i"i]@@\‘iﬂﬂ?ﬂl,ﬁ i”‘U‘UJ’]‘LAL‘W@ﬂTﬁ
mmimuﬁqu msammuﬂqumwmmm LLazmiammunu‘lmﬁﬂummaau

Study of production cost calculation, methods of controlling and reducing
production costs, controlling materials costs, labour costs and production overheads, making
standardization and work adjustment easier, controlling methods of operation, techniques for
controlling and reducing production costs, increasing productivity and quality cost
management, including control by accounting and other management methods, such as
organization and work systems for cost management, cost reduction by work tasks and

reducing costs by using a check sheet.

na. 462 NSIANITANIN 3(3-0-06)
LM 462 Quality Management
wtsdunew: a@ould na. 311

Anwdsannuilundnnsfiugiy enudidyesunuain wgnsdssandldseu
ANINHUUBIATINTEUY i’mﬁ'ﬂmmg’m LLazm‘%'mﬁaﬁmﬁ] ﬁLﬁaﬁmﬁmmqmmw WU NITUTUNS
ANAMLUUBIATI (TQM) Bnddnun (Six Sigma) snasgruleteale (1S09000) e3esilielumeadaild
Tun1sAIANANAIN wazUSuUTINTEUIUNTIIY IutensTanuaunndmsuaAnsus1eda
Malcom Baldrige wag31eTaAMAMLYIRYRIUsTINALME (TQA)

Study of knowledge in basic principles, the importance of quality work and the
application of organization-wide total quality systems, including various standards and tools
related to quality work such as total quality management (TQM), Six Sigma, ISO standards
(1ISO9000), statistical tools for quality control and improvement of work processes, including
quality awards for organizations such as the Malcom Baldrige Award and the Thailand Quality
Award (TQA).

a
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na. 463 nsinauladmsumsianisladafnduazlggunu 3(3-0-6)
LM 463 Decision Making for Logistics and Supply Chain Management
FdsAuneu: d@ould na. 311

Anwinszuiunslienenideuinalaeldndnineemans auiiasdu adfudie
Plumsindulalusuledafnuazldguniu msfnegradussuuiieudyvinaznisdndula nns
Uszgnaldluimamandnadinaanslunisieszsinsvudaasnszaneaudiieliinysslovigegn
Tuvalggumu

Study of quantitative analysis processes using scientific principles, probability
and statistics to help in logistics and supply chain decision-making, systematic thinking for
problem solving and decision making, application of mathematical models to analyze

transportation and distribution of goods to maximize benefit to the supply chain.

na. 464 sruvatiuayudiadeziileladannd 3(3-0-6)
LM 464 Intelligent Support for Logistics
Fdsdunew: d@ould na. 411

Anwniassuuaiiuayudaaiossneg 1wy Al Big Data Ludu erudituguiieaty
msthennUssendssuvatuayudaioldlnanysylevilusladaind e lildouiinssuy
aduayudiaiezduannsndnfluladafnduaranansadiiuauanansovedadafndliodndls way
dieltienandnlaifsfunsissuvatiuayusaaiosaniinmnssuuladanndiviuae s

Study of various intelligent support systems such as Al, Big Data, etc., basic
knowledge of application of intelligent support systems for logistics benefits, in order to learn
how intelligent support systems can be used in logistics and how to increase logistics
capabilities, and to have an understanding of how to use intelligent support systems to

develop modern logistics systems.

na. 466 nsIanswAlulaguaswinnssueg v Iyaandmsugsiandladafnduay
DNANYNTTU 3(3-0-6)

LM 466 Smart Technology and Innovation Management for Logistics and Industrial
Business

wtedunew: a@euld na. 411

Anwrfanisdanismaluladansaunauazuinnssunivivade siudessuusaadoy
A199 L1 Al, Big Data 1Uugiu mmﬁgamiﬁiwmmi‘lﬂlﬁumimqLquLLazmi@ﬁLﬁumuia%aﬁﬂﬁ LU
n1suszenaldlusunsy ERP TUsunsudmsunsnegnsal n139an15n1519n1sREas n15U3msauaag
Ads MIARFUNULATAIUINNTYUAS N1sUTMINsIaLAvAuAuaziadeuidud i uazni3dn
M50 TURURNY iueaestensiwaluladansauwmekaruinnssuanusegnaldlunisimun
uayUFulse ielfindsyansnmszuuladafndningnanyngsy

Study of information techonogies and innovation management as well as

various intelligent support systems such as Al, Big Data, etc., apply knowledge in planning and

a a
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logistics operations, such as ERP program applications, forecasting programs, production
schedule management, inventory management, costing transportation management, product
storage management and scheduling operations including the application of information
technology and innovation in the development and improvement to increase the efficiency

of logistics systems

na. 467 msdamsladafnduaglsgumuiideiulugadinea 3(3-0-6)
LM 467 Sustainable logistics and Supply Chain Management in Digital Era
FdsAuneu: d@ould na. 411

Anwideuuifnladainduazldgumuuuudsduluganinea flduinnssuuas
waluladiviuaionnauaiiennuannsalunisudedulitussuuladadnduazlagumu 1y nns
IAN15ANUTINLBLALIYAMAT NALNTNITIANITAUAIAIAST NALNTNITIANITNITVUES NAYNSNIS
Fomingiv nagmdnisuimsanaudes nagndimaluladuazansaumalunsinnisuazmsiamiale
QUMY NagnénsinnIsuuy lean nagnénsdnnismsiasislnl sadehdeduy MAeades

Study of concepts of sustainable logistics and supply chain in the digital age,
using innovative and modern technology to enhance competitiveness of logistics and supply
chain systems, such as cooperation management and value chains, inventory management
strategies, transportation management strategies, raw material procurement strategies, risk
management strategies, technology and information strategies for managing and tracking
supply chains, lean management strategies, modern trade management strategies, and

including other related topics.

na. 468 N15IANITTUNINUL 3(3-0-6)
LM 468 Fleet Management
dsRuneu: a@ould na. 311
Anwiiugiulunisudmsdaniserunmugildlunissudauagnszanedudi nns
Usggndlivdnnisiummaingimandiiioliusslovdanduausumvugidata madhlafong
izLﬁEJUG&’IEJ“LT&ﬁuﬁaamﬂﬁmﬁumiﬂ’m@mmiﬁﬂLﬁumummmuwmus AsUTMsALAeTlunIg
Fufinauifieninuvasndelunisoudsdud ndeusianisuimsianisfunuaildiisvesnis
dudunuitelilsusyansnmuazuselovigsga
Basic study of management of vehicles used for transportation and distribution,
application of principles of scientific calculation for best use of a limited number of vehicles,
understanding rules and regulations consistent with vehicle operation control, operational risk
management for transportation safety, including management of operating costs for maximum

efficiency and benefit.

a
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na. 469 N153AN1INISUINITNANEMITUSIA9TEAUlan 3(3-0-6)
LM 469 Customer Service Management for Global Business
FwdeRurieu: aauls: na. 311
AN¥INITIANIINITUINITANAT N1FVINUTINAURVUAINSATUAYWENAIINITUUA ¢

(% ;4 o

fiddyianadunining uae deen Migedesinsinunissansmsvudwduazisenain
Tsanuisndsduivesglviuinsmeiuladaind uazdsinnsdnuieafunsiuile uazmevaues
FoANLADINIIVDIGNAT HIun9BLad Tnsdnid uay nsdguihifugnéilnenss el dnfnwds
wliFEnwiAnfuBduiumsidefeiuliymvesgniuasdesdinnitausuuamauiluag U§ o
Aduuseleowd

Study of customer service management, working with shipping carriers
supporting important transport documents for import and export; study of management by
logistics service providers of inbound and outbound transportation between factory and
warehouse; also study of responding to customer needs via email, telephone and direct face-
to-face contact; students will also study methods of conducting research on customer issues

and must present useful practical solutions.

na. 470 nsudsiuanTnelwhildgumudmivgsiamdeddidnmsetnd 3(3-0-6)
LM 470 Last-Mile Supply Chain in E-Commerce Omni-Channel Retailing
wtsdunew: d@ould na. 311

AnwuAsafu wurAnnisdunisvudsdugadine wdvssidnvsedind uag nns
aﬂﬁiaﬁamiﬁuqﬂﬁ?ﬁwmﬂ%mEJGU'aﬂ‘vm AnsaiAnwIszaulan ﬁmznLﬁ'mﬁumiﬁmummawm
U3HW e lassaiaesetne msluavesasetine msmiiuguanuduius uay aandnenssy
Frunsuins dnfuhaldgumuduaniine tnediugiunisiouiiidviwareussavsnnaesnis
Ansedoansiugnéiinainvansdomna

Study of concepts of last-mile transportation in e-commerce and omnichannel
communication with customers, using global case studies; study of defining the company's
perspective on network topology, network flow, Relationship supervision and service
architecture for the last-mile supply chain by having a working foundation that influences the

effectiveness of omnichannel communication with customers.
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na. 471 msdamadsgumuiternutiuiivdmiugsfeszdvlan 3 (3-0-6)
LM 471 Entertainment Supply Chain Management with Global Business
FdsAunew: @euld na. 311

'
a

AnwnieInu n1susmssels deiindlslagldnsneinsnisdiuladafndiile
98193711A Anwufgiiunisuimsnelauazsialuguuesiiunndiaiu Fufeddu nswlaingugne
walunsldau wdnsdad v3e Mainsuds Weunaiilsvesnsddguniusgaulan

e

Study of revenue management to increase profits using limited logistics
resources; study of revenue and price management from different perspectives in terms of
customer segmentation, length of time of product use or production capacity in order to

increase profitability of the global supply chain.

na. 472 mMsdamavilagumumsvieaiiswaznisuinslusanaifalml - 3 (3 -0 - 6)
LM 472 Tourism and hospitality Supply Chain Management in Emerging Market
dsRuneu:  a@ould na. 311

AnwuAeadu msuimaneld ediudlslneldninensneiuladadndiiio
og1edin AnwnAgatumsuimselduazanluymesiiuansnafiu Jufeafu nsudsngugnen
nanlunsldanu wandst vide Mamsudn Weiunarlsvesildgunmuszdulan

Study of revenue management to increase profits using limited logistics
resources; study of revenue and price management from different perspectives in terms of
customer segmentation, length of time of product use or production capacity in order to
increase profitability of the global supply chain.
na. 473 mMylaszideyawinngluladaing 3(3-0-6)
LM 473 Predictive Analytics in Logistics
dsRuneu: a@ould na. 311

Anvuariiangideyandidulunismansaiiieldlunisdanisiulaiaindlaely
finwrlunsdnaidadamansuazadfundszondldinlusunsudnfaguidesu maaddlues
nsmansaidesiundouisngunaminindenlflumanisaansallivmzantudoyaiildun nns
Jnssauazinauetoyalnitgseauiila

Study and analysis of data required to make predictions for use in logistics
management using mathematical and statistical calculation skills applied through basic off-
the-shelf software, creation of basic forecasting models, including rules for selection of
appropriate forecasting models for data provided, organization and presentation of data for

ease of understanding.

a
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na. 474 n13dan1snIsUINIsladainduazn1sannisauauNus

menulgguny 3(3-0-6)
LM 474 Logistics Service and Supply Chain Relationship Management
dsRuneu: d@ould na. 311

AnwRan L YeINITUINITEIAANN 9 Tugnamnssuuinig N133anNsgsRausms
vodladaind n1sassm Mlasied nisandula Tunsidenddn N151939deTee AReRIumATiALAY
Fnslumsassaruduiusiuad voninidsinwdanedauagisnslunisdanisanuduiugiy
anAn

Study of characteristics of business services in the service industry, logistics
service business management, recruitment, analysis, decision-making in partner selection,
negotiations, and techniques and methods for building relationships with partners; in addition,

study of techniques and methods for customer relations management.

na. 477 wdnmsddyvetdessulatiuaznisnainfdva 3(3-0-6)
LM 477 Essentials of Social Media & Digital Marketing

ﬁﬂU’ILLﬁ”’JLﬂﬁ’]”VLLU’Jﬂ@ W?]‘l&hg] LLa“‘UT‘UﬂJW@']Uﬂ’]’iﬂ@ﬂ'ﬁﬂ?i(ﬂa’m@’R]VlaVliJW@,J‘H’]ﬂ’]i
mmﬂmiaamimmammLmJ amsaamsmwmmLLuﬂMmLUU 2 N9 (Two way Marketing
Communications) ‘U‘Ll‘V]ﬂLL‘WﬁG]W@iiJ aduled i wszj Tuvgles wazueundindu muaﬂﬂimaamiﬂ%
URAF? L‘U‘L!G]u 3311‘1/1\‘1 ’JLﬂi’]ui/i‘Wi]G]ﬂiillﬂ’]iﬂ@ﬁqi%@\mﬁ\‘iﬁﬂiua Ni‘Uﬂ’ﬁWﬂ‘Vla LUEJ‘VT'WIU’ILE"{‘L!EJ
N’]Uﬂﬁiﬁ@ﬁ?iﬂ?i(ﬂﬁ’]@@%Wﬁ%ﬁ@@ﬂﬁ@ﬂﬂU@Uﬂﬂﬂ

Study and analysis of concepts, theories and philosophies of digital marketing
communications that have evolved from traditional marketing communications to new two-
way marketing communications on all platforms, websites, PCs, mobile sites and applications
accessed through personal communications devices, and including analysis of the behavior of
senders and recipients of digital communications, content presented through digital marketing

communications that is matched to consumers.

na. 478 ﬂaqwémimmmﬁ%ﬁa 3(3-0-6)
LM 478 Digital Marketing Strategies
Judsruneu : @aula na. 477

Anwinagnsniinuddgrorudnsavegsia

>
s

mMTleTgimINauLarUssgndldnagnsnismaialugiients ieaeinusuazyszaunisallunis
Waunagnnisnatamsizanluaniunisaliigg nsAnwinszurunislunisivuanagns
nsna1aRaTa masdunagnslumaufiR sainimseaeunarUssiiiuna TaeldnadaAnuiiy
irsesiielunsUszinaniiasmadaiiermunnagnsnisnaindaale

Study of strategies important to business success, analysis of development and
application to marketing strategies in real businesses to build skills and experience in

developing appropriate marketing strategies for different situations; study of the process of

wangnsusaes AuzUssgIna Unisdinw 2567/ 225
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formulating digital marketing strategies, the implementation of strategies, including monitoring
and evaluation using case studies as tools for processing knowledge and techniques in order

to formulate appropriate digital marketing strategies.

na. 479 ManandeRiviad miugsARIsa 3(3-0-6)
LM 479 Digital Media Production for Digital Business

ﬁﬂ‘l&ﬂL‘V]ﬂ‘ljﬂLLaga%‘ﬂﬂiﬁaﬁﬂiﬁ\i'}uﬂﬂ‘W NNSOBNLUUAIN N1SIALET N159RDIAUTENBY
A mslfiedesilonazeunsaluszne saudsnsdndumsndnsunmilewsunssinudendsa
dmsuldlugsianania

The course aims to introduce techniques and the principle of visual
communication through image, design image, lighting design, composition, how to use various

tools and props and creating the production for use in Digital Business through digital media.

na. 480 NANNIINITBBNUUUNTIIN 33-0-6)
LM 480 Principle of Graphics Design
= . a aa 3 [ 3
AnwImann1seenkuunI1iin Ngud eeAUsEnoun I JULUULAZALAGUDINTT
DONLUUNIINN Uiz&;ﬂﬁ%’%ﬁ'ﬂﬂ’liaaﬂLL‘U‘Uﬂi’ﬁ\Imﬁamimﬁm UDBNKUUNINYTENBUFIMTUNIT
doanslugsnamdva
The course aims to introduce the principle of graphic design, color theory,

composition, form and style of graphic design, including illustration de-sign for use in Digital

Business.

na. 481 nsundeymedvassassAwaznisinegadivanadniunisianisladangd
wazlgaumu 3(3-0-6)

LM 481 Creative Problem Solving and Critical Thinking Skills for Logistics and Supply

Chain Management

ﬁﬂwﬁﬁﬂﬂjﬂmﬁmﬁuéﬂaﬂﬂizU’JUﬂﬁﬁﬂ‘ﬁlLﬁ&J’JLﬁ@QﬁUﬂWﬂ%LMG}N@ N135ANDEY
a¥nassduaslyguseivg toaunsadauazuidguidie 4 mafunisianisladainduasle
guUMuegelivniing

Study the relationship of thinking processes related to reasoning, creative
thinking and artificial intelligence to be able to think and solve problems in logistics and supply

chain management logically.

a
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na. 482 wanIngIn1steyadmsunisdnnisladafnduazldguniuy 3(3-0-6)
LM 482 Introduction to Data Science for Logistics and Supply Chain Management
Anwnafiugiudu Ingrmanidoya (Data Science) taidnlanisihdoyaiiiog
pghammauieseiiolUliusslesdlunafindnoawlunsusdiuresgsia aduniman
msdndula MsUTuUsIaRS s nstuindeufianisendnfusiluounan Seuiiaiosilonas
welanafvwerinmgideyauuiiugiuesineimanifoya
Study the basics data science in order to use various data to analyze for gaining
benefits to increase the competitiveness of the business, including marketing, decision-making,
product improvement and future product direction. Learn the tools and techniques of data

collection and analysis based on the principles of data science.

na. 483 nMFATIEdeyaig o dmsunsdanisladadnduazldouniu 3 (3 -0 - 6)
LM 483 Introduction to Data Analytics for Logistics and Supply Chain Management
Anwndanrmdiugiu melulaBdmiumsnusndeya msdaifu Jeseih Foud
Wla MsAeseideyanie 9 dusunisinnisladadinduazlgguniu 3 WU fie N1TIATIELTS
W31 (Descriptive Analytics) NM153ATIEABINE1NTad (Predictive Analytics) Wag N15IATIZALT
TiA1wuz U (Prescriptive Analytics) kagn1siinfadeya siuden1salunainnaleyues
(Multidimensional Model) wasg3fa ifletelildnuluasdnsvinnisdndulamagshoindetu
Studying the fundamental knowledge of technology for data collection,
storage, analysis, learning, and understanding business analytics for logistics and supply chain
management in three different forms: Descriptive Analytics, Predictive Analytics, Prescriptive
Analytics, and accessing data, including exploring various perspectives (Multidimensional
Model) of the business, can assist users in making better business decisions within the

organization.

a a
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3. MUIAVURBNLET (6 Maefin)
UnAnwazdesdonseusieivduilaaouluuminerdengann viedndulaves
AznlisuayliRlidvivdenas wiadenseulumgividsieluilidesnin 6 whefn

na. 301 wisnanfadnwdmnsuinAnwinisdanisladasing 3(3-0-6)
LM 301 Pre-cooperative Education for Logistics Students

AnwnwiAauazAudlavesssuaniafnwnasnaudunsnisuanuniouLay
Winveduing o luaenuladafndlasaniz o1 nishaseatasiinau nsBuenansiinau ns
Wonan1ulTznaun1s WATANITIUITUNITENAIYANIU INATANITITIUTIBIIULAZNITUILAUD
ANISTIUITLTITN FIUTRTIEUTIUNANTN TonrsuURtuseninenisuuifau waganulaensds
TuanuUsgnaunisidfieliinAnwiianundenneunisesntinay ania wasiiiesfinauanunseld
HnAnwnsauaoninaundaseuay

Study of concepts and understanding of the cooperative education system,
and the preparation of various skills especially in logistics field such as writing job application
letters, selecting a workplace, job interview techniques, developing communication skills,
personality, report writing and presentation techniques, ethics and professional codes of
conduct, conduct while working, and safety in the workplace for preparing student to get
ready before attending cooperative education program and to increase student’s ability after

graduation.

a
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ANB3UNYIIEIUN
#1U13YINNTIANTFINVIENINUTLNA

1. vuandmanwialy (30 winefn)

NANINNHINGY (9 ein)

an. 101 AMdanguludinuszaniu 3(2-2-6)

EN 101 Everyday English
Andlunislilassadrsfuguuazdnounudnguildluitausesiiu Yseneudae

n1snakuziinueazlideyadiudy n1sussersyadnanuny miwjmﬁu‘%mﬁau% Sosiiy
AUTRUNATLS AN TUd LT tuRavaY TaufinsuansnAndiludeaaly Bnatauntinus
NSNA N5 A58 kaENISTEUAITTTIYTUINIG

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing-through integrated methods.

an. 102 Awdangeluuiunmediny 3(2-2-6)
EN 102 Social English
Anduniswauaznndeulssleanazduiuiliifulsed iilemsiujduiusng
dnu mIwanidsudeya maUsuiiiey wagmseSuieanuAnfeiuEesing o Tuuiumnedsay
wazgIna tnsgaunsimuninyenisedussuasnsiiaue mewmaluladuasmufnaiassa
Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-
related contexts, with emphasis on developing discussion and presentation skills along with

digital skills and creativity.

an. 103 Awdanguluuiunaina 3(2-2-6)
EN 103 Global English

?Jm]uﬂ’]'smaawﬂszaun’ﬁaﬂmaizuimazLgaﬂaﬁuawu LAZLARIATUAALAY
Aerfudinanuduey nvieu uagdssiiuiymiluseduaina Tneyatunisimuiinuenis
deansseninaTausssu uwaznsdeanslulanidta deddyreonsilunadiedlan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming ¢lobal citizens.

a a
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NF13YIYIUINSVINWATIIN (21 Mdqefin)

AN, 101 vinwgnsAniilenisiiousnasndin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anwmged] wannsvein1sin iawin1sAnegaduszuy 919 Msfaldainng nns
Ana%19assn MIRRTATIEI N1sRRdRATIE NMsRawATam Dudu siudansdeuloswnufnuas
annsadeniadesiionnuAniininzauluuszy ndlfluTinyszdriu msviauuazniseudnase
Mnlaegadiuszansnm

In this course, students will learn about theories and practical thinking tools
such as critical thinking, creative and innovative thinking, analytical thinking, synthesis thinking
and problem-solving thinking, including how to link and select appropriate thinking tools and

effectively adapt to their daily life, professional undertakings and lifelong learning.

fAn. 102 aadunadios warmsidsunasmesdny 33-0-6)
GE 102 Citizenship and Social Transformation

Anwiauning Audnwy dns uihfivaviaininvesaudunaiilesifly
dspailne dsnulanuazdenuduiiludagiunazeuinn Wy deudda danunniausssy 1udu
Wieiiviunisidsunlaswesdsausingg sawAasoudituiedin Aunedeniidemanioaunne 4 7
fio ne Ta daaw wae Jgyan endonususeghimruiduludeulfedsdiauguuariidendou
o

In this course, students will learn about definitions, attributes, rights, civic duties
and freedom associated with citizenships and social transformation of Thailand and global
communities in current times and in the future, such as digital society, multicultural society.
To be able to live peacefully and happily with others, it is important to understand evolving
changes and learn about 4 dimensions of the environments affecting health, namely, body,

mind, society and wisdom.

. 103 wmelulaBuaruinnssudiieaunan 3(3-0-6)
GE 103 Technology and Innovation for the Future

AnWIUNUIN WIAA N153TIN SNdansUseendldinaluladuazuinnssuniu
#a Tjaiunmsimunaun mdinludinuaising wansenuiiidensduiuiin & uaziasugia
naenauAnunslivsyloviuazmsfuaseminddumataifaannmaluladuazuinns

In this course, students will learn about concepts and innovative technology
and applications aiming to better a quality of life of people in a new society, including how
technology and innovation affects our livelihood. The course also covers information on

intellectual property protection as a result of technology and innovation.

a
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fv. 104 quvdsamiugunnziiein 3(3-0-6)
GE 104 Aesthetics and Well-being for Life
Seuinsldiined1alinuA1anauAalziazianssutdunuinis Wayuwesnadly
FesquvBsnmiliisadesiuTinuardenuananufalzineg wagim Aduasdenisdisieguesdin
AANLaL INUTITU
In this course, students will explore relevant theories and concepts of
aesthetics related to life and society and learn to cultivate positive outlook and attitude and
understanding of different forms of taste and beauty, which will enhance their perception of
diversity and enable them to appreciate art, music, literature, images, films and other forms
of art. Students will also learn how to depict their imagination via communicative design using
images, colors, calligraphy and other related tools to create value-added identity and

characteristics to services, products and media.

. 105 WusinsnedenunasUseinuialndveslan 3(3-0-6)
GE 105 Global Alliance and Emerging Issues
ANYINITRAILIAUTINTBILAVLIUIVIANILATEFNIRAEN T DNdINANTEN D
= [ [ [ P ¥ 13 o v aa X 1
nsdsullaswnsdsnunazinusssuludiaulan ieordlaUszinudAginadulmivesuszvinulan
In this course, students will learn about international economic and political
collaborations and developments affecting/constituting changes g¢lobally, in order to

understand key global issues.

AN, 106 ﬂ’J’]lI%I‘Vl"lQmiL‘?‘I‘ULLaSﬂﬁWWU’]EJEJI%‘]ET\i?J‘u 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

Anwinisdanisiazindulanienisiiusgiiuszd@nine 19In199AN15A1TH WA
UAAALAZNITANMU TINTINTRRILIDE 198U Tngyadunisysannisesd mnuinaennaesiuusun
& A Y & o w A 9 v g g
WU YUY uazdsnuiludngy LW@IMLMUO\‘I{]@MWLL@%LLUDWWQﬂWiLLﬁl‘UEJEJNLﬂug‘ﬂﬁiim

In this course, students will learn about management and effective financial
decision making, including personal finance management and sustainable development and
personal finance literacy, with special attention on integrated knowledge for local community

and society, in order to highlight key issues and offer practical solutions.

a a
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fn. 107 Imgaraeudugusznaunisuasineensdugi 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁﬂmLLazﬂ’@um@mé’ﬂwmzﬁﬁwﬁzﬂumia%ﬂﬁm?zyjﬁmzumw‘f]u@fﬂssnamﬁ Tty
nsAnuUUIEITes Usgnaudienisiianufnadieassd wasnisuarnlenialuninisuuasdniy
Aansediinausssunazaiussay finnefihiiannsoduazyhanuduiisldegaiussanina seud
waznandulaviuiewvsniel
In this course, students will study and develop important characteristics of
entrepreneurial mindset, with an emphasis on a combination of creativity and
entrepreneurship and explore entrepreneurial opportunities while learning about business
best practice and ethics including leadership skills and qualities, effective leadership
characteristics which will enable them to effectively work as a team and be able to make

well-informed decision when required.

a
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2. AUINIVUANIE (99 vIEnn)
2.1 NRIYILNY (48 Miiefin)

nauIvUnyd
Uv. 200 n5UnAgINa 3(2-2-5)
AC 200 Business Accounting

AN TAILINITNIATUYT UNUIMNSURTNNRDEIAL NANLAY NITIATIZR N5

Ly

Wi IWUNUTLANTIBNUNNNITRY Lagn159RrINTI891UNaNT5RY Saiednwinsideyania

aluldUselovldmiugsia wavdedninvedtoyanan1stnyd AaenlIuasusITUVRIYITN NS

o
LY

ol

Study of the evolution of accounting, the role of accounting towards society,
criteria, analysis, record-keeping, classification of financial reports and preparation of financial
data, including study of the use of accounting data for business and limitations of accounting

data, as well as ethics in the accounting profession.

NAUIBATEANENT
Af. 203 \AugAansiUasu 3(3-0-6)
EC 203 Introduction to Economics

ﬁﬂwméfﬂmivmm'i‘wgmam%ﬁlﬁmﬁ"uﬂﬁﬂg]m'itﬁm\imiwgﬁﬂu FInUszaniu
Anwifanisimunsiadus siadadenisndn nquinisnds sielauseanvifdiulsenauves
s18lFUsEA N3N N15A&S MIRasefurssEme naenaunslduleuneeneg ievilviAa
ALAIYNINENNLATYFAT

Study of economic principles related to economic events in daily life; study of
pricing of goods, production factor prices, production theories, national income, composition
of national income, finance, dealing internationally, as well as the use of different policies to

stimulate economic development.

NANIVINY MUY
nyl. 102 IV RELEREY 3(3-0-6)
LA 102 Business Law

=

ﬁﬂ‘tﬂﬁﬁﬂﬂ{]‘ﬁll']&LLﬁ‘“’JﬁUQ‘UG]G]']JJMﬁﬂﬂ{]MNWEJLLWQLLa”W’mﬂIEWILﬂEJ'JﬂUﬂ'liU'i‘“ﬂE]U

a

ﬁiq"ﬂ EULLUU@ﬂﬂﬂiﬁﬁﬂﬁ] mumaumnmmua ﬂ'ﬁm’]Luu\'ﬂusﬂax‘iiﬂLL‘U'UENﬂﬂi‘VlNﬁiﬂf\] L@ﬂL‘I/lﬂﬁiUiU’Wl

Study of legal principles and practice of civil and commercial law relating to
business, business models, procedures for establishing and operating business organization
models, important contracts such as sales contracts, property contracts, loan agreements, and

including laws relating to digital markets.
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nu. 301 N15N1H0INT 3(3-0-6)
LA 301 Taxation

AnwInuIAALaLATUNNIVYBIN1EINT anYMYE NaNLNMe 35n15USEEN NS
FuaznsiaiunBeinsin q mulsznaduning uazn8au o Mieados Suldun MBRulH
yanasssum MERulddAyara MERULTN & T mdyadudin Adgshaeme ensuanud
ABAanng arBasswania wazn@du o MAeates 1Wu nm8msfunsen andedemiduming
audaynBdou Wusiu FF MU T UL UL IEN 5T 5N SUTATANS 9

Study of concepts and history of taxation, characteristics, criteria, assessment
methods, calculation and collection of various duties and taxes under the Revenue Code and
other related taxes: personal income tax, corporate income tax, withholding tax, VAT, specific
business tax, stamp duty, customs duty, excise tax, and other related taxes such as inheritance

tax, real estate tax, double taxation agreements, including different tax submission deadlines.

nauIyLeUsun
ARl 102 ANAANANSTINT 3(2-2-6)
MA 102 Business Mathematics

Anwivdagda feidu auduvesdiulas gnsnismeyiusvesilendy n1sm

a o

AEgALazA1anYoIan TuNduNusAUNegIRa auiusu1edIn Builinsdu waznsuszgndlunia
5373 aunsy wazmsiernnuiiseseunsululdlungsia Welidndnulddanuinadinmans

othanaifisslunisfnwgsianslummnuiuaznisUssynd

Study of calculus, functions, gradient of curves, formulae for finding function
derivatives, maximum and minimum values of functions related to business, partial derivatives,
integration and application of integration understanding to business, series and using
knowledge of series in business in order to provide students with sufficient mathematical

knowledge in business studies, both theoretical and applied.

us. 207 MseTginsadAfionisdindulannagsia 3(2-2-5)
BA 207 Statistical Analysis for Business Decisions
AnwuuidniiugtunsadfiAsrfumsihdeyauinseiiieldluniswensaiuay
mssindulanisgsia laefnwdsnisdaivioya matawwilduidigaiunars nsinnisnszaneves
foya mnutazdu msUszau MIvedevaNuAgiunsaififsrfudadouazdadiu nns
AATILRANULUTUTIU NIsVRdBUANURFIUMEEDRALAFLATS N19IAIIRNTITaNaRELAZANENTUS
JITINTIATILIBUNTULIA
Study of fundamental concepts of statistics relating to data analysis for
forecasting and decision-making in business, with study of methods of data storage, measures
of central tendency, measures of data distribution, probability, estimation, testing statistical
hypotheses of mean and proportion, analysis of variance, testing hypotheses using chi-square

statistics, regression and correlation analysis, and time series analysis.

a
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NANIYIUINTIIND
an. 111 N15IANTTRIANITHATNINEINTUWE 3(3-0-06)
MG 111 Organization and Human Resource Management

Anwiundn veed wasvthiindnniesnisdanis Tiua My nsdaesdns s
1 nsgdla Msdeans uarnIruALgINg nasnIuNTiANITgIRaTENINUEIA TIuTefng
FEUUNTUSMISIUYAAR UTENDUMENITINUNUMAIAY NTATIIUazARianUAaINg NMSHNBUTY
W wazmsUsziiunansufoRnunigluesdng Tneddlfinsdsunamosannuindendil
nasien1sSAMsTluUsEmARaE I sEine

Study of concepts, theories and main functions of management: planning,
organization, sguidance, motivation, communication and business control, as well as
international business management, including study of personnel management systems
consisting of manpower planning, personnel recruitment and selection, training and
performance evaluation within the organization, by considering environmental changes that

affect management both domestically and abroad.

ne. 212 N13HUEINg 3(3-0-6)
FI 212 Business Finance
FdsAuneu : a@ould . 200

Anwunum nihfuazaiesssumegitavesiinnismenisiiu msudmsnisiuly
’e]\‘iﬁﬂiﬁiﬁf\]Lﬁ@IﬁUiiaLﬁj’]mﬂﬂaﬂﬁﬂi mi‘iLﬁmuﬁ%uﬁwéﬁﬁwﬁmiumiﬁ'nﬁumu 97 [udn
LQ‘HWUMMUL’JEJ‘H aum ﬁﬂ‘ﬁ‘lm’ﬁﬂﬂ ﬂ’ﬁ’lLﬂ‘i’]uﬁ@ﬁ]i’]ﬁﬁ‘u‘v}ﬁﬂﬂ'ﬁLQ‘ULU@WW mswmmummmmaa
L\‘]‘LJ‘VI‘L!‘VNi Yy auu,a ITYLYD ﬂ’]iﬁ’]U’JQJGIUVIUGZJEJQLQUVIU ﬂ’]iﬁ\‘WIUEJEJ’NlI‘Ui ANTAIN MavAIU
LL‘U’Jﬂ@LﬂEJ’JﬂUlI“aﬂ’]“UENLQUGHiﬁ%J%L']a']

Study of the roles, duties and business ethics of financial managers, financial
management in business organizations to achieve organizational goals, analysis of major
operational assets such as cash, working capital, trade receivables, basic financial ratio analysis,
financing from both short-term and long-term sources, calculation of capital costs, efficient

investment, as well as concepts of the value of money over time.

ny. 222 nsURTUTNIS 3(2-3-6)
FI 222 Managerial Accounting
FUsAuUneu : @ould U, 200 uay N4, 212
Anwinsliussleviandeyamsiyuazsunsiuiiionsuinsau myinsed
Iﬂiqmsamu n1SIUUTTUNN LLu’Jﬁmﬁ'mﬁUéfuv!u mﬁLm’wﬁéfunuuasﬁﬂﬂﬁamimaLLNuLLazms
Anaulavesie usuis
Study of the use of accounting data and financial statements for management,
investment project analysis, budgeting, concepts of cost, cost and profit analysis for planning

and decision-making by management.
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#a. 101 NANNIINAA 3(3-0-6)
MK 101 Principles of Marketing

AN UUIANLAMAEIUNITAAIN AVILVLNE TOULYS AudATY weuazu3nIs
YOINAIATAAFIIG) NITTAUIZLANAUAT NITINURNY NITEEDNYDINAITINNUNY Wlgu1ensHesen
LaENSALASNNIST VLY NTlngiuasnsdenaatadinue Auwandeudiidnsnananisaain
maamumwﬁ%‘msmu@umimmmLLazﬁﬂmmmftﬁmﬁuﬁmﬁumwmmwdwﬂizL‘vm

Study of concepts related to marketing, definitions, scope, importance,
functions and services of various market types, product classification, planning, selection of
distribution channels, pricing and sales promotion policies, analysis and selection of target
markets, environments influencing marketing, as well as finding methods to control marketing

and study of basic knowledge about international marketing.

N, 212 N159ANTITIUNEALALNITAILTEUIY 3(3-0-6)
MG 212 Production and Operations Management

An¥1AINUBRUAEINUNTEUIUNTHAAFUAILAZUINNT TUAILATURDUVBINTS

Y [

Faduladonuansae mamruaiise nsdafalsenunardiinamy nsneusuidinswan ns
INEIAUNITHERN NTUTMTAUAIAIARY AABATUNITATUANAMNINYBIAUATLALUINS

Study of basic knowledge of the production process of goods and services,
from the decision-making process on product selection, finding a location, plant and office
layout, planning capacity, production scheduling, inventory management, and quality control

of goods and services.

an. 222 msduiuszneunisiaynsnamNgsie 3(3-0-6)
MG 222 Entrepreneurship and Business Development
FwUsAuneu : @auld an.111

ANIALYLIY UNUIMN Uszinm ﬂqmélﬂ‘wmzLLazﬁﬂ‘Hz‘U@\‘lr}E’Ui%ﬂ@Uﬂﬁ Pl ERRA AT
‘LlizLﬁuiamamaqiﬁﬂLﬁaﬁwmmiLﬁuéﬂ‘izﬂaumﬁ ﬁmuwLmeﬂmiﬁﬂLﬁuqiﬁﬂu'gULL‘U‘UGUEN
wugsAauitelfidunumslunsisunfiansnssiugsfinss naenaulseiiuanudesdienaasdl
HANTENUABEINY

Study of definitions, roles, types, characteristics and skills of entrepreneurs,
analysis and assessment of business opportunities for developing entrepreneurship, defining
business operating practices in the form of a business plan to be used as a guideline for setting
the direction of actual business operations and assessment of risks that may affect the

business.

a
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an. 429 NM3IANISBINagNs 3(3-0-6)
MG 429 Strategic Management
FwdeRunien : @auld an.111 9n.212 9,101 waz N4.212 vselasuniseydfainaAmuud

ANWINQUY NENNIT LAZNTTUIUNITINUNUNAYNS Anszaianznandoustanely
LazN1gUBNEIAMITidasaN s mMUANagYS LarysanmMImanifunsuInsssiase iield
Nuusunagnslunsairsanulfivisumenisudstu sunsliinudiasmisgsia wiensdld nwi
Lﬁmﬁua%qmwaqiﬁQMWL*‘ﬂuméaﬂﬁﬂumﬁmiwﬁ TN UNAENTUAYNTARAUlANI9EIAT

Study of theories, principles and strategic planning processes, analysis of
internal and external environmental conditions of the organization affecting strategy
formulation, and integration of business management fields in order to plan strategies to gain
a competitive advantage, through the use of business simulation games or real business case

studies as analytical tools, business strategy planning and decision-making.

NANIVINIW
an. 014 AMwdangudmiumsiseuslan 3(3-0-6)
EN 014 English for Exploring the World

Wawiruausalunisiseus wasdisrannuduldvedian wu duuinnssu du
fausssuuaziauin lnsmssiunasdounndinguuaznisldmaluladusznounisSeusvily
LaZUONYDITEUY iamﬁgﬂﬂﬁﬂmﬁmmiﬁaLLazw“mﬁluamumiajﬁumﬂwmﬂmﬂﬂmﬁsuﬁé’wmum
Tuesl U151y

A competency-based English course that focuses on student-centered
exploration of the world through the use of English language and technology. Reading about
a variety of topics provides a springboard for tasks both inside and outside the classroom.
Students are equipped with knowledge about the world especially about its different cultures,
peoples, and ways of thinking. Self-study learning in a language laboratory will allow the

students to improve their listening and speaking skills in different situations.

an. 331 A1 WEINATIUJUR 3(3-0-6)
EN 331 Practical Business English
Souduarilnldniudangugsiaiiedndedoanslilinanuiideants wu ansly
adangquitonisvedeyanisdidedudimnaaneniodumedidn uaznisldnwidngulunis
doansngluosdng Wudy
This course will look at the English needed to achieve business communication; for
example, studying and practicing English in ordering merchandise by mail or on the Internet

and practicing the English structures that are needed when communicating within organization.

a a
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an. 332 AYIDINGWIINBDNTIN 3(3-0-6)
EN 332 Professional Business English

Bovuiuagiinnsldnudanquesialdednaiiontdn itethlulddnadedearsngsna
Tuaoumsaling 9 wu nsldnindainquiiientsiasasieseamenisé nsldnsdangulunis
daueduuayuinig Wudu

Learning and practicing business English in a professional manner for
communication in a variety of business situations, such as the use of English for trade

negotiations and the presentation of goods and services.

251.211 AwIuilonisdeansuiunmsgsia 1 33(3-0-6)
CIB 211 Chinese for Communication in Business Context |

Anwuagilnalurinueils wa 811 Weu g‘dﬂsﬂaﬂﬁugm nsiffduiusuuuiiugiu
WU MIuuztdies MIusseeRainlsedniu msauuasmeufanieafuseazBenduiuay
Fose 9 ledeansluTinuszsriunazusunmsiufauusluwanisgsioetisie

A study and practice of elementary Chinese of words, phrases, structures in
speaking, listening, reading and writing skills. Learning the basic communication skills for self-
introduction, describing daily routines and activities, asking questions and giving answers about
personal information and simple social interactions/scenarios and to interact in a simple

business circumstances.

254.212 awIuilon1sdeansuiumegia 2 3(3-0-6)
ClB 212 Chinese for Communication in Business Context |l
Anwnrvuuasiinduineeils ya 81w 1Bou sUUsEleaiugiu msldussloauny
dunuilies 9 RedumsTiufduiudmasudny msuanasudeyailiieadesiuyanadu way
ﬁﬂ?‘wLL’J@élauﬁu@ﬂqﬂﬂaéuimm(mﬂﬁjﬁﬁ]
A study and practice of Chinese words, phrases, grammatical structures in
speaking, listening, reading and writing skills. How to form and use simple sentences and
common phrases for social interactions/situations, including exchanging of information about

others and environment relating to others in a simple business circumstances.

25U.313 AwIuiilon1sdeansuiummisgsia 3 3(3-0-6)
ClB 313 Chinese for Communication in Business Context llI
Anwniwdusasiinduinuedls wa 01u 1Teu sUUsEleeRiduteutuluTinusysn iy
wazluantumssinisdeansidessiaiivannuas
A study and practice of Chinese in speaking, listening, reading and writing skills.
Learning more complex sentences in everyday life and in a variety of business communication

situations.
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2.2 ngsivnamgmuy - JeAY (27 ndiein)
5U. 321 N159ANNSTINATENINUTEINA 3(3-0-6)

B 321 International Business Management

Anwwdawazidnislunisdanismagsiaseninatseme audulanadomd nns
sungumaasugiafidfy milengidadvanimuindeniinasenisidugsiaseninasema
mMseTeikasAnuniedadeiidwadeninuanunsalunisudeduseuussna nguinisfsening
Uszina wleuiguazngszidounnegsnaseninelssma 59089 JULUUATAINITAIYL N1TIUKUNA
gnsnn1snatn Ienstunsidignannsiieussme n159an1ImanTsiu nsdamsvinldgunuiay
NsUTMININeINTuYudsEIeUsema  nasnulavivsededninlunisvingsfanazasseussaly
M3ALHUgIAATENINIUTENA

The study of concepts and methods in international business management,
globalization, major economic groupings, analysis of environmental factors affecting
international business operations, analysis and study of factors affecting international
competitiveness, theories of international trade, including forms of trade and investment,
planning marketing strategies, methods of accessing international markets, financial
management, supply chain management and international human resources management, as

well as problems or limitations to conducting business and international business ethics.

5. 322 N15IANITNWNITRUTENINUTZNA 3(3-0-6)
B 322 International Financial Management
AnWIAUTLIELAZANFIAYTDINITUINITNITRUTENIUTEMNA 1ATIET19FUNY
wazfunuiunUluinsssna unssinuazunasldlivesfunuseniteUsema ndninaeinisszas
NURSUIEM YA szuUsaTuaniUABy naalulaznaanusEinstma wasdadesing q i
NaNTENUADNIFIANSNIINSRNSENIIUsEmA SuafnwIBnsudmsanudsmnanisiusening
Useina A5USNITIAN1TRunuvyiIsy nsdndulaasu 8nsleutusenitedseine sl
§INTIUNNITRUsERIIUsEmAruneaulal wasnTinsenlyininisRusenindseme
Study of definition and importance of international financial management,
capital structure and foreign capital costs, sources and recipients of international finance,
funding guidelines for multinational companies, exchange rate systems, international financial
and capital markets, and factors affecting international financial management, including study
of risk management methods for international finance, management of working capital,
investment decisions, methods of international money transfer, conducting international

transactions online and analysis of international financial issues.

a a
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51. 323 NAYNSNITNAIATENIIUSEINA 3(3-0-6)
IB 323 International Marketing Strategies

AnwiAuRINLazANEIAYTOINITANLTUNUNINNITHAIATERINUTENA UNUIW
“Uaﬂam‘wLLamﬁammﬂﬂﬂﬂimaﬂﬂizw’j’lﬂﬂizwmﬁ'ﬂuizﬁuuwmﬂLLazﬁ;amﬂ N1SNANTUDINGRNTTY
AUSLnA lonauazgUuassanieanIsnaInseninelseng MsITenn1snainseninaussme n1sius
dunan n1sivuangudining MsMnuARILNUIREAS 9 N1sTInuANaynSaIuUTEaNNI9
N15RAIA N3ATNAMAT NTUTIIATIAUA TBMTIERaIaA1sUTEMA NMITRTULdeya n15as
ANULMUTEUNINITWUITUNINITARIN SINTINITINLHUNITINBIANT N1TUTIMITULAZNITATUAY
NNNITHAIATENINUTZINA

Study of the definition and importance of international marketing operations,
the role of the international marketing environment at the macro and micro levels,
consideration of consumer behaviour, opportunities and barriers to international marketing,
international marketing research, market segmentation, setting target groups, product
positioning, formulating strategies for marketing mix, value creation, brand management,
gaining entry to international markets, data management, building a competitive advantage in

marketing, including organizational planning and international marketing controls.

5U. 324 N1IANITOIANITANTTAIUGTTY 3(3-0-6)
B 324 Cross Cultural Organization Management
dsRuneu: a@euld suU. 321

AnwiAnuvEng ARy ANNIBNENAYEITRIUSTIH SULUULAZAILLANANNYEY
Sausssu Fmunnisuazn1saeNsIuneTaLsIy wasnguilunisuimsianisesdnsiieganeld
anmwIndeniifinnnuuandianiaduinusssy Aude AwAn wavruaivesiuinig
AlATAUT YA INUINYIR SIME9FULUUNITUIMITAUTALERINAURANAI NI TG TTY
N1TIATIENNITIANITOIANTTINALNT N1THATIBANGANTIUNITUIMNITNUVBEUINITOIANTTIAR
iwdwﬂigmﬁLLazwqamimmﬁu‘%‘[muuﬁugmmﬁmuﬁimﬁmesi’mﬁ’u

Study of the definition, importance and influence of culture, cultural evolution
and integration, and theories of management of organizations in environments with cultural
differences, beliefs, thinking and attitudes of management, subordinates and multicultural
teams, including management of conflicts arising from cultural differences, analysis of strategic
organization management, analysis of management behaviour in international business

organizations and fundamental cultural differences in consumer behaviour.

a
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5U. 422 NM3I98gINTENINUTEINA 3(3-0-6)
B 422 International Business Research
AUsAuneu : @euld Us. 207 wag 5U. 321
ﬁmsmLLmﬁ@LLazsﬁu’umaumﬁﬁﬁ%’aLﬁamiéfm%uiwwqiﬁﬂswmUi:ﬁmmﬁ
Usenaudie futwasadudidy n1stinuadymi Tnguszasd Uselewiiiazlduanniside
AABAIUNITNUNILITINTTULasUITeTietes NSANVUAFILUTLALENNRFIY N1TODNLUY
mATouaziaiesdlefililunisifunusudeya mafvuauszvnsuasmsguiiogns uvaiayislu
M3fiusIuTLdeya Msimsizikasulana nsiiauedayauaznsinyiisnenun 939y nasnau
N135EULATIINNNLITY NMSTEUT19BY UagdSessTulunITITenNgINITEninsene
Study of the concepts and procedures of research for decision-making in
international business, consisting of the source and importance of defining problems, purposes
and the value of the research as well as reviewing the literature and related research, defining
variables and hypotheses, research design and data collection tools, specifying population
and sampling, sources and methods of data collection, analysis and interpretation of results,
data presentation and research reports, as well as writing research outlines, references and

ethics in international business research.

5U. 423 AULUIMNNNTINNITTINTENINUSENA 33-0-6)
B 423 Seminar in International Business Management
AUsRuneu : @oauld v enizau-UiRuedgetes 2 39

AnwUsaiiu mnsaluartymiddyluiegiuifinasonisinnsmsgsiasening
sz saudsdnwinulfn 35nslunisuitgymueznszsuiunisanaulaluniumig 9 98301390013
NNEINATENINUTEINA TTNIEIUNITINURUNIINATR MSIANTBIANTS NSUTMININEINTUY WY
N133AN1INNNITRY TateAunIngmune N1ARNUN9NIA aenaunalulad tnetndnwides
mnufuazeanilafefugsiseninsUss maanninineAnuinussgnaldlunisudladymas
aglugvasnsdnwuazannsasfuneglulssinumesinunsinnsgsnaseninaszma

Study of the current issues, events and major problems affecting international
business management including the study of concepts, problem-solving methods and the
decision-making process in various aspects of international business management including
marketing planning, organization management, human resource management, financial
management, legal regulations, trade barriers, and technology, with students applying their
knowledge and experience of international business from subjects already studied to solve
problems in the form of case studies and discussion of issues in international business

management.

a a
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5U. 426 nsIansvilgaunuLagladafindseninaseina 3(3-0-6)
IB 426 International Supply Chain and Logistics Management
AdsAuneu : d@ould ma. 101 uag 5. 321

ANYIAUTNIEY UNUIM ANNFIARYTIBINITUTIMIUIlgaUNIULaZN1SIRdTENnINg
Uszne udsiunlunvesaniunisallazn19l9Uszlosluntdun aIAy N1TINMRY N15ODNLUY
AINENTalkaNSUSIIFEe N13TaTe nIrAR Nsdey nsvuds NsUsEiufe nsusms
AUAIAIARY AFIFUAT N1TUTIATUI N15TANTTIER MIAUFUAT NIIAIUANLAETDTINAVBITEUUNIN
Tegunu yuuinsdu q fatuayunisindsseninasema wagnsieueuny

Study of the definition, role and importance of international supply chain and
logistics management including situational trends and use of major routes, planning, design,
forecasting and order management, procurement, production, delivery, shipping, insurance,
warehouse inventory management, warehousing, packaging, management of materials,
returning goods, control and limitations of supply chain systems, other services supporting

international shipping and border trade.

5U. 430 NSIANIINTNENTUYWETENIN U TEINA 3(3-0-6)
IB 430 International Human Resource Management
Fvdsduneu : dould sU. 321
AnwiAmnuraewarANNd ALV LIARTUN1SIANITSNEINTUYBETENI U TEmNA
ANNUANANYRINTTANM INTNeINsUYwdnglulsematunsInnminensuyydseninaseme
sudanszuaunsluniseuleuis izLﬁﬂULLazﬁﬁﬂﬁﬁ’ﬁé}gﬂLL@'ﬂ'ﬁzmumiaﬁmuazm‘iﬁﬂLﬁaﬂ A9
UseillunanisuuRau miigffl,ﬁ] NSHAOUTH MIHAILY 1155017 WTINUFLRUS UdINITANUINIIY
ﬁﬁ@ﬂﬁ]ugﬂLLUU‘U@QﬁZyJEyﬂﬂ’Iif\g]lWN’m NITUIMITAINDULNU Uﬂ/lmwuaﬂﬂﬁmi nsfnsedeas uaz
NsUTMILU U AliuIanudmvinsuas g UssaeRr0909Ans
Study of the definition and importance of concepts of international human
resource management, the differences in human resource management in domestic and
international contexts and the process of setting policy, regulations and procedures from the
recruitment and selection process, performance assessments, incentives, training,
development, healthcare, labour relations to dismissal, employment contracts, compensation
management, the roles of management, communication and the management of

multinational teams to meet goals and organizational objectives.

a

242 ANanTUTYIRT AMEUIMSTING UnsAnY 2567

] LAY



5U. 439 walulagdmiun1sdnnisgsiaseninalseme 3(3-0-6)
IB 439 Technology for International Business Management
Fvdsduneu : gauld sU. 321
AnwumAsiugruissumaluladifionisdanisgsfasewinassne audidry
wazunumveanaAluladfiddenisfidugiasenineUsama lnsdunisudmamnelulad dausinng
ueamalulad msdaduladonlduarmsUszifiuanududveaneluladfagianldl unsduiu
§393WiUTEImA TN wANTnsA1sEnIlssmamgszuumdyddianvselind o9
mamsinfiugsiseninedssmaiiunsesulal msuszgndliinaluladifiensvausienis
Wasuulasmesanimindenmgiiauaznsiindsyansnmlunisdifiugsieseninaseme
Study of fundamental concepts of technology for international business
management, the importance and role of technology in international business operations,
focusing on technology management from reviewing technology, decision-making in selection
and assessment of the value of technology to be used in international business operations,
and including the study of international trade through e-commerce systems, international
business through online channels, the application of technology to respond to changes in the

business environment and optimize the efficiency of international business operations.
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2.3 NFIAYANIEMY - 1ien (24 wilehn)
5U. 325 Uszaumsalgsiadislseine 3(0-9-5)

B 325 Global Business Experience
AtsRuneu : @ould an. 111 wag 5. 321

ANYIANIMKINRBNNNTINITENIUTENA LATEFNINITIEIDY deny TWUSTIUTINYIA
LaznagnsnNIsALlugInasenItssema lnelseuianUszaunisaiate anmsAnwiwazgauly
ialszina vielinsdAnwatewesisniidudugsieseninadsena aasnaunsiuileussensain
InensEmsInudERfiussaunsaings Seaziinisueunineliinlasanisviessanunianiidon
donmdowaznsonsdnsilulassnsfivaedadumusniiossninandvfumisnutaniely
waginsUsza Wedunafiumunuduasdsraunisainisgafanasiofuanlasinis Wndnw
A2ARITAYINIIBIULAE ULEUD

Study of the international business environment, economics, politics, society,
multinational culture and international business strategies, learning from real experience
through studying and field trips abroad or through real-life case studies of companies operating
international businesses, as well as lectures from qualified experts with direct experience, with
projects or reports assigned corresponding to the topics and/or participation in a special
project in interdisciplinary collaboration with both domestic and foreign agencies in order to
expand business knowledge and experience; on completion of the project, students must

make a report and presentation.

51.326 nagnsNIsignaacislseina 3(3-0-6)
IB 326 Foreign Market Entry Strategies
Anwinsuszilumadenismaingnaindneusamasluuusing q agsludiedn 919
nsdseen Mseygalildans mevihunsulyd msviianssaud efmusnagnslunisidigaans
A1aUsEma aaenduimuIN1sALlugsRalimngauiuidnsdie 9 aansaseuiigudelaieu
wardoidolaurerisnisidinainaasemaluguiuusing o szyvssiiudiAguasloniavesmain
nIATERINUsEInAlnl o Lﬁammfm:uTiaslum'iU'i'iqmmmmmmﬂm'iLLSdﬂsffwuaaﬁjﬁﬂu‘izﬁU
PRIVl
Study of the in-depth assessment of different modes of entry, such as
exporting, licensing, franchising, and joint venture (JV) to select foreign market entry strategies,
as well as developing business operations suited to various modes by comparing advantages
and disadvantages of different modes of entry. This course also specifies the importance and
opportunities between
emerging markets for the ability to achieve the competitiveness of business on the

international level.

a

244 ANanTUTYIRT AMEUIMSTING UnsAnY 2567

] LAY



sU. 421 iAsEgAanskazulouIN1IATENINaUsena 3(3-0-6)
1B 421 International Economics and Trade Policies

AnwDakuIAALAENgBYN1TAITENINNUTENA {Jﬁaﬁugmﬁﬁﬂﬂajmiﬁwswdw
USZIALAZNANIG9) finuanannnisinsiseninsUsema lidaedunaniadunsedn s1a1aud
nsldvnsneInsueslszing wazs1ataden1suan naonauulouIBLazLINTNITAY 9 NINITAY
FENINUTENA Qamsﬁﬂ AaN13Y5EIRY sPUUM® nalnsyuuSasaniUasuseninsyma dasdn
N9IN19ANTENINUTENA NITIUNFUNITAIUTENINUTENA N1TTINFAINNATULATYFAIVDINAY
UTENARIGY UNUIMKaEAUNEIAYYBIEnITUNITRUITENIUTENA

Study of concepts and methods in international trade, Basic factors leading to
international trade and various effects that followed from doing international trade,
Production results, Product price, Using the resources of the country, Price of production
factors, International trade policies, Trade balance, balance of payments, Tax system,
International exchange system , International trade restrictions, International investment

integration, Economic integration, The role and importance of international financial

institutions.
5U. 424 woAnssuuslnalunainsnaseing 3(3-0-6)
IB 424 Consumer Behavior in Global Market

FtsAuneu : @auld ma. 101 wag 5U. 321

ANYIAIUNNIEVDINGANTTUEUTLAA AseninluunuImnuesanIniIndeun19nY
TAUFTIY LATEN N15Llee Nvag LLazﬁmWLL’mé’ammﬂm‘mm615'u‘"] FidanaliAnauunnig
vosnginssufuilaa Tufhunisidous mssud vieuad Ao wsnginssunisdedud saus
AnYIanYULIANILYRINGANTTUAUSIAANANAIY 9 milanfifinasenisutsdiunain s
naudvung NMIINFINLININITAAT0 LLazﬂaqmﬁm\‘imimmﬂ

Study of definitions of consumer behavior, awareness of the roles of cultural,
economic, political, legal environments and other environmental conditions for marketing
leading to differences in consumer behavior, in terms of learning, awareness, attitudes, beliefs
and purchasing behavior, and including study of specific characteristics in the behaviour of
different consumer groups around the world that affect market segmentation, definition of

target groups, market positioning and marketing strategy.

5U. 425 NTIANINERAUIILAZTIATZINUTENA 3(3-0-6)
IB 425 International Product and Price Management
AUsAuneu : d@ould ma. 101 wag 5. 321

ANYIAUNNIEY UNUIN LazANEIAYUOIULBUIBRERATILAZ I1A521IUTZINA
N15PONLUUNAAANI NTUTNITATIAUAT UTTUIUI wazaanivingauiuAILAeINITY09gNaAY
AU TEINAYDITIAUATANBAUENITALTUIIUYBY Global Brand 2995T3nKAN S uaiAneUsEIne
Sunoumswan Rl Haymnisazdindvdniuarnsaonideuwuunansurlulsanafisds
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W venanididnudaleneuarmadalunissinamaniuraglidesifanmadunindes
NOVAUNY HANLATYFAD LAY IMUTTTUVDIAIUTENA

Study of the definition, role and importance of international product and price
policy, product design, brand management, packaging and labelling to meet the demands of
international customers and characteristics of global brand operations, international product
life cycles, the process of new product development, copyright problems and counterfeit
products in developing countries; in addition, the study of the policies and techniques for

setting product prices under political, legal, economic and cultural restrictions in different

countries.
5U. 427 NsAea1sNNINAINSENIUEINA 3(3-0-6)
B 427 International Integrated Marketing Communication

AdsRuneu : a@ould ma. 101 waz 5. 321

ANYIAUNNIY UNUIM hagAUdIAnYeIN1saLasuN1sAaInd s ugIiaTendng
UTELNA N15LKYL NNSIANTS Lazn1seenLuvdInlsEaumsaLasunIsnatnsulsenouluaiens
oy MSUsTTIEUNUS NMTduasunITe1e n151elagldwingIueIs AIRAIANINTI LazN1TAaIN
riunsdessulall Thaenadesfuguilannislidedidaniainuinmsssy nsidles nguansuas
{]cymﬁu 9 ﬁqiﬁﬂizwdﬁaﬂizmﬂ%éf@qLw%iyiumsu'%mimsdqLa%umimamiuﬂizmmm 9

Study of the definition, role and importance of marketing promotion for
international businesses, planning, management and the design elements of a marketing
campaign consisting of advertising, public relations, sales promotions, selling with sales staff,
direct marketing and online marketing consistent with consumers under the cultural, political,
legal and other restrictions faced by international businesses managing marketing campaigns

in different countries.

5U. 428 NANSYRININTIATIMUIETENINUTENA 3(3-0-6)
IB 428 International Distribution Strategies
0sAuneu : @aula ma. 101 uag 5U. 321

Anwngul nagns Yefuardaiduvasisnisiingaatndilseimalundazuszian
laun N19d99en N1T8MUNNATE N15TIWNU NMSIERLNUTImMUIELasUIENNIAN §3aansUnsly
nsadung wisulyd dyardrmds nsuiusiinsniegsia slUFensfnwununuasutii
Y9909ANSAABITEIIUNSUSM ST 8 19N3 TR I8 sEmIeUsEInA TuRauNTUIINTT0mMIanIS
fadwiine dausdnssiruamadenidululd msussdumaden n1533la n1sdanisanutaugs
1azN1TUTLIHUUTEANS ANV DIVDINIINITIATINUNE

Study of theories, strategies, advantages and disadvantages of different
methods of entry into international markets, including exports, direct investment, joint
ventures, use of distributors and trading companies, business method patents, franchising,

manufacturing contracts, business partnerships, including study of roles and duties of

a
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organizations involved in management of international distribution channels, procedures for
managing distribution channels from identifying possible alternatives, evaluating alternatives,

incentives, conflict management, and evaluating effectiveness of distribution channels.

5U. 429 NsUQTLazn 18Tz NINUTZINA 3(3-0-6)
IB 429 International Accounting and Taxation
Fwteduneu : @ould sU. 321

ANw1sEUUNINTIUNITRTVeRUTEINA Ng TataAuLarISN1IVINTyTdmsy
g3RasEnInUszna n3dmvineunsiusiy Svdnavesdnsduile dasuaniudsy wagdasn®
5EMINUTEMARDNTINYINTIBNUNANITANTUNULALTIUENNNTIEY

Study of foreign accounting standards, rules, regulations and accounting
methods for international businesses, preparation of consolidated financial statements,
influence of inflation rates, exchange rates and international tax rates on reporting of operating

results and financial status.

5U. 431 ﬂgﬂll’]EJLﬁIEJ’Jﬁ’Uﬁq’iﬁf\]iz‘Mj’NUizLVlﬂ 3(3-0-06)
IB 431 Legal Issues in International Business
Fvdsduneu : @ould nu. 102 waz 5U. 321

Anwinguane Tetsdy desufuRlumsdidugsiasewinssemalasifungmne
Yotisfu Tennas uagnsoumsdniiugsiavesesdnsnizilan (WTO) nguuneiisafunisasmu
SPWINUIZINA 19U NASUAINIINITRUIENINUIEWA N1TUsERUdBduAtazn1seRuaILd e
NINIMsEinUssna nsduasemsnddumalaan Wusy

Study of laws and regulations that must be observed in international business
operations, specifically the laws, regulations, agreements and business framework of the World
Trade Organization (WTO), international investment laws such as those relating to international
financial institutions, product insurance, enforcement of international trade contracts, and

protection of intellectual property rights.

5. 432 gsnvseniesunAlunquussmelo e LU iA 3(3-0-6)
IB 432 International Business in Asia-Pacific Countries
FwdeRurie : aeuld sU. 321

Anwinisaniugsfalunguuszimaodouddila Tnouianisiuasuudasmes
anmndentazanumsaingsialullagiuiiiinadenisduiugsfasenineuszimaleniauas
guassafinuluwsazysemalulauieldouudila aaenauiuimaudlutlymidina1n msdnwasidiu
NS5EUFNNNTAUANY

Study of conducting business in the Asia Pacific region, focusing on changes in

the current business environment and circumstances affecting international business

a a
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operations, opportunities and obstacles encountered in each country in the Asia Pacific region,

as well as solutions to those problems, with a focus on learning from case studies.

5U. 433 gsfaseninaUsunalunguussmeglsy 3(3-0-6)
IB 433 International Business in European Countries
Fwdsduneu : @ould sU. 321

Anwinssiugsialunguuszmaglsy nowhfinswasunasesanmuandes
uazanumsaivnagsialutiagiuifnasenisdidussfiseninsussma Temauazguassainluus
avUszineluglsy aaenuwwInaunledymdngs msfinwasidunisiseudannsdldnm

Study of conducting business in Europe, focusing on changes in the current
business environment and circumstances affecting international business operations,
opportunities and obstacles encountered in each European country, as well as solutions to

those problems, with a focus on learning from case studies.

5U. 434 gsnvsenhssenAlunguussmeanAueing 3(3-0-6)
IB 434 International Business in Latin American Countries
FwdeRurien : aeuls su. 321

Anwinsandugsfalunguussimaaiaueinin lngfufenisildsuniasves
anmmnedenLazanumsaisgstalutlagtuiiinadonisdfiugsfeseninaszima lonauas
guassafinuluusazyssmaluafuenini sasnaunumadludymidang1n msfnwagidunns
SUIINNTAANW

Study of conducting business in Latin America, focusing on changes in the
current business environment and circumstances affecting international business operations,
opportunities and obstacles encountered in each Latin American country, as well as solutions

to those problems, with a focus on learning from case studies.

5U. 435 N139AN1INAYNSIENINUTENA 3(3-0-06)
B 435 International Strategic Management
dsRuneu : d@ould suU. 321

Anwuefunisimuaidediad n1shegsia Tnguszasduazitmang dmiunns
AtugIATEnIUTEINA MsUszfiuanIunsaiLasAmInday N15919WAY N15AnUALlEuIwaE
nagmdineg neItumMsiiiugsiaseninsUssna Tufumseann mMsusmsesdnisuazninel ns
Uywd N33 KAENITHEN smﬁgﬂmsmuaﬂﬁﬂuiﬂmmLLNuLLazLi’j’mmamaqiﬁa lagtinAnen
wfosanunsnusegndlinguils@nuanlidunsdidn

Study of defining vision, business mission, objectives and goals for conducting
international business operations, assessment of local conditions and environment, planning,
policy making, and various strategies related to international business operations in marketing,

administration and human resource management, finance, and production, and including

a
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control in following business plans and goals; students must be able to apply theories they

have studied to case studies.

5U. 436 nsIansngumannInduaznisamuszninysene 3(3-0-6)
IB 436 International Investment and Portfolio Management
AvsAuneu : a@ould ne. 212 way su. 321

Anwilaseadie unumaznrsaiusuvesnatandnningatslulszivealesy
AaUszma TnlanizUssmaiinauiuduasUssmaiiiall (Emerging countries) #aanauLnAiia
N5UTEULAENTIATIBIENNING N15IAN1TIANGUUANNINE

Study of the structure, roles and operations of domestic and foreign stock
exchanges, especially in developed and emerging countries, as well as techniques for

assessment and analysis of securities and portfolio management.

§5U. 437 UsziudAglullagiumenisdanisgsiaseninedszme 3(3-0-6)
B 437 Current Issues in International Business Management
tsRuneu : a@ould suU. 321

AnwUszifuuazinanseneg nesumsianisgsiaszuinsssmaniiaulaly
U9Uu maamumil,‘dﬁlaul,t,ﬂaaamwané’aumaqiﬁﬂu@mmsLwﬂ wuIAALazNATANITIANTS
afelmiiieannsaiundszgndfussissnisUssmdliaonadesiunniztag i

Study of a variety of current issues and news stories in international business
management, as well as changes in the business environments of foreign countries, new
concepts and management techniques that can be applied appropriately in current

international business conditions.

5U. 438 NMsAnwIanIzyAna 3(0-6-6)
B 438 Independent Study
dsduneu - aauld 5. 321
AnwiAuat nievinideluin vievhteNiAnadostunisinnsgsiaseninsUseing
Tuihdeiinnwaulaneldduinu wazquanneraseiusnwildsuieumneainneiv
Study or research into subjects or topics related to international business
management of the students’ own interests, under the supervision of an advisor assigned by

the department.
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5. 440 NSANUNNAUTINTENINUTENA 3(0-9-0)
IB 440 International Business Internship
FwdeRurieu : aauld nguivauaniz-Uduegatey 2 v
AnufuRnusidlusnusineg Mfgdesiumsdnnisssiassuinussmaluesdnsgsia
fildsumseusfAannaiain Taeiinsududnnulidesndn 200 §lu
Real practical training in fields related to international business management in

business organizations approved by the department, with an internship of not less than 200

hours.
5U. 442 msduiuszneumsseiulan 3(3-0-6)
B 442 Global Entrepreneurship

Fvdsduneu : dould sU. 321

Anwiisnnsadanasimuigsivesiediiingnainlan Tnssjutiudeanisiing
paasinslszma nMsafennuansalunsudstuedsdadulifussiavesiaies wioufufnw
LL\‘iquaJLLaSQmaﬂJﬁ@‘U@ﬂmilﬁcfluﬁgﬂizﬂaumii%ﬁuiaﬂ ﬂi%‘U’J‘Uﬂﬁ“U@\‘ImiLﬂuéﬂi%ﬂ@Uﬂﬁ s5zAulan
MsadassAuianssuiiessia mylnszilenianisgina asserussamssiaszaulan uazam
SuRnausodinuluszaulan

Study of methods of building and developing a business to enter the global
market, focusing on entering the international market, creating capabilities of sustainable
competitiveness for the business, also study of aspects and qualifications of leading global
entrepreneurs, the process of becoming a global entrepreneur, creating business innovations,

analysis of business opportunities, global business ethics and global social responsibility.

5. 443 nMsRnsedoasuaznIsaTT L TUs T 3(3-0-06)
B 443 Cross Cultural Communication and Negotiations
tsAuneu : a@ould suU. 321

ANBIUENNIT NTTUIUNT ﬂaq‘wﬁ wazmalaieafunsindededsuaynisieseniu
yanafiuandstaLsTy dnAnvarldBoudtinianguiuasufon fedsnmsussens oivee
nsdfinw MsuansuNUmaNNR n1sdraenmgnisal Wusuy

Study of principles, processes, strategies and techniques related to
communication and intercultural negotiations; students will learn both theory and practice

through methods including lectures, discussion, case studies, role plays, and simulations.

5. 444 gsnvsenhasuvalunguussmeng Jusannans 3(3-0-6)
B 444 International Business in Middle Eastern Countries
JdsAuneu ; d@auls sU. 321

Anwin1sandugsnalunguissimangiusannais TnerduienisUasunlasves

anniInnetiazaniunsainisgnalutglundnasonisaiiugsi asenineseina lenauay

a
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guassafinuluusazUssmaluns fusennans sasaasunumaudleliymidsnan msfnwagidunis
SguFNNNTAAN

Study of conducting business in the Middle East, focusing on changes in the
current business environment and circumstances affecting international business operations,
opportunities and obstacles encountered in each country in the Middle East, as well as

solutions to those problems, with a focus on learning from case studies.

5U. 445 gfasynIaUsTmAlunguUsEmeAkaNI N 3(3-0-6)
IB 445 International Business in African Countries
tsRuneu : a@ould suU. 321

Anwinisdndugsfalunguuszimanening Tnoiufsnisivdsundasves
am‘WLL’ma”a:uLLasamumsaﬂmamﬁﬂu{]wﬁ’uﬁﬁwaﬁamiﬁ?Lﬁuqiﬁ%izwdﬂaﬂi zine lonauas
guassainulunsazUsemalunenn raonsuwumaudladapniang1n nmsinwaziunisisous
NATRANY

Study of conducting business in Africa, focusing on changes in the current
business environment and circumstances affecting international business operations,
opportunities and obstacles encountered in each African country, as well as solutions to those

problems, with a focus on learning from case studies.

5U. 446 NSIAYUNUTINATENIUTEINA 3(3-0-6)
IB 446 Developing an International Business Plan
FwdeRurien : aauls su. 321
AnwianudAyuar IngUusrainreInIsInyunugIiITeninelsema naenau
fumeumsdarhunussfnssnisemadiusznaulufensfinuuasinneiduadounissia

n1ssryUsemadming Jeyanginssuguiiaavesauludseimadmung wavdiulsznaudug 9

a

Rendestusunugsia Taetndnudenhnuiiazanudlafetugsiaseninsusamaannin
weAnwIUssgndldlunisitadedym InseianIunsnl karn1TINUNAEVSTULALESAA
Study of the importance and objectives of making international business plans,
as well as the process of making an international business plan, including study and analysis
of the business environment, specifying target countries, consumer behavior data for the target
countries and other elements related to the business plan; students must apply their
knowledge and understanding of international business from subjects they have studied to

diagnose problems, analyze situations and employ strategy planning in a business plan.
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5.455 N35IANNSgINasEninslsemaiuimang

nsmwITSBy (SDGs) 3(3-0-6)
IB 455 International Business Management and Sustainable Development Goals (SDGs)

An¥IN1ITANITNAENSN1egIATENINNUSEINA wleuisuarngseiiouniegsng
sErhUssmaazanmwndouseinsmaluiiagiu sulunaunanitmae st g
(SDGs) 71 17 WhanunevesesAnisandszand Iﬂamiﬁﬂmazmaumuﬂgﬂ 5 fARvadvunenis
Wby fAkudieu SRduasugha SAdudunndon SiduduAnmuaranitu uasfifdu
viugumsitan ensiidugsiassrinsUsemaogaiusyavsam Uszdvdna wavdsdu

Study of strategies, policies, and regulations in international business and the
current international environments, as the results of ‘The 17 Sustainable Development Goals
(SDGs)’ of the United Nations (UN). This course covers five dimensions (The 5P’s) of SDGs,
including People, Prosperity, Planet, Peace, and Partnership; for efficiency, effectiveness, and

sustainability in international business operations.

5U.456 UINTFIUANNINTEIINUTENATMTUREA SN
LAZATEUIUNITHAS 3(3-0-06)
IB 456 International Product and Process Standards

ﬁmsnmmé’wﬁ’@maammgmammw mnmmaLLazﬂisLﬂwummmgmqmmmm
YRINAAfNIuaENTEUIUNITNANGIMTUTIATENI U TEINA AaenduYstleviveanislaunves
UIRTFIUAMNIN @1U1TABTUIYAIULANFAITEIINUINTTIUAUANTEAUTALALTENINIUTEINA
$TNDIANTUINTFIUAMAINAN 9 AABALNLANTEUIUNITINTFIUAMAINTENINUTEIMNA N15UTUUT
HIRNIZIURALUNTN LLEWL‘%@ﬂﬂ’lﬂf\]%ﬂﬁiimﬁﬁﬂﬁ%@ﬂ

Study of the definition, importance, and types of industry standards of product
and processes for international business, as well as the benefits of acquiring the industry
standards. Students will be able to explain the difference between national and international
industry standards, introduced to industry standards organization, along with the
understanding of the process of international industry standards, the improvement for industry

standards, and related ethical issues.

5U.457 N1399N1533NRsEnIsUsEmAiumMsiasunUasseiloulantml 3 (3 -0 - 6)
IB 457 International Business Management and the Changing World Order
= =3 [ Y] 4 I aa v d' = 1
ANwIUTELAUANUANNUS ST TEIAluLAA1un1sAsuLUass e s ulanTny
N13AINTaMUIINIIA nalnn1sdnnisiazseiutefininuesgsnaseaulanuagseAuiinig Aaenau
inLﬁuiumNUsummﬁLi‘]umammﬂmmﬁqm’%ammmﬁ%’%mam%mawmémw?ﬁaﬁmaaaﬂmLi“]u
WyyLN19§3A9 Imﬂimgmiumumimm LATWEN H9AN WAL TRIUGTTY mlﬂamammaumq
LASEgNIlUTEAUMIS 9 mwmmstmm:}uﬁuamamﬂaamqmsmLLavaﬂaimwiu%mﬂm 9 e

v

duasuuazinnusznineuseina 621\‘1L‘U‘L!‘UiuL@‘Lﬁuﬁ’J’N‘UiuL‘VIﬂ‘VlﬁWﬂiUVIQSﬁQNﬂﬂiu‘VI‘UG]E)ﬂ’]i%@ﬂ’]i

o

gsnvsEnhwsemaAwaznsindulaamuvesinanuuIuIYIR
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Study of international relations in the dimension of the changing world order,
international trade and investment, dispute resolution mechanisms of global and regional
business; as well as international issues resulting from the geopolitical tensions among
superpower countries, which resulted in business implications that appeared in political,
economic, social, and cultural, leading to economic integration on various levels, including
increasing number of trade agreements and non-tariff barriers in order to promote or restrict
of international trade, as this is an important international issue that will affect international

business management and investment decisions of international investors.

n4. 325 mM3Ruiiomaiduazdsenn 3(3-0-6)
FI' 325 Import - Export Financing
Jderunay ; a@auls na. 212

Anwrunum suiuy Bnsantiunisvesantunisiulunislivimmeansiuuay
auderilonsiduazdsean nieunaIsnsanALEsmNInsEY warmTaELInnsRuluns
ALilugINasEninalsene

Study of the role, models, methods of operation of financial institutions in
providing financial services and financing for import and export, including methods of risk

reduction and financial planning in international business operations.

Us. 325 NSENUAUEUIENBUNS 3(0-9-0)
BA 325 Entrepreneurial Internship
Fdaduneu : aeuldnguivianzau-UeRvegrealey 2 31 vielasueudRnNANUA
AnvAniaaveifusznaunts ANuAnaiassa n1skasamilanialunisany
g3nabuale 13TARIDIANTT NITIIUNY n15UJURUATY N3UINIsTsAaegluszuy wazm
wwImslunsundym laginAnwiagdedinnululasinisinauvesmiingidy aglanisauaves
ANA5EAUSNwIlAsenTs wielnauluesdnisaieg Wusualddesndn 200 4309 wagtin@nw
éfaﬂ’5@‘1/1’1'iﬂsm1uaqﬂmamiﬂmmlﬁa%uqmmiﬂﬂmu
Study of entrepreneurial spirit, creative thinking, seeking out new business
investment opportunities, setting up an organization, planning, real-life operations, systematic
business management, and guidance for solutions to problem; students must train in the
university’s internship program, under the supervision of the faculty advisor or train in an
organization for not less than 200 hours and, upon completion, students are required to

submit a report summarizing the results of their internship.

a a

wangnsusans AugUsIgIna Unisfinw 2567/ 253

] g



an. 301 W3 HUANNANE 3(3-0-6)
CO 301 Pre-Cooperative Education

AnwnuiAnuazanudilavesssuvaniafnwinaenauiunisnseuannunieunas
NNWYZAIUAING 977 N1SWEUIANUIBALATINU N1Taonan 1 uUIZNaUNIT WwATANITITUNTS
Funwalany nsauinuglunisdoas yadnnm meiewduiiy airsassdnisiaudae
AANT30 5 @ TAUSTTUOIANT LMATANITANDEIIATNATIA WATANITITEUTIBIULAZNITUILEAUD
Minwen1sugUsenounns AMSIINASESTIN TINdRsseusIadlinndn deasujuiluseninems
YU wazaudasadsluaniulsenaunis

Study of concepts and understanding of the cooperative education system,
and the preparation of various skills such as writing job application letters, selecting a
workplace, job interview techniques, developing communication skills, personality, team work,
creating work through 5 S activities, organizational culture, creative thinking techniques, report
writing and presentation techniques, entrepreneurial skills, ethics and professional codes of

conduct, conduct while working, and safety in the workplace.

an. 430 annafne 9(0-35-0)
MG 430 Co-operative Education
FwdeRunen : @auld ad. 301 warngudvanziu-UsAuegtey 3 v
Anwiszuunisinauasluaniudsenaunisgsnatugiugnidnauvesaniu
Uszneuns ieaiuadidlidndnuiinnundoudiusuendnainnsujiRauiiugiuesid
wdnmssazduszuy dnAnwezdedidlunsvnuegadunaisaudilitesnit 16 §ani vive
1 aansfne Tudednsussiiunanisiauainetanseivinusiuiuanuuseneuns Tnfnu
Faafnriitufinannufimvdrlunsujianulusenitenisujoie sauiesesuasunanis
UjuRaunazdiauananisujunnu Lﬁaéutqmmsﬂﬁﬁ’aam
Study of real-life work systems as an employee in a business to enhance
students’ professional readiness through basic principled and structured practice; students
must work full-time for not less than 16 weeks or 1 semester, including performance
evaluations by their advisor and workplace; students must record their progress at work during
the internship and both complete a report and make a presentation on their performance at

the end of the internship.

an. 417 Winwedmiutingsnaiiea1dn 3(3-0-6)
MG 417 Business Professional Skills

Anwuaziinduinuganeg Adududenmsaiuaiayadnnmveseiduingsiaile
913 917 MsWamyAdnamAeluLazBuen UyYedLTUS INsEMIedsay nsyaluTiLy
nsAnsodoasnnagsia wag adamstiiausegiionidn

The study and practice of various skills necessary to enhance the personality

of business professionals, such as internal and external personality development, human

a
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relations, social etiquette, speaking in the community, business communications and
professional presentation techniques.

5U. 448 gfasEninUsewmalunguussinanaiaiialug 3(3-0-6)
IB 448 International Business in Emerging Countries
FudsAuneu : d@ould 5uU. 321

Anwinsdndugsislunguuszimananatialml lasifufsnisiasuudasves
anmundouuaraniunsaingsisluagtuiiinadenisduiugsiasenintasema Tomauaz
guassafinuluudazUszimananiinlnl nasnsunumandladymesnan asdnwiagidunig
ISgUINNNTAANW

Study of doing business in emerging markets, focusing on changing
environments and current business situations affecting international business, opportunities
and obstacles in countries with emerging markets, to methods for solving those problems; the

course focuses on learning through case studies.

5U. 449 ssnaszRulanuazuinnssy 3(3-0-6)
IB 449 Global Business and Innovation
dsAuneu : aeuld 5. 321

Anwmdnnns nszuIuNg waznagnsiisddestunisdinnisuinngsy msuimsiy
YNV LAZWRIUN 11Ja]u5quism’mﬂ’1ﬁmmim%’wEj?mmai‘]iyjiywLﬁaLﬁmﬂizam%mwhmiﬁwLﬁuqiﬁa
sevinsUseng wazifiewaungstalvaiunsaiingmainlan nasnauaiunsnegsenuazudetuly
panalanie

Study of the principles, process and strategies relating to innovation
management, the management of research and development teams, including intellectual
property management policies for effective international business operations and to enable

businesses to enter the global market and to survive and compete in global markets.

5. 450 A159ANNSAIDDNBALUNLIN 3(3-0-6)
IB 450 Export-Import Management
JudsPuneu : @uls sU. 321

v '
v v IS

ANWIDINANNIT AMUAIAE TUADUNENITAIDDNWAZULTT NTLUIUNITAA AULD

o
Y o -

Fonmarauazdud ngsadou Tetsdu defvuaiiieidesiunisdesnuagiingi AUENAY- OYTaT
918 Foulumsdewoududn n3tisedu dudeifienisdsosnuazting ﬁ%mwgamﬂﬁ Lazn15IANIT
lnasNTdseantazd1eg1wdiuTE@NS AW

Study of the principles, importance, import-export procedures, decision-making
processes in selection of markets and goods, rules, regulations, requirements relating to export
and import, trading contracts, terms of delivery, payment, loans for export and import,

customs processes and the efficient management of export-import documents.

a a
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su. 451 LONAINIIANTTNINUILNA 3(3-0-6)
IB 451 International Trade Documents
Fvdsduneu : dould sU. 321
Anwnaenarsnismdmiunsaiiuginaseninesena 819 tena1snisuidn
LDNAITNITAIDON LONANTAITVUES LONAITNITUTEAUAY LONANTTUIATT MADAIUNTLUIUNITURE
%umausua\‘iLaﬂa’ﬁmiﬁﬁwd’]\‘iﬂimwﬂ imﬁ’jﬂ Incoterms (International Commercial Terms) aﬁqm
Study of international trade documents for international business operations
such as import documents, export documents, shipping documents, insurance documents,
bank documents, as well as the processes and procedures for international trade documents,

including the most up-to-date Incoterms (International Commercial Terms).

5u. 452 WEN"IAaNINg 3(3-0-6)
B 452 Customs Systems
tsRuneu : a@ould 5. 321

ANYIsEULAANING mmﬁlﬁlmﬁUﬂg]MmsJLLazimﬁsmﬁamﬂi UININITAIVAUNIY
Aan1ns Wsn1sdvesdn-devetesn ansussleviniinigeins Asn1sAaninsianiznsilans
Usgloivasnisiusesuvaadinin nszuiunsildsndunislufisnnsaaning wazszuy E-Customs
NUNSUAANING

Study of customs systems, customs laws and regulations, customs control
measures, import-export clearance, duty entitlements, customs clearance for benefits from
certificate of origin, procedures used in customs clearance and the E-Customs system with the

Customs Department.

5U. 453 gsnvsenhasenalunguuseimeedeuy 3(3-0-6)
IB 453 International Business in ASEAN Countries
Fwtsduneu : dould sU. 321

AnwinisaliugsfalunguussimaAenigau Tngdudanisivdsuntatans
anmedenLazan UM saisgsnalutlagtuiiinadonisdfiugsaseninaszina lonauas
guassafinuluusazUszina masnauuuamandladymidangnn msAnwiezdunisieusann
nIlANY

Study of business in ASEAN countries, focusing on the changing environment
and current business conditions affecting business operations between the countries,
opportunities and barriers in each country, as well as solutions to these barriers; the course

focuses on learning through case studies.

a
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5U. 472 dunungInadu 3(3-0-6)
B 472 Seminar in Business Issues
FUsAuneu : d@ould 5U. 321 wag sUa. 181
Anvinvensfninsed nseAuneuaziansauAniuluussiuddgiiieades
fuvsunduluannnisaidagdu
Practice in critical thinking skills, discussion and expressing opinions on

important issues related to the Chinese context in current situations.

51a. 181 ululangaly 3(3-0-6)
IBC 181 China in New Era

ﬁﬂﬂﬁ%@%ﬁﬁﬁiﬂLﬁﬂ?ﬁUﬂ’]Uﬂ {]ﬁmam‘ LASYEND N9LRIN1TUNATEY FIANTRILGTIU
warAmuANRUSIEINUszmAvesIuluuIulan

Study in general information about the language, geography, economy, politics

and government and also Sociocultural China with international relations as a global context.

5U9. 182 TAUTTIUNITANAY 3(3-0-6)
IBC 182 Chinese Business Culture
Anwriausssun1esiugsianisatlng-3uluusunednee wu Jausssunisdudn
Tausssunenisnan Tausssulunisinnisesdns Tausssulunisinnen1veiusidu ey
Useifiunisdeasiuimusssy
A study of Thai-Chinese business cultures in various contexts including products
and marketing, organization management, doing business with Chinese people and cross-

culture issues.

5U3. 283 Joyaigaanguilnaiuy 3(3-0-6)
IBC 283 Chinese Consumer Insights

AnwngAnssuguilaavnivlunsazyieadu nquingdnssuiuilan Aesgitade
aelunazneueniiiidvswasewgiinssuvesuilanrniu Tasiunsiseuiandeunaunviu
$IN99)

A study of Consumer behavior theory and Chinese consumer behaviors in each
locality through the various media. To analyze the factors influencing Chinese consumers

both internal and external factors.

5Ua. 284 NTZUIUNIITNNATATZNINUTZLNATU 3(3-0-06)
IBC 284 China International Trade Process

Anwdoyadunsdssrinassme nsruaunsnansd dannasuazdeuluniste
Y18 TEMINUTLNAUIUF N13vId D nsdede UF59091 N59158RU NsvuEs NsUseiuns
Yudaznsaseeniud wazenarsiiededunssniunsiiseninsseme JHudu

a a
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A study of international trade in contents and process of international trade
conditions and agreements, contract, ordering, packaging, payment, transport, shipping

insurance, and import and export including the relevant documents.

5U3. 385 nagnsn1snaInIulunainlan 3(3-0-6)
IBC 385 China Market Strategy in Global Market
Anw1veyan1InananTsAvesIuLarvedlan AnYEININITIATINaYNEN1aNITAN
Afauuaniafiluisazsema unumnsnaeiuifidelrsvsialan
A study of China and global market strategies. The purposes of this study are
to understand the methods to plan different effective business strategies in each country

including the role of China market in global economy.

5U3. 386 nsAuaznsauluIy 3(3-0-6)
IBC 386 Trade and Investment in China

Anwszdaunisen nguang L'f"iaublsuﬁﬁmsﬁmmiﬁuamu WALNTBUMNIANIUGTINT
ludsenadu sUuuUssRiavesUsunaly FupaunTTIRIUTI sTuun® dyaing s
Fiu

A study of trade laws and regulations related to investment and operating
business in China. Including Chinese business model, the process to set up the company, tax

system, employment contract for labors.

5U9. 487 MInanaLdaieradva 3(3-0-6)
IBC 487 China Digital Content Marketing

AnwisUnuunseaalailemussnnengg nmsiniseanalagileniendedenans
ddnvselind
A study of China Digital content marketing in different types. Students are

assumed to practice marketing plan by utilizing electronic media.
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5U4. 488 madufussnaunisdgsnadu 3(3-0-6)
IBC 488 Entrepreneurship for China Business
AnwIsnsasisariuugsiavesdiedinnigaainnisddu nMsaseeuaunse
Tumsudaduegsdsuliiugsiavesiiosazensedunansusilvitinuduazyalusain wieuty
AnwuinuwazauantRveantsilufusznaunissenineslsemelnedu nszuiunisveanisiu
Qjﬂizﬂ@‘Uﬂ’]i ﬂﬂiﬂ%ﬂﬁﬁﬁﬁiﬁ@ﬂﬁmLﬁaqiﬁ% N153LAT1ENLON1ANGIND ATTOIUTTUNNGIND Uaz
ANUSURAYRURadIANN1IAgINTlUATYgRalne Y
Study of methods of building and developing a business to enter the Chinese
market, creating capabilities of sustainable competitiveness for the business and raising
product and market values, also study of aspects and qualifications of leading Thai and
Chinese entrepreneurs, the process of becoming a global entrepreneur, creating business
innovations, analysis of business opportunities, business ethics and social responsibility for

businesses in the Thai-Chinese economy.

a a
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3. MNINIVUFINLET (6 vitiEnn)
Unfnwiazdendensousieividunlaaoulunningrdongann lidesndn 6
wein viaidenieuluseividasielul

380, 121 N5TLANTNAN B AUTEAUAY 3(3-0-6)
CBL 121 Elementary Chinese Listening and Speaking
Anvinwznisilauazniswaniwdussdudu n1seanides fdnid Ustloaiiugiu uv
aunuiilonansanuAniy Tuiiausedi
A practice of speaking and listening skills focusing on pronunciation,

vocabularies, basic sentences and conversations for expressing ideas in daily life.

8. 222 MsflawaznsnAnsIIusEAUNA19 3(3-0-6)

CBL 222 Intermediate Chinese Listening and Speaking

Fdadunew: aeuls 250.121 wiIelasun1seudAIINANUR
AnsluinwensilauagmsyaniunIusssiunans Wemseduseluhdeiivainvany

A practice of listening and speaking skills for discussion in various situations.

a
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ANDS U187
#1917391N150 a0 A INA

1. vuandmaneialy (30 winefn)

NAUINNHINGY (9 Niein)

an. 101 AMdanguludinuszaniu 3(2-2-6)

EN 101 Everyday English
Anelunislilassadrefiugruuazdnnunudinguilldludinusediiu Uszneude

nMsyauuzinueauazlidoyadiui nsussereyaandnuar msyadasesiiaula Seadidu

AUTRUATLS N TUd LT uiavaY TudimsuansnuAniiuluSeaaly Snataniue
NSNA N5 A58 kaENISTEUAITTTIYTUINIG

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing-through integrated methods.

an. 102 Awdangeluuiunmediny 3(2-2-6)
EN 102 Social English
Anduniswauaznndeulssleanazduiuiliifulsed iilemsiujduiusng
dnu mIwanidsudeya maUsuiiioy wagmseSuieanuAnieiuEesing o Tuusummsdses
wazgIna Tnsgaunsimuninyenisefussuasnisiiaue semaluladuazaufnasnasse
Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-
related contexts, with emphasis on developing discussion and presentation skills along with

digital skills and creativity.

an. 103 Awdanguluuiunaina 3(2-2-6)
EN 103 Global English

?Jm]uﬂ’]'smaawﬂszaun’ﬁaﬂmaizuimazLgaﬂaﬁuawu LAZLARIATUAALAY
AerduTinanudueg i uagdssiduiymilusefuaina Tnegadunisiaundineenis
deansseninsiausssu uaznisdeanslulanddva dedidnsenisidunadedian

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming ¢lobal citizens.

a a
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NF1AYIYIUINSTINWAYITN (21 viiidefin)

AN, 101 vinwgnsAniilenisiiousnasndin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anwmged wannsvein1sn WawinsAnegaluszuy 017 NMsAaTANING N3
Ana%19assn MIRRTATIEI N1sRRdRATIE NMsRawATam Dudu siudansdeuloswnufnuas
annsadeniadesiionnuAniiminzauluuszgndldludinuszdriu msvihautaznsiSeuinaen
Mnlaegadiuszansnm

In this course, students will learn about theories and practical thinking tools
such as critical thinking, creative and innovative thinking, analytical thinking, synthesis thinking
and problem-solving thinking, including how to link and select appropriate thinking tools and

effectively adapt to their daily life, professional undertakings and lifelong learning.

fAn. 102 aadunadios warmsidsunasmesdny 33-0-6)
GE 102 Citizenship and Social Transformation

Anwiauning Audnway dns nihfiuasiaiainvesanudunaiesialy
dspailne dsnulanuazdenuduiiludagiunazeuinn Wy deudda danunniausssy 1udu
Wieiisunisidsunlaswesdsausineg sudaSoufituidin duindeuiidsuaiequniie 4 i
Ao e Ta daaw wa Jgygn iendeuuiusegiudugduludsnulsodisdimmguuassidendou
o

In this course, students will learn about definitions, attributes, rights, civic duties
and freedom associated with citizenships and social transformation of Thailand and global
communities in current times and in the future, such as digital society, multicultural society.
To be able to live peacefully and happily with others, it is important to understand evolving
changes and learn about 4 dimensions of the environments affecting health, namely, body,

mind, society and wisdom.

. 103 wmelulaBuaruinnssudiieaunan 3(3-0-6)
GE 103 Technology and Innovation for the Future

AnWIUNUIN WuIAA N53ITTL SINdInsUsEendldinalulaguazuinnssueiu
#a Tjaiunmsimunaun mdinludinuaising wansenuiiidensduiuiin & uaziasugia
naenauAnuNslivsyloviuarnsduaseminddumadyg s nmaluladuazuinns

In this course, students will learn about concepts and innovative technology
and applications aiming to better a quality of life of people in a new society, including how
technology and innovation affects our livelihood. The course also covers information on

intellectual property protection as a result of technology and innovation.

a
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fv. 104 quvdsamiugunnziiein 3(3-0-6)
GE 104 Aesthetics and Well-being for Life
Seuinsldiined1alinuA1nauAalzuazianssudunuinis Wayaueslnily
FesquvBsnmiliisadesiuTinuardenuananufalzineg wagim Aduasdenisdisieguesdin
AANLaL INUTITU
In this course, students will explore relevant theories and concepts of
aesthetics related to life and society and learn to cultivate positive outlook and attitude and
understanding of different forms of taste and beauty, which will enhance their perception of
diversity and enable them to appreciate art, music, literature, images, films and other forms
of art. Students will also learn how to depict their imagination via communicative design using
images, colors, calligraphy and other related tools to create value-added identity and

characteristics to services, products and media.

. 105 WusdnsnedenunasUssinuialudvesdan 3(3-0-6)
GE 105 Global Alliance and Emerging Issues
ANYINITRAILIAUTINTBILAVLIUIVIANILATEFNIRAEN T DNdINANTEN D
= [ [ [ P v =3 o v A a X 1
nsdsullasnsdsnuuaziausssuludiaulan ot lauszinudryitindulmivsslszanaulan
In this course, students will learn about international economic and political
collaborations and developments affecting/constituting changes g¢lobally, in order to

understand key global issues.

AN, 106 m’mif‘wwmiL‘EuLLazmiﬁwmaﬂNﬁﬁu 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

Anwinisdanisiazindulanienisiiusgiiuszd@nine 19In199AN15A1TH WA
UAAAKAZNITAMUY TINTINTRRILIBE 18U Tnggatunsysannisesdanuinasnadesiuuiun
& A Y & o w A 9 v g o
WU YUY uazdsnuiludngy LW@IMLMUQQ{]ZQWILLﬁ%LL‘L!’J‘Vl’Nﬂ’]iLLﬁl“lJEJ‘EJ’NL‘UUEUSiiJJ

In this course, students will learn about management and effective financial
decision making, including personal finance management and sustainable development and
personal finance literacy, with special attention on integrated knowledge for local community

and society, in order to highlight key issues and offer practical solutions.

a a
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fn. 107 Imgaramnudugusznauniswaginuensdugi 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁﬂmLLazﬂ’@um@mé’ﬂwmzﬁﬁwﬁzﬂumia%ﬂﬁm?zyjﬁmzumw‘f]u@fﬂssnamﬁ Tty
nsAnuUUIEITes Usgnaudienisiianufnadieassd wasnisuarnlenialuninisuuasdniy
Aansediinaussauuaraiessay finngfihiiannsaiwasyhanuduiivldediivsy dvsua sous
waznandulaviuiewvsniel
In this course, students will study and develop important characteristics of
entrepreneurial mindset, with an emphasis on a combination of creativity and
entrepreneurship and explore entrepreneurial opportunities while learning about business
best practice and ethics including leadership skills and qualities, effective leadership
characteristics which will enable them to effectively work as a team and be able to make

well-informed decision when required.

a
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2. AUINIVUANIE (99 viIENA)
2.1 naudrILAY (48 1uaein)

nauIvUnyd
Uv. 200 n5UnAgINa 3(2-2-5)
AC 200 Business Accounting

AN TAILINITNIATURYT UNUIMNSUYTNLRDEIAL RANLAMY NITILATIZH N3

Ly

Wi IWUNUTLANTIBNUNNNITRY Lagn159RrINTI891UNaNT5RY Saiednwinsideyania

palulduselovidniugsia wazdedninvesdoyanensUind nasnaulsusssuvadizIaInnis

o
LY

ol

Study of the evolution of accounting, the role of accounting towards society,
criteria, analysis, record-keeping, classification of financial reports and preparation of financial
data, including study of the use of accounting data for business and limitations of accounting

data, as well as ethics in the accounting profession.

NAUIBATEANENT
Af. 203 \AugAansiUasu 3(3-0-6)
EC 203 Introduction to Economics

ﬁﬂwmé’ﬂmimaLﬂi@gmam%ﬁtﬁmﬁuﬂﬁﬂaﬂ’]iﬂjmumw@;ﬁﬂu PInUszanTu
Anwifanisiimunsindusn siadadenisndn vgunisuds s1elaussrmfdiulsenauves
s18lFUsEA N3N N15A&S MIRasefurssEme naenaunslduleuneeneg ievilviAa
ALAIYNINENNLATYFAT

In order for students to learn and understand economic principles related to
economic events in daily life; study of pricing of goods, production factor prices, production
theories, national income, composition of national income, finance, dealing internationally, as

well as the use of different policies to stimulate economic development.

NANIVINY MUY
nyl. 102 IV RELEREY 3(3-0-6)
LA 102 Business Law

ﬁﬂ‘tﬂﬁﬁﬂﬂ{]‘ﬁll']&LLﬁ‘“’JﬁUQ‘UG]G]']JJMﬁﬂﬂ{]MNWEJLLWQLLa”W’mﬂIEWILﬂEJ'JﬂUﬂ'liU'i‘“ﬂE]U

a

ﬁiq"ﬂ EULLUU@ﬂﬂﬂiﬁﬁﬂﬁ] mumaumnmmua ﬂ'ﬁm’]Luu\'ﬂusﬂax‘iiﬂLL‘U'UENﬂﬂi‘VlNﬁiﬂ’ﬂ L’e]ﬂLVlﬂﬁﬁUﬂJ’Wl

Study of legal principles and practice of civil and commercial law relating to
business, business models, procedures for establishing and operating business organization
models, important contracts such as sales contracts, property contracts, loan agreements, and

including laws relating to digital markets.
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nu. 301 N15N1H0INT 3(3-0-6)
LA 301 Taxation

AnwinuifnkarAduNIveInN18e1ns SnYaly BanNMe I5n15UTEMIY ANg
FuaznsiaiunBeinsin q mulsznaduning uazn8au o Mieados Suldun MBRulH
yanasssun MEEulddRyana M8Ruldin a f91e mSyadiiia MgsRaens onsuanud
A18AanINg n1FasTnaniln uaza1®u q MAeates 1Wu mEnisiuusan adedemuning
audaynBdou Wusiu FF MU T UL UL IEN 5T 5N SUTATANS 9

Study of concepts and history of taxation, characteristics, criteria, assessment
methods, calculation and collection of various duties and taxes under the Revenue Code and
other related taxes: personal income tax, corporate income tax, withholding tax, VAT, specific
business tax, stamp duty, customs duty, excise tax, and other related taxes such as inheritance

tax, real estate tax, double taxation agreements, including different tax submission deadlines.

nauIyLeUsun
ARl 102 ANAANANSTINT 3(2-2-6)
MA 102 Business Mathematics

Anwiudagda fentu aruduresdiulds ansnismeyiusvesileddy n1sm

a o

AEgALazA1anYoIan TuNduNusAUNegIRa auiusu1edIn Builinsdu waznsuszgndlunia
5373 aunsu wazmsie1nnuiiseseunsululdlungsia WelidnAnwlddanuinadinmans

othamaifisslunisinugsianslummnuiuaznisUssynd

Study of calculus, functions, gradient of curves, formulae for finding function
derivatives, maximum and minimum values of functions related to business, partial derivatives,
integration and application of integration understanding to business, series and using
knowledge of series in business in order to provide students with sufficient mathematical

knowledge in business studies, both theoretical and applied.

us. 207 mMseTginsadAdionisdindulannagsia 3(2-2-5)
BA 207 Statistical Analysis for Business Decisions
AnwuuidniiugtunsadfiAsrfumsihdeyauinseiiieldluniswensaiuay
mssindulanisgsia lnefnwisnisdaivdeya metawwildudddiunans nsinnisnszaneve
foya mnutazdu msUszau MIvedevaNuAgiunsaififsrfudadouazdadiu nns
AATILRANULUTUTIU NIsVRdBUANURFIUMEEDRALAFLATS N19IAIIRNTITaNaRELAZANENTUS
JITINTIATILIBUNTULIA
Study of fundamental concepts of statistics relating to data analysis for
forecasting and decision-making in business, with study of methods of data storage, measures
of central tendency, measures of data distribution, probability, estimation, testing statistical
hypotheses of mean and proportion, analysis of variance, testing hypotheses using chi-square

statistics, regression and correlation analysis, and time series analysis.

a
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NANIYIUINTIIND

ne. 212 QUESPLERD 3(3-0-6)
FI 212 Business Finance

AUsRuneu : @ould U, 200

Anwunum nihfuazaiessiunisgsiavesdanismienisiu msuImsnisiuly
E‘Nﬂﬂiﬁiﬂ‘ﬂLW@iMUiiﬁLﬂ?%ﬁﬂﬂ@ﬂﬂﬂi ﬂ’]i’]Lﬂi’]UMﬁUVﬁWEJVIﬁ’]ﬂEUIUﬂ’]iG’]’]L‘NUQ’m 97191 Ludn
LQ‘U‘W‘UMMUL'JEJU auAn aﬂ‘MUﬂ’l'ﬁﬂ’W ﬂ"l'illLﬂi’luﬁﬁ’@@ﬁﬂ?uﬂﬁﬂﬂ’]iLG‘LALUENG]‘IJ miﬁmmuuwummmaq
L\‘IUV]‘LJ‘VN? g auu,a I8YLY mammmmumwuamum miamuammﬂi ANTAIN MaonIUY
LL‘U’JF’]@LﬂEJ’JﬂUi,Iuaﬂ’WJ@ﬂLﬂuﬁ%ﬁuEJuL’Ja’]

Study of the roles, duties and business ethics of financial managers, financial
management in business organizations to achieve organizational goals, analysis of major
operational assets such as cash, working capital, trade receivables, basic financial ratio analysis,
financing from both short-term and long-term sources, calculation of capital costs, efficient

investment, as well as concepts of the value of money over time.

4. 222 N3URYTUTING 3(2-3-6)
FI 222 Managerial Accounting
FUsAuneu : @ould U, 200 uay N9, 212
Anwinslivsslerdandeyanstyiuazsunisiiuiiionsuimsau mslnged
Imm’ﬁamu ARENRIFHA T LLuaﬁﬂLﬁmﬁJwﬁunu mf}Lﬂiwﬁ(ﬁunuuazﬁWVLiLﬁamiaNLLNuLLazm‘J
Anaulavesieusng
Study of the use of accounting data and financial statements for management,
investment project analysis, budgeting, concepts of cost, cost and profit analysis for planning

and decision-making by management.

9a. 101 NANNIINAA 3(3-0-6)
MK 101 Principles of Marketing

AN UIANLAMAEIUNITAAIN AINUNNTY VUL AUd1ALY wuazu3nIs
VOINANTUAFIIE) NIFIAUTTLANFUAT N1FIUNY NTLEDNTDINIINITIINUIY Wleu18n13He3A7
LarNIsANASUNNTIIMLIE MSirzikarnndenaatatvane Fwandeuiiiidninaniiniseaain
passauNTINIEMImuAINIIaaLarAnmAnufdesiuieatumnainssinteussna

Study of concepts related to marketing, definitions, scope, importance,
functions and services of various market types, product classification, planning, selection of
distribution channels, pricing and sales promotion policies, analysis and selection of target
markets, environments influencing marketing, as well as finding methods to control marketing

and study of basic knowledge about international marketing.
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an. 111 NSIANTTRIANITHATNINEINTUWE 3(3-0-06)
MG 111 Organization and Human Resource Management

AnwLWIAR NauY WAzt Tnann1an5ianTs WA N33 MsdnesAnIs NS
i n1599la Nsdeans uarNIIAMUANGIAY RaeAauNTIANIIFIRaTENIneUsEMA Tamiedne
FTUUNTUSINSIUYAAR UTENDUAIENITINMRUAGIAY NTATINILAzARRENUAaINT NMSHNBUTY
W1 wagnsUssdiunansuiRoungluesdnig Tnemildmaudsuulamesanmuindeudi
nasien1sSAMsTluUsEmARaE I sEine

Study of concepts, theories and main functions of management: planning,
organization, guidance, motivation, communication and business control, as well as
international business management, including study of personnel management systems
consisting of manpower planning, personnel recruitment and selection, training and
performance evaluation within the organization, by considering environmental changes that

affect management both domestically and abroad.

an. 212 NI5IANITIUNARLAZNITALTUNU 3(3-0-6)
MG 212 Production and Operations Management
ﬁﬂmmmﬁtﬁaaﬁmﬁmﬁumzmummamﬁuﬁwLLaz‘U%mi SRt uReUYEINTg

Faauladenndndost nmsmsiaiing n1sdadelsenuuarditneuy nMsuRLi&nIsRan 1g
INFIAUNITHERN NITUTMTAUAIAIARY AABATUNITAIUANAMNINYBIAUATUALZUINS

Study of basic knowledge of the production process of goods and services,
from the decision-making process on product selection, finding a location, plant and office
layout, planning capacity, production scheduling, inventory management, and quality control

of goods and services.

an. 222 msduiuszneunisiaynsnamNgsie 3(3-0-6)
MG 222 Entrepreneurship and Business Development
ntsRuneu:  aould an.111

AnwiAmuvang unum Usean Audnvazkainyeveusznaums Iaeilay
Usziiulomanisgsiaifiosimuinaduguszneunts fvuauuimenissndussislugiuuuyes
wugsRaiielt duuumsunsiivuaiianisnisdniugsients aaenaulsuliuanuidsiionnasd
HANTENUABESINY

Study of definitions, roles, types, characteristics and skills of entrepreneurs,
analysis and assessment of business opportunities for developing entrepreneurship, defining
business operating practices in the form of a business plan to be used as a guideline for setting
the direction of actual business operations and assessment of risks that may affect the

business.

a
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an. 429 NM3IANISBINagNs 3(3-0-6)
MG 429 Strategic Management
FwdeRuien: @auld an.111 9n.212 98.101 wag N9.212 viselasuayilfannaAmus

ANWINQUY NENNIT LAZNTTUIUNITINUNUNAYNS Anszaianznandoustanely
LazN1gUBNEIAMITidasaN s mMUANagYS LarysanmMImanifunsuInsssiase iield
Nuusunagnslunsadrsanuldiuisumenisudadu dunsldinudiasnegsia viensdifnuii
Lﬁmﬁua%qmwaqiﬁQMWL*‘ﬂuméaﬂﬁﬂumﬁmiwﬁ TN UNAENTUAYNTARAUlANI9EIAT

Study of theories, principles and strategic planning processes, analysis of
internal and external environmental conditions of the oreanization affecting strategy
formulation, and integration of business management fields in order to plan strategies to gain
a competitive advantage, through the use of business simulation games or real business case

studies as analytical tools, business strategy planning and decision-making.

NANIVINIW
an. 014 AMwdangudmiumsiseuslan 3(3-0-6)
EN 014 English for Exploring the World

Wawiruasalunisiseus wasdisrannuduldvedan wu duuinnssu
fausssuuaziinuin lnsmssiunasdountsdinguuazmsliineluladusenounnFoudiily
LaZUONYDITEUY iamﬁgﬂﬂﬁﬂmﬁmmiﬁaLLazw“mﬁluamumiajﬁumﬂwmﬂmﬂﬂmﬁsuﬁé’wmum
Tuesl U151y

A competency-based English course that focuses on student-centered
exploration of the world through the use of English language and technology. Reading about
a variety of topics provides a springboard for tasks both inside and outside the classroom.
Students are equipped with knowledge about the world especially about its different cultures,
peoples, and ways of thinking. Self-study learning in a language laboratory will allow the

students to improve their listening and speaking skills in different situations.

an. 331 A1 WEINATIUJUR 3(3-0-6)
EN 331 Practical Business English
Souduarilnldniudangugsiaiiedndedoanslilinanuiideants wu ansly
adanguitonisvedeyanisdiiedudimnaraneuiedumedidn uarnisldniwingulunis
doansngluosdng Wudy
This course will look at the English needed to achieve business communication;
for example, studying and practicing English in ordering merchandise by mail or on the Internet

and practicing the English structures that are needed when communicating within organization.

a a

wangnsUsans AuzUIIgIne Unisfinwy 2567 /7 269



an. 332 AYIDINGWIINBDNTIN 3(3-0-6)
EN 332 Professional Business English

Bovuiuagiinnislinudsnqugsialdenaiiontdn e luldAnredearsnisgsna
Tuaounisel ie 9 1wy Mldnsdinguitonisiasadeseamenisd nmsldnwdmngulunis
daueduuayuinig Wudu

Learning and practicing business English in a professional manner for
communication in a variety of business situations, such as the use of English for trade

negotiations and the presentation of goods and services.

a
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2.2 n@ivamegny - UeAu (27 viein)
man. 101 wdnnsdfyresdossulatiuaznisnainiaia 3(3-0-6)
DMK 101 Essentials of Social Media & Digital Marketing

Anvuaziinanziuuann v wazU3rpiunsdoasmsnaaRaviafiiiamnng
1191NATARANINIIRARRALAY dn1sAeansnisnatauua vy 2 119 (Two way Marketing
Communications) vunnuwasosu viaduledfid Tuuneles wazuonwdindurugunsaidearsiild
sufn WWudy saui Tinsesingfinssunseansvedideansuazssuanshiava iemiiiiaue
runsdoasmsnaaRIviafiaenadesiuguilae

Study and analysis of concepts, theories and philosophies of digital marketing
communications that have evolved from traditional marketing communications to new two-
way marketing communications on all platforms, websites, PCs, mobile sites and applications
accessed through personal communications devices, and including analysis of the behaviour
of senders and recipients of digital communications, content presented through digital

marketing communications that is matched to consumers.

nan. 202 nsiilateyadisdnuasng Anssuguslan 3(3-0-6)
DMK 202 Consumer Insights and Behavior
FdsAuneu - d@ould ma. 101

Anwindnnisuaznguiiiugiudiuisiner nginssuduilan msliseitade
anelunaznguenfiidvinasenginssuguilaadmiunisnaiafdsta msinsginszuIums
dindnlate Seusenaulufenmansenindedam nssusuteys msUssdumaden madaula
¥o warnmsUssidunandsnisie maeasunsAnuinisidonginssuiuslnaduiiugiuuasuunliy
N5LUABULUAINLUS UNTININSAATA

Study of fundamental psychological principles and theories, consumer
behaviour, analysis of internal and external factors affecting consumer behaviour for digital
marketing, analysis of the purchasing decision process consisting of awareness of problems,
data collection, evaluating alternatives, purchasing decisions and after-purchase evaluation, as

well as study of basic consumer behaviour research and trends in changes in marketing

contexts.
fan. 311 NSIANITHAND UNUATATIAUAN 3(3-0-6)
DMK 311 Product and Brand Management in Digital Platform

FwdeRunieu : @euls ma. 101

AnwuunAnuagnquiifefunisinnisndnfusiuazasiaud nagnsnsuImenm
AuAlviiaqual NIUTIIaNeNanie N1 wNERS U NsTLINGRSugikarATIEUA LY
MsuIMsHansusiuaznaudluuiaziansastinnandue vudeuaztemianisnainfda
AUNALAENNIVENIABIALAIAIYBINTUTIMINUAURERS A ATIAUA  nfvuanagNS
dulszaunanismainduliiaenadesiunagnsndnfusiuaznsdui nsairemsaudlfaunse
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wisduldlunanalan naoaauunumesiguaiinenIsuImNan fasiuazasdud wagn1suims
HARAuTIaE HINFUAIDL1SIATETIN

Study of concepts and theories relating to product and brand management,
valuable brand management strategies, product line management, product positioning, new
product and brand development, product and brand management at each stage of the
product life cycle on media and digital marketing channels, causes and avoidance of product
and brand management failures, defining other marketing mix strategies consistent with
product and brand strategies, creating brands able to be competitive in global markets, as
well as the role of government in product and brand management and ethical product and

brand management.

fan.312 A15SANIIIRIsIAIazIUY TN 3(3-0-6)
DMK 312 Pricing and Budgeting Management
dsRuneu . aould ma. 101
ﬁﬂmumﬁmLﬁmﬁ’um‘w%mmazmﬂwLLNuﬂaqws‘ﬁmﬁﬂ%wuﬁ%ﬁa wlauielu
maé?ﬁ’]mﬁgﬂuizﬁuﬂmﬁmLLazr;:If{Tmi’mma ARDAIUNITIATIERANNWIRG DN NS W s T loaE
anuanelaganliiuguilaa wazasianulauSeunianisudsdu Anwi3snisneinsalaiig
AOINITVNNITAAIN AADAAUNITVNUUTELIA AT189119N19RAIALAZNITATIVFOULAZNNS
Usstliunanisanbuanu
Study of concepts relating to digital pricing management and strategic planning,
pricing policy at the level of both manufacturer and distributor, as well as analysis of the
competitive environment in order to create maximum consumer satisfaction and creating a
competitive advantage; study of methods to forecast market demand, as well as budgeting,

marketing costs and monitoring and evaluation of operations.

7an.316 ANSUSHITVRINNNITHAIARINAUUNATUIDIN
k4 a A &
LAZAANYBVIUBLANNIDUNE 3(3-0-06)
DMK316 Omni-channel and E-Marketplace Management

ANYING U LALNENNITVBINITUINITYBININNITAAIAVURUIAARUUNAIUTBINS
uazmaIndorsdudsutemiseaulall uiadilanuninsazaudAyresnisysanms
Jeurevestamanisnarnnuanmiandenniagsnvlutiagiu sudinsussgndldinalulad
Aosdiouarnagnieng 4 Aldlunisuimsvosnanatessiiussansnmnsiineiuas sl
foyafisrurmndomnanisdminedieilUlflunsdaiula Juniddadomnadielfindnwi
ﬁﬂszLazmmﬁﬁﬁwLﬁuiuﬂﬁiu%msﬁdaqmama%’mﬁ’mmaLLUUmmuﬁmmmaamumamsﬁam8
didnnsetindlifiuszansnm

To study the theory and principles of Omni - channel and E-marketplace
management. This course covers the fundamentals of Omni-channel and E-marketplace,

including their definitions and the importance of their integration in today's business

a
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environment. Students will apply various technologies, tools, and strategies to manage these
channels effectively. This course will also delve into the analysis and evaluation of data
collected from these channels and its use in decision-making. This course aims to equip
students with the skills and knowledge needed to effectively manage Omni-channel and E-

marketplace operations.

pan. 314 mﬁmmimiﬁamimamimmmL.mugimmi 3(3-0-6)
DMK 314 Integrated Marketing Communication Management
AtsAuneu - d@ould ma. 101

ﬁﬂw’lm’milﬁyaﬂﬁuLﬁmﬁumi%"amimqmimmm mmﬁﬁﬁfyﬁuaamﬁaaﬁmq
N15RAINNUEILUSZANNITRAA m’mé’uﬁuéiwdwqmiﬁaa’ﬁmqmimmmﬁumsu‘%miﬂaqwﬁ‘mq
NMIRaIARaIva druussaunIsduasunIsnatn Fausznaudienisiasan nsduasunITuIe N9
Uspynduius mavnelaendnaiuens wazn1snainnianse wenanidednunnsuimsaiudse
AUNTITABATUNITAAIAKALNITINUAY AaBAIUNITRAIAGILENY Thisadestunisdnnisuas
Uszifiunan1saeansmnansnainfiaa

Study of basic knowledge of marketing communications, the importance of
marketing communications to marketing mix, relationship between marketing communications
and the management of digital marketing strategies, promotion mix consisting of advertising,
sales promotion, public relations, selling sales staff and direct marketing; in addition, the study
of marketing mix management and planning, and other aspects of marketing related to the

management and evaluation of digital marketing communications.

nan. 412 JUNITNANNAIIA 3(3-0-6)
DMK 412 Digital Marketing Research
UsAuneu - d@eula ma. 101 way us. 207

ANEINIEUIUNITITENITRANIARINE N1sRNLUUITNTINe TN AvaaIun1Tal
uazninensidleg msduiiegne myllesgiteya msaianuuiiudeya Bnisfudeya sld
adfuazlusunsudnsagulunsdssaiana matauenaniside waen1suszendlinasnideiunis
INLHUNITNANATNE

Study of the process of digital marketing research, designing research methods
suitable for existing conditions and resources, sampling, data analysis, data collection design,
data collection methods, use of statistics and off-the-shelf software in data processing,

presentation of research results, and the application of research to digital marketing planning.

a a
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man. 419 NSUTMIIANSToYANIAAIAFREA 3(3-0-6)
DMK 419 Data Management in Digital Marketing
FdsAuneu : d@ould ma. 101

DAA199
fimarnnangldnisluuwanrosufoatu s nsussdugunmvesdeyaiiiey sefuaim
undefeuazmnusenndeuiiothluaisnagydvioununsnainuazmsindulavnanismannadiale
pg13lUszdnSAm

Study of the process of data management in marketing through digital channels
and media, design of data collection methods, data classification, data analysis and application
using a variety of tools and data in different ways available within a single platform, including
quality evaluation of existing data, levels of reliability and consistency, in order to create

effective marketing and planning strategies and digital marketing decisions.

nan. 421 AUNUINIINANNFRID 3(3-0-6)
DMK 421 Seminar in Digital Marketing
tsRuneu : aould ma. 101

AnwnsdidunumadiumseainuuuAiviave sesdnsgsRande saiiluesdnsly
UseinauazansUsena Welinsuiinnudiiauaranuduma aaonaulaymian wasuuinig
uilvwasnsdng uonainil Sadsuiuariindu mstioranuifiFounussgndld ileuudgaudly
Tnel#38mssyauaueuaynsefusengy iewiouaamiouneunsujifuiussdnsnisuen
Tuouen

Study of digital marketing operations of real business oreanizations, both
domestic and foreign, in order to understand successes and failures, as well as the various
problems and solutions of those organizations; in addition, learning and application of
knowledge for revision through brainstorming and group discussion in preparation for working

with external organizations in the future.

a
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2.3 RN - ien (24 mihein)
nan. 321 NAYNSNITNAIARIYA 3(3-0-6)
DMK 321 Digital Marketing Strategies
Fdaduneu : aeuld ma. 101
Anwinagninianudfydennudniavesgsie nmsieseinsiauinay

Uszendldnagninisnaialugsianis ileaiavinuziazuszaunsaflunisiauinagnénisnaind
wizadluaniunsalaieg  nsfinwinszuiunislunismuanagnsnisnainddania n1saiuna
gslumatiRsuiinismseaeuiasUsndunalaeldnsdldnuiiuaiesdelunmsdsznaniug
uazmafiaiiefmunnagndnisnainfavialdesnaumangan nmelévdnasessaumindnnimain
Study of strategies important to business success, analysis of development and
application to marketing strategies in real businesses to build skills and experience in
developing appropriate marketing strategies for different situations; study of the process of
formulating digital marketing strategies, the implementation of strategies, including monitoring
and evaluation using case studies as tools for processing knowledge and techniques in order

to formulate appropriate digital marketing strategies in accordance with professional marketing

ethics.
Fan. 322 N1399NLUULLEMIUUNITAANNAIVEA 3(3-0-6)
DMK 322 Digital Marketing Content and Design

Anwin1sadaununagnnisnaiadaeiieviAda (Digital Content) wagn1sina
anududa fewuwarsusniomduauiielfiinmsdseiien (viral Content) T¥Usslewdann
msvilasanuudedinuseulal Weliinnisnszanewmeunsludomnsdedinunazivled 33
ﬁ%ﬂﬂﬁiiﬂ‘lmmLﬂﬁp}%ﬂ?ﬂﬂﬁjmﬂ’mmsuuﬁlaﬁ'ﬂﬂmLﬁ@LﬁNEJEJWU’]SJLLazﬂ’l‘J%JUﬁugf’JLLUiuﬁauﬁ’]ﬁ’Jﬂ
\3esdiedidnvsednd

The study of creating strategic marketing plans using digital content and
measuring success, content development and compilation to create viral content, utilizing
online social media advertising to be distributed across social media channels and websites,
methods of creating campaigns to expand target audience on social media in order to increase
sales and brand awareness through electronic tools.

Aan. 323 \n3estlouazinAfindunnsnaInAIa 3(3-0-6)
DMK 323 Digital Marketing Tools and Techniques
ﬁmsnLLu’Jmmﬁméﬁé’fzgmamasmém5?iam'§msmam§%ﬁa1uwmﬂwawgmmu
Ainzitadogeudisavesuauiuynisdeas msnaiauuUTusiing uLuIMIeFIeg AN LU
nsdifnwddy uaziFeusisnsldnunisnainida weusslevilunsnaunauiuuwusnudug vy
WALYNITAAINRAINS
Study of key concepts of digital marketing communication strategies in a variety

of formats, analysis of factors for the success of communication campaigns, affiliate marketing,
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vangnsUsaans AuzUssgIna Unisdinw 2567/ 275

g



sample campaign guidelines from important case studies, and learning methods of using digital

marketing for integration with other plans in a digital marketing campaign.

nan. 325 winnssuasiassauudeniva 3(3-0-6)
DMK 325 Creative Digital Innovation

AnwunuImnsyinnuassassauudeniva weldlunisnunudenivasiuiuie
Tawanuuunasraudu g Boudvinusdisudufiondnnuainsassduudenivia Beudunumanudn
afnassaildlunsdnnulavanuudeddva wazthweluladfisesfunldnuiedudiunives
wALLUYARNA

Study of the role of creative work in digital media for use in digital media
planning, together with other integrated advertising media; learning the skills necessary to
produce creative work on digital media, the role of creativity in the production of advertising

on digital media and the use of supported technology as part of digital campaigns.

nan. 326 nsdanislasanuazdelauan 3(3-0-6)
DMK 326 Advertising and Media Management

AnwUse IR anumune anuddny uazUssinnvenislavan unuimuiiivesing
Wmsnulawan Anwdinnsadeassrsuaulavan ssiusvnevrediueulavan Yssinnasiud
MsnsEaneLdsnasnIsunsnIn nsdanisiieadudelavan NMsIaRaNNITINsIAnIslaan nns
UszLiuuseansniwnislavan saensunguansteteduiifentestunislasanuagming s
aﬁuauumamﬁm%mmimwmw

Study of the history, definition, significance and types of advertising, the role of
advertising management, the creation of advertisements, the elements of advertisements,
types of printed media, broadcasting, advertising media management, advertising campaign
planning, evaluating advertising effectiveness, as well as laws and regulations related to

advertising and agencies supporting the production of advertising.

fan. 327 N1508NLULLALLUYNITHAIARIA 3(3-0-6)
DMK 327 Digital Marketing Campaign Design
Anweruszneudfyresnsviiuaulydearsniseainadva suludanissiwun
ngugSUasidinae MausuTeImnsdeas auazUsuidiuna MauausUUTTIY wavUseiduna
AnudnsavenauUynsdearsaaa suludsnnsnunuldfonssudeensisimunzantiu
Fonanasineg
Study of the key elements of digital marketing communication campaigns
including the classification of valuable recipients, planning communication channels,
measurement and evaluation, budget planning and evaluating the success of digital
communication campaigns, including the planning of appropriate tactical activities through

various media.
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nan. 328 nsaARIUAIDsTlafuMIULB LMD SN 3(3-0-6)
DMK 328 Search Engine Marketing

AnwIwuAn NITUIUNIT N15VINISAaIndIeLASasdodum (Search Engine) R
75113 Search Engine Marketing (SEM) Wwuu Pay Per Click (PPC) ag Search Engine Optimization
(SEO) Freffum (Keyword) iigndesiududuazuinig iloamisnananagninisnaialaeld
\3esilodudu USuuse Click Through Rate (CTR) masnau fvundiinnaiignieumnzauuadl
Uszavsnmasafuidmnenas ingusrasinmsvinsnainuudenas sULuUAIvia

Study of concepts and processes of Search Engine Marketing (SEM), both Pay
Per Click (PPC) and Search Engine Optimization (SEO) methods, with keywords related to
products and services in order to be able to formulate marketing strategies using search tools,
improving Click Through Rate (CTR), as well as setting correct, appropriate and effective

measurements to meet marketing goals and objectives on media and digital formats.

nan. 329 NSAANALUULTIFNGA 3(3-0-6)
DMK 329 Inbound Marketing

ANWILWIAA MENNT LAENTFUIUNIINITIINTRAINAIENITAAIALUTULUULTIRIRN
iilamadadmsunsaianagnsildnisnarauuuiagn (Pull Strategy) TusUnuuiivarnvansuuy
Y313 \wu msmanaiionn uien duled edesfledudy anmnern wasTensuLuLnanosy

a LY L3

loeailife iafgeanmdrandue uazusnisiuiomnisaainuudediauesulall lavanunse

{ [y '

Wnaustoya ey arsgddyndiaunsaiundugnandvung aunseadeanuduiusiazany

v 9

[ a

HNAUADNTIFUAT UTNITHALRIANTTINA maammzwé“miuﬂamqmsmamﬁmmmaﬁuauu
NIARAUUULIIAINA \A3esile ﬂaqwﬁumﬂﬂ%auﬁammulﬂﬁqﬂﬁwLﬂmmsl,l,azﬂ']it,ﬁ?iammizw
nsnansalusifiiniussuunsianisgnAduiug (CRM) TueeAnsgsiia

Study of concepts, principles and marketing processes of inbound marketing,
understanding techniques for creating strategies using pull strategy in a variety of integrated
formats, such as content marketing, blogs, websites, search engines, newsletters, and content
on social media platforms in order to attract customers to products and services through
content marketing on social media to enable presentation of important information and
content of direct value to target groups of customers, building relationships and ties to brands,
services and business organizations, as well as automatic marketing systems that can support
inbound marketing, tools, strategies to convert subscribers into target customers, and
connecting automatic marketing systems to customer relationship management (CRM) systems

in business organizations.

a a
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nan. 330 MsmanArungueLiTiBvsnauudeuavesmeRdva 3(3-0-6)
DMK 330 Influencer Marketing

ANWIUUIRA MENNTT KATNTEUIUNITNNTINNNIAAIREIENITUSISTANISAoansriny
nauAuTBvEnauudedinuooulaiuaztomeidva nsduunnguiiidvinaluusiazseiu nissey
uwanesuvanuesiiiavina unumvesiBvEnavuAsuastomwnandviarenyTuiLazUsELNAUA
nsUImsdantsuaynsunugluuUde e deanulunisdearsiiugidvinaliussauimaneg
sfakaIngUIzasAmInIsnaIneg1eiiusydnsam

Study of concepts, principles and processes of marketing by communication
management through influencers on social media and digital channels, classification of levels
of influencers, identifying the main platforms of influencers, the roles of influencers on media
and digital channels towards brands and types of goods, management and planning of media
formats, content, communicating messages through influencers to meet business targets and

marketing objectives effectively.

fan. 331 N1SRNUNAIUNITRAIARRYIA 3(0-9-0)
DMK 331 Digital Marketing Internship
FdsAuneu : aeuldivanzau-Uidueeetes 2 390

AnwIndyIuveUsEnauns ANuAnas1eassa nskatmlenialunisasyu
gsnalagliFendna nsnaununsna1nddvia msuFtRnuase msuimsgsenavasgradusyuy
warruuImslunsuidymunisnainfiieades TnetnAnwasdedinaululasainisinmures
uninends meldnmsguavesranarsdivinuilasens videinaulussdnisdneg Wudnoulives
71 200 Flaa LLazﬁfﬂﬁﬂmG’Taﬁmﬁﬁ'}mmaqﬂmami‘ﬁ']m’mLﬁaguqmms?]mm

Study of entrepreneurial spirit, creativity, seeking out business investment
opportunities using digital media, digital marketing planning, actual work, systematic digital
business management and seeking solutions to related marketing problems, with students
training in the university internship program under the supervision of the program advisor or
training in an organization for not less than 200 hours and students must complete a summary

report upon completion of the internship.

pan. 411 N3 NUNUKALALATIINARIIA3 (3-0-6)
DMK 411 Digital Planning and Analytics
Fwdsduneu : @ould sa. 101

AnwIngud] wufn nszUIUNNT uaziATesllolunisuImisnisnaialagsaiamn
VinwelazUsraun1sallunsdnriununisnaia Li’f@%ﬁﬁmmamqmmﬁmeﬁamwu’mé’amﬁﬁma
soRanssIMINInann Tnslamzegnadmginssuduilan maudstunazdadodug msfmunna
gNs NINAUIAINYTTANNINITNAIN FINTIMUINNNTUZTAMUUKY LazN1TAIUANNITALTUNY
NINIRAIRRIaN8lANaNITEFTIULALANNTURATOUsDEIAY
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Study of theories, concepts, processes and tools in marketing management
with the aim of developing skills and experience in making marketing plans; the course covers
analysis of environment conditions affecting marketing activities, especially consumer
behavior, competition and other factors, strategy formulation, marketing mix development,
and including guidelines for plan implementation and control of digital marketing operations

in accordance with ethics and social responsibility.

Aan. 415 UsziiudAgmiensnainfanas (3-0-6)
DMK 415 Current Issues in Digital Marketing
Anwiite wwifia 35013 udanagnsnenseainfdviaadelriluniniegsia vie

<

w3esflalamedaduimuinisnisnisnaalndgfivuade vietdudufiaula viaduwwildud
dAglusuian Weuselemilunisiamnanudn wazn1svhauvesindne

Study of topics, concepts, methods, including modern digital marketing
strategies in the business field or specialized tools which are the latest marketing
developments, or are of current interest, or are important trends for the future, in order to be

of value to the development of students’ thinking and work.

nan. 418 mssandmsunmsdugusenaunis 3(3-0-6)
DMK 418 Entrepreneurial Marketing
ﬁﬂwwmm‘wLLazmﬁ@mimqmimmmﬁm%miLﬁuﬂﬂizﬂaUmi ANWILAZINLAY
wﬂﬂﬂﬂimaﬁmLﬁaﬁﬁLﬁuqiﬁ% Tnefarsandededundeunislunarneuenesdnsfidanansznuse
N13ANTUTIAT PUHUNALNENINITAAIAEMSUFUTENBUNIS 0191 MSWUsEIURaIn Nsivue
Aa1aL N8 N19319MAUINIINITAAIN WLEUIEATUNEAA I UTTYTUIN 11585199518 UAT
AMNUATIALAZYDINIINITINTINUIE LAZNITALETUNITAAIN
Study of roles and marketing management for entrepreneurship, study and
marketing planning for operating a business by considering internal and external
environmental factors that affect organizations’ business operations, planning marketing
strategies for entrepreneurs such as market segmentation, defining the target market, market
positioning, product policy, packaging, brand building, setting prices and distribution channels,

and promotional marketing.

nan. 423 NMIAAIATENINNUTENA 3(3-0-6)
DMK 423 International Marketing

ANYIANUAIAYVBINTITAAIATENINUTENALAETEAULAN N1TTIUNGUNINATYFNI
vosUsEInA 618 9 anazndenlunsussina 1aseasnaazn 1 eluIuUI0IAnTTEnINU s
NFITEARIATENINUTENA NALNSNITAAIATENINIUTHNA SUUTENOUMEY NAENSHARIMTILATIIAN
dmsunanseninaUseme N1sgnannselsEna NMIALEIUNIIRAIATENINUTEMA NTIINKY
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waznslidiulszaunsnain naemaunufeleuiemsanasunsdeisssmaiaueiniadzua
hagnNIALBNYUY

Study of the importance of international and global marketing, economic
groupings of different countries, local conditions in other countries, structure and operation of
international organizations, International market research, international marketing strategies
consisting of product and pricing strategies for international markets, entering foreign markets,
international marketing promotion, planning and use of marketing mix, as well as study of

policies for promotion of international trade in both state and private sectors.

nan. 501 e NIRRT BN GIGIIE IR RIE N 3(3-0-6)
DMK 501 Celebrity & Influencer Branding
AnwiinaudilanannisuazesAlsenavlunisasisuusuiynna N15a319

a

lndnwallidfuinuuazmstiauenmdnualiinnsiuuaziinnsendriiddesaululangsio
sufsnagnsnisdeansuaznisairsnssuiliuanusudyanaluisning iugesmsnisieansiivia
wardedenueaulat iumedinnsdeansnisnain Wiun nsadiswaziviunding n1sdedans
femsiaL3es 91nvinue Uszaunisal uaryadnaiw w9910 5nsye MsURTR waz uurAnsine
fliAnendnvalunneisngdu easinsanduasldsunisatuayuiiegshedideliusou
NN

This course will makes students understand the principles and elements of
personal branding. Creating an identity and presenting an image to create awareness and
create a good recognition for business as well as communication strategies and widening
personal brand awareness through digital communication channels and social media. The
course also introduces the marketing communication techniques such as creating and defining
personal identity communicating through storytelling which derive from skills, experiences,
and personality, or from the way of speaking, practice, and ideas that make one's identity

different from others in order to create recognition and enhancing the businesses competitive

advantages.
nan. 502 nsasIaENIsTUIISAEUTUS UL AnAY 3(3-0-6)
DMK 502 Evangelist Acquisition and Engagement Management

AnwinagndmsnsnannuaznisdeansnisnainlunsnunguinavuLiieaiagnin
seAuanIn Mmylnswiteyalsdnveangugnditmnelugusiidudfinny nmsdunsizidoya
dieasununsumsdinnistRnaaluunanrlesudediviauardedinuooulatiing 9 sawfanaia
nMsasegnan mssnwgginaniliaseg nasasundnnisnisuimsianisuasdeatuauides
dwiunmeingininaseruduiuiasnansznuieaidnsuuTus wagAuduiouinis

This course teaches students the marketing strategies and marketing
communications in mass gatherings to create disciple-level customers. Insightful analysis of

prospects as a follower and synthesis of data to create a follower management plan across

a
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digital and social media platforms, including follower-building techniques. Maintaining your
follower base as well as management and risk prevention principles for crises affecting

relationships and impact on organizations, brands, and goods or services.

fan. 503 N3UIINGH7 ﬁaﬂzmﬂ%’lﬁmLLazmiﬁmmqﬂaﬂmw
dmsudurigoweess (3-0-6)
DMK 503 Appearance, Voice Work and Personality Development for Influencer

AnwnfefumadauazAaUzlunisusingda nsneivesdungougeslunis
diauefinu wusud audvieuinis lumsusngilufanssunsfearsuagnislasan i
AanssunsUssnduiusdeatssae meatdan1sainennigiiin Msimuiyadnain Aavsmseenides
nslfidedlunisdeans edifiusenis NAINTIUATUAYULALALATUNITNAIALAZNITVITINAINIT
AnufiRnisuanstuiiuguuasmsfmuny adnnwdisnduioatuadiuasusafagalalfiianis
Anmnuanngutmsneiionadndynagsia
Study the technique and art of appearance for influencers posing in presenting
a person, brand, product, or service. Understand the principle of how to appear in
communication and advertising activities including public relations activities and leadership
building techniques for personality development. Learn the art of pronunciation using voice
in communications to carry out the transaction activities to support and promote marketing
and sales. Practicing the basic acting and personality development necessary to create

charismatic and attractive follow-ups from your target audience for business results.

pan. 504 mmmwﬁaﬁwmqﬂaﬂmw 3(3-0-06)
DMK 504 Acting for Personality Development

Anwnagfinduinuefiugiuresnisuans wunisdnanweniiofeuiuasdila
fmAuiiugruvestinuans tiun $19ne des Ussamduda 915UNIANNTAN FUAUINIT WWAHA Lay
Lm@ﬂf\]ﬁdaiﬁl,ﬁmﬂﬁmwﬁLﬁdﬁﬁmmmﬁﬂﬁﬂuﬁﬂamw
nsuanIoanveInuLed uazansaazthlUldlunsusulsyednnm Ysegndldfuasnuiiieates
naolutinuseaniu

A practical study of Basic Acting to improve personality. Focusing on self-
exploration to understand actor’s materials; body, voice, senses, emotions, imagination,
rational motivation that causes action. The adaptation of Acting in daily life.

nan. 505 MU TR sHaRdeRTva 3(3-0-6)

DMK 505 Digital Media Production Workshop
Anwamadanazisnisdoasiiunimadeuln nmsesenuuunIn ATTaLES A58

2IAUTENBUNN m’ﬂ%’m’%‘mﬁ@LLazthﬂsaiiJizﬂau ﬂﬂﬂﬁﬁ’amiaamwumwLLazmidwﬁw%"aé’m

aadeubmegdifaly Tudinssndunisuanunmadoulriiomsunsiiudenava

a a

wangnsusans AzUIsgIne Unisdinw 2567/ 281

] g



The course aims to introduce techniques and the principle of visual
communication through moving image, design image, lighting design, composition, how to use
various tools and props, practice image design and creating the production artfully, including

practicing the production for publishing through digital media.

nan. 506 MIUIMsTansuUsUALBInagvdLasdomsuusudndva 3(3-0-6)
DMK 506 Strategic Brand Management & Digital Brand Communication
AnwimdnnisuazuuAnvesnagnsnsaiiauusudlaznsioa suusuduLdeAia
NANMTUTMTHUTUATINaENSTULAT04 VDM UTUA 1W1laaAUsEnauTaInagnsn1sase
LUSUA MIasUsUAligg Suusenaumey IdeTimlvedlusus ANAITEMUTUR AMANYUZLUTUAR
UATNANLUTUA NIIVUARILMLGUTUR SIENIIMVUANAENSLAZAT WKLY
MsAeaswUTUAdEEeRTTA
This course will makes students understand the principles and concepts of
strategic brand management and brand communication on digital media. Understand the
elements of a brand strategy, brand model which consists of brand vision, brand value, brand
attribute, brand personality, brand positioning including formulating strategies and creating a

brand communication roadmap on digital media from the assigned case studies.

nam. 507 nsHnUfuReenkuuNI AN 33-0-6)
DMK 507 Graphics Design Workshop
AnwIndnn1sesnwuunsIiin Nufd ssAusEnaUAIN 'gULLUULLﬁzﬂIWé%&Mi
poNLUUNTIIN waznsEnufoRnnsuszgndlindnnsesnuuunsiiinilonsndnsusnuilmanmans
WU nusanLUUNMUsENUA M UNSAeasTuAeRATTa n1seanuuuiMdnys waranudulrinaiin
The course aims to introduce the principle of graphic design, color theory,
composition, form and style of graphic design, and the practice in graphic design to produce
works for communication arts, including illustration de-sign for digital communication,

typography, and infographic.

nan. 508 nsdanisladafnduaslgguniusessuudidnnsednd
dm3UgINanaTa 3(3-0-6)
DMK 508 E- Logistics & Supply Chain Management in Digital Business

Anwpsosdlondivddidnnseiindeng o uazmaluladansaunefiddey Faldlunis
Jnnsladasinduazlgauniu wu M153n%0 N1INEINTNQUAIA N13IANITAUAIAIAGS N1SHER N3
U559 MsvudanazmInszaedui msliuimsgniuazdug nfennienedodieiiesilo
wdlvgBiannsetindsine uasmaluladasaunanyssgndldlunisdnnisladafnduazdnnanaiu

Study of various e- commerce tools and the main information technology used
in the management of logistics and supply chains, such as in procurement, demand

forecasting, inventory management, production, packaging, transportation and distribution,
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customer service and others, global logistics and supply chain management, including the
application of different e-commerce tools and information technology to logistics and supply

chain management.

nan. 509 N133ANTAUAIAIARILAL ARIAUAEIMTUTINIATVA 3(3-0-6)
DMK 509 Inventory & Warehouse Management in Digital Business

AnvnAsasundnnisitesfunazidonivesnisinnisdudinsads ATOUARURY
Wleuguaz IngUszatAveInIsianITauAIAIART AUNUYDIAUAIAIATT UTELANVRIFUAIAIAGT
izuumm’m@uﬁuﬁmméjﬂ NNSANUAUTUIUTDIAUAIAIARY NITNIINTAUUAIUADINIT ATTINIUNY
AINABINTIER NALNSIUNITAIUANAUAIAIASS uanNi SeainwBsRanssundnuosadadun ns
poNUUUARIAUA ngUTrasduasfusinuasnisdanis adsdud nagnsnisidenriiaiinaves
ARSAUAT UszLnvuasnasdua tazUszlovilvoindsdue

Study of basic principles and content of inventory management covering
policies and purposes of inventory management, inventory costs, inventory types, inventory
control systems, determining inventory quantity, demand forecasting, materials requirements
planning, strategies for inventory control; in addition, study of primary warehouse activities,
warehouse design, objectives and mission of warehouse management, strategies for selection

of warehouse location, types and benefits of warehouses.

man. 510 N13PAINLUUAINNITAILAZNITAAIALUUDA LR 3(3-0-6)
DMK 510 Predictive Marketing & Marketing Automation

ﬁﬂmmimmmqummmiajwqamimama'uLﬂmm'alﬁa'awﬁw Tnglduszloviain
ayay ﬁaa L‘WEJ’J’NﬂaEJV]ﬁLLa LLNumimmm‘wmmsﬂmuauaflmmmaﬂmwadﬂamﬂ’mmﬂmmw
d?jﬂ wonani mamwmmmvmamLLqummmimmﬂlummaammmaam‘iLLa‘qumﬂ‘i'ﬁﬂJ
fuslaainiinisidsuntasiiednsls sudanisldinsestiemanaluladiidamuguslnaiievinne
VAFRUNaYNEINIsAaIAlaeg19lusEaEan Sudinuiniseaiawuudnludicmenisldsensiuas
vidomeluladuniduiaiesdeiieviAanssumanisnanalaednlusi@ Paediaszsinginssuvesgnei
W1latan1uABIN1T VRN ALANSIRN WU N15Aa1R HIudwa Mslnadleleaiiiie waswauey
Tawan oifinuszdnsam vevuszaumsalmfudiusn ifugnidonisldinalulagnisnain
Saludtaelinisiauiuiheuarsindity

This course will makes students understand the predictive marketing of the

target audience’s behavior in advance. Utilizing the advantage of the available information to
formulate marketing strategies and plans that can best meet the needs of the target groups,
they can also analyze data on marketing trends in the dimension of demand and consumer
behavior that has changed. This includes using technology and tools which be able to track
consumers to make predictions effectively as well as the evaluation of marketing strategies.
This course also aims to introduce the marketing automation by using software or technology

as a tool to automate marketing activities. The analysis of customer behavior to understand

a a

wangnsusans AugUsIgIna Unisdnwy 2567/ 283

] g



the needs of customers on the spot, such as email marketing, social media posting. and
advertising campaigns to increase a personalized experience to customers by using marketing

automation technology to make work easier and faster.

nan.512 n1sdeaInTAUARITA 3(3-0-6)
DMK512 Digital Brand Communication

Anwmquiagndnnsdeasmsaianusudluunanefundvauazdodsnuesulay
AseuAguIAllaAfig 9 1y SEO msnaavudedenuesulall nsmainrudiua waznislavanie
ooulayl Undnw annsaiauwaugfidenadesfuitminoiBinagnivesnduiaavalae
msutangunssryndugnéimnedniadnAnwanniolinseidoya dunsdifinu uazaud
$uneumnesng 1 Jnidnmanadieliindnviisfunisaansduduazainaendnuaives
wUsUATITidau Srufugndn Sufldrutheduindenlvigsiaiiuln

To study the theory and principles of effective communication for branding in
digital platforms and social media, this course covers various techniques such as Search Engine
Optimization (SEO), social media marketing, email marketing and online advertising. Through
assignments and case studies, students are expected to develop campaigns aligned with the
brand's strategic goals with the determinations of target customers and data analytics.
Students are equipped with skills and knowledge necessary to create brands and to build the

brand identity which drives the business growth.

fan.513 N13UBLALNITEATINNOTOI0E 100NN 3(3-0-6)
DMK513 Professional Selling and Negotiations

ﬁﬂw’mq‘tyﬁLLawé'ﬂmiﬁzJa\‘iﬂaquémiGmLLazmst\]if\]’wiaim N133EYAIINABINTT
¥93gnin Msdmiusunisvedliutinlauagnsairsnnuduiusidaduiugnasiuanud lis
uoumngLarnsaifny i idenmneieliindnvansassyngutmnemadimgndn ns
wuzdnl N1sReuteaIdereIgnaAl naenlIun1sIANIsiudeldudsuaznisUnn1suigednail
UszAnsnmieanudlaferiunisieansinudavznnsiduinlad eliuszauanudnsalunns
ULALNI5IATUTINIAAMNTIUA 9

To study the theory and principles of selling and negotiation, including
collaborative and competitive tactics. Students are expected to develop skills in identifying
customer needs, approaching customers, crafting persuasive sales pitches, solving potential
conflicts and building lasting client relationships. Practical assignments and case studies focus
on managing objections, closing deals, and maximizing profitability. With a strong
understanding of persuasive communication, students will be equipped with practical skills to

succeed in sales and negotiation across various industries.
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nan.514 uinnssuuazmalulafmananiaratugs 3(3-0-6)
DMK514 Innovative & Advanced Marketing Technology

Anwdmguuuiniakagnannisussgndlduinnssunenalulaglunisnainsana
AseuAgy Viawnisvesuinnssune walulagauRtvil wu Yy uszhvg vdenivu wazinalulad
arwiaadion IndiigejimnedielidnAnwvidifnurlunisnsaaeunanssnunisaissTauas
ngmaneiAsafunsszendliinaluladlunisnainidvauaziieliinAnwannsoussgndld
welulagnisaiawanUywaznagnsnianinaintiegsliussdnsnm

This course aims to provide theories, concepts and principles on technological
innovations in digital marketing, as well as the evolution of technological innovations in digital
marketing and emerging technologies such as artificial intelligence, blockchain, and virtual
reality. For the objectives of this course, students are expected to be able to examine the
ethical and legal implications of adopting technologies for creating effective marketing

campaigns and strategies.

nan.515 NIAAINAINAENIUTIAIUINNS 3(3-0-6)
DMK515 Digital Marketing in Service Business

ﬁﬂmﬁwqwﬁumﬁmLLawé’ﬂmsmmm‘mmma%ﬁaiuu‘%umaaﬁqiﬁw%ﬂ’ﬁ@iu’aLwimiﬁ
dusfugnmesulatnmsdaeuuinisidvia lautansdnnisanuduiusiugnd dnAnwald
Boufuaziinnevinagnsnmsnaiadavia msldtesmsidviaiiiefsgauazsnmgndn airemnuindse
LUsUALAzIiLUsEAME A wNslUI NI RaenauM SR LA AU I LKL TR AT VALY
Uunvesgsauinsihunuildfuteumneuagnsdifinw

This course aims to provide theories, concepts and principles of digital
marketing in the service business context, starting from online customer engagement, digital

service delivery to customer relationship management through assignments and case studies.

nan.516 NIAAARINAUUUTIAWBTIN (B2B) 3(3-0-6)
DMK516 Digital Marketing in Business to Business (B2B)

AnwmguiuuiAnuasundnnnsvesnisnatn Adauuugiiatessia (B28) dausnng
ahatlomaiuyaramsdderuiinsadminedioainary dumusiugnin melfiatesdonenis
maALUU B2B agsdiusyaniaim nsusuuaslusivia Guled wagimavesudivm mslawan luauds
ﬂaqwémia%ﬁﬂlﬁamgﬂLLUULLazmﬁ@Na

To study theories, concepts and principles of digital marketing in the context
of business-to-business (B2B) starting from personalized content creation, targeted messaging
for customer relationships, to the practice of B2B marketing tools, covering profile and
company page optimization, advertising to content creation strategies, formats, and

measurement.
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an. 301 WS LNANAFAN Y 3(3-0-6)
CO 301 Pre-Cooperative Education

AnwnuiAnuazanudilavesssuvaniafnwinaenauiunisnseuannunieunas
NNWYZAIUAING 977 N1SWEUIANUIBALATINU N1Taonan 1 uUIZNaUNIT WwATANITITUNTS
Funwalany nsauinuglunisdeans yeadnaim nsiauduiin afeassdnisviaude
AANT9U 5 @ TAUSTIUDIANT UATIANIIANDEI9EI19853A WATANISIEUTIBU WAZNITULALD
Minwen1sugUsenounns AMSIINASESTIN TINdRsseusIadlinndn deasujuiluseninems
YU wazaudasadeluaniuusznouns

Study of concepts and understanding of the cooperative education system,
and the preparation of various skills such as writing job application letters, selecting a
workplace, job interview techniques, developing communication skills, personality, team work,
creating work through 5 S activities, organizational culture, creative thinking techniques, report
writing and presentation techniques, entrepreneurial skills, ethics and professional codes of

conduct, conduct while working, and safety in the workplace.

an. 430 annafne 9(0-35-0)
MG 430 Cooperative Education
FdsRuneu : a@ould d@d. 301 wagdlanziu-UsAy aeetiay 3 390
Anwiszuunisinauasluaniudsenaunisgsnatugiugnidnauvesaniu
Uszneuns ieaiuadidlidndnuiiannundoudiusuendnainnisufifauiiugiuedied
wdnmssazduszuy dnAnwesdedidilimsinuesadunasuudilidesnit 16 §ai vive
1 aAnsfiny Tadeinsussunansianuainetansdivinusmfuanuusenounts Tndnu
dosdntuiinarufnilunsufifnulussninnsufoiou saisesnuaunanmsufoanu
LLanﬁLauawamiﬂﬁﬁ’amuLﬁaguqﬂﬂWiﬂﬁﬁaqwu
Study of real-life work systems as an employee in a business to enhance
students’ professional readiness through basic principled and structured practice; students
must work full-time for not less than 16 weeks or 1 semester, including work evaluation by
their advisor and workplace; students must record their progress at work during the internship
and both complete a report and make a presentation on their performace at the end of the

internship.

3. MUY NARNET 6 viaenn
Unfnwagdondanisousgdndunlaasulunniinerdengunn ldesnin 6
nHgin
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ANDS U187
#1913 INTTINUNUNITRULASNITAINY

1. vuandmanwialy (30 winefn)

NANINNHINGY (9 ein)

an. 101 AMdanguludinuszaniu 3(2-2-6)

EN 101 Everyday English
Andlunislilassadrsfuguuazdnounudnguildluitausesiiu Yseneudae

nMsyauuzinueauazlidoyadiui nsussereyaandnuar msyadasesiiaula Seadidu

AUTRUNATLS AN TUd LT tuRavaY TaufinsuansnAndiludeaaly Bnatauntinus
NSNA N5 A58 kaENISTEUAITTTIYTUINIG

Practice basic language structures and everyday expressions, including how to
give informative self-introduction, describe personality, talk about interests and personal
passions, as well as how to express opinions about general issues. Enhance language skills-

speaking, listening, reading, and writing-through integrated methods.

an. 102 Awdangeluuiunmediny 3(2-2-6)
EN 102 Social English
Anduniswauaznndeulszleanazduauiilfiiuused ionsilufauiusma
dnu mIwanidsudeya maUsuiiiey wagmseSuieanuAnfeiuEesing o Tuuiumnedsay
wazgIna Tnsgaunsimuninyenisefussuasnisiiaue semaluladuazaufnasnasse
Practice speaking and writing frequently used expressions for social interactions,
exchanging information, making comparisons, and explaining ideas in social and business-
related contexts, with emphasis on developing discussion and presentation skills along with

digital skills and creativity.

an. 103 Awdanguluuiunaina 3(2-2-6)
EN 103 Global English

?Jﬂsluﬂ’ﬁmaawﬂszaun’rﬁaﬂmaizuimaztﬁaﬂaﬁuauu LAZLARIATUAALAY
AerduTinanudueg i uagdssiduiymilusefuaina Tnegadunisiaundineenis
deansseninaiausssu uwaznisdeanslulanidta deddyseonsilunadiedlan

Intensive practice in portraying detailed experiences and expressing opinions
about living and working situations, and discussing global issues, with concentration on
intercultural communication skills and digital communication skills, which are vital to

becoming ¢lobal citizens.
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NF13YIYIUINSVINWATIIN (21 Mdqefin)

AN, 101 vinwgnsAniilenisiiousnasndin 3(3-0-6)
GE 101 Thinking Skills for Lifelong Learning

Anwmged] wannsvein1sin iawin1sAnegaduszuy 919 Msfaldainng nns
Ana%19assn MIRRTATIEI N1sRRdRATIE NMsRawATam Dudu siudansdeuloswnufnuas
annsadeniadesiionnuAniimnzanluuszendldludinuszdriu meihnunaznisiiouinaon
Mnlaegadiuszansnm

In this course, students will learn about theories and practical thinking tools
such as critical thinking, creative and innovative thinking, analytical thinking, synthesis thinking
and problem-solving thinking, including how to link and select appropriate thinking tools and

effectively adapt to their daily life, professional undertakings and lifelong learning.

fAn. 102 aadunadios warmsidsunasmesdny 33-0-6)
GE 102 Citizenship and Social Transformation

Anwiauning Audnwy dns uihfivaviaininvesaudunaiilesifly
dspailne dsnulanuazdenuduiiludagiunazeuinn Wy deudda danunniausssy 1udu
Wieisiunisidsunlaswesdsausineg sudaSoufiauidin dwdndenfidmasiogun1ne 4 iiF
fio ne Ta daaw wae Jgyan endonususeghimruiduludeulfedsdiauguuariidendou
o

In this course, students will learn about definitions, attributes, rights, civic duties
and freedom associated with citizenships and social transformation of Thailand and global
communities in current times and in the future, such as digital society, multicultural society.
To be able to live peacefully and happily with others, it is important to understand evolving
changes and learn about 4 dimensions of the environments affecting health, namely, body,

mind, society and wisdom.

. 103 wmelulaBuaruinnssudiieaunan 3(3-0-6)
GE 103 Technology and Innovation for the Future

ANWIUNUIM WUIAA A5 SauBensUsrenaldinalulaguazuinnssuaiu
#a Tjaiunmsimunaun mdinludinuaising wansenuiiidensduiuiin & uaziasugia
naenauAnuNslivsyloviuarnsduaseminddumadyg s nmaluladuazuinns

In this course, students will learn about concepts and innovative technology
and applications aiming to better a quality of life of people in a new society, including how
technology and innovation affects our livelihood. The course also covers information on

intellectual property protection as a result of technology and innovation.
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fv. 104 quvdsamiugunnziiein 3(3-0-6)
GE 104 Aesthetics and Well-being for Life
Seuinsldiined1alinuA1anauAalziazianssutdunuinis Wayuwesnadly
Besquvisamiliieitesiuinuasdsnuainnudasiieg wazfiwn Allnadonisisioguosdin
AANLaL INUTITU
In this course, students will explore relevant theories and concepts of
aesthetics related to life and society and learn to cultivate positive outlook and attitude and
understanding of different forms of taste and beauty, which will enhance their perception of
diversity and enable them to appreciate art, music, literature, images, films and other forms
of art. Students will also learn how to depict their imagination via communicative design using
images, colors, calligraphy and other related tools to create value-added identity and

characteristics to services, products and media.

. 105 WusinsnedenunasUseinuialndveslan 3(3-0-6)
GE 105 Global Alliance and Emerging Issues
ANYINITRAILIAUTINTBILAVLIUIVIANILATEFNIRAEN T DNdINANTEN D
= [ [ [ P v =3 o v A a X 1
nsdsullasnsdsnuuaziausssuludiaulan ot lauszinudryitindulmivsslszanaulan
In this course, students will learn about international economic and political
collaborations and developments affecting/constituting changes g¢lobally, in order to

understand key global issues.

AN, 106 m’mif‘wwmiL‘EuLLazmiﬁwmaﬂNﬁﬁu 3(3-0-6)
GE 106 Financial Literacy and Sustainable Development

Anwinisdanisiazindulanienisiiusgiiuszd@nine 19In199AN15A1TH WA
UAAAKAZNITAMUY TINTINTRRILIBE 18U Tnggatunsysannisesdanuinasnadesiuuiun
& A Y & o w A 9 v g o
WU YUY uazdsnuiludngy Lwaiwmumf]igmLLazLmeqmiLLﬁlﬂJaaNLﬂugﬂﬁiiu

In this course, students will learn about management and effective financial
decision making, including personal finance management and sustainable development and
personal finance literacy, with special attention on integrated knowledge for local community

and society, in order to highlight key issues and offer practical solutions.
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fn. 107 Imgaramnudugusznauniswaginuensdugi 3(3-0-6)
GE 107 Entrepreneurial Spirit and Leadership Skills
ﬁﬂmLLazﬂ’@um@mé’ﬂwmzﬁﬁwﬁzﬂumia%ﬂﬁm?zyjﬁmzumw‘f]u@fﬂssnamﬁ Tty
nsAnuUUIEITes Usgnaudienisiianufnadieassd wasnisuarnlenialuninisuuasdniy
RAansegiigausssuuaraiesssu finngfihiannsaiagyihauduiiuldogisiiussansua sous
waznandulaviuiewvsniel
In this course, students will study and develop important characteristics of
entrepreneurial mindset, with an emphasis on a combination of creativity and
entrepreneurship and explore entrepreneurial opportunities while learning about business
best practice and ethics including leadership skills and qualities, effective leadership
characteristics which will enable them to effectively work as a team and be able to make

well-informed decision when required.
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2. RUINITIRNIE (96 henR)
2.1 naadrnu (51 miiein)

nauIgIN1sUaYT
1N4.107 n5UnAgINa 3(3-0-9)
FIP 107 Business Accounting

AN TAILINITNIATUYT UNUIMNSURTNNRDEIAL NANLAY NITIATIZR N5

v =

Tuiin FUUNUTLANTIBNUNNITRY Lagn159nnTI891uNen1stiy TIuisdnwnisideyanis
Flulduselovidmiugsia wazdedninvesdoyanensUiad nasnaulsusssuYadizITnnis
%

S 2

This course covers the evolution of accounting, the role of accounting, the
analysis and classification for of financial reports and the preparation of financial report
including the implication of accounting data for business. This course also covers the

restrictions on accounting data and the ethics of the accounting profession.

1N4.213 nsURYTUTNIS 3(3-0-9)
FIP 213 Managerial Accounting
IUsAunow:  welEeu 904, 107
Anwinsliussleviandeyamsiyuazsunsiuiiionsuimsau mylnsed
1ATINTamUY NFIUUTEUIN LLHU%@LHU’J{WJU(;I’UV!U mf}meﬁﬁunuLLasﬁﬂ‘JLﬁammNLLmuLLazmi
snaulaveweuIng
This course covers the utilization of accounting information and financial
statement, the analysis of investment project, the budgeting, the analysis of cost and profit

for planning and decision making.

NANAYLATYAENS
Af.201 LATHFANANTIANIA 3(3-0-6)
EC 201 Microeconomics

Anwunnudn uasndnmsideswiuresasugmansindenisdaassminensid
ogegadiin Tneidungquiiieadunginssuduilan wodnssunmsudn Jadosneg dvunguasd
wazgUnuvesnatn nMsmnuanalunataudiduauysaiuazaainudetuldanysal sauludans
fvuasiaiadenisudn ielviinAnwanmsahludseyndldfunsdnaulaludessia uazannsa
Aneidgmmaassgiafiiniunie

This course covers the concept and basic principles of economics on the
allocation of limited resources, consumer behavior, producer behavior, determinants of
demand and supply, price determination in the competitive market and the non-competitive
market and the determination of factor prices. This course aims to enable students to apply

economics concepts in business decisions and actual economic problems.
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7if.202 LATUFANANTUNATA 3(3-0-6)
EC 202 Macroeconomics

Anwnuinude wazndnnisibesiuveuassgmanslunimsiuiifesels
U597/ MTUSIAA N80 LAENITAINU UNUINURINIASTUTES Seaun1531eau Jgmtueuas
Rulle J03NT53A UNUIMNISAILAENITRETENINUTENA NSRULANIAATYEAY N1TARUINIG
AsEgna maonsunslduleuiglunisineadssnimmiuasuygie

This course covers the concepts and basic principles of economics on national
income, consumption, savings, investment, the role of government, employment, inflation
and deflation, business cycle, international trade, international finance, the role of economic

growth as well as how to use economics policies to stabilize the economy.

NANIvVINY MUY
1n4.101 QEVEELERR 3(3-0-6)
FIP 101 Business Law

ﬂﬂ‘i‘fﬂ‘ﬁaﬂﬂ{]‘ﬁuﬂ‘aLLa”’Jﬁ‘U{]‘UG]G]’m%aﬂﬂ{]%lﬂmmﬂLLa“W’]mstjEJVILﬂEJ’JﬂUﬂ’ﬁUi”ﬂE)'U
g3n A3 ’i‘ULL‘U‘U’eNﬂﬂiﬁﬁﬂf\] GUNGIE)‘LmW?’\]ﬂGNLLﬁ ﬂ?iﬂ”ll,uumusdaﬁﬂLLUUENﬂﬂ’i‘VI'NSiﬂ"\] LE]ﬂL‘VlﬁﬁEUZU’W]
G ”fyumim Wy aﬁgzyﬂ%ms doyoydming dyayrndu Hudu iammgmmammﬂumwmm
favia

This course covers the principles of laws and practices on the civil and
commercial laws related to business operations, the establishment of business organization,
business contracts such as purchase agreements, property contracts, loan agreements, etc.

and the digital marketing law

NaNIvWTIUTU
IN4.102 ANINANARSTING 3(2-2-6)
FIP 102 Business Mathematics

Anwnivdanaa Wity anuduvesdiulas gnsnismeuiusvesileddu n1sm
Ageanuazianvesilsifufiduiusiuniagsia eyiusuiediu Suiiinsdu uaznisuszgnalumis
5379 aynsu waznseAuiizeseynsululilumagsia ielwin@nunléfinuinsadnamans
othawaifisslunmsinugsiarislumeamguiuasnisUssens

This course covers the calculus function, slope of the Arc formula, derivative
function, the determining of the maximum and minimum values of functions and the

application of mathematics in real business.
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1n4.212 mMAnEiIaiAiensfindulanisgine 3(2-2-5)
FIP 212 Statistical Analysis for Business Decisions
ﬁﬂmumﬁ@ﬁugmmmﬁaﬁLﬁla’aﬁ’umsﬁwsﬁa;ﬁamﬁmiwﬁ N1INYINTIRALNNT
Andulaniegsio lnenwiisnisdaivdoya mstanwiliudndgdunas nsinnisnszaievesdoya
Aty nMsUsganaen MsvaasuauuAsiunsadffeafuAiadswardadiu meased
ANNLUTUTIU NSVAEBUALLAFIUMEEDALAGWATS N13IATIZINITANNDERAZENENITUS
This course covers the basic statistical concepts for analyzing data, forecasting
and making business decision. This course covers data collecting, central tendency, data
distribution, probability, statistical estimation, hypothesis testing on mean and proportion,

analysis of variance, hypothesis using Chi-square, regression and correlation analysis.

NANIVINIW
an.014 Mwdangudmunsiseuslan 3(3-0-6)
EN 014 English for Exploring the World

WA annsalunissews wazdrsemnuduluvestan wu duwianssy du
TAUSITURALIUIAIINAR ImEJmia"mLLazL%aumw’lé’aﬂqwu,agmﬂ%lmﬂiuia§Uizﬂaumslf§8u§ﬁy’ﬂu
LaZUONKDITEUY iamﬁgﬂﬂﬁﬂwé’mﬂ’ﬁﬁdLLazmﬂLuamumiz{;ﬁumﬂwmamﬂmiﬁsuﬁﬁwmmaa
TuresluRnsnen1w

A competency-based English course that focuses on student-centered
exploration of the world through the use of English language and technology. Reading about
a variety of topics provides a springboard for tasks both inside and outside the classroom.
Students are equipped with knowledge about the world especially about its different cultures,
peoples, and ways of thinking. Self-study learning in a language laboratory will allow the

students to improve their listening and speaking skills in different situations.

an.331 A1 WIINATIUGHUR 3(3-0-6)
EN 331 Practical Business English
a % = v o a A a 14 v Ay | v
LiEJ‘ugLLazr}Jﬂi“lmﬁ%@fmi]wﬁqim]LW@G\@@@ﬁaaﬁﬂmﬂNamuﬂ/l(ﬂ’e]ﬂﬂﬂi WU N9
AMwdsnguiienIsvedeya NMadw@eduinianunenseduwmeiidn waznisldnwdingulunig
doansngluesing Wusu
This course will look at the English needed to achieve business communication;
for example, studying and practicing English in ordering merchandise by mail or on the Internet

and practicing the English structures that are needed when communicating within organization.
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an. 332 AYIDINGWIINBDNTIN 3(3-0-6)
EN 332 Professional Business English

Bouiuagiinnsldnwssnqugsialdesnaiiondn iiethluldRnsodoasmagsia
Tuaounisaling 9 wu nslénwdinguiienisiasasesemenisd msldnwdangulunis
daueduuayuinig Wudu

Learn business English in order to use it in different situations professionally;
for example, studying and practicing English structures in business negotiations, products and

in service presentation.

NANAYIUINTIIND
1N4.103 N159ANIT 3(3-0-6)
FIP 103 Management

AnwdiannnisvesuuinAnasguiMINsiang whindnmsiunsianisg
Suldun n1519usu nsdaesAnig MsuTmIMneInsIyed N33t n13gela n1sdeans uaznis
muAL TfeAnunguinisdanisadelvi n1sdanisssRaseninsUsene uazan wiandeui s
VBNAFDNITIANTT AABAIUAILIUHAYTDUADFIALLALITLTITUNNEIAR

This course covers the evolution of management concepts and theories which
include organization planning, human resource management, motivation, communication and
control including the study of modern management theory, international business

management and environment factors as well as social responsibility and business ethics.

IN9.105 N1IRaA 3(3-0-6)
FIP 105 Marketing

AN¥UIAUANABITUNITAIN AN VBULYATBINARSTLAZUTNITNA
30U M59UAY NsiEendeananisdimiing wagnagndiisaiumasnunsnaindniunan o
WATUINITNINSHY

This course covers the concepts of marketing, definitions, scope of financial
products and services, marketing plans, sale channels and market strategies for financial

products and services.

1n4.106 madugusgnaunisuagnsimungsia 3(3-0-6)
FIP 106 Entrepreneurship and Business Development

ANWIAUMINEY UMV UTELAT AN BaITLAETINYEURIUTENOUNTT N15IANTT
MefunsRuiUsEneunsfiansewiin msdmuatuImansddugsialuguiuuvesusugsia
uazmshiausuNUgsAvegsiiuszAvEam efusznoumsaglalfidusimuniianisluniseiu
331993419 wazdunsugnImdyeyraveanisiduidivesionis sufaAnudnegiegsiaiiald
Aetestunmanisfulutlagiu
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This course covers the definition, roles, types, characteristics, and skills of
entrepreneurs in the context of financial management, business plan guidelines and effective
presentation, for entrepreneurs to be able to use it to conduct the actual business operation,
and to cultivate the spirit of entrepreneurship. It also studies examples of emerging businesses

related to the current financial sector.

NANIYINTTREY
1n4.104 N3RAUGIND 3(3-0-6)
FIP 104 Business Finance

TIAUNDU: LABREY N8, 107

Anwunum nihfuazaiesssunsgsievesdianismienisiiu msuimsnisiuly
asfnsgaia Madiameiauningiddylunsiuiunuy mesesisandmumamsiudesy s
ATLIAUNUYDIRIUYY LLazLLmﬁmLﬁmﬁ’uzﬂaﬁmmL‘Eummzsmm

This course covers the roles, duties, and business ethics of financial managers,
financial management in business organization, asset analysis, financial ratios, calculation of

capital cost and the time value of money.

n4.214 PAIANITRULAZA1UUNITIRY 3(3-0-6)
FIP 214 Financial Market and Institutions
Anwunumuasnihfivesnatanisdunasantunisdululssmelng a1 suens
WYY sUIAITWIAIUTEWALNY aatanannswgwisUszimnelng amﬁumsﬁuﬂsmﬂw?juﬂ wonni
fadnwinalnvesnainnisfusazamddgesaadumsiulunmadenseiussuuiasvgialneuas
JEUULATYENILAN
This course covers the roles and functions of financial markets and financial
institutions in Thailand such as commercial banks, Bank of Thailand, The Stock Exchange of
Thailand and other types of financial institutions. In addition, this course covers the
mechanism of financial markets and the importance of financial institutions in Thai economy

and the global economy.

NANIYINITINUHUNTRULAYNTAINUY

7n4.211 mmitﬁmé’utﬁlmﬁ’umi’mLqumiﬁu 3(3-0-6)
FIP 211 Foundation of Financial Planning

Anwfunieslenisnsiudmiunsuinisanwagesdiuyana uaznsrUINSIY
mMnsusumaiulifugnd saudmaiiusunadeyavesgndt mstinsieiteyadiuyana ua
finwrlunsufduiusiugnd saudsnmsdnsaruidessuisrtundneldyanasssun deya
ﬁugmﬁiﬂumiﬁflmmm@ MsfIMLezMITsEnE uenaniddliaud@fuasseuse
wazauiuRiaseulugugfuseneuin@naununsiu fmeinidussdauidesiudmiui
aulavgUsznaveintininaununistiulusuian
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This course covers the financial tools for personal liquidity management,
financial planning process from data collection, data analysis and customer interaction skills,
and the basic knowledge about personal income tax, which includes information for tax
calculation and tax payment. It also places importance on ethics and responsibility as a
financial planning professional. This course is an introductory body of knowledge for those

who are interested in becoming a financial planner in the future.

1n9.221 NANNTAIYU 3(3-0-6)
FIP 221 Principles of Investment
IUsAuAew: helReu 109, 104

Anwmdnnisdesiulunisasmu anuuandissEndtanisoon n1saaukagnIsie
mls é’ﬂwmzLLmLmzﬂ'ﬁamﬂaﬁiﬂumﬁLﬂiﬂsﬁmiamu MIAIUINANILALILATHANBURVILTIANAT
wléfuanms msamumadendu

This This course covers the basic principles of investing, the differences
between saving, investment and speculation, characteristics of the data and data sources used
in investment analysis, and the risk and expected return on investment as well as alternative

investments.
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2.2 gAY - T (36 nihein)
1N4.222 A1SAATIENITILINUNNTIU 3(3-0-6)

FIP 222 Financial Reporting Analysis
TIAUNDU: LABLREU N4, 104

ANWILWIAALAENANNITAIUTIEIUNINNITRY TRUTLAIAVINITIATIENTIENY
N9 59w wn3esile wadiakazdesifialun1sinsizinienisidu ansenuannisiUdsunlas
fusineg memstayd ethteyaansunsiulildlugiudnmisusunisiu

This course covers the concepts and principles of financial report, tools,
techniques, and limitations for financial analysis, and the effects of any changes in accounting,

Students will be able to use information from the financial statements for financial planning

purpose.
14312 N137NLNUNITAINU 3(3-0-6)
FIP 312 Investment Planning

wdedunaw: AelSeu 9. 211 Uag e, 221

Anweudiugiuiatumsasu #Befusinsamy LaENITMKLNITAI Bl
asouAquisnTinneivdnminglaglitadoiugiuuastafonanaia masuiumans uwuuas
ANUABIINATAIY MsvhaNFEnsandueimInsRukansUssfiuyawdn Sausinlifiaanu
Fudou/mantamfiiaududoumdnnindsnsuszine/nmsamunadeon wazdygfereamin

wanaNldsAnwAeItuNMTTRasIAUNSNGa U naenslunsuTmsnauvanying nsusuugenagy
NANNITNEG Larn153nYIUlEUIENITANY FINTIANYINITRUTINGANTIN TATNYINTTRU bae

Q

nszUauNITUITALsiada sieludauunumntifivesinnununisdu AIUHUATTAY WAL
WUz IN5RImU

This course covers the basic knowledge of investing, investment products and
investment planning which covers securities analysis using fundamental and technical factors,
the calculation of investment returns and risks, and the valuation of simple products/complex
products/foreign securities/alternative investments and derivatives. It also studies asset
allocation, portfolio management strategy, portfolio monitoring, and investment policy
implementation. Moreover, this course includes the studying of behavioral finance, financial
psychology and wealth management process, both in the roles and responsibilities of financial

planner, investment planner and investment adviser.
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1N4.313 N3N UUTENUNE 3(3-0-6)
FIP 313 Insurance Planning
WTIRUNDU:  LABSEY N3, 211

ﬁnmLLmﬁﬂﬁugmLﬁ'mﬁ’umiu%mimmL?i&muazmiﬂszﬁ’uffa ANAUNUTTENIN
N3N TEAUABAUNTNUNINITRY AsentndeUseleviveansuseiudy JanUssinvves
n3Useiudy 09f n1sUseiudin nsUsefugunm nsdssiiuads wagnsdendeUssfuly
SULUUANY 9 sufamsfnuiiafefifmundelseiu wasnmsiiengiuunisUssiufivnzan i
anA

This course covers the concepts of risk management and insurance, the
relationship between insurance planning and financial planning, the benefits of insurance, and
types of insurance such as life insurance, health insurance, and non-life insurance. It also
studies insurance selection in various forms, including the study of factors that determine

insurance premiums, and analysis of insurance plans that are suitable for customers.

N4.314 NTINLNU TN Be0 3(3-0-106)
FIP 314 Retirement Planning
IUsAUAoU: tABFeU 1049, 211

ﬁﬂmmmﬁﬂﬁ@ma\‘imi’JNLLNuLﬁ'ai’aLﬂ‘@‘am NSLAIBUAIUNT DA NS U TN BY
nsusmsAudssiieteinsun uay
MsnaRuNsawuiielondon dedesiinnudlalumsinsasnaneuunu msUszifiuanudes
AsMsRUIns oo dua wavmsmaUsznaduiideinsndunden venaniiduds
msvhanudilalunesussuuthnguazatannisssain liwn Ussiuden neauiimwiatiuigy
UIFIVNNT ﬂamuﬁﬁauﬁm%w ﬂmﬂquﬁm’lzyﬁlu 9 LL@%ﬂENVJUi’J&JLﬁEJﬂ’ﬁLg‘EN%W

This course covers the importance of retirement planning, retirement
preparation, risk management for retirement, and investment planning for retirement, which
involves an understanding of how to measure the rate of return, risk assessment, financial
planning for retirement, and estimation of money required after retirement. It also covers an
understanding of the pension and elderly welfare system, social security, sovernment pension,
provident fund, retirement mutual fund, and other related pension funds.

1N4.323 LATYEAARSAMTUNITINLRUNITEY 3(3-0-6)
FIP 323 Economics for Financial Planning
AnwuAafudnuuzuazaudidyueulouisiasugia fanloutonnaduuay
ulgnnenseds svdnsmansgnureamsduiuuleuisirsygiafidnenainnsdy uazanansn
thludszendldiitesndulaasmumamsiuiaznsunumsnsiuldogavanzan
This course covers the characteristics and the importance of both monetary

and fiscal policies, the impacts of economic policies on the financial market. Students will be
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able to apply the concepts in order to make financial investment decisions and appropriate

financial planning.

1N4.324 NAVUIENITRY N195UIANT hagnannIne 3(3-0-106)
FIP 324 Financial, Banking and Securities Law
AnwvetiAulastang iy WIIYULR WILTIWAMUA NNNTENTN wazUsenie
g q MAgadostunainnisdu anidunisidu uagndnning saufsnguuneifeidestunisi
sInssMaMIiukaznisamu Wedndulaamunienisiulagnusunsmstuldogiamnzan
This course covers the laws and regulations related to financial market, financial
institutions, and equities as well as financial and investment transactions in order to make

appropriate financial investment decisions and financial planning.

In4.415 NITINURNUNBUAZUIAN 3(3-0-6)
FIP 415 Tax and Estate Planning
TIAUNDU: LABLIEY N4, 211
AnwndmunsuardnuazreIn1IHHUN T BRNLAUAARSITUAT NANNITHAZNNT
Aunan® mhen® neldvesmhen® aunsaduaneldgns mldine Aanndeu msduuuy
AE MIAWIUNE kagn15ann1¥ udadianudnlalunisiaununiBdmsuyaaaluandneiig 9
UBNINTSIANEINSRENITANTINSNdaunasusan M3Tansnsndauvasiiiin nsnnneon
NINIAN WATATTUIUNITINLHUTANITNSNIFULBZUTAN
This course covers the goals and characteristics of personal income tax
planning, principles and calculation of taxes, tax units, and income of tax entities. Students
should be able to calculate net income, expenses, tax deductions, tax filing, tax calculation,

and tax avoidance, as well as understand.

04 416 ﬂ’]iﬁ%”NLLNUﬂ’ﬁﬁuﬁ’muﬂﬂaLL‘UU‘U‘Jimmﬁ 3(3-0-6)
FIP 416 Integrated Financial Plan Construction
UsAUADU:  WwBEU 904, 211 N4, 312 903, 313 204, 314 uag 3. 415
ANYINITINUHUNTRUTIYTUINT HIUNNSLSUULITEIAIUNENNITVOINTEUIUNIT
PUHUNINNTRUMUUBIATIN Tngieuiniangefuinuindunisilnufualunisiiudeya uae
eJLﬂiﬂSﬁ‘ﬁ@yjaﬂJ@ﬂQﬂﬁﬁ L‘WIEJ{]JGWT’]LL@SLﬁuaLLUZLLNUﬂWiﬁuE‘huqﬂﬂﬁiﬁUiiQ@ﬁMLﬂj’mmw %éflma‘umm
D9 NITINURUNTZLAUER maaammzmsamuﬁL‘Iﬁmzamﬁ’mzﬁummL?ﬂﬂLLazNamaULmuﬁ
ARINTTluLAaYI907Y NSUTMITAUALIFIEUTERUS Y N15919UHUNT 590 TIN15919WNENTT
LN BEALAZATTINLNUNTAN
This course covers the integrated financial planning by combining theoretical
knowledge with practice in collecting and analyzing customer data in order to prepare and

recommend personal financial plans to achieve goals. It also includes the practice of cash
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flow planning, suitable saving and investment planning for the level of risk and desired return

in each life stage, insurance planning, tax planning, retirement planning, and estate planning.

N4, 425 nmsasuluedniuning 3(3-0-6)
FIP 425 Real Estate Finance and Investment
IsAunew:  LABSEU 904, 221
AnwiArudssuagnanauunuanasasyuluedamiuninduszsinndng q 3
ﬂsauﬂquﬁqmiﬁmsnﬂwmwuamamﬁaiuﬂmj@‘mLﬁaamuluaé’wﬁw%’wﬁ NSAINULAENIT
Usziiuyaedamiumindfineliangeld uazmsinmzieudedu o
AAertes sudafnvnsansmansdusazauningiavaiinedasiuedommduming
This course covers the risks and returns of investing in different types of real
estate, types of interest on loans for real estate, and income-generating real estate investment

and valuation. It also studies financial instruments and digital assets related to real estate.

1N9.426 MINweNMAVIINEMTUENWRUNTRULaEN TR 3(3-0-6)
FIP 426 Professional Skills for Financial and Investment Planner
= Yo v o o o ' o & ] 2 A =
AndulvitnAnwlainisimuvinweiazauanyuedg A9dusenisiduiloondn
TuA1un19919uRUN158Y TnYelun15UIEUe N15L959169509 Tinwelunisdeans mmﬁju
AUsznauns yadnam wasmsvhauduiin WWudu
Students will be able to develop their skills and characteristics that are
necessary to become the professional certified financial planner such as presentation skill,

negotiation skill, communication skill, entrepreneurship, personality and teamwork etc.

INN.433 NMSENIIUNNAITINUHUNITRY 3(0-18-0)
FIP 433 Financial Planning Internship
TIAUNDU:  LABIIEU 1N3.416
ﬁmmnﬁﬂmiﬂﬁﬁﬁmﬂuamuﬂwﬂa‘umiéﬁumimaLLmumiﬁuLLazmﬁamu die
suassmnumenlitutndnuluasendn TnefinsUssdunanu/lasanuilduteunng an
AUNTOLAZAIUUTENOUATS
This course covers the practice in workplace related to financial and investment
field in order to strengthen students’ professional work readiness. The work/ assignment/

project will be evaluated by instructors and workplaces.
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1N4.435 NSANNIAYSUANINTIUHUNITIRY 3(0-18-0)
FIP 435 Practicum Training in Financial Planning
sAUAOU:  LABISEUY 2N9.416
Anw18IN15UTANINITIWARENITRY IAg3aLiun1Taadln U TR sy Tai
3 Aesevideyavesgndn Tnfinwazanansalaus iU RULUUBIAT MM aNTy
sefuAIdes Inefin1sussdiunanu/lassnuiild§uneuning MnAaanssuaranIulsenauns
This course covers the financial planning practice by focusing on the
implementation of integrated financial planning, the analysis of customer. Students enable to
suggest integrated financial planning which is suitable for the risk and expected return. The

work/ assignment/ project will be evaluated by instructors and workplaces.
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2.3 NFIAYAMIEMY - 1Fen (9 ilehin)

NANAYINITAINU
IN4.431 nsasuluanaludisiauas Gunsndaavia 3(3-0-6)
FIP 431 Cryptocurrency and Digital Assets Investment

AnwUssianvesanaluinsiauasunindddvia nalnnsianuresanalluinsia
LagAUNINEAIVa NMsamuluanalunsiawasaunindaiva

This course covers types of cryptocurrency and digital assets investment. In
addition, this course covers the mechanism of cryptocurrency and digital assets investment.

Furthermore, this course includes how to invest cryptocurrency and digital assets investment.

IN4.432 nsamulunanluasnaseine 3(3-0-6)
FIP 432 Foreign Exchange Market Investment
AnwnsgersnuuiSealnilunisuaniddsuduasdsssine anmiumi%asm
LLﬁ%ﬂWiU%M’ﬁﬂ’J’]JJL%BQ u@ﬂ‘\ﬂﬂ‘ﬁ %ﬁﬂgmiﬁgﬂi’m5ﬂﬂﬂﬂﬁﬂ’ﬁLLﬁﬂLU?ﬂIEJULEUGﬁ’Wi’NUizLV]ﬁﬁI’NVT‘ﬁ’W
uazmsuanasuduanaliu LLasmﬁmiwﬁmﬂmﬂﬁﬂLLazwaﬂsswusuaﬁa%’aﬁugmluma%amsJ
wandsuiuasensUseme
This course studies real-time trading in foreign exchange, trading behaviour and
risk management. In addition, this course includes use of foreign exchange forwards and cross-
currency swaps. Furthermore, technical analysis and impact of fundamentals upon foreign

exchange trading are included.

1N4.436 N5aenUluNeINUTITIUG R 3(3-0-6)
FIP 436 Mutual Fund Investment in Practice

ANYIUTZLANUBINBINUTIN Ba¥IBNITIATIENNDMUITIN UBNIINT nananslds

[
A o

sudaugwdmiunsamulunamusegsliusEanzam
This course studies types of mutual fund and mutual fund analysis approaches.

In addition, this course provides a solid foundation for effective mutual fund investment.

IN4.437 nsaeuluudaU)on 3(3-0-6)
FIP 437 Stock Investment in Practice

AnwuuAniugiuresnisamuluiy dndnvannsoldnmslinseiiuguwesms
wadalunsUfiRld doyastaaziaieadiodmiumsamuldgninnldluniseivseludusou
LﬁEJ’Jf’TUmiﬁmﬁﬂaammmzmsﬂﬁzLﬁugaﬁh

This course studies the fundamental concepts of stock investment. The student
will be able to apply fundamental and technical analysis in practice. The real data and

investment tools will be used in-class discussion about investment decisions and valuation.
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IN4.438 nsamulunsasoYTuSTIU R 3(3-0-6)

FIP 438 Derivatives Investment in Practice

¥ ¥
I~ 1

ﬁﬂmﬁugmmwmiauﬁuéﬂixmeshaq 1w dyFev1sarntiinesiise dyand
st fmeiesuiu nulasainainuesnsarseyiusiieliindnwudlaazanuns
Uszgndldmsnanseuitus uaznslinseginamaiauaznansenuresiiadofiugiulun stevis
LLaﬂLUﬁ'ﬂumﬂmiauﬁuﬁ‘

This course covers the types of derivatives such as futures contracts. futures
contract and futures options as well as the structure of the derivatives market. The student
will be able understand and apply be able to Applying derivatives and technical analysis and

impact of fundamentals in derivatives trading.

IN4.441 NTIATBIANNINGUAZNI1SIANIINGUNSNNTNE 3(3-0-6)
FIP 441 Securities Analysis and Portfolio Management
TIAUNDU:  LABLTIU IN4.221

Anwmannisamu nMsesevn1samulunanning Ussianvemanning nsin
AmNUABILAZNIAIANANDULIY N unsuimsnduvdnnindaili anufiuszdnsnmues
paandnning nsuUszidiugarmdnming Yedefifinansenudenisdnauleasu uaznsnszane
mﬁamulﬁaammmﬁm

This course covers the principles of investment, the analysis of securities, the
types of securities, the risk and return return measurement of securities, the theory of modern
securities management, market efficiency, valuation of securities, factors influenced the

investment decisions, and diversification for minimizing risk.

9n4.442 AF1ETUULALNAIAATIETUU 3(3-0-6)
FIP 442 Fixed-Income Securities and Market

UIAUNDU: LABLTIU N4, 221

Anwinainnsianswil wazauduanvesnainnsansuiluUsemelng Ussianns
a5t Tassadednsmanauuny Saudeudss JedeitiinansenusesnsnanouunuvensIans
Wi LasMISRuSUIASARYEIRI NS

This course covers the bond market and the history of the bond market in
Thailand, types of bond debt, the rate of return, risk, factors affecting bond yield, and the
credit rating of bond.
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IN4.443 AINENTOYINUSUALAAIAB YIS 3(3-0-6)
FIP 443 Derivative Securities and Market
FUsPUNDU: LABSEU 309, 221

[

AnwUszinnveansianseyius ATauinisuagnalnuednainoysius esdnsd
Aertedlunmsiiuguanaineyius nmsUseifiuyarnnaseyiug uaztladeiinansenudesia
VBINTIATOYNUS

This course covers types of derivatives, the evolution and mechanism of
derivatives market, organizations involved in the supervision of the derivatives market, the
valuation of derivatives, and factors affecting the price of derivatives And techniques for using

derivatives to determine investment strategies.

N9.444 MIsanIsAMILEsIIInISEY 3(3-0-6)
FIP 444 Financial Risk Management
UsAUNDY: LABLSEU N4, 221
ﬁﬂmmmLﬁaquaﬂWiLﬁuiugﬂLLuuﬁwas] waﬂswumaqmmLﬁaaﬁagamﬁﬁw A
Fevosanntunistiu myTaaiaudes uasnsusmsanuLEes
This course covers the financial risks in various forms, the impact of risk on

company value, the risk of financial institutions, risk measurement and risk management.

1n9.445 Uszidiutiagtufsiunsnaununisfuuagnisamu 3(3-0-6)

FIP 445 Current Issues in Financial and Investment Planning

TIAUNDU: LABLTEU N4, 221
AnuUssiiudetuiithaulaluiFesnsnaununisiunasnisasmu
This course covers the interesting current issues regarding in financial and

investment planning.

INL.446 m‘nmmumsamu%uqq 3(3-0-6)
FIP 446 Advanced Investment Planning
IsAUAeU: 1ABFEU 109, 221

ﬁﬂ‘mmama‘uLmuLLazmmL?ismnﬂmiamwhm WU ATIENTNU ASIENSAE M3ENS
oyitud msasulumadendunazmisamuluedmiuning (Jufu msdanisnesdnamu was
NN INGANTTY

This course covers the return and risk of various investments such as equity,
bond, derivative, alternative investments, and real estate investments, portfolio management,

and behavioral finance.
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N4.447 Aa1eNIsRulankazIng NIy 3(3-0-6)
FIP 447 Global Financial Market and Financial Crises
FUIAUNDL: LABLTEU N8, 214

AnwianvaELazn1IANTIUIUYDWNAIARULAEAAIAYIY sasaniunadulusesiy
Tan mudelssemannsiulussiulanuazaaanisiululsandlng satsinuinginisma
nsdulan avguagkanszNUYesIngANITAING LaznagnsiiioannansenuresingAinisnig
N5U

This course covers the characteristics and operation of money and capital
market, the global financial institutions, the linkage between global financial markets and
financial markets in Thailand as well as the global financial crisis, the causes and effects of

the crisis and strategies for minimizing impacts of the financial crisis.

NANIYINITINUHUNITEY
1n9.434 naessNAMUnsoudmTunIHnaulunIANIRY 3(3-0-6)
FIP 434 Preparation for Internship in Financial Sector
Anwinisdnvinuszifdiudlasdsaulilannu n1s@suannuislusinfiLay
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Ny sudemensmnuludagiu lneudmsunmsadnsnuuaznisiaulunianissu
This course guides students to make a brief resume stand out and to write
introduction and thank you letters. It also covers techniques for both regular and online job
interviews, personality development, current job search channels in order to be ready for job

application in the financial sector.

N4.451 N15NBHUNITHRUE T URTOURTY 3(3-0-6)
FIP 451 Family Financial Planning
IUsAUAoU: tABFEU 104, 211
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This course covers the personal financial planning, the implication of financial
planning concepts to family member, the financial and income management and wealth

management and risk management for family.

1N4.452 nsRudmginsslunsuimsanuiads 3(3-0-6)
FIP 452 Behavioral Finance in Wealth Management
dsdunaw: LABSEY N4, 312
AnwnAefuInineIn1samu ngAnssuvesnatn wazngAnssuvesamu nsih
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This course covers investment psychology, market behavior, and investor
behavior, the implication of behavioral finance to analyze the characteristics of the bias of an

individual investor.

N49.453 NISAAIAAIMTUUINITNINITRY 3(3-0-6)
FIP 453 Marketing for Financial Services
IUsAUAoU: LABLFEY N9, 312
ﬁﬂ‘l&ﬂLﬁIEJ’JﬁIUﬂ’]i‘IJi%EJﬂGﬂfiijﬂaEJ‘VIﬁ‘V]'Nﬂ’]iG]aWG]SLUﬁiﬁ’i]U%ﬂ’ﬁVlNﬂ’ﬁﬁu ‘1;11}0 ﬁﬂﬁm&ﬂ
ulﬂLiEJ‘L!iENﬁ.ﬂ’]‘WLL’Jﬂa’e]?,J‘VI’Nﬂ’]iﬁ]ﬁ?ﬂiﬁﬁiﬂ%‘Uiﬂ’ﬁ‘WNﬂ’]iLﬂ‘u ﬂﬁﬁ%ﬁ%ﬂﬂﬂ?ﬁ@lﬁﬂﬂﬁ’]%%ﬂﬁﬁﬁ%
UINIINNNITHUY LLavm'ﬁUWﬁiﬁmﬂ’]igﬂmmgﬂmqﬂﬂaLLazqﬂmﬁjﬂﬁ]
This course covers the application of marketing strategies in the financial
services. Students will be able to learn the market environment of financial service business,
marketing strategies for financial services business, and customer management for both

individual and business customers.

9n4.454 Finwrn1svELUUTvnw 3(3-0-06)
FIP 454 Consultative Selling Skills

AnwAgaiuiniven waviineglunisiimuinewuuiionndn nszuiunistunisune
msufduiusiugndn WunsseudalfiRleeldnsiinujiRnguges wazmsldunumanud

This course covers psychology and professional counseling skills, sales process,

customer relationship. This course will be the practical study using practices and role plays.

IN4.455 nsUszendldinalulaglun1snnaununisiudiuyana 3(3-0-6)
FIP 455 Technological Application in Personal Financial Planning
WTIRUNDY:  WABSEY N3, 211
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This course covers the application of information technologies and software for
calculating returns and comparing personal financial plans included investment plans,

insurance plans, tax plans and retirement plans
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3. RUANIVNADNLET (6 NUBNN)
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N9.141 nsusmsaruteadosdu 3(3-0-06)
FIP 141 Basic Wealth Management
AN¥IAUAIAYTBINITINWNUNTRUAINYAARTUUTENDUAIEN TN LIS
ﬂ’ﬁ’J’NLLNUH’]ﬂ%}ﬁ]"]EJ NI NIIENYIU ﬂ?i’l’]\‘lLLNUﬂ’]@ N15NUUTEAUAY LL@Sﬂ’]i’J’]ﬂLLNUL‘ﬁ@ﬂ’ﬁ
e
This course covers the importance of personal financial planning which include
earning planning, spending planning, saving planning, investment planning, tax planning,

insurance planning and retirement plannins.

N4.142 msamumuﬁamﬁaaﬁu 3(3-0-6)
FIP 142 Introduction to Alternative Investments

néngnstiazuugiinisaumaden fesmimesd edmnduming narndatEu
Aunindadvia uarmsamumadendun luatiutlagiu dniFeuaslisuiinueuaznagns
TunsiionuauN1TA

This course will introduce alternative investments—including gold, real estate,
FOREX, digital asset and other alternative investment in current issue. The student will gain

the skills and strategies to choose the investment plan.
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